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Top Jazz Talents 
Celebrate Monk 
On N2K Album 



BY CHRIS MORRIS 



LOS ANCELES— Jazz bassist Ron 
Carter, who performtnl Itriefly with 
pianist/composer 
Thclonious Monk 
in li>fi2, says the(v 
ai-e abiding reasons 
^ r why Monk's works 

remain a corner- 

^^^^^^^T repertoire 

^^^^^InA' HO years after his 
T.s, MONK biith. 

"His son^s are 
the library of jazz," Carter says. "His 
songs have the substance and the \ital- 
ily and the trueness to have passed 
through several stages of jazz and still 
(Cfititi'mid oil jwgc S^i 

Anglo-Dutch Link 
Of Royalty Groups 
Sets EU Precedent 

■ BY JEFF CLARK-MEADS 

LONDON — Europe'.'; authors' Ixjdics 
aix' foi-ginj; a new pattern for business 
in the 2Lst centur>'. 

Not only are the mechanical royalty 
colloction societit^it now putting llie .seal 



buma stamra 



Mil a ceaso-firc ending theii" most bitter 
(junflict, but a new Anglo-Dutch 
alliance is set to make unprecedented 
use of the European Union's single 
market. This cross-border link is the 
first time two societies have agreed to 
act in concert and. if successful, is like- 
ly to he the precursor to a range of 
liaisons in the same mold. At first 
inst^mce, it should also create a power- 



Road, TV Key In Virgin 
Plan For Winwood's '7' 



■ BY MELINDA NEWMAN 

NEW YOKK— Steve Winwood will 
lie creating:! lot of ti-alTit' on the road 
in coming months to 
support "Junction 7," 
his first solo release 
since UKK)'s "Refugees 
Of The Heart." The 
album will he ix'leasod 
June 2 by Virgin 
Records worldwide, 
except for the l.'.S.. 
where it will come oui 
June 

"In terms of our 
strategy, it's just a 
matter of getting peo- winwood 
pie out to see him, 
because he's an amazing live per- 
former," says Nancy Berrj*. execu- 
tive VP of Virgin Music Group 




\V<jrl(lwide. "With all the shows he's 
doing, whether they lie clulxs or fes- 
tivals, what we really wanted to put 
together on a worldwide basis was a 
plan for |K'opIo to see 
Steve live." 

And in cases where 
people can't gel out to 
see Winwood. Virgin 
hopes to bring him to 
them via a slew of T\' 
appearances. 

"We feel like we 
really kicked off the 
album campaign, [tev- 
formance-wise. with 
his appearance on 
'VHl Honoi-s' in April." 
says Ilerry. He's also 
.scheduled to appear on "Late Show 
With David Lettemian" June -i and 
(CtnttitHU'd UH liiu/c 7'J> 



U.K. Acts Ready Release 
Of Highly Anticipated Sets 



U.K. 's Kitchenware Hosts 
Prefab Sprout's Return 



Capitol, Parlophone Are 
Confident In Radiohead 



BY PAUL SEXTON 



BY PAUL SEXTON 



LONDON— It toiik I'ri'l'ah Sprout 
more than a decade to Iniild a reputa- 
tion as one of the U.K.'s most jiopular 



Ii)ND()N— One of the I l.K.'s most sin- 
tjular modern rocit l)an(ls is ready to 
return with the album that Capitol and 




PADDY McALOON OF PREFAB SPROUT 

arei cultured rock luinds. culminating 
in the top 10 .suece.ss of l!)90's "Jordan; 
The Comeback." Now its audience is at 

((^mthnu'tl (HI /Kifjr S.it 



Parlophone executives feel "could 
change tlie way records are marketed." 
Such is the level of confident antici- 
(('oiitiyiiit'il (HI iHUfi' S.l) 
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10,000 Maniacs Are 
Back With A Geffen CD 
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IFPI Stats Show 
Top 10 Markets 
Were Flat In '96 



BY ADAM WHITE 



LO.VI)(^N — Aulhurilalive new figinvs 
published Ai)ril 29 by the Internation- 
al Federation of the 
^^^^^^^ Phonographic 
' — Industry (IFPI) 

« ^ confinn that, cuniu- 

_M latively. the world's 

I g^M^'t 10 largest music 
JL m markets did not 

M grow in li>iHi. 

The results can 
also Ik' seen as the 
"official" start of a period — perhaps to 
last several years — in which global 
competition between the major recoixi 



nfiinini oil j>i\(H' 7i) 

Billboard Latin 
Awards Honor 
Vets, New Acts 

■ BY SANDRA SCHULMAN 

MIAMI— The eighth annual BilllioatYl 
International Latin Music Conference 
culminated April :H) with the fourth 

tin 



annual Latin Music Awards, which 
presented kudos to new and estab- 
lished artists and gave special recog- 
nition t« community-minded memlx!i*s 
of the Latin music industrj'. 

Held at the historic Gusman The- 
atre here, the awards show was hosted 
(CoiitiiHifd OH page 7!,i 
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• THE BILLBOARD 200 • 

* SHARE MY WORLD • MARY J. BUGE • MCA 



BLUES 

* UE TO UE • JONNi LANG ' A&M 



CONTEMPORARY CHRISTIAN 

* SH>\DE5 OF GRACE • BOB CMTUSLE • diaixm BtNVjN 



COUNTRY 

* CARRYING YOUR LOVE ME • GEORGE STRAIT • MM 



COSPEL 

* THE PREACHER S \JMFE • SOUNDTRACK • AfnsiA 
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KID AUDIO 
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VARIOUS ARTISTS • UMNO 
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* VIVIR • ETURIOUE IGLESiAS • FONC7.RA 



POP CATALOG 

* GREASE • SOUNDTRACK • mirl 



R&B 

* SHARE MY WORLD • MARYJ. BUGE • MCA 



REGGAE 

* NATURAL MY5T7C • BOB MARLEY & THE WAILERS • ruff GONG 



WORLD MUSK 
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• THE HOT 100 • 

* HYPNOTIZE • THE NOTORIOUS B.I.G. • BAD BOY 



ADULT CONTEMPORARY 

* FOR THE FIRST TIME * KENNY LOGGINS • coujmbia 



APULT TOP *a 

* YOU WERE MEANT FOR ME • JEWEL • arantk 
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* ONE NKSHT AT A TIME • GEORGE STRAIT ■ MCA 



DANCE / CLUB PLAY 
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RENTALS 

* SLEEPERS • WARNER HOME VIDEO 
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P'Gram Sees DVD Profit By End Of '97 

Its First Film Releases Due In Stores Next Month 



BY SETH GOLDSTEIN 



NEW YORK— DVD is catching on so quick- 
ly among early adopters that PolyGram 
Video president Bill Sondheim predicts the 
software vendor will turn a profit on its 
investment — including mastering, replica- 
tion, and national distribution — by the end of 
the year. 

"We may be vastly underestimating 
demand out there," Sondheim says. 

More than 10,000 copies each of Poly- 
Gram's first releases, which include "Fargo," 
"Four Weddings And A Funeral," "Dead 
Man Walking," "Portrait Of A Lady," "The 
Usual Suspects," and "U2 Live From Syd- 
ney," arrive in stores throughout the U.S. on 
June 24 at prices likely to range from $25 for 
sell-through to $100 for rental. Last month, 
parent Phili(>s Electronics began delivering 
players carrying a suggested list of $549. 

Hardware and software are coming togeth- 
er in a 7-foot kiosk that PolyGram will have in 
stores this summer and fall. It holds a demo 
player, a 27-inch television set, a selection of 
PolyGram discs, three rental machines, and 
explanatory materials. At $19,95 for a two- 
night rental of a player and movies, retailers 
can earn back their investment — which 
observers estimate will cost them about 
$3,000 — in a year, Sondheim claims. 

"It's a chance to trj' before you buy," he 
adds. The current Warner displays carry a 
full selection of titles but do little to explain 
DVD to brou^sers. 

Sondheim says the initial response from 
video chains has been strong, and he's hoping 
to cement kiosk deals at the National Assn. of 
Video Distributors' annual conference Sat- 
urday (3)-Wednesday (7) in Indian Wells, 
Calif. Wholesalers are key to PolyGram's 
program, he emphasizes. 

Stores receive a S25 bounty for each renter 
who decides to buy a Philips player, ordered 
via an 800 number directly from the manu- 
facturer or bought from a nearby consumer 
electronics dealer. "IVideo retailers] don't 
have to be a hardware-stocking operation," 
Sondheim says. 

Philips sells to some 20,000 outlets, but 
most won't be getting DVD players until 
later this year when the units it is making are 
delivered. Toshiba is the source for now. 

Sondheim is exuberant about DVD's 
potential, based on PolyGram's consumer 
research and the hardware and software 
sales since the format was introduced less 
than three months ago. "It's well beyond 
expectations," he maintains. The level of 
activity anticipated in the six to 12 months 



has been reached "in six to 12 weeks." 

The Consumer Electronics Manufactur- 
ers Assn. reports dealers took shipment of 
35,621 machines through mid-April. Trade 
sources indicate consumers have bought 
nearly 50,000 discs, mo.'itly Warner Home 
Video-distributed titles. 

Warner, the prime supplier, limited its 
DVD rollout to seven key markets and has 
made it clear it won't significantly broaden 
its reach until some or all of the holdout stu- 
dios — Disney, 20th Century Fox, Universal, 
and Paramount — commit to the format Nev - 
ertheless, Sondheim thinks demand is push- 
ing the Warner strategy toward imminent 
change. The decision to go national "will 
come dovm shortly," he predicts. "It's a gut 
feeling I have." 

For all of Sondheim's enthusiasm, however, 
sources wonder why PolyGram hasn't moved 
even faster. One executive familiar with DVD 
questions whether the company can stick to a 
schedule that has slipped on occasion. 

Philips and PolyGram "misread the sig- 
nals about the settling of contentious issues," 



Sondheim acknowledges, referring to copy 
protection and regional coding standards 
that are still being argued by the Hollywood 
holdouts and the computer industry. More- 
over, he says, "I don't think we realized the 
steepness of the learning curve" that had to 
be climbed by Poh'Gram before he was con- 
fident of the quality of DVD output, 

PolyGram discs are being mastered, for 
$25,000-$50,000 per title, and replicated in 
Germany, while Philips Is adding a DVD line 
to its CD facility in Kings Mountain, N.C. 

Sondheim admires Warner's approach — 
"They're leading the charge" — but not its 
DVD packaging, the paper-and-plastic 
"snapper" lx)x develo[Xjd by Warner Media 
Semces. He maintains that consumers ulti- 
mately will reject its "looks, feel, and [lack 
of] durability." Although Sondheim won't 
confirm a deal, Laserfile in Englewood, N..I., 
is PolyGram's choice. 

Promotional copies of "Fai-go" in the all- 
plastic Laserfile jewel box have been circu- 
lated in advance of the formal announcement 
that Laserfile is being chosen. 



Fox Bolsters Presence In Kid VId 
Market With New Budget Line 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— 20th Century Fox Home 
Entertainment is banking on the success of 
its sister comjKiny, Fox Children's Network, 
to raLse its profile in the kids' video market 
On July 29, the video unit will debut a new 
branded budget line called Fox Kids Video 
offering a variety of product priced at S5.98 
and $9.98. 

The flagship product in the line will be 
television shows from the Fox Children's 
Network, including "Spiderman," "Beetle- 
borgs," "Life With Louie," and "The Tick." 

Other popular titles outside the network 
web include "Dr. Seuss," "Where's Waldo," 
and "Garfield." 

Outside of the successful "Wallace And 
Gromit" titles from CBS/Fox and BBC 
Video, which had three spots on the Top Kid 
Video chajt last issue. Fox has struggled to 
break through the clutter of the kids' mar- 
ketplace. Among Fox's competitors in the 
kids' market are Disney, the Lyons Group 
with its Barney line, and Universal with the 



"Land Before Time" series. 

The supplier, however, has recently made 
some inroads with "Saban's Beetleborgs" 
and "Goosebumjis." But each is jiimed at the 
preteen market, and both are new proper- 
ties still building an audience. " 'Beetleborgs' 
is very strong at toy stores," says Fox senior 
VP of marketing Brad Kirk, "but it's not a 
great seller at Tower Video." 

"Goosebumps: The Werewolf Of Fever 
Swamp" was No. 5 on the Top Kid Video 
chart last issue and "Saban's Beetleborgs: 
Curse Of The Shadow Borg" debuted at No. 
12. 

Unfortunately for Fox, no new "Wallace 
And Gromit" titles are in production. 

Fox Kids Video vsill also consolidate Fox's 
other children's product from CBS Video, 
CBS/Fox Video, BBC Video, Saban Home 
Entertainment Marvel Entertainment and 
HariierCollins under one umbrella. 

Kirk says that the low price points of the 
line were determined by current market 
standards. "This is not a fire sale," says 
(Continued on jmge 66) 
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MAKING AN IMPACT 

Independent R&B retailers showed up In record numbers at 
Impact's Super Summit XI conference, where they opened lines of 
communication with distribution presidents and discussed ways of 
improving business. R&B editor J.R. Reynolds reports. Page 51 

BROADCAST ASSIST 

Companies like Arbitron and Strategic Media Research are 
improving their research programs to give radio programmers the 
latest and most complete information. Doug Reece has the story. 

Page 67 

■ in COMMUNICATIONS • Chairman Gerild S. Hobbs • Pces'dent & CEO: John B, Bibcvck Jr. 
Executive Vice Presidems Rotorl J. OoNriing, MirUn R. Fatty, Howwd Undir • Senior Vice Presi- 
dents: 6«ar|ina Cliallit. Piul Cumn, Mark Dmy, Aan Hair«. Haulee Unetl * Vice Presidem- Gten 
HaflCRian • Chairman Emerltijs: W.O. LItBtfort 

CCopyrigtil 1 W7 Dy BPi Communications Inc. No part ol this puW>caiion may te reproducetJ. stored 
in ary retrievaf systen, or transtnitted, in airy ta«in or tty ary means, e'ectrnnic, irwcnanKai, photo 
copying, reconjing . or othenMrae, Mrrlhoul the [xior written pcrmmioo o* Itie pu&lisher BILIBOARD 
MAGAZfNE (ISSN 0O0&'251O) is puDliViM weekly except for ttK tirsl week m January, One Aslor 
Pis/3. Broadway. New York, N V. 10036. SuEecriplion rate: annual rate. Continental U.S. 

$275 00. Contiriental Europe 215 pounos Billboard, Tswer Hoose, Sovereign Park, martie* Hart»r- 
ough, Leicestershire. Engiarw) LE16 *EF Registered as a newspaper at tl^e British R»t Otiice iwn 
109.000 ytn M\Aic libo lr>c , Otmpa Buildine. 2nd Ftoof, 1 1-2. 1-Clv>me, Nigashi-GotarvJa, Snma- 
gaMa-ku. lokyo 141. Japan. Penixlicais pastage pan at New ror>:. N. ¥ and at additional mailing 
offices. PKtmaiter: please send charges address to Bi'iboard. P 0. Bm 2011 , Manon. OH 
20 1 1 . Current and back copm uT BillC)cuird are availai)l« on microfilm tram Kraus MicrtAvm, Route 
100. Millwood, N V 10646 or Xerai University Micrtrfilms. 300 Nortn ZeeC Road, A/in Artur. Mch. 
46106 For Group SuCKCnption intormalion call 2)2-536-5261. For Subscnption Information call 1- 
800-745-8922 (Ojtstde U.S.: 614-382-3322) For any other intormalion cati 212-764-7300. Cana- 
da Past Corp. International Publications Mail Agreement #0921920. PrinW in Hit U.SX 



COMMENTARy 


4 


4BTJSTS S MUSIC 


9 


Execiitrve Turntable 


10 


The Beat 


13 


Botscore 


14 


The Reel Thing 


14 


Popular Uprisings 


16 


R&B 


18 


Dance Trax 


23 


Country 


26 


Latin Nolas 


30 


Classical/Keeping Score 


32 


.isTj/RiiM Notes 


41 


Higher Ground 


42 


In The Spirit 


43 


Songwriters & Publishers 44 


Studio Action 


45 


INTERNATIONAL 


K 


Hits OITTie World 


49 


Global Music Pulse 


49 


Canada 


SO 


Home And Abroad 


90 



MERCHANTS I, MARKETING 



Child's Play 


S3 


Retail Track 


54 


Declarations Of Independents S6 


Home Virleo 


S7 


Shell Talli 


5S 


REVIEWS C PREVIEWS 


61 


PROGRAMMING 


67 


The Modern Age 69 


Airwaves 


71 


Music Video 


72 


FEATURES 




Update/Ulelines 


66 


Hot 100 Singles Spotlight 


79 


Market Watch S4 


CLASSIFIEO 


a 


REAL ESTATE 


H 



HOMEFRONT 



84 



BILLBOARD MAY 10, 1997 



3 



Billbo«d 

Editor in Chief: TIMOTHY WHITE 

■ EDnORIAL 

Manafinf Editor: SUSAN NUNZIATA 
Deputy Edrtor: Irv Lichlman 
News Editor: Marilyn A. GiUen 

Director of Sp«c^l lisuti: Gene Sculattl; Dalel Brady. Associate Director; 

Porter Hall. Special Issues Coordinator 

Bureau Chiefs: Craig Rosen (L A ), Chet Flippo {Nashville}. 

Bill Holland (Washington). Jotin Lannert (Caribbean and Latin Anrtefica) 

Art Director: Jetf Nisbet. Assistant: Raymond Carlson 

Copy Chief: Bruce Janicke 

Copy Editors: Tammy La Ckirce, Elizabeth Renaud. Carl Rosen 

Senior Editors: Melinda Newman, Talent (N.Y). Ed Chrlstman, Retail (N.Y.) 

Sentor Writers: Chris Morris (L A ), Bradley Bambarger (N Y.) 

RIiB Music: J R Reynolds. Editor (LA.) 

Country Muslc/Nashwille: Deborah Evans Price, Associate Edrtor 

Dance Musk: Lany FUck, Editor (N.Y) 

Pro AucfiiVTechnotogy: Paul Vena, Editor (N.Y) 

Merchants & Marketing: Don Jeffrey, Editor (N Y) 

Home VkJeo: Sein Goldstein. Editor (N Y), Eileen Fitrpalrick. Associate Ed. (L-A.) 

Radio: Chuck Taylor, Editor (N.Y) 

Musk Video/Enter* Active: Brett Atwood. Editor (L.A.) 

Heatseehen Features Editor: Doug Reece (LA.) 

Staff Reporter: Tern Horak (N.Y) 

Administrative/Research Assistant: Shawnee Smith (N.Y) 

Editorial Assistant: Gma van der Vliet tL.A.) 

Special Correspondent: J>m Bessman 

Contributors: (^therine ApplHeld Olson. Fred Bionson. 

Lisa Collins, larry LeBlanc, Jim Macnie, Moir^ McCormick. 

David Nathan. Havelock Nelson, Phyllis Stark, Heidi Waleson 

International Editor in Chief: ADAM WHITE 

Intcmatiorul Deputy Editor: Thorn DLifly 

International Music Editor: Domimc Pride 

International News Editor: Jetl Ctark-MeadS 

International Associate Editor: Mark Solomons 

German Bureau Chief: Wolffian^ Spahr 

Japan Bureau Chief: Sieve McClure 

Far East Bureau Ctiief: Geoff Burpee 

Contrlbutlni Editor: Paul Sexton 

■ CHARTS t RESEARCH 
Director of Charts: GEOFF MAYFIELD 

Chwt Manacers: Anthony Colombo (Mainstream Rock/New Age/ 
World Music), Ricaido Companionl (Dance). Datu Falser^ (Hot R&B 
Singles/Top MB AlbunWRai^'^Gospel/Reggae), Steven Graybow (Adult Con- 
temporftry/Adult Top 40/Jazi''Bluev'StuOio Action), Wade Jessen (Country/ 
Contemporary Christian), John Lannert (Latin). Mark Maronc (Modem Rock), 
Geofl Mayfield (Billboard 200;Heaiseekers,'Catatog), Theda Sandtford-Walter 
(Hot 100 Singles), Mart Zubatkm (Video^lassKayKid Audio) 
Chart Production Manager: Michael Cusson 
Assistant Chart Production Manafer: Alex Vitoults 
Archiv* Research Suptrvhor: Silvio Plelr^iuongo 
AdminHtrattve Assistants; Joe Bennato (N.Y), Jan Mane Perry (L A ). 
Mary DeCroce (Nashville] 

■ SALES 

Associate PublishefAJ.S.: JIM BELOFF 

National Advertisinf Manafer VIdMVlntefKitlvt: Jodie FranclSCO 

New Yortc Kara DioGuardi, Pat Jennin^, Ken notrowski 

Nashvilte: Lee Ann Photoglo 

LA: Jdl Carr.gan, Dan Oodd, Lezle Stem 

Advertising Coordinatctrs: Erica Bengtson, Alyse Zigman 

Advertising Assistants: Hollie Adams, Evelyn Aszodi 

Classified (N.Y.): Jetf SerreTle 

Associate Publisher/lntl.: GENE SMiTH 

Europe: Christine Chmetti Catherine Flintoft. 44-171-323-6686 

Asia-Pacific: Steve Leece, 66-338-2774; Ronan Gardiner. 852-2527-3525 

AuftriHa: Amanda Guest, 613-9824-8260 

Japan: Aki Kaneko. 213-650-3171 

Milan: Lidia Bonguardo, 39 + (0)362-*- 54.44.24 

Paris: Francois Millet, 33 1 ■4549 2933 

Latin America/Miami: Angela Rodnguez. 305-441-7976 

Mexico/West Coast Latin: Daisy Ducret 213-525-2307 

■ MARKETING 

Director of Marketing: ELISSA TOMASETTI 

Promotion Director: Tony Santo 

Promotion Manager: Gayle Lashin 

Promotion Coordinator: Ptiyllis Demo 

Senior Designer: Melissa Subatch 

Special Events Director; Maureen Ryan 

PuMicist'Special Events: Micheie Jacangelo 

Circulation Manager: Ipame Jamin 

European Circulation Manacer: Sue Dowtnan (Loo{]on) 

Tradesitow Manager/Circulatton: Adam Waldn^an 

Group Saies Manager: Jeff Somerstetn 

Circulation Promotion Account Manager: Trish Oaly Louw 

Circulation Sales ManafCf: Fred Dahk]vis1 

■ PRODUCTION 

Director: MARIE R. GOMBERT 
Advertising Production Manager: John Wallace 
Associate Attvertising Production Manager: Lydia Mikuiko 
Advertising Production Coordinator: Cindee Weiss 
Editorial Production Manager: Terence C, Sanders 
Associate Editorial Production Manager: Drew Wheeler 
Specials Production Editor: Marcia Repinski 
Assistant Specials Production Editor: Marc Giaguinto 
Systemi/Tcchnotogy Supervisor: Barry Bishin 

Composition Technicians: SLJsan Chicola. Maria ManliclK. Anthony T. Stallings 
Directories Production Manager: Len Durtiam 

■ ADMINISTRATION 
Distribution Director: Edward Skiba 
Online Sales Manager: Sam D. Bell 
Web Site Designer: David Wertheimer 
Billing: Debbie Liptzer 

Assistant to itw Publisher: Susan Mazo 

PRESIDENT t PUBLISHER: HOWARD LANDER 



■ billboard OFFICES: 



New^ 

1515 Broadway 
N.V,. NY 10036 
212-764-7300 
editfa!i212-536-535S 
sales fax 212-536-5055 



WMhlngton. D.C. 

733 15ttl St. N.W. 
Wash.. D C 20005 
202-783-3282 
t» 202-737-3833 



3nl Floof 

5055 Wilshire BIw) 23 Ridgmoonl St. 

Los Angeics. CA 90036 LonOon WCIE 7AH 
213 525-2300 44- 1 71 ■323-6686 

lai 213 525-2394/2395 t». 44-171-323^2314.2316 

■ billboard ONLINE: http-.//www billboard.com 
212-536-1402. sbeli® bill boa rdcxxn 



Nashville 

49 Music Square W. 
Nastwille. TN 37203 
615-321-4290 
fax 615-320-0454 

Tokyo 

10th Floor No. 103 
Soeo-Hitskawacho Bldg, 4-12 
Hirakawacho 1-chome. 
Chiyoda-ku, Tokyo 102, Japan 
3 3262-7246 
IM 3-3262-7247 



6ixx3rd Music Group 



PRESIDENT: HOWARD LANDER 
Senior VP,rtteneral Counsel: tieorE>ra Challis 
Vfce PreskJents: KarL-" O.-ttlcy, Adam White 
Director of Strategic Development Ken Schlager 
Business Manacer: Jcellen Scmmer 



Berman To Exit As RIAA Chief 

Rosen Expected As Eventual Successor 



BY BILL HOLLAND 



WASHINGTON. D.C.^ason S. Berman Ls 
planning to step down from his post as 
chairman/CEO of the Recording Industry 
Assn. of America (RIAA) by year's end, 
according to industry .sources. 

Sources say that Berman, 59, may stay on 
at the RIAA as a consultant or as an ex-offi- 
cio executive in intemationa] trade issues. 

RIAA president/coo Hilary Rosen is 
expected to step into the CEO role "in a 
few months," according to the sources, and 
may take over the chairman title before 
the end of the year (Billboard Bulletin 
April 30). 



ASCAP, BMI, SESAC 
Set Group License 
Deal With NLBA 

NEW YORK— All three m^or U.S. per- 
formance right p'ouijs — ASCAP, BMI. 
and SESAC — have reached a new group 
music license agreement with the 
National Licensed Beverage Assn. 
(NLBA), which represents the on- 
premise licensed beverage industr>'. 

Retroactive to Jan. 1. the new agree- 
ment, covering fees for all music sources 
from the three groups, will be adminis- 
tered by the NLBA. which will offer the 
agreement'! to current and new mem- 
bers as a "single, comprehensive per- 
forming rights licensing package," 
according to a joint statement issued 
April 25 by all parties to the negotiations. 

Each NLBA meml)er, however, may 
retain the option to enter individual 
ASCAP, BMI. or SESAC licenses at 
non-discounted rates. 

The new agreement, the first of its 
kind, avoids what may have shaped up to 
be "a complicated legislative process/ 
say the parties. 

The three performance right groups 
remain in contention with the National 
Restaurant Assn. (NRA) over the issue 
of the licensing of music by NRA mem- 
bers. That association has taken its ca.se 
to Congress over the last few years for 
relief in what advocates on the Hill refer 
to as the Fairness in Music Licensing 
Bill. In the view of rights groups, the 
agrnda posed by NRA members, as 
reflected in the pending legislation, 
would cause a severe erosion of cop\,Tight 
protection if gi\'en legislative sanction. 

The long-iiending bill. H.R. 78J». intro- 
duced by Rep. James Sensenbrenner. R- 
Wis., would exempt such locations as 
restaurants, bars, and taverns from hav- 
ing to pay fees for i^o-called "incidental" 
radio and TV background music played 
for the enjovment of customers (Bill- 
board, May is, 1996). 

Although the NLBA and the larger 
NRA have many mutual members, they 
differ in that all of NLBA's members are 
licensed to sell alcoholic beverages in 
restaurants or elsewhere, while NRA 
members include restaurants that may 
not hold liquor license.*;. 

At the NRA. Elaine Graham, senior 
VP of government affairs and mcml^er- 
ship, says the association will continue 
to seek legislative reme<iy because "the 
agi-eement disregards most issues in the 
pending federal legislation, including 
the most important issue, which can 
only be resolved by the Congress. That 
Lssue w the fact that music licensing fees 
can only be reviewed in one court in 
New York City. This Is why wo suj)|X)rt 
legislation which allows local arbitra- 
tion." IKV I.ICHTMvVN 



In another RIAA move, Gary Sherman, a 
senior partner at Arnold & Porter law firm 
here, will join the trade group as senior exec- 
utive VP/general counsel May 19. The 
announcement \\u** made by his finn Aprfl 29. 

Sherman has worked on RIAA legislatis^e 
issues since the 1980s; he replaces David 
Leibowitz, who left the group last month 
(Billboard Bulletin, March 6). 

The RIAA declined to comment on the 
expected changes. 

Berman has led the industry trade group 
since Feb. 1, 1987. Rosen was one of Ber- 
man's first executive staff choices. She was 
hired as the group's first in-house govern- 
ment relations director within weeks of 
Berman's appointment. 

Rosen previously ran her own govern- 
ment relations business briefly after work- 
ing with the Liz Robbins Associates lobbying 
firm here in the early 1980s. At that time, 
she represented music publisher concerns 
on an early version of performance right leg- 
islation. 

Rosen was promoted to her current posi- 
tion in May 1996. Since then, she has guid- 
ed most of the RIAA's day-to-day policy 
operations and its relationships with its 
member companies. 

One source says, "This transition has been 
(Continued on page 75) 



USTR Places EU, 
Other Countries 
On Sec. 301 List 

WASHINGTON, D.C— U.S. Trade Repre- 
sentative (USTR) Charlene Barshefsky 
announced April 30 that nine countries and 
the European Union have been put on the 
"priority watch list" under section 301 of the 
U.S. trade law for their intelleotual proper- 
ty protection practices and their refusal to 
give market access to U.S. companies. 

Argentina, Ecuador, Egypt, Greece, 
India, Indonesia, Paraguay, Russia, 
Turkey, and the EU made the section 301 
list. A nation given "priority watch hst" 
status is reviewed by the USTR after six 
months, after which trade sanctions can 
be imposed. 

China, which was on the brink of a trade 
war with the U.S. last year because of its 
rampant CD piracy, had made "significant 
progress" in tightening its enforcement 
policies, according to Barshefsky, and was 
placed on a "section 306" list. 

That list calls for close monitoring and 
allows the U.S. to impose sanctions imme- 
diately without any new investigation 
should piracy of sound recordings, movies, 
and business computer software once again 
(Continued qh page €6) 



RIAA Fights Changes To WlPO Treaties 

U.S. Cos. Seek Online C 'right Exemptions 



WASHINGTON, D.C— The Recording 
Industry Assn. of America (RIAA) will fight 
attempts by U.S. online and telephone com- 
panies to modify upcoming legislation to 
include exemptions for online copyright 
infringement 

The contested legislation is required to rat- 
ify and implement the recently negotiated 
World Intellectual Property Organization 
(WIPO) copyright treaties in the U.S. (Bill- 
board, Dec. 28, 1996). 

The new WIPO treaties, due to appear 
before Congress in two weeks for ratification 
and implementation, extend copjTight protec- 
tion in the digital era. They include new prohi- 
bitions on "black box" circumvention of 
encrypted codes and anti-cop>ing devices. In 
order to have the treaties implemented in the 
U-S., Congress must pass legislation detailing 
how the treaties will apply to existing U.S. laws. 

Neither the treaties nor the implementa- 
tion legislation contain language that details 
online liability. Rather, the language calls for 
each country to address the issue separately 
as it wishes. 



At a briefing April 29, Hilary Rosen. RIAA 
president/C(X), said that the online services 
were trying to "hold the treaties hostage," and 
added that they "want to use the ratification as 
a vehicle for another agenda," which is "to 
take away responsibility of commercial online 
interests for copyright protection. That is 
wrong, and we will oppose it." 

Rosen said that the hability concerns of 
online and telephone companies should be 
addressed separately. "We don't want them 
to have opportunity without responsibility." 

The news follows a February' announce- 
ment by the Ad Hoc Copyright Coalition, 
which includes online and telephone compa- 
nies, that it would oppose the treaties because 
liability "must refiect the degree of control 
that each party has in determining the con- 
tent of each message or communication." 

Repeated negotiations between adminis- 
tration officials and members of the coalition 
have failed. According to a spokesman at the 
U.S. Department of Commerce, "The last one 
looked like there might be a compromise, but 
it broke down." bill Holland 



Mechanical Rights Dispute Ending In EU 



BY JEFF CLARK-MEADS 



LONDON— The most bitter dispute in the 
history of mechanical rights in Europe is on 
the vei^e of a resolution. 

The two sides in the war over direct distrib- 
ution—the mjuor music publishers and the 
European Union's mechanical royaltj' collect- 
ing societies — hammered out a new-look agree- 
ment at an all-day meeting April 29 in Paris. 

The deal they approved is the intended final 
version of the Cannes Accord, which was the 
beginning of the end of Europe's mechanical 
rights war. 

The Cannes Accord, agreed to at a meeting 
held in proximity to this year's MIDEM (Bill- 
board, Feb. 1 ), was intended to solve the prob- 
lems caused by direct distribution. 

This sj-stem was introduced by the U.K.'s 
Mechanical Copyright Protection Society in 
the spring of 1996. It caused rancor because it 
deprived the group's sister societies on the 
European continent of traditional revenue 



streams. 

The Cannes Accord said that direct distri- 
bution would be dismantled in return for 
increased efficiency from the continental 
European societies. 

The Cannes agreement said that the conti- 
nental societies' average commission rate of 
8.34% of mechanicals revenue should be 
reduced to 6.9% by July of this year, to 6.2% 
by the end of 1998, and' to 6% by July 2000. 

Crispin Evans, director of legal and busi- 
ness affairs for PolyGram International Music 
Publishing, says the new document replaces 
the 6.9% figure agreed on in Cannes with 7.1% 
and moves the 6.2% to 6.27%. 

"The meeting was very positive." says 
Evans, "and there was pretty much an agree- 
ment. There were one or two concessions 
made by the publishers, but this document is 
satisfactory to all publishers." 

A spokesman for German collecting society 
GEMA says, "The contract is ready to be 
signed." 
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Phoebe Snow "Time And Love" • Jill Sobule "Stoned Soul Picnic" • Suzanne Vega "Buy And Sell" 
Rosanne Cash "Save The Country" • Jane Siberry "When I Think Of Laura Nyro" 

Beth Nielsen Chapman "Stoney End" • Lisa Germane "Eli's Comin'" 
The Roches "Wedding Bell Blues" • Sweet Honey In The Rock "And When I Die" 
Patty Larkin "Poverty Train" • Jonatha Brooke "He's A Runner" • Holly Cole "Sweet Blindness" 
Leni Stern "Upstairs By A Chinese Lamp" • Dana Bryant "Woman's Blues" 





Ticketmaster, Microsoft In Legal Battle 

Lawsuit Concerns Links Between Web Sites 



■ BY BRETT ATWOOD 

LOS ANGELES— A legal battle 
betw een industn,' giants Ticketmaster 
and Microsoft ('orp. could shake up 
the common practice of establishing 
links between commercial World Wide 
Web sites. 

Ticketmaster filed suit April 28 
against Microsoft, alleging illegal use 
of the Ticketmaster name and trade- 
mark on Microsofl's recently launched 
Sidewalk city guide site for Seattle 
(http://seattle.sidewalk.com), which 
contains a link to the Ticketmaster 
Online home page (http-y/wT^-w.ticket- 
master.com) (Billboard Bulletin, April 
30). The site also contains detailed con- 
cert listing information, including tick- 
et prices, ordering information, and 
venue maps. 

The suit, filed in the U.S. District 
Court of the Central District of Cali- 
fornia, reads: "By accessing Ticket- 
master's live event information and 
services without Ticketmaster's 

Metromedia 
Deal To Boost 
MGM Catalog 

■ BY SETH GOLDSTEIN 

NEW YORK— MGM hopes to con- 
clude its $573 million acquisition of 
Metromedia International Group's 
entertainment subsidiary this summer. 

As part of the deal, trade observers 
expect MGM Home Entertainment to 
absorb Metromedia Entertainment 
Group Home Video and the outside 
labels it is under contract to distribute. 
The exodus of Metromedia staffers 
could begin in &) days, sources say. 

For MGM Home Entertainment, the 
purchase will restock a catalog that 
shrinks drastically in 2001, the year 
Time Warner regains full control of 
some 3,000 movies. At that time, 
"there's no question Time Warner will 
have the largest library in the world," 
says an observer. 

Turner Broadcasting, bought by 
Time Warner last year, acquired the 
MGM catalog, including pre-1950 
Warner Bros, features, in 1986 and 
then licensed the home video rights 
{Continued on page 85} 



Sinatra Awarded 
Congressional 
IVIedal Of Honor 

■ BY BILL HOLLAND 

and BRADLEY BAMBARGER 

WASHINGTON. D.C.— Frank 
Sinatra will 
soon add a Con- 
gressional Gold 
Medal to his 
.singular list of 
achievements. 
The medal is 
Congress' high- 
est civilian 
award, with 
past honorees 
ranging from George Washington 
(Cvnthnu'd on piigi- SJ) 



SINATRA 



approval, and by prominently offering 
it as a service to their users, Microsoft 
is feathering its own nest at Ticket- 
master's expense. It is, in effect, com- 
mitting electronic piracy." 

Ticketmaster has demanded that 
Microsoft cease and desist from its 
unauthorized use of Ticketmaster's 
name and seeks an unspecified amount 
of money for damages, injunctive 
relief, and attorney's fees. 

"We've asked them politely to drop 
the links, but they have refused," says 



Alan Citron, Ticketmaster senior VP 
of multimedia. "Microsoft's response 
bo this is to scare people into thinking 
we are out to challenge the open archi- 
tecture of the Internet, but this has 
nothing to do with that Microsoft has 
taken it upon themselves to create a 
relationship with us that does not 
exist" 

A spokeswoman for Microsoft was 
not available for comment at press 
time. 

(Continued on txige 83) 
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Big Night Willi Big House. MCA Nashville act Big House visits with label exec- 
utives following its show at Brownies in New York. The Southern Caiifornia- 
based band's self-titled debut album features a unique mix of country and soul. 
Pictured in the front row, from left, are Sonny California, harmonica player/per- 
cussionist, and Tony Brown, president, MCA Nashville. Shown in the middle 
row, from left, are Tanner Byrom. drummer; Mel Lewinter, vice chairmanyCOO, 
Universal Music Group; Monty Byrom, guitarist/singer; Bruce Hinton. chairman. 
MCA Nashville; and David Neuhauser, guitarist. Pictured in bacl<, from left, are 
guitarist Chucl< Seaton and bassist Ron Mitchell. 



ASCAP Film & TV Awanls 
Honor Mandel, Wise, Otiiers 




■ BY GINA VAN PER VLIET 

LOS ANGELES— Composer Johnny 
Mandel took home the Henry Mancini 
Award in recognition of achievement 
that significantly advances the art of 
film and TV music composition at the 
I2th annual ASCAP Film & Television 
Awards, staged April 29 at the Beverly 
Hilton Hotel here. 

The award, 
w hich replaced the 
Golden Soundtrack 
Award last year in 
honor of the late 
composer, was pre- 
sented to Mandel 
by ASCAP president/chairman Mari- 
lyn Bergman and movie director 
Robert Altman. 

Mandel is best known for "Suicide Is 
Painless (Theme From M*A*S*H)" 
and "Shadow Of Your Smile," from the 
mo\ie "The Sandpiper," which won him 
an Academy Award. Others works by 
Mandel include compositions for the 
films "The Americanization Of Emily," 
"Being There," and "The Russians Are 
Coming! The Russian Are Coming!" 

The ceremony also included the pre- 
sentation to director Robert Wise of 
the first Opus Award, which recognizes 
directors who make music an impor- 
tant part of motion pictures. His cred- 
its include such classic gems as "West 
Side Story," for which he won an Acad- 
emy Award, and the Rodgers and 
Hammerstein musical "The Sound Of 
Music." Wise also won an Academy 



Award for editing "Citizen Kane." 

In other categories, composers 
James Newton Howard and Jonathan 
Wolff each walked away with three 
honors. Newton Howard received 
awards for his work on TVs "E.R." and 
the films "Primal Fear" and "Space 
Jam." 

Continuing his winning streak from 
last year, Wolff won honors for most- 
performed themes and for his work on 
the TV shows "Caroline In The City" 
and "Seinfeld." 

Composers Michael Karp and Dan 
Foliart each received two awards, 
including honors for the most-per- 
formed themes. Karp also received an 
award for his work on television's 
"Dateline NBC," while Foliart won for 
"Home Improvement" 

Bill Conti, who won an award for his 
work on the TV series "Primetime 
Live," added to his streak; he is the 
only person to have won awards at all 
12 ASCAP Film & Television Awards 
ceremonies. 

Following is a complete list of win- 
ners: 

Henry Mancini Award: Johnny 
Mandel. 

Opus Award: Robert Wise. 

Most-performed themes: Jesse 
Frederick, Dan Foliart, Michael Karp, 
Richard Krizman, Jonathan Wolflf. 

Most-performed underscore: John 
D'Andrea, Dick DeBenedictis, Cory 
Lerios, Joe LoDuca, William Olvis, 
Mark Snow. 

(C ontinued on page 7It) 



Nice Man Exits Music, 
Makes Deal With Giant 



BY IRV LICHTI^AN 



NEW YORK— Nice Man, the licens- 
ing and merchandising unit of BMG 
Entertainment North America, has 
decided to put its efforts into non- 
music-related projects in the U.S. 
and Canada. The company'."! artist 
clients, including Alice In Chains, 
Dave Matthews Band, Pearl Jam, 
and ZZ Top, will now be handled via 
a nonexclusive "strategic alliance" 
with Time Warner's Giant Merchan- 
dising. 

The deal gives Giant tour fulfill- 
ment and retail distribution of Nice 
Man's artist roster (Billboard Bul- 
letin, April 24). 

"The economic factor related to 
music merchandising is less and 
less attractive, and while we've 
made an adequate return on invest- 
ment in the music merchandising 
business, over time it's become 
increasingly difficult to do that," 
says Kevin Conroy, senior VP of 
marketing at BMG Entertainment 
North America. 

The squeeze on Nice Man with- 
in its music licensing and mer- 
chandising business is seen as a 
result of a general dowTiturn in the 
concert business in recent years. 
In the flush years of live concert 
attendance in the early '90s, sev- 
eral major music companies, such 
as BMG, Sony, Warner Music 
Group, PolyGram, and MCA, 
entered the licensing and mer- 
chandising business. 

Conroy says that after a decision 
was made to shift the focus of Nice 
Man to non-music accounts, it want- 
ed "to establish an arrangement 
with a company of the caliber of 



Giant." 

Nice Music is a "stand-alone" divi- 
sion of BMG Entertainment North 
America, having no direct relation- 
ship with BMG's record company 
units. 

In a prepared statement, Conroy 
al.io notes that the arrangement 
"enables us to use Giant's e.xpertise 
in North America to best serve our 
artists and allow Nice Man's strong 
European operation to pursue 
growth opportunities." 

In the area of brand marketing, 
Nice Man, of which BMG Entertain- 
ment North America acquired full 
ownership earher this year, repre- 
sents such nuyor corporate clients as 
Harley-Davidson, Ferrari casual 
wear. Ford Motor Co., and Chevro- 
let, 

Los Angeles-based Giant services 
apparel products for Warner Music 
Group artists and third-party 
accounts on the wholesale and sys- 
tem-direct levels. Its non-Warner 
clients include Rage Against The 
Machine, Smashing Pumpkins, and 
Kom. 

Giant was founded in 1990 by 
Peter Lubin, currently CEO of Giant, 
and music-industry veteran Irving 
Azoff, founder of Giant Records, and 
became a joint venture with Warner 
Music Group the following year 
before being fully acquired by WMG 
in 1996. 

According to a BMG statement, 
Nice Man, an 18-year-old company 
headquartered in Minneapolis, will 
continue to offer a wide range of 
licensed and promotional merchan- 
dising products, albeit non-music- 
related, through more than 7*000 
retail accounts. 



Marilyn Manson Suit Filed 

Dispute Over Acts Ban From N.J. Show 



BY PAULVERNA 



NEW YORK— Shock rock band Mari- 
lyn Manson, concert promoter Delsen- 
er/Slater, and Ardee Festi\'als N.J. Inc. 
are suing the New Jersey Sports and 
Exposition Authoritj' (NJSEA) in a dis- 
pute over the hand's scheduled June 15 
concert at Giants Stadium. 

In an action filed April 28 in U.S. 
District Court in the District of New 
Jersey, Manson and the other plaintiffs 
allege that the NJSEA violated their 
First, Fifth, and 14th Amendment 
rights by refusing to allow Manson to 
perform at Ozzy Osboume's OzzFest 
show (Billboard Bulletin, April 30). 

The NJSEA had announced April 18 
that it would cancel the scheduled June 
15 OzzFest if Manson was on the bill, 
prompting the defendants to file the 
suit Tickets for the date have not yet 
gone on sale. 

The plaintiffs seek puniti\'e and com- 
pensatory damages, a declaration that 
MariljTi Manson's rights are protected 
by the Constitution, an order directing 
the NJSEA to allow the OzzFest to go 
on with Manson on the bill, and an order 
enjoining the defendant from repudiat- 
ing its agreement to lease Giants Stadi- 
um U) Delsener/Slater on June 15. 

Manson attorney Paul Cambria says 
the presiding judge has called a hear- 
ing for Tuesday (6) to allow the NJSEA 



to show cause for its cancellation of the 
concert. 

According to Cambria, the Biloxi. 
Miss.-based American Family Assn. 
has fueled anti-Maril>'n Manson senti- 
ment by circulating affidavits over the 
Internet claiming tiiat the band's stage 
show consists of animal slaughter and 
sexual per\'ersity. Cambria denies 
those allegations. 

'^We have written to American Fam- 
ily Assn. and asked them to respond to 
our inquiries," says Cambria. "All these 
people are reading this and thinking 
this crap goes on, and then they com- 
plain to someone who's running a con- 
cert venue." 

At press time, the association's 
phone number was inaccessible, and its 
Internet World Wide Web site was 
shut down. 

Prior to the New Jersey action, 
venues in Oklahoma and Virginia 
attempted to cancel OzzFest dates 
because of Marilyn Manson's partici- 
pation, according to Cambria. 

"In both of those cases, the venues 
said they were canceling the shows, and 
we went in and persuaded them that 
the law wouldn't i)ermit them to can- 
cel," says Cambria. "We're hoping the 
same thing happens in New Jersey." 

An NJSEA representative says the 
authority does not comment on pend- 
ing litigation. 
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Keiko Matsui^, of/io^ toil/' 

dedicated to creating awareness for breast cancer. 



Kei 



V 



Ul 



"9/ t\s /my Ao/n- l/ntt fA/HttnyA motz/H'/fcws' 
if/i(/ t't/ftctf/t'o/i, /f/H'fts/ ctt/ice/' fot'// /w 
t/eicv(et/ cai'/ie/' toAicA am Ae//.t ,saoe 
/iocs', f/f f'x (r/.s'o //ity Ao^iv, fAai tA/HnttyA 
//ity /mtA'fC, t*7 ca/i rnxtAe it (/if/l'/H'/ice. 

— f/let/io ^ lAtl.stn' 

t. f/HV/uca .V #/ t7e/nu/e S//i,\l/ti/Hi'ntiifi,st 

The Hoiiite of BLue^ turn,i Pink, 
the color of breast cancer 
awarene^j, the week of 
Mothers Day: 



May 5 Chicago/House of Blues (W^^ua) 
May 7 Boston/House of Blues (WOAZ) 
May 8 New York/House of Blues at Birdland (WQCD) 
May 1 1 Los Angeles/House of Blues (KTWV) 



See Keiko's Gift of Hope Cybercast debuting Clear Video LIVE Technology this Mother's Day, 
Sunday, May 1 1 at 8:30 PM, (PST) Live from THE HOUSE OF BLUES, Los Angeles. 

For more details visit Unity Entertainment at http://www.ulgonline.com or call 1.800.860.1917 



Keiko Matsui's best selling CD, 
Dream Walk (17750-2) on 
Countdown Records/ULG 

is available exclusively through 
RED Distribution 



Countdown Record,i /Unity Entertainment Wi,ihe.i to Thank 
the Following Companie.^ For Making "Hope" Po.uiible: 



I lnUM* of* Blues 

KKO Hist l ilnii ion 
Nimbus, USA 
Ross-KMis Princing, L'SA 

s.r.iMt. 

Dan Klorcs &■ AssocLiies 
lUTated Systems 
Progressive Neiwork 
LI\'K Omcerls 
P.OA\. 
Cosmo Space 
I 800 Flowers 



Circuit City 
Blockbuster Music 
Tower Records 
Borders Books & Music 
Coast to Coast Coach 
Zebra .Marketing 
Smooth Threads 
Blue Fish Clothing 
Future Disc 

Santa Monica Painters SuppK 

Graphix Kxpress 

H\\ ^' I Media Entertainment 



Radio ^' Records 

Billboard 

Gavin 

American Airlines 

Attic Music Group (Canada) 

And the "Gili Of Hope" 
Smooth .la// Radio Network 

Proceeds from the House ol' 
Pink Tour Benelu the Y-MIC 
National Breast Cancer Organization, 
the most comprehensi\'e breast cancer 
support program in the country. 
( h I tp:/Avww .j'-me.org) 




THIS IS THG SeCOND ATTACK FOR 
THG HICEHeST CHARTJPOSITIONS! 



LOOK f=OR BROOKLYN BOUNC€ 
BReAKIIMG IIM VOI^R TERRITORY 



Artisls&Music 



POP ' ROCK • R&B • RAP • DANCE • C OUNTRY • LATIN • CLASSICAL • JAZZ • PRO AUDIO 



Lattimore Scores With Uplifting R&B 

Artistes Success A Nod To Columbia's Skill 



BY DOUG REE CE 

LOS ANGELES— The ascent of 
recording artist Kenny Lattimore's 
self-titled Columbia debut up The Bill- 
board 200 repre- 
sents a two-fold 
\ictor>'. 

For Lattimore. 
being designated a 
Heatseeker Impact 
artist marks the 
current pinnacle in 
a career that began 
in his early teens 
while performing 
with Epic H&B vocal gi*oup Maniquin. 

For Columbia, which last year won a 
hard-fought battle to break Maxwell 
(BilUK)ard, July 20, VMi), the chart vic- 
tory solidifies its position as a label 
skilled at developing new, classic- 
sounding R&B artists. 

Lattimore became a Heatseeker 
Impact artist after his album cracked 
the top half of The Billboard 200, at No. 
92 for the week ending May 3. This 
issue, "Kenny Lattimore" is at No. 104 
on The Billlxiard 200; it has sold more 
than 240,000 units since its May 1996 
release, according to SoundScan. 

According to Columbia VP of R&B 
promotion (U.S.) Roland Louis, the 
label was confident that R&B audi- 
ences were ready for the uplifting mes- 
sage and smooth, classic vocals provid- 
ed by Lattimore. 

"The game plan was basically to 
introduce a good, positive male vocal- 
ist in the R&B mainstream," says 
Louis. "Things had gotten away from 
strong male solo vocalists, and we felt 
this was something people of all ages 
could grab onto. 

"It wasn't as though we were wait- 
ing for the appropriate slot to fill," he 
adds. "We felt we could develop a mar- 
ket around the album. Kenny was the 
next phase to cornering that niche [that 
Columbia built through Maxwell)." 

Lattimoi*e, while a fresh face to most, 
has been active in the music industry 
since he was 14. As a member of 



Maniquin and then a songwriter for 
such artists as Glenn Jones and Jon 
Lucien. the 27-year-old has worked 
with artists ranging from Ronnie and 
Charles Wilson of the Gap Band to 
Bernie Worrell of Parliament 
Funkadelic fame. 

It makes sense, 
then, that Latti- 
more has a funda- 
mental apprecia- 
tion, reflected in 
his music, for 
those artists he 
was mentored by 

and weaned on. 

"I grew up listening to Earth, Wind 
& Fire albums, and that's what I 
knott%" says Lattimore. "I have an 
appreciation for hi[}-hop and what it's 
about, but that's not the life I live. I'm 
more into listening to the music my 
parents listened to." 

Beyond that, the singer says he 
aspires to be an iconoclast in an atmos- 




phere that promotes poor images of 
African -American males. 

"I wanted to keep the album very 
|)ositi\'e," says I^attimore. "I \i"anted to 
bring some diversity to the stereot>7>i- 
cal idea of Alrican-American men and 
the negative things that I think even 
we begin to Iwlieve alwut ourselves. I'd 
rather be a good communicator and a 
strong but sensitive [singer]. As a new 
singer. I'm trjing to give audiences the 
kind of passion that artists like Luther 
Vandross represent." 

During its promotional campaign. 
Columbia helped audiences make the 
connection between the young singer 
and the respected veterans he modeled 
himself after by having Lattimore open 
for such R&B heavj-weights as Barr>' 
White and Chaka Khan. 

Louis says that the label was very 
particular about what markets it sent 
Lattimore to visit. Columbia did not 
send the artist out for track dates, 
(Coutiinied on jxiQe 79) 



Ladd Talks 'Armageddon' 

Artist Bows With Scratchie Set 



BY DOUG REECE 



LOS ANGELES— With the May 20 
release of "Easy Listening For 
Armageddon" on Scratchie'^ercun,', 
26-year-old Mike Ladd, 
a self-described "jack of 
all trades." can add 
recording artist to a 
litany of titles that 
includes gi-ad student, 
English teacher, spo- 
ken-word performer, 
and music producer. 

Though Ladd calls his l 
debut a hip-hop album 
first and foremost, the lyrical density 
and free-form rhyme schemes 
embedded in several tracks showcase 
the artist's history in spoken word 
(Billboard, April 19). 

Ladd, who has won several Nuyor- 
ican Poets Cafe poetry slams in the 
last few years, regularly performs in 




Northeastern clubs. His poetry has 
appeared in such publications as 
Freedom Rag and Nuschool. 

Ladd is also no neophjle when it 
comes to musical endeavors. Since his 
early teens in Cam- 
bridge, Mass., the artist 
has been actively 
involved with hip-hop, 
producing such acts as 
Raw Produce and per- 
forming with various 
bands. Ladd's hip-hop 
poetry is included on 
D "Eargasm; Crucialur- 

banpoetics. Vol. 1," a 
compilation of spoken-word acts 
released May 1 on indie Manic Rcc- 
oi-ds. 

Ladd, whose songs arc published 
by Mike Ladd/BWH/Likemadd, says 
part of the reason he has been more 
active in music in the last few years 
(CotitiiiKed on page 76) 



BMG-Linked DeConstruction Building Worldwide Bridges 



I BY DOMINIC PRIDE 



LONDON— Think of deConsti-uction 
Records and what usually springs to 
mind is the gutsy label's knack for 
consistently issuing one trendsetting 
club single after the next. However, 
the last year has seen the 
label evolve into a multifac- 
eted musical outlet that is 
fast becoming a major 
force in the international 
albums market 

As the A&R source for 
acts that include M People, 
Repubiica, De'Lacy. and Robert Miles, 
deConstruction has already proved that 
it can make records that hit home in the 
U.S. By handling its own international 
marketing and promotion, the label is 
also looking to get more out of its acts 
on a worldwide level. 

Death In Vegas, ABC, Way Out 




DEATH IN VEGAS 



West, SyKia Powell, and Lionrook are 
among the names it hopes will do the 
trick in the coming months, while a new- 
album from Kylie Minogue is due later 
in the yeai-. 

A glance at the current deConstruc- 
tion release schedule indicates the 
changes afooL The label is 
well on its way to fulfilling 
its plans to release more 
than a dozen artist-based 
albums in the 12 months 
leading up to June, where- 
as it put out only three in 
the corresponding period 
the year before. And with the appoint- 
ment last year of Juliette Jaseph, for- 
mer promotion manager for Columbia 
U.S. product at Sony Music Euroi)e. as 
head of international, the label is com- 
ing to terms with the demands of other 
tenitories. 
Founded in Manchester. England, 



10 years ago by Pete Hadfield and 
Keith Blackhurst, deConstruction 
emerged from the scene sun-ounding 
Manchester's famed Hacienda club 
and its resident turntable artist, Mike 
Pickering. Pickering is now better 
known as the force behind the label's 
best-selling act, M People, 
whose 1995 album "Bizarre 
Fruit" has sold more than 
2.5 million copies world- 
wide, according to the 
label. 

DeConstruction's first 
release was "Don't Come To Stay" by 
Hotl House featuring M People vocal- 
ist Heather Small, but the label hit i)ay 
dirt in 1989 when it licensed Black 
Box's "Ride On Time" from Italy and 
sold 1.6 million copies in the U.K. alone. 

Initially, deConstruction had a dis- 
tribution deal through BMG. A w'orld- 
wide licensing pact with RCA and a 



cfoconstnictlon 



move to London came in 1990. Since 
1995, the deal has changed to a joint 
venture between BMG U.K. and its 
founders, and the label is now based in 
BMG's London offices. 

It is now a stand-alone record com- 
pany with some 20 employees, yeai'ly 
sales of some 20 million 
pounds ($32 million), and is 
BMG's third main U.K. 
A&R source, following 
Arista and RCA. Its U.K. 
success is not in doubt, but, 
says the laliel's marketing 
director, David Pullen, "deConstruc- 
tion has been focused on the domestic 
front, and we have not always done 
what we could to make our acts avail- 
able on an international basis." 

Joseph is now talking to BMG Inter- 
national companies in Europe and 
worldwide about committing resoui-ces 
(Cotititnu'd on ixigt- 76) 
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Pol Dog Basks In The 'Indie' Light 

1st Live Set Due On Own Plate-tec-tonic 



■ BY MOIRA MCCORMICK 

CHICAGO— After 11 years, the 
sweepingiy eclectic collective of musi- 
cians known as Poi Dog Pondering — 
whose dynamic, multimedia live shows 
have helped spauTi a devoted cult fol- 
lowing — is finally releasing its first live 
album. "Liquid White Light," a two- 
CD, $17.98 set that hits stores Tuesday 
(6), is the first wholly independent 
release from Poi Dog's Chicago-based 
Plate-tec-tonie label. 

Recorded during the band's soldout 
five-night stand Nov. 29-Dec. 3. 1996, at 
Chicago's Vic Theater, "Liquid White 
Light" will benefit from a solid grass- 
roots promotion and marketing push. 

It is being distributed nationally by 
the independent Midwest Artist Dis- 
tribution, which is headquartered in the 
northwest Chicago suburb of Rolling 
Meadows, whose proprietor, Dave Sla- 
nia, specializes in locally based indie 



product. A short early-June tour will 
bring the group to six of its biggest 
markets. And the Internet is being 
used to mobilize loyal fans, known as 
Poi Pounders, to help spread the word 
about the album. 




POI DOG PONDERING 

Poi Dog Pondering's leader, singer, 
and chief songwriter, Frank Orrall, 
notes that the band had taped numer- 
ous live gigs in the past, but that 'Ve'd 
never ended up with recordings we felt 
good about" until now. 

"Those Vic shows laid out like a ret- 
rospective of the band," Orrall says. 
There are songs from each phase of Poi 



Dog's development, he notes, encom- 
passing its early days in Honolulu and 
Austin, Texas, as well as the five 
recordings the act made for Columbia 
Records between 1988 and 1991, and 
including selections from its most 
recent indie releases, 1995's "Pome- 
granate" and 1996's "Electrique Plum- 
magram." 

"Liquid White Light" illustrates Poi 
Dog's evolution from "acoustic to 
groove-oriented to world music to 
rockin' groove to dance/house," says 
Orrall, noting that disc one contains 
mostly acoustic-based numbers, and 
disc two high-energy material. 

The one previously unreleased track 
is "Searching For ITie Fertile Fields" 
on disc one. All songs are administered 
by the band's BMI pubUshing concern 
Guava Juice Music. 

"Liquid White Light" is Poi Dog's 
first wholly independent release. 

(Cotitinued on page 85) 



Radio Adds To Religious 
IVIusic Surge In Israel 



■ BY BARRY CHAMISH 

TEL AVIV, Israel— The Israeli 
music industry has seen a surge of 
popularity for religious music in the 
past two years, with a swift and sharp 
rise in radio stations 
playing the genre. 

A year ago, only one 
religious radio station 
existed in Israel, and 
that was an offshore 
pirate, Arutz Sheva (97.3 FM). Today, 
there is one legal religious station — 
Kol Hai, based in Bnei Brak (93 
FM) — and some 40 pirates. In 
Jerusalem alone, there are 20 such 
outlets, including Kol Haneshima (the 
Voice of Spirit), Kol Haemet (the 
Voice of Truth), Kol Hasimcha (the 
Voice of Happiness), Arutz 20(X), and 




Radio 10. 

Jewish religious music contains no 
love songs, and w^omen are prohibit- 
ed by biblical injunction from singing. 
The main themes are love of Israel, 
the Bible, and the people. 

Shai Schiff, GM of 
Galpaz Records, the 
leading religious label, 
explains, "Religious 
music is not introspec- 
tive or egocentric. The 
musicians don't write about them- 
selves, but instead about God and 
their communities." 

Schiff attributes U.S. influences 
with helping spark new interest in 
religious music back in Israel. 

'The main reason for the style's 
sudden rise in popularity," he says, 
(Continued on page 85) 



Reunion Spreads Troccoli's 
'Love & Mercy' To Masses 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Although many 
artists in Christian music aspire to 
maiastream acceptance, only a hand- 
ful have successfully penetrated the 
general market on a large scale. 
Kathy Troccoli is one of them. As 
she celebrates 15 years with Reunion 
Records, the label is once again tar- 
geting both Christian and main- 
stream fan bases with Troccoli's new 
project, "Love & Mercy," which 
launched April 29. 

A Long Lsland, N.Y., native, Troc- 
coli has a lengthy history in the 
Christian marketplace. She was the 
first artist on Reunion Records when 
the Nashville-based label launched in 
1982 with her debut album, "Stub- 
born Love." She quickly became a 



mainstay on Christian radio, and in 
1991 her Reunion/Geffen album 
"Pure Attraction" kicked off a string 
of pop hits that included "Everything 
Changes" (No. 8 
on Billboard's Hot 
Adult Contempo- 
^ H rary chart), 'Tell 
Me Where It 
Hurts" (No. 8 on 
the Hot 100), and 
"I Can Hear The 
Music," a cut on a 
TBOccoii Beach Boys trib- 
ute album that 
peaked at No. 16 on the Adult Con- 
temporary chart in September of last 
year (Billboard, July 6, 1996). 

Her last album, 199.5's "Sounds Of 
Heaven," was geared primarily to the 
(Continued on pa(/e 75) 




Divas Dominate April RIAA Certifications 

Celine Dion, Toni Braxton, Madonna Hit New Highs 



BY CHRIS MORRIS 



LOS ANGELES— April was a good 
month for the ladies, as far as the 
Recording Industry Assn. of America's 
(RIAA) certifications were concerned, 
with Celine Dion, Toni Braxton, and 
Madonna all hitting new sales peaks 
with current albums. 

Canadian vocalist Dion's 1996 
album "Falling Into You" (550 Music) 
continued its tireless performance, 
reaching certified sales of 9 million. 
"Secrets" (LaFace/Arista), pop-R&B 
singer Braxton's sophomore release, 
vaulted to the 5 million mark. And the 
soundtrack for "Evita" (Warner 
Bros.), which features Madonna in the 
title role, became the singer's 10th 
multiplatinum release, as it reached 
double-platinum status; only Barbra 
Streisand has an equal number of mul- 
tiplatinum albums. 

A pair of Trauma/Interscope acts 



shot to new sales highs last month: The 
pride of Anaheim, Calif., No Doubt, 
reached septuple-platinum with its 
"Tragic Kingdom," while U.K. band 
Bush's sophomore stanza, "Sixteen 
^^^^^^ Stone," scored 
sextuple-platinum 

■^•^^W The Wallflowers 
W reaped their first 

vi*^ " multiplatinum 
album, as their 
^t-^ sophomore release, 

"Bringing Down 
oiON The Horse," hit the 

2 million mark. The 
group is led by Jakob Dylan, who ties 
his father Bob in the multiplatinum 
category — the elder Dylan has col- 
lected one double-platinum award, for 
1975's "Blood On The Tracks," in his 
35-year career. 

■Though country star (jeorge Strait 
lassoed his 19th platinum album. 



"Strait From The Heart" (MCA), in 
April, newcomers dominated the mil- 
lion-sellers for the month. Collecting 
their first platinum awards were R&B 
vocalist Ginuwine (550 Music), U.K. 
sensations Spice Girls (Virgin), alter- 
native rockers Cake (Capricorn), and 
neo-R&B debutante Erykah Badu 
(KedarAJniversal). 

Two seminal Columbia jazz albums 
from the '50s also received platinum 
recognition: Miles Davis' "Kind Of 
Blue" and the Dave Brubeck Quartet's 
'Time Out." 

First-time gold album recipients also 
arrived in a flood in April. They includ- 
ed Spice Girls; Badu; Latin acts Shaki- 
ra (Sony Latin), Olga Tanon (WEA 
Latina), and Marc Anthony (RMM); 
rock unit the Verve Pipe (RCA); hip- 
hopper Funkmaster Flex (RCA/Loud); 
R&B group Az Yet (LaFace/ArisU); 
and countrj' singer Kenny Chesney 
(Continued oti page 75} 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Hilary Shae> is 
promoted to senior VP of promotion 
for 550 Music in New York. She was 
VP of pop and \ideo promotion. 

Alex Masucci is named head of 
Island Records' Latin music division in 
Miami. He was VP of Fania Records. 

Michael Abbattista is appointed VP 
of promotion for Velvel Records in 
New York. He was national alternative/ 
AAA promotion director at EMI. 

The Track Factory in Beverly Hills, 
Calif., promotes Andrew R. Stephano- 
poulos to VP of A&R and names 
Steven Gizicki senior product manag- 
er. They were, respectively, product 
manager and a freelance wiitcr. 

Linda Ury Grecnberg is promoted 
to VP of market research for Sony 
Music in New York. She was senior 
director of market research. 

Trevor Carey is promoted to direc- 
tor of promotion for Relativity Records 
in New York. He was West Coast re- 
gional promotion manager. 




TVT Records in New York promotes 
John Monroe to senior director of 
national sales and John Perrone to 
national director of alternative/adult 
radio promotion. They were, respec- 
tn'ely, director of national accounts and 
national radio promotion manager. 

Jeffrey Jackson is appointed senior 
director of advertising and merchan- 
dising for Atlantic Records in New 
York. He was director of marketing for 
Ziccardi & Partners. 

Eulis Cathey is named national 
director of jazz and urban promotion at 
N2K Encoded Music in New York. He 



AeeATTISTA STEPH*NOPOOLOS 

was national director of jazz promotion 
at Atlantic Records. 

Chicago's Alligator Records appoints 
Ted Bonar national retail marketing 
director. He was national sales manag- 
er for Independent Label Sales. 

Garfield Lewis is appointed street 
promotion sales representative, black 
music, for MCA Records in New York. 
He was coordinator of black music pro- 
motion for Arista Records. 

Robbins Entertainment in New 
York appoints Dee Sonaram rap pro- 
motion manager and promotes TifTani 
D. Carter to me<lia coordinator. They 



GREENBERG CAREY 

were, respectively, an agent at Famous 
Artists Agency and receptionist 

PUBLISHING. SESAC in Nashville pro- 
motes Hunter Williams to senior 
director of royalty administration and 
Cathy Grizzell to senior director of 
office operations and human resources. 
They were, respectively, director of 
royalty administration and director of 
office operations and human resources. 

Sandro Pugliese is appointed asso- 
ciate director of online communications 
for BMI in New York. He was an A&R 
scout at Arista Records. 



RELATED FIELDS. Frank Breeden is 

named pre.sident of the Gos[)el Music 
Assn. (GMA). Breeden, who has been 
closely involved with the GMA for 
years, headed Breeden and Associates 
and PFCA/Brakely. 

Rysher Entertainment appoints 
Dan Butler VP of business and legal 
affairs, music, and Michelle Norrell 
director of music clearance and 
administration. They were, respec- 
tively, director of business affairs for 
MGM Music and manager of film 
and television licensing at Sony 
Music. 



10 



BILLBOARD MAY 10. 1997 




DISTRIBUTION 



proudly welcomes 





With their 




record 



and its family of labels 

first two releases oi 

GEESTREE7 






in stores July 



1st 



Available in stores June 3rd 



Ci I iterial 



Co 11 g r alula t ions 



TRACE 



From Your Capitol Nashville Family 




1.9 9 7 A("A1)[:MV 
() F CO l' N 1 K V M US I (■ 
roi' NEW MALK 
VOCALIST 

Trace Adkin^ (Icljiit a 1 1) u in, 
I) rc a III I M Out I . ti ii d , 
lortilicd (lold 



Artists & Music 



Maniacs Find Fresli Start In 'Ruins' 

Geffen Debut Features Band's New Lineup 



I BY CRAIG ROSEN 



LOS ANGELES— With the June 17 
release of "Love Among The Ruins," 
their first new studio album since 
1992'8 "Our Time In Eden," 10,000 
Maniacs will return to record store 
shelves with new singer Mar.v Ram- 
sey, founding member John Lombar- 
do back in the fold, and a new label, 
Geffen. 

But don't expect any Van Halen- 
like mudslinging from the Maniacs. 
After all, this is the band that once 
covered Cat Stevens' "Peace Train." 
Keyboardist Dennis Drew has noth- 
ing but kind things to say about for- 
mer Maniacs front woman Natalie 
Merchant and former label Elektra. 

It was only months aft^r Merchant 
left the band in September 1993 that 
the remaining Maniacs — Drew, gui- 
tarist Robert Buck, bassist Steven 
Gustafson, and drummer Jerome 
Augustyniak — joined forces with 
Lombardo and Ramsey, a one-time 
backup singer for the group. Lom- 
bardo, who left the Maniacs following 
the release of 1985's "The Wishing 
Chair," had gone on to form John & 
Mary with Ramsey, who herself had 
toured and performed on such Mani- 
acs albums as "Our Time In Eden" 
and "MTV Unplugged." In the early 
'90s, the duo recorded two albums for 
Rykodisc, featuring contributions 




10,000 MANIACS 



from Buck and Augustyniak. 

"We didn't make it official until the 
summer of 1994, but we actually got 
together with (Ramsey and Lombar- 
doj in December of 199.'i," says Drew. 

In the spring of 1994, the band did 
some shows as John & Mary, Rob, 
Dennis, Steve & Jerry. Eventually the 
band reclaimed the name 10,000 
Maniacs. "There were never any real 
doubts," says Drew. "If we changed 
our name, we would have been a band 
that sounded like 10,000 Maniacs, so 
why not just be 10,000 Maniacs, 
because that's who we are." 

As for the addition of Ramsey, 
Drew points out that it was actually 
Merchant who invited the singer, who 
also plays viola, to join the band as a 
touring member in 1989. 



Chantal Kreviazuk Realizes 
Her Voice On Columbia Bow 




■ BY MELINDA NEWMAN 

NEW YORK— Sometimes artists 
struggle for years without any true 
focus; for others, there's a moment of 
clarity that informs their body of work. 

That moment resonates on singer/ 
songwriter Chantal Kreviazuk's 
Columbia Records debut, "Under 
These Rocks And Stones," out June 3. 
The Winnipeg, 
Manitoba-based 
Kreviazuk is 
signed directly to 
Sony Canada, 
where her album 
came out last year. 

Kreviazuk was 
dabbling in her 
musical pursuits, 
not taking them kreviazuk 
particularly seri- 
ously or challenging herself in any way, 
when a moped collision in Italy 
changed her life. 

"I was in and out of the hospital for 
a year having surgeries on my jaw and 
femur." she says. "Because of my inse- 
curities, I (had been] very scared to 
struggle for my craft. After my acci- 
dent, I couJdn't lean on school or a job 
or the family business because I was 
ill, but I could sit at the piano and write 
my songs." 

She began focusing solely on her 
music, linking with producer Danny 
Schur (who co-manages her along with 
Peter Asher Management) and song- 
wTiter Chris Burke-Gaffney. Although 
she occasionally sang li\'e. she concen- 
trated more on jingle and background 



work. 

"I've played the piano and sang since 
I was really little. I was a little too 
proud to play in the grueling club cir- 
cuit scene," she says, laughing at her 
own past preciousness. "I felt too inse- 
cure to put a band together. I tried one 
time with fou^ guys when I was 17, and 
they just ate me for breakfast." 

She, Seher, and Burke-GalTney, who 
wrote the first single, "God Made Mc," 
began recording an indie album; how- 
ever, she came to Sony Canada's atten- 
tion before that album was completed. 

Sony Canada A&R exec Michael 
Roth, who signed Kreviazuk, starting 
tossing around potential producers' 
names, and it turned out that Peter 
Asher, senior VP of Sony Music Enter- 
tainment (U.S.), was among the pro- 
ducers who were very interested (Bill- 
board, June 22, 1996). 

"We totally hit it off," says Krevi- 
azuk. "He said he'd love to be a part of 
my record, but this all came a little late 
because Matt Wallace (Faith No More, 
John Hiatt) and 1 had also really hit ofC 
as I had with Eric Voss. It ended up 
that Matt and Peter could both do the 
record right away. Neither had ever co- 
produced before." 

Despite that, Kreviazuk says every- 
one got along famously in the studio. 
"There was only one day when there 
was any tension between the two. and 
it was over before I knew it," she says 
with a laugh. "I noticed Peter very 
quickly left the control room, and I 
asked Matt where he went He said he 
went to make a call, but I noticed that 
(Coniimied on pajje 32) 



Ramsey's vocals are compatible 
with the band's previous work, and 
her instrumental prowess brings a 
new dimension to the Maniacs. For 
the singer, joining the band was a nat- 
ural move, giwn her history with the 
group and Lombardo. 

"I never have thought of myself as 
replacing [Merchant] per se, because 
she is kind of irreplaceable," Ramsey 
says. "It's more a transition with 
10.000 Maniacs continuing on." 

Although Drew says he hasn't spo- 
ken to Merchant in a long time, he saj's 
that there isn't any bad blood between 
the group and the singer. "Her depar- 
ture wasn't sudden or sur|>rising," he 
sa>'s. "It was known by the band before 
we made the last record and before we 
went on tour. We had known for three 
years. It wasn't a big deal by the time 
it happened. We were just anxious to 
move on to the next phase of our musi- 
cal career." 

However, Drew says, the band is 
(Contirmed on pa-pe 15) 




Shoot The Moon. Nanci Griffith meets with label execs during a private party 
to celebrate the release of her latest album, "Blue Roses From The Moons." 
Shown standing, from left, are Alan Voss, Elektra VP/GM; Dane Venable, Elektra 
senior director of marketing/product manager; Ron Stone, Gold Mountain Man- 
agement; Griffith; Gary Casson, Elektra executive VP of administration; Marty 
Greenfield, Elektra senior VP/CFO; and Burt Stein. Gold Mountain. Kneeling, 
from left, are Greg Thompson, Elektra senior VP of promotion, and Steve Klein- 
berg, Elektra senior VP of marketing. 



Lollapalooza '97 Lineup Unleashed; 
Kiss Kicks In Funds For Flood Victims 



OUMMER'S HERE: Lollapalooza '97 will kick off June 
18 at the Coral Sky Amphitheater in West Palm Beach, 
Fla. Headlining the main stage will be Tool, Snoop Doggj' 
Dogg. Tricky, Kom, the John Spencer Blues Explosion, 
and Julian And Damian Marley & the Uprising Band. 
Appearing on select dates will be Devo, the Orb, Orbital, 
and Prodigy. For the first leg (June 18-July 16), the sec- 
ond stage lineup will be the Eels, Summercamp, Dr. 
Octagon, Jeremy Toback, Old 97'8, Radish, and Inch. 
The second leg (July 17-Aug. 18) lineup will be Failure, 
Pugs, Lost Boyz, Atari Teenage Riot, Skeleton Key, 
Molly Maguire, and Orbit. Orb, 
Orbit, and Orbital. Cou\d they make 
that a little more confusing? The 
schedule includes multiple dates in 
Boston (Great Woods Amphithe- 
ater), New York (Randall's Island), 
Detroit (Pine Knob Amphitheater), 
and Los Angeles (Irvine Meadows). 



PDATE: Warner Music Group 
(WMG) continues to negotiate a 
place within the family for Elektra 
Entertainment president Seymour Stein, who is looking 
to leave Elektra and start a new entity similar to his old 
Sire Record boutique (Billboard, April 5). WMG label Dis- 
covery Records has confirmed that Stein is talking with 
the Santa Monica, Calif -based label. According to sources, 
one scenario has Stein becoming CEO of a new WMG label 
group that would be East Coast-based and would encom- 
pass Discovery, as well as some other labels. Discovery 
would continue to handle marketing and promotion out of 
its West Coast offices, although many of its functions 
would transfer to New York. Stein was trailing and did 
not return calls by press tin>e. Neither WMG nor Discov- 
er}' had further comment 

Saving for a RAINNY day May le will be RAINN 
Day (sec story, page 67), a day set aside to bring aware- 
ness to the Rape, Abuse & Incest National Network 
(RAINN), which was co-founded by Tori Amos. The Wash- 
ington, D.C.-based organization is asking radio and televi- 
sion stations to play a public-service announcement from 
Amos at noon that includes information about RAINN, 
which operates a t^>ll-free national hotline for sexual-assault 
victims. MTV and VHl haw already agreed to participate. 

Changes: The Neville Brothers have signed with 
Columbia, leaving their longtime home of A&M. Aaron 
Neville remains signed with A&M as a solo artist and is 




by 'Meliyida Newman 



wrapping up a new album . . . Ric Ocasek has signed to 
Columbia as an artist and producer. Among the acts he's 
recently produced are Weezer, Nada Surf, and D-Gen- 
eration . . . Former Judas Priest learler Rob Halford has 
signed with Trent Reznor's Nothing Records. 

StUFF: Kiss created special T-shirts that were sold at 
its April 26 show at the F^j^ (N.D.) Dome for charity. The 
shirts, which read "Kiss, Fargo, 4/2fV97, We Will Sun'ive, 
.Alive Worldwide," were sold for $25 with all proceeds 
going to the United Way chapters in Fargo and Grand 
Forks, N.D,, to aid flood victims. 

1 Kiss Is also collecting food and cloth- 

^ ^ ing donations at many of its Midwest 

^^^^^ shows for the victims . . . The Chief- 
tains, who were slated to perform 
June 14-15 at the Guinness Fleadh 
on New York's Randall's Island, 
have pulled out of the show, citing 
an inability to resolve "terms and 
conditions" of their appearance 
with the show's organizers . . . The 
second Rock'n'Roll Fantasy Camp 
will take place in New York July 16-20. The camp allows 
rocker wannabes to take seminars, hear war stories, 
attend music classes, breathe, etc., with classic rock 
names. The celeb lineup includes the Who's John 
Entwistle; E Street Band's Clarence demons, Nils 
Lofgren, and Max Weinberg; the Rascals* Felix Cav- 
aliere; Rick Derringer; and Mountain's Leslie West. 
Among the unconfirmed but potential participants are 
Alice Cooper, Peter Frampton, Edgar Winter, and 
John Kay. The obligatory gala dinner and celeb jam will 
benefit the Nordoff-Robbins Music Therapy Foundation 
. . . Legendary British blues man Cyril Davies and the 
British Blues scene are saluted on "Knights Of The 
Blues Table," a collection of 16 newly recorded classic 
blues covers by Mick Jagger, Jack Bruce, Georgie 
Fame, Peter Green, Mick Taylor, Paul Jones, and 
other Davies-inspired Brits. (Billboard Bulletin, April 
30). The project was produced by Peter Brown, writer 
of such memorable Cream tracks as "Sunshine Of Your 
Love." The album is due for U.S. release May 13 on 
Viceroy Music/Lightyear. Anthony Roger. COO of New 
York-based Viceroy, .says distribution has been worked 
out for the U.S. (through WEA), Canada (Sinclair), the 
U.K. (Pinnacle), and Germany (Viceroy/Germany). 
Roger is working on a deal for Japan and is seeking dis- 
tribution in South Africa, Asia, and the rest of Europe. 
A second volume is already in the works. 
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SOUNDTRACK & FILIVl SCORE ISIEWS 



EDITED BY CATHERINE APPLEFELD OLSON 

Getting the boot: in the sea of current retreads, the new director's 

cut of "Das Boot" stands out as a testament to what a rerelease should be. 
Expanded with an extra hour of footage, the German World War II drama — 
which made its U.S. debut in 1982 and went on to become the most successful 
foreign-language film released in this country — is making the rounds in selectr 
ed cities. 

lb complement the film's grand reintroduction, Atlantic Records will release 
on June 2 a new and improved soundtrack of the orchestral score to coincide 
with its release on video. Remarkably, the new 
album, completely digitized and peppered with 
sound effects and poignant dialogue from the 
movie, marks the first time the score will be 
available on CD in the U.S. 

The digitizing task provided a chance for 
composer and musician Klaus Doldinger to 
reconnect with one of his most beloved projects. 
Working at the .same studio a4jacent to his home 
outside Munich where he composed the origi- 
nal score, Doldinger remixed each track for dig- 
ital sound. Actually, it was only because 
Doldinger had held on to his original music tapes 

ject was able to be undertaken. "Everyone had said I shouldn't store the tapes 
in the cellar, but [they] had almost the same sound quality as before. It was 
pretty amazing," Doldinger says. 

The re.sult i.s an album that is now 74 minutes, as opposed to the original 45, 
and that contains no new music but dialogue from several dramatic attack and 
escape scenes and sound effects that recall the howl of the ocean, the drone of 
radar equipment, and the distant thunder of underwater bombs exploding. 
"You cannot change the substance of music by remixing it, but it does have 
another dimension now," Doldinger says. 

Next up for Doldinger in the film arena is the score to "Palmetto," which he 
describes as a "psycho-crime story" directed by fellow German Volker 
SchlondorfT and slated to star Wo<k^ Harrelson. Yet as much as he revels in 
composing film scores, Doldinger says he will ne\'er give up the musician aspect 
of his persona. "There are many film composers, but there are only a few who 
keep playing once they start writing scores," he says. "To me, it is very impor- 
tant to keep connected with my audience." 

He adds that the greatest challenge in scoring films nowadays is to write 
music that resonates with audiences outside the theater experience. "A lot of 
film music today is very abstract, just background musie. There are not as 
many dramatic themes as there used to be." To underscore this point, 
Doldinger proudly points to German techno band U96, which did a cover of 
the song "Das Boot" several years ago and turned it into a hit in Europe. 

GiRLS' NIGHT OUT: Coming of age w"as a familiar theme among several 
entries at this year's Sundance Fihn Festival, including new Fine Line feature 
"All Over Me." The accompanying TVT Records soundtrack, slated for release 
April 29, is a tribute to the coming of age of the female alternative pop and 
rock scene. The album sports tracks from such femme-fronted acts as the 
Patti Smith Band, Ani DtFranco, the Mur- 
murs, Babes In Toyland, Michelle Malone & 
Drag The River, the Amps, and the Geraldine 
Fibbers. 

Leisha Hailey, one-half of MCA Records 
pop duo the Murmurs, got a double dose of 
action on the project. Besides contributing the 
song "Squeezebox Day" to the film, she makes 
her theatrical acting debut in "All Over Me." 
Hailey, who was trained at the American 
Academy of Dramatic Arts but until now 
never had time to squeeze in the thespian life 
between gigs, plays a righteous rocker girl who helps one of the protagonists 
come to terms with her own sexuality and a disconcerting friendship. The 
film also serves as an acting playground for Pat Briggs, singer of the band 
Psychotica, as well as members of Helium and Yum Yum Tree, who show 
up in a band scene. 

"The movie definitely shows the empowerment of the girls' music scene," 
says Hailey "And the .soundtrack also definitely fits that idea." The Murmurs 
had a song featured in the trailer for "The Incredible True Adventures Of Two 
Girls In Love," but this is their first soundtrack contribution. "Squeezebox 
Day" also will be included on the band's second studio album, "Underdog," due 
June 24 from MCA. As for Hailey, she calls her film debut "one of the best 
experiences I've ever had" and says she will be looking for more indie film 
roles in the future. 

Production notes: virgin Movie Music will release on Tuesday (6) the 
soundtrack to sci-fi odyssey and Cannes International Film Festival opener 
"The Fifth Element" The movie, which stars British musician Tricky along 
with Bruce Willis and Gary Oldman, is the latest in a line of Luc Besson 
films to be scored by Eric Serra. 



Big Blue Hearts Hit Geffen Witli Style 

Touring Instrumental To Bay Area Act's Debut Set 




m BY UEUNDA NEWMAN 

NEW YORK— Don't hate the members 
of Big Blue Hearts because they 
accomplished the near-impossible. The 
San Francisco quartet got signed to a 
major label less than a month after it 
played its first liw gig. To up the envy 
factor, lead singer/main songwriter 
David Fisher had never even written a 
song until three years ago. Now the 
band's self-titled debut is primed to 
come out on Geffen Records June 3. 

"I thank God every single day. I'm 
really grateful for everything that's 
happened," says Fisher "This is the 
first record I've ever done. I'm afraid 
because I want everyone to love it, but 
I know that's not going to happen." 

Maybe not, but Fisher and his band- 
mates have made a startlingly capti- 
vating record on which guitars ring out 
and intertwine soul-searching, harmo- 
ny-laden vocals. With its high-lonesome 
sounds of all-American heartache, the 
act could be the offspring of Chris 
Isaak and the BoDeans. 

Geffen senior director of A&R 
Roberta Petersen went to see the band 
on a tip. And even though she never 
travels to see an act without hearing a 
tape first, her instincts told her to hop 
on a plane to San Francisco. "It's very 
weird to me. I hate to sound so corny, 
but it's really Uke it was meant to be," 
she says. "I saw the band on Friday, 
came back to the office, and told them 
it was the best thing I'd seen in my 26 
years [in the business]. It was songs, 
players, and image. Image is almost 
dead right now, so this is very refresh- 
ing." 

The "image" to which Petersen 
refers is Big Blue Hearts' penchant for 
taking the stage in vintage suits. "It's 
out of respect for the stage," says Fish- 
er "My theory is, if you go see a Shake- 
speare play, you don't want to sec the 
actors in street clothes, you want to see 
them in costume. The whole show busi- 
ness side of music is very exciting. A lot 
of bands don't have it anymore." 

Such a notion of suiting up might 
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BIG BLUE HEARTS 



seem gimmicky if Big Blue Hearts' 
music and hard-luck lyrics didn't sur- 
pass the sartorial style. As Fisher 
knows, sometimes an artist has to suf- 
fer for his or her art, or "suffer for your 
heart," as he puts it. "People like to 
hear sad love songs," he says. "The 
happy emotion is a great one, but it's 
not as deep and dark as a sad moment 
When j-ou're in a low point in your life, 
you lose someone you love, it just feels 



like you're going to die." 

But Fisher's material doesn't just 
address only romantic heartache. A few 
of the songs, most notably "Something , 
I Want" and "Stay Awhile," address the 
general pain inflicted by coming of age 
in a dysfunctional family. "There are a 
few songs about my mom on there. I 
came from a serious drug-addicted, 
alcoholic family background," Fisher 
says. "Those songs are basically over 
how powerless you are over someone 
even when you're an adult" 

While Fisher declines to reveal too 
much background about his songs 
because he wants listeners to glean 
their own meanings, he admits that 
what he finds hard to say in conversa- 
tion comes easier in song. "I have a 
hard time talking. You always get the 
feeling that people don't give a shit, 
they're too wrapped up in their own 
thing. When peq)le come to me, I'm not 
necessarily good with them either. 

(Continued on next page) 



amusement 






D U S 


n i 


3 S S 


BDXSCORE 
UTOPIOCONCatTEROStB 


ARTISHS) 






Grou 


tttendiKt 


Tromotr 


lURYMMIUW 


Radio CA<i Muiic Hal 


«»nll6- 

!0. 22H 


tijn.)« 


»sa 


Radio City Piods 


GMTHMOOD 


Bryet Mm Center. 

Uimrsitii 
Umrsitv Put. Pa 


•("1 J-; 


ujauc 

EirouRKSfi] 
SIS 


lalleiits 


Varaeli Enlerpnses 


)OHHMEU£WAW 
Wf STORE 
UUIRMIUItSIIMl 


Thtalrait 
Madison Squara 

Garden 


Ami IMS 


tunjn 

tICVUMSO 


wm 

im 
Mlloati 


DttseHi/Slalft 
EnterpnsM 


GUTM MOORS 


Carr«r DoniB, 
Syracuse Unntftlty 
SytacuH, HX 

« 




UMttU 

tl» 


51.UC 

wflouti 


VanKfl Enlarpftsas 


GMTTM BROOKS 


rtotiestef, Mass 




ina.ni 

III 


MJH 

tout 
sellnuts 




GMrn* BROOKS 


Fl««lC«ntH 
Boston 




mm 

III 


fi.113 

tm 

MlllMU 


Uamell Efllenirses 


PHtLCOLUMS 


!.. v.,:- PJlld 




SS9UI7 


am 

16,070 


Nederlandet 
Orianiiation 

hi-/y\ itttarlions 


COffilOSION OF 
COHfOftVITV 


UiiiT' Afsna 


Apfril9 


SSOSM 


15JU 
sellout 


fi^ilai Door 


FHILCOUIHS 


San Jose Arena 
Jost. Calrf 


Acril 15 


SMun 


turn 

13.000 


Bril Grihani 
Prisons 


MTDUUCA 

COMOSMWOF 

CONFOniTT 


Ice Palace 
Tampa, ria 


April 18 


UUMt 


aiii 

17,200 


CaOatDeor 


Copyrignted arxl compiled by Amusement Business, a publication at Billboard Music Group- Boxs- 
cores should be submitted fo: Mane Ratlifl. Nashville Phone; (6151-321-4295. Fax: (615)-321- 
0878. For research information and pricing, call Mane RattiH, (61 51-321 -4295. 



14 



BILLBOARD MAY 1 0. 1 997 



Artists & Music 



MANIACS FIND FRESH START IN 'RUINS' 



IVimtmned from ixige 

proud of Merchant's solo work. "I 
really respect the way she went after 
that record, 'Tigerlily.' and did it just 
the way she wanted to . . . and the 
fans responded." As for the reviews 
that attacked the album, Drew calls 
them "outrajfeous and ridiculously 



mean-spirited . . . They were cruel 
and unusual reviews." 

Even if the band harbors no ill will 
toward Merchant, the remaining 
Maniacs asked to be released from 
Elektra following the singer's depar- 
ture. "We thought it would be awk- 



BIG BLUE HEARTS HIT GEFFEN WITH STYLE 



(Continued from preceding page) 

Writing songs is a great form of thera- 
py; it feels good." 

All this from a man who had not 
written a song until recently. Fisher 
had been in bands before, but they 
had focused on alternative material 
rather than the retro-rockabilly Big 
Blue Hearts mines. In fact, Fisher 
wasn't even particularly into the 
artists his music references. "I have 
always listened to Roy Orbison or the 
Everly Brothers, but with no great 
interest. Stuff just started happening 
naturally." 

Fisher mo\i>d to San Francisco from 
the East Coast and began writing 
material and putting together a band. 
After some fits and starts, the final 
lineup included Fisher, guitarist Dono- 
van Michaels, bassist Michael Ander- 
son, and drummer I*aul Zarich. 

After signing with Geffen. the Iwnd 
linked with producer T Bone Burnett. 
"It was a real obvious choice," says 
Petersen. 

"I gave him a rough tape of all the 
things we were going to record, an<l he 
lo\-ed it," sa>*s Fisher "He just pretty 
much did pre-production." Taking 
many of Burnett's suggestions, the 
hand members produced the album 
themselves with a.'isistance from engi- 
neer Susan Rogers. 

The result Is a sound that Petersen 
belie\'es will "sell itself." But, of course, 



that doesn't mean that Geffen isn't 
going to prwJ things along. On June 24, 
the first single, tentatively slated as 
"Nobody WanU Her," will go to triple- 
A and Americana stations, and poten- 
tially top 40. "People are so into this," 
says Petersen. "They see it as multi- 
format; we're even talking country. 
We're going to go for miyor press and 
television. My thing is, I would really 
like to get those baby boomers; we're 
talking Starbucks, Borders." 

Aware that those baby boomers are 
often reluctant to march into a record 
store, the label also plans a "creative 
approach" at retail. "Consumers are 
intimidated by going into the Towers of 
this world," says I^tersen. "We're try- 
ing \'crj' mainstream tactics, like plac- 
ing the record in supermai'kets. Stores 
like Fresh Picks have racks of CDs and 
videt)s. You know people buy groceries. 
I even thought about doing spots on 
oldies and cla-nsic rock statioa**." 

The plan is also to put the band on 
the road. "I believe in club tours 
because it's letting people discover 
bands on their own," says Petersen, 
but down the road, the label is also 
looking at opening slots for the band 
with compatible acts. "I think they 
could open for anything from a Bonnie 
Raitt to a Counting Crows. They are 
much more of a live rock band than j'ou 
hear on the CD." 



ward or uncomfortable to be on the 
same label," Drew says. "But we loved 
everyone at Elektra, and we had a 
great run there." 

Although the band hadn't released 
a new record in years, the Maniacs 
continued to record and play live 
dates while preparing new material. 

At one point, the band even toyed 
with putting out an album by Itself, a 
throwback to its early days when it 
released the "Human Conflict Num- 
ber Five" EP and the "Secrets Of 
The I Ching" album on its own Chris- 
tian Burial Music label in 1982 and 
1983, res|)ectively. 

That all changed when the band's 
manager, Peter Leak, had a discus- 
sion about the Maniacs with Geffen 
A&R executive and Minty Fresh 
label head Jim Powers. Powers, who 
had recently brought the Leak- 
repped Cowboy Junkies to Geffen, 
expressed interest in the Maniacs 
and signed the group after catching a 
live performance in Chicago. The 
band, which publishes its songs 
through Giddy Swells, also landed a 
new publishing contract with BMG 
Songs/ASCAR 

The Maniacs recorded "Love 
Among The Ruins" with producer 
John Keane (know^n for his work with 
R.E.M., Cowboy Junkies, and Indigo 
Girls) at Keane's studio in Athens, 
Ga., and at Bearsville Studios in 
upstate New York. 

Guests include Keane, who added 
some guitar work; Jules Shear, w^ho 
provided backing vocals and co-wrote 
three tracks with the band; and Fred 
Maher, who added percussion and 
produced two tracks. 

Aside from the original material, 
the Maniacs — who scored a No. 11 
Hot 100 hit with it* cover of the Palti 
Smith/Bruce Springsteen song 



"Because The Night" — once again 
dipped into the cover well on "Love 
Among The Ruins." The album 
includes the Maniacs' version of Roxy 
Music's "More Than This," one of the 
most memorable tracks from that 
band's landmark 1982 album "Aval- 
on." 

Although Drew isn't a particular- 
ly big fan, Ramsey is fond of Roxy 
Music. "I always loved the music to 
that song," she says. "At first, I did- 
n't even listen to the words, I just 
liked the mood it put me into." 

Geffen is optimistic that the song 
will also strike a chord with 10.000 
Maniacs fans. Robert Smith, the 
label's head of marketing, says the 
song will "dispel any questions" 
about the band's ability to carry on 
without Merchant. "It's a great 
song," he says. "They've captured it 
and have given it a new life." 

The track will impact at triple-A 
and modern AC stations May 20, 
before winging its way to top 40 June 
10. "We want to take a few weeks for 
the airplay to set in," Smith says. 
"We don't want to rush it. We want 
airplay to build across the board at 



triple-A and modern AC, and then 
top 40." 

The band, which is booked by Mon- 
terey Peninsula Artists, is expected 
to perform a few showcase gigs 
around the album's release at small 
clubs in New York and Los Angeles, 
before launching a full-scale tour 
later in the summer. 

Smith adds that the new lineup 
should go over well with longtime 
fans of the band. "It was done in a 
very consistent organic process," he 
says. "It's not like they held audi- 
tions for Natalie Merchant sound- 
alikes." 

Drew; meanwhile, is feeling quite 
optimistic about the band's future. "A 
lot of bands that have been around 
for 12 or 15 years, like we have, have 
to search for a way to reinvent them- 
selves," he says. "This just sort of fell 
into our laps. Natalie left, so we had 
to reinvent ourselves, and it's been a 
great learning experience ... So far 
the shows have been incredible. A few 
people in the front row may have 
been stunned that Natalie isn't there, 
but by the end of the show, Mary 
wins them over." 
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"Crisol " is a Spanish word for crucible 
— a vessel wliicli witlistands liigli 
heat, used by jewelers to melt 
precious metals. But nothing can 
contain the passion of Roy Hargrove's 
fiery new group. 

On Habana. Hargrove updates the Afro- 
Cuban jazz tradition pioneered by 
trumpet giants Dizzy Gillespie and 
Kenny Dorham. Tlie band includes a 
combustible mix of American. Puerto 
Rican. and Cuban talent, featuring 
"Chucho" Valdes, David Sanchez, and 
others. 

Habana is an artistic leap forward in the 
evolution of an artist who Newsweek 
calls "...the hottest jazz trumpeter in the 
world." With the broad appeal of Afro- 
Cuban rhythms, the record will be a 
commercial leap forward for Roy as 
well. In stores June 3. Habana kicks off 
the summer with a heat wave! 
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ANN NESBY PtnSPECTin 5490J2/A1M 110.96/14 981 I'M HERE FOR YOU 






1 


LINDA EDER Atlantic 82977 (lo.9a'16.98) IT'S TIME 


(W) 


_ 


1 


FATES WARNING metal blade 14129(15 98 CD) A PLEASANT SHADE OF GRAY 


38 


42 


13 


GRUPO LIMITE polygram latino 533302 [7.9&I2.98) PARTIENDOME EL ALMA 


39 


41 


5 


MILA MASON Atlantic 82923/ag lio 98/15.98) THAT'S ENOUGH OF THAT 


40 


32 


7 


NUYORICAN SOUL GIANT step/slue thumb 1130')GflP (9.9^15-98) NUYORICAN SOUL 




— 


22 


CRYSTAL LEWIS MyRRmw>RD6786aiPlC(10.98Eai5.98l BEAUTY FOR ASHES 


42 


30 


35 


FUN LOVIN' CRIMINALS EMI 35703 (7.98/1 1 981 COME FIND YOURSELF 


43 


43 


7 


ORB ISLAND 524347 (10.98/16.981 ORBLIVION 


44 


38 


5 


MACHINE HEAD ROADRUNNER 8860 (1098/15.98I THE MORE THINGS CHANGE... 


45 


46 


4 


RICK BRAUN BLUEMOON 92743/AG (10.98/16.98) BODY AND SOUL 






1 


LOS TUCANES DE TIJUANA EMi latin 56922 (7 98(1 1 98) TUCANES OE PLATA 


47 


36 


li 


LESS THAN JAKE CAPITOL 37235 (6.98^.98) LOSING STREAK 


48 


40 


16 


SWEETBACK EPIC 67492 (10,98 £0(16.98) SWEETBACK 


49 


34 


28 


SHAKIRA •SONY 81 796 17.98 ECV12.98) PIES DESCAL20S 


CD 




1 


COWBOY MOUTH mca 1 1447 (9 9ai2 98) ARE YOU WITH ME? 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 
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ITTING HIS STRIDE: 
Although he may not be widely 
known outside of Nashville 
songwriling circles, Almo 
country artist Billie Yates, 
who has penned tracks for the 
likes of George Jones, Rico- 
chet, and Kenny Chesncy, is 



Season Showings. Merrie 
Amsterburg continues tour- 
ing in support of "Season 
Of Rain," which was 
released by Boston-based 
indie Q Division tn January. 
Amsterburg makes appear- 
ances this month at BAR in 
New Haven. Conn., May 
1 1 ; Middle East in Cam- 
bridge, Mass.. May 16; and 
the Fez in New York May 
30-31 . Such triple-A radio 
stations as WFPK 
l-ouisville. Ky; KXCI Tuc- 
son, Ariz.; and WXRV 
Boston are spinning the 
single "Say Goodbye" In 
heavy rotation. 



finally getting his fair share of 
the spotlight as expectations 
buiki for his self-titled June 1 7 
debut 



After signing to Curb in 
1992 and subsequently being 
let go in the midst of manage- 
ment changes at that label, 
Yates is now experiencing the 
other side of the coin as Almo 
rushes to issue his album a 
month before its original re- 
lease date. 

Almo head of marketing and 
product dev^elopment Cynthia 
Grimson sa.\'s the label pushed 
the release forward after get- 
ting strong feedback from 
eager programmers and re- 
tailers. 

"We hail enough of 
a buzz and requests 
from people in the 
industry that we 
wanted to jump up 
the date," says Grim- 
son. "We've really 
had to mo\'e quickly 
to get everything set 
up not only from a 
publicity standpoint, 
but also from a man- 
ufacturing and sales 
view" 

The label was also 
encouraged by 
strong video play of 
the album's first sin- 
gle, "1 Smell Smoke." 
CMT began airing the clip, 
which is currently in medium 
rotation on the video channel, 
April 9, followed by TNN com- 
ing on board April 21. 

Country radio has also 
responded well, with major- 
market sUtions like WXTU 
Philadelphia, WWWW-FM 
Detroit, WMIL Milwaukee, 
and WKLB Boston spinning 





RX Redux. Dr. Octagon's "Dr. 
Octagonecologyst.' one of last year's 
most compelling and uniqje hip-hop 
albums, and its instnjmental counter- 
part, "Instrumentalyst," were rere- 
leased by DreamWorks April 29. In 
addition to a series of late-May open- 
ing slots for Beck, the act. which is 
made up of Kool Keith (Keith Thor- 
ton) and the Automator [Dan Naka- 
mura), will perform on Lollapalooza's 







REGIONAL HEATSEEKERS NO, Is 



MOUNTAIN 



NORIHEASI 




EAST NOfiTH CENTI5AL 



A. 




the track. 

Meanwhile, Almo has kept 
Yates in the public eye with 
showcase appearances. The day 
before the album's release, he 
will make an appearances at 
Fan I-'^r in Nashnlle. 

Crimson says the label is 
readying a second single, 
"Flowers," for an as-j-ct-unde- 
termined summer impact date. 

Yates, whose music is pub- 
fehed by Music Corp. of Amer- 
ica Incv^ Bizzy Music/Hillbil- 
lion Music/BMI, co-wrote all 
the tracks on the al- 
bum. 



WEST NORTH CENTRAL 
Dovkt KMh, OoMftitBM SHMffwarf 



RAOFC 

bCKBKtlllcMia*t 



MIDDLE ATLANTIC 
ta09flM&,llanf Foots 



SOUTH ATLANTIC 
Itacvir Ln, Mcn)( Focw 



SOUTH CENH^AL 
IhfM 6 Moflo^ TTM £ntf 




THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


WEST NORTH CENTRAL 

1. David Kenti &xjdnighl SwMrthttart 

2. 3X Kr«iy S;ac«,ir. Cnios 

3. Trspfi SlOD Tne GunheW 

4. Third E)P« Blind Ttiird Ey« Bimti 

5. Amand* Mmhal Amanda ManTiaii 

6. R»ei Big Fnli TiOTi T>)e Radio 0(T 

7. Bl| HouM Big HouM 

8. OMkii "T.- Judd i Sloted Thn Record 

9. Potm C'eg La Vw 

10. Tht Whr 9tan Why Store 


MIDDLE ATLANTIC 

1. Tr»cty Lm Many Facez 

2. ArtHachThafiThem 

3. MuVbrican Soul NuYorican Soul 

4. Third Eye Bund Tiiird Ey« Bhnd 

5. RnntnHaiAawiUctiMinallev't lord Of Tht Dana 

6. Unda EdH Ifi T>me 

7. JuHlar VteqiMz Vol. l-Uve 

8. OJ Koo( 1 Got Oat Feelirr 

9. Vflid Orchid WtU OchiO 

10. Akir*y>te Put R In Mouth 



UUS FUSS: Though 
we haven't seen any 
chart activity yet 
from 4AD recording 
artist Gus Gu8, a 
recent conversation 
with Bob Say, execu- 
tive VP/head buyer of 
the six-store. Reseda, 
Calif.-based Moby 
Disc, yielded some 
glowing comments 
about the perfor- 
mance of the band's 
album "Polydistor- 
tion," which was 
released April 8. 
According to Say, customer 
anticipation and requests from 
store managers didn't fully pre- 
pare the chain for demand for 
the title. 

"The day the album came 
cut, we sold everything we had, 
as well as the extra we had 
ordered based on what we were 
hearing," says Say "Since then, 
we had to re-order three times. 



It has been a real surprise." 

Assisting in the act's L.A.- 
arca success is KROQ, which 
has been spinning "Believe" on 
its late-night electronic-themed 
feature show "KROQ After 
Hours." 



Northern HighllgMs. 

MCA will concentrate on 
Great Lakes-region slates 
when it begins working 
"Bedazzler," the hook- 
laden label debut from 
Toronto-based foursome 
Made. The act caps off a 
series of U.S. promotional 
dates at New York's Don 
Hill's club May 13. fol- 
lowed by a return to Cana- 
da for club dales. The 
album, which will be 
released May 20. has been 
picking up college radio 
spins. 



nOADWORK: RCA's Jeremy 
Toback embarks on a series of 
in-stores and promotional per- 
formances, beginning with a 
Sunday (4) gig at Third & Lind- 
scy in Nashville, which will be 
broadcast live on WRLT. He Ls 
also slated to perform at LoUa- 
palooza June 14-18. 
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Telarc proudly iktrodtjces 



SYM^PHOIsriCj 





RIES. 




Supported with Roger Dean artwork and a very aggressive 
marketing, positioning and advertising campaign. 



Whole Lotta Love, 

Stair-way to Heaven. 

Lay la. 



SY/WPHQNIC ROCK: 



The British Invasion 



Avaiiaoie now. 



Space Oddity, pjouse of the Rising Sun, 
You Really Got AA.e, 
Bohemian Rhapsody, 

Another Brick in the Wall. 



Pinball Wizard, 



Ruby Tuesday, 
Nights in White Satin 



^ Best filed in the Pop Section under Sva^phonic Rock. ^ 



Lucy in the Sky with Diamonds, 



( SYA/VPHONIC ROCK: ^ 



The American Classic 



Available this Fall. 



RIDING HIGH 

ON THE BILLBOARD JAZZ CHART. 



Telarc Jazz presents A Tribute to Oscar Peterson. 



a live- recorded album honoring the pianist's 



So-plus years of contributions to the idiom 



and spotlighting a noble array of jazz greats 



gathered to perform at The Town Hall on October 1, 1996. 




, CAWIIOM! 



mCH KUMZEL . CINCINNATI POPS ORCHESTRA 



d coming soon: 



The Big Picture. 

ERICH KUNZEL AND THE 

Telarc presents Kunzel's BIGGEST BLOCKBUSTI 

With new Telarc sound effects designed to test the 

TELARC'S WARNING STlCIiER SHOULD 
NOT BE TAIiEN LIGHTLY. 



j\ inc. i 



OSCAR PETERSON 





.•'V 

Oscar Peterson with Ray BtowrtllflerD Ellis. Benny Green, 
Roy Hargrove. Shirley Horn. Milt Jackson, 
the Manhattan Transfer, Lewis Nash. 
r^iels-Henning 0rsted PedeBOBrGlark lerry. Stanley Ti 



Urliriilii-,' 
CD-83.101 • CS-.i:!-401 



R&B 



ARTISTS 



MUSIC 



Rap Acts Return To Basics 

Street Life And Mack Start A Party . . . 



■ BY SHAWNEE SMITH 

NEW YORK— In jin effort to help clean 
up rap's negative image. Street Life 
rapper Craig Mack has recorded 
"Operation: Get Daw n," which emulates 
the party-like vibe presented by the 
genre's early pioneers. 

The label plans to back the artist's 
creatiw stand with a marketing cam- 
fiaign that promotes education, address- 
es substance abu.se, and highlights the 
positive aspects; of rap music. 

■'Operation: dpi Down," Mack's 
Sti-eet Life debut set, streets June 24. 

Mack's last set. Bad Boy's "Project: 
Fiink Da World." peaked in 1994 at No. 
6 on the Top R&B /Vlbums chart. No. 21 
on The Billlxiard 200, and sold 400,000 
units, according to SoundScan. The 
album spawned the hit single "Flava In 
Ya Ear," which s|x>nt four weeks at No. 
1 on the Hot Rap Singles chart 

"The first album was more or less 
pi-oving to mjTrielf and other people that 
I could do it," says Mack. "T wasn't real- 
ly thinking about audience. 1 cared 
more that everybody knew I was the 
lord when it came to the funk. But now 
I'm trying to give [people! better qual- 



ity music, give them something to look 
forward to." 

Mack is no longer touting hardcore 
funk tracks. "Operation: Get Down" 
exudes a much Ughter attitude than his 
last album, offering up feel-good tracks 
with feel-good Ijtics about partjing 
and ha\ing a good time. 

Mack changed the direction of his 
music after witnessing, while between 
labels, what he belie\'es is a downward 
spiral in rap music. 

"The hip-hop 
community is in a 
state of depres- 
sion. What do we 
have to look for- 
ward to?" Mack 
asks. " 'Oi>eration: 
Get Down' is our 
MACK mission to sare it I 

want to show the 
world that you can enjoy [rap] music 
without it being a negati^'e \ibe or with- 
out it being something of a risk instead 
of it just lieinga relaxing party." 

"Working with music is a pleasure; 
it's alx)ut having fun, not about a bunch 
of tough-guy stuff," says Eric B., senior 
VP of Street Life Records, who spear- 



Si 



. . . While Boogiemonsters 
Get Righteous On EMI Set 



■ BY HAVELOCK NELSON 

NEW YORK— In its effort to break 
"God Sound," the sophomore album by 
Boogiemonsters, EMI's marketing 
approach is as "back to basics" as its 
act's lyrical content. 

"We all see what's happening to hip- 
hop right now," says Sean "Vex" Pol- 
iaixl, half of the hip-hop duo. "There are 
a lot of people in the audience saying, 
'Hey, why are these folks exaggerating 
about the black lifestyle? Why are they 
exploiting and distorting it? Me and my 
partner [Mondo McCann] are trying to 




BOOGIEMONSTERS 



provide some balance." 

Speaking about "God Sound," which 
ships June 17, Pollard adds, "We're 
continuing on our mission of providing 
youth with a map for [navigating] 
through these days and times. We're 
just trying to gire the art as a whole to 
people as we think it should be pre- 
sented right now. We wanted to do 
something large for the purpose of 
expanding music and thought." 

With a laconic swank and way-cool 
sw"agger, Boogiemonstei's ride mellow, 
liquid grooves that aren't based on the 
currently popular practice of simply 
looping existing musical tracks. The 



soundscapes were produced by the duo 
and Domingo. 

0\'er the album's melodies, the Vir- 
ginia-based MCs, who are resolutely 
anti-gangsta, rhyme intelligently to 
eclipse dark stars. They express their 
disgust with rappers keeping it real 
"with an L in one hand and the other 
packin' steel," the surfeit of mike con- 
trollers just treading through the same 
grimy water 

For example, on the short cut "And 
Then What?." one of them utters, "If 
you got five minutes or an hour to 
speak to me, man, change my life." The 
first single, "The Beginning Of The 
End," speaks about "Armageddon 
weaponry that's baaed on the 7 seals" 
and police and governmental road- 
blocks to blacks. 

"Mondo and I weren't together when 
we wrote these lyrics, but the moods 
and images we felt from the music 
geUed tt^ther real nice," Pbllanl sajT*. 

Other tracks drop Revel ations-t>pe 
imagery, and Pollard says that he and 
McCann titled the set "God Sound" 
because they view themselves as "\'es- 
sels that allow the higher power to 
work through us." 

Characterizing the differences be- 
tween the new set and the act's 1994 
Pendulum/EMI debut, "Riders Of The 
Storm: The Underwater Album," Pol- 
lard says, "The sound of the first 
album was based on an outside pro- 
ducer, Derek Jackson, looking in. This 
second one is the group projecting 
out." 

The unique aesthetic that's evident 
on "God Sound" has caused executives 
at EMI to enact an "intuitive plan" to 
(Continued on next page) 



headed Mack's mission to make rap 
music safe for all parties involved. 

"When we [Eric B. & Rakim, Eric 
B.'s previous group] toured, we had fun, 
and we got to see the world," he says. "A 
lot of these [new acts] don't get to do 
that. And when we were out, we were 
considered to be rough and tough, and 
we never cursed, and we never talked 
rough. Music is for entertainment" 

Targeting the w-orld market, "Opera- 
tion: Get Down" features the production 
work of Prince Markie D, Demetrius 
((Continued on next page) 




Uving Legends. The six Living Legends Foundation award recipients stand 
proud following a special dinner in their honor April 16 at the Fontainebleau 
Hotel in Miami Beach. Fla. The event was held prior to Impact's Super Summit 
XI. Pictured, from left, are WJLB Detroit GM Verna Green, entertainment consul- 
tant Jim Tyrrell, Rondor Music International senior VP/GM Brenda Andrews, 
Fletcher's One-Stop Records & Tapes owner Estes Retcher. syndicated radio 
personality Tom Joyner, and Holmes Entertainment consultant Cecil Holmes. 



Keeping It Real Shouldn't Come At A Cost; 
Lord's Alternative Soul Can't Be Limited 



Rhythm 



ami the 



lAKDCORE RAP: E\'en as hardcore rap albums by such 
acts as the Notorious B.I.G. continue to rack up impres- 
sive record sales, there is a growing trend in the hip-hop 
community toward more pasitive lyrics. 

This movement is no doubt inspired by the string of 
tragedies that have assailed hip-hop's most influential 
artists: the late B.I.G., Eazy-E, and 2Pac. With their deaths, 
perhaps the rap community has begun redefining exactly 
what it means to be reai. 

Over the years, propaganda surrounding the notion that 
rappers had to IjTically tote a smoking pistol and denigrate 
women mor])hed into a stymieing ball am! chain. Despite 
the lunacy of the ill-considered postulate, both artists and 
consumers bought into the 
claim, spiraling rap downward 
into a seemingly bottomless pit 
of violence, despair, and nega- 
thity. 

In effect, keeping it real 
meant keeping it thuggish. And 
while it seems innate that 
teenagers are rebellious, the 
mean-spirited messages issued 
by rappers became a pen-erted 
reality for thousands of impres- 
sionable fans. The result has 
been many rap-inspired crimi- 
nal activities involving violence, mayhem, and genera] mis- 
conduct. 

No one is suggesting that rap is the cause of all our 
youth's social problems. Hmvever, in recent years, much of 
its harder l>Tical forms have rK>t been contributing to a solu- 
tion, either. 

S>'mptom or not, the vile language and morose attitudes 
spouted by many otherwise talented rap performers haw 
unwittingly aided in furthering the repressing black stereo- 
t^yping that afflicts young black men and women today. 

And this was all in the name of keeping it real. 

Ironically, many i-ap}>ers trumpet that ridiculous slogan 
while insisting that their cyanide-laced words are merely 
lyrical extensions of the visual fantasies that movie-goers 
ingest during any Steven Segal, Jean-Claude Van 
Damme, or Arnold Sthwaraencggcr action flick. 

Kut the resulting hip-hop community attrition — com- 
hinetl with the iwrceived Ea.st CoasL/West Coast rivalry — 
seems to be wearing dowm the minds of young rappers, 
many of whom are seeking more productive methods to 
deliver their state-of-the-hood black CNN reports. Even 
consumers, who've watched several of their favorite rap- 
pers i)a.ss violently — along with many of their neighborhood 
friends — appear to have had enough of the negativity. 

As the talent stories in this week's R&B section demon- 
strate, many rappers, while not turning their backs on the 
problems that affect the African- American community, are 
afldressing them in more positive waj-s. 

There wiW always be a place for stark, reality rap; the 




by J. H. Reynolds 



genre boasts some of the most fertile sounds and provwa- 
tive insight.s into black inner cities. But let's hope that the 
\iolence-for-\iolence's sake brand of music that someone 
dubbed gangsta rap goes the way of the dinosaur and the 
Edsel. The mental and physical health of the black com- 
munity depend on it. 

Taking a stand: The Family Stand's Ptter Lord has 
create<l an informal collective called the Alternative Soul 
Kolective. which is comprised of vwalists and musicians 
who don't subscribe to Umiting definitions of black music. 

Rock, funk, retro, classic, and traditional R&B are all 
part of the creative cartel's musical repertoire. Their 
emphasis is not on creating 
music that fits neatly into a 
radio .'Nations' format, but on the 
creation of quality music. 

Among the members of the 
rebel band arc Avatar act Good- 
fellaz, the Family Stand, and 
former Li\ing Colour vocalist 
Corey (Hover. 

In April, this too-live crew 
performed on BET's "Planet 
Groove." New Yorkers will be 
able to see the musically fertile 
assembly live at still-to-be- 
scheduled, lovi'-cost showcases throughout the spring. 

There's no word yet on whether the collective is plaiming 
to record, but stay tunerl. 

Covert action: speaking of the Family Stand, one 

of my dee|>-cover operatives at Elektra (at the cost of two 
fingers and an eye) smuggled out a rough of the upcoming 
.set by the seminal recording act. The music I heard is the 
bomb. 

Polished, complex production blends ideally with rough- 
and-tumble beats. The result is a music aficionado's sonic 
paradise. 

A truly eclectic trip into the rhythm alternative world, 
the project comes at an opportune moment for the act. The 
Family Stand's previous projects were ahead of their time. 
With hope, the rig^it time will arrivx' for the act when the 
album is released later this year. 

IaAAM APPROACHES: Whitney Houston, Salt-N- 
Pepa, Jon Secada, and Vesta havx; been named the artistic 
chairpersons for the International Assn. of African-Amer- 
ican Music (IAAAM) '97 Celebration. Joining the creativ-e 
talent as chairpersons are Atlantic co-chairman Ahmet 
Ertegun, EMI R&B prontotion .senior VP Daw Rosas, and 
Rep. John Conycrs Jr., D-Mich. 

The theme of this year's annual conference, which will 
be held June 12-15 at Washington, D.C.'s JW Marriott 
Hotel, is 'The Business Of Music: Unity In Our C^ommuni- 

ty." 
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Ill hail the QUEEN: Double congratulations go to MCA as Mary J. 
Blige's "Share My World" (MCA) jumps 57-1 on Top R&B Albums, where 
she also earns Greatest Gainer status following last issue's street-date vio- 
lations. Even more impressive is the album's No. 1 debut atop The Billboard 
200, where first-week sales of more than 240,000 units outpace stellar coun- 
tr>' act George Strait's "Carrying Your Lm'e With Me" (MCA). Strait's set 
landed a No. 2 bow (see Country Corner, page 28). The debut proves Blige's 
worth as the self-dubbed "queen of hip-hop soul." This issue marks the sec- 
ond time two albums from the same label have debuted simultaneously in the 
top two positions of The Billboard 200 in the SoundScan era. The first time 
was in (jctober 1991, when Guns N' Roses' "Use Your Illusion I" and "Use 
Your Illusion 11" occupied the top two slots. With more than double the first- 
week sales of 1994's three-times platinum "My Life," the new set marks 
both Blige's biggest sales week ever and her first time atop The Billboard 
200. Blige's peak on that chart had been with "What's The 411?" (Uptown/ 
MCA), which peaked at No. 6 in the Sept. 26, 1992, issue. "Share My World" 
breaks the Notorious B.I.G.'s "Life After Death" (Bad Boy/Arista) four- 
week reign on both Top R&B Albums and The Billboard 200; ironically, 
B.I.G.'s first commercial introduction came as a guest rapper on the remix 
to Blige's 1992 hit "Real Love." 



B 



10 DADDY: Rapper/executive Heavy D's "Waterbed Hev" (Uptown/Uni- 
versal) grabs the Hot Shot Debut trc^hy on Top R&B Albums at No. 3, while 
74,000 units proved good enough for a No. 9 entry on The Billboard 200. This 
issue also marks Heavy's highest position ever on The Billboard 200, break- 
ing the No. 1 1 peg set by "Nuttin' But Love" in June 1994. "It's selling great 
here, and we're already on our second order," says Kay Persuad, store man- 
ager at Music Flactory in New York. The album's first single. "Big Daddy," 
peaked at No. 5 on Hot R&B Singles and scanned more than 449,000 units, 
according to SoundScan. 

Back II BACK: Zhang's debut album, "Pronounced Jah-Nay" (Ill- 
town/Motown), entered Top R&B Albums at No. 8 in the Feb. 26, 1994, Bill- 
board, a ranking that would mark the album's peak on that chart. Three 
years later, the duo's latest offering, "Saturday Night," does a repeat per- 
formance, debuting at No. 8. Although the new album falls about 800 units 
shy of its predecessor's first-week sales, "Saturday Night" has a stronger 
showing on The Billboard 200 at No. 41; the 1994 set debuted at No. 45. 

Faces going places: with a 17-po8ition hop on Hot R&B Singles, 
"G.H.E.TTO.U.T" by Changing Faces (Big Beat/Atlantic) glides 19-2 and 
appears the likely heir for the top slot Last issue the single was forced onto 
the chart early due to street-date violations. After a full week at retail, more 
than 41,000 units place the track at No. 15 on Hot 100 Singles Sales, while 
heavy demand at R&B core stores moves the title 59-2 on Hot R&B Singles 
Sales. Sales make up 60% of the song's total chart points. Airplay at eight 
new R&B monitored stations contributes to a 25% increase in audience 
impressions, moving "G.H.E.T.T.O.U.T." 14-8 on Hot R&B Airplay. "It's a 
can't-lose record," says WUSL Philadelphia operations manager Helen Lit- 
tle. "The song is very relatable to the audience and has been researching 
very well for us." New stations supporting include WBH J Birmingham, Ala. 
(22"ptays), WQHT New York (16 plays), and KQXL Baton Rouge. La. (12 plays). 
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TITLE 

ARTIST ILABEUFftOMOTION LABELI 


1 


5 


5 


my lovt wont fade away 

;akiya idv&'a&M) 


2 


2 


10 


SWEn SEXY THING 

mfUKRfU,} flOCCR'.RtF1l1StVrU1f<EII BflOSJ 


3 


3 


e 


COME ON EVERYBODY (GET DOWN) 

US 3 (BLUE NDTLCAPITOLl 


4 


4 


11 


HOMIE LOVE 

W'LEl IFFE SOCIETY iBLUNT/TVTI 


3 






HOLD ON 

ANN NfSBY (PERSPECTIVL'AiM) 


1 


6 


8 


SWEET THANG 

IMPftOUK^ iMO/AJi'MOTOWNl 


7 


7 


; 


SURVIVING THE GAME 

RUFf TOWN MOe lUL JOE) 


1 


16 


2 


MY SCCRH IS... 

SHE ;TWISMjTRAUMMNTERSC0PE1 


1 
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GET MINE 

TEFLON (R£LATrVlT» 
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IS 
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JUST A FREAK 

OTTSIAl W»1EBS feat OOHH ROCWAA iWBCyHTj 


11 


14 
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MOST OF ALL 

MOTHER SUPtRUl lATH A BROACWAVTSlAND> 


12 


8 
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LET ME SEE YOU SOUIRREl. 

SQUIRREL UIVEI 


13 
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SLOW FLOW 
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YOUR ONLY LOVER 
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WE SOT IT 
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IC 
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im or M cut wi ! 91 un no ni rs Mil 

DTP CLIQUE lALL NET) 


17 
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YOU DONT HAVE TO BE AFRAID 

TAKE 6 (WAftNLR BROS.) 


11 


19 
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YOU AINT RIGHT 

TONYA 0 TOWFLUALACO) 


19 


18 
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WOMAN GOT IT GOIN' ON 

REGGIE STEPPER ;RIP.IT) 


20 
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NOW OR NEVER 

ICf CSLAFAIN ) 


21 


25 


11 


ONELX>VE 

NAS (COLUMBIA) 


22 


17 
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STAY ANOTHER DAY 

(NTR(GUE (UNIVtRSAL) 


23 


24 


22 


TEAR DA CLUB UP 

THREE 6 MAE (A (BRUTAL^PRIOIKTY) 


24 
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STALLION RIDE 

RAYVON (V(RGIN) 


2S 




S 


SHAKE WHATCHA MAMA GAVE YA 

I T« HCCCS (Pt«I WAXSTHICTLT BHYtHMl 



Bubbling Under lists the top 25 sinBl» under No. 100 
which have not y«( charted. 



R&B 



Bdlboad. 



MAY 10, 19*7 



CRAIG MACK 

(Continued from preceding page) 

Shipp, Tyrone Fyffe, Johnny J, and 
Eric B. By contrast, "Project- Funk Da 
World" consisted of mostly demo tracks 
that Mack produced himself. However, 
one track, "Get Down," was produced 
by Easy Mo B. The album also intro- 
duced Mack to a new work ethic. 

"It was direct work," he says. "I 
wasn't going back and forth from home, 
hanging out with my boys. It was get up, 
go into the studio until it was time to go 
to sleep. I like that environment better." 

The first single from "Operatron: Get 
Down," "Jocking My Style," was ser- 
viced to radio April 24; the label is cur- 
rently developing the record's video, 
which will be delivered to outlets at 
least a month prior to the album release 
date. The clip is set to hav-e a "Mission: 
Impossible"-type theme, as will the set's 
promotional campaign. 

"It's going to be a 'Your mission, if 
you decide to accept it' kind of feel," 
says Chuck Gullo, president of All 
American Music Group, the parent 
company of Street Life. "Craig is going 
be a secret agent or something along 
those lines." 

Street teams have already been ser- 
viced with sampler ciissettes and post- 
cards, and several retailers already 
have advance posters. 

Mack's 15-city promo tour runs June 
10-24. The label is also planning to have 
Mack tour extensively over the summer. 

The artist will also star in several 
public ser\ice announcements (PSAs) 
concerning the perils of drug and alco- 
hol abuse and the ad\'antages of staying 
in school. Incurring the costs itself, 
Street Life wiU ship the PSAs to every 
state's board of education for use in the 
(Continued on page US) 



EMI'S BOOGIEMONSTERS 

(Continued from preceding page) 

market and promote the album. 
"There's a lot of feeling, a lot of hands- 
on monitoring involved," says EMTs 
senior national director of rap and 
street promotion, Troy Shelton. 

The plan is regionally intensive, one 
that focuses initially on national college 
radio, DJs, and record pools in the San 
Francisco area, Los Angeles, Chicago, 
Detroit, Cleveland, and the region 
between Boston and Norfolk, Va. 

"We felt these were the areas that 
best correlated to the kind of develop- 
ing sales pattern that we're gonna need 
to really buzz this thing throughout the 
rest of the country," says Shelton. 

"This band is coming tcom a very dif- 
ferent place than a lot of groups, and I 
think the project warranted this kind 
of treatment for us to get the proper 
saturation and setup," he adds. 

"The Beginning Of The End" was 
shipped April 24, and its limited ser- 
vicing has caused some industry people 
to begin requesting the song. "Last 
week I had someone from a m^or L.A. 
station begging me for the record," 
8^ Shelton. "I told him, 'No, you can't 
have it,' 'cause it wasn't time for him to 
have it" 

Shelton explains that only when the 
single is "kicking ass at college radio, 
and collecting credible buzz" in the 
clubs and the pools, will it be time to go 
after commercial radio. 

"We've gotten so used to running 
after radio," Shelton says. "We're de- 
pending on something that's always 
gonna be there. And that's the con- 
sumer in the street" 
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CANT NOBODY HOLD ME DOWN A ' ♦ PUFF DADDY (FEAT MASE) 
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I'LL BE • ♦ FOXY BROWN FEATURING JAY.Z 
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LET ME CLEAR MY THROAT ♦ DJ KOOL 

c: ;T, ix, ,:ip,AMtR :a'. irji; warstr brcs 


no 


10 


13 


32 


DA DIP • ♦ FREAK NASTY 
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JAZZY BELLE ♦ OUTKAST 
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THE THEME (IT S PARTY TIME) ♦ TRACEY LEE 
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(^NGSTAS MAKE THE WOULD GO ROUND ♦ WESTSlOE CONNECTION 


13 


12 


9 


12 
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IF U STAY READY ♦ SUGA FREE 
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FEELIN' IT ♦ JAY-Z 
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KEEP IT ON THE REAL ♦ 3X KRAZY 
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STEP INTO A WORLD (RAPTRUE'S DELIGHT) ♦ KRS ONE 
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LUCHINI AKA (THIS IS ITI ♦ CAMP LO 
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JUST ANOTHER CASE ♦ CRU FEATURING SLICK RICK 
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WHATEVA MAN ♦ REDMAN 
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TIGHT TEAM SHAMUS FEATURING FLU 
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LOVE ME FOR FREE ♦ AKINYELE 
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ME OR THE PARES ♦ JERU THE DAMAJA 
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HIP-HOPERA ♦ BOUNTY KILLER FEATURING THE FUGEES 


41 


11 


39 


48 


HOW DO U WANT IT CALIFORNIA LOVE A' ♦ 2PAC (FEAT KC i JOJO) 
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GET UP ♦ LOST BOYZ 
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MOVE IT IN MOVE IT OUT ♦ DERELECT CAMP 
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WHAT THEY DO ♦ THE ROOTS 
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IT'S THE PEE '97 ♦ PMD (FEATURING MOBB DEEP) 
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2 MUCH BOOTY (IN DA PANTS) SOUNDMASTER T 
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YARDCORE ♦ BORN JAMERICANS 

. 1 il , :i 111-. ^US V(NYL AGOJ-RED AM 
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SPACE JAM (FROM "SPACE JAM") ♦ QUAD CITY DJ S 
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FOR YOU ♦ KENNY LAHIMORE 

! ■ ilRUVt (C) ID) COLUMBIA 7B4K 


10 


GD 


16 




2 
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CAN T NOBODY HOLD ME DOWN A ♦ PUFF OADDY (FEATURING MASE) 
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EVERY TIME 1 CLOSE MY EYES • ♦ BABYFACE 
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THE THEME (IT'S PARTY TIME) ♦ TRACEY LEE 
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DA* DIP • ♦ FREAK NASTY 
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LET ME CLEAR MY THROAT ♦ DJ KOOL 
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FULL OF SMOKE ♦ CHRISTION 
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STEP INTO A WORLD (RAPTURE S DELIGHT) ♦ KRS-ONE 
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REQUEST LINE ♦ ZHANE 
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JAZZY BEUE ♦ OUTKAST 
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LOVE IN AN ELEVATOR ♦ JOHNNY GILL 

T=-'*,',v,'- ..-.r-;.-.:: I I/. • I DP 'T L /.R 7 T Hi" i ICt lOi M0TO*N S&C026 


59 


eo 


43 


38 


9 


STEP BY STEP (FROM 'THE PREACHER'S WIFE") • ♦ WHITNEY HOUSTON 
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Single unavailable- (C) Cassette singfe availabLlity. (D) CD single availability. (Ml Cassette maxi-single availability. (T) Vinyl maxi-singte availabtlity. {VI Vinyf single availability. (X) CD maxi-single availability, c 1997. Btllboard/BPI Communications. 
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Hot R&B Airplay. 

Compiled from a national sampte ol airplay supplied by Boj<.v j Data Systems' Radio Track servfoe. 95 R&B stations 
are etedronically monriored 24 houR a d^, 7 daysa week. Songs ranked by gross impresstons. cximputed by cross- 
reterenungesuct tinws ol airplay wilti Arbitron irstcner data. Thnddta is usM rn the Ho( R&B Singleschart. 
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AZ YET ILAFACCARISTA) 
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15 


37 


LADY 

D ANGELO (EHII 
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19 


MY BOO 

GHOST TOWN DJ'S ISO SO DCFXXJIUMBIA) 


17 
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NEVER GONNA LET YOU GO 

BIACKHIRII I (INIEBSEXJF'EI 


11 
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NOTHIN' BUT THE CAVI HIT 

VWCKlO&TmDCnGPafCOBUCTCfCHKHnYY 


19 


14 
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STEELO 

70? (BIV IQ'MOTOWN) 


30 




41 


SITTIN' UP IN MY ROOM 

BRANDY (ARISTA) 


21 


20 
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uPkw'fMT, PUFT DADOY RTNCCAaBG BEAT) 


22 
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I'M STILL IN LOVE WITH YOU 

NEW EDITION IMCA) 


23 




19 


1 OMT SLEEP BABY (IF 11 

R KELLY UFVE) 


24 


16 


29 


KILLING ME SOFTLY 

FUGEEE IROFFHOUSEjCOLUMBlAl 


25 




10 


YOUR SECRET LOVE 

LUTHER VANDROSS 11 ViTPICl 
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R&B SINGLES A-Z 

TITLE (Pubhsher - Licensing Ors ) Stmt Muse Dot 

B3 2 MUCH BOOTY tWUPWOSiaanpi Rose. ASCAP) 
7 aK0«linriI)aM.8UliWOTer-T»rariam.BMk^0n 
Soul. ASC/mi ApnI. ASdV/IMman. KXJf) Hl/WBM 
94 BHl (Mi» Bidcti, BMlWanwi HIdelifsnd, BMII 

19 BLOOO ON THE OiWCC FLOOR fWarnn lameitone 
BMI/Zomtu, ASCAP/Doml. ASCAP) 

31 CAa ME (FROM BOOTY CUD <7aita»r<rand.ehV 
UndBBV BMlW»n» Q^««ll BWavrte. ASCW MW 

15 CMnHOBOmHOUIMCDOIM(X£lrCorTti!.ASCAP 
SiffitlLaKM Api, ASOIPATBn. ASCAPUy Sii. ASCV/ 
W5MO( ASCtfM BetB, ASCAPi&iJu ASGtri 

23 COME OK (FROM SET TT OFF) (B K. Uwrtince. 
mmatm Ot9wA\. BMI/7OO0 Walts. ASCAP) WBM 

4 CUPIO(Arn.ASUpiCMA|>iASCNP«BimT(to.ASClVV 
CSii ASCV/l^tMalei ASCMMififenCants. ASC*n HL 

B5 THECVPHER:PMtT3(CulKs.eMn«TvirKBtBa 

21 OA'OtPlfKliiiviiiyii) 

71 00 G'S Gn TO CO TO HEAVEN? CSyblesixis. BMl/SOady 
Hottim BMl'IMI BIdctMOod. BMI1 KL 

93 OOHT GO nee Rick Ibis. BMII 

43 DONT KEEP WASTING MT HME CTed-On BMI^armad. 
ASCW/Arrtwss, 8MI) 

42 DONT LET 00 tlOVE) (FROM SET tT OFF] {O^nnd 
NaB.BMtiHk9,eMlSaljndr3 iVSCAP/Oiv CK OiaE^ 
ASCAP/Wa KCfPib* S^. ASCAPi'AhiD. ASCAP; ABM 

11 DON'T WANNA BE A PLAYER (FROM BOOTY CAU) 
Onmba tSCAPVKty. A5CAP/T>r.T!sat«n loo. 
ASW/tMf BlnctiwiOTl. BMlTfodiwy Kflun-i, BMIAor«if. 
StStCJim SESACmencntneti, 8Mi> Hi/m* 

92 DO THE DAMN THING II •! loe Wein BMH 
61 EHOTWHS (CieatDfs Way. ASCAP1 

21 EVERT TIME I CLOSE MY EYES (Sonr/ATV LLC. 
&MI,tca(,BMO HL 

4S FEEUN' IT (U Lulu. BMl^Jtun. BMI) 

44 FEHINMITY<hJBB,mifH«IatBM1^rtoTAjieM0 
9 FOR YOU I WIU (FROM SPACE JAM) iRealsones. 

ASCAP/WQ. ASCAP) WBM 
10 FOR YOU (Colouf d, ASCAP/PSO ASCAP) WBM 
29 FULI OF SMOKE (Poetry In Motion. BtM) 
B4 FULTON ST. [QAMASTA ASCAP/fhilverain Int'l 

ASCAPflself. ASCAP.IRWA AS(^,'T)ciriril, 

ASCAP/Zomtxa, ASC^IP) 
49 GMCSIAS MAKE THE WORLD GO ROUND (Gangita 

Booee, ASCAP/m. ASCAPilteel N Ruff. ASCAP.'Bdse 

PVM, ASCAPAVsnei-TanwIane. BMH HBM 

12 GET IT TOGETHER [Chml. Uso. ASCAPiTim Nitly & 
Capone. ASCAPjVTB BMI) WBK1 

Bl GnUP[LBFam,ASCAP<:^sInefitnh,BMl/MiS«. 
ASCAPi'Surab. BMl'^nscn. BMIEM Apnl. ASCAP) HL 

45 G£TVOURGflOOVEON(F1K)NBAPS)inw»>i«£C«y 

49 Qmnuaiiiaartb.taymip.tsaf/U0t.Kaf/ 

enrcltw NoDB; BM^So [WAmncari. BHW Apl nWjfir 
Cami leCfP/nnmi TatuiB, ffiCmWffiM 

2 G.H.LTJ-O.U.T- (Zomt». BMI/RKaHy. BPA) 

64 G.0.D.PT.MI{t:a8avBMaGMW»tk*inanBUiBM(; 

ASCVhr^ IM. ASCypAJmtr, teCfP/fM^. nc«P) 
47 GONNA ir U KNOW rBflMtcne. BMI/Pay Town, BMI) 

22 HARD TO SAY I'M SORRY (Doutile Vi&nn. 
ASCAP,^am«-Tamerlane,BMIiIcal BMI) HbWBM 

3D HEAD OVER HEaS ISonr ATV Songs. BML'ltyo. BMI/N 
Will A5CAP,'2i)nib3, ASCAP^Slan U Wdl. ASCAP/Jellys 
^m^ L.L C . ASCAP/12 & Undet. mVhmoint Bean. BMI) 
HLmM 

100 HIP-HOPERA (Krlla Oogg. BM/Ob Verse Creations. 
BMI/Son^/Iete San Ko, ASCAP] HL 
1 HYPWmZE(B«PeHB.ASOV>/hntnCvT«s.ASCAPjO« 
Hri. ASOPi^^^ftnx GMIWnna tSOf/bOKL 
tlSCV/DviKA BMlfntartamg. BMO HLWBM 
SB lALWATSFEaLNSKOMEaOOrSWATCWNGME} 
(euTinAten* BMLUgP BMliBeats !)» Pound BW) 
■ 39 IBEUEVE1CANFLYtFR0MSPACElAH)(Zomba. 
BMl'UKe^, BMli mM 
56 I BEUEVE IN YOU AND ME/SOMEBODT BtGGEB THAN 
YOU AND I (FROM THE PREACHER'S WIFE] lOartes 
Koopelni^ KWI/M»ftn B.^dier BMI/lnnattian three, 
BMUm/eu BMl'TMl BlacAwwd. BMIiBi^seye ASCAP) 
HL^BM 

3 I BELONG TO YOU (EVERY TIME I SEE TOUR FACO 

(Mike i Rap. BMI) 

97 I D0N7 now (FROM SPRUNG) I^J<n. iWli'Snundi Ot 
A PoeL BMUrioe Stfwail. BML'PMP BMll ongitude 
BMl/Nude. ASCAf>Aotfic Styte. ASCAP/Beyond 
Boundsne. ASCAP) WBM 

79 IF I amiL CHAMCE (FROM I'M BOUT IT] (Butnti 
Avenue UC, ASCAP/NmH. ASCAP/«« P. ASCAP/ 
Bests By The Pound. ASCAP/'Bomb Shrter. ASCAT) 

SB IF TOMORROW NEVER COMES (Maior Bob, 
ASCAP/BMG. ASCAP) WBU 

B3 IFUSTAYREAOrSeniBKllmeNt^atWjnnHl 
BMl^ Of FUv(^ BMN Btty, UOmiMWNr, 
ASOf/ramam MX ASCARMotftsMr. ASCAP) 

79 I GAVE YOU EVERYTHING (Graham, PIMtondor, PRS) 

IJ riL BE <Slani U Well. ASCAP/Jelly's jams Lt C , 

BML/Twelve And Under, BML/Jumpir« Bean LLC . BMl/LII 
Lulu, e«l/A La Mode, ASCAP.UBne Moote. ASCAP/tMl 
V«sn, ASCAP) HL 

» ILOVEMEaHKHHiilDONlWANITOlTM, 

mCtsaUK BmUmA tSCffi^ro, ASCAP/P^tM^ 
BMin«True.ASCtf'AMIv.BMl?arrte.BMOWGM 

37 I'M NOT FEELJNQ YOU (Fiinkniaster Flex. ASCAP/lietana. 
ASCAP)'S<lr. BMI/Sequifls At Noon, ASCAP./Borza. 
ASQIV) 

9 IN MY BED IHrtco. BHL'Bcwn Lau, BMLlonfMc 
B«l/7omta, BML'Stsasw. BMlWamer-Tamerlane, 
BMI/Boobie-too BMDWBW 

24 ISH0TTHEStaRIFF(ZDmba.ASCAP/)4(Hi»0fFun. 
BUmV LLC. ASatf/C*(man, ASCAP/PotjGiam. 
ASCAP/Tifty SiillopcRMil ASaP/Odmt, 
ASCAPvPoJyparr Int l. ASCAP) hft/rtBM 

50 IT MUST BE LOVE [Spec o-lite.ASCAP/1raco, BMI) 
34 tAZn BELLE (OtpnizBd Kdus, BMLMtco. 

BMI/Chifsaia, ASCAP/Gnal Booty, ASCAP) WBM 
79 lUST ANOTHER CASE CDimtof.aw&eenMaunlM, 

BMlVnicttwpd. BML^AJIey. BMI/Trio. BMVM Jam. 

ASCU>/Rh|^ Mlunt. ASCAP/Aemsol. ASCAP) 
3C lUSTTHEWAYYDUUKEIT(Price<ess.8MI/Stm(i 

tonlan. BML/Joe's, ASCAP/Music CorporMion 01 America. 

BML'The Ptk* li Rlglit. BMI) HI 
63 (TON THE REAL (SongsOIPDltOamlnlL ASCAP] 

25 LET IT GO (FROM SH IT OFF) <Human R^ytrvn 
BMl1}aaslli, ASCAP/Fat HaL ASCAP] 

29 LCT ME CLEAR MY THROAT <Kool. ASCAP/CLR 
ASCAP^, ASCAP) WBM 

72 UKE THIS ANO UKE THAT (FROM THE 6 TH MAN) 
(ShBCBfo ASCARi-BerislBin & Co , Inc , ASCAP) 

99 LOVE M AN ELEVATOR (Ktwalroy. ASCAP/6 Blaci. 

ASCAP/Tan f Im. ASCAP^ira ASCAP) 
74 MAKE UP YOUR MIND (Songs 01 PolyGtam Int'l, 

ASCAP^-Beat W.se. ASCAP/Stone Jam, ASCAP^. 

ASCAP/Ctirywlis. AS(>P;AJI ASCAP) WBM 

98 ME OR THE PAPES (living. BMLT'enerted Akiiemist 
BML^MI Apnl. ASCAP.'t^tted Pterl, ASCAP) WBM 

99 MOVE IT m MOVE IT OUT (NP2. ASDV/KoadblociL 
ASCAP/113.ASCAn 

5 MY BABY OAHIY(PB(f«r One, BWRa* Cast ASCAPOM 
VL ASDlP,SM OesL ASCM^Hmr Hsiravv. ASCAP) HI 

73 NO ONE BBT YOU (Spanish Ghetto Diamond. BMl^lach 
Martile. BMt/Junw Bean LLC BMI) 

TO NO ONE KNOWS ASOUT A GOOD TWHC (YOU DON'T 
HAVE TO CRY] (Wamar-Tanerlsne, BMlBoctM-loo, 
BHI/Mayfidd. BMI] WBM 

20 ON t OH (Divine Pmp, ASCAPAttei Of Kedar. 
ASCAP/BMC, ASCAP/McNooter. ASCAP/MOVMiKK 
Corporabon Ot America BMlMcNooter. BMI) HL/WBM 

33 REQUEST UHE (9 th Town. AS{»P/Nal«^Av. ASCAPAa 
Ya, ASCAPA)oWtutlGottaDo. ASCAP/T*ck-0<VaJ, 
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HYPNOTIZE 
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MOBODEEP LuUDi 
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CANT NOBODY HOLD ME DOWN 

PDfKMXIl 'f.M MASE)(aAO&>-AfitsTA: 
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37 
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STEP BY STEP 

WHIlNtV HOUSTON (AWIbrAl 
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FOR YOU 1 WILL 

^^CN^:J^ i. "'vwwjrfi suN^n.ATiANTic: 
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WU ■ R EN EGADE5 

KIllARMV .'i'' T/.M^PRi-iBiTv; 
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THINKING Of YOUAfTS GET DOWN 

ICNY lONI TONE (MERCURY) 
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ON li ON 

ERYKAH BADU (KEDARAJNFVERSAlt 
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FOR YOU 

KfNNY lAITIMORE ICOIUMBIAI 
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T.O.N. V. [TOP OF NEW YORK) 

CAFONt N NCKEAGA IPf NAIIY/TOMMY BOY) 
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FOXY BWMN FEAT JAY^ (WXATORW JAM) 
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BIG DADDY 

HEAVY D lUPTOWM/UNiVEHSALI 
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YOU DONT HAVE TO HURT NO MORE 
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FEMININITY 
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HARD TO SAY I'M SORRY 
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RUNNIN' 


17 


11 


13 


WnAI 3 UN lUniuni 
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IK'.'H ;:AS!WFST^EEG) 
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GET IT TOGETHER 

70.^ IIJIV 1Q.U0T0WN) 
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DO G'S GET TO GO TO HEAVEHT 

RlOllF Rich (;iAhlA'JDHI113 4151QOEF JAW 
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^0»l BRAJCTON (LAf ACE/ARISTA) 
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UN-BREAK MY HEART 

TQM BHAJllOS (LAFACLARIStA) 
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IN MT StU 

ORU HILL (ISIAI«D) 
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runTinuG 

tMU i lUNa 
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1 SHOT THE SHERIFF 

WARREN G GfUNKjTIEF JAM '.(tHlUH - . 
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LOVE IN AN ELEVATOR 

JOHNNY GIU .M'jii '«'rii 
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COME ON 
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LXT ME CLEAR MY THROAT 

DJ KOOl iClftAMERjCANiWARNER riROr- 
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1 GAVE YOU EVERYTHING 

4PM (NEXT PIATEAIJI 
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L-'JNLLL Ji.'r.ri . -.i 
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JAZZY BELLE 

OuiKASi :i i.*h.sta; 
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MAKE UP YOUR MIND 

/..^--iCftTri) PKL AVORa ;HAH OF FAM&EPIC) 
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FULL OF SMOKE 

CHRlSTOfi (ROC AFELL^WF JAMWEROJRYl 
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KEEP IT ON THE REAL 

3XKRAr* ■■ TRYBEVIRGINI 
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STOP THE GUNFIGHT 

IHAPP . 1 . X--. r. . -.-OuN.i 
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STEP NTD A WHRLD (RAPRKR DBXHT) 

KFfS-C-NE LJIVt: 
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HEAD OVER HEELS 

ALIUPEFEAT - MASTIRaCHAVE) 




M 


57 
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LUCHINI AKA (THIS IS FT) 

A"- LO IPftOFiLEi 
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THE THEME (IT'S PARTY TIME) 

TRACEY LEE (BrSTCHM/UNtvTRSALl 




67 


66 
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1 BEUEVE M TOU UO HL/SOMEBODT BIG6QI» 

WHITSEY HOUSTON (AR^SIAJ 
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LET IT GO 

RAY ■ ■ 1 1 1..: 
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JUST ANOTHER CASE 


31 
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GANGSntS MN<EltC WDBLDGO ROUM) 
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WHATEVA MAN 
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I'M NOT reEUNG YOU 

YNPtTTE MICHELEilOllD,. 
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TIGHT TEAM 

SIWMIJS FEATURING FLU (RAW TRACK) 
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REQUEST UNE 

;hane (illtown'MOIOwni 
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SOMETIMES 

I>CB¥*Of*W»t**SEtimjEV»«jKB)«fl) 


34 
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GHETTO LOVE 

[JABRAIttAI lW(S0S0D€f«OLUMBlAI 
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IF 1 COULD CHANGE 

WeriRPftAt SltAtJfUABNiNDlMSnCRnl 
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DONT KEEP WASTING MY TIME 

TEDDY Pf NDCRGRA&S ISUREEIREl 
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SAY IF... YOU FEEL ALRIGHT 

CRYSTAL WATERS fMERCURY) 
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EVERY TIME 1 CLOSE MY EYES 

BABYFACf it PIC) 




74 


71 
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SWEET LOVE 

ELEMENTS OF Lift 


37 


32 
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1 BEUEVE 1 CAN FLY 

KfUY (WARNER SUNSfT/ATLAMnC/JIVt) 
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WEEKEND THANG 

'■'II' ■./' , - -..iVlIADiEMII 
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ASCAP.V/B. ASCAP) 
S RETURN OF THE MACK IPerfect.BML'SPZ.BMLCEMAI 
SB RUNAWAY (Sdsoil ASCAP.<Vr>:sntMon(ana.h .ASCW ' 
SB SAY... If TOU FEEL ALAKNT lEM Apil. ASCAPi^ lyme 

ASCAPiiOyslal Wataiy ASOV,f amous. ASUP/Stntf Ont 

ASCAP,im BbcknTOl. BM/VMg. BMO lUffiM 
«2 SEEM- IS BCUCVMG(SN»r Jay. ASCAP) 
52 SHO NUFT (Motwr-N'Ttia-PKM. ASCAP) 
95 SHO0UESH00nE<61MME SOME OF YOUR SWEET 

COOKIE) (3-Deep. BM^elle Inl'l ASCAP) 
M SO (MOD (Micon. ASCAP/Dt* Baby. ASCAf) 
4« SOMETIMES (London. ASCAP/SonyAATV Tins LLC 

ASCAPyBlack ChKk. ASCAP) 
00 SPARKLE (EMI BI*ck«i<aod, BMI/Dodney Jeitmi. BMlMe 

& My Boy. BMI/A-Ptu. BML^I^ Daniels, BMI/Michael 

Chanters. BMI) 
38 SPIRTT (EMI A(iril. ASCMP/T(cw PsrspeHrvt. 

ASCAP/Micliael Anlhonr. ASCAP/Tor Ya Ear, ASCAP) 
n STEP BY STEP (FROM THE PBEACHETS MFD 

(Lenrwu, ASCAP/BMG. ASCAP) HL 
32 STEP MTO A WORLD (RAPTURE'S OaiGHT) Uomba. 

ASCAP/BOP, ASCAP I'ChryMlis, ASC^P/tmliaiST. BMI) 

WBM 

41 STOP THE GUNFIGHT (Rap Connaction. ASCAP/Spec 

Tmlv«. ASCAP/B S P , ASCAP/TMI ASCAP/Kjsbn 

Comta. ASCAP/«« Poppa. ASCAP) 
M SUMTHIH' SmmHr (n»M LOVE KWES) (San^'ATV 

Tubs LLC. ASCAP/MusaMA fiSCfPAm Ware, ASOtP) 
$5 SWEn LOVE (Old BnxnptOT Road. ASCAP/lobete, BMI) 
5T TEARS (Sony/AIV LLC, BMLTcal, BMI) HL 
SI THAT'S RtGHT ISanlran. BML'^tiris Jonm. BKO) 
2C THE TKEMEtrT'SPARTT TIME) {) Lee. BMLIkKX^m, 

ASCAP>W,3H!f> System, BMI,X)uler Natonal. ASCAP/GW 

Jr,ASCAn 

Tt THtNGS a NEVER CHANGE/RAPPER'S BAU (WB, 



ASCAPi^appa. ASCAP/Zomba. BMiyt-Forty, BMl^and. 
BMlBadass. ASCAP/IBN. ASCAPA^rPticrclsfl. ASCAP] 
WBM 

14 THIHKIN6 OF TOU/IXTS GET OOWN [Pdygrant Inl'L 
ASCAP/Tony Tom Tone ASCAP/War 2 Quik, ASCAP/SIG, 
BMO 

89 TKHT TEAM (Mi Qiovi ASCAP/Don Oiamonle 

ASCAP/St« Dimn ASCAP^^MG, ASCAP/Peace Pipe, 

ASCAP/lan\al M . ASCAP) 
61 T.O.N.Y. {TOP Of NEW YORID (5-jitB Z8. ASCAP,^^ 

Cok-i. ASCAP iTiASHMACK ASCAP/Sirtfi OtluFy, BMI) 
75 U CAN'T SING R SONG [ri^ntic Soulutiom. 

ASCAP/Pc^ygram trt I, ASCAP/C-Ya LalEf Sounds, BMR 
Bl WATCH ME DO MY THING (FROM ALL THAT) llon*)t. 

BMl/Hooliman. BMI;f e Mac. ASCAP) WBM 
82 WEEKEND THANG (Enck S«mion. ASOU>/2onit>a. 

BMVMrade Baby J ena. BMI) WBM 
67 WHATEVA MAN (Ericli Scnmn. ASCAP/Zomba. 

ASCAP/Funky NobtB ASCAP) WBM 
39 WHAT KIKO OF MAN WOULD I BE (Mint Factay, 

ASCAP/EM1 Apiil, ASCAP) HL 
13 WHATS ON TONIGHT (Chryulis. ASCAP/Mo Swant 

ASCAP/SwMi; MoO, ASCAP/EMI AihA. ASCAP/Bat. 

ASCAP/DeSwing Mot>, ASCAP) HLAVBM 
97 WHEN YOU'RE IN LOVE (Fnerson, BMLBril BJadtwwd, 

BHl/PoT AiDOTa Ad A'Slro. ASCAP) 
S9 Vni-RENC(U0ES(big£sr3nWy BIM) 
M YOU BRING TK SUNSHINE (Sony/ATV LED. BMLXcal. 

BMUYati Yum. BMLUiwntew Sound. BMVEMI 

eiaCkwDod. eMi/Ttodiwy tefhiiu BMI) 
18 YOU DONT HAVE TO HURT HO MORE [Mint Factory. 

ASCAP/EMI Apnt. ASCAP) HL 
91 YOU WILL RISE (Sony,''ATV LLC. BML^. ASCAP/Mona 

Fint. ASCAP/Eclii»«teck, ASCAP/Caprrfair, ASCAP/IUop, 

BMLEtuasVoce. ASCAP) 



BILLBOARD MAY 10. 1997 



21 



ibocid TOP R&B ALBUMS 



COMPtlED FROM > MTIONAL SAMPLE OF RETAIL 
. STORE SALES REPORTS COLLECTED. COMPILED, 
AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


is 


z 

si 

50 


ARTIST TITLE 

LABEL L NUMBCR/DISTniBUnNG UIBEL ISUGGESTtO LIST PRICC OR EQUIVALEMT FOR CASSCTT&CDl 


PEAK 
POSITION 


CD 


57 




♦ * * No. 1 /Greatest Gainer* * * 

2 1 MARY J. BLIGE ira neOf jiitpsit * ImisiSol SHAREMVWORLD 


1 


2 


1 


1 


g 


j^E NOTORIOUS BIG'''- l ■ •'■ ' LIEF AFTFR DEATH 


) 


m 


NEW^ 


1 


♦ * * Hot Shot Debut* * * 

HEAVY D 'JPT3WH ^)3033*'UW.'ERSflL ilO WATERBED HEV 


3 




2 


2 


11 


ERYKAH BADUA KEOAR 53027'/UNIVERSAL(10.9a'15.98> BAOU'lZM 


1 


s 


3 


5 


7 


SOUNDTRACK COLUMBIA 67917 (10.9B Eai6.9B) LOVE JONES: THE MUSIC 


3 


6 


4 


4 


8 


SCARFACE RAPJi-lOTffWO THYBE «799'/VIHGIN (10.9*16.98) THE UNTOUCHABLE 


1 


7 


6 


7 


9 


SOUNDTRACK* JIVE <1«>4- (1199/16 981 BOOTYCALL 


4 




NEW^ 


1 


ZHANE luTOWN 530751*rt«TOWN I10,9a'1696l SATURDAY NIGHT 


8 


1 


7 


g 


34 


BLACKSTREET A' IKTERSCOPE 90071' (10 98/16 98) ANOTHER LEVEL 


1 


10 


8 




2 


ROME RCA 67441* ROME 


8 


11 


5 


3 


3 


BIG MIKE RAP-A.LOT/T40OTRYB£44099'VIRGIN 110 98/16.96) STILL SERIOUS 


3 


u 


10 


10 


10 


TRU NO UMIT 50660*/PRIORin 112.9a'18.9e) TRU 2 DA GAME 


2 


13 


9 


9 


26 


^4AKAVELI A' rur ncM KM 1 1 IMINATI. THF 7 HAY THFORY 

D:AIH MO*V ^yvi^MNIirfSCOPE , K, 9S 16 ^ MLLUMIIWII. 1 nt / UAT IHtUKT 


1 


14 


12 


11 


25 


UL* KIM •UNDEASSI6 BEAT 92733'/M3 (10.9*16.98) HARDCORE 


3 


15 


16 


12 


23 


DRU HILL* ISLAND 524306 (10 98/16 98) B DRU HILL 


5 


16 


11 


14 


56 


MAXWELL A Columbia 66434- (10.98 EaT6.98lH MAXWELLIS URBAN HANG SUITE 


8 


17 


17 


15 


29 


GINUWINEA 5SOUUsrC6768VEPiC(I09SEai6 93lH GINUWINE.. THE BACHELOR 


14 


18 


13 


13 


24 


SOUNDTRACK A' Warner sunset. atlantic 82%1/ag (11.9*17.98) SPACE JAM 


5 


19 


18 


20 


35 


112 9 BAD eOr73009/ARlSTA (10.9*16.98) 112 


5 


20 


19 


22 


46 


KENNY LATTIMORE COLUMBIA 87125 1 10.98 EO 16 981 BB KENNY UTIIUORE 


19 


21 


20 


17 


35 


AAUVAH A BUICKCROIMO 92719/AG (10.98/16.98) ONE IN A MILUON 


2 


22 


22 


21 


23 


FOXY BROWN A VKHATOIVKF JAM S33e84-/UEIICURV 110.98 Eai6.98) ILL NA NA 


2 


23 


21 


19 


45 


TONI BRAXTON A' LAFACE 2602(VA»IST» 110.9*16.981 SECRETS 


1 


24 


14 


16 


34 


MONTELL JORDAN Dlf JAM 533191-,MERajRT(10.98E(V16.9«l MORE... 


14 


25 


IS 


6 


3 


mThOm" ™! <»«f LICT5 t CONFUSION 


6 


28 


23 


25 


23 1 TONY TONI TONE • MEBCum 53<2»I10,98EO'169BI HOUSE OF MUSIC 


10 


27 


29 


27 


27 ' WESTSIDE CONNECTION A LtNCHUOB 5C583M«!I0I>I'» iI09a!C98) BOW DOWN 


1 


28 


24 




2 TEDDY PENDERGRASS SLREfiHE ;3C«5i:a5ai4» 1 YOU AND 1 


24 


29 


26 


23 


3 i TRACEY LEE eiSJOKy S3036"/UMVEF(SALilD 9a!5 96)80 MANYFACEZ 


23 


30 


31 


28 


3 1 3X KRA2Y NOO lRYEH42g61-vlRGIN(10.9a'16 98)EB STACKIN CHIPS 


28 


31 


36 


58 


30 1 CURTIS MAYFIELD WARNER BflOS <63»8 (10,9*16.981 NEW WORLD ORDER 


24 


32 


37 


32 


53 


KIRK FRANKLIN AND THE FAMILY • whatpha i /vikin- a 

G05P0 CENTRIC 72127 WHAICHfl LOUKIN • 


3 


33 


35 


33 


25 


TELA SUAVE HOUSC 1553(RELAT,virr(!0 9a'15 9a) PIECE OF MIND 


17 


34 


30 


38 


7 


MARK MORRISON ailjiniiC82963'AGII0.9*1S.9>iH RETURN OF THE MACK 


30 


35 


28 


18 


5 


WARREN G TAKE A LOOK OVER YOUR SHOULDER (REALITY) 
GfUNM)ErjAM 537234-.VtRCURY(l0 98tttl6«l 


4 


38 


27 


24 


7 


L£VERTATlAmiC8»a8/M3(10.9*16.gB) THE WHOLE SCENARIO 


10 


37 


41 


35 


64 


2PAC A' DEATH ROW/INTtRSC0« 524204-/ISUUID 119.9*24.961 ALL EYE2 ON ME 


1 


38 


34 


30 


7 


AFTEtt 7 VIRI^IN 42756 (10.9*15.98) THE VERY BEST OF AFTER 7 


24 


39 


43 


37 


29 


702 BN 10 530738-.'MOTOWN 18 9a'16 981 SM NO DOUBT 


24 


40 


33 


29 


16 


PEGGY SCOTT-ADAMS mi$s butch 4C0»ilARn eras (10.98/lt.9ali HELP YOURSELF 


9 


41 


32 


26 


11 


LDUd'°^^-*t A^^'ura* IB FUNKMASTER FLEX THE MIX TAPE VOLUME II: 60 MINUTES OF FUNK 


2 


42 


38 


31 


26 


BABYFACE A epic 67293- 110 98 E(J16 98) THE DAY 


4 


43 


44 


39 


31 


MINT CONDITION perspective 54902*AtM (10 9*14.96) DEHNITION OF A BAND 


13 


44 


40 


34 


44 


KEITH SWEAT A' ELEICTRA61707-/tEG(109*169a) KEITH SWEAT 


1 


(45) 


NEW^ 


1 


TRAPP OEfr TRAPP 926aiNTERSOUND (10.9*16.98) ■ STOP THE GUNFIGHT 


45 


4« 


45 


42 


13 


NOUMil''^-*'^™*V Y* JB i jdi MASTER P PRESENTS...WEST COAST BAD BOYZ II 


2 


47 


25 




2 


ARTIFACTS eiG BEAT 9?753*/AC (10.9*16 98) ■ THATS THEM 


25 


48 


49 


43 


24 


ERIC BENET WARNER BROS. 46270 (10.96/16.98) ■ TRUE TO MYSELF 


43 


49 


39 


36 


8 


^Sil!^^?"^!?^! Eai6 981 PRESENTS...THE SOUL ASSASSINS CHAPTER 1 


6 



50 


48 


40 


22 


SOUNDTRACK A ' ARISTA 18951 (10.9*16.981 


THE PREACHER'S WIFE 


1 


SI 


SO 


46 


50 


THE ISLEY BROTHERS A T-NECK524214/ISLAND (10.98/16.981 


MISSION TO PLEASE 


2 


52 


52 


54 


26 


AZ YET • WF4CE 26034/ARISTA (10.96/15 98) 


AZYET 


18 


53 


47 


41 


3 


CHRIS ROCK DREAMWORKS 50008CEFTEN 110.9*16.961 


ROa WITH THE NEW 


41 


54 


51 


45 


26 


GHOSTFACE KILLAH • RAZOR SHARP^PIC STRECT 67729-/tPIC 110.98 El»16 98) IRONMAN 


1 


(55) 


NEW^ 


1 


ILL AL SKRATCH MERCURV 632945- 110 98 EIV16.9SIB 


KEEP IT MOVIN' 


55 


(56) 


63 


52 


48 


ANN NESBY PERSPECTTVE649022/A«M(10.9*14.98)B 


I'M HERE FOR YOU 


27 


57 


55 


56 


23 


SHAQU1LLE O'NEAL TW [SMyTRALIMA «087')1NTD1SOOI>E 110 9*16.981 


YOU CANT STOP THE REIGN 


21 


5g 


53 


53 


13 


RAHSJ^AN PATTERSON mca 11559 (9.9*12 98} ■ 


RAHSAAN PAHERSON 


48 


59 


54 


50 


11 


FRANKIE CUTLASS violator 1548-.11EU(TIVITY (10.9*1 5.961 ■ 


POLmCS t BUILSH-T 


32 


(60) 


69 


60 


30 


KENNY G A' arista 18936 (10.9*1698) 


THE MOMENT 


9 


61 


62 


51 


30 


LUTHER VANDROSS A lV67553-rEPIC(I0 98E(iT69B) 


YOUR SECRET LOVE 


2 


dD 


73 


70 


4 


* * * Pacesetter* * * 

^'''^'^'^^i 1.5 ijgi ^- ™^ BOUNCE 11 


62 


63 


56 


44 


29 


JOHNNY GILL • MOTCTWN 630646 (10 9*16.961 


LETS on THE MOOD RIGHT 


7 


(64) 


66 


59 


25 


SNOOP DOGGY DOGG A' death row 90038*/ir4TERSC0PE (10 9*16.96) THA OOGGf ATHER 


1 


65 


60 


65 


37 


AKINYELE 20031142*/V01CAN0(69*9.98)H 


PUT IT IN YOUR MOUTH (EPI 


18 


66 


59 


47 


20 


REDMAN • OEF JAM 633470-yMERCURT (10.98 E(V1698I 


MUDDY WATERS 


1 


67 


46 


57 


9 


VARIOUS artists thump 9956(10.9*16.93) 


OLD SCHOOL FUNK 


46 


(68) 


84 


77 


48 


MASTER P • NO UMlT 53978-,TRK)RnY (10,9*16 981 


ICE CREAM MAN 


3 


(6?) 


72 


74 


7 


THREE 6 MAFIA PFWPHET 4405 19 98/14 96) ■ 


THE END 


42 


Tn) 


NEW^ 


1 


GOODFELLJVZ AVATARPOLYOOR 53339*A4M 110 9*16 98) 


GOODFELIAZ 


70 


71 


64 


49 


15 


SOUNDTRACK • BUZZ tone 50635-<PRI0RITY (10.9*16.961 


RHYME i REASON 


1 


72 


70 


62 


25 


RICHIE RICH QAKIAND HILLS 415ia«T JAM 533471-/UERCU6V(10.98Eiyi6.98} SEASONED VHERAN 


II 


73 


61 


48 


12 


CAMP LO PROFILE 1470- (109*15.981 


UPTOWN SATURDAY NIGHT 


5 


74 


58 


68 


4 


NUYOmCAN SOUL giant STEnSLUE TNUMB 1130-/(SIIP (9.9*15 ' 


«)■ NUrORICAN SOUL 


58 


79 


77 


61 


33 


NEW EDITION A' MCA 11460- (10.9*16.961 


HOME AGAIN 


1 


78 


79 


72 


42 


JAY-Z • FRtEZEflOCJimm 50592-/PRK»in((109*169e) 


REASONABLE DOUBT 


3 


77 


81 


79 


89 


AL GREEN THE RKIHT STUFF 3080aCAP[TOL (109*16.961 


GREATEST HITS 


34 


78 


78 


63 


5 


RAY J EASTVfESI 62017/EEG (10.96/16.9a)H 


EVERYTHING YOU WANT 


56 


TO 


76 


67 


22 


VARIOUS ARTISTS ocATH RawnnnscvE soeTT-mmTY (199*23.961 


DEATH ROW GREATEST HITS 


15 




83 


76 


31 


SOUNDTRACK A EASnilSTUSSfSGni 9*17 96) 


SET IT OFF 


3 


81 


74 


69 


46 


JOHNNIE TAYLOR MALACO 7480 (9 9*15 98) 


GOOD LOVE! 


15 


82 


68 


55 


13 


SOUNDTRACK • DEATH R(HV 901 14-/1MTERSC0PE (10.9*16.98) 


GRIOLOCKD 


1 


(S) 


RE-Eimn 


2 


DJ DMD FEATURING THE INNER SOUL CUQUE 

inner SOUUV/rap 451*ICHiBAN (9 9B'14,981 


ELEVEN 


83 


84 


67 


64 


23 


+ A' NPG 54982/EMI (22 9*34,98) 


EMANCIPATION 


6 


85 


82 


80 


36 


OUTKJVSTA mfACE260297ARISTA (10 9*16.961 


ATLIENS 


1 


88 


65 


78 


5 


GEORGE DUKE Warner BROS. 46494 iio9*i6. 98) 


IS LOVE ENOUGH? 


65 


87 


89 


73 


23 


MOBB DEEP • LOUD 66992-/RCA (10,9*16 981 


HELL ON EWfTH 


1 


88 


85 


71 


19 


SWEETBACK EPIC 67492 (1098 E(V16 98) ■ 


SWEETBACK 


46 


(8?) 


98 


91 


6 


DENISE LASJUJ.E MALACO 7479(99*14,98) 


SMOKIN' IN BED 


79 


90 


88 


93 


15 


FREAK NASTY CONTROVERSEE .. THAT'S UFE 

HARD MOOaPOWER 211i™ad 110 9*15,98) BB 


..AND THATS THE WAY IT IS 


68 


91 


SO 


66 


11 


SOUNDTRACK JIVE 41590 111.9*16.98) 


DANGEROUS GROUND 


3 


92 


86 


75 


12 


C-BO on THE RUN 7201/AWOL (10.9*14.96) 


ONE UFE 2 LIVE 


12 


® 


RE-ENTRV 


2 


FlUZE BEFORE DAWN 201 l/TOUCHWDOO (109*14.981 


RUFF RIDE - THE ALBUM 


82 


(94) 


RE-EIITRr 


3 


TASHA HOLIDAY MCA 11460* (99*12.96) 


JUST THE WAY YOU LIKE FT 


91 


95 


91 


86 


34 


DO OR DIE • RAP A LOT/NOO TRVBE 4205*V1RGtN (10.9*15.98) 


PICTURE THIS 


3 


96 


71 




2 


UAiH»?i227*ao 9*34 981 °" ^"^ " " '^ °° VOLUME 2 


71 


97 


94 


84 


5 


IMPR0MP2 MOJAZZ53074*MOTCWN (896/14 98) 


CANT GET ENOUGH 


72 


(98) 


100 


95 


26 


DA BRAT • SO SO DEF 67813-JCOLUM8IA (10 98 E(V16.98) 


ANUTHATANTRUM 


5 


d) 


■E-Eiim 


62 


FUGEESA^RUFFHOUS£67147-/COlUMBIA (10.96 £0(16 981 


THE SCORE 


1 


100 


99 1 88 


93 


BONETHUGS-N-HARMONYA'RUTHLES5 5539-/RELATIVIIY(109*1698) E. 1999 ETERNAL 


I 



OAlbunts with the greatest sales gains this w««h. •Recocding induslry Assn. 01 Amcnca (RIAA) certification (or shipment of 500.000 album units. A RiAA cerlKication tor sMpmeni ol I million units, with muluplatlnum tales indtcated try a numeral following (he symbol. For bosted sets, and 
double albums with a running time thai exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. 'Aslensk indicates LP is available. Most tape prices, and CO prices for BUG and WEA labels, are suggested lisd. Tape prices rrurked EQ, and all other CD pnces. are 
equivalent prices, wtilch are profectsd froni wholesale prices. Greatest C>ainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows altHjms removed from Heatseekers this week. B irtdicates past or present Healseelter title. C 1997. 
Billboard/BPI Communications, and SoundScan. Inc. 




Billboard's 1997 Recoitl Retailmg Directory 



Billboard's Record Retailing Directory provides the uccuraic 

informalion you need lo reach record anaiien. and sell ihem your prtxiucts 
atid services. 

Relied upon by the entire record and video industry. Billboard's 1997 
Record Retailing Directory contains over 7.(XX) listings ot Irill-line 
record stores teaturing chain stores, chain headquarters and independents. 




Muslc/VNeo Dealers 
It Chain Headqiarters 



Janvpacked with listings; 

■ phnne and fax numbeni ■ store names and addresse.s ■ chain sU>k planners and 
buyers ■ store genre or music spccialiiation ■ audio book retailers nationwide 
RRD piicks all this essential information into one compact 6x9 directory — 
so it s easy to handle and take on the road. 

Industry leaders agree — this source of reliable information is too valuable to be 
without. To order your copy at SIS.") plus S6 shipping and handling (SI 3 for 
international orderi) call (80O) 344-7119. in NJ call (908) 363-4156. You can fax 
your order to (908) 363-0338. or mail this ad with check or money order to: 
Billboard Oirectories. Dept. BDRD.^(B7. P.O. Box 2016. Lakewood, NJ 08701 . 

Get a Jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

I'lc-.,M- ..(Id .inii..|.ri.uc -.ik-N Ijv !ii Nl'. NJ. I'.X. ( .\. IN. .MA. 11. .>t IX" OrJi-rs p.ii.iLIc m I S fiinj> ..iil> 
Plr.i.i- maki- .m\ n,-.L--,.ir^ n.inK- .in.l ;iJJ.i-.- i,.nctlinr.s .iK.ir .Ml ,..Il-. .in- llrLiI BORD3027 
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ARTISTS & MUSIC 



Todd Terry Is 'Ready' To Prove Himself As An Artist 



H 



AMDS IN THE AIR: On his forth- 
coming Logic full-length debut, 
"Ready For A New Day," Todd Terry 
firmly reminds clubland that he's an 
equally skilled pop tunesmith and 
house music producer. Bolstered by 
the presence of dance music titans 
Martha Wash and Jocelyn Brown, 
he succeeds in merging credible, 
hard-edged beats with a spree of cute 
hooks and choruses that will sound 
quite nice pumpin' out of a car radio. 

Due June 17, "Ready For A New 
Day" will be preceded by the 




by Larry Flick 



demented but compelling deep-house 
dub that coats a muscular bassline 
with thick, dark organs and random, 
off-the-wall chatting. The sprawling, 
endlessly evolving Mushroom Head 
w-iv ic occonfin) Mpnnwhile. "Get 
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Buggin' Out San Francisco producers/songwriters Andrew Jervts, left, and 
David Beigel are basking in the out-oMhe-box turntable props being heaped 
upon "Both Feet In It," an EP they've just released under the name Bugs. Avail- 
able on Ubiquity Records, the set is fueled by the single "Wrapped Up,' a trippy, 
drum'n't>ass-infused t>lend of old-school funk jazz. West Coast club icon 
Terra Deva injects mainstream viability into the trad< with a guest vocal that glis- 
tens with jeep-diva flair, while Morcheeba and Jamie Myerson keep the under- 
ground energy pumpin' in a pair of dreamy remixes. Jervis and Beigel are cur- 
rently in the sUidio finishing up their first fijil-length album, which is due this 
summer. 



post/Geffen plans to issue a CD-5 
boasting mixes by Uberzone June 17. 
"Vegas" follows July 29. All the 
while, the act will be gigging on the 
rav-e/electronica circuit. 

SwiNGIN' SINGLES: Next Pla- 
teau Records may be mining Sybil's 
back catalog of hits for stateside 
action, but the diva is wisely not sit- 
ting around and hoping that punters 
here will rediscover tho.'te cute oldies. 
Instead, she has hooked up with the 
U.K.'s Coalition Recordings for "Still 
A Thrill," a lush, string-laden house 
anthem that illuminates how much 
stronger her voice gets over time. 
She still has quite a way with a lyric, 
as proved in a performance that is 
shaded with spiritual warmth and 
riddled with telling subtext. When 
she sings about "waiting patiently" 
and "her joy in sharing," a sharp ear 
can detect more than what appears 
to be served over K-Klass' pastel-col- 
ored arrangement. After recording 
far too many covers, it's a pleasure to 
hear Sybil stretch out with such a 
potent original composition. Can't 
wait to hear what she does next. 

Although he's focusing a lot of his 
time and energy toward honing his 
songwriting skills (thanks to a juicy 
EMI publishing deal that will be 
keeping him mighty bu.sy in the com- 
ing months), clubland legend Mau- 
rice Joshua is still finding time to 
squeeze in a remix here and there. 
He reminds the world of his deft way 
with a house beat on his reconstruc- 
tion of "Dancehall Queen" by Beenie 
Man Featuring Chcvelle Franklin, 
the title theme to an Island Jamaica 
motion picture due to open in August. 
The track sports a smooth exchange 
of throaty toasting by Beenie and 
full-bodied belting by Franklin, as 
well as a hook that demands radio 
attention. Joshua effectively pumps 
up the rhythm pace, coating a 
thick'n'chewy bassline with buzzing, 
almost rave-like synths. A nifty way 
to celebrate the onset of warm 
weather. In fact, you'll feel like you're 
twirling on a tropical island before 
the first percussion break. 

For.an intense dub-house experi- 
ence, there are few jams better than 
"Fade II Black" by Kings Of Tomor- 
row on the Deep Dish-owned Yoshi- 
toshi Recordings. Producers J. "Sin- 
ister" Sealee and Sandy Rivera 
prove to be a team worth monitoring, 
given the masterful way they layer 
keyboards, basslines, and sound loops 
here. There's a nice biting edge to the 
beat, while the hook sneaks up and 
threatens to take permanent hold of 
the brain. Once you've worn out the 
original versions, there's also a set of 
mixes by Roger Sanchez that are 
soaked in lingly soul and moody 
darkness. 

On the jittery "Stuff That Liz- 
zard," quirky U.K. producers 
Rhythm Dr. and Philippe Lovena 
momentarily sidestep their prog- 
house sound in favor of a futuristic 
jazz/funk flavor. The collision of 
manic live drums by Dr. UM (aka 
Victor Guillamon) and the duo's 
whirly electronic riffs doesn't exact- 
ly make for an instant floor-filler, but 



it sure is fun to simply sit and listen 
to. You can literally spend hours 
deconstructing the track's complex 
melody. Brainy stuff that can be 
found on Mama Records. 

If you haven't given any turntable 
love to the first few of releases on 
Rick Squillante's fledgling Virgin 
Underground label, you are missing 
out on some good stuff. "Everybody 
Needs To Be Loved," by Groove 
Junkies, straddles the line between 
trance/NRG and hard-house with its 
percolating keyboards and uplifting 
vocals by Ajani, a new talent whom 
we're anxious to hear more of. If you 
can't find a version to play within the 
record's double-pack of remixes, then 
you're simply not listening. 

Another of the label's yummers is 
"I'm In The Mood," a Euro-stomper 
by Pierre J. that is enhanced by a 
dark and loopy dub by Prince Quick 
Mix. 

The nimble rhythm touch of Prince 
Quick Mix can also be heard on the 
12-inch pressing of "Sexuality" by 
Garland Jeffreys. He gets better 
with each record, thanks in large 
part to his imaginative way with a 
bassline and sampler Ernie Lake & 
Bobby Guy and DJ Casanova also 
take a crack at this tune, which 
makes for a well-rounded package 
that has something for almost every- 
one. Lake and Guy continue the 
thread of commercially viable house 
drama that they started on Toni 
Braxton's "Un-Break My Heart," 
while Casanova injects a splash of 
techno-smart aggres.'iion into his 
fast-paced interpretations. Find the 
mix that works for you. 

Men AT WORK: Respected artist 
manager Vito Bruno and veteran 
producer/artist Man Parrish are 
playing a game of back-to-the-future 
with the first single on their new 
indie label, Endorfun Records. The 
first release of this joint venture is a 
revisitation of Parrish's 1983 classic 
"Hip-Hop Be-Bop," smartly refash- 
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HOT 
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CLUB PLAY 



KEEP LOVE TOGETHER LOVE TO 

INFINITY jps IMPORT 

EVERVBODY NEEDS TO BE LOVED 

GROOVF JUNKiFS FFAT AJANI vu 
HARMONICA TRACK 97 SOULBOy «<* rw£«s 
MOMENT OF MY LIFE BOBBY O'AMBRO- 
SIO FEAT MICHELLE WEEKS otfmiTY 
NEVER GONNA GET ENOUGH NEOU 
MILLENNIUM aureus 



MAXI-SINGLES SALES 

1. THE FRESHMEN THE VERVE PIPE hca 

2. SUPERNATURAL KIM ENGLISH netwous 

3. SWEET SEXY THING NU FLAVOR 
FEATURING ROGER reprise 

4. I LIKE IT LIKE THAT LATIN ALL 

STARS AHJOLA 

5. A.P.I.P.A.S. KORN immortal 

Breakouts: Tittos with future chart potential, 
based on club play or sales reported thts week. 




Kaoz In The Mix. Kerri "Kaoz" Chan- 
dler is seen putting the finishing 
touches on "Kaoz On King Street," his 
first album for New York's King Street 
Records, The set showfe the enduring 
producer/DJ balancing his signature 
deep-house dubs with soul-injected 
songs that feature such familiar bel- 
ters as Carole Sylvian, Hunter Hayes, 
and Carolyn Harding. Chandler has 
recently started making promotional 
appearances in support of the project, 
including a well-received turntable 
stint at Groove Jet in Miami. 

ioned to suit the electronic move- 
ment. 

It's astonishing how well the orig- 
inal version of this track has held up 
over time — a clear tribute to Par- 
rish's forward-reaching style. He's 
soaked the new versions with nutty 
sound effects and hypnotic, triba- 
lesque grooves that are as conducive 
to chillin' out as they are to thrash- 
ing around. Parrish calls this atmos- 
pheric sound "ambio-rhythmic" and 
says that he has an entire album of 
such material due for release later 
this year. 

"Most people know me fr6m my 
work with NRG dance acts like Man 
2 Man, Paul Parker, or Village Peo- 
ple. But what they don't know is that 
I've also done film scores and other 
things of that nature," he says. "This 
album will be a surprise to those peo- 
ple." 

Bruno and Parrish are also in the 
process of signing new acts to Endor- 
fun, with an eye toward issuing sev- 
eral more singles before the close of 
*97. According to Parrish, the great 
thing about being on the label's ros- 
ter will be having the time and free- 
dom to become well-rounded artists. 

"I've seen many talented people 
get crushed by the 'system,' " he 
says. "When we sign someone, it's 
because we hear something deeper 
than one or two singles, and we hope 
to give them space to develop." 

Finally, we want to join clubland 
in offering heartfelt condolences to 
Joi Cardwell on the untimely death 
of her mother, Jacqueline, who suc- 
cumbed to cancer-related complica- 
tions April 12. 
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USA' s best music and technology event comes to Europe 





TM 



Where ^US. 

techno' 




r r I ' ' -/ 



W HEAR FROM YOUR COLLEAGUES 
WHY YOU MUST ATTEND 

"\ wouldn't want to be employed in the 
music industry in 1 997 and NOT attend 
this thing. You'll walk away knowing 
much more than when you walked in/' 

Gary Baker, VP, New Media, 
Discovery Records 

''Musicom is a must for anyone who 
wants to keep up-to-date on the latest 
developments in the merging of music 
and multimedia. Musicom is informative 
and even, I dare say, a bit fun." 
Brett Atwood, Music Video & 
Enter«Active Editor, Billboard 

"This conference comes at a vital time. 
There is a synergistic movement under way 
- we've all now recognised that things are 
changing very fast, and we're beginning to 
figure out what our roles are going to be 

once they do." 
Thomas Dolby Kobertson, CEO, 
Headspace, Inc. 



CONVERGE 



i 



9-10 June 1997 
ondon Hotel Enqland 



orgonized H!^S| 



WORLD 
RESEARCH 
GROUP 



BillboG 




Featuring; 
Keynote Speaker: 

Thomas Dolby Robertson, CEO, 

Headspace Inc. 

Presenting organizations include: 
EMI 
CDNow! 

Progressive Networks 
Intel 

Apple Computer 
Online Media 
Island Records 
Real World Multimedia 
ION 

HD Music Network 

Flabberghast«d 

Obsolete 

Abbey Road Interactive 



Bird & Bird 

Tower Records 

BMG 

MCPS 

PRS 

IFPI 

ASCAP 

Cerberus Central Ltd. 

Eurodat 

Sygna 

Liquid Audio 

Global Music Outlet 

Sony Music Entertainment 

Tui Interactive Media 

Turntable Media 

MCA Music Entertainment 

-and many norel 



REGISTER NOW! 
Call 001-212-869-7231 

fax 001-212-869-7311 
e-mail mfo@worldrg.com 
http://worldrg.com 
1120 Ave. of the Americas, 7th Fl. 

New York, NY 10036 US/d 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 

r\C r^AhlCC PI 1 ID Dl AVI ICTC 

TITU ARTIST 

LABEL & NUMBLU'PROMOTION LABtL 




2 


3 


8 


* * * No. 1 * * * 

THAT SOUND MKG SnLn lOea l»MIINliI PUMPFRICIION 


7 5 S 


3 


6 


8 


ONE IN A MILLION BLKKGROUND fROMQ ATUS7IC ♦ AALIYAH 


(3) 


4 


7 


S 


MUEVE LA CADESA (MOVE YOUR BODV) STHOLt MrlMI I2«9S * REEL 2 REAL FEAT PRaVECTO UNO 


\ / 


0 


in 


6 


DA FUNK XIM JSSBJJVIROIN • DAFT PUNK 




8 


17 


4 


1 MISS VOU EL£KTI!A PROHOCCC * BJORK 




9 


11 


6 


TESTIFY SOULRJBIC 0005 JAY WILLIAMS 


7 


1 


2 


9 


TO STEP ASIDE ATLANTIC S5430 PET SHOP BOYS 




12 


13 


e 


NOT OVER YET Pf RrECTaKINETK 4373«n£PnsC GRACE 


g 


11 


12 


7 


SAXMANIA AQUA BOOGIE 036 MIJANGOS 




22 


30 


3 


SPIN SPIN SUGAR CLEAN UP/VIRGIN UNDEHGROLNO 3859avlRGIN ♦ SNEAKER PIMPS 


11 


14 


19 


6 


MAKE YOUR OWN KIND Of MUSIC MC* SOUNOTRAOa PKOMOMCA MAMA CASS 


12 


10 


5 


10 


STAR PEOPLE DREAMWORKS ieO(i3JG^fr^^^ ♦ GEORGE MICHAEL 


13 


7 


1 


11 


HAVANA ARISTA 1 3327 • KENNY G 


(14) 


17 


20 


7 


WHERE HAVE ALL THE COWBOYS GONE? IMACO <3«;awARNER ffilOS * PAULA COLE 


19 


13 


18 


7 


YUM YUM JCLLVBfAN 2S21 PULSE FEATURING ANTOINETTE R08ERS0N 


(16) 


21 


24 


5 


ONE MORE TIME ARISTA 13329 ♦ REAL MCCOY 


(ID 


25 


31 


4 


IN MY ARMS HUTEWVERKK 43897/WAIIKDI BROS. '* ERASURE 


IS 


18 


22 


5 


RELEASE VC SELF ULTRA om TRANSLANTIC SOUL 


19 


5 


4 


10 


CALL ME LOOK 4572&HCA ♦ LE CLICK 


20 


20 


23 


G 


MAJICK MOONSHINE 88434 KEOKt 


(21) « 


28 


b 


OFFSHORE LOtL AMLKICA i-.rm ♦ CHICANE 


f22) 


32 




2 


* * * Power Pick* * ★ 

FABLE Dfcr-SSIRL-TTION ! 335e^Af(I$TA ♦ ROBERT MILES 




26 


32 


5 


MUSIC POPULAR 2604VCR1TIQUE ♦ DOLCE & GABBANA 


(24) 


30 


36 


4 


YOU DON'T KNOW EPIC 78M8 ' ♦ CYNDI LAUPER 


25 16 
28 29 


8 

33 


i; 


LOVEFOOL TRAMPOLENEySrOCKHOlM PROMOVERCURY ♦THE CARDIGANS 


CARRY ON INIER.I.I 10164 DONNA SUMMER 1. GIORGIO MORODER 


(ZD 


34 


47 


3 


SUPERNATURAL NERVOUS 20236 KIM ENGLISH 


28 


19 


16 


12 


ARE YOU THERE... OVUWHUFTHOUSE 7841&C0UJMBIA ♦ WINK 


(29) 


33 


40 


3 


GONNA MAKE IT MOONSHINE B8437 STATESIDE 


30 


15 


9 


13 


GIVE IT UP EMPIRE STATE 3&tlGNTBAll VICTOR CALDERONE 


31 


27 


25 


6 


SEARCHIN' GROOVE ON »$TRICILr RHYTHM MOOD II SWING FEATURING LONI CURK 


(32) 


41 




2 


LOVE IS MJ. WE NEED MCA PROMO *MARYJ.eLIGE 


33 


31 


21 


9 


ITHASBE6UNTVTS01JNDTRAX803STVT PSYKOSONIK 


(34) 


NEW^ 


1 


★ ★ ♦ Hot Shot Debut * * * 

IT MUST BE LOVE BEAT {i',L.ij2 ATLANTlc ♦ ROBIN S 


NEW^ 


1 


irS NO GOOD MUTE 43S4^11EPRTSE ♦ DEPECHE MODE 




4e 




2 


ITS ALRIGHT. 1 FEEL IT! GIANT STtPiSlUE THUMB 310WiRf NUYORK»N SOUL FEAT JOCELYN BROWN 


(37) 


42 




2 


SOMETIMES DELICIOUS VINVL 400W!tD ANT « THE BRAND NEW HEAVIES 


^38) 


48 




2 


A UTTLE BIT OF ECSTACV ClASSnEOTIMBERI OI9<nOMMT BOV * JOCELYN ENRIQUEZ 


39 


28 


15 


M 


I'M ALIVE GRANDSIAM .Ji -jTSlLTll RMYTOM ♦ STRETCH AND VERN PRESENT MADDOG 


40 


36 


34 


9 


DRIVE HANDS ON IMPORT GEOFFREY WILLIAMS 


QD NEW^ 


1 


FUN FOR ME ECHO 43877,WARNER BROS ♦ MOLOKO 


(42) 


NEW^ 


1 


VIRTUAL INSANITY WORK PROMO ♦ JAMIROQUAI 


43 


37 


29 


21 


RHYTHM IS A DANCER ARir* PROMO ♦ SNAP 


44 


40 


43 


5 


HOLD ON ARIOLA 45168 YOJO WORKING 


^45) 


NIW^ 


1 


STOMP! EMPIRE SIAIE 4*EKiHTfiAa F.U. 


« 


44 


44 


6 


NEVER FELT THIS WAY JEUYBEAN 25» FAST FORWARD FEATURING BEVERLY 


Gp' NEW^ 


1 


OXVGENE 8 EPIC 78553 ♦ JEAN r^lCHEL JARRE 


®| MEW^ 


1 


VALLEY Of LOVE LOGIC 46432 THUMP N JOHNSON 


49 1 23 


14 


13 


PEOPLE HOLD ON ABtsIA PROMO LISA STANSFIELD 


SO 1 43 


46 


5 


TELL THE WORLD MAI 2035 REDEMPTION FEATURING EVELYN THOMAS 
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MAXI-SINGLES SALES 

CXIMPILEO FROM A NATIONAL SUB^SAMPLE Of POS IPOtNT Of SALE) EOUIPPEO KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INT SOUndScaO^ 

TITLE ■■■fill ARTIST 

LABEL * NUMBER'DISTRIBUTING LABEL 


1 


1 


1 


6 


* ★ * No. 1 * ♦ * 

A LITTLE SIT OF ECSTASY I7: :h ClASStf LDTiMBrR- Cirjj'OMMf EC .1 1 


. ♦ JOCELVv [WillJUEZ 


( 




NEW^ 


1 


* * * Hot Shot Debut* * ★ 

BLOOD ON THE DANCE FLOOR !TH< EPIC ♦ MICH.Itl JACKSON 


3 


2 


2 


' e 


STEP INTO A WORLD (RAPTURrS DELKiHT) llljivt 42442 


♦ KRS.ONE 


4 


3 


4 


9 


INSOMNIA (Tl IX) ARISTA 13333 


♦ FAITHLESS 


i 


4 


3 


10 


CANT NOBODY HOLD ME DOWN <TI l» BAD B0< 7908UARISTA ♦ PUFF DADDY IFEAT. MASEI 


t 


5 


7 


35 


LET ME CLEAR MY THROAT ITi !A) CLR'AMERICAN 43764WARNER BROS 


♦ DJ K(X)L 


_ 




7 


5 


11 


RETURN OF THE MACK iTI ;I) ATLANTIC 85443/AC 


♦ MARK MORRISON 


8 


10 


10 


12 


CALL ME (T) (XI LOGIC 4572&fiCA 


♦ LE CLICK 


i 




NEW^ 


1 


SPIN SPIN SUGAR (T) CLEAN UP/VIRGIN UNDERGROUND 38S94WIRGtN 


♦ SNEAKER PIMPS 


10 


14 


9 


13 


TNE THEME (ITS PARTY TIME) (T) BTSTORM 56U4/UNIVERSAL 


♦ TRACEY LEE 


11 


9 


8 


4 


MY BABY DADDY IT) IXI TONV MERCEDESUFACE 24221/ARISTA 


♦ B ROCK & THE BIZZ 




12 


6 


6 


7 


ONE MORE TIME .;T) (X) ARISTA 13329 


♦ REAL MCCOY 


13) 


NEW^ 


1 


HOLD ON (T) IX) PERSPECTIVE 5ai3ibA&M 


♦ ANN NESBY 


(14) 


25 1 - 


2 


LET ME BE YOUR UNDERWEAR/ALWAYS UNIQUE m l» TVVISTED SS314«IC« CLUB 69 


_ 


15) 


RE-ENm 


3 


CAN U FEEL IT (T) (X) DV8 582123^AAM 


♦ 3RD PARTY 


16 


8 






G.O.D. PT. Ill m LOUD 64832^ 


♦ MOBB DEEP 


17 


16 




2 


YOU DONT KNOW ITI IX) EPIC 78548 


♦ CYNOI LAUPER 




S) 


44 




23 


★ ♦ * Greatest Gainer* * * 

SUGAR IS SWEETER Im; FfRRiO'lDC'l Ixilozisuvr.L ♦ C.J. BOLLAND 




NEW^ 


1 


THINKING Of YOU/LETS GET DOWN <ri MERCUtn 574383 


♦ TONY TONI TONE 


20 


24 


12 


3 


NO ONE BUT YOU ITI B 0 1 A 341014.1SUN0 ♦ VERONICA (FEATURING CRAIG MACK) 


21 


26 


15 


24 


UN-BREAK MY HEART (Mi (Tl (XI LAFACE 24213(ARISTA 


♦ TONI Uh'i-.TC'N 


(22) 


NEW^ 


I 


JUST ANOTHER CASE IMl (T) IXI VIOLATOIVDEF JAM 573857,'MEHCURY 


♦ CRUFEAT, SLICK RICK 


23 


21 


16 


12 


DONT CRY FOR ME ARGENTINA IT) 1X1 WARNER BROS. 438(» 


♦ MADONNA 


24 


30 


18 


8 


STAR PEOPLE in .:x; D^EAMWCRKS 580D3.GEFFEN 


♦ GEORGE MICHAEL 


25 


13 


14 


U 


RUNAWAY (Tl «J GIANT STEPlRUE THUMB 3094ASRP ♦ NUYORICAM SOUL FEATURING INDIA 


(26) 


RE-EimiY 


13 


Make the iworld so round m m champhn 1322 


SANDY B 


27 


11 




2 


FEELIN' it in ROCA.FELU S3272(PfflORITY 


♦ JAY-Z 


21 


35 


30 


5 


COME ON (Tl ix> EASTWEST 6399VECG ♦ BlUV LAWRENCE FEATURING MC LYTE 


29 


36 


31 


11 


DONT SPEAK IT) (XI 7YX 66073 


CLUELESS 


30 


23 




2 


STARING AT THE SUN (I) ISLAND 854973 


♦ U2 


31 


17 


17 


13 


I'LL BE IT) VIOlATORDEf JAM 574029<MERCURY ♦ FOXY BROWN FEATURING JAY-2 


32 


34 


21 


5 


JAZZY BELLE (Tl 00 LAFACE ?423(^ ARI5TA 


♦ OUTXAST 


33 


39 


42 


4 


WHERE HAVE ALL THE COWBOYS GONE? (T) DO IUIfi043e»W«INER SROS. « PAUIA COLE 


34 


27 


35 


3 


SOMETIMES m (XI OELK:ious VINVL 400WIED AKT * THE BRAND NEW HEAVIES 


35 


15 


11 


10 


REQUEST UNE (Tl (XI ILLTOWN 8«oe2!W010im 


♦ ZHANE 


(36) 


DE-ENTDY 


3 


RUNNIN' 1X1 MERC£mSOL« 70134W1HES 2PAC. NOTORIOUS B.I.G.. RADIO. DRAMACVDAl S STRETCH 


37 


47 1 43 


9 


STEP BY STEP IMl (T) IX) ARISTA 13313 


♦ WHITNEY HOUSTON 


_ 


J8) 


NEW^ 


i 


G.H.E.T.T.O.U.T. (D BIG BEAT 95605(A0 


♦ CHANGING FACES 


39 


37 




34 


FIRED UPt m 00 nHSIED 5922 UMCA 


♦ FUNKV GREEN DOGS 


40 


12 


13 


10 


BIG DAOOY (I) UPTOWN 5«)3S«)NIVIH5AI 


♦ HEAVY D 


41 


45 




4 


BLOCK ROCKIN' BEATS IT) 11) ASIRALWERKS 619&CAROUNt ♦THE CHEMICAL BROTHERS 


42 


20 


19 


10 


HEAD OVER HEELS iTl TRACX MASIERSCRAVE 7852«EPIC ♦ ALLURE FEATURING NAS 


43 


49 


33 


7 


ME OR THE PAPES (Tl (X) PA<(1UYAWDaN 53106VSUW 


♦ JERUTHEOAMAJA 


44 


43 




12 


WHATEVA MAN LT) DET JAM 574027/MEnCURY 


♦ REDMAN 


(45) 


RE-EimV 


17 


DONT STOP MOVIN' (Tl IX) UNDISCOVERED SS30IMCA 


♦ UVIN' JOY 


_ 




K-Eimtr 


3 


TO STEP A5I0EISE A VIDA E (TMArS THE WAV UFE IS) (Tl (XI ATUNTIC aMWG « PET SHOP BOYS 


47 


le 


25 


16 


ON A ON IT) KEOAR 56120AtNIVERSAL 


♦ ERYKAH BADU 




48 


29 


24 


15 


OA* DIP (TKX) HARD HOOttPOWEROlIZdBIAO 


♦ FREAK NASTY 


ST 


' NEW^ 


1 


GET YOUR GROOVE ON (Tl (X) SILAS S5335TtKA 


♦ GYRL 




1 


IT MUST BE LOVE ' BIG BEAT ■ - i - , 


♦ ROBIN S. 



CD Titles with the greatesl sales or club play irKreases this week. Power Pick on Club Play rs awarded for Itie largest point increase among singles betow the top 20. Greatest Gainer on Maxi-Singles Sales rs awarded tor the largest sates increase arrmrg singles 
anywhere in the top 50- ♦VideocUp availability. Catalog numtier is lor vinyl maxl-single, or cassette mam-slngte it vinyl is unavailable. On Sales chart: (M) Cassette maxi-smgle availability. (T) Vinyl mani-single availability, (X) CD maxi-singte availability. C' 1997, 
BlllboanVBPI Communicauons. 

ZYX SPRINGS INTO HOT SUMMER HITZ !!! 

■ 



so EMOTIOhAL 

All By Mysetf 






SdmI 
ZYXI 



66073 



Tvnlw' by Oxis "Gtedt' Ponoghl 
ZYX 66074 



'AH By MyseH" by So Emotional 
ZYX 66075 



ZYX Mndc 
72 Dtit Strait 
West Babyloi, MY 11704 
Pli(516)&3-0800 
Fi(&16)2S3-0128 
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Curb's Carson Offers A Mixed 'Deal' 

For 2nd Set^ Singer Aims To Bond NamCj Songs 



■ BY DEBORAH EVANS PRICE 

NASHVILLE — In todaj'scomijelitiv-e 
country marketplace, it's sometimes 
hard for artists to cement their identi- 
ty with the record-buying audience. 

JelT Carson is one 
T--"^' newcomer who 
^^B^^^p^^ has had radio and 
^^^Hi^^^ critical success, 
^^^Kk iL but still isn't sure 
^^^K^^ ' T if audiences are 
^^^^^^ 1 connecting his 
^^^^^Hp^ name with hits 
like ''The Car," 
CARSON "Not On You r 

Ijove" and "Hold- 
in' Onto Something" from his debut 
album. Howewr, as the June 24 release 
date of his sophomore disc, "Here's The 
Deal," approaches. Curb Records has 
plans to aid consumers in connecting 
Carson's face with his songs. 

"We're going to put Jeff's image 
with his music and try to make that 
connection between the music and the 
face," says Benson Curb, national 
director of sales for the Curb Group. 
"We're going to put Jeff out on a pret- 
ty extensive in-store tour where we'll 
draw the fans in. We'll run radio spots 
promoting past hit songs like 'The Car' 
and 'Not On Your Love' and then the 
current single, 'Do It Again,' and 
maybe another track from the album. 

"We're going to do an extensiw mer- 
chandising campaign at retail with 
light boxes [featuring] a picture of the 
album cover. That's one way to get Jeff 
Carson in front of people." 

Curb feels the new album is a strong 
project that has the potential to take 
Carson's career to star level. "He's 
delivered great material on this 



album," Curb says. "There's a good 
variety of uptempos and ballads. Pro- 
ducer Chuck Howard and Jeff have 
delivered a good mix of songs, from the 
first single, 'Do It Again,' which is very 
infectious, to 'Here's The Deal.' which 
has some great Eagles-type har- 
monies." 

"I really like it," says KASE Austin, 
Texas, FT) Brad Hansen about "Do It 
Again." "We just started playing it, 
and I expect it to do well. Jeff is very 
strong in our market He performed on 
the Wal-Mart tour here, and that real- 
ly heli)ed him in this market" 

Carson himself is pleased with his 
second effort. "We cut 20 songs and 
narrowed it down to the 11 that you 
hear on it," Carson says. "I think we 
have better uptempo songs on this 
album than we did the first" 

Was he at all nervous about the 
sophomore jinx? "Yeah, sure," he 
says. "You want the first one to do so 
well, and it did as far as singles go, 
now [I hadj to try to beat that, and 
it's like a whole new set of worries. 
But I'm real confident in the songs 
we have. I don't think there'll ever be 
another song like 'The Car' for me, 
but there are some great ballads on 
this one." 

Carson says the subject matter of 
some of the tunes is different from the 
emotional territory co\'ered on the last 
album. "There are .some ballads on 
this one that deal with the heartache 
side of love. Most of the ballads on the 
first album were like 'Not On Your 
Love.' They were 'I love you' kind of 
songs, but we've got some 'poor little 
me' kind of songs on this album. 
Everyone has gone through heart- 
aches. I like to deal with all the emo- 



BILLBOARD'S DEFINITIVE DOAL^)IRECTORY TO THE NASHVILLE 
(615) REGION AND THE COUNTRY MUSIC INDUSTRY NATIONWIDE! 



Nashville 615/Country 
Music Sourcebook 1997 



t 61 5 gives you 25 
categories of non-country entcrtain- 
mcni contacts all prefixed by the 
(615) area code: • Record Labels 

• Distributors • Miinufucturcrs 

• Instrument Rental • Hotels 

• Chanci services and niuch more! 
Country Music Sourcebook 
provides vital inftirmation for pe(>- 
ple. products <& services involved 
in the U.S. & Canadian Country 
Music scene: • Personal Managers 

• Booking Agents ' Country Artists 

• Music Publishers • Radio Stations 

• Concen Promoters • Tour Venues 

• Record Pnxiucers • Plus CaniKlian 
Country Raditt & Venues. 

If you arc on the way to Nashville 
or need a country music contact, 
this is the directory for yau*. 




To order your copy today for just S60 plus $6 shipping and handling ($13 for inter- 
national orders) call (800) 344-7119 or in NJ. (908) 363-4156. You can fax your 
order lo (908) 363-0338, or mail this ad with a chock or money order lo: Billboard 
Direcloiies. P.O. Box 2016. Lakewood. NJ 08701. 

Add applicable sates tax m NY. NJ. CA. TN. MA, IL. PA & DC. Orders payable in U.S- 
funds only. All sales are linal. 



tions. 

"But I didn't go into the studio think- 
ing I was going to do something dif- 
ferent. I remember for my first album, 
1 was only looking for positive ballads. 
I remember thinking, I don't want to 
do [songs that say] 'I lost her and I 
went out and got drunk,' which I still 
don't. None of the new songs are like 
that. Some are about breaking up, but 
not like 'I'm going to go out and wash 
my troubles doV'n the sink' kind of 
songs. On this album I wasn't going in 
any direction. I was just listening to all 
the material that came across, and if I 
liked a song, great — if not, I passed on 
(Contmued on page 2H) 




Outdoor In-Store. Atlantic Records artist Tracy Lawrence drew more than 6,000 
fans lo an in-store lhat had to be moved outdoors at the Wal-Mart in North Rich- 
land Hills, Texas. Shown, from left, are Anderson News Corp. CEO Charlie 
Anderson, Lawrence. Atlantic Nashville president Rick Blackbum. and Atlantic 
Nashville sales and marketing VP Bob Heatherly. 



Jimmy Bowen Turns Heads Aplenty 
With 'Rough Mix'; ACIU Ratings Up 



Na^mUe 

Scene 



MUTHOR, AUTHOR: Former Nashville label chief 
Jimmy Bowen, whose book "Rough Mix" is published 
Monday (5) by Simon & Schuster, tells Nashville Scene 
that rumors putting him back in Music City to head a 
label or consult part time are pure speculation. "I've got 
no plans to come back,'* he says. "With a career like 
mine, you've got to cut it off; you can't just slowly fade 
away. The thing I don't like about the industry now is 
that it's totally driven by the bottom line, instead of the 
music driving it. The music stands still and becomes 
cloned," 

Even though tongues are wagging on the Row about 
his book, especially the candid section about his stormy 
relationship with Garth Brooks, Bowen says that a lot 
of people here got off 
lucky. "I lost about 40% of 
the book to the Simon & 
Schuster lawyers," he 
says. Speaking from 
Maui, Hawaii, where he 
now lives, the controver- 
sial figure says that he 
hasn't heard from Brooks 
about the book, but that 
he is not surprised about 
Brooks' recent complaints 
that his label let him down 
in promoting his last 
album over the 4 million 
mark. 

Bowen says that research he conducted while head of 
Liberty Records (now Capitol Nashville) showed Brooks' 
core audience was 3.6 million-4 million. "Sometimes peo- 
ple don't need a third piece of chocolate cake," says 
Bowen. "Where Garth gets confused is that he goes out 
on the road and the houses are packed. But he doesn't 
perform for 4 million people a year Those are different 
numbers. What happened with Garth is that we dipped 
down into the college and high school and even junior 
high school crowd, and they buy a lot of CDs. Older peo- 
ple don't." Brooks was unavailable for comment at press 
time. 

Bowen also says he's noted with interest the specula- 
tion that Disney and DreamWorks will both launch m^jor 
labels here soon. "I can understand DreamWorks hav- 
ing a Nashville label because Mo Ostin and David Gef* 
fen are great music people," he says. "But I have no idea 
what Disney is thinking in going in there." Representa- 
tives from DreamWorks and Disney were unarailable for 
comment. 

AcM BITS: Numbers for the-NBC telecast of the Acad- 
emy of Country Music (ACM) Awards show April 23 are 
up from last year. This year's show posted a 13.1 rating 
and a 22 .'ihare, as opposed to 1996*8 rating of 12 and a 20 




by Chet Flippo 



share . . . Wilbur Rimes said backstage that his daugh- 
ter LeAnn has written 10 new songs, which they're con- 
sidering for her next Curb album, still scheduled for a 
fall release . . . Patty Loveless said backstage that her 
second straight ACM Award as top female vocalist "real- 
ly took me by surprise." She said that last year's award 
took her 10 years to earn and "was well worth the wait. 
I really thought LeAnn would take it this year. I was in 
the dressing room with her, and I told her, 'Honey, you'll 
take it home.' LeAnn will keep country music going on." 

Bill Engvall said he's cut a song with John Michael 
Montgomery called "That's Why There's A Warning," 
about warning labels on consumer products, for summer 
release . . . Jay Leno, in appearance and demeanor, is 
beginning to greatly 
resemble country come- 
dian Jerry Glower . . . 
The unflappable George 
Strait said he'll pretty 
much just "keep on doing 
what I'm doing" . . . The 
third annual Sizzlin* 
Country show April 22 at 
the Palace raised a 
record $204,000 to bene- 
fit the Cystic Fibrosis 
Foundation. LeAnn 
Rimes, Tracy Lawrence, 
Tim McGraw, Deana 
Carter, and a number of other artists performed . . . 
BR5-49 said it'll open shows for Bob Dylan this fall. 

On THE ROW: Reprise/Giant's Ken Tucker is pro- 
moted to manager of national promotion. Matt Williams 
replaces Tucker as manager of Southeast regional pro- 
motion . . . Imprint Records signs a U.K. licensing agree- 
ment with the Hit Label . . . Emmylou Harris, Kevin 
Sharp, Hal Ketchum, BlackHawk, and Billy Dean 
headline the ninth annual Stars for Second Harvest ben- 
efit for the Second Harvest Food Bank May 15 at 
Nashville's Belle Meade Mansion . . . Billy Block's 
"Western Beat Radio Show" debuted April 27 on W\'CQ 
(Power Country 103) Nashville. The weekly five-hour 
show features alt.country and roots music, live perfor- 
mances, inter\'iews, and new releases. 

"Lost Highway: The Music & Legend Of Hank 
Williams" returns to the Ryman Auditorium for a second 
year. The show, which runs Thursdays through Satunla>*s 
from May 1 to Oct. 25, features Jason Petty in an uncan- 
nily accurate portrayal of the late countrj' pioneer . . . The 
annual Hank Williams Sr Day has gotten so popular it 
will take up two days this year. June 6-7, at his boyhood 
home and museum in Georgiana, Ala. Performers will 
include his daughter Jett, Gene Watson, and Confeder- 
(Continued ou page 2H) 
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ARTIST TITLE 
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PEAK POSITION 










★ * * No. 1/HoT Shot Debut* * * 




NEW^ 


I 


GEORGE STRAIT MCA115d4(:o%!6 99i lmit»m*-j 


CARRYING YOUR LOVE WITH ME 


1 


CD 


2 


2 


42 


* ★ * Greatest Gainer * ★ ★ 

LEANN RIMESA'ajRS 7782i(i05ai59e: BLUE 


1 




1 


1 


11 


a™';fB« s UNCHAINED MELOOV/THE EARLY YEARS 


' 


□3 


3 


3 


34 


DEANA CARTER A' 

CAPITOL NASHVILLE 37Sld (l0 3arifi.W) Bfl 


DID 1 SHAVE MY L£GS FOR THIS? 


2 


9 


4 


4 


3 


CLAY WALKER GLAKI IWVWfWKM BWS. lto.9V16 96) 


RUMOR HAS rr 


4 


6 


6 


6 


15 


BILL ENGVALL WARNER BROS. 46763 (10WI6.9e) ■ 


HERE'S YOUR SIGN 


5 


O) 


8 


10 


44 


TRACE ADKINS • CAPITOL NASHVILU 37222 nO-9ai5.9a 


■ DREAMIN' OUT L04J0 


6 


8 


10 




2 


SAWYER BROWN CURB 77883 (lo.ga'ie wi 


SK DAYS ON THE ROAO 


8 


CT) 


15 


14 


54 


BROOKS t DUNN A' arista 18810 110.98/15.981 


BORDERLINE 


1 




14 


13 


28 


KEVIN SHARP • M3,'ASVLUM 8193aEEG (10.98/15.981 ■ 


MEASURE OF A MAN 


4 


11 


7 


5 


5 


ALISON KRAUSS I UNION STATION 

"■L-INL-L- ij^fj -i-i-lL % 


SO LONG SO WRONG 


4 


OD 


30 


28 


53 


* * * Pacesetter * * * 

GEORGE STRAIT A' mca lius i|,: ^i&98i SLUE Cl£AR SKY 


1 


13 


5 


; 


3 


ALABAMA RCA 67476 (10 9^16 96] 


DANCIN* ON THE BOULEVARD 


5 


14 


11 


8 




TRACY LAWRENCE Atlantic 82985/Mi (10.9&16 981 


THE COAST IS CLEAR 


4 


U 


13 


12 


26 


ALAN JACKSON A arista 18813 (1098116.981 


EVERYTHING 1 LOVE 


1 


1( 


12 


11 


44 


KENNY CHESNEY BNA 6690(VRCA (10 98/1 5 9«l ■ 


ME AND YOU 


9 


OD 


21 


— 


£ 


AARON TIPPIN 

R067427 1 .:j 'tn it ''61 


GREATEST HITS . .AND THEN SOME 


17 


M 


9 


9 


3 


WYNONNA CURS 1 ISeSWCA (10.9eil698l 


COLLECTION 


9 


19 


16 


19 


88 


COLLIN RAYE A EPIC 67033«0«T (10.98 £015.981 


1 THINK ABOUT YOU 


5 


a 


18 


17 


31 


CLINT BLACK A RCA 66671 (ia9»16.9e} 


THE GREATEST HITS 


2 


n 


22 


18 


52 


MINDY MCCREAOYA BnA66S06RCAI99S/15 98lH 


TEN THOUSAND ANGELS 






24 


27 


57 


BRYAN WHITEA asylum 6188CVEE6(1098(1S96I 


BETWEEN NOW AND FOREVER 


7 


23 


20 


15 


5 


TANYA TUCKER CAPiToi Nashville 36885 ll0.9a/l6.9« 


COMPLKATED 


15 


24 


23 


22 


79 


ALAN JACKSON A' ARISTA ISSOI (tO.9V16.9e) 


THE GREATEST HITS COLLECTION 


1 


25 


19 


20 


12 


KATHY MATTEA mercury NASHVILU 532899 110.96 El»16.9« LOVE TRAVELS 


15 


2t 


17 


16 


27 


TRJVCY BYRD • MC* 1 1485 110 98/1698) 


BHSLOVE 


12 


jrj 


26 


21 


25 


REBA MCENTIREA MCA 1150011O9IV16.98) 


WHAT IF irS YOU 




a 


28 


25 


33 


LORRIE MORGAN • BnA66847/RCA()09frl698l 


GREATER NEED 


8 


29 


25 


23 


31 


JOHN MICHAEL MONTGOMERY • 


WHAT 1 DO THE BEST 


5 


30 


29 


26 


27 


DAVID KERSH CURB 77B4B (I09e^l5.9e) BB 


GOODNIGHT SWEETHEART 


21 


31 


27 


24 


25 


TERRI CLARK • mercury NASHVILLE 532879 (10.96 El»15.98) JUST THE SAME 


10 


® 


37 


38 


66 


PATTY LOVELESS • EPIC 67269/SONY (10.96 lOHi.96) 


THE TROUBLE WITH THE TRUTH 


10 


33 


35 


33 


48 


VINCE GILL • MCA 11422{]D.96/1698) 


HIGH LONESOME SOUND 


3 


34 


34 


35 


75 


GARTH BROOKSA'CAPn0lNASHVILU32080(10.9a/15.98l FRESH HORSES 


1 


39 


31 


30 


42 


CLEDUS T." JUDO RAZOR I TIC 2825 (10.90/16 981 ■ 


1 STOLED THIS RECORD 


23 


3t 


32 


31 


32 


XHS'SJIr^SS*" »16 M, ™E BEST OF (X3UNIRY SINIi THE BEST OF OlSNEY 


17 


37 


36 


32 


23 


MARK CHESNUTT OECCA tl52«MCA(ia9&16-98) 


GREATEST HITS 


18 



a 

X 


UJ 

S 
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2 WKS AGO 
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ARTIST TITIE 

LABa & NUMBCR/DISTRIBU11NG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 


PEAK POSITION 


CD 


46 


44 


66 


TRJVCY LAWRENCEA Atlantic S286&AG (10.9^5.96) 


TIME MARCHES ON 


4 


39 


■ 33 


37 


5 


BIG HOUSE MCA 11446(ID.9&15 98lH 


BIG HOUSE 


33 


® 


59 


58 


85 


GEORGE STRAIT A' MCA 1 1263 (39.96/49 981 


STRAIT OUT OF THE BOX 


9 




NEW^ 


1 


JOE DIFFIE epic 67693/SONV (10.96 £0/16.96) 


TWICE UPON A TIME 


41 


42 


39 


36 


87 


FAITH HILL A' WARNER BROS. 45872 (10.98/16.981 


IT MATTERS TO ME 


4 


43 


40 


40 


35 


TRAVIS TRITT • WARNER BROS 46304 (10.9ai696) 


THE RESTLESS KIND 


7 


® 


47 


45 


84 


TIM MCGRAW A' CURB 77600 (1098/16 96) 


AUIWANT 


1 


49 


38 


39 


85 


ISDS/^bSIIo?) (1098-16 981 "'"^'^^ ""^ - ™" '"^ 


3 


41 


42 


41 


75 


VINCE GILL A mca 11394 iio.9&i6.9e) 


SOUVENIRS 


3 


GD 


NEW^ 


1 


LITTLE TEXAS WWWtR BflOS. 46501 (tOMfie.Se) 


LITTLE TEXAS 


47 


4» 


41 


34 


9 


VARIOUS ARTISTS ARCTA lB82t (10.9915.38} 


PEACE IN THE VALLEY 


31 


49 


49 


51 


30 


RICK TREVINO COlUMeu 67452/SONr (10.96 EQrl 5,961 


LEARNING AS YOU GO 


17 


90 


44 


43 


8 


MILA MASON Atlantic B2923/AG(i0 9&i5%)n 


THAT'S ENOUGH OF THAT 


43 


91 


51 


55 


32 


JOHN BERRY CAPITOL NASHVILLE 35464 n0.9CW15.9e) 


FACES 


9 


92 


45 


42 


51 


SAMMY KERSHAW • MEKURT NASmiUi 528893 110.9B Etfi; 9a» 


POLITICS. RELIGION AND HER 


17 


93 


48 


52 


37 


TY HERNDON CPIC67564;som(10.98E*15 38) 


LIVING IN A MOMENT 


6 


94 


43 


46 


27 


MARY CHAPIN CARPENTER • 

COLUMBIA 67501/SONr (I0.9B C(V16.9fi) 


A PLACE IN THE VW3RLD 


3 


C55) 


60 


57 


17 


CRYSTAL BERNARD river north 161207 (I0.96'15.98)H 


THE GIRL NEXT DOOR 


55 


96 


61 


60 


63 


RICOCHET • COLUMBIA &722a'SONV [10.96 E(V15,96lH 


RICOCHET 


14 


57 


52 


56 


31 


GARY ALLAN OECCA 11482M:JlttO 9»15 96)B 


USED HEART FOR SAU 


20 


91 


53 


49 


45 


LYLE LOVETT CURB 1 1409MCA (10-9a'16.9n 


THE ROAD TO ENSENADA 


4 


59 


55 


50 


35 


TRISHA YEARWOOD • MCA i U77 (io.9e/16.«t> 


EVERYBODY KNOWS 


6 


CD 


NEW^ 


1 


KIPPI BRANNON CURe53092/ajNIVERSAl.(10 9ari5 98» 


I'D BEWITH Y(X1 


60 


61 


56 


53 


32 


BR5-49 ARrSTA 1B818 (1096i'lS9B)B 


BR5-49 


33 


62 


54 


47 


53 


TOBY KEITH • MERCURY KASHVIUI 531192 (10.96 (0/16.96) 


BLUE MOON 


6 


63 


50 


48 


42 


ALABAMA RCA 66648 (4 9&9 981 


SUPER HITS 


47 


14 


57 


54 


35 


•«.-.6 98) " - ™^ ""'"^ 


3 


65 


63 


61 


81 


LORRIE MORGJW A BNA6650IWCA(10.9fl/16.98) 


GREATEST HITS 


5 


66 


66 


66 


9 


MARK WILLS MERCURY NASHVILU 532116 110.98 E(yi5.9e) 


MARK WILLS 


66 


67 


62 


59 


46 


PAUL BRJWDT REPRISE 4618aWARNER BROS. (10.9&16.96} ■ 


CALM BEFORE THE STORM 


14 


CD 


NEW^ 


1 


VARIOUS ARTISTS K IEL 6221 (7.98/11.98) 


HOT COUNTRY '97 


68 


69 


58 


29 


6 


ROY ORBISON virgin 42350(10.98/1696) THE VERY BEST OF ROY ORBISON 


29 


70 


67 


64 


93 


JtFF FOXWORTHY A' WARNER BROS 458S6 (10-98/16.98) 


GAMES REDNECKS PUY 


2 


® 


REEKTn 


70 


THE MAVERICKS • MCA )1257- (1098/15 981 


MUSIC FOR ALL OCCASK>NS 


9 


72 


64 


62 


66 


MARTINA MCBRIDE • RCA 66509 (9 96/15 98) 


WILD ANGELS 


17 


01) 


DE-Eimnr 


40 


JJUHES BONJVMY EPIC67069/SONV(ia98 E(yi5.96)H 


WHAT 1 LIVE TO DO 


16 


04) 


NEW^ 


1 


BURNIN' DAYLIGHT CURB 77650 1109a'15.9e) 


BURNIN' DAYLK3HT 


74 


75 


65 


63 


6 


STEPHJVNIE BENTLEY LPK 66877/SONr no 96 £(^15.96) 


HOPECHEST 


60 



CD Albums with the Kreatest sales gains this wwk. •Recordir^ industry Assn. Of Arrier>cj (RIAA) certification for sales of 500.000 units A RIAA certification for sates of 1 millton units, with multimiliio*^ sellers indicated by a numeral foJIowmg the »fnt}ol. For boxed sets, artd double albums 
with a running time tnat exceeds two tKurs, the RlAA multiplies shipments tiy t»e numOer ol discs and^or tapes *A^nsk indicates LP is avaitabie. Most tape prKes. arxl CD prices lor BMG and WEA lat>els. are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent 
.... . . . „ ...... ......... . . . . __ .... "^indicates past cw present Heatseeker tille. C 1997, BillboartVBPI 
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ARTIST TITLE 

LABEL & NUMBER/WSTRlBimNG LA8EL (SUGGESTED LIST PRKE OR EQUIVALENT FOR CASSETTE/CD) 


11 


14 


14 


BRYAN WHITEA ASYLUM61642/EEG(10.96/15 98iB 


BRYAN WHITE 


97 


15 


13 


REBA MCENTIREA* mca 10906 1109V15. 98) 


GREATEST HITS VOLUME TWO 


187 


16 


16 


PATSYCUNEA MCA4038(7 96/12 981 


THE PATSY CLINE STORY 


144 


17 


23 


GEORGE STRAIT A' mca 42035 (7 9ai2.9ei 


GREATEST HITS VOLUME 2 


497 


11 


21 


GARTH BROOKS A'^ Capitol mashviue 93866 (9 98/13 98) 


NO FENCES 


317 


19 


18 


HANK WILLIAMS A mercury Nashville 823293 17 .98 Eai I 96) 24 OF HANK WILLIAMS GREATEST HITS 


140 


20 


17 


THE CHARLIE DANIELS BAND A' epic 36796/S0f(Y (7 96 EO/n 961 


A DECADE OF HITS 


392 


21 


19 


GARTH BROOKS A'' CAPiin. /MSHVILLE 98743 (10.96/1698) 


THE CHASE 


146 


22 


20 


GEORGE JONESA EP1C40776/SONY(5 98E(J9 98) 


SUPER HITS 


318 


23 


24 


MARY CHAPIN CARPENTER A' C0L(7H81A 46881.SOKY 11098 E(V16 96) 


COME ON COME ON 


229 


24 




BROOKS & DUNN A' arista 18716 no 98/15 98) 


HARD WORKIN' MAN 


193 


29 




GEORGE STRAIT A' MCA 5567' (7 96/12 98) 


GREATEST HITS 


581 



2_ 

2_ 

4_ 

J_ 
J_ 
J_ 

i_ 
io_ 
n_ 

H_ 

II. 

e 1997. 



ARTIST 
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SHANIA TWAIN A" MERCURV PUSHVILLE 522SB6 (10.98 LQ/ib.m I 



6 «Mete M Ho 1 THE WOMAN IN ME 



GARTH BROOKS A' Capitol hashville 29669 (lo ga'is 9ei 



PATSY CLINE A' mca 12* i7 sa-l? 981 



12 GREATEST HITS 



GEORGE STRAIT A' MCA 10651 (10 9a'tS.98j 



PURE COUNTRY (SOUNDTRACK) 



VINCE GILL A' MCA 11047 (I0.9a'15 98) 



WHEN LOVE FINDS YOU 



TIM MCGRAW A' CURB 77659 (9 9aa5.9e) 



NOT A MOMENT TOO SOON 



HANK WILLIAMS, iR. A curb 7763S (6 98^ 98) 



GREATEST HITS, VOL, 1 



WILLIE NELSON • COLUMBIA 641B4i'SOr4y (5.98 EQ^.9BI 



ALISON KRAUSS A- ROUNDER 0325* (9.96/1 5 98) I 



NOW THAT IVE FOUND YOU: A COLLECTION 



CHARLIE DANIELS • EPIC &4182^0NV (5.96 E<V9.9ai 



BROOKS & DUNN A*' arista 18658 [9.9^15.98) 



BRAND NEW MAN 



TRACY BYRDA-' mca 10991 (I0.9a']6.98l 



NO ORDINARY MAN 



ALABAMAA RCA66*10(10.9&1598I 



GREATEST HITS VOL- III 



128 
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by Wade Jessen 



IDE IX)AD: Opening with more than 194,000 units, George Strait's "Car- 
rj'ing Your Lovti With Me" splashes onto The Billboard 200 at No. 2 behind 
Marj- J. Blige's "Share My World," which bows at No. 1 with 240,000 units. 
With both titles under the MCA umbrella, and considering Strait's comfort- 
able 49,000-unit lead over the No. 3 title on that chart, delaying one release 
or the other by one week may have provided the label with back-to-back No. 
I's, thus handing Strait his first title to debut at No. 1 on the big chart. 

Blige'.s prior opening-week benchmark was a No. 9 debut on The Billboard 
200 with "My Life," which sold 105,000 units in the Dec. 17, 1994, issue. 
Strait's previous high score on the big chart came in the May 1 1, 19%, i,S8ue, 
when "Blue Clear Sky" entered at No. 7 with more than 115,000 pieces. 
Strait's "Kasy Come, Easy Go" set opened on that chart at No. 5 with 93,000 
pieces in the Oct. 16, 1993, is.'iue. 

Bruce Hinton, chairman of MCA Nashville, says the debut is a milestone. 
"Not only is it George's biggest first week, it's also the mast units we've sold 
on any artist during a debut week in the history of MCA Nashville." Citing 
the efforts of the MCA Nashville marketing and promotion staffs, Hinton 
says, "Great music always drives big numbers, but we couldn't have done it 
without a textbook .setup within our company. Everyone did a great job." 

Meanwhile, Strait's "One Night At A 'Time" chalks up a third consecutive 
week at No. 1 on Hot Country Singles & Tracks. "We've chosen the title track 
as the next single, but we haven't nailed down a release date because we're 
waiting to see what happens with 'One Night At A Time,' " says MCA 
Nashville promotion VP David Haley. Fpeled by unsolicited album play. 
Strait's "Carrying Your Love With Me" moves 72-71 after bowing on our air- 
play list in the last issue. 

The tube helped: "Carrying Your Love With Me" takes Hot Shot 
Debut honors at No. 1 on Top Country Albums, dwarfing LeAnn Rimes' 
"Blue" (Curb) by more than 140,000 units. Despite the disparity between the 
George Strait and Rimes sets, "Blue" bullets at No. 2 with Greate.st Gainer 
honors on the country chart, gaining more than 12,000 units following the 
April 23 Academy of Country Music Awards telecast Rimes won single and 
song of the year trophies for that album's title track, as well as top new female 
vocalist roses (Billboard Bulletin, April 24). "Blue" rises 15-11 on The Bill- 
board 200, where it collects a second Greatest Gainer ribbon. 

Strait co-hosted the awards show (Billboard, May 3), during which he 
picked up the top male vocalist award, and his "Blue Clear Sky" set won 
album of the yean That accolade vaults the album 30-12 on Top Country 
Albums and 186-78 on The Billboard 200, collecting double Pacesetter hon- 
ors with a 160% increase. Meanwhile, with a 15,000-unit increase, "Strgut 
Out Of The Box" rises 59-40 on the country chart, and "Greatest Hits" re- 
enters Top Country Catalog Albums at No. 25. 

Gone country Bob Carlisle's "Shades Of Grace" tops both the Heat- 
seekers and Top Contemporary Christian album charts and opens at No. 
110 on The Billboard 200 following a surge in airplay for "Butterfly Kiss- 
es" (see Hot lOO Single.'! SpiitliKht. page 79), which garnered song of the 
year honors at the April 24 Dove Awards. That cut opens at No. 21 on our 
Adult Contemporary airplay chart. George King, executive VP of artist 
development at Diadem, says a country mix will be serviced May 12 to coun- 
try radio and worked by a team of independent promoters. 



CURB'S CARSON OFFERS A MIXED DEAL 

(Cmitinued from page 26) 



it — but I wasn't consciously thinking 
of any certain direction." 

Carson included a rollieking cover of 
the Ozark Mountain Daredevils' old 
rock standard "If You Want To Get To 
Heawn (Yqu've Got To Raise A Little 
Hell)." "It's one we've been doing on 
the road ever since I got my record 
deal," he says. "I've ahvays loved that 
song, and I u'anted something that fea- 
tured me on harmonica, and that song 
came to mind. We worked it up and 
played it for two years on the road. 
Everyone would always come up after 
the shows and ask me if the song was 
on my album or would it be on my 
[next] album. It was all those people 
asking that made me think we should 
cut it for the next album." 

Like many country artists, Carson's 
early career was spent singing song 
demos on Music Row for three years. 
Some of those sessions yielded mater- 
ial for his albums. " 'She's The One' is 
a song I sang the demo on a long time 
ago," he says. "Max T. Barnes one 
of the writers. 'The St43ne' was anoth- 
er song I sang the demo on. I still have 
songs I sang the 3emos on on my sec- 
ond album now." 

Carson admits he's concerned about 
carving out an identity in the crowded 
country marketplace. "One thing I'm 
still fighting [to do] is to stand out 
because there are so many [other 
artists]," he says. "I've been off radio 
six or eight months, and in that time so 
many new acts come up and have good 
records. So that's still one thing I'm 
fighting: [getting] recognition. A lot of 
people still don't know the name, but 
mention fhe songs, and they say, 'Oh 
yeah, I know that song. That's you?' So 
that's one thing I'm working on." 

Hansen likes Carson's music and 
thinks the rec(^ition will come. "It's 
a matter of PR and getting out in front 
of people," he says, adding that with 
many new artists, their single will 
become a hit quickly, and the label 
doesn't have time to establish the act 
"It comes so fast and furious, there's 
no way to educate the country listener 
in a 13-week period [the usual life of a 
record on country radio] when there 
are so many artists out there. You've 
got to get them out in front of people." 

Carson has signed with Starstruck 
for publicity and is hoping to increase 
his profile as the new album prepares 
to ship. He is also hoping that spring 
and summer touring will help make 
him more identifiable. He is managed 



by Marv Dennis and Associates and 
b()oked by the Bobby Roberts Agency. 
At press time, tour plans were still 
being finalized. He saj's that fans who 
attend his summer shows will see a dif- 
ference in his concerts. Though he wtis 
initially reluctant, he enlisted someone 
to give him pointers on his show. 

"I always said I didn't want a chore- 
(^rapher [because she would] make me 
dance or something," Carson says with 
a good-natured whine. "It wasn't any- 
thing like that. She videotaped the 
show, and we sat and watched . . . You 
could turn the volume down, and you 
couldn't tell if it was a ballad or an 
uptempo. So we're working on ewry- 
thing and have a new show along with 
all the new material. I feel a lot better 
about the new show." 

"I always say, 'There are three 
things you need: touring, press, and 
radio,' " Curb says. "When you get all 
tlwse things rolling at the same time, 
your chances of success are far better. " 



Benson says that Carson has partici- 
pated in the Wal-Mart tour, and that 
they will try to get him on that tour 
again as well as other "regional in- 
store tours like that." 

"We want to make sure the fans are 
finding out who Jeff Carson Ls, if they 
don't already know," Curb says, "and 
trying to solidify the fans who already 
know who he is." 

Curb Raj's that videos are always an 
important tool in helping an artist 
develop an identity and that Carson 
has had some successful ones in the 
past, most notably "The Car," which 
won the Academy of Country Music's 
video of the year in 1996. Like all coun- 
try labels, though. Curb is somewhat 
cautious about budgeting for clips. 
"We're not going to do a \ideo on the 
first single, but we'll come back with a 
video from the second single," Curb 
says. "We haven't decided yet which 
song will be the next single." 



NASHVILLE SCENE 

(Contimwd from jjgfje 26) 

ate Railroad . . . Mutt Lange sent 
RCA Nashville a song he had written 
especially for the group Lonestar. 
The song, "When You Walked In," will 
proljably be the second single from the 
act's forthcoming sop]K)more album . ^ . 
Kids First is a new family-oriented 
country. Christian, and gospel festival 



to be held May 16-18 at the West Vir- 
ginia Interstate Fairgrounds, near 
Parkersburg. It will benefit Ronald 
McDonald House, Feed the Children, 
and other charities. Performers 
include Tim McGraw, Trisha Year- 
wood, Alabama, Junior Brown, and 
Michael W. Smith. 




Gold Trace. Capitol Nashville artist Trace Adkins celebrates winning the Acade- 
my of Country Music's top new male artist award as well as a gold record certifi- 
cation for his detHit album, "Dreamin" Out Lout^;" Shown, from left, are Capitol 
Nashville president/CEO Scott Hendricks, Adkins, manager Gary Borman. and 
Cindy Wunsch of Borman Entertainment. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

mu (Pubbsher I icensinc Oie ) Sheet Music Disl 
71 455 ROCKET (Irwie, mH.>Cracklin . BMt/BuK, SMI) W6M 
36 AU THE GOOO ONES ARE GONE (Acun Rme.BMI/F^- 

kit I. ASCAT/TtangBi Bob. ASCAP) HUWBM 
5 ANOTHER TOU (EMI Apnl ASCAP] tfl. 
4 BETTER MAN, BETTER OTF (Ens<en, BMt/Shoot Strsigt)!. 
ASCAPl ML 

Bfi THE BETTER TO DREAM OF TOO (Wiy WA. ASCAP) 
71 CARRVIKG YOUR LOVE wmi ME (tVamer Tflmol^ne 

BMl'Ttancfto Beiita, BML'Jeff ^evwis. SWI WBM 
» CHANGE KER KIND iHamstcwi CitmtMrtarKl, BMtAjny 

Boone BM1/BM& ASCAP) HlvWBM 
» COLD OUTStOC (MCA. ASCAP/Shnin' Stone Com. 

ASCAP/e* Haiu. ASCV/Msi D(«, ASCAP/Usy Uindtng. 

BMI) HL 

SI COME CRTIN' TO HE [Sony/ATV Iree. BMIAe«d Them 

Kids. BMI/Staistruck Angol, ASCAP/HUik D , ASCAP) 
20 COUKT ME IN (EMI, ASCAP/Pnnceton Street. 

ASCAP/Hamaein Cumbefland RMt/rugue, BMI) WtjWBM 
61 CRy OH THE SHOULDER OF niE ROAD (Mighty Nice. 

mmue WatBt, BMllDngituiie. 8Ml/AuBust Wmd, 

BMllVf^t Broad, BMI) HL'WBM 
43 DADOrS UTTIE GIRL (Putple Sun SESAC/len Ten, 

SESACReal G-rlFnends, SESAOStan Webb, SESAC) 
23 DARK HORSE (LMI Af)rtl. ASCAP/Vito Wistw', 

ASCAP/MetBlune. SOCAN/Down In Ftont SOCArtDream- 

«)£ In Public. SOCAJVSany/AIV fanes OC, ASCAn HL 
U DOrTAAM{AkTio.ASCAP/l«wiCrMla.ASCAP/Jesi 

Brown. ASUP/Ensgn. BMO HVWBM 



RIGHTS/SHEET MUSIC 



n KMT TAKE HER SHfS ALL t GOT UefryWilkams. 

BMI/BuK. BMLtmtussy. BM(/ae4lorDC. BMI) 
S5 A DOOR (Starstruck Wnters Gfoup. ASCAP/Marh 0 , 

ASCAP,<f Ml BtAckwom], 8MI/Ty Land, BMI) HL 

40 A DO^EN RED ROSES (Mafor Bob, ASCAP/Rxx Follu, 
BMI) WQM 

a EMOrtONAL GIRL (Siarstrudi Angel. BHVDeadSoM 
PnlRcl. BMI/Sofrf/ATV Tiw, BWOihs Waters, BMO HL 

M EVERrTHMGIL0VE(CatHni.BMllBnlBn.8MI/)uit 
Cuts. BMl/Sor«s Of PdlyGrari Int1. BMI] HiyWBM 

73 FKEWHEM REACT (Hamsto>Cumt)eftWKl.BMI/Ian 
StWNro. BMtfilby Hat. BMI) WBM 

41 FrTT0BEnEDO0WN(StV5biKkAneel.BMl1Miigc0( 
Moo. BMI] HI 

S3 FROM WHERE I'M SITTING (Major Bob. ASCAP/WB. 
ASCAPl ViBM 

10 A GIRLS GOHA DO {WHAT A GIRfSGOHA DO) (May- 
pop. BhVMctoiunliy. BMI/tMw' Chevys, mim 
Blackwood. BMt/Aittvme. BMIMe Curb. BMIAlumond 
Storm. BMO HIMBM 
6 GOOOA$IWkSroTQU(Nfl«*Don.ASCAP/r4ewHayes. 
ASCAPMnto, BMlWmn BMO VAM 

S7 HE'D HEVER SEEM JUUE CRT (bland Bound. 

ASCAP/Tamous. ASCV/Dcean Bound. BMI/Eitapi. BMO 

» HE LEFT A LOT TO BE DCSIRB) {StBrsttuch AnRBl. 
BMlA)ead SoW Perfect. BMVSorry/AIV Crow Keys. 
ASCAf'l 

46 HERTS TOUR SffiN (GET THE PtCTURE) (Twn Spun. 



BMVShabtoo, BMI/Sonfs CX PDlyGram Intl. BMlYiriHi 

renter, BMI) HL 
rS THE HOPECHEST SONG (Cobum. BMI) 
29 HOWWASlTOKHOW(So(VATVCrQuKeyvASCAP/AII 

Anxjnd Town. ASCtf/Stamruck AneN. BMI/EMI Blach- 

MOO(l.BM0HMmM 
64 IBRO«ElirUrair(MCA,ASCAP/BnrtrierBart. 

ASCAP/SoU Far A Soi ASCAP/Buu Cison, 

ASCAP/SaiSiem Mitn Group. ASCAP) 
32 l'DIUTHE]IMDCAIKNMDWfTHV0U(StBr5tnichWnl- 

en Group. ASCAP/Mark D . ASCAP/TMI Bladnwod. 

BMl^ Uind, BMI) HL 
11 IF SHE D0H7 LOVE TOU CWB, ASCAP/B« Tractor. 

ASCAP/tMl Apr.!, ASCAP/'K-tawi. ASCAP) Hl/WBM 
72 imOWOriiahtyriKX.BMI/MatNoMore.BMime 

Water. BWlw-A-Iunes. ASCAP) 
39 ILmSOHETHMGniRHEOONATHOHEtCalchTXe 

BoiL ASCAP/CtsSe Street ASCAP) WBM 
7 IMSSraUALJTTl£CHotHooks.BMI/iMM.BMI/Ot. 

ASCAP) WBM 

42 I HKD rau (Almo, ASCAP/T«ui Cr«eks, ASCAP/Wamer- 

biTwIane. WAJHm Works. BMI) WBM 
M I ONLY GET THIS WAT Wmt TOU (MCA. ASCAP) KL 
70 I SMEU SMOKE (Musk Corp Of America. SMlSo Bury. 

BMbMillbillion. BMI/H*mslMi Cumbeiland. BML/CuprL 

BMO 

35 rrs TOW) LOVE CEMIBtockwood, BMI) 

41 IWU,IFVDUWIU.{Zomba.ASCAP/lnspectDrBartow. 

ASCApyMv^ Good. ASCAP) WBM 
88 KEEPING TOUR nSSES(AlbntK.BMlT»nlAr>dPnr«B(. 

BMO 

57 UHG OF THE ROAD (FROM TRAVELLER) nree. BMI) 
HL 

» LET (T RAfN (EMI BlAckwood. BMl/Songrs Of tasper. 



mim April, ASCAP) HL 
14 n« UU1T IN YOUR EYES (Mota. ASCAP) WBM 
13 A LinU MORE LOVE (Ber«frt, BMI] WBM 
U UTTLI THINGS (Ensign BMl/lsland Bound, 

ASCAP/Tainous. ASCAP) HL 
22 LOVED TOO MOCH (Nmi Divi. ASCAP/Tlew Hayes. 

ASCAP/1rv«i£, BMO WBM 
52 LUCKTME.LUCrrVOU{G8iyr*Kfnlson.ASCAP/MRSI. 

ASCAPySongs 01 FUyGram Intl. ASCAP/lee Roy Pvnetl. 

8M1] HL 

62 MARYGOROUmKAcuft-RoseBMI/EMIBlackwoDd. 

mm* Htos, BMI] HL/WBM 
26 NEVER ACUN. AGAIN (Malaco. BMH&ham Ryle. BMI) 

1 OK NIGHT AT A TIME (Dril Blackwood. BMI^ty 
RDgvs. BML/Song Island, BMHife's A Pitch. 
ASCAP/Neon Sky, ASCAP/Hipfi Row. ASCAP) HL 

46 ONCTWalLOVEYOU(Sol«sOI(^)lyGra^lln|-|. 
BMlKidder H4. BMl/New ftsven. SMl/Musc Hill. BMI) 
HUWBM 

2 ON THE VERGE (Caraefs-BAtG. BHl/Hu^i Prestvraod. 
BMI) HL 

30 PLACES rVE NEVER BEEN (Hamstean Cumberland, 
BMI/Baby Mae, BMl/New Haven, BAfI] WBM 

17 RUMOR HAS IT (Lon iayne. BML/Sondaddy. BMt/Muy 
Bueno. BMI) 

3 SAO LOOKIN' MOON (Maypop. BM) WBM 

37 SAT TES (EJril Aprl. ASCAP/K-Tmm, ASCAP/Hamslein 

Cumtiertand. BMIAi«ue. BMI) HL/WBM 
60 SHE SAID. HE HEARD (Loyal Diitdiess. ASCAP/Famous. 

ASCAP/New Don. ASCAP/New Hayes. ASCAP/Don 

Schi>tz.ASCV)HL/WBM 
33 SHE'S G0M6 HOME WITH ME (PdsI Oak. BMO HL 
9 SHE'S SURE TARING IT WELL (Mss Betsy. ASCAPAiny 



Buckets 0' Munc. ASCAPAll.O. ASCAP,7ofnto. BMO 
WBM 

• StTTIH' ON GO (Warner-Tamerlane. BIAIIeinuymen. 
BMl/Maypoo, BMi/T4inetemDi Hole. BMVMt« Curb. 
BMI/Diamond Storm. SMI) WBM 

15 Sa OATS OM THE ROAD (Souttan Arts, BMI/^. BMO 
59 SOMEWHERE IN LOVE (£indir.ASCAP/TexasWK^. 

ASCAP/Wadawn. ASCAP/Botmur. ASCAP) WBM 
47 ns SWING (EMI A|i«.ASCAP/JIOds.ASCAP/AMR. 

ASCAP/Swn Home. ASCAP) HUWBM 
45 TAKE IT FROM ME (Wamar-IaiTMrlane. BMtFDAytMe. 

BMt^n, BMI) WBM 
74 THAT JUST ABOUT COVERS rT(Hon)esickCo«i>tioy. 

BMI;5ony.'ATV Cros.i Kfls, ASCAP) 
24 (THIS AIHT) NO THINMN' THING (EMI Bladnwod. 

BMI/Ty Land. BMlStarUfudi Writers Group, ASCAP/fAarti 

D. ASCAP) HL 

21 THIS IS TOUR BRAIN (Almo. ASCAP/Tladdy Rabbit 

ASCAP/^/ATV Tree BMI) HL/WBM 
44 THE TROUILE WITH THE TRUTH (Cross Keys. 

ASCAP/Fou Sorts. ASCAP) HL 
56 THE USED TO BrS(Ds»e Stars, ASCAP/^ttwmOiyy 

ASCAPm ASOV/Acufl-Aoss. BMO WBM 
63 USE MINE [EMI A(Ht,ASCMVl«W This fevm. 

ASCAP/Dawl Awon. ASCm HIMSM 
31 WKATEVCR COMES FmrO&ckKA ASCAP/Water- 

bwrn. ASCAP/Emdaf. ASCAP/lnas Wedge. ASCAP/Wbm- 

acutate ConcetPtnns. ASCAPyf ul IM. ASCAP) WBM 
18 WHEN I (XOSEMV EYES (Torn Cofens.BMMirrah. 

BMnWBM 

12 WHO'S CHEAnr WHO (Sorws 01 PolyGram M'l. 
BMl^l Algee. BMI] HL 

16 WHT WOULD I SAY GOODBYE (Sony/ATV[rm.BMl^- 
falo Prara, BMlA^ins Waters, BM)] HL 
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THIS 
WEEK 


LAST 
WEEK 


h 


WKS ON 
CHART 


TITLE 

PRODUCER ISONGWRITEH) 


ARTIST 

UB€L 4 NUM8ER/PR0M0TK)** LABEL 




1 


1 


1 


9 


* * * No. 1 

ONE NIGHT AT A TIME l^Mal 

■ ■ 1 . ' ISAL10N,RC00K) 


* * ★ 

No. 1 GFORGf STRAIT 


1 


CD 


2 


3 


12 


ON THE VERGE 

-_ ; — . - f'h-E&TwMD; 


♦ COLLIN RAYE 


2 


CD 


4 


8 


11 


SAD LOOKIN' MOON 

[ '■- _ ,'--:N r GtirRY G FDWLERI 


• ALABAMA 

^■■Ll.'MRCAr^.'..'^ 


3 


O) 


5 


7 


12 


BETTER MAN. BETTER OFF 

.,; IB. iC-'ltS.SPOAVIDI 


♦ TRACY LAWRENCE 

ICIi:l. . .Ui..'."' 83004 


4 


5 


3 


5 


17 


ANOTHER YOU 

p ■■ . 1 . :^ PAi^im 


DAVID KERSH 

CURB ALBUM CUT 


3 


CD 


8 


10 


16 


GOOD AS 1 WAS TO YOU 

JS1(.:jLLl J'.*b^> 


♦ LORRIE MORGAN 

iV: HNA6J6H1 


6 


(D 


10 


12 


11 


1 MISS rOU A LITTLE 

■.■ H lAGAN J M MONIGOMERv; 


♦ JOHN MICHAEL MONTGOMERY 


7 


(D 


11 


13 


11 


SITTIN' ON GO 

B.J WAI Kf R !■■< L FHNING i:!'"^ V'fiVh FS. 


BRYAN WHITE 

A5VLUM ALBUM CUT 


8 


CD 


13 


14 


14 


SHE S SURE TAKING IT WELL 


♦ -XVIN SHARP 


9 


QD 


12 


15 


11 


A GIRL'S GOHA DO (WHAT A GIRL'S GOTTA DO) MINDY MCCREADY 

-.SYRNtJ . BNftDi757 


10 


11 


9 


11 


17 


IF SHE DON'T LOVE YOU 


THE BUFFALO CLUB 


9 


OD 


20 


26 


5 


WHO'S CHEATIN' WHO 

KSTFGALL ■ 


♦ ALAN JACKSON 

till';. AR ilIA -..^l-iRR 


12 


CO) 


14 


16 


; 


A LITTLE MORE LOVE 

T.BRCWN .-. 


♦ VINCE GILL 

. LCA5&307 


13 


® 


18 


20 


8 


THE LIGHT IN YOUR EYES 

_ \--:f,^^V- ■■: Pi'.'ii iL' T'-LiR 


♦ LEANN RIMES 


14 


d) 


17 


19 


11 


SIX DAYS ON THE ROAO 

■ M.'JMLOCAIFK-';. 


♦ SAWYER BROWN 

1 . CURB ,'i'Jlb 


15 


OD 


19 


17 


8 


WHY WOULD 1 SAY GOODBYE 

■ -.^"OKS.r WAIiHS, 


BROOKS 4 DUNN 
-ARISTA 13073 


16 


17 


6 


4 


15 


RUMOR HAS IT 

WAIKFR iVAl R 1." 1 CRFi 


♦ CLAY WALKER 

OHM flLRl.iW 171 IF REPRIRE 


1 


11 


7 


2 


21 


WHEN 1 CLOSE MY EYES 

eBECKEn " .. - '.GER.N MiJSlCK 


KENNY CHESNEY 
;BNA 64726 


2 


ClD 


23 


25 


U 


LITTLE THINGS 

1 - ..';:( G ?: ;.3NE;i 


♦ TANYA TUCKER 


19 


CD 


24 


27 


7 


COUNT ME IN 


♦ DEANA CARTER 

IVICAFlt. . .. 


20 


21 


15 


6 


16 


DON'T TAKE HER SHrS ALL 1 GOT 


♦ TRACY BYRD 

IVI MCA 55292 


4 


(D 


27 


33 


8 


LOVED TOO MUCH 

D.JOHNSON " : -v'T: L vJEy 


TY HERNDON 
EPIC ALBUM CL7T 


22 


23 


21 


22 


14 


DARK HORSE 

f .:D . '.'-yAGGiRT A .MAfiSHALLl 


* MILA MASON 

(CMD)(V> ATLANTIC 84866 


21 


24 


16 


9 


16 


(THIS AIN'T) NO THINKIN' THING 

':. HL'.JM .F: 11 'i .H'JLS.MO WrOEHSl 


* TFiACE ADKINS 

iVICAFIIri! ',f.M..ll : 1 


I 


(D 


28 


36 


9 


LET IT RAIN 

r HR-/.N '.' rcfSNLTT.S lESUE.RSPRINGER) 


♦ MARK CHESNUTT 

' ■ DECCA 55293 


25 


(S) 


26 


28 


9 


NEVER AGAIN, AGAIN 

W ■'■ . 1 R IR'IAM 


♦ LEE ANN WOMACK 

i '. DfCCA 55320 


26 


27 


22 


21 


17 


455 ROCKET 

-RRfiWLlNG?! 


♦ KATHY MAHEA 

MER'.'.iRi >^.. • - - .-^ 


21 




31 


32 


10 


THIS IS YOUR BRAIN 

.iRRETT.! 


♦ JOE DIFFIE 

: EPIC 7852] 


28 


2S 


25 


18 


20 


HOW WAS 1 TO KNOW 

M S HUSS.S SMITH! 


REBA MCENTIRE 

ivi MCA 55290 


1 


(D 


29 


34 


11 


PUCES I'VE NEVER BEEN 

■■ : "iRllN R WlESCfi A.MAYO; 


♦ MARK WILLS 

V,' MEROJRT '.SSRV11L-: ^ ^:!vO 


29 


dD 


32 


37 


10 


WHATEVER COMES FIRST 

: - .lR.:iWDMACK 


♦ SONS OF THE DESERT 

EPIC 78^20 


31 


GD 


47 


68 


5 


I'D RATHER RIDE AROUND WITH YOU 

t. ■.' ■. . L' iANLlER^.I •( LHOLS! 


REBA MCENTIRE 


32 


(D 


37 


46 


4 


SHE'S GOING HOME WITH ME 

[V... ■ ■.. "I ■ : . r 


♦ TRAVIS TRITT 
WARNER BROS- ALBUM CUT 


33 


(S) 


33 


43 


8 


1 ONLY GET THIS WAY WITH YOU 

S BJtKINGi'AU.E: iQfl. 1 1 . . 


RICK TREVINO 

CCLLMSilAALbLUCLI 


33 


(D 


NEW^ 


1 


* * * Hot Shot Debut ★ * ★ 

it's your love ♦ tim mcgraw (with faith hilli 

, STROL'C B GALUHORi. '.MCGRAW IS SMITm: [Cl !0! IVl CURB 73C19 


35 


(D 


45 


52 


3 


Aa THE GOOD ONES ARE GONE 

B J tVAL^ER .R P.TIUJS ID DILLON B MCDtLli 


♦ PAM TILLIS 


36 


37 


39 


42 


13 


SAY YES 

,,. ^1. .... ... . JOSESi 


BURNIN' DAYLIGHT 


37 


3< 


30 


23 


18 


EMOTIONAL GIRL 

r ■ . .. . 1 LlARMRBOWLES.ICUVRKCWATEftS 


♦ TERRI CLARK 

ICI 10) IVI MERCJRV •lA.SHVlL'.E R7.1CI.: 


10 



THIS 
WEEK 


LAST 
WEEK 


1/1 

*i 


WKS ON 
CHART 


TITLE 

PRODLKER ISONGWRFFER) 


ARTIST 

LABEL & NUMBERPROMOTION LABEL 


PEAK 

POSITIC-. 


CD 


55 


73 


3 


1 LEFT SOMETHING TURNED ON AT HOME 

S HENDRICKS b . i-s-.-liE 


TRACE ADKINS 

CAPirOL NA5HV1UD AlBUM CUT 


39 


(M) 


41 


44 


8 


A DOZEN RED ROSES 

BBECKEn ■.R:)C.S : F.DLhS 


♦ TAMMY GRAHAM 

. .. CAREER 13075 


40 


QD 


48 


54 


4 


1 WILL, IF YOU WILL 

C HOWARD ;j B . ARVIS.R GOOORUHI 


JOHFJ BERRY 

I . : CAPITOL NASHVILLE 19511 


41 


42 


3« 


38 


II 


1 NEED YOU 

G FUNOIS 1 HR-;:W\ W MOHi ■ Yl 


♦ TRISHA YEARWOOD 

p. MCA 55308 


3« 


(S) 


42 


45 


14 


DADDY'S LITTLE GIRL 

MBRlGhl . .V.-i ■ .1. ^ ^JfBB 


♦ KIPPI BRANNON 

::: IDiiviCURB-'. 1 ■. .1 1." .'.1 


42 


(S) 


52 


66 


3 


THE TROUBLE WITH THE TRUTH 

EGORDV. ■ ., - L-.1.1N 


♦ PATTY LOVELESS 

EPIC ALBUM CUT 


44 


® 


43 


47 


7 


TAKE IT FROM ME 

JLEO - ■■ . ■ -.n:)' 


PAUL BRANDT 

;V1 REPRISE 173h: 


43 




40 


39 


16 


HERE'S YOUR SIGN (GET THE PKTURE) ♦ Bia ENGVAIL WITH SPECIAL GUEST TRAVIS TRITT 

SRXJUSE 1 :. RRJSE R SCAlIf ■ ICl lIlNV' WARNER 8R0S 17451 


29 


GD 


49 


53 


6 


THE SWING 

D.'OHNSOfv . . .1 . . p p^"iA^ 


♦ JAMES BONAMY 
pi iDl EPIC 78560 


47 


® 


50 


49 


5 


FIT TO BE TIED DOWN 

KSTEGAELIA . V LIOH) 


SAMMY KERSHAW 

IVI MERCURY NASHVILLE 574182 


48 


(D 


56 


70 


3 


ONE. TWO. 1 LOVE YOU 

WALKER 5 lONES.E HILLI 


CLAY WALKER 
(VI GIANT 1735I/REPRISE 


49 


so 


34 


30 


14 


COLD OUTSIDE ♦ BIG HOUSE 
P: ■ MV..-.W;|R MByH0UDNEUMAUSCR,DKKUT50N.UfiLEFE IC) ID) (VI MCA 55253 


30 


dD 


62 


- 


2 


COME CRYIN' TO ME 

WWILSCN . All..;!:'! 1.' r SANO€RS) 


LONESTAR 
BNA ALBUM CUT 


51 


(M) 


53 


63 


4 


LUCKY ME. LUCKY YOU 


♦ LEE ROY PARNELL 


52 




■I HOLSON.LRPAHNEll) 




(S) 


54 


56 


5 


FROM WHERE I'M SITTING 

M WRIGHT - . . ■ '.iiXON. 


♦ GARY ALLAN 

(Vi DECCA 72003 


53 


54 


44 


41 


17 


EVERYTHING 1 LOVE 

KSTIGAlt . i ■. i.-." R fliM 


ALAN JACKSON 
IVI ARISTA 1?:^A 


9 


dD 


63 


- 


2 


HE LEFT A LOT TO BE DESIRED 

RCHA'ICLV ■ ■ 1 ;..,'.VLL^ L ^.JP'IE 


♦ RICOCHET 

CUtUMBIAAifiLII/F-.jr 


55 


SB 


51 


48 


9 


THE USED TO BE'S 

1 ■' ■■ .11 11 I'.'ilM. El E j.Eit.lPRRlSO'll 


♦ DARYLE SINGLET ARY 

H :i. ... GiANT 1 !■}'} REPRISE 


48 


dD 


57 


59 


3 


KING OF THE ROAD (FROM "TRAVELLER") 

A PALE y 


RANDY TRAVIS 

ASYLUM ALBUM CUT 


57 


(M) 


60 


61 


e 


DO IT AGAIN 

CHC'WARD . .' '. - 


JEFF CARSON 
CURB ALBUM CUT 


58 


dD 


58 


58 


6 


SOMEWHERE IN LOVE 

D HlJrl - ' ■ . C lEPNABOi 


♦ JOHN & AUDREY WIGGINS 

p 1 . MERCURY NASF^IllE 574300 


58 


60 


59 


57 


8 


SHE SAID. HE HEARD 


SUZY BOGGUSS 


57 


u 


46 


31 


16 


CRY ON THE SHOULDER OF THE ROAD 


♦ MARTINA MCBRIOE 

IVIPLAb.l.'J^ 


26 


® 


68 




3 


MARY GO ROUND 

-1 ...RsnR.SEW.NG: 


♦ SKIP EWING 

WORD NASMVIEEE ALBUV CLE 


62 


C3 


61 


55 


9 


USE MINE 


♦ JEFF WOOD 


55 


® 




1 


1 BROKE IT, I'LL FIX IT 

S HENDRICKS. G ■HCHOLEOr, CB.HILL.B CASON. 


♦ RIVER ROAD 
CAPITOL KASHVILLE ALBUM CUT 


64 


(D 


67 


71 


3 


A DOOR 

S GIBSON IF* P S^NPfflS T NlCHOlSl 


AARON TIPPIN 
RCA ALBUM CUT 


65 


M 


66 


75 


4 


THE BETTER TO DREAM OF YOU 


♦ MARY CHAPIN CARPENTER 

COLUMBIA ALBUM CUT 


66 


(7 


64 




2 


HE'D NEVER SEEN JULIE CRY 


JO DEE MESSINA 


64 


® 


RE-ENTRY 


4 


KEEPING YOUR KISSES 

T. IKTYLERI 


♦ KRIS TYLER 

ICUVi RISING TIDE 5*045 


68 


(9 


73 


67 


16 


CHANGE HER MIND 

■. M.'.rO.P NELSCN.L BG0NE.1 


GENE WAISON 


44 


® 


NEW^ 


1 


1 SMELL SMOKE 

; 1 ■,: TATFS IB -ATEl. 1/ PR 5W(11 T.MIILER) 


♦ BILLY YATES 

(C) [VI AEMD SOUNDS 80015 


70 


71 


72 




2 


CARRYING YOUR LOVE WITH ME 


GEORGE STRAIT 


71 


® 


NEW^ 


I 


1 KNOW 

J LEVENIHAL IK RtCHEY.J LLvENIHALj 


♦ KIM RICHEY 
(CHOI (V> MERCURY NASHVILLI 674 184 


72 


73 


65 


64 


7 


FIRE WHEN READY 

I'l . . - . ■. 1 : M.\RnN: 


PERFECT STRANGER 

ruREI m'illW Pl.T 


62 


® 


NEW^ 


1 


THAT JUST ABOUT COVERS IT 

' ... ■ A.r.D:PE.PN .A',ERS.L.900NE) 


♦ RICH MCCREADY 

MAGNATONEALBUMli'I 


74 


75 


RE-ENTRY 


11 


THE HOPECHEST SONG 


♦ STEPHANIE iJENTLEY 

EF D ALBUM CUT 


47 



CD Records showing an increase in detections ma the previous week, regardless of chart movemefil. Airpower awarded to ttrase records which 
attain 3200 detections tor the first time. ^Vndeoclip availaliitlty Catalog numtier rs for cassette singte, or virryt if cassette o unavailat)te, (C) 
Cassette single availatnlrty. <D) CD single availatxirty. (M) Cassette majii-single availability. (T) Vinyl rTiaxi-suigle availatxlity. <V) Virtyt single avail- 
ability. (X) CD maxi-single availability. < 1997, Billboard,'6PI Commumcaticxis. 



Bixxxd. Top Country Singles Sales 



THIS 
WEEK 


LAST 
WEEK 


i° 

* a 

r\i « 


z 

c ^ 


TITLE LABEL i NUMBfRDISTRIBUTiNG LABEL 


ARTIST 


1 


I 


1 


15 


* * ♦ No. 1 * ♦ * 

HERE'S YOUR SKiN (GET THE PICIUREI»*Vi- SI .a. l«<li<ul Bid EML. *'TH SPECIAL GUEST TRAviS TRITT 


(T) 


2 


2 


8 


ONE NIGHT AT A TIME uca 55321 


GEORGE STRAIT 


(3) 


3 


3 


47 


THE LIGHT IN YOUR EYES/BLUE CURB 76«9 


LEANN RIMES 


4 


5 


4 


5 


BETTER MAN, BETTER OFF ATLANTm; 83004/AC 


TRACY LAWRENCE 


5 


4 


5 


9 


1 MISS YOU A LITTLE ATLANTIC BASeiAO 


JOHN MICHAEL MONTGOMERY 




9 


12 


6 


A DOZEN RED ROSES CAREER 1307^arista 


TAMMY GRAHAM 


7 


6 


8 


8 


DADDY'S LITTLE GIRL CURB 56092AJNIVERSAL 


KIPPI BRANNON 


(») 


10 


11 


5 


SIX DAYS ON THE ROAD curb 73016 


SAWYER BROWN 


9 


7 


7 


16 


« GIRL'S GonA DO (WHAT « GIRL'S GOTTA OOIWYK WU KOTKE HER NOW MUlsnu MINOY MCCREADY 


(10) 


14 


15 


5 


NEVER AGAIN, AGAIN DECCA 5S32CtMCA 


LEE ANN WOMACK 


(11) 


13 


13 


7 


LFRLE THINGS CAPITOL NASHVILLE 58630 


TANYA TUCKER 


12 


8 


6 


22 


FRIENDS ATLANTIC 8701*AG 


JOHN MICHAEL MONTGOMERY 


13 


11 


9 


15 


WE DANCED ANYWAY Capitol nasmviue 58626 


DEANA CARTER 











COMPILED FROM A MTIOML SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COUiCTED. COMPILED, AKD PROVIDED BY 

1997 
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MAV 10, 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE LABEL & NUMBER/DISTRIBUTING LABU 


ARTIST 


14 


12 


10 


12 


EMOTIONAL GIRL MERCURY NASKVILL£ 574016 


TERRI CLARK 


(15) 


23 




2 


WHO'S CHEATIN' WHO ari5ta 13069 


AUN JACKSON 


16 


16 


19 


8 


DARK HORSE ATLANTIC 64866/AG 


MILA MASON 


(17) 


21 




2 


SAD LOOKIN' MOON RCA 64775 


ALABAMA 


It 


17 


14 


8 


STATE OF MIND river nopth 153016 


CRYSTAL BERNARD 


19 


15 


18 


21 


MACARENA (COUNTRY VERSION) imprint 18007 THE GROOVEGRASS BOYZ 


20 


19 


17 


34 


ANOTHER YOU, ANOTHER ME REPRISE I761MVARNeR BROS 


BRADY SEALS 


(21) 


NEW^ 


1 


A LITTLE MORE LOVE uca 55307 


VINCE GILL 


22 


18 


16 


15 


SHE'S TAKEN A SHINE capiiol Nashville 5B624 


JOHN BERRY 


23 


20 


20 


21 


IS THAT A TEAR Atlantic 8702cvag 


TRACY LAWRENCE 


24 


22 


21 


28 


LITTLE BITTY arista I304a 


ALAN JACKSON 


& 


NEW^ 


1 


LET IT RAIN DECCA 55293/MCA 


MARK CHESNUTT 



G])f^ecords with ttie greatest sales gains this week. •Recording Industry Assn. ot America certification for sales of 500,000 units, ARIAA 
certification tor sales of 1 million units, with multimillion titles indicated by a numeral tollowing the symbol, c 1997. Billboard/BPI 
CommunicatKins and SoundScan. Inc. 



BILLBOARD MAY 10. 1997 



29 



Artists & Music 



Billboad, 



MAY 10, 1997 



Buenos Aires Gets Its First Tower 



I OWER WOWS B.A.: Tbwer Records 
debuted its first store in Buenos Aires 
April 3 with a splashy soiree for 
Argentinian industry players, media, 
and recording artists. The guests of 
honor were BMG pop star Diego Tor- 
res and wteran rocker Iggy Pop. 

Torres and Pop posed for photos 
with Eduardo Constantini, Tower's 
proud Argentine partner in the joint 
venture. On April 4, Tower formally 
opened its doors to the public, and dur- 
ing its first weekend, the store rang up 
sales totaling about $500,000. 

Moreover, a surprising number of 
titles sold out from all genres. On April 
12, Sony's mega-star crooner Julio 
Iglesias was invited to sign copies of 
his hit album "Tango." 

FoNOVISA TAPS KAMINSKI: 
Mario Kaminski has been named GM 
of Fonovisa Argentina. Kaminski, who 
previously w'as president of Microfon 
Records, will oversee Fonovisa's oiier- 
ations in Chile, Uruguay, Brazil, and 
Paraguay. Kaminski replaces Jorge 
Cano. Kaminski already has beefed up 
his staff with the appointments of Vic- 
tor Ovejero as marketing director and 
Osvaldo Guerra and Raquel de 
Mateis for as-yet-undetermined pasi- 
tions. 

Stateside BRIEKS: Seattle music 
provider Mu7^k has added three Lati- 
no music channels: Latino Pop, a Span- 
ish-language contemporary hit format; 
Miami Mix, which features salsa, 
merengue. and Latin jazz; and Tejano. 
I.«il>els interested in providing service 
should contact Tim Pinkelmann at 
800-3:iNi:i40. extension :irj9. 

Ilip6lito Martfnez-Mendez has 
been named managing director of 
Milan Latino. The contact number of 
the BMG-distributed imprint is 805- 
448-5628. 

MTV Networks Latin America has 
appointed Rebecca Bearden VP of 
research and strategic planning. She 
formerly was executive director of 
international television research at 
2Dth Century Fox. 

Tinder Records has formed a Latin 
imprint called Candela. The Rohnert 
Park, Calif., label will offer .sounds 
from across Latin America. Candela's 
initial titles are a May 19 release by 
Cuban xmi act Son 14 ("Culiiinfa") and 
an as-yet-untitled June release from 



Notas 




by John Lannert 

Cuban musical institution Orquesta 
Arag6n. 

Los Angeles punk act Concrete 
Blonde and veteran L.A. Latino rock 
act Los Ilegals are slated to drop 
"Concrete Blonde Y Los Ilegals" Tues- 
day (6) on Cuh'er City, Calif., label Ark 
21. Contact Juan Coriyorfa at 310- 
841-4100. By the way. Concrete Blonde 
lead singer Johnette Napolitano has 
produced "Pasioncs. Torturas, Y Otros 
Misteriofi" (Aztlan), the second album 
by L.A. rock act Maria Fatal. The 
album is due Monday (5). 

On July 1, Capitol Nashville is 
scheduled to ship "It's On The House," 
the second country album from EMI 
Latin Tejano star Emilio. 

Brazilian recording artists Timbal- 
ada and Chiclcte Com Banana are 
booked to headline Carnalieach. a car- 
nival-style happening patterned after 
Brazilian mkareta music fests, which 
Is slated to take place July 12-13 in 
Miami Beach, Fla. Contact Eveliny B. 
Ingle at 305-573-0658. 

Reel 2 Real's churning anthem on 
Strictly Rhythm's "Mueve La Cadera 
{Move Your Body)," which features 
vital \wal support from H.O.L. Ay Poly- 
Gram Latino act Proyecto Uno, 
reached the top 10 of Billboard's Hot 
Dance Music/Club Play chart in the 
April 19 issue. 

Warner Mexico's incomparable rock 
act Cafe Tacuba has received a gold 
record { 1 00.000 units sold ) of its latest 
album, "Avalancha De Exitos." On 
April 21, "Los Tacubos" kicked off a 
14-country Latin American tour that 
will take the group throughout most of 
the region, including a debut perfor- 
mance in Brazil. 

RoSANA TOPS IN SPAIN: Uniwr- 
.**al Music Latino's highly acclaimed 
singer/songwriter Rosana won three 
awards to best all others during the 
inaugural Premios De La Musica, held 
April 10 in Madrid. Rosana triumphed 
in the categories for best new artist, 




new composer, and pop/rock album. 
Guitarist virtuoso Pace de Lucfa was 
named best flamenco artist, and BMG 
Spain troi>ador Joan Manuel Serrat 
was given a special lifetime achieve- 
ment trophy. The only non-Spanish 
prize was the Latino Award, won by 
Epic/Sony superstar Gloria Estefan. 

The awards were organized by 
Spanish authors society SGAE and 
writers organization AIE, whose mem- 
bers voted on the 17 winners. 



U2 



92 RULES ARGENTINA: Accord- 
ing to Argentinian recording trade 
group CAPIF, U2's latest album, 
"Pop," was the top-selling title in 
March in Argentina. Following is the 
rundown of the top 10 albums: 

1. "Pop," U2 (PolyGram). 

2. "Tercer Arco," Piojos (DBN). 

3. "Nine Liws," Aerosmith (Sony). 

4. "The Best Of The 80s, Vol. 2," var- 
ious artists (PolvGram). 

5. "Cebollitas"(BMG). 

6. "\nvir," Enrique Iglesias (Fono- 
visa/BMG). 

7. "Aspen Grandes Exltos," various 
artists (Warner). 

8. "Poncho Al Viento," Soledad 
(Sony). 

9. "Falling Into You," Celine Dion 
(Sony). 

10. "Lideres De La Movida," various 
artists (Leader). 

Argentina notas: Wamer 

Argentina icon Fito PAez has re- 
turned from a trip that included a con- 
cert date in Peru and a promotional 
stop in Madrid in support of his latest 
album. "Euforia," Also, he cut a couple 
of tracks with Warner Brasil rockers 
Titas for their "Unplugged" album. 

Warner's Gabriel Carjimbula, a 
guitarist with Paez for the past five 
years, has begun recording his first 
solo album with pnxlucer Nigel Walk- 
er and a stellar guest lineup that 
includes Paez; Juanse, lead singer of 
Sony Argentina's Ratones Paran6i- 
cos; Emmanuel Horvilleur, bassist 
with PolyGram Argentina rap act 
Illya Kur>'aki & Los Valderramas; 
and BMG star Alejandro Lerner. 
Before playing with Paez. Carambula 
headed a band, Los Perros, which 
released four albums, one of which 
went gold (30.000 units sold) in 1992. 

Norberto Casonu, managing direc- 
tor of EMI Music Publishing Argenti- 
na, has been named president of pul> 
lishing organization FLAEM. The 
group's directive council will convene 
Tuesday (6>-Wednesday (7) in Miami to 
establish priorities for the second half 
of the year. 

Sony Argentina has just dropped 
Emanuel Ortega's third self-titled 
di.sc, which was produced by Donato 
Poveda. The video of the album's lead- 
off single, "Tema De Amor," was 
directed by Gustavo Garzon (Cafe 
Tacuba, Diego Torres, Man&). A 
remix of the single was helmed by Oid 
Morales/BMG recording artist DJ 
Derd. 

A new Argentina indie, Acqua Rec- 
ords, has secured distribution rights in 
Argentina for albums by Uruguayan 
artist Leo Masliah ("Zanguango") and 
Argentine classical composer Gerar- 
do Gandini. Masliah is a singer/song- 
writer who mixes puns and tongue- 
twisting lyrics with avant-garde/ 
experimental music. Though popular 
(Continued on next page) 



Ho! Latin Tracks . M~ 
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^ < 


WKS, ON 
CHART 


COMPILED FROM A NATIOMfiL SAMPLE OF AIRPLAY SUPPLIEO 6f BROADCAST 
DATA SYSTEMS RADIO TRACK SERVICE, % LATIN MUSIC STATK)NS ARE ELEC- 
TRONICALLY MONITORED 24 HOURS A DA*, 7 DATS A WEEK 

ARTIST TITLE 

1 "BHPROMOTION LABEL PRODUCER l50\GWRlTERi 


(D 






2 


* * ★ No. 1 * * * 

ENRIQUE IGLESIAS SOLO EN Tl 
FONOVISA ?*.*ksatNo 1 R.PERE2-80TUA 'YCLARKE) 


(D 


2 


3 


9 


LOS TIGRES DEL NORTE 


♦ Mi SANGRE PRISIONERA 

E A HtPNANDt: IE VAl [ SCIA,' 


QD 


3 


5 


7 


LOS TUCANES DE TIJUANA 

LSI 


SECUESTRO DE AMOR 

GFELIAiMOUiNTEROLARA; 


Q) 


4 


1 


9 


LOS TEMERARIOS 


YA ME VOY PARA SIEMPRE 

A ANGEL AISA IJ VFLQfiESI 


CD 


5 


4 


7 


MARCO ANTONIO SOLIS 


0 SOY 0 FUl 

MA SOLIS [MA SOUS) 


CD 




17 


5 


CELINE DION 


SOLA OTRA VEZ 

0 FOSTER (E CARMEN S RACMUAMNOf F) 


CD 






U 


BRONCO 


♦ QUIEN PIERDE MAS 

BRONCO [i GUADALUPE ESPAHMJ 


CD 






4 


JUAN GABRIEL l ROCIO DURCAL EL OESTINO 

fli^|ijLi,;,MG . CA8PIEL IJ GABRIEL' 


CD 




18 


8 


ALEJANDRO FERNANDEZ 


♦ NUBE VIAJERA 

PMAfiT.NEi IMASSIAS; 


10 


8 


g 


9 


FEY ♦ A2UCAR AMARGO 

lAlnj -S :'l- M AOLANEDO.D BORAOONI ;MAIXA\EO0,D SORAOONil 


11 


10 


12 


8 


LORENZO ANTONIO 


♦ EL NO TE QUIERE 

TtADRPIE iTMORRlEI 


12 


12 


11 


16 


GRUPO LIMITE 


JUGUETE 

J CARRILLG lAtASSJASI 


QD 


!5 


20 


6 


KABAH 

p:lV'jPAM l-'INr 


LA CALLE DE LAS SIRENAS 

M f LORES IM (LORES WBAM,f]TTf 


(E) 


20 


23 


5 


LOS ANGELES AZULES 

D SAFMI LATIN 


Ml NINA MUJER 

. MEJIfl AVANTE ;j MEJlA AVANTE 


OD 


19 


19 


8 


JON SECAOA 


♦ AMANOOLO 

HARFl ■ II 'LEVf i J SfCADA l JAM.TLEWS 


IS 


11 


8 


22 


GRUPO MOJADO 


♦ PIENSAEN Ml 

I ,L V'Aii, .■ KOM t;iAR£&l 


QD 




1 


★ * * AlRPOWER * ♦ * 

GRUPO LIMITE s jLO CONTIGO 

PCLfGRAM L^-IN,; -„, a! ^ ILLAREAL) 


QD 


18 


16 


9 


INTOCABLE 


♦ Y TODO PARA QUE 
, L AVALA I'RtrNA) 


QD 


1? 


15 


5 


DIEGO TORRES 


♦ SE QUE YA NO VOLVERAS 


m 


NEW^ 


1 


* * * AlRPOWER* ★ * 

PACO BARRON Y SUS NORTENOS CLAN AMOR DE MIEL 

n yv:M: 1 AT N NCT LISTED INOI lISTEDi 


QD 


23 


;i 


6 


LOS REHENES ♦ COSAS BUENAS t5UE PARECEN WALAS 

H.\:r,'~.A 1 1U"K:S 'J IC'PR'Sl 


QD 


NEW^ 


1 


OLGATANON 


SFRPIENTE MALA 

r, -A.MV. P PtPBfRASl 


QD 






2 


CONJUNTO PRIMAVERA 


♦ QUIERO ESTAR LOCO 

VMATA,C PRIMAvERA ,U A SAfvCPEZI 


24 


21 


22 


7 


LOS YONIC'S 


♦ NO ME CORTES LAS ALAS 

R.GCNZALE^ 'C UOMERQ* 


2S 


14 


10 


11 


LOS TIRANOS DEL NORTE 


CHAROLA DE PLATA 

, l.'APl \i: L PFRt7) 


QD 


26 


24 


8 


LAURA PAUSINI 


ESCUCHA A TU C0RA70N 

XS'J ,VA:lPC<^A'*;r:-T ' ll":f"--lv:,."- ; tthsa 


27 


13 


13 


13 


EMMANUEL 

rr,'-,:.fi'.M i atind 


Ml MUJER 

M ALEJANDRO 'M ALE,ANDRO) 


28 


25 


33 


3 


SELENA ♦ LAST DANCE/THE HUSTLE/ON THE RADIO 

f L' , .'TIN A - ^LiiNTAN/LLA III iP,IABARA VMCCO' C SJMMER G MOPCOER) 


CD 


36 




2 


EDNITA NAZARIO 

E'.' ■, 


♦ ESPIRITU LIBRE 

E,NAMRIO.K C FIRIEP R bARRtPASl 


30 


27 


25 


5 


LOS CAMINANTES 

IL'.O,'.',, , 


CON TINTA DEL CORAZON 

A Dt -UNA L HiPNANDt/ 




3S 


32 


3 


GRACIELA BELTRAN 


TUYA 

B i Lvtni :Pfi£LE5TEP, 


QD 


32 




2 


YOUNDITA MONGE 


♦ SUSUSUSUBIR 

S GEOWiL IG GARCIA GAROAI 


QD 


38 




2 


ANA BARBARA 


Y SIEMPRE 

J AVENDANO LUHRS [L AlSAt 


(D 


40 


36 


3 


SAMURAY 

C i ■ ■ 


EL SOY YO 
NOT USTED<M,A ESTRADA! 


3S 


29 


27 


7 


U TRADICION DEL NORTE 

AH JL- L',' . 


♦ CORAZON 

E,f ASUILARfJSfPRANOI 


36 


31 


29 


4 


BANDA EL RECODO 


Ml FRACASO 

GL.'APPAGA .CifteRtL 


® 


NEW^ 


1 


FITO OLIVARES 


LA PULGUERA 

P ;:j|.APf,S N THFVINOI 


38 


28 1 


5 


BRENDA K. STARR 


HERIDA 

1- RAMIP[; lU HEPNANDEZi 


QD 


NEW^ 


1 


BOBBY PULIDO 


LA ROSA 

E EL^OSDO IJ A'GUIPPEJ 


QD 


" 1 » 


7 


VICENTE FERNANDEZ 


PORQUE 

npnuiR-,' ;vT?RNANnF7) 



TROPICAL/SALSA 



27 STATIONS 



1 CELINE DION b»MJ!;csor.< 
SOLA OTRA VEZ 

2 ENRIQUE IGLESIAS rc^o 
V SA SOLO EN Tl 

3 DIEGO TORRES KC>>,eMG 
SL aUErANO VOLVERAS 

4 FEY scA- laiiN'SONt 
'V.'U::>'.R AMARGO 

5 JON SCCADA 5?x.tMi 
'\MAfUiijLO 

6 EDNITA NAZARIO tui latin 
ESI'iRlTU LIBRE 

7 UURA PAUSINI ALA lAi na 
FSCUCHA A TU CORAZON 

8 KABAH ^.jLvr;RA.M u.V\o 

C'HIL DL LAS SIRENAS 

9 YOLANDITA MONGE .vu 
."■i'..\ SUSUSUSUBIR 

10 SELENA Ml lATiN LAST 
□ANCF;THF HUSTlE.^N .. 

1 1 SHAKIRA StN> LAIik'SONY 
SE OUIE'i't SC MATA 

12 OLGA TANON wtA wufi 
sLMI'tLrjIL MALA 

13 MARCOS LLUNAS nGivGRAM 

'.J ILAMO 
14LAMAKINA JiW-SONY 

LTJRAiON DE OTRO 
1 5 E 0 TCHAN POiycfAM latino 

L 0 TCHAN 



1 FBANKIE NEGBON .■■ - ■ - aS« 

2 OLGA TANON .'. ■ . ■ i'ja 

3 gIlBERTO" SANTA ROSA 

4 BRENDA K. STARR ivi^ iH* 
HERIDA 

5 GRUPO MANIA SONV trdpi 
CALSDNY DEJA QUE LA... 

6 ENRIQUE IGLESIAS fono 
USA SOLO EN Tl 

7 GIRO 5c-\y TRoncAbSo'iv 
ME ENAMORE 

8 YOLANDITA MONGE wiA 
LATiNA SUSUSUSUBIR 

9 TITO ROJAS P 

QUJFRO HACERTE EL AMOR 

10 JERRY RIVERA scsv tropi 
cal'SONy fresco 

11 CELINE DION 55C 

M JSIC'SGNV SOLA OTRA. . 

12 OSCAR D-LEON CON INDIA 
CfWM HA?ME EL AMOR 

13 LA MAKINA 
CORAZON DE OTRO 

14 LUIS DAMON wfA ;aii\a 
AMOR POR AMOR 

15 MANNY MANUEL UEFrEttGA 
7C.HMM PAR£CE MENTIRA 



REGIONAL MEXICAN 



57 STATIONS 



1 LOS TIGRES DEL NORTE 

2 LOS TUCANES DE TIJUANA 

Fi.'i litr- >fCUi:STRU . . 

3 LOS TEMERARIOS ^i^niTvisa 
YA Mf VnV PARA SIEMPRE 

4 BRONCO ■ : ■-' . I A 
■.;UIF\ ^ f 'iLif MAS 

5 MARCO ANTONIO SOLIS 

6 ENRIQUE IGLESIAS >r. :: 
vi^A SOiOENTI 

7 ALEJANDRO FERNANDEZ 

WNf DISf.O^.-SON' NUBE 

8 GRUPO LIMITE i^.Ar,_.HX» 
L.-II.: JUGUCTE 

9 JUAN GASRIEL t ROCIO DUR- 
CAL \-hmi, ELDESTINQ 

10 INTOCABLE iMi lati\ 
V TODO PARA QUE 

11 LOS ANGELES AZULES 
r:SA-'.'i 141 MININA 

12 GRUPO LIMITE i^dugram 

roNTiGO 

13 GRUPO MOJADO FC.'iOViSJi 



14 LORENZO ANTONIO ■• 

15 PACO B WBON y SUS NORTENOS 



30 
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Billboard's 1996 
International Latin 
Music Buyer's Guide 
puts a world of Latin 
Music contacts in the 
palm of your hand! 




Over 3,000 lisrings in 18 countries world- 
wide lets yoo reach: record company execu- 
tives • research music publishers • find a whole- 
saler or distributor • get in touch with Latin Music 
radio stations in the U.S. • locate clubs, latin 
talent and their managers and agents • and 
much more! 

The 1996 International Latin Music 
Buyer's Guide is the only directory of its kind 
published in English and a vital business tool for 
anyone involved in the Latin Music marketplace! 

To order your copy coll toll-free: 

l-80a344-71 19. In NJ 908-363-4156. 
Or send check for $65 plus $6 shipping & 
handling ($ 1 3 for international orders) with 
this ad to: 

Billboard Directories 

PO Box 2016, Lakewood, Ni 08701. 

Or, fax your order to 908-363-0338. 

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & CXI. 
Orders payable in U.S. funds only. All soles ore final. BDLD3086 



NOTAS 

(Coi'linned from preceding page) 

in Arj^entina in the '80s, MasHah had 
been quiet for the past several years. 
Among the tracks featured on his lat- 
est album is "La Recuperacion Del 
Unicornio," a concert favorite that 
refers to the classic song by Cuban 
singer/songwriter Silvio Rodriguez. 
Gandini's album "Postangos" is a col- 
lection of piano improvisations that 
evoke the traditionalist strains of tango 
standards. Gandini was the last pianL'^t 
to play for tango legend Astor Piaz- 
zolla. 

Discos Milagrosos artist Carca has 
released a video of "FYfncipe Oscuro," 
the first single from his just-released 
album, "A Un Milidn De Arios Blues." 
Shot in 16 mm, the clip was directed by 
Adriiin Dargelos, front man for Sony 
Argentina rock act Babasonicos. A 
second clip, for the single "Los Pueb- 
los De Pedro," will be shot in the Super 
8 format. It will be released this 
month. 

BMG Argentina has dropped the 
second album from rock trio Abejor- 
ro8, "Partido Revancha Y Bucno." It 
was recorded at Buenos Aires' Del 
Cielito and produced by Afo Verde and 
Pablo Durand. The leadofT single, "La 
Suerte Quiso." features a contribution 
from percussionist Mosca Lorenzo of 
BMG Argentina act Los Aut^nticos 
Decadentes. Another track, "Esta 
Vida," sports vocals from Chizzo of 
PolyGram rock act La Renga. 

Indie label Frost Bite has released 
"Frost Bite," the fourth album by nx^k 
band Gatos Sucios, which includes 
covers of songs by Judas Priest and 
Leon Gieco. 

Assistance iyi preparbig this column 
loas provided by Marcelo Fentdndez 
BUar in Buerm A ires. 
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Tin.E (Publisiicr LrcDttsing Org.) Slint Mu^ic Dist 
MUNDOLO (TOO LATE. TOO SOOH) (Flyle Tyme. 



20 MIOfiOE Mia (Codynght Control) 

10 AZUCAR AMAAGO (Sony Discos. ASCAP) 

25 CHAROLA OE PLATA (De Luna, BMl) 

30 CON T1HTA DEL CORAZON (De Luna. BMl) 
55 COfiAZOH (BWG Song-., ASWP) 

21 COSAS BUENAS QUE PARECEM MALAS (CopyngM 
Control) 

8 a DCSTIMO (BMG Songs. ASCAP) 

11 ELNOTEQUIERE(Stnk<ft£.BMI) 
M EL SOr TO (CQpynght Conbol) 

26 ESCUCHA A TU CORAZON (CopyiiEht ConlrDl) 
» ESPIRITU LIBRE ICopyiiehl Control) 

38 HERIDA (Copyngtit Corrirol) 

12 JUGUETE (Copyngtit Conlfol) 

13 LA CALLE OE LAS SIRENAS (Copynghl Contrd) 
37 LA PULGUERA (Copynglil Conlrol} 

39 LA ROSA (Copyfent Control) 

28 LAST DANCE/THE HUSTLE/ON THE RADIO 
(Maiiaccment 3. BMUOtefl. BMI/Van Mccoy. 
BMI/Watner'Tamerlane, BMl/Rick S, BMl/3weet 
Summer Night. ASCAP) 

36 Ml FRACASO (BMG Songs. ASCAP) 

27 Ml MUIER (Copynghl Conbol) 

14 Ml NIHA MUJER (Edimonsa. ASCAP) 

2 Ml SANGRE PRISIONERA (IN Ediciones. BMl) 
24 NO ME CORTES US ALAS (Vandn. ASCAP) 

9 NU8E VIAJERA (Copyrifriit Control) 

3 0 SOY 0 FUl (b'&ma, »SAC] 

16 PIENSA EN Ml (Copyright Control) 

40 PORQUE (Sony Oiscos. ASCAP) 

7 QUIEH PIERDE MAS IVandet, ASCAP) 

23 QUIERO ESTAR LOCO ;A<b»san] 

3 SECUESTRO DE AMOR [FlaminKO) 

19 SE QUE TA HO VOLVERAS (BMG Song;, ASCAP) 

22 SERPICNTE MALA (Lida Socapi. ASCAP) 

G SOLA 01RAVEZ (ALL BY MYSELF) (Enc Carmen 
BML'-Songs 0) PolyGram Infl, BMl) 

17 SOLO COMTIGO (Huina) 

1 SOLO EN Jl (ONLY YOU) fSony/AIV Songii, BMl) 

32 SUSUSUSUSIR lM.lenia ASCAP/Sir Georse. ASCAP) 

31 TUYA (Pacdic LC, ASCAP) 

4 VA ME VOY PARA SIEMPRE (EMI Blackwood. BMl) 

33 r SIEMPRE (Cop)T(g>)t Control) 

15 Y TODO PARA QUE (Copyright Control) 
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TITLE 


1 


1 


13 


* ★ * No. 1 * ★ ★ 

ENRIQUE IGLESIAS fonqvisa oooi 1 1 *^k^ t^. \ VIVIR 


2 


2 


93 


SELENAA' EMI 3<I!21/EMI LATIN 


DREAMING OF YOU 


3 


3 


23 


JULtO IGLESIAS couium byas'i/smr 


TANGO 


4 


e 


28 


GRUPO UMITE POirGft*M iaiino :uifv;-i3Q 


PARTIENDOME EL ALMA 




NEW^- 


* * * Hot Shot Debut * ★ ★ 

LOS TUCANES DE TIJUANA rMi lAiix CQ TUCANeS DC PLATA 


6 


5 


60 


SMAKIRA • sonv iatin ai '^^p'SONY q 


PIES DESCALZOS 


J 


4 


25 


SELENA m\ latin !x)5a5 


SIEMPRE SELENA 




NEW^ 


LOS TUCANES DE TIJUANA EMi lATiN 56921 


TUCANES DE ORO 


9 


7 


78 


ENRIQUE IGLESIAS A fonovtsa omk B 


ENRIQUE IGLESIAS 


10 


12 


11 


MICHAEL SALGADO jocy 8560 


RECUERDO ESPECIAL 


11 


8 


8 


BRONCO FONOVtSA 60<i3 BB 


LA ULTIMA HUELLA 


12 


13 


51 


GRUPO UMITE PtXVGRAM latino 527434 


POR PURO AMOR 


13 


9 


9 


LOS ANGELES AZULES d<» S379i/cmi latin 


INOLVIDABLES 


14 


10 


13 


FEY SONY lAIlN 8206g»SONY 


TIERNA LA NOCHE 


(jD 


14 


ID 


SEL£NA EUI LATIN 1^20/ 


EWTOS Y RECUERDOS 


le 


U 


22 


PEDRO FERNANDEZ polygram latino 534120 qb 


DESEOS Y DELIRIOS 


17 


16 


10 


BANDA EL RECODO pokcvisa9si5 


TRIBUTO A JUAN GABRIEL 


It 


17 


18 


Al£IANOf»FERNANDEZsOMYD«S(»sa20e(WOMY MUV DENTRO DE Ml OC^RAZON 


CD 


NEW^ 


LOS HERMANOS ROSARIO karen ois&pdlygram latino Y £8 FACIL? 


® 


24 


3 


VARIOUS ARTISTS bfast 5317? 


DJ LATIN MIX '97 


21 


20 


13 


LOS TUCANES OC TUUANA emi lafin 0^699 


15K1LATESDEAM0R... 


22 


19 


6 


LOS TEMERMHOS roNOvisA 6064 


EN CONCIERTO VOL. II 


23 


15 


5 


LA DIFERDQM aksta latin 1884cvbmg 


CANTA CONMIGO 


(Ji; 


30 
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LOS TUCANES DE TUUANA t mi iaiin ^t,: i AJUSTE DE CUENTAS 


25 


18 


37 


LUIS MIGUEL • MA lATINA 1 5947 


NADA ES IGUAL- 


26 


21 


53 


LOS TIGRES DEL NORTE • fonovisa 6049 B 


UNIDOS PARA SIEMPRE 


27 


22 


26 


MICHAEL SALGADO JOEv 8558 BH 


DE BUENAS RAICES 


2t 


25 


3 


LOS TUCANES DE TUUANA emi iatin 53640 


EL PACHANGON 


"a 


23 


32 


BOBBY PULIDO tw iahn 38Z29 


ENSENAME 


3« 


26 


78 


THALIA FMi iatin jchm 


EN EXTASIS 


31 


29 


89 


MARC ANTHONY • kmm 815B2 tS 


TODO A SU TIEMPO 


(D 


38 


51 


LOS TUCANES DE TUUANA emi latin 36384 


MUNDO DE AMOR 




31 


10 


VARIOUS ARTISTS weacakibe i JbMJWU latina 


MERENGON 


34 


27 


37 


MARCO ANTONIO SOUS • fonovisa 0512 Bi 


EN PLENO VUELO 


® 


RE-ENTRV 


CONJUNTO PRIMAVERA FONOVISA 9490 


ME NACIO DEL ALMA 


CD 


37 


3 


POLO URIAS FONOVISA 95io EL CAMPEON DE CAMPEONES 


37 


32 


8 


LOS TIRANOS del NORTE SOny otscos a222«S0NT DE LA TIERRA AL CIELO 


(IT) 


RE-EKTRY 


YOLANDITA MOMGE wu latina ts4]o 


Ml ENCUENTRO 


39 


28 


32 


LOS MISMOS lui LA-tN ij35B; SH 


JUNTOS PARA SIEMPRE 


40 


35 


9 


EDDIE GONZALEZ :-/jNy ijisi:i;s ■ 




41 


36 


55 


OLGA TANON • wtA latina 13667 B 


NUEVOS SENDEROS 


42 


33 


45 


LOS DEL RIO ARIOLA 375a7/BMG B 


MACARENA NON STOP 


® 


50 


18 


LA MAKINA an 524 1 7/ehi latin 


LA MAKINA ...A MIL 


® 


45 


4 


GRACIELA BELTRAN CMi latin 3S172 


TUYA 


45 


39 


15 


SPARX Y LORENZO ANTONIO fonovisa 9487 


CANTAN CORRIDOS 


4t 


40 


31 


LAURA PAUSINIwealatma 15726 


LAS COSAS QUE VIVES 


47 


44 


59 


GIPSY KINGS NONESUCH 7939a'AG 


TIERRA GITANA 


® 


RE-ENTRY 


KINITO MENDEZ »n SblMytMi lAIM 


EL HOMBRE MERENGUE 


49 


42 


84 


RICKY MARTIN sony latin bi651;sonv 
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50 


43 


27 
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1 ENRIQUE IGLESIAS roNO 
VISA VIVIR 

2 SELENA EMttMi UTiN 
DREAMING OF YOU 

3 JULIO IGLESIAS 
COilJUBIA'SONY TANGO 

4 SHAKIRA SONY latiN'SONy 
PIES DESCALZOS 

5 ENRIQUE KU.ESIAS FONO 
VISA ENRIQUE IGLESIAS 

6 FEY SWY LATif^-SONY 
TIERNA LA NOCHE 

7 VARIOUS ARTISTS BEAST 
DJ LATIN MIX '97 

8 LUIS MIGUEL WEA LATINA 
NADA ES IGUAL.. 

9 THALU FMi LADN 
EN EXTASIS 

10 MARCO ANTONIO SOUS 
FOftOvtl^JiEN PLENO VUELO 

11 YOLANDITA MONGE M\ 
lAltN* Ml ENCUENTRO 

12 OLGA TANON v^EA ladna 
NUEVOS SENDEROS 

13 LOS DEL RIO ARIDLABMG 
MACARENA NON SrOP 

14 LAURA PAUSINI WEA LAtiKA 
LAS COSAS QUE VIVES 

15 GIPSY KINGS nonlsuckag 
TIERRA GITANA 



1 LOS HERMANOS ROSARK) 

RAREHTOLYGflAM LATINO 
Y ES FACIL' 

2 MARC ANTHONY RMM 
TODOASU TIEMPO 

3 VARIOUS ARTISTS WEA LAT) 
NA MERENGON 

4 LA MAKINA JIM/SONY 
LA MAK1NA..-A MIL 

5 KINITO MENDEZ lATin 
EL HOMaRE MERENGUE 

6 VARIOUS ARTISTS FfiOtEL^mv 
MLHLNGUtLNLAB-^J/ 

7 GILBERTO SANTA ROSA 

SONY TROnCAL-SONY ESENCIA 

8 GLORIA ESTEFAN epic-sony 
ABRIENDO PUERTAS 

9 INDIA RMM MEGA MIX 

10 GRUPO MANIA SONY IROPl 
avi;S3Ny ESTA DE MODA 

1 1 VARIOUS ARTISTS WEA LATi 
NA SALSAMANIA 

12 VARIOUS ARTISTS FTOTELSONY 
SAiSA EN LA CAiLE 8 "97 

13 JESUS ALEMANY HANNi 
BAU-wyt-ODisc CUBANISMO' 

14 VARIOUS ARTISTS JAHtMi 
LAiiN MERENMITS '97 

15 JOSE ALBERTO RUM 
TRIBUTO A MACHITO 



1 GRUPO UMITE POLYGRAM LATI- 
NO PARTIENDOME EL ALMA 

2 LOS TUCANES DE TUUANA 

[Ml LATIN TUCANES DE PLATA 

3 SELENA EM' LATIN 
SIEMPRE SELENA 

4 LOS TUCANES DE TIJUANA 
EMI L:AT r, TUCANES DE ORO 

5 MICHAEL SALGADO joey 
RECUERDO ESPECIAL 

6 BRONCO FGNOVf&A 

LA ULTIMA HUELLA 

7 GRUPO LIMITE f^ltgham 
LATINO POR PURO AMOR 

8 LOS ANGELES AZULES 
D<-AU^< .ATiN ;nOLVIDABLES 

9 SELENA tM J'l n LXJTOS Y . . . 

10 PEDRO FERNANDEZ PCXYGFUM 
lATiNDDtStOSYDEURKJS 

1 1 BANDA EL RECODO rowo^fisA 
TRIBLTTOAJUAN GABRIEL 

12 ALEJANDRO FERNANDEZ 
SONY Discos WIY MUY DEN- 
TRO DE Ml CORAZON 

13 LOS TUCANES DE TUUANA CM 
LA1W ISKILATESDEAMOft... 

14 LOS TEMERARIOS FONOvrSA 
EN CONCIERTO VOL. II 

15 LADIFERENZIAAFtlSTA 
IATINj'BUG CANTA CONMIGO 



C ) Alhjms with Ihe grealMt Uln e«lm Ihls wevli. * R#c<iril>ns Inituitry Aun 01 Aintflca IRIAAI cvrl'lKition foi ulei ol 
500.000 unlls. A RlAA ceftHicslwn Iw Hies ot 1 million unrts, with muhifnillion teiMirt indic»IM by a numenl tollowiing tr 
symbol foi boied s«ls, and OoutM albums will) » njnninB lim* lh>l tiicfleclii Iwo tviurt. thr RlAA multiplier shiprnentii bt tl 
nunDe' o« discs aniVor tapes Greatnl Gainsf shows cKaft's liifB^l iin;t incrpa^ir flB inflirjies pnii and piesent HealmKB 
titles, c 1997. Billboa'a'BPI CcunmunictliMi^ am) StxindSun, Inc 
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When the show hits the road, 
the music industry turns to 
the premier reference guide. 



THE INTERNATIONAL TALENT 
& TOURING DIRECTORY 




^Order 
Now! 



Fmin ilic iicwoi acis to the hottest venues, promoters, suppliers 
and cqui|)mcnt maiiufiicturcrs, Billboard's 1997 International 
Talent & Touring Directory is the only worldwide director)- 
to tile entertaiiuncm industrj'. Finally, everything you need to 
book talent, promote lours, anil take care of business is in one 
single, easy-to-use reference sourccl 

You get over I7,0(X) listings in tlie U.S. and 22 countries world- 
widel .Agents i<c Managers i/Soimd & Lighting Services 
✓Venues i/Clubs i/I lolels i/Instrument Rentals i-'Staging & 
Special Effects i/Security Services i/Charter Transportation 
✓.Merchamlisers 

Save t ime, save wo rry and make mon ey — 
order the 1997 International Talent & Touring 

■ ■••-It,-' 

Order multiple copies for your entire staff! 



Artists & Music 



n YES! Ptease send me Billboard's 1997 International Talent & Touring Directory. 
I am enclosing S99 per copy plus S6 shipping and handling ($13 for international 
orders) NY. NJ. CA. TN. MA. IL, PA & DC please add applicable sales lax. 

• of copies . Check enclosed for $ . 

Charge S to my: r Amencan Express PI MasterCard I 1 Visa 

Card W Exp. Data 



Signature (required) . 



Cardholder (p l ease print) 



Name 



Co mpa ny 



AcKjres? 



CItv. Slate. Zip 



Please twte: Orders are payatrte in U.S. funds drawn on a U.S. bank only. All sales are final. 
Mail coupon to Billboard Directories, PO Box 2016, Lakewood, NJ 08701. 
For fastest service call 1-800-344-7119. 
In NJ call (906J 363-4156. 

BDTD1106 



KEEPING 

SCORE 





Gidon Kremer, left, with 
Wolfgang Mohr, executive 
producer, TCI. 



by Heidi Waleson 

Life after TANGO: THg Ast«r Piazzolla craze con- 
tinues, with Gidon Krcmer's "Hommage A Piazzolla" 
(Nonesuch) achie\ing record sales goals among the label's 
international ai'filiates (25,000 units in Japan since the 
record's fall release, for example, accordinR to Nonesuch). 
Meanwhile, Deutsche Grammaphon has taken a mellower 
look at Piazzolla's tangos with "Piazzolla For Two." per- 
formed by Patrick GaJlois. flute, and Goran Sollscher, 
guitar. Without the wail of 
the bandotieOny the tangos 
have a different, softer 
sound. 

Kremer has not aban- 
doned his traditional haunts 
for the lure of tango, howev- 
er. Teldec is releasing a 
series of recordings of other 
unusual repertoire by the 
violinist. April brought 
Alfred Schnittke's Violin 
Concertos No. 2 and 3 and 
Valentin Sib'estiw's "Ded- 
ication For Violin And Orchestra" and "Post Scriptum," 
with the Munich Philharmonic. On May 15, the label 
releases "Impressions D'Enfance," a disc of sonatas by 
composers from what used to be called Eastern Europe. 
With pianist Oleg Maisenberg, Kremer gives the record- 
ing premiere of Georges Enescu's "Impressions D'En- 
fanco," Bela Bart6k's Sonata for Violin and Piano, and 
Erwin Schulhoff s Sonata for Violin and Piano No. 2. 

"Impressions" is the first in a series of three discs of 
music from the East. "Out Of Russia." which includes 
orchestral muAk by Schnittke, Arthur Lourie, and Igor 
Stravinsky, is a collaboration with conductor Christoph 
Eschcnbach and the Philharmonia Orchestra. It will be 
released in Octi)l>er. (The title refers to the fact that all 
thi'ee composers left their homeland.) The third disc in the 
series, "From My Home," a recording of music by Baltic 
composers, is not scheduled for U.S. release. 

Kremer. who turned 50 in February, has not giv«n up the 
standard repertoire either. In November, Teldec will 
release a recordii^ featuring Brahms* Violin Concerto and 
Double Concerto (with cellist Clemens Hagen). Nikolaus 



Uarnoncourt conducts Amsterdam's Royal Concertge- 
bouw Orchestra. 

N EW MEDIUM: Radio outlets for full orchestral con- 
certs are not what they once were, but perhaps the 
Internet is ready to step in. On April 29, N2K Enter- 
tainment's Classical Insites World Wide Web site (http:// 
www.classicalinsites.com) offered the first online cyber- 
cast of a concert by a major symphony orchestra. The 
Philadelphia Orchestra, which cited frustration about 
the paucity of broadcast and recording opiwrtunities when 
it went on strike earlier this season, was conducted by 
Wolfgang Sawallisch in the world premiere of Wolfgang 
RhimV "Ernster Gesang," Schumann*s Piano Concerto, 
with soloist Alfred Brendel, and Brahms* "Four Serious 
Songs." A live online chat with Sawallisch followed the 
ewnt. The euncort was also broadcast in traditional fash- 
ion on WFLN-KM Philailelphia and will be rei»?ate(l Tues- 
day (6) on WQXR-FM New York. 

On ORIGINAL INSTRUMENTS: Philharmonia 
Baroque, the Bay Area's period-instrument orchestra, is 
now recording for Reference Records. On June 3. the label 
will rele-ase "Vivaldi: Six Concertos For Diwrse Instru- 
ments," performed by Philharmonia under the direction of 
its music director, Nicholas McGegan . . . William 
Christie and Les Art Florissants are at the Brooklyn 
(N.Y.) Academy of Music during the fii-st week of May, per- 
forming Rameau*s "Hippolyte Et Aricie." Les Arts 
opened the Paris Opera season last fall with "Hippolyte," 
and Erato released the recording, which features tenor 
Mark Padmore, soprano Anne-Maria Panzarella, and 
mezzo-soprano Lorraine Hunt, in April. 

LiVE: The San Francisco Symphony and Michael 
Tilson Thomas will follow up last year's successful Amer- 
ican music festival with another concert extravaganza, 
"Celebrations Of The Sacred And Profane," which will 
encompass 10 performances June 12-28. Prt^ams will fea- 
ture such juxtapositions as Mozart's "Requiem" paired 
with the U.S. premiere of "Aion" by mystical composer 
Giacinto Scelsi, who died in 1988. and Berlioz's "Sym- 
phonie Faiitastique" on a prt^ram with its sequel, "Lelio." 
A concert of works by maverick composei*s will include the 
world premiere of music from David Del Tredici*s "Gay 
Life," which has been commissioned by the orchestra for a 
future season, Lou Harrison's "Organ Concerto," and 
music by Terry Riley and Steven Mackey. Another pro- 
gram will include works by J.S. Bach, Alban Berg, and 
Kurt Weill (Teresa Stratas performs "Seven Deadly 
Sins"). A concert devoted to Schubert will include works 
written in homage to the composer by Hans Werner 
Henze and Luciano Berio. 



CHANTAL KREVIAZUK REALIZES HER VOICE ON COLUMBIA BOW 



(Cnufiuut'd frtmi pngc l.i) 

none of the lights on the phone were on, 
and Matt sputtered, 'He went to take a 
walk.' But it went really great." 

The result is an album that pairs Wal- 
lace's hard edges with Asher's unmis- 
takable golden touch with melotly and 
vocals. Kreviazuk's powerful i-ock voice 
and strong piano playing are bolstered, 
but never overwhelmed, by top-flight 
studio musicians. 

The album came out in Canada late 
last year and has sold steadily, if not 
spectacularly, enough to garner Kre\'i- 
azuk a nomination for best new artist at 
this year's Juno Awards. While Krevi- 
azuk is thrilled that she's the recipient 
of a global push from Sony, she notes 
wistfully that the worldwide focus is 
"sort of taking me away from my home 
base. I haren't worked the record there 
at all. I'w just been going all around the 
world." That's due to chanf^, however, 
when she starts a tour this month open- 
ing for Amanda Marshall. 

"God Made Me," which was also the 
first single in Canada, went to alterna- 
tive and triple-A stations in the U.S. 
April 29. The .single will fan out to top 
AO, AC, and hot AC this summer. 

In the U.S., Columbia hius .spent the 



last four months setting up the release, 
sa>'s Tom Corson, senior VP of market- 
ing (U.S.). She did a small tour playing 
for press and TV execs weeks ago be- 
fore a bigger promotional tour April 21 
that covered branch offices, radio, 
retailers, and other tastemakers. 

"What this does is giN'e her a chance 
to show her ability to connect," says 
Corson. "We've pushed the perfor- 
mance aspect of tilings. She played at 
[the National Assn. of Recording Mer- 
chandisers convention]. She'll be play- 
ing at upcoming retail conwntions. The 
image we're projecting is one of a con- 
fident >'oung woman, not a boy toy." 

She's "not just another pretty face," 
he continues. "She's a great pianist, she 
has a story to tell, she's a captiv-ating 
performer." Above all, Columbia doesn't 
want her to get lost in the shuffle of 
female artists out there. Corson stress- 
es that Kreviazuk is different from 
many of the other women out today, but 
that if comparisons must be made, 
"we'd rather have her seen in the Tori 
Amos vein, but at the same time I think 
she has more commercial material." 

The video for "God Made Me" stress- 
es Kreviazuk's musical abilities. "I'd 



rather concentrate on my music than my 
bra size (in \ideos ]," .sa\? KreWazuk. "I 
know why i>eople want a video, because 
people are visually stimulated, but 1 
think at the same time, if I gne all of me 
awa>; what else is left? E\t)cative is more 
my world than explicit" 

Says Corson, "She's a beautiful 
woman and that will come out over time, 
but we tried to walk that fine line 
between glam and credibility." 

Columbia is making sure retailers see 
the attractiveness of its price plan for 
the album. The artist is in Sony's artist- 
development program, which offers a 
special price point of $11.98 for CDs, 
$7.98 for cassettes. "We feel strongly 
enough about her to offer her as part of 
this program," says O^rson. "We had a 
lot of success with acts like Sponge, 
Presidents Of The United States Of 
America, and Ma-wvell in this program." 

He notes the lalxO to^xfl with the idea 
of launching KreWazuk as a first-name- 
only artist, but decided against it. "We 
want people to know she has a last 
name," he says. And Columbia wants 
people to know how to pronounce it. So, 
copies of the set will feature a sticker 
phonetically sjielling out her name. 
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Stringin' The 
Blues 

THE PREEMINENT BLUES INSTRUMENT. THE GUITAR HAS PASSER THROUGH 
THE HANOS OF ARTISTS EROM PATTON TO HENURIX, FROM CLAPTON TO LANG 

By Chris Morris 



In the beginning, there was the guitar. 
Today, nearly 70 years after the Cieginning 
of blues recording, the guitar remains the pn- 
mary instrument of the genre. Slues stars 
and styles of performing have come and 
gone, but tfie guitar remains fundamental to 
blues expression, 
Luther Allison, a blues veteran v^ith over 30 
years of performing and recording to his credit, is 
the guitar master currently on ttie nse. In 1996. 
his Alligator album "Blue Streak" collected five 
W.C, Handy Awards, Allison suggests that he and 
other musicians enjoy a special connection with 
their axes, 

"I found out I can't do too much mthout my 
guitar, personally." Allison says. "Vbu'll see me on 
stage, ttytn' to sing a little bit, but if my guitar isn't 
in my hand. I feel lost for some reason, Vou look 
at B,B, [King]— he just hangs [his guitar] Lucille 
on his belly, and he sings on the microphone 
without a hand on Lucille, but the fact is, she's 
close to him. They understand each other after all 
these years. When he's touchin' her, it works. 
When he's not touchin' her. it still works. It's there 
for you. " 

"[Guitar] speaks directly to somebody's soul or 
heart." says Corey Stevens, who recently fol- 
lowed up his popular Discovery Records debut. 
"Blue Drops Of Ram," with the sophomore effort 
"Road To Zen." "It cuts through all the filters.,, It's 
the simplicity thing, too—it's just so simple, a 
guy up there working with his hands in a modem 
world." 

Though the annals of blues history have record- 
ed great musicians who excelled on the piano, 
the harmonica and other instruments, the form 
has always attained pnmacy in the hands of gui- 



tar players. Perhaps this is because of tbe instal- 
ment's portability and widespread availability: the 
stones of many blues giants tell us that some 
learned how to play by plucking a singe stnng 
nailed to the side of a bam, Allison says, "Why. 
when we break all the strings down into one 
stnng, we're still able to play it in the blues?,,. I 
believe it's a spintual thing, really." 

BORN IN THE DEUA 

The guitar began to become the preeminent 
blues instmment more than 80 years ago. when 
Charlie Patton's force was first felt in the 
Mississippi Delta. Patton's forceful slide work, 
wfiich sublimely complemented his harsh vocals, 
had a marked impression on such younger musi- 
cians and proteges as Son House and Willie 
Brown, who both recorded commercially in the 
'20s. By example, their work inspired the De\ia 
blues' great synthesist. Robert Johnson, who cut 
his legendary sides in the late '30s. 

By the late '40s. the blues were being electri- 
fied by such guitar titans as T-Bone Walker in 
Texas and Muddy Waters in Chicago, Waters' 
efforts virtually launched an entire school of 
Chicago-based axemen, including masters like 
Elmore James, Otis Rush, Buddy Guy and Freddy 
King, The '50s and '60s recordings of these men 
set the stage for blues guitar's assimilation in the 
rock world dunng the '60s. 

JIMI, STEVIE RAY AND BEYOND 

Stevens says. Jimi Hendrix was thought of as 
this psychedelic guy— nobody thought he was 
blues until 30 years later, when blues became 
the focus. Now there's a [Hendrix] 'Blues' album 
Continued on page 38 
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THE DOWN-TO-EARTH 
GETOE FINDS PANS IN 
CYBEHSPACE 

Blies-Related Web Sites Offer BaGkorouid liti, Retail 
Opportinities, Even live Coicerts 



BY 3Pi.TT U?WOO.- 



While blues music has had a dif- 
ficult time finding support at 
traditional media outlets, such 
as television and radio, the 
genre is thnving on the 
internet, wtiere there are hundreds of 
commercial and grassroots Web sites 
devoted to the blues. 

Navigating through this vast maze 
of blues-specific Web sites is an 
almost impossible task. However, a 
good starting point is Blues-Link 
(http://transport.com/~firm/bluzlink. 
html), which is one of the most com- 
prehensive listings of links to blues 
Web sites, including several grass- 
roots Sites that escape detection by 
larger search engines, such as Yahoo! 
and Excite. 

Another good stop for Web surfers 
is Blues Chat (http://www. blues 
chat.com). a new Web site developed 
by Beverly Howell, who ran a blues 
discussion area on America Online for 
several years before segueing to the 
Internet. The site contains several 
Web chat forums, trivia contests, 
music clips, artist photos, news and 
editorial coverage of prominent blues 
events. 

BluesNet (http://dragon.acadiau. 
ca/-rob/bluesio, which claims to be 
"the longest njnning blues site on 
the Web," contains the usual blues- 
related content, including artist 
biographies and photos. However, 
unlike other sites, BluesNet also fea- 
tures a contact list of blues "mentors" 
who Web surfers can e-mail with 
questions on their favorite artists. 

The Blue Highway (httpV/www.viva 
net.conV- blues), contains compre- 
hensive essays on various travels 
through what the site calls "the land 
where the blues began," including 
photos and stories from a seven-day 
road tnp along the Delta. 

The Blue Rame Cafe Web site 
(httpy/www.surfin.com/TheBlueRame 
Cafe) contains more than 100 inter- 
active biographies and sound clips on 
well-known blues artists. 

Blues Worid (http://www.blues 
world.com) features a fiefty amount 
of original editonal content, including 
online memorials to Raybum Hayes 
and Abram "Falstaff" Foster. 

The global popularity of the blues is 
evident on the Web, which houses 
numerous Web sites that document 
the blues scene in unexpected 
places, including Alaska (httpV/www. 
alaska.net/~mmorgan/blues.html), 
Australia (http://www.aba.net.au/ 
people/cs/ozblues) and Japan (http:// 




House Of aim vfsKora eftaf In 3-D. 

www.wellcomm.co.jR/~blues'). 

One of the more prominent blues 
destination spots on the Internet is 
House Of Blues Online, which is affili- 
ated with the chain of music-ttiemed 
restaurant and nightclub venues. The 



site encourages repeat visits with sev- 
eral contests, includes CD and mo- 
dem giveaways and incorporates sev- 
eral cutting-edge technologies. 

VIRTIML HOUSE OF BLUES 

Internet users can subscribe to a 
House Of Blues Web "channel" using 
BackWeb software that automatically 
delivers news and sound clips to a 
computer hard dnve while on the 
Web. Once new content is completely 
downloaded, Web surfers can explore 
the content while either on or off the 
Internet. 

House Of Blues has established an 
online community for blues lovers to 
congregate via the graphical chat pro- 
gram, the Palace. Participants are 
represented on-screen by a graphical 
character, or "avatar," that is accom- 
panied by text-based chat. The House 
Of Blues Palace (http://hob.com/ 
palace) contains several rooms that 
users can wander and click their way 
through- 
House Of Blues is also using 
RealPlayer Internet video and audio 
technolo© to netcast music events 
from its various venues at Live 
Concerts.Com, a site jointly devel- 
oped with Progressive Networks. 
Recent performances at the site 
include Blues Brothers, Luther Allison, 
Popa Chubby and Royal Crown Revue. 

Web surfers also can tune in to live 
blues music on the "Bone Blues Jam" 
netcast, held every Tuesday night at 
the Dallas-based club the Bone, 
which has its own Web site (http:// 
www.thebone.com). 

AudioNet (http://www.audionet. 
com) contains Internet-delivered 
specialty programs that provide Web 
Continued on page 40 




Prom A British embassador 

To Spain's Plamenco-Blues , The 

Genre Translates Well 



LONDON — Britain's best-known blues 
ambassador, John Mayall, is back 
with a new Silvertone/Jive album, 
"Blues For The Lost Days." which he 
and his band will be backing with a 
typically energetic international tour 
schedule. Jive U.K. general manager 
Andy Richmond says that Mayall will 
be playing a number of intemational 
festivals this summer, reflecting his 
strong sales base in the U.K., 
Germany and Holland. "We've had a 
great reaction to the album so far," 
he enthuses, "universally solid. 
John's a steady writer and performer. 
He makes his living as a live act and 
plays 150 shows a year." Richmond 
says that Mayall. now 63, typically 
sells approximately 120,000 units 
throughout Europe. "We more or less 
know what the bottom-line volume is 
going to be," he notes. As with previ- 
ous albums. Jive has not released 
any commercial singes from the new 
set but has delivered a two-track 
promo, containing "Dead City" and 



THE CHARTS 



Ihe recaps in this Spotlight 
offer a view of year-to-date per- 
formance on BiMmanl's Top Blues 
Albums chart aiKl the unpublished 
Top Blues Catalog ist For the for- 
mer, the time span runs from the 
start of the chart year, which 
commenced with the Dec. 7, 

1996, issue, thnxi0i the April 19, 

1997, Billboard. The catalog recap 
starts with the Jan. 18, 1997, 
issue (wtien Bllboard revised Its 
catalog criteria) throu^ April 19. 
Both recaps reflect accumulated 
units, as calculated by 
SoundScan, for each week a title 
appeared on the respective 
ctiarts. Eric Clapton's "Tnm The 
Cradle' appears on iMrth Rsts by 
virtue of the sales registered 
between Dec. 7 and Jan. 18, and 
ttnse that have been rung up 
since ttw Jan. 18 inception of Top 
Blues Catalog. A recap for Top 
Blues Albums, including labels, 
distributing labels and dtetribu- 
tois, encompassing the entire 
chart year, wil appear in 
December's ^fear In Music issue. 



TflP IIIIFS ciTiini! 

i>os. mLE— «r«st— LaM 

1 BIUEFCASE FULL OF BLUES— 

Blues Brothers— Attanljc 

2 FROM THE CIIAOIE— Enc 
Clapton — DuclVReprise 

3 KE»' MO'— Keb- Mo'-Oketi 

4 BLUES- Jim! Hendiix— I^CA 

5 BEST OF— B,B. King— MCA 

e ONE FOOT IN THE BLUES— ZZ 
Top — Warner Bros. 

7 WHISKEY k WIMMEN— Jotin 1^ 
Hooker— Pnme Cuts 

8 THE COMPLETE mCOKOIIMS^ 
Rolrert Johnson Legacy 

9 ELECTRIC MUD— Muddy Waters— 
MCA 

10 COVER TO COVER— Die Jeff 

Healey Band Arista 

11 BUIESBREAKERS— John Mayall 
Featuring Eric Clapton— PoiyGram 

12 BEST OF-VOL. 1— B.B. King— 
Virgin 

13 CHILL OUT— John Lee Mocker— 
Pwntblank 

14 HOW BLUE CAN YOU QET B.B. 
King— Pnme Cuts 

15 TEXAS SUOAR/SIRAT MAOIK- 
Chns Duarte Group — Siiveftone 




^mggy ScoH Admau 

TOP nuts niUMS 




8IU0M Bnthmn 



Pm. TTILE— AiUtt— LaM 

1 HELP YOURSELF Peggy Scott 
Adams — Miss Butch 

2 QREATEST HITS^Stevie Ray 

Vaughan & Double Trouble— Epic 

3 UE TO ME— Jonny Ung— A&M 

4 OOOO LOVEI— Johnnie Taylor— 
Malaco 

5 A TRIBUTE TO STEVIE RAY 
VAUBtl*«l— Vanous Artists— Epic 

• LEDBETTER HEiaHTS— Kenny 

Wayne Shepherd — Giant 

7 JUST UKE YOU Keb' Mo'-Okeh 

8 BLUE DROPS OF RAIN— Corey 
Stevens — Eurel^a 

9 DONT LOOK BACK John Lee 
HooKer— Pointblant^ 

10 A PIECE OF YOUR SOUL 
Storyvllle — Code Blue 

11 FROM THE CRADLE-Enc 
Clapton -DucK'Repnse 

12 THE ALLIGATOR RECORDS 2STH 
ANNIVERSAIIY COUJECTION- 
Vanous Artists— Alligator 

13 PHANTOM BLUES— Taj Mahai^ 
Pnvjte MijSIC 

14 UNDER ONE ROOF— Roomlul Of 
Blues— Bullseye Blues 

15 UVEI THE REAL DEAL— Buddy 
Guy (With G.E. Smith And The SNL 
Band)— Sirvertone 



the title track, to specialist blues pre- 
senters throughout the continent. 
Mayall's continuing prosperity comes 
in spite of Richmond's acknowledge- 
ment that the blues mari<et has 
regressed somewhat from its 
crossover period earlier in the 
decade. "The whole blues thing has 
gone back to its niche market: we 
accept that," he says, citing John Lee 
Hooker's latest Pointblank/Virgin set, 
"Don't Look Back," which has been a 
relatively modest U.K. perfonmer in 
comparison to the top-three status of 
his 1991 set, "Mr. Lucky." 

—PAUL SEXTON 




Ryo JaehHmn of SUmny 

OSAKA — ^Japan's Second City has a 
solid blues tradition, as exemplified 
by bands like the classic West Road 
Blues Band. It also is known for its 
innovative girl groups, such as 
Shonen Knife. Now the two traditions 
have come together in the form of 
Storniy, a two-woman blues outfit 
that's making quite a name for itself 
on the Japanese blues scene, which, 
although eclipsed in recent years by 
other musical trends, is still support- 
ed by a coterie of true believers. 
Storiny comprises singer Ryo Tach- 
ihara, wiho has wori<ed as a backing 
vocalist for such major Japanese acts 
as Zard and Maki Ohguro, and gui- 
tarist Maki. Fonmed in 1995, the duo 
first attracted attention by playing the 
monthly "Sunday Blues Live" shows 
at Osaka's Grand Cafe venue. In 
1996, Stormy made its debut on 
Osaka indie label Blue-Z Records 
with an eponymously titled mini- 
album. The duo also can be heard on 
compilation albums, such as "J-Blues 
Battle Vols. 1-3" and "Heat! The 
Power." While Tachihara and Maki 
continue wori<ing on various side 
projects, they're putting the finishing 
touches on a live album to be 
released this summer. 

—STEVE McCLURE 

MADRID— The titles of Javier Vargas' 
albums reflect his international 
range— "All Around Blues" (1991), 
"Madrid-Memphis" (1992). "Texas 
Tango" (1995) and the latest "Gipsy 
Boogie," which was released March 
3. But the guitanst, whose Vargas 
Blues Band is fronted by American 
soul singer Bobby Alexander, isn't just 
another U.S.-obsessed Spanish 
musician. He lived for three years in 
Continued on page 36 
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(t three years ago, 
Capitol Records began 
releasing one of the most 
comprehensive and 
qualitative blues series 
ever attempted. 
Pulling together the 
talents off the greatest 
blues artists, the best 
writers, and the most 
knowledgeable historians, 
Capitol created a critically- 
acclaimed series off blues 
CDs that appealed 
to the collector as well as 
the casual blues listener. 

^^w the CAPITOL BLUES 
COLLECTION is back 
and better than ever. 
These five new themed 
compilations are produced 
by the inestimable BILLY VERA 
who has compiled multi-disc 
sets that rank high on the 
history meter and even 
higher in the cool quotient. 




u 
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Swamp Blaem 



Chicago Blues 
Masters Volume 3 




The Tydeco- smoked sound that slithered 
out of the bayou: rural Louisiana Blues 
by the genuine purveyors of that 
'swan>p feeling.* 




lumpla' Like Mad: 
Cool Cats & Hip Ckiclw 



Kansas City Blues 
1944-49 



The 

Cocktail Combos 





Without the harmonica, the blues just 
wouldn't sound the same. This 38-song. 
2-CO set features some of the harpers that 
have laid claim to the hottest seats in the 
blues world. 



Probably the hippest R&6 compilation 
ever assembled. A fifty-one song monster 
line-up featuring everyone from Nat Cole 
to Joe Turner, T-Bone to Babs and Jesse 
10 Coolie. 



Prohibition and the Great Depression: 
gambling, prostitution, narcotics and 
illegal liquor -welcome to post-war 
Kansas Cityl A three-CD set packaged with 
as much action as the town it's named for. 




Whoever said Los Angeles was a musical 
desert in the 30's and 40's never heard the 
Nat King Cole Trio burst onto the scene. 
Quinl«ss«nl>allv L A. and uniquely biu9% 
this set chronicles the blues, rhythm and 
barrelhouse rock bloom. 



Additional Releases From The Capitol Blues Collection 



T-Bone Walker « Roy Brown Sonny Terry Lil' Son Jackson ' Son Honse < Rediscovered Blues 
Ckicagro Blues Masters(VoI.l) Snooks Eaglin' John Lee Hooker Jimmy Rogers Mississippi Fred McDowell 
Texas Guitar KillerB<T-Bone Walker, Catemouth Brown, Lowell Fulson, Lsgktnin' Hopkins, Smokey Hogg) 



hollywoodandvine.com 



6 OUTSTANDING VEW RELEASES... 



OPULAR DEMAND 




Coko Tarflor Solomon 
Thomas Luther Johns' 
Usmphls sum Katie 
Duke Boblllaid Lcn? John Kxldry 
iUnmT Wlthenpocn Robert CxOr Slhi 

Albert CoUms EUen UcOwolne Valerie 
WeUinglon Bory Block Baibaia Lrnn Stpple 
Wallace Sanire Jamei Cotloo Sugar Uue 
ChoiUe Musselwhlte Junior VteUs Waller 
-Shaker' Borton BUUe Btonch ring Blscxilt Bor 
Sugoi Boy Kim Wilson Champion Jack Duptee - 
ChoilM Brown TUts Washington Bookei T. Laurr 
Gene Taylor - James Booker Ptnetop PerkUu - The 

Eloser Bepon - Lae Rocker's Big Blue - Ibnl Lrnn 
WcnhliHiloa Kmonj H*al Paul Jomee Dare Hole 
Snwker WUson Michael Hill's Blues Blob 
Johnny Winter Araos Garrett Joanna Connor 
NappT Brovm Boy Bogen Norton Buffalo Anson 
runderburgh Bob Umgotln Otis Bush BlUle Boy 
Arnold James 'Thundeibtrd' Doris John Lee 
Hooker - Jimmy Daw kins Bythei Smith Lutbei 
Allison Son Seals Clarence 'Gotemouth* Brown - 
Lonnle Uock Carol Ftan Stevte Boy Voughon 
Johnny Copeland George Thorogood k The 
Destroyers Preston Shannon Bond Hubert Sumlln 

Tommy Castro Fteddle King Magic SUm 
Roomful Of Blues Bonnie Eoil Ir The Broadcasters 
- Boy Buchanan Coco Montoya Maria Muldour 
FYonUe Lee Ttrnley EUls John Hammond - Eail 
King ElTtn Bishop Sonny TMiy • WllDe Dixon 
vnUlam Oaike Mitch Woods ft Bis Kocka4 U s 
Mike Morgan ft The Crawl Rod nosia ft The 
Mighty nyen Piolessor Longhair J. GeUs Magic 
Dick Jimmy Sogers John Moody UlTd ft The 
Bluet Imperlols Lynn August Chubby Carrlei - 
lobby Charles Jo-El Sonnlei The DownchUd 
Blues Band Al Rapone 




The Ultimate Blues CoUectian - a series of 16 compact discs and cassettes from the masters of the Blues tradition, 
captured at the peak of their careers. Join us in A Celebration of the Blues... 



NF.W KF.l.F.ASF, NFW RF.l.FASF NFW RFI F:ASF NFW RHI FASF NHW RF:LFASE NEW RKI.EASf 




Di&lrtbulion lu Caiuda 
5905 ThimcM BW. 
Sl-Uurcni. Out. 
H4S 1\'8 
Cutuda 
Td.:(5l41 339 27J2 

Tlx: (5 Mi m-mi 



Available at all leabise musk outlets 
SuEEESTED LiST PRICE : CD $3.38, CS $4.38 
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Princfton. New Jcrsn- 
U.SA 08540 
Ttl.:(6(»)9jl')594 
fat (609) 951-9377 



Blues 



GLOBAL BUUES PULSE 

Conlinued from page 34 

Memphis and Los Angeles in the 
1970s and has played with a who's 
who of contemporary U.S. blues 
musicians. On "Gipsy Boogie," he's 
joined by bassist Larry Graham. 
Chicago's Lonnie Brooks, drummer 
Chester Thomson, Albert King's 




iavfM- V»rgm9 



nephew Little Jimmy King and 
Spanish gypsy guitarist Raimundo 
Amador. But it was Carlos Sanlana's 
recording of Vargas' "Blues Latino" 
on the "Santana Brothers" album 
that marked the real intemational 
breakthrough for the Spaniard. 'It 
was thanks to what Carios himself 
has said about me that I've been 
able to work with [producer] Jim 
Gaines, tfie Stevie Ray Vaughan band 
and Larry Graham," says Vargas. 
Purists may question the blues tag. 
Vargas admits his all-time idol is Jimi 
Hendrix. and his gigs are Hendnx- 
influenced. "Gipsy Boogie" is his first 
recorded approximation to flamenco, 
or "flamenco-blues." and Vargas 
explains, "My father is from the 
southem port of Cadiz, where fla- 
menco is strong. I wanted to combine 
the passion of flamenco with the 
feeling of blues." Dro/EastWest label 
manager Antonio Redruello says. 
"Nobody plays blues like he does in 
Spain, and his 'blues-latino' mix is 
pure crossover. He is easy to martiet; 
his image and music speak for them- 
selves." —HOWBJ. LLEWEUyN 

MELBOURNE— Jeff Lang's slide- 
guitar style was influenced by Roy 
Buchanan and Ry Cooder. But it's the 
20-something act's flair for witty and 
detailed storytelling, evoking compar- 
isons to Jeff Buckley and Ben Harper, 
that has caused a buzz among audi- 
ences. Last year, Lang toured Canada 
and some U.S. cities. This summer. 
Lang and manager John Sinclair will 
relocate to New Yort< to check out 
' record label offers and embark on 
three weeks of Canadian college 
dates. Lang is signed internationally 
for publishing to Warner-Chappell. 
His third and current album, "Native 
Dog Creek," released here on Black 
Market Music, features contributons 
from local blues heroes Chris Finnen 
and Kenyn Tolhurst and is his most 
accessible to date. But it's on his 
free-form solo sets— where he 
whoops with the story line, works out 
with his dobro and thumps his guitar 
for percussive effects— that he really 
shines. "I don't just tell a story, I like 
to act it out from the point of view of 
the characters in the song." says 
Lang. "The idea is to climb into the 
song. Each night, different songs 
allow you to do that. That's why 1 
don't believe in a set list." 

—CHRISTIE EUEZER 
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The Boneshakers 
Book of Spells 

Former Was(Not Was) bandmates 
slep up to the plate as The 
Boneshakers, whose (Jebul album 
Book Of Spoils effortlessly moves 
from rock to soul funk, fueled by 
Randy's phenomenal guitar work 
and Sweet Pea's gritty vocals. 





Solomon Burke 
Doflnttlon of Soul 

Reverend- Musician. Mortician. 
Father of 21 children. Soul icon. 

Soul muSK pioneer Solomon Burke 
has earned four gospel Grammy'" 
nominations and some 17-million 
selling records to date. His new 
album celebrates the range of 
rocK'n'soul. with a guest 
appearance by Little Richard. 




Zaklya Hooker 
flavors Of The Blues 

She was born for the blues; her father 
is the legendary John Lee Hooker. But 
Zakiya has developed her own musical 
approach. 

The supple blues and smooth )£izz- 
inflecled vibe of her new album shows 
her other musical influences — the 
sullry stylings of Sarah Vaughan, Dinah 
Washington. EHa Fitzgerald and Johnny 
Mathis. John Lee Hooker does appear 
on the album's closing track "Bit By 
Love (Hard Times).* 




^1 



Charlte Musselwhito 
Rough News 

"It doesn't matter wt>ere you live 
or what kind of background you 
come from: when you hear the 
blues. It reminds you that you are 
human and it hooks you forever.* 
Charlte Musselwhite 



COMING JUNE 3 



Duke Robillard 
Dangerous Place 




for a polntiilank newsletter, write: 
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STIMNGIN' THE BLUES 

Continued from page 33 

out, and everybody's calling him a 
blues guitar player. When I was a kid, 
Hendrix was what everybody wanted 
to be. At tbe time, I thought, 'There's 
no way I'm gonna cop this guy; he's 



too good." 

Hendrix was just one of a number 
of blues-based rock-guitar virtuosi, 
including Enc Clapton and Jimmy 
Page, who brought the style into the 
rock mainstream, forever altering the 
way listeners approached the genre. 
In the '80s, these icons were suc- 



ceeded by the late Texan Stevie Ray 
Vaughan. 

John Lee Hooker, who has encoun- 
tered many a younger bluesman in his 
50-year career, has nothing but 
praise for Vaughan, "He was one of 
my favorites," says Hooker. "There's 
nobody else playing the blues that I'm 
really hung up on. Stevie Ray, he was 
my main shot when he was goin'. He 
had a whole lotta soul. Don't know 
wtiere the kid got it from. He was my 
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Roomful of Blues 

Bullseye Bluas 9569 

Fastest selling Roomful of Blues 
release yet! 

15 weeks on the Billboard Blues 
Albums Chart! 



The Smokin' Joe Kubek Band 

Bullseye Blues 9578 

'Got My Mind Back is this talented 
Texas quartet's most stunning 
achievement to date." -Blues Revue 
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favorite of the younger blues singers." 

Vaughan's flamboyant style in- 
spired a new generation of cross- 
genre performers, including the best- 
selling teenage talents Kenny Wayne 
Shepard and Jonny Lang, who are 
equally at home on the pop or blues 
charts. 

Lang, who just turned 17, sees his 
work as a potential gateway into the 
pure blues for younger listeners, just 
as Vaughan's work opened a door for 
him, "When I started out, of course, 
Stevie Ray Vaughan caught my ear," 
says Lang, "In listening to him, the 
more contemporary thing that he did 
led to all the old great blues stuff, and 
then pretty soon you start going, 'Hey 
he took that lick from this guy,' 

"Hopefully, what I'm doing will help 
other people go listen to the really 
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Special budget priced compilation featuring: 
Jimmy King. Irma Thomas. Smokey Wilson, the 
Persuasions and many, many others. 
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good ones— like B.B, and Buddy Guy 
and all the guys who have been doing 
it for so many years. Hopefully I can 
get people to buy some of their 
records, and kind of keep it alive, 
keep the original alive." 

MSSING IT ON 

Singer-guitarist Coco IVIontoya. who 
has followed a decade of wort< with 
John Mayall with his own highly 
praised solo records, sees the popu- 
larity of young blues-rock guitarists as 
inevitably helpful for the careers of 
more traditional talents. "The past 
has always proven that to be true, 
with people like Clapton and Mike 
Bloomfield and Johnny Winter," says 
Montoya. "It's really important for 
tfiose kids— Kenny Wayne and all 



those guys— to do exactly what all 
those people who are influenced by 
the blues [have done): make sure 
where it came from is not forgotten. 
Be like Eric, be like I am — I'm very 
proud to mention where I got what 
from— and go see the onginals while 
you can." 

So the blues today represent a con- 
tinuum, with veteran blues guitarists 
like Allison, who just released his third 
Alligator album, "Restless," leading 
the way. 

Says Allison, "I go to music stores 
and I hang out, so I see every young 
kid who comes through there. If I'm in 
the music store, and I know a kid is 
looking at this type of guitar, I say, 
'Hey, you like the blues? You play 
roci(?' I might say, 'Hey, why you want 
to do this trip here? Here's a guitar 
that'll last you forever,' And they lis- 
ten. Then I'll sit down and say. 'You 
play the blues?' or 'You wanna play 
the blues?' or 'You play rock 'n' roll? 
Let's sit down and let's jam!' 

"I reflect back— Muddy Waters. 
Howlin' Wolf, Little Walter, Otis Rush. 
Magic Sam, all these guys— we had 
somebody to look up to. I could look 
up at B.B, King or Chuck Berry: I 
always have. These kids can look up 
to Eric Clapton or Stevie Ray 
Vaughan, That'll always be. But, in 
the neighbortnood, who can they tell, 
'Hey man, let me jam, hey man, give 
a listen to me'? Luther Allison, I do 
that, I say, Hey, let me see what you 
got.'" ■ 
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Joseph A. Rosen 
is a p^of€^ss^onal 
photographer 
based in New 
York City, where 
he freelances for numerous agerv 
ctes. cofporalions and publica- 
tions. He began combining his 
photography with his love of blues 
and jazz more than 20 years ago 
and has amassed an archive of 
performance and portrait photos 
of hundreds of artists. His pho- 
tographs regularly appear on CD 
covers as well as in numerous 
music journals. Rosen's photogra- 
phy was featured in an article titled 
-|n the Spotlight" in the Fall 1996 
issue of Biues Access magazine. 
Also, he recently concluded two 
exhibitions of blues and jazz 
photography at The Discovery 
Museum of Bridgeport. CT and 
WBGO Jazz 88 Gallery in Newark. 
N,J. He worked closely with the 
Rhythm & Blues Foundation of 
Washington, DC. to produce the 
"Preserving America s Souf calen- 
dars, which feature artists who 
received the Foundation s Proneer 
Award and benefit the Doc Pomus 
Fund for emergency relief. 
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every fan wants, your first stop is the LITTLE LABEL 

with the BIG BITE. 

From the HOTTEST new releases 
(like the latest from LUTHER ALLISON) 
to the STRONGEST catalog 
(from blues legends like 
KOKO TAYLOR, ALBERT COLLINS, 
HNNY WINTER and many more) 
•^to TOP QUALITY budget titles 



(like our ANNIVERSARY 
COMPILATIONS and GENUINE 
HOUSEROCKIN' MUSIC series), 

ALLIGATOR RECORDS 
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Celebrate the 50th Anniversary of Chess Records 
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ETTA JAMES 
Uor Best 
CHD9.167 

Her go latest Chess hits 
from 1960 to 1973 including 
-TteU Mama." "Somethiuff's 
Got A Hold On M«,- "Fool 
That I Am." le "Fd Rathur 
Go Blind." 



r~1 CHESS BLurscusacs 



Trr\ Howurwoif 

^^^^ tns BEST 




HOWLIN- WOLF 
His Best 
CHD 9370 



Twenty of his gi-eatest hits 
Lncludin^ "Spoonful," 
The Red Rooster." 
•■Killing Floor." and 
"Smokestack U^hmlnflr" 




BO DIDDLEY 

His Best 
CHD- 9373 



Twenty classic Diddley 
hits iucludlnK "I'm A 
Mau." "Who Do You Love" 
and "You Can't Judge 
A Book By Its Cover." 




BUDDY GUY 
Buddy's Blues 
CHD-9374 



Fifteen of his best Chess 
Blues Recordings including 
"Kirst TUue I Mel The Blues." 
"Worried Mind." "My Time 
After A While (Alt.)," and 
"Stone Crazy." 




JIMMY ROGERS 

The Complete Chess RecordinR's 

CHDa-9372 

S 1 tracks - all 39 masters 
and 12 alternates. 10 of which 
were previously unreleased. 
Includes: "Luedella." "That's 
All Right." "Chicago Bound." 
-Sloppy Drunk," and -Walking 
By Myself." 




MUDDY WATERS 
1956 lo 1964 
CHD-9380 



Twenty Muddy classics 
including "Oot My Mojo 
Working." "You Need Love," 
"Rock Me," and "You 
Shook Me." 




SONNY BOY WILUAMSON 

His Best 
CHD-9377 

IXventy classic hits Including 
"Bring It On Home." 
-Don't Start Me To TWking," 
"Help Me." and "One Way Out." 



On June 17th The L^^acy Continues 
With 

JOHN LEE HOOKER - His Best Chess Sides, 
LTITLE WALTER - His Best 
and many more.... 
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Continued from pa^e 34 

users with a blues soundtrack to sup- 
plement their surfing experience, 
including "Maximum Blues" with host 
Tom Hathaway, a weekly two-hour 
netcast that features classic blues 
tracks and occasional contest give- 
aways. The KlOO Visalia, Calif.-based 
radio show "Blues On Tap" with host 
Steamin' Stan Ruffo is also netcast at 
AudioNet. 

AudioNet has provided netcasts of 
entire blues CDs by several artists, 
including Candye Kane, Joey Love 
And Tfie Blues Xpress, Uttle Whitt & 
Big Bo, Spooky Pryor, and Big Jack 
Johnson And The Oilers. 

PRESERVINO THE BUIES 

Blues fans are also using the glob- 
al reach of the Intemet to inspire 
Web surfers to preserve the music 
genre. 

For example, the Web is being used 
to campaign against the destruction 
of Chicago's Maxwell Street, which 
has been home to several prominent 
musicians, including swingster Benny 
Goodman and "Zoot Suit" inventor 
Hal Fox. The "Preserve Maxwell 
Street" Web page (http;/Avww.open 
air.org/maxwell.preserve.html) is a 
site dedicated to saving the historic 
area, which is slated to be bulldozed 
by the University of Chicago in the 
near future. Several prominent musi- 
cians have played the famous blues 
district, including Muddy Waters and 
Bo Diddley, 

In addition, fans of Canadian- 
based radio station CKUA Calgary, 
which shut down March 20, have 
established a "Save Alberta Public 
Radio Society" Web page (http:// 
www.spooge.com:80/saveckua/) to 
revive the station, which played blues 
and other fomis of music. 



MARKEHNG ON THE NET 

Many music labels are using the 
Web as a way to reach new con- 
sumers. 

Visitors to Alligator Records' Web 
site (http://www.alligator,com) can 
journey through the site's "Blues 
Town," which features artist news 



The Blues were 
born in America... 



i I 'nWl arow up 
tJ ^ ' in 
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I Presenting: 
"Knights Of The Blues Table" 

a newly recorded collection of blues 
rU-nics from the artists who raised the 
BluL's in Britain and their disciples. 

Featnrlns: Milkr Andrnon, Jacli Bruce. 
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Available June 1997: 
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and information, message boards 
and sound samples, as well as direct 
retail opportunites for its catalog of 
releases. Several other independent 
labels, including Rounder and 
Chartmaker. are selling their releases 
direct to consumers through the 
Intemet. 

Austin, Texas-tiased Antone's has 
an ambitious Web site (httpi/Atww. 
antones.com) that features informa- 
tion on Its nightclub, retail operations 
and music label. Tfie site will soon 
include its own Intemet radio netcast. 

Some blues-themed print maga- 
zines and fanzines are aiming to 
expand their readership through 
Web sites, including Blues Access 
(http://www.bluesaccess.com) and 
Blues And Sou/ (http://www,blues 
andsoul.co.uk). ■ 
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Bobby Previte, John Fahey 
Spin Off Their Own Imprints 



BLUE 

]\OTEiS 



I EW INDIES: Composer/per- 
cussionist Bobby Previte has 
begun his own record label, Depth 
of Field, which will be distributed 
through Koch. The first releases 
will bo bassist LindKay Horner 
and vocalist Susan McKeown's 
"Mighty Rain" and a duet between 
Previte and saxist Jolin Zorn that 
has the working title "Euclid's 
Nightmare." The. albums were 
recorded at the Power Station in 
New York and were engineered by 
Joe Ferla. 

"They're definitely going to 
sound great 
and look great, 
so if the mu- 
sic's good, we 
should do fine," 
says Previte. 
"Our motto is, 
*You're going to 
want them in 
10 years, so you 
might as well 
buy 'em now.' " The sets are slated 
for release in mid-September. Pre- 
vite will continue to record for the 
German label Enja as well. His lat- 
est outing for the label, "Too Close 
To The Pole," was made by the 
Weather Clear. Track Fast 
ensemble. The band, featuring 
Horner, sa.\ists Andy Laster and 
Peter Epstein, trumpeter Cuong 
Vu, trombonist Curtis Hassel- 
bring, and keyboardist Jamie 
Saft, occupies the stage at New 
York's Visiones for a four-night 
stretch beginning Wednesday {7). 

Guitarist John Fahey has 
teamed with partner Dean Black- 
wood to launch his own imprint as 
well. Though it's to be a pan-genre 
effort, its initial titles include jazz. 
The Revenant label is headquar- 
tered in Nashville and-run on a 
daily basis by Blackwood. First in 
the racks is Cecil Taylor's "Nefer- 
titi. The Beautiful One Has Come," 
guitarist Derek Bailey's "Music 
And Dance," and guitarist Jim 
O'Rourke's '^Jappy Days." 

The double-disc set of "Ncfcrti- 
ti," which streeted March 18, is 
historic, documenting a 19()2 live 
date at the Cafe Monmartre in 



by Jim Macnie 



Copenhagen, where the maestro's 
idiosyncratic procedures blos- 
somed immensely. Featuring 
drummer Sunny Murray and alto 
player Jimmy Lyons, it's surely 
the prototype for the sounds Tay- 
lor has refined over the last 35 
years. Originally on the Debut 
label, "Nefertiti" was also released 
in 1975 by Arista/Freedom with 
extra tracks. The current incarna- 
tion includes even more music, 26 
minutes' worth to be precise. 

Future jazz titles by Revenant 
include Sun Ra's solo piano ses- 
sions originally 
offered by 
Italy's Hero 
label. There are 
also tentative 
plans for a solo 
percussion disc 
by Dutch drum- 
mer Han Bcn- 
nink, who re- 
cords with the 
Clusone Trio for (Iramavision, and 
a duet record by Derek Bailey and 
drummer Milford Graves. Koch 
International distributes Rev- 
enant. 

D ATA: It's year No. 3 for the con- 
temporary jazz touring package 
"An Evening Of Guitars, Saxes, 
And More," The multi-artist show 
unites Blue Note's Richard Elliot, 
Mesa/Blue Moon's Rick Braun, 
Higher Octave's Craig Chaquico, 
and Columbia's Peter White. A 
Sunday (4) spot on the Sunfest 
schedule in West Palm Beach, Fla., 
is the kickoff for the summerlong 
tour . . . The third go-round for 
Kevin Hays (on whom Sonny 
Rollins heaps praise) finds the 
Blue Note pianist with heavy com- 
pany: Ron Carter and Jack 
DeJohnettc. "It sounds like what 
everybody" wants those guys to 
sound like," says producer Bob 
Belden. "It's done in a classic jazz 
style, just beautiful." Hays' 
"Andalucia" arrives July 15 . . . 
Bassist Kyle Eastwood (yes, son of 
Clint) is working his debut for 
Columbia. Larry Klein produces. 

(Conihmed on next page) 
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Foimer 
Was (NotWas) 
members 
Sweet Pea 
Atkinson and 
Randy Jacobs 
have a new band. 
The Boneshakers, 
live and on their 
debut album, make 
rock & soul 
a religious 
experience 

lesturing "Cold SweaL 

"I Blew Up Tha United 
Stales' and Welcome To 
My Lile. 
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KIRK FRAMKUN AND THE FAMILY • GOSPO C»TR)C 2127OCR0ANT WHATCHA LOOKIN' 4 
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34 


STEVEN CURTIS CHAPMAN • sparrow issworoant SIGNS OF LIFE 


CD 
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49 


JACI VELASQUEZ myrrh 6995/word ■ HEAVENLY PLACE 
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VARIOUS ARTISTS 9 

^MO^ 1 CHrwwsr WOW-1997: THE y£Afl^ 30 TOP CHRISTIAN ARTISTS AND SONGS 


(D 
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POINT OF GRACE WORD 9694 LIFE LOVE & OTHER MYSTERIES 


8 
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PETRA wofl0 9929 PETRA PRAISE 2 WE NEED JESUS 


9 


7 


100 


JARS OF CLAY A ESSCNTIAL 5S7a/BRENTWOOD ■ JARS OF CLAY 


10 


ID 


75 


DC TALK A FOREFRONT 514QCH0RDANT JESUS FREAK 


11 


8 
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CAEDMON'S CALL WARNER alliance 4&463/wcd ■ CAEDMON'S CALL 


19 


12 
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MICnAtLwWn MYRRH 460wW0RD ■ UnVblLtU nUrt 


14 


13 
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VAKIUU9 An 1 151 3 SPMtRCIWyARISM iMa/CrlORiMNT rLALt In 1 nt VALLtT 




16 
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VARIOUS ARTISTS 

SPARROW leSfe'CHWtwa LET US PRAY-THE NATIONAL DAY OF PRAYER ALBUM 


IS 


IS 
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NEVfSBOYS • STAR SONG 0O75/CHORDANT TAKE ME TO YOUR LEADER 


QD 


17 


30 


CRYSTAL LEWIS myrrh 503&WORO ■ BEAUTY FOR ASHES 


01) 


NEW^ 


vlNrrucvsTMl SONG ^UlKHOROun CHANGE MY HEART OH GOD. VOLUME 2 


18 


18 


90 


RAY BOLTZ WORD 9641 ■ THE CONCERT OF A LIFETIME 


19 


14 
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OUT OF GREY snwROW 1 56JCH0R0ANT ■ (SEE INSIDE) 


OD 


23 


27 


ANOINTED MYRRH /OO&WORDM UNDER THE INFLUENCE 


22 


21 


21 


DONNIE MCCLURKIN WARNER ALUANCt 4U97/WCO OONNIE MCCLURKIN 
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19 


22 


VMiHJUS Milials HDSANNA! I049^W0RD ntVIVAL Al DKUWnaVILLt 


\mj 


26 
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KAT BULI£ WORD 9937 ^ iHU uKbAIcK dAUKIrtUb 
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THIRD DAY REUNlON0n7/BRENTWOOOH THIRD DAY 


28 


24 


26 


BEBEtCECEWINANS SPARROW /HaCHORDANT GREATEST HITS 


27 


22 


56 


ANDY GRIFFITH • 

SPARROW iJ.;QCHOflDANT|II 1 LOVE TO TELL THE STORY 25 TIMELESS HYMNS 
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BRENTWOOD '.>u035 THE 28TH ANNUAL DOVE AVYARDS COLLECTION 
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HOSANNAi l039Z«onD AMERICA'S BEST PRAISE i WORSHIP SONGS 
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REBECCA ST. JAMES forefront 5141/chordantB GOD 
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smRrn* Ki.armx V(OW-l9%:THEYEA(rS30TOPCHI!ISTIANARTISrSANDSO«(iS 


34 


35 


4 


SMALLTOWN POETS FOREFRONT slMflWOROANT ^ SMALLTOWN POETS 


35 


32 


21 
53 


OUT OF EDEN GOIEE 3826WO<IO ■ MORE THAN YOU KNOW 


38 


36 


TWILA PARIS SPARROW ISl&CMORDANr WHERE 1 STAND 
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SUSAN ASHTON sparrow HsgAXORDAHT ■ A DISTANT CALL 
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KATHYTROCCOU REUNION 01 lOmRENTWOOoa SOUNDS OF HEAVEN 


39 
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CAROLYN ARENDS REUNION 10000«RENYWOOO FEEL FREE 
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RICHMULLINS i)[ jNion oii&brentwooDjb SONGS 
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BLUE NOTES 

(Continued front preceding jxige) 

Billy Childs and Joni Mitchell 

have been part of the sessions. 
Tunes worked on in the studio 
include Tom Waits' "I Bck Your 
Pardon." 

Koch Jazz continues its union 
with the Japanese D.I.W. label. The 
first release of the licensing agree- 
ment was bassist Rodney Whit- 
taker's "Children Of The Light." 
which came out last year. The lat- 
est, which streeted April 22, is 
"Music Speaks Louder Than 
Words: James 'Blood' Ulmer Plays 
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The Music Of Ornette Coleman." 
Also due on Koch via D.I.W. is the 
latest by another Coleman disciple, 
drummer Shannon Jackson. His 
"Shannon's House" hits June 17. 
Also on that day is the arrival of 
"Interpretations Of Monk," a two- 
disc document from a much-her- 
alded 1981 concert at Columbia 
University in New York. Pianists 
Barry Harris, Mai Waldron, 
Anthony Davis, and Muhal 
Richard Abrams, among others, 
play their fave Monk tunes. 



GMA Week Ends On A High Note 



GmA WRAP-UP: When those in the 
Christian music industry reflect on this 
year's Gospel Music Assn. (GMA) 
Week, the thing they will remember 
most will be music, music, and more 
music. Though the days were mostly 
dominated by seminars and panel dis- 
cussions, each evening there 
were often four or five 
multi-artist showcases 
going on simultaneously. 

In light of all the upheaval 
in Christian music recently, 
with sales and acquisitions 
of major record labels and 
management companies, 
GMA Week was rather light 
on earthshaking news but 
heavy on music and min- 
istry. As one industry insid- 
er said, "What news? What 
else could happen? All the 
pieces of the puzzle are in place." 

Indeed, they seem to be. After all, in 
the past few years, every m^or Chris- 
tian company has been sold to a larger 
mainstream corporation. The per\'ad- 
ing attitude is that things should 
remain stable, at least for a while. 

As GMA president Bruce Kot>lish 
has seen a lot of change during his six 
years with the organization. On Mon- 
day (5) hell assume his new position as 
president of Reunion Records. Under- 
standably, this GMA Week was an emo- 
tional one for him. "fBeing] at GMA the 
past few years — that complete experi- 
ence becomes so much a part of your 
life. To leave that is somewhat trau- 
matic," Koblish admits. 

"The work at GMA is so different 
from what it will be working at 
Reunion. It creates a bit of mixed emo- 
tions as I contemplate this change and 
make this move ... I tend to deal with 
things on a combination of a rational 
and emotional level, and I've already 
shed a few tears during the time of the 
decision because I knew I was letting 
go of something that had been a big 
part of my life. And yet I'm equally as 
excited and loddng forward to the chal- 
lenge at Reunion. " 

Asked about the accomplishment 
he's most proud of. Koblish sa>"s, "The 
easy things to say would be how we've 
grown — our financial base, our mem- 
bership, the week [GMA Week's 
increased attendance and activity], the 
Dov-e Awards, and all that kind of stufT. 

"All those things are v^ery important, 
but the thing I'm most proud of, and 
feel the most satisfaction with, is the 
le\'el of relationships r\'e been able to 
develop with a very diverse group of 
people. Winning the supiwrt and favrjr 
of the industry at large is something 
l\v never taken for granted." 

Koblish knew that the success or fail- 
ure of his first GMA Week as bead of 
the organization would be crucial. "The 
first year was a tremendous learning 
experience," he says. "At the end of that 
first year, we met to wrap up the week, 
and people almost had their jaws drop 
because we had had such a dramatic 
turnaround . . . From that point on. it 
allowed me personally to ha\'e the cred- 
ibility, and it gave a new sense of vision 
and purpose for GMA that caused 
everybody to be energized." 

Under his guidance, GMA has 
enjoyed tremendous success, and the 
past year has been a good one. Koblish 
definitely exits the GMA on a high nc^. 
Attendance for GMA Week was 3,000, 
and when the Dove Awards concluded 



the week, an enthusiastic crowd of 
6,500 saw the Christian music industry 
showcase its best and brightest at the 
Nashville Arena (the first awards show 
to be held there). 

"I am especially pleased with the 
level to which the show has been 




by Deborah Evans Price 

brought," Koblish says. "When I came 
into GMA, we were under our last year 
of agreement with TNN. There were a 
lot of things about to happen within the 
industry, and I felt very strongly the 
GMA needed to take the show back into 
it* own hands [with] ownership of pro- 
duction and direction and try to make it 
into something our industry at large 
c(nil<i prtmd of, and more than that, 
something that would showcase what 
this music was about" 

As he leaves GMA, are there any 
regrets? "I wi.'ih I could have seen 
maybe a little more . . . opportimity to 
deal with more spiritual things," he 
says. "To be not only an association that 
represents the industry and the music, 
but to come to a point where there's a 
greater infusion of what this music 
means from a spiritual Icwl and what 
role does (5od really have for this music. 

"That's not a judgment, because this 
industry is filled with people who have 
a high priority for ministry and living 
their li\Bs in a way that's pleasing to the 



Lord . . . I'm just so thrilled about 
where we are potentially as an indus- 
try. We just ahvaj-s have to maintain the 
proper balance between the spiritual 
side and business side." 

Best wishes to Koblish and newly 
appointed GMA president Frank 
Breeden. 

More gmainfo: in 

addition to the abundance of 
showcases, GMA Week 
activities included sewral 
different conferences run- 
ning simultaneously. Semi- 
nars covered Christian 
radio, music and video 
retailers, concert promot- 
ers, music video, and aspir- 
ing artists and industry 
leadership. Re:think presi- 
dent Charlie Peacock's 
session was titled 'The Creati\^ Chris- 
tian Life." Rocketown Records presi- 
dent Don Donahue conducted "Getting 
Signed in the "DOs: Realities And Mj'ths 
Of The Christian Record Company." 
KSBJ Houston GM Tim McDermoti 
filled in for K-Love Network's Dick 
Jenkins to moderate an informative 
radio industry session on "Acquisition 
Ami Eximn.sion" financing, with hand- 
outs that offered entrepreneurs lots of 
nuts and bolts info. 

A roundtable on "Women In The 
Christian Music Industr>'" drew mixed 
reactions. Warner Christian Distribu- 
tion's Melinda Scruggs-Gales, Bleau 
Sl^ Entertainment's Jenny Lockwald, 
Harmony Records' Raina Bundy* 
songwTiter Connie Harrington, and 
Gospo Centric's Vicki Mack Latail- 
lade were the panelists who shared 
their experiences and insights and 
fielded audience questions. (Benson 
president Jeff Moseley was publicly 
acknowledged by the panel as being 
(Continued on page 66) 
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• Package design 

• Manufacturers of audio, 
video & blank tape loaders 

■ Tape custonn duplicators 

• CD & videodisc manufacturers 

• Blank tape product charts & 
sales Statistics 
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• Jewel box manufacturers 

• and more! 
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SOUNDTRACK 

Ahi5U 22««eKatNo- 1 THE PREACHER'S WIFE 
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KIRK FRANKLIN AND THE FAMILY* GOSfO centric 72127 WHATCHA LOOKIN' 4 
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11 

26 


TD. JAKES 

iNTtGRiTYWoftD 67^31 w: TD. JAKES PRESENTS MUSIC FliOM WOMAN, THOU ART lOOSED! 


(T) 




ANOINTED WORD G7B04/CP1CBI UNDER THE INFLUENCE 
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CARLTON PEARSON 

WARNER ALLIANCE 46354 ■ LIVE AT AZUSA 2 PRECIOUS MEMORIES 
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26 


DONNIE MCCLURKIN WARNER ALUAKE 4fi297AVARNER SRtK DONNIE MCCLURKIN 
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BEBE & CECE WINANS SPARROW 3704aEMl GREATEST HITS 


CD 
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KURT CARR SINGERS GOSPO CENTRIC 72138 NO ONE ELSE 
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12 


VARIOUS ARTISTS tribute 1087/DlADEM CELEBRATE GOSPEL 3 
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FREO HAMMOND It RADICAL FOR CHRIST 

veritk 43046 M THE SPIRIT OF DAVID 


11 


11 


81 


CECE WINANS sparrow 51441 ALONE IN HIS PRESENCE 


12 


12 
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RICHARD SMALLWOOD WITH VISION 

VERITY 43015 ADORATtON; UVE IN ATLANTA 
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14 


16 
20 
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VARIOUS ARTISTS 

CGI 165252 TODAY'S GOSPEL MUSIC COLLECTION 
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VERITY 43019 VERITY RECORDS LIVE AT THE APOLLO 
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THE GEORGIA MASS CHOIR savoy 7123 GREATEST HITS 
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raiANOA AOAMS VESnY 43027 YOLANDA LIVE IN WASHINGTON 


17 
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23 


MtGHTY CLOUDS Of JOY iNTOtsOUND 9226 LIVE IN CHARLESTON 


It 


19 


48 


MISSISSIPPI MASS CHOIR 

MAmC0 6022|ia I'LL SEE YOU IN THE RAPTURE 


19 
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„ RICKY DILLARD'S NEW GENERATION CHORALE 

'»lCR«KLBrfi -ur, WORKED IT OUT 


20 
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,c' RON WINANS PRESENTS FAMILY! FRIENDS 

" . SEHH 332l: ; ' FAMILY & FRIENDS IV 


21 
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29 HELEN BAYLOR word 67803/EMC LOVE BROUGHT ME BACK 
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7 MEN OF STANDARD Musat SHOALS 80I3JMAUICO MEN OF STANDARD 
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THE WILLIAMS SISTERS 
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WAHOA NERO BUTLER sound OF MSPEL 223 ALL TO THE GLORY OF GOD 
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LUTHER BARNES & THE SUNSET JU8ILAIRES 

ATUNTAINrL 10219 HEAVEN ON MY MIND 


28 


24 


62 


V.I.P. musk: t ARTS SEMINAR MASS CHOIR vehti ijoub S1AND! 


27 


13 
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KENNY ELDRIDGE t THE JESU^ELEBRATION MASS CHOIR 

BORNAGAIN 1013 SO WONDERFUL 


(S> 


34 


13 


BISHOP RONALD E. BROWN 

SUMG GOSPEL 9600 I IVf ' HAVING GOOD OLD FASHIONED CHURCH 
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CARLTON PEARSON WARNER ALLIANCE 46006 LIVE AT AZUSA 
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BROOERICK RICE 

Kifii i-ji'i 10;;; TOMMY FORD PRESENTS; BRDOERICK E. RICE AUVE AUVE AUVt 
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COLORADO MASS CHOIR vcrity 43056 WATCH GOD MOVE 


® 


RE-ENTRy 


COMMISSIONED verity 43059 ■ IRREPUCEABLE LOVE 
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TRI'STATE MASS CHOIR III PARADISE ie5;4mi BIND ME CLOSER 
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HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR 
VERITY 4306211 UVE IN NEW YORK BY AMY MEANS... 
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REKCUVEVMIS meek 399s I'VE GOT A TESTIMONY 
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STEVE MIDDLETON t UNITY t PRAISE 

PARA0iSET(5C0T U121&CGI PRAISES FROM THE SOUL 
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CHRISTOPHER BRINSON MALAC0 4487 WHAT IF GOD IS UNHAPPY? 
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USA PAGE csi 161270 MORE THAN YOU'LL EVER KNOW 
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WORD 67687.itPIC JUST A WORD 
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Artists & Music 



C Recortls with the grealesl Mt« eairs this we«k, • Recording Indyslry Awn Of Amciic;i IRIAA) cfflitiCitfOn fw 
i.n . of 500.000 umis. 4 RIAA ceriilicat'on fot sales of 1 miiliofi umls with each aOdittor.ai million indicalw) bv a 
numtttt lollOMnng the symlw' fot twxeO sets, and doubie altkjrrts Milh a running tinne that exceeds two houis, (Tie RIAA 
multiplm shiprncnU tiy lh« oumtHrr of diics aiul:'i>T lapes. All dltximit available on cassette ana CD 'Astedsk indicates 
vinyl >vailabl« ■ indicates past o( present Heatseeker titles, e 1997, Billboartl/BPI Cominunicattons. 

CRAIG MACK 

(Contimted from page 19) 

classroom. 

Says Eric B.. "[The PSAs] are going 
to be based ai*ound Craig and the idea 
that if I didn't get a break [in the music 
bii.sine.ss| I wttuld nee<l to he in school, 
and after this is over, I'm gonna be In 
school' 

"We don't want these kids to think 
that ev-erybody in the music business 
has money, that e\fr\'lxxi>' on TV gets 
paid. The PSAs are gonna deal with real 
issues; it's not gonna be some corny one 
where you feel like the person doesn't 
even feel what they say." 



In addition, Street Life is in talks 
with Vibe and The Source magazines to 
help sponsor Mack's free concert visits 
at ranous schools across the country to 
support "On Time For School" pro- 
grams. "It's all about giving back and 
concentrating on bringing up the youth 
of today," says Eric B. 

Although no formal international 
plans are set, "Operation: (Jet Down" is 
slated to be released on Attic Records 
in Canada and Pony Can>'on in Japan. 

Mack's songs are jjublished through 
Mackworld Inc. 




by Lisa Collins 

The GRAPEVINE: Word is that Fred Hammond- 
Radical For Christ founder and one of gospel's top pro- 
ducers — is close to finalizing a production/label deal with 
Verity Records. This is part of a restructuring now in 
process at Jive/Zomba, following its recent acquisition of 
Benson Music Group, to which Hammond was signed. 

Furt her, Bryon Cage just might be among Hammond's 
first signees. The Atlanta-based singer and performer 
recently gave notice to his label, Atlanta International 
Records (AIR), that he would not be re-signing, though no 
official alliance with Hammond has been struck. Yet while 
Cage has decided to spring hoi^v, AIR has shored up all 
the angles with its heaviest hitter, Dottie Peoples, re-sign- 
ing her to a three-year deal. And while production on her 
newest album, "Testify," is complete, AIR execs have 
decided to push back its release until July 1, as sales for 
her current album, "Count On God," are still going quite 
weU. 

Down NASHVILLE WAY: Co-hoeting the Doves wasn't 
the only spotlight CeCe Winans was able to nab during 
festivities surrounding the recent Gospel Music Assn. 
Week, held April 23-27 in Nashville. Instead she took cen- 
ter stage in a press conference to announce the debut of 
"CeCe's Place" this fall. The award-winning gospel star 
will double as host and performer of the series, which will 
feature live performances as well as informal interviews 



with an average of three guests per episode. 

"This show will mark my first regular network televi- 
sion series appearance," Winans noted. "I thank Odj-ssey 
for helping me make a dream come true, but also for its 
commitment to music with a message of faith." 

The national religious cable TV network is available in 
more than 30 million homes throughout the country via the 
Primestar direct- to-home satellite service (Channel 83) 
and C-band dishes. 



H 



I(3HER GROUND: Planet Entertainment throws its 
hat into the gospel field with the launch of Higher Ground 
Records Inc. a wholly owned suKsidiary, specializing in the 
production and distribution of gospel. The company, which 
bowed in March, has already signed the 19% GMWA 
Youth Mass Choir, Charies Fold & the Cincinnati Mass 
Choir, Carlton Burgess & Complete Praise, and the 
Philadelphia Mass Choir. The label was founded by Vic- 
tor S. Waller (president), Albert E. Jones, James Ford, 
and Calvin Taylor, and although it has thus far recruited 
mostly choir ensembles, the company plans to expand its 
roster to include solo artists, quartets, and others "who 
create music with a positive message." 

Briefly: Warner Alliance has set Saturday (10) as the 
date for the live concert that will mark the recording debut 
of comedian Jonathan Slocumb, who was added to the 
label's roster earlier this year. Atlanta is the place. 

Also on Saturday (10), Detroit entrepreneur Larry 
Robinson, owner of (iod's World (Detroit's largest gospel 
outlet) and that city's WWON, is hoping to establish his 
"Be Ye Exalted" program as the largest indoor paid gospel 
concert in this country. More than 13,000 are exiK-ctcd to 
turn out at Detroit's Cobo Arena. Featured artists include 
John P. Kee, Hezekiah Walker, God's Property, Ricky 
Dillard, Donald Lawrence & the Tri City Singers, Clay 
Evans & the AARC Choir, and Ben Tankard. Broder- 
ick Rice is set to serve as MC. 



FEAR NOT 

the latest release from the WILMINGTON CHESTER MASS CHOIR features the 
traditional soul-stirring sound that has established them as one of America's 
premier choral aggregations ...and reminds us that God Is siili in control! 



lieiinilMEST DMWIS, JR.-S 

WILMINGTON CHESTER MASS CHOIR 
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ATLANTA INTERNATIONAL RECORD CO., INC. S81 Memorial Drive S.E.. Allanla. GeoroB 30316 
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Scanty '60s Off-Broadway Selection 
Prompts Return To 'Original Concepts' 



B 



ACK ON BROADWAY: "Lyrics & 
Lyricists" impresario Maurice 
Levine pulled u switch for the April 
12-14 show at the 92nd Street Y in 
New York. As \mrt of the season-long 
theme, "Broadway Songs Of The 
'iiOs," Levine originally planned an 
edition devoted to songs from off- 
Broadvv^y productions like "The Fan- 
tasticks" and "Dames At Sea." 

However, he told his Y audience, 
there weren't enough tunes to sup- 
port a full performance, so Levine 
focused instead on original-concept 
Bniatiway musicals of the [)eriod, also 
the subject of the season finale, June 
7-9. Off-Bnmdway was limited to four 
selections, including Mary Rodirers 
and Stephen Sondheim's "The Boy 
From . . . ," a takeoff on the bossa 
nm'a hil "The Girl From Ipanema" 
written for "The Mad Show." 

Sondheim was better represented 
by a knockout 
rendition of 
"You Could 
Drive A Person 
Crazy," one of 
three songs 
chosen from 
"Company." 
Claiborne 
Gary's perfor- 
mance of that 
show's "The Ladies Who Lunch," 
whose lyrics hawn't lost their sting, 
lived up to Elaine Stritch's original 
version. 

"Original Concepts" offered selec- 
tions from "Milk Ami Honey," "Stflp 
The World— I Want To Get Off." "Bye 
Bye Birdie." "Fiorello!." "Wildcat." 
"No Strings," and "Minnie's Boys" 
sung by Cary, Joan Barber, Jim 
Gricar, Bill Nolte, Ryan pQrry, and 
Deborah Tranelli. The performers 
were generally effective, but the stag- 
ing often lacked zip. perhaps because 
of the change in the program. 

Next year, "Lyrics & Lyricists" 
returns to Broadway's golden era 
and the songs of the Gershwins. 
Porter, Kern, Berlin, et al. 

The AMERICAN SOUND: It's 



been 30 years since writers/produc- 
ers Leon Gamble and Leon Huff 
helped bring on thel'hiladelphia 
Sound with their hit song "E.xpress- 
way (To Your Heart)" by the Soul 
Survivors. Many hits (and countless 
covers) later, their publisher. Warn- 
er/Chappell Music, is celebrating the 
anniversary with a special sam- 
pler/interview tape that chronicles 
their careers with more than 90 min- 
utes of their material, along with 
interviews with the dynamite duo. 
- Their biggest hits include "If You 
Don't Know Me By Now," "Love 
Train." "When Will I See You 
Again." and "I'll See You When I 
Get There." They are among 100 
songs recorded bv the likes of the 
O'Jays, Harold Melvin & the Blue 
Notes, Diana Ross & the Su- 
premes, Aretha Franklin, Teddy 
Pendergrass, Wilson Pickett, Lou 
Rawls, Dusty Springfield, Simply 
Red, anf I Heavy 
D & the Boyz. 

At Warner 
Bros. Publica- 
tions, the mu- 
sic print wing 
0 f Wa rn e r / 
Chi^]peIl,the>'S« 
come up with a 
dandy match- 
ing folio to a 
retrospective, "I-Vank Sinatra — The 
Best Of The Capitol Years," contain- 
ing 67 songs, along with the boxed 
set's original Grammy-winning liner 
notes by Will Friedwald. List price 
is $26.95. 

Print on print: The following 
are the best-selling folios from Hal 
Leonard Publishing: 

1. Rage Against The Machine. 
"Evil Empire." 

2. The Who, "Definitive Collection." 

3. The Beatles, "Anthology Vol. 3." 

4. Cranberries, "To The F^thftil 
D(?parte<l." 

5. "Rent," vocal selections. 

Assistance in preparing this column 
was provided by Setk Goldstein in 
New York. 




by Irv Lichtman 



"HELP!" 

0\'er a |)erio(l of twelve years I have composed over 80 sonpi and 
incorporated them in 4 plays. 35 of the sonars can lie sunf; inde])endently 
of the plays. Their themes var>' and may be classified as romantic, 
religious, humorous and slightly satirical. They are "musical" and 
tuneful and I- sincerely believe they are worthy of being sung by 
recognized accomplished singers. I am a South African living thou.sands 
of miles from the musical and theatrical world and consequently 
searching fon 

1. A soprano and tenor with experience and recognized professional 
repute to listen to the tapes and lyi-ics with a view to singing 
them publicly. 

2. A recording company. 

3. A theatrical comi)any to road and listen to the musical plays with 
a view to their production of the stage. 

■ Will anyone inlei-esled contact me. 



(From (he llnited KinKdom) 
Tel: 0027-1 l-«2.1-.1fi2S 
Fa.\:0027-ll-892-16.^S 

I'.O. Box 1012 



PETER DE VRIES 



t From the United Slates of .America) 
Tel: 01127-1 1-82.'J-.'Mi28 
Fax:(lll27-Il-S92-I65rt 
ItoksburK 1 IfiO • South Arrica 




fk 



Dropping By. Danielle Gerber. vocalist/guitarist for 
Danielle's Moulh, and Joe Mardin. drummer/producer for 
Danielle's Mouth and president of NuNoise Records, 
recently dropped by BMt in New York, where they were 
greeted by senior VP Del Bryant and president/CEO 
Frances Preston. Shown, from left, are Bryant. Gerber. 
Mardin, and Preston. 




Win, Win, Win, Win Situation. Tracy Chapman was one 
of the major winners at the recent Bay Area Music, or 
Bammie, Awards in San Francisco, earning kudos for 
album of the year ("New Beginning"), song of the year 
("Give Me One Reason"), outstanding female vocalist, and 
musician of the year. Shown, from left, are Todd Brabec, 
ASCAP senior VP/director of membership; Chapman; and 
San Francisco Mayor Willie L. Brown Jr. 




Three To Make Ready. Three songwriters — 1997 Dove 
Award nominees for Ransom recording artist Jeff Silvey's 
"Little Bit Of Faith" — recently began a new collaboration in 
Nashville. Shown, from left, are Randy Boudreaux. whose 
credits Include Tracy Lawrence's 'Alibis" and Clay Walk- 
er s "Who Needs You Baby": Silvey; and Kim Williams, co- 
writer of Reba McEntire's "The Heart Is A Lonely Hunter " 



A New Chapter For Page. Sony/ATV Music Publishing 
has signed singer/songwriter/producer Martin Page. 
Shown celebrating Page's official arrival at the publisher's 
New York offices, from left, are Laurie Soriano, attorney for 
Page; Kathleen Carey, senior VP of creative affairs at 
Sony/ATV; Page; Jody Graham Dunltz. executive VP of 
Sony/ATV; Diane Poncher of Diane Poncher Management; 
and Richard Rowe, president of Sony/ATV. 




Something To Write About EMI Music has purchased 
Lynn Jacobs' publishing share for her hit song "Some- 
thing To Talk About," which earned Bonnie Raitt a Gram- 
my Award. Jacobs is shown with Robin Godfrey-Kass, 
executive VP of West Coast operations for EMI Music, 
who negotiated the deal. 




The World Is Theirs. Minder Music Ltd.. the U.K. indie 
publisher, has signed Los Angeles-based writer Gavin 
Christopher to an exclusive wortdwide deal. Minder has 
previous works penned by Christopher, including the U.S. 
hit "Once You Get Started" by Rufus Featuring Chaka 
Khan and the 1992 dancefloor success "Don't Lose The 
Magic." recorded by Christopher's sister, Shawn Christo- 
pher. Among other projects, Gavin Christopher has co- 
written four songs for a Virgin album by Bngette 
McWilliams called "Too Much Woman," set for release this 
month. One of those songs, first single "Fire." is also due 
this month. Shown, from left, are Rick Joseph, Minder's 
attorney; Christopher; and John Fogarty. Minder's manag- 
ing director. 
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Audiotape Pro True To Format 

BASF Sales Vet Weathers Industry Storm 



I BY DAN DALEY 



Even his media relations person 
refers to him as a "lifer" in the profes- 
sional audio business. 

Joe Ryan, who now oversees the dis- 
tribution and sales of BASF tape to 
studios throughout the U.S., studied 
business at Kent State UniN-ersity in his 
native Ohio the jtar after the worst of 
the anti-war demonstrations on that 
campus in 1970, and those events had a 
^^^^^^^^ subtle but lasting 
^^^I^^^^B on 
H^^^^H He switched Ui 
WF Cal State, where 

■»» * F he turned his 
focus to electrical 
engineering, and 
went, upon gradu- 
ation, to Super- 
RYAN scope, the con- 

sumer-electronics 
division of Japanese electronics giant 
Marantz. The technical ejc|)ertise Ryan 
acquired at Supcrscopc landed him the 
job of chief engineer at ASR Recording 
in Chat«worth, Calif., a few >*ears later 
It was when Ryan joined German 
tape manufacturer BASF in 1985 that 
his nontechnical abilities began to blos- 
som, and, combined with his technical 
and business education and expeiience, 
led him to the |K)sition of national sales 
manager for the tape manufacturing 
division, based in Bedford, Mass. ■ 

But the tape business, which for so 
long had been one of the conservati\'e, 
quiet eddies in the turbulent oceans of 
professional audio technolt^ change, 
moved to front and center in November 
1995 when 3M announced it would get 
out of the business 13 months later. 

"It was exciting, becau.'io this was an 
opportunity we had been waiting for to 
grow our market share," recalls Ryan. 
"We saw that the structure of the busi- 
ness was about to change radically, and 
we started gearing up for it. Theiv was 
a sense of euphoria around the office." 

There was good reason for optimism; 
BASF's professional audio studio tape 
lines* sales had been relatively stag- 
nant, and the comjiany was still reeling 
from the failure of the AGFA-brand 
studio tjipc after BASF ha<l purchased 
that company in 1993. But the 
announced departure of 3M had the 
potential to create a large hole in what 
had been, until that time, a very static 
market, in which Ampex (soon to 
become Quantogj') had an overwhelm- 
ing share of the professional audio tape 
market — estimated at more than 



HQ'S— and which had 3M and BASF 
slugging it out for the remaining share. 
"There was the sense that there was 
nowhere to go but up," says Ryan. 

But the changes in the tape market 
didn't stop at 3M's departure. Prior to 
3M's exit, the Minnesota-based compa- 
ny struck a deal to sell Quanteg>' the 
intellectual properties and formulations 
of its pro-audio and videotajx; divisions, 
which had the effect of transferring a 
sizable portion of 3M's studio market, 
built around its high-output 99(5 for- 
mulation, to Quantegj'. Meanwhile, the 
new sales team Ryan had been building 
at BASF was peppered with defections 
as the German company went through 
a rocky direstiture period. 

It had long been an open secret in the 
industry that BASF Magnetics' parent 
company was looking to sell the tape 
division, which had seen its rewnues 
drop in recent j-ears as the linear tape 
format came up against optical formats 
like CD. The first announced pending 
sale in mid-1996 was to Turkish elec- 
tronics conglomerate RAKS. 

However, in light of the stresses the 
German economic system was under- 
going that .saw the threatened mass 
deportation of Turkish guest workers 
who had been lured to Germany dur- 
ing its economic expansion in the '80s, 
the notion of a large German firm 
being taken over by a Turkish one 
caused many BASF employees to balk, 
resulting in demonstrations in the. 
streets in Wilhelmsha\'en last fall. 

BASF had also timed the sale to 
coincide with contract-renewal negoti- 
ations with some of its largest unions; 
that exacerbatefl the unrest b\' making 
it appear that the lack of a contract 
would make the tape-manufacturing 
division look especially atti'activ'e to a 
non-European bu.ver 

Based on those conflicts, the RAKS 
deal collapsed, and Ryan's nascent mar- 
keting olTensivx! deflated with it. Those 
defections accelerated with the 
announcement of negotiations with 
Korean corporation KOHAP — which 
bought BASF's magnetic tape division 
in late 199fi. closed the U.S. oi>erations 
of BASF, and renamed the manufac- 
turing operation in Germany EMTEC 
(European Multimedia Technologies). 

It-was at that point that Ryan began 
to reorganize a new team, this time an 
independent one, under the rubric JR 
Pro Sales Inc., to become the indepen- 
dently owned sales and marketing 
operation for BASF tape in North 
America. KOHAP helped underwTite 



THE HOT 100 

CANT NOBODY HOLD ME DOWN • Sman "Putty" Combs, S- Jordan. Cartos Broady, NasNem Myiicfc. U. 
BMha, 0. Prvtfoplno. M. WHder. S. Robinflon • SugartulLBMl. Justin CombA'ASCAR EMI Afif4< ASCAP. 
Amanl'ASCAR Ju»y Ste/ASCAP KASHHACK ASCAn U B«tha ASCAR Buctiu ASCAP. No Ear«'ASCAP 

HOT COUNTRY SINGLES ft TRACKS 

ONE NIGHT AT A TIME • tart Bud Lee. Eddy Kilgallon. Roger Cook • EMt Blackwood. BMI, Golly 
RogmBMI, Song Ittand BMI. Life's A PHch. ASCAP, Neon SkyASCAP Hipp Row ASCAP 

HOT R&D SINGLES 

HYPNOTIZE • ChrMoph«r Wallace, Sean "Putty " Combs, Detlc AngeleRle. Ron Lawrence. Artdy AmMr, 
Randy BkIbzz. Rkdcy WalMra, DouglBS Davis • Big Poppa ASCAR Justin Combs- ASCAR EMI Aprll'ASCAP. 
MyitBfy SyMemBHI. Almo ASCAR BadjuzASCAR DanlcaBMI, Entaitalnlng'BMI 

HOT RAP SINGLES 

HYPNOTIZE • Christopher Wallace. Sean "Putty" Combs, Dwic AngetotUe. Ron Lawrence. Andy Armer. 
Handy BadBZz, Ricky Watters, Douglas Davts • Big Poppa, ASCAR Justin Combs' ASCAR EMI Apnl ASCAR 
Myvtery System BM. Alma ASCAR Badazz ASCAR Danica'BMI, Entertalrting.'BMI 

HOT LATIN TRACKS 

SOLO EN Tl • VInce Clariie • Sony ATV BMI 



the .IR Pro Sales witli a start-up loan 
that Ryan sa>'s has already been i-eiKiid. 
Within five months, Ryan had rebuilt 
the sales force to 15 people nationally, 
mostly former BASF employees who 
felt the situation had stabilized. 

"The pancake fduplicator] business 
survived the upheavals," says Ryan. 
"That business remains strong. It's the 
ramp-up of the studio business that was 
delayed by all this, and that's still an 
important market that we can double 
and triple our market share in." 

Ryan adds that KOHAP shares with 
him the assessment that while pancake 
products are the company's best short- 
term products, studio products — BASF 
analog 468, 911, and the high-output 
900, plus its digital DM931— represent 
lt)ng-range growth. 

"We know that the studio business 
wants to have more than one aupjilier," 
says Ryan. "So we're letting people 
know that they have a choice. We're 
implementing an advertising campaign 
for analog and digital tapes, and we're 
sponsoring listening sessions in Boston, 
New York, Chicago. L.A., and Miami, 
getting the tape out to the engineers 
and producers. It's introducing them to 
this range of products that the compa- 
ny previously never really properly 
introduced them to. Studio products 
were considered a tertiary line to the 




Pa<» Comes To Massenburg's AID. George Massenburg Labs (GML) has 
appointed Los Angeles-based Audio Intervisual Design (AID) as its distributor for 
all peripheral products. Shown celebrating the agreement, from left, are AID 
head Jim Pace and producer/engineer/GML principal George Massenburg. 



old management structure, after pan- 
cake and consumer tape." 

Historically, BASF's U.S. market 
share was below 5% — about 3% of the 
analog market and 1% of the open-reel 
digital market Ryan sa^-s he can grow- 
that to as much as 15% in analc^ tape 
by year's end, based on a larger, more 
focused sales force and predicated on 
his belief that the studio market will 
support the idea of multiple suppliers. 

He also says that the digital and ana- 
log products haw picked up a point or 
two of share just in the first few 
months of this year. New ad campaigns 
wjll a.\m target the fast-growing mod- 
ular digital multitrack (MDM) market 
of S-VHS arid 8 mm tape, both of which 
were introduced by BASF last year but 
which are only now undergoing a for- 



mal introduction to their markets. 

What Ryan is not doing is attacking 
the price structure of tape. After a 
dozen years with BASF', Ryan knows 
the devastating effects of price slash- 
ing in tape markets. "We realized 
there was nothing to be gained by that 
approach," he says. "The strategy is to 
fight for market share using quality." 

The studio business remains a chal- 
lenge, both because of Quantegy's pos- 
session of large parts of its real estate 
and because Ryan feels that previous 
attempts to make gains there had bct^n 
undercut by circumstances beyond his 
control. "The product was there, the 
quality was there." he says, "Now the 
means are there, too. The challenge has 
ahh'ays been there, but this time we're 
much l)etter prepared to meet it" 
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BILLBOARD'S NO. 1 SINGLES (MAY 3 


REDI 

1997) 


TS 


CATEGORY 


HOT 100 


R8.B 


COUNTRY 


ADULT TOP 40 


fVIAINSTT?EAM Rda 


TITLE 
Artist' 
Producer 
(Ubel) 


HVPNOTIZE 

T)« Notorious B.I.G.' 

Deric "D Dot" Angeld' 

tie, Ron "Amen-Ra" 

Uwrertce, Sean "Puffy" 

Combs 

(Bad Boy/Arista) 


HYPNOTIZE 

The Notorious B.I.GV 

Deric "D-Dot" Angelet- 

tie, Ron "Amen-Ra" 

Lawrence, Sean "Puffy" 

Combs 

(Bad Boy.'Aristal 


ONE NIGHT AT A TIME 
George Strait' 
T. Brown, G. Strait 
IMCAl 


YOU WERE MEANT FOR 

ME 

Jewel/ 

Ben Keith, Peter Collins 
(Atlantic) 


PRECIOUS DECLAIM- 
TION 

Collective Soul 
Ed Roland 
(Atlantic) 


RECORDING 

STUDIO(SI 

Engineerts) 


DADDY'S HOUSE 
(New Vorli, NY) 
Ooug Wilson 


DADDY'S HOUSE 
(New York, NY) 
Doug Wilson 


EMERALD SOUND 
STUDIOS 
INashvUle. TN) 
Steve Marcantonio 


BEARSVILLE STUDIOS' 
SOUNDSTAGE 
(Bearsii«e,NY/Nxtwle,TN) 
Chris Shaw 


HOUSE OF BLUES 
(Memphis, TN) 
GRgArclilila 


RECORDING 
CONSOLE(SI 


SSL9(X)0 


SSL 9000 


SSL 4000E with 
Ultimation 


Neve 808a'SSL 6000E 
wrth G senes computer' 
SSL J90O0 


SSlGSeries 


RECORDER(S) 


StuderASOOMKII 


Studer A800 MKII 


Sony PCM 3348 


Studer A800 MKIII 
Sony 334&'Studer D827 


ProloolsDASS 


MASTER TAPE 


Ampe>499 


Anipa499 


Ampcx467 


Ampei 499/Sony 1416 


Aiiipa499 


MIX DOWN 
STUDIO(S) 
Erlgin«eris) 


DADDY'S HOUSE 
(New Yorli. NY) 
Lane Craven, Sean 
"Puffy " Combs 


DADDY'S HOUSE 
(New York, NY) 
Lane Craven, Sean 
"Puffy" Combs 


MASTERFONICS 
(Nashville. TNI 
Chuck Ainlay 


EMERALD STUDIOS 
(Nashville, TN) 
Joe Baldridge 


LARABEE 

(Los Angeles, CA) 

GfetArchiDa 


CONSOLE(S) 


SSL 9000 


SSL9O00 


SSL 4000E with 
Ultlmstion 


SSLG« with Ultimation 


SSL9000J 


RECOROER(S) 


StaiderASOOMKII 


Studer A800 MKII 


OtariDTR 90011 


Studer A800 


Studer A827 


MASTER TAPE 


Ampo 499 


Ampex 499 


Ampex 467 


Ampe« 499/Studer 
Aj20/BASF 468 


Ampei499 


MASTERING 
Englrmr 


POWERS HOUSE OF 
SOUND 
Herb Powers 
HIT FAaORY 
Carlton Batts 


POWERS HOUSE OF 
SOUND 
Herb Powers 
HIT FACTORY 
Carlton Batts 


GEORGETOWN 
MASTERS 
Denny Puree!! 


GATEWAY STUDIOS 
Bob Ludwig 


PRECISION 
MASTERING 
Stephen Marcussen 


CD/CASSETTE 
MANUFACTURER 


BMG 


BMG 


UNI 


WEA 


WEA 



e 1997. Billboatd/BPI Communications. Hot 100. R&B & Country appear ii 
Contemporary, Club Play, and Dance Sales rotate weekly. 



this feature each time; Mainstream Rock. Modern Rock. Rap. Adult 
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International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Tower, HMV Expand In Asian Markets 



Aggressive Pricing At 
New HIVIV In Singapore 



■ BY PHILIP CHEAH 

SINGAPORE— Despite HMV's ag- 
gressiw pricing pwliey when it opened 
for business April 28 in the Orchard 
Road shopping district here, local 
retailers say they are optimistic that a 
price war can be averted. 

AH new releases at the British 
chain's 25,000-»quare-foot Singapore 
flagship outlet — reportedly the 
largest music store in Southeast 
Asia— are priced at $12-$13.50. That 
is as much as $2 below prices at its 
head-to-head competitor, Tower 
Records, a short distance away. 

In fact, HMV appears to be match- 
ing the lowest prices offered by its 
smaller competitors in Singapore. 
This gives the store the advantage of 
being a one-stop shop, a place for cur- 
rent releases at the lowest cost and a 
place to hunt down rare import col- 
lectibles. 



P'Gram Sweden 
CEO Appointed 

IX)NDON— PolyGram has appoint- 
ed senior Eastern European execu- 
ti\e Thomas Hedstrom to the newly 
created post of PolvGram Sweden 
CEO. 

Hedstriim, currently VR Eastern 
Europe, for PolyGram Continental 
Europe, will 

succeed Len- PolvGram 
nart Back- 
man, who has 

stepixxl down as managing director 
of I'DlyGram Sweden. 

A R)lyGram statement says Hed- 
striim will retain his Eastern Euro- 
pean title but "will no longer direct- 
ly supervise" the companies there. 

In his new role, which he takes up 
May 12, Hedstrom, a Swede, "will 
have operating responsibility for all 
aspects of Polj-Gram's activities in 
Sweden," the company says. 

The PolyGram statement adds 
that its Stockholm Labels Group 
will maintain is distinct creative 
identil^ and that managing director 
Ola H^kansson "will work closely 
with Hedstrom." 

It continues, "Operationally, 
HSkansson will report to Hed- 
strom. Functionally, he will contin- 
ue to report to [Continental Europe 
president Rick] Dobbis." 

Backman, who was managing 
director of PolyGram Sweden for 15 
years, will become a consultant to 
the company. JEFF CLARK-MEADS 



HMV 



"The competitire price factor will 
stimulate the dull retail sector," says 
Gary See, GM at Universal Music Sin- 
gapore, "and the deep catalog will 
hopefully turn more fans into collec- 
tors instead of mere top 40 cus- 
tomers." 

Emily Wee, Tower's GM in Singa- 
pore, says, "It's quite clear that HMV is 
planning to sell more of the hit releas- 
es with their pricing. But no one wants 
to start a price war. Because when you 
look carefully, their prices for imported 
discs are as high 
as any shop in 
town. It's still a 
matter of what the 
fans can get at dif- 
ferent stores. For 
instance, [HMVl 
may have an edge 
in Britpop, but we have the edge for 
U.S. indie [releases].'' 
. HMV stocks 250,000 CD and 
laserdisc titles covering rock, pop, 
Asian pop, classical, jazz, and sound- 
tracks — a key strategy', according to 
Philip Kung, the chain's regional man- 
aging director for Greater China and 
Southeast Asia, who wants to have 
"the most comprehensive store in Sin- 
gapore." 

Says PolyGram* Singapore manag- 
ing director Eric Yeo, "Now that there 
is Tower and HMV it's quite clear that 
megastores are here to stay and that 
even more will be set up. It's also clear 
that niche markets arc now impor- 
tant. Just as HMV has built a distinct 
Chinese opera and Chinese classical 
section, small retailers have to find 
their own niche." 

John Aw, managing director of five- 
store Supreme Records, says, "HMV 
is just another competitor to us. When 
they opened in Hong Kong, it was a 
Cantopop market, and the-[ other] 
shops weren't geared up for their kind 
of product. But in Singapore, every- 
body imports, and we release new 
U.K. CDs the same day as they are 
released in London. So we are quite 
used to fierce competition." 

When Tower Records came to Sin- 
gapore in 1993. there was apprehen- 
sion that the megastore approach 
would, destroy the traditional mom- 
and-pop stores. However, that sector 
still exists, and the concerns appear 
to have been largely unfounded. 

As Ho Chan Sian, owner of a typical 
independent outlet, Memphis Music, 
declares, "We can't.afford to fight 
with price. Just as when Tower 
opened, there was apprehension, but 
we still .survived. -With our3,000-CD 
selection, we need to be comprehen- 
sive in our stocks and offer more per- 
sonal attention." 

(Continued on next page) 



Tower Sets Its Sights On 
Singapore, Piiiiippines 



■ BY STEVE McCLURE 

TOKYO— Tower Records is set to fur- 
ther expand its presence in Asia as it 
seeks a site for a second Singapore 
store and considers bids from compa- 
nies in the Philippines that want to be 
Tower's franchisee there. 

While both territories' music mar- 
kets have strong growth potential. 
Tower Records Far East managing 
director Keith Cahoon stresses that the 
U.S. chain — which currently o[>erates 
in Japan, South Korea, Taiwan, Hong 
Kong, Thailand, 
VniHVM Singapore— 
Xnilirn has yet to ink any 
I II [ n new deals in either 

"We've been 
contacted by at least 60 different par- 
ties in the Philippines [who want to be 
Tower's franchisee]." says Cahoon. He 
confirms that among them is Victor 
Siasat, the local franchisee for Guess 
jeans. "We're talking with him, but we 
haven't signed anything." 

Restrictions on foreign ownership of 
retail businesses in the Philippines 
mean that Tower w ill go the franchise 
route if and when it opens. 

As for Singapore, Tower recently 
took over the music sales sections of 
three stores at Singapore Airport, 
besides continuing to look for a site for 
a second outlet of its own. Rival chain 
HMV debuted in Singapore April 28 
(see story, this page). "That seems to 
follow [HMV's] public statement that 
they -only want to go into territories 
where they can own things 100*^," 
Cahoon notes. 

"Singapore Is a strong market, the 
economy is \'ery good, the go\'emment 
is very straight-ahead, and it's an easy 
place to do business," he says. "Wo'to 



done rery well there. Also, Singapore 
is an open port, so if the local labels 
can't supply something, you can import 
it. The only thing that's difficult about 
the country is that it's quite small, with 
only 3 million peq)le," 

Cahoon is equally upbeat when it 
comes to the Philippines. "We think the 
market has tremendous potential. Peo- 
ple in the Philippines have a . . . very 
strong product knowledge, [and| 
they're interested in all kinds of music. 
It's not like some marked, where peo- 
ple interested in music are teenagers 
and young people. There are people in 
their 40s, SOs, and 60s who are still very 
actiw music listeners. And people are 
much more familiar with American 
music, compared with people in other 
countries in Asia." 

But he adds that the Filipino music 
industry's unique "salesgirl" system — 
where local record companies supply 
sales clerks to retailers — remains a 
m^or obstacle to doing business in that 
country. "If you go into even a small 
shop of, say, 500 square feet and you 
want something by Madonna, you have 
to ilnd the Warner Bros, girl," Cahoon 
explains. 

"Consumers are not satisfied with 
this, because if you ask the wTong per- 
son, they'll just try to steer you 
towards whatever it is they're respon- 
sible for selling, and they generally 
don't h'dve very good product knowl- 
edge. Also, the range of what's avail- 
able in the stores is very small." 

Some industry sources claim that 
the system encourages local labels to 
underreport their sales. Among the 
miyor record companies with interests 
in tiie Philippines, the chief pro[K)nenls 
for change are said to be Sony Music 
and Warner Music International. 



Chart Changes Advocated 

Sony U.K. CEO: Singles Lists Need Airplay 



Thiti stonj Jt'os prepared by Mike 
McGeever, programming editor of 
Mttsic & Media in London. 

LONDON— Weighted airplay infor- 
mation must be added to the "official" 
U.K. singles charts to slow the 
turno\'er of hits and retain the charts' 
credibility, according to Sony Music 
U.K. chairman/CEO Paul Burger At 
present, these Chart Information 
Network (CIN) rankings measure 
only retail sales. 

Burger was speaking April 17 at the 
annual Music Radio conference orga- 
nized by the Radio Academy and 
attended by approximately 230 dele- 



gates from Britain's music and radio 
industries. He said, "For those of you 
who think the charts are too quick, the 
charts are manipulated, the charts are 
in danger of disappearing up their own 
arse. I would say I agree [and] I dis- 
agree." 

He acknowledged the rapid 
turnover of hits but emphasized that 
the charts accurately reflect across- 
the-counter sales at retail. "They are 
not manipulatt'd — certainly not in the 
illegal or unethical sense that we are 
regularly accused of." 

On the value of adding airplay data. 
Burger said, "In today's chart envi- 
(Continued on next page) 




CISAC Exec: 
CIS Won't 
Hurt Societies 

■ BY JEFF CLARK-MEADS 

LONDON— The worid's smaller 
authors' societies have nothing to 
fear from the ad\'ent of a global roy- 
alty administration system, accord- 
ing to one of the prime movers 
behind the prc^ram. 

Some bodies have expressed 
fears that their 
local autonomy 
and individual 
cultural identi- 
ty will be un- 
dermined by 
the Common 
Information 
System (CIS) 
now being de- 
veloped by in- 
ternational 
authors' group 
CISAC and its 
European counterpart, BIEM. 

Howe%'er, speaking at the end of 
the second CISAC conference on 
the system, Reinhold Kreile, chair- 
man of the organization's executive 
board, stated, "Any fears in this 
direction were able to be dispelled 
during this symposium." 

The symposium was held April 
21-23 in Paris (Billboard, April 
19). 

In his closing address, Kreile 
argued that CIS will lead only to 
synergies between the world's 
authors' bodies. The iniriwde of CIS 
is to digitally link the individual 
societies' databases to allow for 
faster and more accurate broadcast 
royaltj' distribution. 

As part of the sj-stem, each work 
is assigned an internationally rec- 
ognized number — Swedish society 
STIM has ascribed DOOOOOOOl to 
Abba's "Dancing Queen." Using this 
reference and CIS' WorksNet link, 
any society in the world will be able 
to access STIM's writer and pub- 
lisher information for the song. 

The system will mean that all 
authors' oi^anizations will be able to 
find the details they require at the 
speed of a digital net\\T>rk and will 
be aWe to access original data rather 
than relying on po.^'^ibly inaccurate 
second-hand information. 

This, though, has led some groups 
to feel that their role may be cir- 
cumvented. Said Kreile, "It is vital 
for the efficienc>' of any s\^tem that 
the individuality uf the partners is 
not restricted in areas where cul- 
tural identity is ultimately at stake." 

He added that the Paris confer- 
ence had set the seal on "a .^lound. 
common foundation" frir the imple- 
mentation of the technical .standards 
required to achiew the aims of CIS. 

Howewr, Kreile cautioned, "the 
(Continued on next )xige) 
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Sony In Australia Split Into 2 Divisions 

Changes Include Naming New Columbia, Epic Heads 




■ BY CHRISTIE ELIEZER 

MELBOURNK, Australia— This coun- 
tn,' is the latest international market in 
which Sony Music is forming separate 
Columbia and Epic label di\'isions, each 
with its own managing director. 

The spht comes into effect June 2, 
and the highlights include Sony's re- 
cruitment of a 
seasoned senior 
retail executive, 
Matthew Camp- 
bell of Brashs, to 
head Epic. The 
Columbia post, 
meanwhile, goes 
to Sony marketing 
hiANDUN GM Chris Moss, 

who has been with 
the company for more than 20 years. 
Both Campbell and Moss will report to 
chairman/CEO Denis Handlin. 

"It's a logical progress," says Han- 
dlin, "from changes I brought about in 
199;? with front-line and strategic [mar- 
ketingl and introducing marketing 
heads for the labels. About a >-ear ago, 
I wanted to move the goal posts and 
specialize further. With so many tal- 
ented acts on lK>th international lal>els, 
I wanted to brand-name Columbia and 
Epic a lot more for our local acts." 

Handlin says he also wanted to 
*'assemble the best possible team in this 
industry because we've set ourselves 
great ambitions for this year and 
beyond. It's about breaking new acts, 
particularly new Australian talent, and 
taking them to the world.'' 

Sony's fierce marketing and A&R 
approach has made it market leader 
EKjwn Under, with a share close to 2\% 
for the first quarter. Last year, Han- 
dlin was presented with a special 
recognition award by Sony Music 
International's worldwide corps of 



chairmen. He was also invited to make 
a presentation to them on how the Aus- 
tralian company's marketing turned 
around sales of Michael Jackson's 
"History: Past, Present And Future 
— Book 1" set during the artist's 
November tour. The album topped the 
Australian charts and went from sell- 
ing 80 copies a week to shifting 120,000 
in December 

Sony's latest corporate expansion 
here sees a total of 12 executiws pro- 
moted, while others have been drawn 
from various competitor.'*, including 
EMI, BMG, Warner Video, and the 
Records Clubs of Australia. 

However, it is Campbell's appoint- 
ment at Epic that has the Austrahan 
industry talking. He has been with 
Brashs for 23 years, most recently as 
its GM of operations, ov-erseeing 1,700 
staffers in 124 outlets. He guided the 
chain out of 1994's voluntary bank- 
ruptcy, established it as a recognized 
retail brand with annual sales of near- 
ly $315 million {$400 million Australian) 
and is well regarded by its Japanese 
and Singaporean co-owners. Last 
month, while most retailers reported a 
soft market, Brashs' music division 
claimed a 17% rl**. 

"We've worked together for a long 
time on some fantastic and successful 
promotions," says Handlin of Campbell. 
"He's a passionate music man with a 
wry 'artist development' mind-set, nat- 
urally creati\ie, and hell fit right in with 
Sony's culture." 

Handlin agrees that his new recruit's 
background will be well utilized. "Retail 
marketing Is a massiw factor in break- 
ing artists, and [Campbell'sl experience 
in getting right at the consumer will 
certainly give us an edge." 

Campbell admits that he, too, is 
stunned by his deci-sion. "T had no inten- 
tion of leaving my Brashs family; I was 



quite happy to stay there another 23 
j-ears," he told Billboard. "But this is the 
mcx^t exciting career decision I've made. 
My philosophy Ls very simple. I have a 
passion for music and in bringing it to 
Australian households. Retailing is an 
arm of that, but going to the source of 
the talent and dewloping it through a 
number of distribution mediums is 
somethir^ I'm very interested in." (At 
Brashs. an announcement about Camp- 
bell's replacement is expected shortly.) 

Handlin saj-s that Sony's new struc- 
ture is preparing the company for e\'en 
greater growth and admits to aiming 
for a 30% share. Last month's P&D deal 
with major independent Mushroom 
gives Sony an extra 4%-5% nudge. 

But the focus will be on local A&R 
and marketing those artists globally. 
The record company has already 
achiewd this with Tina Arena, whose 
upcoming album was produced in Los 
Angeles by Foreigner guitarist Mick 
Jones; Silverchair, currently touring 
the U.S. behind its sophomore sqt, 
"Freak Show"; and Human Nature, 
whose single "Wishes" is expected to 
debut on the U.K. charts soon and who 
is set to tour Europe with Celine Dion 
and Jacks<jn. Jebediah and Something 
For Kate, both on the Murmur imprint, 
■ will be launched globally this j-ear 

Handlin will devote more time 
abroad, "getting the big picture" as he 
puts it. His resjwnsibilities now include 
Sony Music'.H New Zealand company, 
also a market leader. Its managing 
director, Michael Glading, previously 
reported to Tom Tyrrell, executire VP 
of administration at Sony Music Inter- 
national in New York. "It brings the 
region closer," says Handlin of the 
change. "Michael has a creatiw team, 
and tf^ether Vi'e can exploit marketing, 
touring, and promotional opportunities, 
particularly for our artists." 



CHART CHANGES ADVOCATED 



(Continued ^from pirceding potiv) 

ronment, only sustained upfront radio 
play can ensure a lasting chart posi- 
tion [for a single], which is what [radio 
programmers] tell me is what [they] 
really want. We .should add airplay 
weight into the singles chart to slow it 
down, but more importantly, to repre- 
sent those records the public is really 
listening to." 

The Sony executive also said a 
reduction in the number of tracks on a 
single to two (four is common in the 
U.K.) would contribute to stabilizing 



CISAC 

(Continued from preceding page) 
new CIS will not eryoy the desired uni- 
versal success until implemented in its 
entirety by all thase inwlved. 

"Against this background," he added, 
"one further result of the deliberations 
is important and meaningful, namely 
the common comiction that only a com- 
pletely interlinked, comprehen.sive CIS 
system will guarantee the success to 
which we aspire. 

"In view of the positive results of 
this symposium, the copyright soci- 
eties regard thcm.se!ves well prepared 
to successfully survive the major 
structural changes at the close of the 
century." 



the chart. "That will reduce market- 
ing. Let the music .sell itself. 

"The only way we are going to sort 
out this mess is by [the record, radio, 
and retail sectors] all sitting down 
together in a common effort to liber- 
ate ourselves from the sacred conven- 
tions and come up with a totally new 
chart environment. Can we achieve it? 
I'd say it's a long shot at best — but 
what alternatire do we have?" 

During a panel discussion follmving 
Burger's speech, CIN director 
Catharine Pusey noted that, according 
to research carried out for the Music 
Riuiio conference, the addition of air- 
play would reduce the number of sin- 
gles entering the top 40. She said a 
chart formulated over four weeks in 
March — combining airplay and sales 
data — showed 36 new entries vs. 52 in 
a comparable sales-only ranking. 

"As a personal view," said Pusey, 
"the only chart there should be is a 
sales-based chart. The answer to 
making it a more useful chart is a 
combination of looking at how a record 
is marketed and looking at the num- 
ber of releases that are out there. 
[However,] that's not something any- 
one can actually regulate." 

Broadcasters at the conference reit- 
erated that they found the CIN charts 
less useful as a programming tool 



because of the fast burn of singles. "It 
is of no use to us," .said Virgin Radio 
PD Mark Story. "It is way too fast. We 
pick records on gut feel and don't 
[audience-test] them for about four 
weeks. Chances arc, by that time, they 
are gone [from the charts]." 

Chrysalis Radio Group PD Keith 
Pringle said, "Everybody here from 
the radio side thinks the charts are in 
crisis. They don't work, they don't 
mean anything, and they are not hello- 
ing either [the musiq or radio] indus- 
try." 

He added, "In the '8O5, if a single 
went in at No. .50 and you wei-en't play- 
ing it, you crapped yourself because 
you missed something. Now a song 
goea in at No. 1 and you don't even cai-e 
to listen to it. It's a me.ss." 



HMV IN SINGAPORE 

(Continued from preceding page) 

Tower's Wee adds, "More small 
stores are opening now. And it's clear 
that they are chasing after specific 
markets — for instance, dance, where 
they are offering vinyl sales and mail 
order" 

On that basis, megastores and 
mom-and-pop stores can apparently 
co-exist in Singapore. 



newsline... 



I HE OFFICES OF leading record companies in Malaysia have been vis- 
ited by officials of the government's Anti-corruption Agency, who were 
reportedly seeking evidence of payola disbursements to local media. Label 
executives have downplayed the matter, however, saying the agency was 
pressured into action by newspaper coverage of payola allegations. "I don't 
think anything negative will come out of the investigation," says BMG 
Malaysia GM Aziz Bakar. "It's been made to sound bigger than it is," com- 
ments EMI Music deputy managing dirt*ctor Darren Choy. 

ErWIN GOEGEBEUR has been appointed managing director of EMI Bel- 
gium, reporting to EMI France/ Bene lux president Gilbert Ohayon. The 
appointment takes immediate effect Gocgebeur, 37, joined EMI in Belgium 
in 1989 and has been its marketing director since 1993. He succeeds t)irk 
de Clippeleir, who, ai^^ording to industry sources, has been recruited by 



Poly Gram. 



/ 



singer of new 
charts. 



r AUL WELLER has shifted labels within PolyGram 
U.K. from Go! Discs to Island and signed an agreement to 
move to new indie Independiente upon completion of that 
commitment. The first of Weller's two albums for Island 
will be released this summer. His Independiente deal 
allows the artist to continue working with Andy Macdon- 
ald, founder of Go! Discs. PolyGram bought out Macdon- 
ald's stake in the latter label earlier this year; he subse- 
quently formed Independiente. Weller is the former lead 
wave pioneer act the Jam and a 20-year veteran of the U.K. 



c H a R n • L 

[V] 



I HE CHANNEL [V] Chinese Top 20 Awards will be aired in the U.S. for 
the first time Saturday (3). providing North American 
exposure for such artists as Jacky Cheung, Faye Wong, 
Andy Lau. and Eric Moo. It will be seen on the Inter- 
national Channel, which is said to have more than 7 mil- 
lion subscribers in the U.S. and Latin America. The 
awards show was taped in Taipei earlier this year (Bill- 
Iward, Feb. 15). 

M AYKING MULTI MEDIA, the largest U.K. independent music and video 
manufacturer, is in administration, the local equivalent of Chapter 11 bank- 
ruptcy protection. It blames "the recent dramatic fall in CD manufacturing 
prices." Court-appointed administrators from accountant Robson Rhodes 
took over the company's alTairs April 21; they haw already prepared an inter- 
im refinancing ))ackage. Joint annual revenues with sister firm Mayking Cas- 
settes (also in administration) are about $50 million, according to the com- 
pany. Together, the firms employ more than 360 people. 

Japanese independent For Life Records has launched its new inter- 
national repertoire imprint. Paradise Island, with albums by Leon Russell 
and Icehouse. The projects are licensed for Southeast Asia and Japan. Par- 
adise Island has also signed a Japan-only deal with Britain's All Saints 
Records, whose best-known artist is Brian Eno. "Since this is our first foray 
into international music," says label manager Ken Seki, "we want to take 
things a little slowly at first and work with artists who are established." A 
new Eno album, "Hup," is due June 4. 

The COURT BATTLE for the Tic Tac Toe name is over (Billboard, May 
3). At a hearing April 25 in Hamburg, media agency Tic Tac Toe Medi- 
enservice dropped its case against BMG Ariola, the label home of popular 
German trio 'Tic Tac Toe. The record company, meanwhile, has agreed to 
drop its countersuit. Both parties will continue to use the name. 

Paul SIMON, pete TOWNSHEND, and one-time Easybeats George 
Young and Harry Vanda are said to have offered .songs to the Seekei-s for the 
first album under their lucrative new pact with EMI Music Australia. It is 
due early in 1998 to coincide with a world tour by the group; the deal cov- 
ers Australia and New Zealand, with other markets available. In 1993-94, 
EMI sold a million units worldwide of Seekers albums as a result of their 
reunion tour The group's publishing is with Warner/Chappell. 

Japanese TV viewers are set to get a dose of French and other Euro- 
pean pop music following an agreement between digital TV platform 
DirecTV*^ Japan and MCM International to broadcast French-language 
music channel MCM Asia on DirecTV when the latter debuts in November. 
MCM Asia is already available in China, India, Australia, and New Zealand. 



B 



MG POLAND has bought leading Polish indie group the ZicZac Music 
Co. and has appointed ZicZac founder and owner Marek Koscikiewicz pres- 
ident of BMG Poland. Under the deal, all ZicZac Records product will be 
distributed by BMG, though the two companies' labels will continue to oper- 
ate independently, according to a BMG statement. Arnold Bahlmann, senior 
VP of BMG Entertainment International, Central Euroi>e, says in the .state- 
ment, "ZicZac's wonderful local artist roster will perfectly complement our 
own at BMG Poland." ZicZac's roster includes Varius Manx, De Mono, 
Kayah, Golden Life, Andrzej Krzywy, Urszula, and Desu. 
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HITS OF THE ^ WORLD 



JAPAN 


{DempaPuUicatwnslnc.) 05/05/97 


GERMANY (Media Conlrol) 04/29,.'g7 


U.K. Oiarl-Track] 04/28^7 


FRANCE (SNEP/tFOP/Tite-Ljve) 04/'2&'97 






TM5 


LAST 




T>I5 


LAST 




llflS 






SINGi£5 






SWGL£S 

DU LIEBST MICH NICHT SABRINA SETLUR EPiC 




VWEX 

1 


SMGLES 

1 BELIEVE 1 CAN (T.Y R. KELLY im 






SMGLES 

(UN, DOS. TRES) MJUtIA RICKY MARTIN TfuSTMt 






MEEK 


MBK 




MBK 


WOK 


1 


NEW 


HATE TELL A LIE TOMOMI KAHARA pioneihux: 


1 


2 


1 


1 


] 


2 


1 


NAGISANI MATSUWARU ETCETERA PUEFY (pic 


2 


) 


LONELY NANA motcom-jsic 


2 


2 


BELLISSIMA DJ QUICKSILVER POSJTrvA,tMI 


2 


2 


CON TE PARTIRO ANDREA BOCELU POLVtxw 


3 
4 


NEW 
NEW 


GLASS RYUICHI KAWAMURA viCTon 
YUMEJYA NAI SPITZ pavDOR 


3 
4 


1 
3 


WARUM? TICTACTOE RCA 

TIME TO SAY GOODBYE SARAH BRIGHTMAN & 


3 
* 


NEW 
NEW 


LOVE FOOL THE CARDIGANS sroCKMOiM 
BODYSHAKIN' 911 viikijn 


3 
* 


7 
^ 


SHOULD 1 LEAVE DAVID CMARVET RCA 
LUCY ALLIAGE UMrtH 


5 


2 


MAJIDE KOISURU 5 8Y0UMAE RYOKO HIROSUE 


S 


NEW 


ANDREA BOCELLI lastwist 

BLOOD ON THE DANCE FLOOR MICHAEL JACKSON 






SUWU Un int UKnuC rLUVn WlLMrtCl JH^AsUD 






VrVIDUmUAM WNITF TnWfO 
BRILUW^i^IMm^Ail&EMI 


6 


4 


LOVE LOVE SHOW THE YELLOW MONKEY rm 






I PIC 

1 BELIEVE 1 CAN FLY R KELLY jivt-ROUGHiRAoe 
ENGEL RAMMSTEIN WTOflwirSic 


6 


6 


YOU MIGHT NEED SOMEBODY 5H0LA AMA wtA 


6 


3 


LET A BOY CRY GALA scdrpio 


7 


NEW 


MOUSE 

YASASHII KIMOCHI CHARA ipk 


6 
7 


4 
8 


7 


3 


OLD BEFORE 1 DIE ROeBIE WILLIAMS CHflrskUS 


7 


9 


2 BECOME 1 SPICE GIRLS virgin 


a 


NEW 


WATASHIDAKENO TENSHI SEIKO MATSUDA MERCufr. 


8 


5 


FIRE SCOOTER cdel 


8 


7 


READY OR NOT THE COURSE tme brothers 


8 


8 


OONT SPEAK NO DOUBT iNTtRSCOPtUNivtBSAi. 


9 


6 


GIVE ME A SHAKE MAX avd trax 


g 


15 


SONIC EMPIRE MEMBERS OF MAYDAY rca 


9 


4 


AROUND THE WORLD DAFT PUNK vimiN 


9 


. 10 


LE FEU CA BRULE TOP BOYS M6inter-sony 


10 


NEW 


DONT BE DISCOURAGED MEGUMI HAYASEIBARA 


10 
11 


6 


NUR GETRAUMT BLUMCHEN edel 


10 


NEW 


DONT LEAVE ME BLACKSTREET raTtilscOPt,vc« 


to 


NEW 


BLOOD ON THE DANCE FLOM MICHAEL JACKSON 


u 

12 
13 




KINO 


NEW 


00 IT FOR L0« CAUGHT IN THE ACT m 


11 


10 


YOU SHOWED ME LIGHTNING SEEDS EPIC 






EPIC 


7 
3 
8 


1/2 MAKOTO KAWAMOTO StWY 

SONNA MONDAROU SYARANQ bmg japan 

ASHITA. HARUGA KITARA TAKAKO MATSU bug 

JAP*N 


12 


9 


THE THEME (OF PROGRESSIVE ATTACK) BROOKLYN 
BOUNCE EDa 


12 
13 


12 
NEW 


OONT SPEAK NO DOUBT iNrERScol>cvNivTRSAi 
NIGHTMARE BRAINBUG POSnrvAtw 


11 
12 


^ 

12 


DONT CRY FOR ME ARGENTINA MADONNA mea 
ENCORE UNE FOIS SASH! fullace 




13 


11 


PLEASE DONT GO NO MERCY AA10.A 


14 


NEW 


DROP DEAD GORGEOUS otawsliftjciion 


13 


NEW 


DONNE 2 BE 3 emi 


14 


5 


GO! GO! HEAVEN SPEED TorsfACrORT 


14 


10 


ALONE BEE GEES poiyoor 


15 


11 


REVERENCE FAITHLESS OMWiwiMifW 


14 


15 


AMEND ERA MrROiRY 




^' 


SUNANO KAJITSU MIKI NAKATANI WITH RYUICHI 




14 


TEARING UP MY HEART N SYNC ahicla 


16 


NEW 


LOVE IS THE LAW SEAHORSES GOTEN 


15 


NEW 


ALONE BEE GEES poiydor 






SAKAMOTO rORLirr 


IS 


16 


LOVEFOOL THE CARDIGANS stockhoiiA'WOTORMJSic 


17 


NEW 


TOMORROW JAMES FaNTANVMEACURV 


16 


16 


PARTIR UN JOUR 2 BE 3 emi 


16 
17 
18 
19 
20 


14 


8USY-N0W HITOMI Avtx irax 

T5UKI SARUC^ANSEKI ccxumria 

HONKIGAIPPAI V6 avextwu 

CAN YOU CELEBRATE? NAM IE AMU RO avutrai 

LEVEL 4 T,M REVOLUTION jwtinos 


16 


13 


ufun vAi 1 tuiuh vrM 1 adcaj au a cdipt 
wrtu uu Tuu 1 ninn tuu akc/mama 3riL.t 


18 


8 


STARING AT THE SUN U2 euMO 


17 


13 


LA TAILLE DE TON AMOUR JANE FOSTIN ariola 


9 
13 
12 
NEW 


17 

10 


12 

17 


GIRLS vKtGiN 

IT'S NO GOOD DEPECHE MODE uurtjiNTERConD 

OXVGENE VERTIGO epic 

DONT SPEAK NO DOUBT iPtTERScopt.'UNTVtRSAL 


19 
20 


NEW 
NEW 


LOVE WONT WAIT GARY BARLOW RC» 
STAR PEOPLE "97 GEORGE MICHAEL virgin 

ALBUMS 


18 
19 


11 
14 


QUAND J'AI PEUR DE TOUT PATRICIA KAAS 

COLUMBIA 

LA DANCE D'HELENE MELI MELD & MiSS HELENE 

VtRSA^LES 






ALBUMS 


20 


19 


AINT TALKIN' 'BOUT DUB APOLLO FOUR FORTY 






VARIOUS ARTISTS NEW HITS 1997 


20 


NEW 


1 


NEW 


ZARD ZARD BLEND — SUN & STONE BGnAM 












WlWfW H (SPiTltOBAl IV.$(Wr IV 


WHEN YOU WANNA MOVE ADM chrysaiivem* 




NEW 


B"Z FLASH BACK BWi JAfW* 

EVERY LITTLE THING EVERLASTING avextrax 






ALBUMS 


2 


6 


SUPERGRASS IN IT FOR THE MONEY parli^one 


1 




ALBtJMS 

ANDREA BOCELU ROMANZA poiyDW 


4 


^ 


THE YELLOW MONKEY TRIAD YEARS ACT II— THE 




NEW 


TIC TAC TOE KLAPPE DIE 2TE rca 


3 


7 


THE CHARLATANS TELUN' STORIES beggars bawuet 


1 






VERY BEST Of THE YELLOW MONKEY coiUMeiA 






DEPECHE MODE ULTRA muthntercohd 


4 


9 


VARIOUS ARTISTS IN THE MIX 97-2 virgin 


2 


2 


DEPECHE MODE ULTRA muteaabeis 


5 


2 


JUDY AND MARY THE POWER SOURCE lpicsony 






AUr\DEA nnr'n 1 1 0/V?l 1 1 nrij^'rw 
AffiWtA IHJl«tL.LI tHA^CLLT 'TJLYLXJn 


5 


NEW 


BRAND NEW HEAVIES SHELTER ffrk'UXycxw 


3 


3 


ERA AMEND mercury 


6 


NEW 


SOPHIA LITTLE CIRCUS lOfSfACTORT 


4 


3 


ANDREA BOCELLI ROMANZA poivrot 


6 


II 


TEXAS WHITE ON BLONDE MERCifflY 


4 


6 


SPICE GIRLS SPICE vwtoiN 


7 


NEW 


UA FINE FEATHERS MAKE FINE BIRDS victor 
GLOBE FACES PLACES avfxtrax 
MR. CHILDREN BOLERO iDYSTAcroRT 
MIHO NAKAYAMA TREASURY king 


5 


5 


BEE GEES STILL WATERS pcxydor 


7 


10 


VARIOUS ARTISTS NOW THATS WHAT 1 CALL 


5 


8 


JUUEN CLERC JULIEN virgin 


8 

9 


4 

5 


6 


4 


TIC TAC TOE TIC TAC TOE rca 






MUSIC! 36 tMUVIRGlKIT^YCRAM 


6 


4 


PATRICIA KAAS DANS MA CHAIR coll>ubia 


10 


6 


7 


6 


NO MERCY MY PROMISE ahoia 


8 


8 


SPICE GIRLS SPICE virgin 


7 


5 


lAM L'ECOLE OU MICRO D'ARGENT delabei 


11 


NEW 


TOMOYASU HOTEl SPACE COWBOY SHOW 








9 


4 


DEPECHE MODE ULTRA MlUE 


8 


9 


2 BE 3 PARTIR UN JOUR emi 






ENCORE TOSHIBA mt 


9 


12 


SORAYA ON NIGHTS LIKE THIS MtncuRv 


10 


NEW 


VARIOUS SHINE 8 polyqrau tv 


9 


7 


SUPERTRAMP SOME THINGS NEVER CHANGE EW 


12 


NEW 


VARtOUS A TRIBUTE TO YUZO KAYAMA 60 CANDLES 


10 


8 


SPICE GIRLS SPICE viRcm 


11 


2 


CAST MOTHER NATURE CALLS pchydor 


. 10 


12 


ALUAGE ALLIAGE mercury 






rUK MOUSf 


11 


10 


SABRINA SETLUR DIE NEUE S-KLAS^ epc 


12 


5 


VARIOUS ARTISTS KISS ANTHEMS PoltoRamtv 


11 


14 


MIOSSEC BAISER pus 


13 
14 


B 
NEW 


MAYOOKAMOTO SMILE iokuw japan 
BLACKMORrS NIGHT SHADOW OF THE MOON 

BMG JAPAN 


12 
13 
14 
IS 


9 
11 
15 
13 


NO DOUBT TRAGIC KINGDOM' iNTERSCOPEWNirtRW 
SOUNDTRACK ROMEO + JULIET emi 
ANDRE RIEU STRAUSS & CO poiyoor 
LISA STANSHELD LISA STANSFIELD aasta 


13 


3 


THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 

rdffSTYir DL.-SIiMIBCIN 


12 
13 


10 
11 


U2 POP isuwD 

PASCAL OBISPO SUPERFLU U>C 


IS 


9 


SMAP WOOL VICTOR 


14 


16 


SOUNDTRACK ROMEO + JULIET emi 


14 


13 


DOCGYNECO PREMIERE CONSULTATION virgin 


IE 


NEW 


STRATOVWtlUS VISIONS vtcion 


16 


14 


CELINE DION FALLING INTO YOU oxumbia 


15 


14 


WET WET WET 10 the PRECIOlSORGANISATlOIVMERCyHY 


15 


16 


SOUNDTRACK ROMEO -t- JULIET emi 


17 
18 
19 


13 


AEROSMITH NINE LIVES 50Nv 
L-R DOUOr PONrcANrOh 

VARIOUS ARTISTS DANCE MANIA DELUXE Tcexttu 


17 


NEW 


AEROSMITH NINE LIVES Cxxuhcia 


16 


12 


SOUNDTRACK SPACE JAM AnANTtctAsrwisi 


16 


NEW 


LIANE FOLY CAMELEON v^RGiN 


/ 

15 


18 


17 


TONI BRAXTON SECRETS ARtsiA 


17 


20 


MARY J. BUGE SHARE MY WORLD mca 


17 


RE 


ERIC CLAPTON UNPLUGGED wtA 


EMI 

TV SOUNDTRACK K1D0USENKAN NADESICO 


19 


16 


U2 POP ISLAND 


18 


16 


VARIOUS ARTISTS KLUBBHOPPIN' gu»aitv 


18 


18 


LISA STANSFIELD LISA STANSRELO arista 


20 


NEW 


20 


18 


BACKSTREET BOYS BACKSTREET BOYS jrYt«OUGK 


19 


NEW 


REPUBUCA REPUBLICA oeccnsiruction 


19 


NEW 


RICKY MARTIN A MEDIO VIVIR sony 






ASHITA NO KANCHO WA KIMIDA! kiw. 






'fiADi: 


20 


NEW 


BLUR BLUR rooapuRLOPwoME 


20 


16 


DAFT PUNK HOMEWORK uiaas 


CANADA ISoundScan) 05/l<V97 


NETHERLANDS (Stichrmg Mega top lOOl 05/03/97 


AUSTRALIA (aria) 04/27/97 


ITALY 


Musica e Dnchi/FIMI) 04/28/97 






IMS 


LAST 




IMS 


LAST 




IMS 


LAST 








WEBI 

I 


SMGL£5 












SINGLES 


> . J 3. 




smctfs 


NBK 

1 




won 

1 


SINGLES 


WEEK 




1 


3 


CANT NOBODY HOLD ME DOWN PUFF DADDY 


IK ZING OIT LIED VOOR JOU ALLEEN JANTJE SMFT 




TRULY. MADLY. DEEPLY SAVAGE GARDEN poaoshoa 




1 


MY LOVE FOR YOU BLACKWOOD *4D 






(FEATURING MASE) bau dOv.-AfiisiA 








2 


2 


LAST NIGHT AZ YET bmg 


2 


2 


FROM DISCO TO DISCO WHIRLPOOL PRODUCTIONS 


2 


1 


1 WANT YOU SAVAGE GARDEN Columbia 


2 


2 


AINT THAT JUST THE WAY LUTRlCIA MCNEAL CNR 


3 


3 


PONY GINUWINE epx: 

2 BECOME 1 SPICE GIRLS vyrgin 

DONTLETGOaOVE) EN VOGUE CASTWCST 






/AC 


3 


NEW 


MMMBOP HANSON mlhcuky 


3 


.5 


HARD TO SAY I'M SORRY AZ YET FEATURING 




3 


3 


2 THE NIGHT LA FUERTEZZA MEET-NEW Music 


4 


NEW 


BLOOD cm THE DANCE FLOOR MICHAEL JACKSON 


4 


& 


PETER CETERA bmg 
MAMA SPICE GIRLS •^m^>i 


4 

5 


5 
4 


4 

5 


4 
NEW 


LET A BOY CRY GALA do ir voyRSELF,«iTrLfTE 
BLOOD ON THE DANCE FLOOR MK>4AEL JACKSON 

tPIC 


5 


2 


STARING AT THE SUN U2 jsiamd 


S 


3 


OE REGENBOOG FRANS BAUER i MARIANNE 


6 


e 


BREATHE PRODIGY twhCF poa^TOw 




6 


4 


DONT CRY FOR ME ARGENTINA MADONNA mmtn 






WEBER TtP lOP.lHAI-S ENiERIAiNMENT 


7 


13 


YOUR WOMAN WHITE TOWN EMi 


6 


5 


YOUR WOMAN WHITE TOWN 






BBOS 


6 


6 


rU BE YOUR (V<LY FRIEND FLAMMAN & 


8 


9 


1 SHOT THE SHERIFF WARREN G ocr jawmercurv 






BRILLIAHT'jCMRYSAt.J&tMI 

IT'S NO GOOD DEPECHE MODE mutmmg 
DISCOTHEQUE U2 island 


7 


NEW 


LUNCH BOX MARILYN MANSON mTiRSCOP&iJNivERSAi 






ABRAXAS FEATURING MC LYNX polyoow 


9 


8 


DONT SAY GOODBYE HUMAN NATURE coiiimbia 






8 

9 


5 
7 


FIRESTARTER PRODIGY xl recordings 

GOO BLESS THE CHILD SHANIA TWAIN mercury 


7 


NEW 


BLOOO ON THE DANCE FLOOR MICHAEL JACKSON 

EPIC 


10 
11 
12 


10 


ABUSE ME SILVERCHAIR murvursony 
SEXY EYES WHIGFIELD transistorbmc 
SAY YOU'LL BE THERE SPICE GIRLS virgin 


7 
8 


6 
7 


10 
11 


9 
NEW 


RETURN OF THE MACK MARK MORRISON AfmNiic 
GET YOUR GUNN MARILYN MANSON 


8 


7 


FEU IN LOVE WITH AN ALIEN THE KELLY FAMILY 

FUl 


7 

16 


9 
10 


NEW 

14 


ALRKUIT JAMIROQUAl Sony 
LAURA NON C'E' NEK mA 






1 NTT BSr.OPF.ll N IVF RSAl 


9 


10 


HEDONISM (JUST BECAUSE YOU FEEL GOOD} 


13 


11 


FREAK SILVERCHAIR murmliR'SONy 


11 


8 


DA FUNK DAFT PUNK virgin 


12 


6 


UN-BREAK MY HEART TONI BRAXTON 




SKUNK ANANSIE virgin 


14 


19 


GIMME GIMME WHIGFIELD TRANSiSTORmu 


12 


19 


STARING AT THE SUN U2 isjjwd 






t AF«i:F/AFrt5T* 


10 


8 


1 8EUEVE 1 CAN FLY R. KELLY jtvtTOUGM iradc 


15 


12 


BREAK MY STRIDE UNIQUE 2 dance poccson' 


13 


11 




13 


B 


INSOMNIA FAITHLESS arista 


11 


9 


WHEN 1 DIE NO MERCY BUG 


16 


20 


SECRET GARDEN BRUCE SPRINGSTEEN cfXUMeiA 


14 


NEW 


AROUND THE WORLD DAFT PUNK virgin 


14 


14 


RUNNIN' ?PAC. NOTORIOUS BIG. RADIO, ORMIACVDAL t, 


12 


13 


JUGGERNAUT RUFFNECK RULES DA ARTCORE 


17 


NEW 


1 NEED YOU 3T epic 


IS 


18 


DONT SPEAK NO DOUBT iNiERSCCf>EAJNivERSAi 






STRETCH MERGElA^lASiHlNES 






SCENE xsv 


18 


NEW 


ORE. WATER. BURN BLOODHOUND GANG 


16 


NEW 


FAi 1 lur^ lAi 1. ni fT 1 fiA/P Qrm uadi cv f\A>^c 

rALLirfU in « uu 1 Ur LUVt DUO MnnLcT UAfiCt 


IS 


15 


GET DOWN {YOU'RE THE ONE FOR MO BACKSTREET 

BOYS jrvE 

LET ME CLEAR MY THROAT DJ KOOL CLR,WAfiitf R 


13 


11 


LET A BOY CRY GALA POtYcoR 


GEfTErtllNrvE^L 








16 


11 


14 

15 


NEW 
NEW 


WERELDMEID KATJA SCHUURMAN ding 
JUST A GIRL NO DOUBT uNivtKAL 


19 


14 


1 FINAUY FOUND SOMEONE BARBRA STREISAND 
A BRYAN ADAMS aam 

LOVEFOOL THE CARDIGANS stoCKH0LUl>OtYD0R 


17 
18 


12 
15 


UN-BREAK MY HEART TONI BRAXTON ahisia 
BELO HORIZONTI HEARTIST THEixiB'SfiF 


17 


13 


QUIT PLAYING GAMES (WITH MY HEART) BACXSTREH 

BOYS JIVE 


16 


12 


TIME TO SAY GOODBYE SARAH BRIGHTMAN & 


20 


18 


19 


NEW 


CONFUSA E FELICE CARMEN CONSOLI 


19 
20 


NEW 

10 


WE'VE GOT IT GOING ON BACKSTREET BOYS Jtvt 
STEP BY STEP WHITNEY HOUSTON arista 


17 


14 


ANDREA BOCELLI **;(nfr 

DONT LET GO (LOVE) EN VOGUE yyarmer 






ALBUMS 


20 


NEW 


PC(.VDOR,CTaOPE 

FIRESTARTER PRODIGY klixscopiu 


IB 


19 


LOVE U HARDCORE GABBER PIET BUNNt 


1 


I 


SAVAGE GARDEN SAVAGE GARDEN roadshow 






ALBUMS 

PINODANIELE DIMMI COSA SUCCEDE SULLA TERRA 

CCD 

JOVAMOTTI LORENZO 1997— LALBERO mercury 


1 


1 


ALBUMS 

SPICE GIRLS SPICE man 


19 
20 


NEW 
17 


STARING AT THE SUN U2 MERCURt 
REMEMBER ME THE BLUE BOY Jivt«)OUGH trah 


2 
3 


2 
3 


SOUNDTRACK ROMEO t JULIET [mi 

NO DOUBT TRAGIC KINGDOM iNTUSCOPtviNivERSAi. 


1 


1 


2 
3 
4 


3 
A 


SAVAGE GARDEN SAVAGE GARDEN Columula 

OUR UDY PEACE CLUMSY [Ptc 

MARY J- BUGE SHARE MY WORLD uptown 






ALBUMS 


4 


4 


SPICE GIRLS SPICE virgin 


2 


3 


NEW 


1 


NEW 


FRANS BAUER t MARIANNE WEBER HET DUETALBUM 


S 


5 


LIVE SECRET SAMADHI rawmctivL'Uwversai 


3 


4 


U2 POP ISIAMD 


S 


5 


VARIOUS ARTISTS HIT ZONE 3 why 






TiP rOPmsrS fNIf RTAINMENI 


6 


8 


JAMIROQUAl TRAVELLING WITHOUT MOVING 


4 


2 


DEPECHE MODE ULTRA mutlbmg 


6 


6 


THE WALLFLOWERS BRINGING DOWN THE 


2 


2 


SPICE GIRLS SPICE virgin 






COLUMfllA 


5 


6 


ANDREA BOCELLI ROMANZA sugarajniversal 






HORSE iNrFnsi::)Pt,UNiv(H5Ai 


3 


5 


ORIGINAL DUTCH CAST MISS SAIGON tNOtMOi 


7 


7 


SILVERCHAIR FREAK SHOW murmur'SOny 


6 


5 


NEK Ul GLI AMICI E TUTTO IL RESTO wtA 


7 


8 


BACKSTREET BOYS BACKSTREET BOYS Mvi 


4 


3 


RUTHJACOTT HARTSLAG DiNo 


8 


9 


TOOL AENIMA ^ocvbmg 


7 


7 


PATTY PRAVO BYE BYE PATTY pews.ebo 


B 


7 


AMANDA MARSHALL AMANDA MARSHALL EPIC 


S 
6 


4 


ROWWEN HE2E WATER, LUCHTA LIEFDE cnr 
NO MERCY MY PROMISE bmg 


9 


12 


PRODIGY MUSIC FOR THE JILTED GENERATION 






SIllPfNDOlPli; 


9 


11 


CELINE DION FALL ING INTO YOU COtUMBJA 


8 






DANCFPOOL^WY 

U2 POP i^.LAf.c 

HUMAN NATURE TELUNG EVERYBODY Ocxumsia 
THE OFFSPRING UNAY ON THE HOMBRE coujmba 
CAKE FASHION NUGGET mcrcury 
INXS ELEGANTLY WASTED mercury 


8 


8 


SPICE GIRLS SPICE VRC^ 


10 


9 


VARIOUS ARTISTS MADE IN THE SOS OMim 


7 


7 


ANDREA BOCELU ROMANZA polyqor 


10 
11 
12 
13 
14 


13 
10 
IS 
11 
NEW 


9 


9 


UTFIBA MONDI SOMMERSI EMi 

ANNAOXA IMIEI PIU GRANOI SUCCESSI COLlaUaa 

FRANCO BATTIATO LIUBOSCATA mercury 

MARINA REI DONNA vik;in 

ZUCCHERO THEBESTOFZUCCHERO POinjOR 


11 
12 
13 
14 
IS 


15 
12 
2 
13 
10 


NO DOUBT TRAGIC KINGDOM mTERSCOPEAMiwCRSAL 
SOUNDTRACK SPACE JAM rhincwarner 
DEPECHEHOOE ULTRA MUTLit£P«.S£ 
U2 POP isi>NO 

THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 


8 

9 
10 
11 
12 


12 
6 
10 
NEW 
9 


TOTAL TOUCH TOTAL TOUCH bmg 
DEDIJK DE STAND VAN DE MAAN mercury 
THE KELLY FAMILY ALSfOST HEAVEN EMi 
MARILLION THIS STRANGE ENGINE Duntco 
MARCO BORSATO OE WAARHEID poiyoor 


10 
U 
12 
13 


19 
15 
NEW 
12 


16 


20 


VtHUIN 

JEWEL PIECES OF YOU ailantk 


13 
14 


19 
15 


MARY J. BLIGE SHARE MY WORLD MCA 
SKUNK ANANSIE STOOSH virgin 


IS 
16 


17 
NEW 


THECORRS FORGIVEN, NOT FORGOHEN lastvut 
HARRY CONNICK JR. STAR TURTLEj'SHE axiiMai* 


14 
15 


14 
17 


LISA STANSFIELD USA STANSFIELD arista 
FRANCO BAniATO BAHIATO STUDfO COLLECTKJN 

EMt 

SPAGNA INDIVISIBILI epic 


17 


19 


COUECTIVE SOUL DISCIPLINED BREAKDOWN 

ATI ANTIC 

AEROSMITH NINE LIVES oxumbia 


15 
16 


11 
14 


SOUNDTRACK SPACE JAM wahneb 

NO DOUBT TRAGIC KINGDOM iNTERSCOP&WirtRiAL 


17 


20 


JOHN LEE HOOKER DONT LOOK BACK virgin 


16 


10 


18 


17 


17 


NEW 


DEPECHE MODE ULTRA pias 


18 


NEW 


SLIM DUSTY A TIME TO REMEMBER emi 


17 


13 


SKUNK ANANSIE STOOSH vmoN 


19 


18 


VARIOUS ARTISTS 1997 GRAMMY NOMINEES 


IB 


NEW 


LISA STANSFIELD LISA STANSFlELD bmg 


19 


NEW 


WHIGHELD WHIGFIELD TiwciSTDRme 


18 


NEW 


superhump some things never change em 






POLYTCL 


19 


13 


BEE GEES STILL WATERS polvdor 


20 


16 


CROWDED HOUSE RECURRING DREAM-THE 


19 


11 


AEROSMITH NINE LIVES coiumbia 


20 


14 


INXS ELEGANTLY WASTED mercury 


20 


20 


U2 POP ISLAND 






VERY BEST OF CROWDED HOUSE EMi 


20 


NEW 


US3 BROADWAY & 52ND Ew . 



Hits Of The Wodd Is compiled at Billtioard/Loiidon tjy Bob Macdonaltl and Paul Clarkson. Contact 44-171-323-6686. fan 44-171-323-2314/2316. NEW = New Entry RE = Re-Entry 
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BiaBOARD MAY 10. 1997 



HI 


TS OF Th 


I 


E WORLD 


EU ROC HART ob,u 1/9 ; l*^\a 


SPAIN 


(AFWE.'ALEF MB) 0':.'23,'^7 


ms 

MEEK 


LAST 
MBX 


SINGLfS 


IMS 
WOK 


LAST 
HEEK 


SINGLES 


1 

2 


1 

NEW 


1 BELIEVE 1 CAN FLY R KELLV jiVL 

BLOOD ON THE DANCE FLOOR MICHAEL JACKSON 


1 


1 


GAROTA NACIONAL SKANK GiriGlacBS surty 






2 


3 


MUEVE TU CUCU MISSIEGO awERi>ot>CRMi 


3 


2 


DONT SPEAK NO DOUBT .nuRSCOPtUNrvtRSAL 


3 


NEW 


DANGER [)J HICHAR & JOHNNY BASS MM MUS.C 






TIME TO SAY GOODBYE SARAH 8RIGHTMAN & 






BREATHE PRODIGY XL HtcOfitKNC^CAfiaiM 






ANDREA BCX;ELLI LAsiwfsr 


^ 




PONT AERI-3 SKUOERO & XAVl METRALLA m 


5 


10 


(UN. DOS. TRES) MARIA RICKY MARTIN 

iHi'_-["K-.i_'.uuyiA 






SWEET KISSES SQEEZER MiuMusi: 


6 


7 


1 HAVE A DREANVBEUISSIMA DJ QUICKSILVER 


7 


NEW 


ENCORE UNE FOIS SASH! <ur^rR 








8 


NEW 


STARING AT THE SUN U2 '^Am 


7 
8 


i 


ENCORE UNE FOIS SASH! emetUE 

LET A BOY CRY GALA DO it tousSCLf/SCORPfO 


9 


2 


BLOCK ROCKIN' BEATS THE CHEMICAL BROTHERS 


9 


4 


WARUM? TICTACTOE 'ota 








10 
1 


9 
1 


WHO DO YOU THINK YOU ARE/MAMA SPICE 

GIRLS 

AlBUMS 

DEPECHE MODE ULTRA wjie 


10 
2 


NEW 

NEW 
1 


THIS IS YOUR NIGHT AMBER max ml/sk: 

ALBUMS 

DEPECHE MODE ULTRA hca 
SPICE GIRLS SHOE vinoiN 


2 
3 


2 


SPICE GIRLS SPICE virwn 

ANDREA BOCELLt ROMANZA suGAAPOLrooA 

U2 POP isiAriP 


3 


2 


BACKSTREET BOYS BACKSTREET BOYS Jt^eviRCiN 


4 


i 
b 


4 


4 


ELUBAIUSOLA ELLA BAIU SOLA Hisnivoi 


5 


NLW 


TICTACTOE KUPP£:DIE2TE flCA 


5 


3 


CAMELA CORAZON INDOMABLE wiooucciWES AB 


6 


7 


BEE GEES STILL WATERS paYDOR 


6 


5 


ROSAMA lUNAS ROTAS uMivfBSAl 


7 


8 


SOUNDTRACK ROMEO + JULIET capiiol 


7 


6 


NO DOUBT TRAGIC KINGDOM iNrrfi5C0FtJNivt»yL 


8 


6 


MO DOUBT TRAGIC KINGDOM iNi(ftsro(t,rjN(V£RS&i 




10 


JEAN MICHEL JARRE OXYGENE 7-13 rnc 


9 


10 


SUPERTRAMP SOME THINGS NEVER CHANGE EMi 


a 


10 


4 


THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 


9 
10 


NEW 

7 


SOUNDTRACK ROMEO * JULIET hiswvox 
U2 POP !,L<r.[: 


MALAYSIA <RrM) 04/29.''97 


PORTUGAL (Ptiftugal'AFP] 04'?9,'q7 


IMS 
WEEK 

1 


LAST 
WEEK 

1 


ALBUMS 

VARIOUS ARTISTS MAX 2 S(At 


ms 

MEEK 

1 


LAST 
WEEK 

1 


ALBUMS 

SPICE GIRLS SPICL yiKaiN 


2 


3 


XPOC BRUTAL n«f 


2 


2 


BACKSTREET BOYS BACKSTREET BOYS Jivl 


3 


2 


SITI NURHAUZA AKU CINTA PADAMU suwAh 


3 


3 


DELFINS SABER A MAR eMG 






ENTERPfliy; 


4 


6 


RIO GRANDE RIO GRANDE CMi 


4 


5 


RAIHAN PUJI-PUJ1AN WA^hiH 


5 


5 


CEUNE DION FALLING INTO YOU COUWW 


5 




VARIOUS ARTISTS LAGI GEMPAQ tui 


6 


10 


U2 POP mAso 


6 


NEW 


EMILCHAU FRIEND rqo R€O0(idS 


7 


4 


DEPECHE MODE ULTRA MUTC 


7 


NEW 


SOUNDTRACK THAT THING YOU 00 sonv 




RE 


PEDRO ABRUNHOSA TEMPO 


8 


NEW 


BEYOND PLEASE LET ME GO fiOW fiECOftOS 


9 


9 


VAYA CON DIGS THE BEST OF VAYA CON DIOS 


9 


9 


AZYET AZYET bmg 








10 


7 


KRU KRUMANIA £Mj 


10 


RE 


BUSH RAZOR BLADE SUITCASE Bj'.n 


SWEDEN (GLF) 04/23/97 


DENMARK WPmxlxt\ M»l<eline Reseafcn) 04/28/97 


IMS 
MCEH 


LAST 
WOK 


SING1£S 




SMGUS 




8 


BAILANDO PARADIS10 cm 


1 


1 


DON'T LET GO (LOVE) EN VOGUE WABHEB 


2 


1 


DO YOU WANNA BE MY BABY? GESSLE ruNChWENuutu 






3 


2 


VANNER TOGETHER wercurt 


2 


3 


ENCORE UNE FOIS SASH! scANOiKAViAri 


4 


3 


AINT TALKIN' 'BOUT DUB APOLU) FOUR FORTY 


3 
4 


4 

6 


REMEMBER ME THE BLUE BOY MEGA SCANDiruviA 
1 BELIEVE 1 CAN FLY R. KELLV J.vDWABNEB 


5 


4 


I'M SORRY DILBA mctrgngme 


5 


NEW 


SIMSALA8IM TIGGY FuxfMi 


6 




CULDCT BLEV TILL SAND PaE:R JOBACK mono 


6 


5 


RING-A-LING TIGGY na^ut 


7 


7 


BARA HON ALSKAR MIG BLOND rival 


7 


7 


DON'T SPEAK NO DOUBT iniersexjpEjUnwehsae 


8 


9 


REMEMBER ME THE BLUE BOY MEGA 


a 


9 


STEMMEN 1 MIT LIV KOIIG KAJ vincin 


9 


10 


MAMA/WHO DO YOU THINK YOU ARE SPICE 

GIRIS vsr-JN 


9 
10 


1 

8 


IT'S NO GOOD DEPECHE MODE uurt 

AIN'T TALKIN' 'BOUT DUB APOLLO FOUR FORTY 


10 
1 


RE 
NEW 


ENCORE UNE FOIS SASH! ^canowmh 

ALBUMS 

DEPECHE MODE ULTRA mnw.vo 






SOfxir 

ALBUMS 


2 


2 


ERIC GADD THE RIGHT WAY STRAv.«tHRT.jDti.pncM 


1 


1 


AQUA AQUARIUM unim:rsal 


3 


1 


SMURFARNA SMURFHITS 2 cnr 


2 


5 


SUEDE COMING UP sow/PuMJicOMPAWiEt 


4 

5 


4 

; 


LAURA PAUSINI LE COSE CHE VIVI warner 

SPICE GIRLS SPICE vnwi-n 

BJORN SKIPS BJORN SKlFS 50^0 emi 


3 


2 


SHU-BI-DUA SHU'BI DUA 16 cmc 


6 


NEW 


4 


3 


DEPECHE MODE ULTRA mute 


7 


3 


THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 


5 
6 


4 

6 


SOUNDTRACK SPACE JAM wadner 
LARS LILHOLT BAND MASAI cmc 


8 


6 


DILBA DILBA uLiKOHUMt 


7 


10 


ONE TWO 12HITSfRADEN8EDSTETI0 emi medie* 


9 


9 


ORIGINAL CAST KRISTINA FRAN DUVCMALA mono 






NO DOUBT TRAGIC KINGDOM iNiEfrsCOPfUNivEt*S«u. 






a 


7 


10 




WILLE CRAFOORD SAMMA TYP AV ANNDRLUNDA 


9 


B 


U2 POP iS.lANO 






SAKER riLliHAM 


10 


R£ 


SPICE GIRLS SPICE virgin 


NORWAY (Vefdcns Gang Norway) 04/29i^7 


FINLAND (&!urA'IFPI Finland) 04/1 7.'97 


T>MS 
WEEK 

1 


LAST 
WBK 

1 


SINGLES 

WHEN SUSANNAH CRIES SWAY univirsai 


IMS 
WEEK 


LAST 
MEK 

i 


SMGIXS 

PERSEESEEN KLAMVDIA kraklund 


2 


NEW 


BLOOD ON THE DANCE FLOOR MICHAEL MCKS ON 


2 


2 


FIRE SCOOTER aue tooisx-tfi 


3 


3 


FIRE WATER BURN BLOODHOUND GANG 


3 


3 


C'MON BABY YEAH TEHOSEKOITIN iivvymtk] 








4 


NEW 


STARING AT THE SUN U2 iSiand 


4 


2 


HIT EM HIGH (THE MONSTARS' ANTHEM) B REAL. 
BUSTA RHYMES, COOLIO, LL COOL J & METHOD MAN 


S 
6 


NEW 

9 


BLOOO ON THE DANCE FLOOR MICHAEL JACKSON 
REMEMBER ME THE BLUE BOY mega 


5 


b 


ROSES ARE RED AQUA UNivEl^ 


7 


10 


ENCORE UNE FOIS SASH! io:aKiEi- 


6 
7 
8 


4 


1 BELIEVE 1 CAN FLY R, KELLY jivlwrner 
ENCORE UNE FOIS SASH! sca/jdwavtaj, 
REMEMBER ME THE BLUE BOY mega 


8 


8 


AINT TALKIN- 'BOUT DUB APOLLO FOUR FORTY 


9 


NEW 


STARING AT THE SUN U2 ISLAND 


9 


6 


IT'S NO GOOD DEPECHE MODE MUTt.wc 


10 

1 


a 


AIN T TALKIN' BOUT DUB APOLLO FOUR FORTY 
ALBUMS 

BAR8RA STREISAND A COLLECTION— GREATEST 
HITS AND MORE S0^■^ 


10 
2 


NEW 

2 
1 


LAZY SUEDE ^^JO£.'SUNy 

ALBUMS 

KAIJA KOO UNIHLEKKAMYRSKY mea 
APUUNTA KOLME lEvy rHtiO 
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GL©BAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

LEBANON: The return of singer Lydia Canaan to the mountain villajje of Bruminana. where she 
was ht)rn ami i-aisod, brttufjhla sjK'cial sense of in'ca-^ion lo this year's Easier cetvmonics. Canaan, 
who is known in Europe for her power-ballad singing and songwriting style, has often been com- 
pared to such Western performers as Celine Oion and Tina Arena. But on April 25, she instead 
applied her three-octa\T range and perfect pitch to singing hymns and religious chants in the 
Greek Orthixiox church of her chi]dhoo<l. an event thai was broadcast on TV and radio across the 
country. It was an emvjtional homecoming for an artist who lx!gan her cai-eer as a D.J called Angel 
on a local radio station here tefore joining, in lli84, the rock gi'oup Equation. Although success- 
ful throughout the Middle East, Canaan left the band in I98*> to pursue a .solo career. As the fab- 
ric of Lebanese society became increasingly torn by war, she reluctantly relocated to Switzerland 
in 198it. "Ij^banon is my home, but the war has giwn it a bad reputation." she says. "We are mod- 
ern, ei\'ilized iwople with a beautiful culture. It is time that Lelianon gets credibility for iL'^ posi- 
tive side." Canaan made waves in 11)95 with a single. "Beautiful Life," releasLfi in EurojK' on the 
Pulsc-8 label and has now returned to Lebanon to start the promotional ball rolling for the follow- 
up, "The Sound Of Love." "I wanted the Lebanese to hear it first," she sail's. "I love them for all 
the supiwrl and loyalty they'\'e shown me." IMVID SINX'LAIR 

GREECE: Dance group C:Real has released its second single, "Visions Of You" (Dance Pool/Sony 
Music), which features the .sen.«.ual voice of British singer Sarah Jane 
Morris. The act is the brainchild of Takis Damasehis, a composer and 
remix sjjecialist who cut his teeth (iuring the late 198()k working on sam- 
pling and sound design in the studios of ('hicago for acts from that area's 
flourishing independent scene. Returning to Greece, he started C:Real. 
which released its debut single, "A New Rehgion," in July 199fi. As well 
as receiving rave reviews and strong support from radio stations and 
clubs here, the song is also included in the American compilation "If You 
Low Dance — 2" (Epic). CrReal's debut album will released in June and features nine new 
songs, showcasing the rich diwrsity of the group's sound, which combines progi'essive house with 
drum'n'bass, trip-hop. and ethnic elements, all bound together by the unique sound and profluc- 
tion style of Damaschis. cos>lvs ukvelegas 

JAPAN: While most expatriate African musicians relocate to Paris, Mamadou Doumbia, the for- 
mer guitarist with Salif Keita, has made the longer journey from Mali to Tokyo. " Yafa" (JVC), the 
second album by his band. Mandinka, was recoi-ded on the slopes of Mount Fuji, a lofty and unlike- 
ly .setting for the earthy rhythms of West Africa. His fluid guitiir style is showcased on a set of 
strong songs about empowerment and self-determination, with a range of contemporary influ- 
encKs complementing the tratlitioruU Malian meltKlies. "You are an African musician, but you are 
not liring in Africa, and you are not playing to Africans, so you have to think about the ntH?ds and 
the tastes of the iK'ople for whiim you are playing," he says. Yet Doumbia finds considerable com- 
mon gi-ound betw'een his i-oots and hus new audience. "Malian ti-aditional music is similar to .Japan- 
ese music in that some of the instruments are alike. The ngoui (a Malian lute) sounds very much 
like the Japanese shamiseii, the same notes, a very similar scale." Mandinka will be on tour in 
France at the end of May and other Eurojiean dates are likely to be added. ni<;kl willia.mson 

GERMANY: SvhUtf/cr singer Kim Fisher and her co-lyricist Karin Kusehik received this year's 
Fred Jay Award for inno\'ati\'e German lyric writing, pre*sented together with 
a cash prize of 25,000 deutsche marks ($14,500) at a ceremony April 17 in 
Munich. The 26-year-old Fisher, from Berlin, is signed to EMI Electrola. Her 
debut album. "Ganz Nah" (Real Clo,se), which was produced by Joachim Hei- 
der (proflucer of the Weather (jirls), puts into song the ideas of a new, self-con- 
fident generation of women who have long since escaiwd the kitchen but are 
not obsessed with pursuing a successful career to the exclusion of all else. Songs 
include "Ich Will Dich Vermissen" (I Want To Miss You) — alxHithmv lx?ing apart 
can enhance a romance — "Meinee Beste Freundin 1st Ein Mann" (Mv Best 
Girlfriend Is A Man) and "Will Ich's Odor Will Ich Es Nicht" (Do I Or Don't I Want It). The Fred 
Jay Award was inaugurated by Mary Jay Jacobson nine years ago in honor of her late husband, 
the renowned U.S. lyricist Fred Jay. klue welnert 

SOUTH AFRICA: "Jump The Gun." produced by Xencat South Africa and Parallax Pictures for 
Channel Four Films and directed by Britain's Lcs Blair ("Bliss." "Bad Behaviour"), is one of the 
most significant movies to emerge from post-apartheid South Africa. Released May 23 here, the 
film unravels the schizophrenic nature of contemporary Johannesburg and features Joe Nina, one 
of the country's youngest and most prolific songwriters/artists/producers, in an important act- 
ing role. Nina (real name Henrj- Xaha) coniiMised the film's score ami contributes tliree original 
songs to the soundtrack compilation, to be released May 2. "To Ix' able to write music that con- 
nects so directly with my life, without regard as to whether it will be a huge hit or sell thousands, 
has opened up a whole new dimension for me," Nina confides. The remainder of the compilation 
is made up of tracks from artist'i not traditionally as.Hociated with one another. Among them are 
M'du and Mashamplani, who. along with Nina, ai'e at the forefront i»f the current kuttito (black 
dance) explosion; white hip-hop act the Original Evergreen; and reck bands Kanio and Bright 
Blue. Marketing the compilation iwses a challenge for its licensee, Sony Music Entertainment. 
The local music industry remains divided betwx'en black and white markets, and most recoi-d 
companies have .separate A&H and marketing divisions. "In terms of musical .styles, this album 
is a first for this country," says Jay Savage, executiw pnKlucer of the album. "But while there is 
a great variety of sounds, there is a unity and universality in the concerns of the artists that, like 
the movie itself, make for a gritty and \ery contemporary portrait of past-apartheid South Africa." 

DIANE C'OKr/EK 
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International 



Spanish, Latin American 
Biz Teams Up For Amigos 



lADRID— ExmiUwsofthe Span- 
ish music industry are joining with 
their Latin American colleagues to 
launch an awards show late this year 
aimet! at l)oostin^ the global profile of 
Spanish -language rejx^rtoire. 

Details of the Amigo Awards, as 
they will be known, are 
still being confirmed, 
and an official press 
announcement is ex- 
pected within the next 
few weeks. However, 
recent interviews here 
with leaders of the 
major labels confirm 
the Spanish industry's 
enthusiasm for an event 
that will highlight the 
importance of the rela- 
tionship between Spain 
and the Latin mar- 
kets — and the role of 
that relationship in 
building new global 
stare. 

"The name of the 
award represents a lot," says Clau- 
dio Cond^ — president of Sony Music 
Entertainment Spain, and the newly 
elected head of the AFYVE, the 
Spanish IFPI group — referring to 
the fact that the Spanish word for 
friend is easily recognized through- 
out the Latin and Anglo world. Conde 
notes that a proiwsa! for the Amigo 
Awards has been made to FLAPF, 
the Latin American music-industry 
association, and that discussions with 
Latin e\ecuti\'es are ongoing. "We are 
asking for their help; we are looking 
for their collaboration." 

The Amigo Awards, due to be 
staged in late No\'ember in Madrid, 
are modeled on the Brit Awards in 
the U.K., according to Jose Maria 
Camara, president of BMG Enter- 
tainment Spain. It is noteworthy that 
the Spanish industry has tapped 
Lisa Anderson, executive producer 
of the Brit Awards, to work with 
Spanish TV executi\'es in staging the 
Amigos. 

Like the Brits, votes will be cast by 
members of the record industry, 
retail, and media — with a unique dif- 
ference. Balloting for the Amigo 
Awards is expected to be carried out, 
ambitiously, in both Spain and the 
I^Un territories. It is proposed that 
six awards will be presented in each 
of three broad categories: for artists 
from Spain, for Spanish-language 
artists from Latin America or other 
European markets, and for all other 
international artists. 

"We would like to have the nomi- 
nees out by October," says Saul 
Tagarro, president of Warner Music 
Spain, who is working with Condd 
and Camara on a committee organiz- 
ing the awards. As one of the only 
major awanis shows to be staged dur- 
ing the busy fourth quarter, one bot- 
tom-line goal of the Amigo Awards 
will be "to sell records," declares 
Tagarro 

But aside from moving product, 
Tagarro and others acknowledge that 
the deeper challenge of the Amigo 
Awards is to unite the international 
market for Sjianish -language reper- 
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toire, which has a long, but sometimes 
uneven, history. 

The dominant position that artists 
from Spain haw held in Latin Amer- 
ica in decades pa.iit has declined in 
recent years as the domestic talent 
and recording sophistication of the 
Latin territories have 
surged. Today, howe\'Er, 
Sijanish executiws wel- 
come the opportunity' to 
market Latin artists in 
Spain, sometimes as a 
first step for those 
artists into Europe. 
And they increasingly 
want to export their 
own artists into Latin 
America and, where 
possible, into the Latin 
market in the U.S. 

"We can have the 
same relationship that 
England has with the 
U.S.," says Tagarro of 
Spain and Latin Amer- 
ica. "Now records are 
flying back and forth." 

"More and more, the Spanish and 
Latin artists are coming together," 
agrees Carlos Intuino, managing 
director of Universal Music Spain, 
who notes that Rosana, one of the 
top-selling new artists of the past 
year in Spain, has been on tour in 
recent weeks in Mexico, Brazil, and 
Argentina. 

"Our natural market is in Latin 
America," says Pac« Bestard, pres- 
ident of HolyGram Iberica, of the 
exix)rt i>otential for Spanish artists. 

And for Latin artists looking 
toward Europe, "now the Spanish 
market is more open than ever 
before," says Miguel Gomez, presi- 
dent of EMI Odeon. 

Border crossings: The recent 
signing of Spanish gj'psy dance star 
Joaquin Cortes to EMI, and the suc- 
cess of Cortes* current worldwide 
tour promoted by Pino Sagliocco 
(Billboard Bulletin, April 14), raises 
the prospect of Cortes igniting a new 
international interest in flamenco as, 
for example, "Riverdance" and 
Michael Flatley have in Celtic dance 
and music. 

Back in Madrid, meanwhile, the 
potential for contemporarj' flamenco 
was much in evidence at the Suristan 
club, packed on a weekday night, as 
cajitfi singer Curro Cuento and 
dancer Antonia Moya took the stage 
with the unusual accompaniment of 
jazz- and jungle- in fleeted drummer 
Peter Uielerle for a performance 
that was, at once, authentic, elegant, 
passionate, and arresting. 

Assist<mce m preparing this coliann 
ivwt protnded by HotaeU LletveUyn m 
Mttdrid. 

Honw <£■ Abroad is a b hveekly colimm 
ifpoiligkting the actwUy of the ititer- 
uatioital tminic husimyn and itrtifta 
outside their home ttiarkets. Infor- 
mation} may be seiU to Thorn Dvffy 
Rillboard, 23 Ridgmomt St., London, 
WClE' 7AH, or faxed to U-171-.U3- 
2316. 
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Cade!! Ditches 'Kooky' Image 

Handsome Boy Bows Radio-Friendly 'Blocks 6' 



■ BY LARRY LeBLANC 

TORONTO— Fed up with being 
regardefl as a jK^rformance-art "kook" 
following the 1992 breakthrough of her 
modern rock track "The Sweater," 
singer/songwriter Merjm Cadell is now- 
hoping for wider acceptance with her 
third album, "Blocks 6," released April 
29 in ('anada by indie Handsome Boy 
Records. The label is distributed by 
BMG Music Canada. 

As yet, there are no plans to release 
the album outside Canada. 

Produced by Chris Wardman (Art 
Bergmann, Rusty, Slowburn), the 
starkly etched, multihued "Blocks 6" is 
a splendid follow-up to Cadell's poor- 
selling 199;? Sire/Reprise album "Bom- 
bazine," which, despite widespread 
critical accolades, newr found an audi- 
ence. Cadell was soon dropped by Sire. 

"Unfortunately, not enough hap- 
pened [with the setj," saj's formei- Sire 
head Seymour Stein, now president of 
Elektra Records. "I signed Meryn and 
Barenaked Ladies within weeks of 
each other but I couldn't get Warner to 
pay any attention to them. Meryn is 
quite amazing." 

Cadell says the album "just never 
got a chance. There were [changes] 
with Sire in the U.S., and it was a big 
mistake for me to be with Warner 
Music Canada here. Also, because of 
the success of 'The Sweater,' the per- 
ception was that I was a kooky one-off 
as opposed to being experimental or 
alternative. That was really hard for 
me to get around. The people who 
thought that, of course, wouldn't come 
to my shows or buy my records. 
Those who knew my albums knew dif- 
ferently." 

Frazzled by touring and without a 
label or management, Cadell retreated 
from music after "Bombazine." 

"I wanted a break to figure out what 
to do," she says. "I thought the only 
way to do that was to stop [performing 
and recording]. I thought people will 
then either wait for me and come back 
when I had a new record or forget me. 
All those things were fine with me. I 
also made a conscious effort to make a 
space in time between records, be- 
cause I knew this record would be 
markedly different. It's going to sur- 
prise people." 

Kneale Mann, music director of mod- 
ern rock CFMY Toranto, saj-s "Blocks 
6" isn't what he had expected. "The 
Meryn Cadell [album] really surfjrised 
me, and it's really good," he says. "It is 
pop-oriented, updated, and more 
mature. She's a real good storyteller." 

Handsome Boy is taking a low-key, 
grass-roots approach to marketing the 
album, with initial focus on college and 
modern rock radio, which were ser- 
viced with the track "Joe Roth" April 
21. A video of the track, directed by 
ChrLs Buck, was i.ssued April 28. 

Cadell first made a sizable stir in 
Canada with her 1991 album, "Angel 
Food For Thought," released here by 
the now-defunct indie Intrepid 
Records. It heavily relied on repertoire 
from Cadell's 1989 Canadian indepen- 
dent cassette, "Talking Like Crazy." 
The album, which Sire Records picked 
up in 1992 following its Canadian suc- 
cess, contained the alternathi? radio hit 
"The Sweater." According to Sound- 
Scan, the album has sold 31,000 units 
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to date in the U.S. Canadian sales of the 
album are unknown. 

Despite releasing albums by such 
well-known Canadian alternative acts 
as the Rheostatics. Bob*.s Your Uncle, 
and Martha & the Muffins. Intrepid — 
distributed by EMI Music Canada — 
never really got off the ground. After 
six years of operations, the boutique 
label sputtered to a close in 19^, a siz- 
able career setback for Cadell at the 
time. 

"I now own Angel Fbod For Thought' 
in Canada, and I have been batting 
around the idea Iwith Handsome Boy] 
of releasing it again." says Cadell. "It 
still sells in America, and it would sell 
in Canada as well." 

After Toronto entertainment lawj^er 
Graham Henderson ai^ked him 18 
months ago to manage Cadell, Crash 
Test Dummies manager and Handsome 
Boy Records president Jeff Roger.^ 
went to see her on a bill with Hollj' Cole 
at the Bottom Line in New York. 

"I went by myself, sat in front, and 
her show blew me away," sa>'s Rogers. 

"I told her that 
^^^^ I wasn't interested 

^^^^d^^V in managing any 
W/ more artists but 
^ '*7^^m.\ j^^j I i,^.jinted to do 
something with 
her." 

In ensuing 
months, Rogers 
kept in contact 
with Cadell and 
encouraged her to 
continue writing a film screenplay, 
"tloing Back To Find," that she'd told 
him about. He also told her if she decid- 
ed U) make another record, he'd release 
it. In mid-1996, Cadell decided to record 
once more and turne<l to Rogers. 

Says R{^ers, "We had the record on 
hold while we were working on the 
movie, but now we have had the mmie 
on hold while we were working on the 
record." 

For Cadell, 4-year-old Handsome 
Boy provides an opportunity for full 
musical freedom. To date, the Toronto- 
based label has released only a hand- 
ful of recordings, including those by 
such Canadian modern rock acts as 
Rusty, the Monoxides, Slowburn, and 
studio whiz John Oswald. 

"I knew Jeff wouldn't haw any issue 
with me going in an entirely different 
[musical I direction," Cadell says. "1 
knew Jeff would support me with 
whatever I did." 

Born in New York, Cadell grew up in 
the twin cities of Kitchener-Waterloo, 
Ontario. "Kitchener-Waterloo is a 
shockingly dry, conservative German 
town [sic] w^here nothing goes on," 
claims Cadell. '*There was one tiny new 
music club, the Beat Escajie, where us 
10 new wa\trs would go to dance. That's 
all that was going on. When I moved to 
Toronto in the fall of '83, it was ka- 
boom." 

Although she had moved to Toronto 
to study film at York Unii.'ersity, Cadell 
discovered downtown Queen Street's 
\ibrant music scene. She enrolled at the 
Ontario College of Art where, while 
studying photo-electric art, she began 
producing videos and holograms. 

In January 1985, Cadell participated 
for the first time in "Elvis Mondays," 
an informal showcase for fledgling tal- 
ent held at the Beverly Tavern. The 



experience change<l the course of her 
life. "1 performed 'Barbie' and some- 
thing spoken which I forget, and I got 
a great response," Cadell says. 
"[Bassist] Alan Anton from the Cow- 
boy Junkies was there and asked me to 
ojxjn for them at the Riwli. Things just 
started to roll from there." 

Cadell soon jumped headlong into 
the rich local music scene, which then 
included such acts as the Parachute 
Club. Cowboy Junkies, Barenaked 
Ladies, the Pursuit Of Happines.s, Jane 
Siberry, the Rheostatics, C'ole, Mary 
Margaret O'Hara, and future members 
of Blue Rodeo and Change Of Heart. 

Cadell quickly built up a local repu- 
tation as a captivating siwken-word and 
a cappella performer. 

"Early on |as a performerl, there 
were no expectations of me," Cadell 
says. "Often they weren't my gigs, and 
I didn't have to carry the night There 
was real freedom to that" 

For "Blocks fJ," Cadell has inraked 
more of herself than on her previous 
recordings. "1 was in a much different 
head space, and I wanted to reflect 
that in every way," she says. "I had 
decidwi that, if 1 was going to Imre my 
soul, I wanted to control the whole 
song. I wanted to create all of the parts 
so that the finisherl product was exact- 
ly what I had emisioned." 

In prei>aration for the album's ses- 
sions, Cadell recorded 4-track demos 
of her songs that featured vocals, bass, 
drum.*;, and keyboard or string parts. 
Says Wardman, "She would do rough 
sketches of songs that she would haw 
on a MIDI file, and then we would hang 
them together at my house. I would 
add weird stuff, like electronic-based 
keyboards and really abstract guitar 
I^arts, and she would decide what parts 
she liked." 

The album was recorded in the fall 
of 1996 at Hallamusic and Digital 
Music studios in Toronto, with David 
Baxter and Martin Tielli (guitar). Paul 
Brennan (drums), Brian Leonard (per- 
cussion), Jason Snidcrman (piano), and 
Fergus Marsh (chapman stick). Ward- 
man says that prior to those sessions, 
"we essentially had finished tracks, 
and we knew the .songs w-orked. | Dur- 
ing studio sessions] we would either 
replace (musical parts] or just put a 
few things on. We had decided we 
wanted musicians, and it was a ques- 
tion of marrying those [live and tech- 
nological] elements." 

With such intimate songs as "Slip- 
pery," "Beautiful." and "Holy Projec- 
tor," Cadell acknowledges that "Blocks 
6" is her most personally revealing 
work to date. 

"I definitely came a little closer to 
home with this album," she says. 
"When I started waiting, I was coming 
off one relationship and going into 
another. So infatuation is part of [the 
album], and so is longstanding love, 
when \ove is almost a lo\«/hate thing. 

"What really pleases me about this 
reconi," continues Cadell, "is that more 
than any of the others, it's all mine, lyri- 
cally and musically [with the exception 
of 'Lying,' co-written with Tielli|. Soon 
after we completed the album, I lis- 
tened to it lying on my IKing room floor 
with headphones on. I was .so happy I 
had followed my heart and made the 
album the way I had heard it in my 
head." 
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MGM Finds Steady Sales In Lines 

Niches For 4,000 Movie Titles 



Studio Creates 

■ BY SETH GOLDSTEIN 

NEW YORK-For MGM Home 
Entertainment, branded product is 
the true path to sell-through suc- 
cess. 

Over the past couple of years, the 
studio has introduced line after lino 
of movies drafted from its 4,000- 
title catalog and created a retail 
niche for each group that generates 
steady sales. "It's been a way for us 
to increase performance," says Cor- 
rie Tappin, VP of .sell-through mar- 
keting. Only Disney and 20th Cen- 
tury Fox Home Entertainment have 
done as much, and they've had the 
support of current direct-lo-sell- 
through releases to drive catalog 
volume. 

MGM's experience is the studio 
equivalent of a circus high-wire act 
without a net. Its theatrical slate 
has had few winners — "The Bird- 
cage," "Get Shorty," and "Golden- 
eye" are three — and those were ini- 
tially priced to rent. 

Yet even without strong lead-ins, 
branding has been largely responsi- 
ble for the surge in MGM home- 
video revenue to $375 million last 
year from $225 million in 1995 and 
$1()5 million in 1994. according to 
Billboard's latest market-share 
report (Billboard. Jan. 25). No other 
supplier has shown greater per- 
centage growth. 

MGM is proving that brand 
names, once considered impossible 
to apply to movies, can deliver. So do 
suggested list prices as low as $9.98 
and cross-promotions with such con- 
•■^umer-goods heavyweights as 




Chanel and Hormel. "We use that to 
gain leverage," Tappin says. 

She counts the improvements 
posted by titles in her "Movie Time" 
collection, aimed at women 25-54. 
"It's been tremendous. We've seen 
100-fold increases," Tappin says. 

"Not Without My Daughter," star- 
ring Sally Field as an American wife 
trapped in Iran, sold 250.000 cas- 
settes after it was introduced to the 
line in 1996. In the previous 12 
months, volume barely topped 2.000 
units. The increase was more than 
enough to overcome a lower list price 
and reduced margins, Tappin adds. 

"Blue Steel." with Jamie Lee Cur- 
tis and originally released by 
Vestron Video, also came back from 
the near-dead. It went from l,06fi 




copies sold to 175.000 in the next 
year. 

Both movies had the assets Tap- 
pin seeks in making selections for 
any of the brands: star power, criti- 
cal acclaim, and a strong following 
for the genre. MGM spends consid- 
erable time researching consumer 
preferences. Including price pointis. 
"Each collection has been developed 
w ith a different demographic in 
mind," Tappin says. Each gets new, 
identifiable packaging. "We feel 
that's crucial. We do a lot of aware- 
ness building." 

Some lines need more thorough 
makeovers than others. "Vintage 
Classics" consists of features 



released before 1960, many of them 
in black and white. The brand is 
pitched to older male moviegoers. To 
reach them, says Tappin, MGM 
"spent quite a bit to restore and mas- 
ter" titles including "The Woman In 
The Window," "The Postman Always 
Rings Twice." "While Heat." and 
"The Blackboard Jungle." 

The investment and limited audi- 
ence—titles average 80,000-40,000 
units — retiuire a $I9.yH price point. 
In between is "Contemporary Clas- 
sics" at $14.95. Part of that line are 
Tappin's "classics of the '90s." such 
as Academy Award winner "Leav- 
ing Las Vegas" and "Rob Roy," the 
latter starring Liam Neeson. 

Although there's overlap. MGM 
designates its brands for largely 
different sales channels. "Vintage 
Classics" does better in video 
stores, which like the fatter mar- 
gins and tend to do a better job of 
drawing collectors. 

"Movie Time" titles, cimsldercd an 
impulse pui-chase, are ideal for super- 
markets and mass merchants, which 
(Continued on jnige 5'J} 



BMG Names Record Club CEO 

McMillan Aims To Revive N. American Biz 



BY DON JEFFREY 



NEW YORK— George McMillan, a 
consulting executive with direct- 
marketing experience, has been 
named president/CEO of BMG 
Direct, which oversees BMG Enter- 
tainment North America's domestic 
record clubs, at a time when the 
club business is soft. 

Company sources 
acknowledge that it 
has become increas- 
ingly difficult to at- 
tract new members 
and that it has be- 
come necessary to 
seek cost savings to boost profit 
margins. 

"A year and a half to two years 
ago, response to direct-mail adver- 
tising just fell off," says one record 
club executive. 

To be sure, it is not just a problem 
for BMG and the other major record 
club, Columbia House, a joint ven- 
ture of Sony Music Entertainment 
and Warner Music Group. The 
worldwide direct-marketing compa- 
ny Reader's Digest Assn. recently 
reported a drop in revenue brought 
on by weak response to promotional 
mailings. 

In an interview, McMillan said. 
"It's a challenging time for the 
music industry. There's been rela- 
tively flat demand and declining 
profit over three or four years. The 
challenge is how to build, grow, and 



invigorate the c<impany in the con- 
text of an industry with flat 
growth." 

BMG Music Service and its sister 
clubs have more than 8 million mem- 
bers in the U.S. and Canada, mak- 
ing it the second-largest record club 
after Columbia House. BMG's other 
clubs are BM(J Music Service Cana- 
da. BMG Classical 
Music Service. Sound 
and Spirit (BMG 
Christian Music Ser- 
vice), and the newest 
imprint, BMG Jazz 
Club. The catalog for 
all the clubs totals 

10,000 titles. 

McMillan, 42, had been COO/CFO 
of Lincoln, Mass. -based consulting 
firm Renaissance Solutions. Before 
that, he was president/COO of 
Michigan Bulb Co., then the biggest 
horticultural catalog company. Prior 
to that, he was COO of Bronner 
Slosl>erg Humphrey Associates, one 
of the largest direct-marketing 
advertising agencies. 

He says that he will promote a 
"tremendous emphasis on team- 
work" at BMG Direct and "try to do 
a really good job of balancing cre- 
ative A&R with analytics." 

McMillan will be based in New- 
York and report to BMG Entertain- 
ment North America president/ 
CEO Strauss Zelnick. He replaces 
Worth Linen, who resigned last 
November. 



Indie R&B Retail Out 
In Force At Summit 



BY J R. REYNOLDS 
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MIAMI — ^At a time when retail chains 
continue to struggle, have been forced 
out of husine.ss, or have filed for cred- 
itor protection under bankruptcy laws, 
R&B stores are healthier than e\x»r. 

Independent R&B retail flexed it,< 
collective muscle by showing up in 
record numbers at Impact's Super 
Summit XI conference April 16-19 
here. So strong was this year's retail 
contingent that president's from four of 
the six major distributors accepted an 
invitation to participate in one of the 
summit's tw^o retail meetings. 

"R&B has always been the backbone 
of the music business and is leading the 
industry out of its 
current slump," 
.•^aid independent 
retailer Lorraine 
Murphy, owner of 
New York-based 
L.B.M. Records & Tapes. 

A key factor behind R&B's vigor is 
the steady development of regional 
independent R&B retail coalitions o\'er 
the last five years. The cross-pollina- 
tion of ideas has led to erer^thing from 
such simple improvements as remod- 
eled stores and upgraded product 
racks to more progressiw tactics, such 
as an embrace of SoundScan technol- 
ogy and collective bargaining. 

For example, one of the two retail 
panels began with a slickly produced 
\ ideo presentation touting R&B retail's 
growing influence and forward think- 
ing in the overall music community. 

For years, independent retailer 
George Daniels, owner of George's 
Music Room in Chicago, has lx?en lead- 
ing the charge for fellow black retail- 
ers to partieiiiate in various conference 
activities. "You just don't know how' 
happy it makes me to .'^ee retail out in 
force like this." says Daniels, referring 
to its Super Summit participation. 

"We possess the largest group of 
black business owners in the R&B 
music sector." he says. "There's more 
of us than there are [blackl label own- 
ers, artist managers, station owners. I 
think we're finally beginning to see that 
we are an economic force to be reck- 
oned with, and as we continue to work 
together we'll only become stronger." 

Distribution company heads attend- 
ing the conference were BMG presi- 
dent Ptter Jones. WEA pi-esi<ient/CEO 
Dave Mount, Universal president 
Henrj' Droz. and PolyGram Group Dis- 
tribution pre.sident/CEO Jim Caparro. 
Representing Sony was Jimi Starks, 
VP of black music. No one from EMI 
Music Distribution attended. 

"I found the convention stimulating 
and informati\'e, and I've committed to 
attend next .\'ear." said Cai)arro. who led 
a full staff contingent to the confab. 

The meeting was originally sched- 
uled to be a closed session for retailers 
only. However, felhiw conference regis- 



trants' interest forced organizers to 
open the meeting to all attendees. 

Hosletl by Muqihy and facilitated by 
Daniels, the summit maintained a non- 
threatening tone — despite the heated 
nature of the retailers' i.ssues. 

"There was no anger," said Murphy. 
"The retailers were concerned with 
opening the lines of communications 
with the di.«tribution heads, and I actu- 
ally think that Ithe attending execu- 
tivesj were in many ways more happy 
to be there than the retailers." 

(Jaining access to di.stribution pres- 
idents, when appropriate, was a prime 
concern among retailers. Said Daniels, 
"The presidents all had an eye-opener 
when they found out the retailers 
couldn't get to 
them. As a re.sult 
of this meeting 
that's changing." 

Retailers also 
discussed with the 
presidential panel problems inwlving 
failed incentive policies that were 
originally designed by distributors for 
record pools in an effort to support 
indeiwndent retailers. 

"The benefits just don't get passed 
along to us," .siu<i one concei*ned retailer. 

Another issue inwlved distribution's 
no-defectiws policy, which many retail- 
ers say developed because of the 
chains' alleged abuse in returning 
defectire product. Independent retail- 
ers claim that the policy creates an 
unfair playing field with the chains. 

Also discussed were methods of pi*o- 
viding retailers with discounted prod- 
uct in an effort to compete more effec- 
tix'ely with chains. 

However, obtaining discounts with- 
out ordering substantial quantities 
could prove impossible, according to 
Ron Winslow, GM of the nine-store, 
Rideigh/Durham, N.C. -based Willies, 
which specializes in R&B and other 
African-American-rooted music. 

"Most indies go through one-stops, 
and that's where most of the problems 
lie. Retailei-s can't order 10 pieces and 
exjiect to get a discount," he said. 

Winslow added that the answer for 
independent stores might be a collec- 
tive-bargaining strategy to purchase 
product. "If a store doesn't have strong 
credit, then maybe the coalitions are 
the answer," he said. But then stores 
have to come up with the money to pay 
for the product which can be a whole 
new set of problems. 

That's exactly what the 29-member 
Metropolitan Independent Retailers 
Assn. (MlRA)did. 

Consisting of independent stores in 
New York and New Jei-sey, MIRA col- 
lectively bargained with one-stops to 
purchase nearly 19,000 units of "Life 
After Death," by the Notorious B.I.G. 

Said L.B.M.'s Murphy, who also 
serves as president of MIRA, "We rec- 
ognized the [wtential of the ])i-oject and 
(Contiiiued on [Hige 56) 
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Portland Store Verifies Vinyl's Vitality 

2nd Avenue Boasts Unique Inventory, Musical Knowledge 



m BY JENNIFER WALKER-MOONEY 

PORTLAND. Ore.— The age of vinyl 
seems to haw returned. As the world 
prepares to venture into the digital 21st 
century, a music store here that focus- 
es on vinyl records is not only succeed- 
ing, it has more than doubled in size. 

From October 1982 until last Decem- 
ber, 2iKi Awnue Records was located in 
an 800-s*juare-foot space crowded with 
thousands of \inyl records. While cele- 
brating its 14th anniversary, owner 




John McNally and his manager and life 
partner, Cathy Hagen, decided to make 
the move to a 2,400-8quare-foot space to 
allow for the growth of the business. 

Hagen saj's the new location has yet 
to dc\X'iop the sense of pei-sonality she 
admirefl in the former location. Howev- 
er, with McNally 's passion for music and 
his desire to share as much of it as pos- 
sible with his customers, 2nd Awnue 
Records' new home is likely to redis- 
cover its comfortable niche in no time. 

Originally, McNally created an exclu- 



IS COMING SOON TO 
A STORE NEAR YOU! 



sively used-vinyl store selling col- 
lectibles he cherished, many of them in 
jazz, R&6, country, and rock. As cus- 
tomer demand grew, the store opened 
up to other genres. Now there are spe- 
cific sections for such categories as reg- 
gae, punk, ska, industrial, and techno. 

"Music is ultimately a passion," 
explains McNally. He strives for an 
eclectic mix, with the goal of exposing 
customers to all genres. "I will sell 
records at cost just to turn people on to 
intense, great music." 

The store features a di\'erse mix of 
vinyl, CDs, and tapes, along with T- 
shirts hanging from the ceiling and 
posters of i)erformers like Jimi Hendrix 
and Bob Marley. Hagen says, "We like 
to assault the senses with music and 
with visual items." 

In planning the store, McNally saj's, 
"I trawled up and down the coast from 
Vancouver to Las Angeles, stopping at 
e\'ery record store I could trj'ing to get 
ideas for merchandising — and stealing 
them." Hanging T-shirts from the ceil- 
ing was one such idea, and it has "dou- 
bled the square footage available." 

As far as demographics, McNally 




The hanging of artist T-shirts from the ceiling is an idea 2nd Avenue Records 
owner John McNally got from traveling up and down the West Coast visiting 
record stores. (Photo: Jennifer Walker- Moo ney) 



EXECUTIVE TURNTABLE 



DISTRIBUTION. Sony Music Distribu- 
tion promote."* Colin Willis to VP of 

sales and national accounts in Chicago; 
John J. Hawn to sales manager, Mid- 
west branch, in Chicago; and Donald 
Mercurio to sales manager, north-cen- 
tral Boston branch, in Lexington, Mass. 
They were, respectively, Midwest 
branch manager, Nashville regional 
director of sales, and sales rep. 

RETAIL. Cindy Brown is appointed 
senior VP of domestic rctiiil finance for 
Blockbuster in Fort I^auderdale. Fla. 
She was VP of information services at 
the Dr Pepper/Seven-Up Cos. 

HOME VIDEO. Bruce R. Schoenegge is 

appointed senior VP of marketing at 
Metromedia Kntertainment Group in 
Los Angeles. He was director of mar- 
keting at Hitachi Home Electronics 
(America). 
Richard J. Casey is named VP of 




WILLIS SCHOENEGGE 

sales and marketing for Kultur/White 
Star Video in West Long Branch, N.J. 
He was VP of new market develop- 
ment for Unapix Entertainment. 

RELATED FIELDS. Gary Rautenbergis 

named director of meml>ership at the 
Video Software Dealers Assn. in Enci- 
no. Calif. He was VP of sales, sell- 
through, for WEA. 

Paula M. Tail is appointed VP of 
sales and marketing, DVD-video, at 
Nimbus Manufacturing. She was 
senior VP of sales for Mediacopy. 



looks to attract a cross section of the 
Portland community. While many of his 
ofl'erings ha\'E uni\'ersal appeal, he says, 
the reggae and punk sections draw 
mostly j'ounger customers. 

The store is set in Portland's \vater- 
front downtown historical area. The 
businesses in this area are small and 
owner-operated. The commercial make- 
up of the area, along with the record 
store's location along the route to the 
city's popular Saturday Market, tends 
to attract a diverse crowd. 

But the key to the store's success, 
McNally contends, is inventory. The 
product mix is about 60% CD, 35% 
vinyl, and 5% cassette. He notes that 
tape sales have been steadily declining. 

About half of 2nd Avenue Records' 
floor space is devoted to vinyl, the rest 
to other configurdtions. CDs and tapes 
are displayed in jewelry-type ca.ses in 
an arc around the register. McNally 
likes to promote interaction between 
customers and employees with the 
closed cases. Customers must ask the 
staff to retriew a CD or cassette, and 
they can listen to any title they want 

With McNaily'sgoal of exposing cus- 
tomers to a cro.ss section of music, he 
and Hagen ha\'e chosen to "strive for 
knowledgeable, long-term employees," 
hoping people will feel comfortable ask- 
ing the staff questioas about all types of 
music. 

Over the past 14 years, McNally has 
tried many kinds of advertising, but 
print appears to be the most successful 
and therefore remains the store's main 
source of promotion. 2nd Awnue's ads 
are displayed in a variety of main- 
stream and alternative publications. 

Portland is becoming increasingly 
known for its local artists. A store a few 
blocks away from 2nd Avenue called 
Locals Only sells, as its title indicates, 
just local music. "We do well with local 
rap, punk, and metal artists," explains 
Hagen. "The other store covers every- 
thing else." 

Although 2nd Avenue no longer sells 
used recordings exclusively. McNally 
and Hagen continue to buy and sell all 
forms of used music. Although, Hagen 
.'lays, "it is not a huge part of our busi- 
ness," McNally notes that he is "aggres^ 
si\«ly pursuing used LPs, because there 
seems to be a new interest in vinyl." 

With the combination of imports and 
domestics and new and used, 2nd 
A\¥ nue Records carries a large number 
of recordings. The store's titles include 
more than 20,000 12-inch vinyl and 
2,000-plus 7-inch vinyl records, about 
12.000 CDs. and 9,000 cassettes. 

For now. McNally and Hagen contin- 
ue to track all this inwnton,' manually. 
Howe\^r, they recognize that they maj* 
have to move toward a computerized 
s>'atem as the store continues to grow. 

Since moving to their new location, 
they have seen sales "jump at least" 
25%-30%, McNally says, adding that 
profit margins are up because of the 
larger space. "A lot of our overhead was 
fixed, except for the rent," he says. 

2nd Avenue is staffed by five people 
in addition to Hagen. Hagen is there 
days, and McNally, who comes by in the 
evenings, spends days handling orders, 
returns and the stores' accounting. 

The couple's passion for music and 
mission to educate consumers indicate 
that their '50s-style record store with 
a '90s twist is likely become one of Port- 
land's most cherished sources of music. 
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A New KES: Bicoastal Seminars And BrainCamp 



That's entertainment: The 

annual children's industry conclave 
Kids' Entertainment 
^ ' Seminars (KES) is just 
^A' around the corner — 
j, '■'•M ' and this year, there's an 
4>-->^" "s" at the end of the 
' ^ word "seminar." For the 
first time in the five- 
year history of KES. the event's 
founder and organizer, Howard Leib, 
a New York-based en- 
tertainment attorney, is 
mounting seminars on 
both coasts. K-EaSt 
takes place June IS at 
New York's Marriott 
Marquis, and K-wESt 
will be held June 27 at Los Angeles' 
h^irama Hotel. 



Billbcx:ird» 



Preceding both, on June (i-7 in New 
York, is the new BrainCamp, which is 
"geared to senior-lewl corporate exec- 
utives in the kids' industry." says Leib, 
and carries a significantlv higher price: 
$\,im, as opiMwt'd to KES' S200-$;l00. 

BrainCamp features a select group 
of children's entertainment industry 
figures as speakers, with enrollment 
limited to 75. "'We'\^ just .^nt out let- 
tei-s of invitation." says Leib, noting 
that although an invitation is re<iuirt^d 
in order to register for BrainCamp, 
anyone can refjuest an invitation. "But 
we're holding fast to that 75-person 
limit." Leib says. 

Speakers lined up for BrainCamp, 
which is designed as an intensive mar- 
keting seminar, include John Kric- 
falusi, creator of "Ren & Stimpy"; Ben 
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WALT DISNEY 60907 (10.98/15,98) 


10 


25 


18 


SING-ALONG 101 DALMATIANS (LIVE ACTION) 

WALT DISNEY 60910 (10.98 Cassette) 


11 


9 


34 


VARIOUS ARTISTS A- DISNEY CHILDREN'S FAVORITES VOLUME 2 
WALT DISNEY 60606 (9 98/13.98) 


12 


10 


55 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 60897 (8.98/1 1 .981 


13 


17 


24 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13.98) 


14 


14 


85 


READ-ALONG A' THE LION KING 

WALT DISNEV 60254 (6 98 Cassette) 


IS 


12 


70 


CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 

BENSON 217 (3 98/6 98) 


18 


11 


40 


CEOARMONT KIDS CLASSICS TODDLER TUNES 

BENSON 056 (3 98/6 98) 


17 


18 


66 


VARIOUS ARTISTS WINNIE THE POOHi TAKE MY HAND 50N(>S FROM THE lOO ACRE WOD 

WAIT DISNEY 60863 (9 98/16.98) 


18 


21 


62 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 

BENSON 218 (3 98/6 98) 


19 


13 


45 


CEDARMONT KIDS CLASSICS SILLY SONGS 

BENSON 220 (3. 9a'6.98) 


20 


15 


25 


MICHAEL JORDAN SPACE JAM; AN AUDIO ACTION-ADVENTURE 

KID RHINO 72a97,TtHINO (9 98 Cassette) 


21 


Rt-ENTBY 


KENNY LOGGINS A RETURN TO POOH CORNER 

SONY WONDER 5767/V'COLUMBIA (9 98 EQ/13.98) 


22 


19 


54 


CEDARMONT KIDS CLASSICS BIBLE SONGS 

BENSON 216 {3 98/6 98) 


23 


RE-ENTDT 


VARIOUS ARTISTS MOUSE HOUSE 
WALT D)SNEY 60914 (9.98/15.98) 


24 


20 


10 


READ-ALONG STAR WARS: A NEW HOPE 
WALT DISNEY 80282 (6.98 Cassette) 


25 


22 


10 


REAO-AUmG THE EMPIRE STRIKES BACK 
WALT OlSNEY 60281 (6.98 Cassette) 



ChildiM'l rtcordHlgl: orlgfnil molion pchite uundlracks eiicluded. • Recotdirtg InOusIfv Assn America (RIM) certification 
IM MitS of 900.000 units. ARIAA certficsEton tat Mies o' 1 miliion uniB. wtlh mijIlimillKin sellen indicated tr^ a numeral fdlowng 
Ihe^mbol. Rir boxed sets, mil double >ltMjm mtti t mmr^ liine trtat exceeds two hours, the RIAA tnulCiplies shipinent^ by trre 
numtwr ol discs ana'or Upes. Wosl albui^s avtilable on cauetle and CO. 'Aslmh indicates vinyl LP is mailable. Mo^l tap« prxn. 
and CD p^ces fw BMG arx} WIA 'atx^i. at suQOled lists Tape prices mafhal EQ, and all oMwr CO prices, are equivalent 
prices. «htcti are projected 'torn wlxilesaK prices, c 1997, B>llbaard;Bn ComnincaUons. and SounAcan. Inc. 



by Moim McConnick 

Cohen of Ben & Jerry's ice cream; 
Amy Friedman, head of Nickelodeon's 
progi-amming think tank Creativ-e Lab; 
Ron Dubrin, co-invontor of toy craze 
Tickle Me Elmo; Tom Kary and Scott 
Nat^h of children's inarkelinii firm Bij^ 
Blue Dot; and Dan Komanelli, senior 
\T of Warner Bros. Consumer Product 
MeiThandLsing. " We'i-e working on get- 
ting three or four more presenters," 
says I^eib. 

"There's never been this ty\)e of con- 
ference si)ecifically about the market- 
ing of children's entertainment prod- 
uct," he adds. "'WTien we see a hole, we 
try to fill it." 

The $1,1)95 entry fee. he notes, is 
"standard for today's high-lewl coriK)- 
rate seminars." Included in the price 
will be a number of gi\-eaways, includ- 
ing Big Blue Dot's "Big Blue Box," 
which Leib describes as containing 
"research materials [wrtaining to var- 
ious aspects of kids* entertainment, like 
computer games, kids' radio sampler 
cassettes, video samplers, and contact 
lists." 

In general, says Leib, BrainCamp is 
designed to Ik* "an intimate, informal 
gathering, with a lot of give and take 
between s|)eakers and audience. It's a 
w'hole different setting from KES; this 
is not, 'How do I get my ta|)e to you?' 
KES is about pushing your career 
ahead; BrainCamp is about pushing 
your business ahead." 

As for the formerly two-day-long 
KES, it has now been changed to one 
day on each coast, two weeks apart. 
"We dropped the workshops and 
keynote speeches we've done in the 
I>ast," siiys Leih. "Based on attendees' 
comments, we found that people liked 
the keynote sjjeakers but were disap- 
pointed that there was no chance to 
interact with them ... We haw iiii*eam- 
lined, but we feel we haven't lost any 
content." 

Both K-EaSt and K-wESt will have 
the same schedule of panels but will 
feature mostly different speakers. In 
New York, the opening panel, "The 
State Of The Industry: The Ketail Mar- 
ket Tbday." will feature Torrie Dorrell, 
VP of Kid Rhino; Ste\'en Glass of kids' 
multimedia retail chain Building 
Blocks; and Mark Smyka, editor of 
children's entertainment trade publi- 
cation Kid Screen. Smyka and Glass 
will also appear on the L.A. panel, 
which will be modei-ated by .wurs truly 
Another L.A. panelist is Barry Hafft 
of Walt Disney Records marketing. 

Panel two is called "It's A Jungle Out 
There: Guerrilla And Alternaliv-e Mai*- 
keting." In New York, panelists include 
Limi Maini,ejtecuti\'e director of KES 
and president of Mainiac Productions; 
Radio AAHS chief Gary Landis; 
Linda Mor)i:enstcm of promotion firm 
Morningstai" Media; artist Kevin Roth; 
John Philips of Sony Wonder; and 
moderator Paul Modes of children's act 
Peggosus. In L.A., panelists will 
include Maini; Ellen Barre of online 
company RntertainNet; artist Dave 
Kinnoin; Jim Connelly, president of 



education-market label Youngheart 
Music; Carol Lee of Sony Wonder; and 
moderator Lianne Sterling of kids' act 
the Bumhieheez. 

The final i)anel is "Don't Touch That 
Dial!: Kid.-^" TV ml And Beyond." In 
New York, confirmed jjanelists include 
Nickelodeon's Brown Johnson. VP in 
charge of preschool prc^-amming block 
Nick Ji'.; Steve Mc\ie of T()riinto-l);i.s(Hl 
Elei^ant Records; Richard Goldsmith 
of PBS preschool show "Big Comfy 
Couch"; Richard Morenoff of the Dis- 
covery Channel; Robbie Merkin of 
Children's Television W^orkshop/ 
"Sesame Street"; and moderator Leib. 

The L.A. panel, also to be moderat- 
ed by Leib, will include Goldsmith; 
Fred Sibert, former president of his 
own animation firm, Frederator Inc.; 



Susan Lammers of Headline Inter- 
aclivie; and voice actor June Foray, best 
known as the TOice of Rocky the Flying 
Squirrel. 

"We'i-e hoping to draw a whole new 
crewd on the West Coast," says Leib. 
"Vei*y few haw been able to make the 
trek east for previous KES events 
[which have been only held in New 
Y()rkl. People have been asking us for 
years to come to L.A." He adds, "If 
both K-EaSt and K-wESt work out, 
well be looking at doing seminars in the 
South and Midwest next year." 

KES registration fees are $250 
through the end of this month. Those 
interested in registering can contact 
Leib at his New York office. Online rcg- 
isti-ation Ls offerert at www. Kids Enter- 
tainment, com. 




Software Deal. Resource Media Distribution, of Englewood Cliffs. N.J.. has 
signed a deal to provide a line of entertainment software to Minneapolis-based 
Simitar Entertainment. An audio line will debut in the summer, and the plan is 
to develop a video line later. Dick Greener and Sam Goff, formerly of Essex 
Entertainment, will create product under an exclusive agreement with 
Resource. Simitar holds exclusive worldwide distribution rights for all 
Resource/Simitar collaborations. Pictured above, from left, are Greener; Mick- 
ey Elfenbein, Simitar CEO; and Goff. 
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There's A Chill Over Gotham City'*"l 

On Juno 20. I*»e fourth BATMAN" feoturc film, BATMAN " & ROBIN ", 
hirs the b.g icreeo with MR FREEZE " (ArrroJd Schwtwzcrwgger). 

BATMAN (George Clooney). ROBIN [Chrli O'Donnoti), 
POISON IW" (Umo Thu<fTMn) ond BATQRL - (AIkw Silv«slo«l 

TKe Audio ActKm-Advenrure'" is on exclring odoptalion ol the film's 
scfipl coniplde wilh wndorjcore ond 3 D wwnd effecH! 
A contest offcn consomefs o chance to win o hip lo NYC 
to lour ihe DC Comki oHicesI Coommers enter -to-wm via moil in 
oppwiwfly (T^iloble via eonvwiiwit teof pods on BATMAN & ROBIN 
pre poik heoder ond leni cards' 

S»ocV up today on the must hove oudio companion piece to one ol 1 997 i honest films' 

Available May 6 

U 72637 (6X9 blister coisetfe), R2 72638 |iewel CD| & R4 72093 |24 cl CS pre-pock) 

KU) 
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e-mail us at jeffw@sclcd.com 




Check Out 
Our Everyday 
Low Price on 
Major Label 
CD's: 



CD List Our Price 



$17.97 
$16.97 
$15.97 
$11.97 



$11.80 
$10.87 
$10.16 
$ 7.97 



\SK YOUR ONE-STOP 
) MATCH OUR PRICES.. 
WHEN IHEY WONl CALL U 



TEL (714) 223-8795 * FAX (714) 724-5162 



Merchants & Marketing 

Camelot Tries To Load Deck; 
Alliance Terminates Passport 



RETAIL 
TRACK 

by Ed Christman 



ARE YOU READY TO REACH THE MOST 
RESPONSIVE READERS IN THE MUSIC 
ENTERTAINMENT INDUSTRY? 

SURE YOU ARE... 

CALL 

BILLBOARD CLASSIFIED 
1-800-223-7524 
FAX: 212-536-5055 
212-536-5174 



Ms THE BIDDING PROCESS that 
will decide the fate of Camelot 
Music approaches its next signifi- 
cant date, Monday (5), the company 
has asked Ohio's local and state gov- 
ernments to put together a package 
of tax abatements and financial 
incentives to induce potential suit- 
ors to keep the company as an ongo- 
ing concern in its present location 
in North Can- 
ton, Ohio. 

According to 
The Repository, 
a Canton, Ohio- 
ha.'^ed newspa- 
per, Jackson 
Township, Stitrk 
County, and the 
Ohio state gov- 
ernment are working on a package of 
incentives that would appeal to two of 
the three suitors interested in buying 
the company. 

At a local town meeting, Cam- 
elot's lawyer said that there are 
three suitors for the chain: one, a 
large New York company, that 
"intends to move Camelot's opera- 
tions out of the area"; the two other 
companies, one in California and 
one in Pennsylvania, intend to "relo- 
cate their headquarters" to Ohio, 
The Repository reported. 

Translation: The New York com- 
pany is Trans World Entertainment 
Corp.; the California company is 
Where house Entertainment; and the 
Pennsylvania company is the Wall. 

According to The Repository, the 
package being put together by the 
various state agencies includes 
loans, a property-tax abatement, 
tax credits for job creation and new 
equipment purchases, and money 
for training employees. The local 
and State government agenda is to 



ensure that Camelot remains in 
Ohio, where it is an employer of 400 
people w^ho earn annual wages of 
$12.5 million. 

A total dollar amount for the incen- 
tive package wasn't disclosed, but if 
it is large enough, it could give 
Wherehouse or the Wall an advan- 
tage over Trans World in the Camelot 
sweepstakes. The second round of 
bids is due Mon- 




day (5). 

Chris pe- 

LUSO, presi- 
dent of the 
Wall, has re- 
signed from the 
company, effec- 
tive May 30, 
according to sources. No word on a 
replacement. The VPs at the Philadel- 
phia-based chain will report to John 
Hancock, CEO of parent W H Smith 
North America, in Atlanta. 

End OK THE ROAD? The Al- 
liance Entertainment Corp. has 
finally decided to pull the plug on 
Passport Music Distribution after 
founder Toby Knobel couldn't come 
up with the funds to buy back the 
Denver-based company. As part of a 
restructuring announced last fall. 
Alliance said it would shut down 
Passport, but it gave Knobel an 
opportunity to find a financial 
backer so he could buy back the 
company (Billboard, March 22). 
After failing to land a backer by 
March 31, Knobel received an infor- 
mal extension to continue his 
search, but Alliance, covering all 
contingencies, gave Passport em- 
ployees a 60-day notice that it was 
shutting down the operation (Bill- 
(CoTUirmed on page 56) 



Much' A Blige 



More retailers rely on the AEC One Stop Group to deliver 
more of today's biggest hits. Like Mary J. Blige's 
Share My yorld. With a worldwide distribution 
network. One stop shopping. High fill rate. 
And a deep catalog. It's the one place more 
retailers place more orders. 

AEC One Stop Group 

Abbey Road Distributors • Abbey LA • Bassin Distributors • CD One Stop 
AfC field Offices: Atlantd • Baltinore • Phitadelpfiia • Portland • Ctaaha • San Oiego 

New Accounts 1-800-635-9082 Fax 1-954-340-7641 
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Just smart advertising. 




"To Attic, the advertising in Billboard is as 
important as the news and features. We have 

developed many exciting relationships with 
labels and publishers after responding to their 

Billboard ads. Billboard ads are a great 
source of contacts and information on product. 
The first international ad we placed when we 

started 23 years ago was in Billboard, and 

Billboard continues to be the only interna- 
tional music industry publication that is part 

of our ongoing label marketing stratepes. " J 



Alexander Mair 
President 
Attic Records Limited 



No palm readers or tarot cards. No crystal balls. 
Just the longest running phenomenon in the 
music industry.. .Billboard Magazine. After over 
one hundred years of serving the music and 
entertainment arena and delivering timely, reli- 
able information to driven, ambitious profes- 
sionals.. .over 200,000 of them in 1 10 countries 
around the world... we're still the best place to 
create excitement about your business. 

Smart executives know that advertising in 
Billboard gets results. In fact, nearly 50% of our 
readers report purchasing an advertised product 
or service right out of the pages in Billboard. 
You see, you don't have to be a mind-reader to 
make a profit. 



Billbcxard 



now more than even 



UK/EURDPE NASHVILLE ITALY LATIN AMERICA FRANCE JAPAN 

44,171 323.6686 615.321.4294 39+|0|362+54.44.24 305.441.7976 3314549,2933 213.650.3171 

C ; ,1 



Merchants & Marketing 



NAHM's Fall Confab In Limbo; Cannonball Gets Rolling 



Mulling it over: if you're a 
regular attendee at the annual Nation- 
al Assn. of Recording Merchandisers 
(NARM) Independents Conference, 
you may not want to Iwok your room 
at the Arizona Biltmore just yet. 

That Phoenix luxury hotel has been 
the site of what is now^ known as the 
NARM Fall Conference for several 
years running, and that wholesalers* 
confab has traditionally kicked off 
with the three-day Independents Con- 
ference, one of the highest-profile 
trade ewnts catering to the indie sec- 
tor. 

However, NARM is in the process 
of sun'eying its membership to see if 
the Fall Conference will continue and 
to determine if its format and site 
should be altered to accommodate the 
changing landscape of the business. 

As Declarations of Independents 
reported following the most recent 
Fall Conference, attendance at the 



iffiMllS..L£_ 



by Chris Morris 

Biltmore's indie session last October 
dipped perceptibly, with first-time 
participants in the hunt for distribu- 
tion — traditionally a significant seg- 
ment at the show — in very noticeable 
decline. Most observers tagged the 
dip to a combination of the dismal 
business year and natural erosion as 
a result of increased consolidation on 
the wholesale side. 

Though NARM officials said at the 
time that overall registration had slid 
by only 50-75 people, the future of the 



Fall Conference ended up as a topic of 
discussion during the March NARM 
convention in Orlando, Fla. After 
meetings with the trade group's steer- 
ing committees there, the organiza- 
tion began polling its members to 
gauge what kind of latc-year meeting 
would best serve them. Retailers, 
wholesale distributors, and product 
suppliers are among the industry seg- 
ments being surveyed. 

"We're trying to get a barometer on 
how people want to spend their time 
and money on a meeting or meetings," 
says NARM VP of communications 
and events Jim Donio. 

NARM is exploring six or seven dif- 
ferent options. One possibility is a ses- 
sion that would incorporate a retail- 
era' conference, which was not held as 
part of the Fall Conference in '96. 

Donio says that the organization 
will make a determination regarding 
the conference within the next month 
so that a date and site can be arrived 
at in a timely fashion. 

So, at the moment at least, the Fall 
Conference is in limbo. As Donio says, 
"This year we did not make any auto- 
matic assumptions." 

Having a BALL: Regional indie 
distributor Paulstarr Enterprises in 
Chanhassen, Minn., is going into the 
record-label business. 

The Minneapolis-area wholesaler 
has pacted with producer/musician 
Ron Levy's local company, Levtron 
Productions, to form Cannonball 
Records. 

Keyboardist Levy, a former Decla- 
rations of Independent Flag Waver, 
was a guiding force behind Rounder's 
Bullseye Blues imprint. A seven-time 
Grammy nominee and three-time 
W.C. Handy Award winner, Levy has 
produced such blues and R&B acts as 
CharleH Brown, Lowell Fulson, Otis 
Clay, Ann Peebles, Irma Thomas, 
Little Jimmy King, and Preston 
Shannon. 

A fter spending years in the Boston 
area. Levy relocated to Minneapolis 
last year after splitting with his wife, 



RETAIL TRACK 

(Continued from page 5^) 

board, April 26). 

Independent National Distribu- 
tors Inc. (INDI) president Larry 
Stessel went to Denver April 23-24 
to officially begin the incorporation 
of Passport into INDI, according to 
sources. The current plan is for the 
Passport warehouse to be closed, 
but for an office there to stay open 
so that parts of Passport's manage- 
ment and sales team could be 
absorbed into INDI. For example, 
Tony Aguero, senior VP at Pass- 
port, and Mark Noone. Passport 
director of purchasing, will be stay- 
ing aboard, as will the four-person 
telemarketing staff, some financial 
personnel, and support staff. Also, 
the Passport field sales staff will be 
interviewed, and some of them may 
stay on at INDI, sources say. 

While Knobel was trying to buy 
back Passport, sources say, many of 
its labels rallied behind the distrib- 
utor and tried to put pressure on 
Alliance not to shut down the opera- 
tion. Initially, some large labels in 



Rounder co-founder Marion Leigh- 
ton Levy. He began discussing the 
possibility of founding a label with 
Paulstarr president Scott Haidle, 
who was himself weighing the possi- 
bility of launching a proprietary 
imprint. 

"Obviously, when you get good at 
distribution, the next step Ls to handle 
some of your own product," Haidle 
says. 

In the Cannonball partnership. 
Levy will now handle the creative 
side, with Haidle responsible for dis- 
tribution and marketing. 

The label will be kicked off June 3 
with a trio of releases: "Keeping The 
Blues Alive" by guitari.'^t Bernard 
Allison, son of blues man Luther 
Allison; an album by the Minneapolis 
band Big John Dickerson & Blue 
Chamber; and the first volume of 
"Blues Across America," a projected 
series of albums focusing on local 
blues scenes. The first set in the 
series will feature Detroit artists 
Johnnie Bassett, the Butler Twins, 
and former Duke Ellington vocalist 
Alberta Adams. 

The company will also move full- 
bore into the acid-jazz realm with 
future releases: Levy says that Can- 
nonball has signed Latin soul-jazz act 
Pucho & His Latin Soul Brothers, 
guitarist Melvin Sparks, drummer 
Idries Muhammad, and organist 
Reuben Wilson. Levy's own group, 
Wild Kingdom, will record for the 
company as well. 

Besides Paulstarr, a regional net- 
work of indie distributors will handle 
the label, hut Haidle says that agree- 
ments have not yet been finalized. 

Cannonball is being launched with 
a May 2 party during Handy Weekend 
in Memphis at the Beale Street club 
operated by producer Willie 
Mitchell, who Levy says will work 
urban promotion for the label. 

Flag waving: when guitarist 
Duke Levine was younger, he says, "I 
listened to a bunch of different stuff 
and tried playing in a bunch of differ- 



the Passport portfolio privately said 
that they were not excited about the 
thought of moving to INDI. But some 
of those labels are said to be chang- 
ing their minds after seeing that 
INDI has been remade and after 
hearing that key staffers at Passport 
would remain part of the effort. 

INDI, for its part, is mum on how 
many Passport labels it wants to 
assume. Alliance executives were 
unavailable for comment, and Kno- 
bel didn't return phone calls. 

In RELATED NEWS, as the above 
was playing out, the powerful Fan- 
tasy label decided to end its affilia- 
tion with Passport and has moved to 
Distribution North America, the 
independent distributor owned by 
Valley Record Distributors, which 
will handle the label in the South- 
east and Southwest. M.S. Distribut- 
ing and Bayside handle the label in 
other regions of the country. 
Sources say Passport sold $7.6 mil- 
lion in Fantasy product last year. 



ent bags." Maybe that's why his third 
solo album, "Lava," due June 1 1 from 
Rounder-distributed Daring Records, 
is so delightfully eclectic. 

Country, blues, rock'n'roll, and 
R&B all come into play in Levine's 
deft picking style. Just a look at his 
choice of covers reveals quite a bit 
about his go-anywhere approach: 
Blues man Freddie King's "Man 
Hole," rock axe man Duane Eddy's 
"Stalkin'." and country star Buck 
Owens' "Buckaroo" are all essayed. 

Levine's wonderful new record is 
filled out with a bunch of atmospher- 
ic originals like the title track and "In 
The Dark." As before, he receives 
sympathetic support from his work- 
ing group, which includes drummer 
Lome Entress, bassist Paul Bryan, 
and organist Tom West. 

However, just as his repertoire 
explores an ever-widening panoply of 
styles, Levine decided to shake up 
things on the new record by employ- 
ing the members of Boston's noir 
rockers Morphine — baritone saxo- 
phonist Dana Colley, two-string 
bassist Mark Sandman, and drum- 
mer Billy Conway — on some tracks. 

"I knew them from being around 
town," Levine says of the Morphine 
members. "They were open to it. One 
of my ideas was to use a few different 
configurations. I thought it would be 
cool, because they don't have a guitar 
player." 

Levine's ongoing association with 
Daring Records, which is operated by 
film composer and producer Mason 
Daring, has led to new avenues for 
the guitarist's music: He has appeared 
on the soundtracks to three films by 
director John Sayles, most recently 
on last year's "Lone Star." 

The musician is also keeping busy 
on the road: Formerly with such 
Beantown acts as the Story and the 
Del Fuegos, Levine is currently a 
member of country vocalist Mary 
Chapin Carpenter's band. 

That gig could interfere with 
Levine's promotional efforts for 
"Lava," since Carpenter recently 
began a tour that will continue 
through the summer. "Right now, I 
don't know when I'll be able to do any 
playing behind the record," Levine 
says. 

Take the opportunity to catch him 
with Carpenter — some hot licks are 
virtually guaranteed. 



SUMMIT 

(Continued frvm jxifje 51) 

acted decisively to negotiate a dis- 
counted price, which further demon- 
strates increasing power among black 
retailers associated with a coalition." 

Currently five independent R&B 
retail coalitions exist in America. 
Daniels, who is a member of the 19- 
member United Music Retailers, based 
in Chicago, said he hoped the ranks of 
the cartel to which he belongs and other 
associations would continue to grow. 

"MIRA is setting the standard by 
which these coalitions can exist," he 
said. "With the impressive turnout of 
retailers at Impact, we will continue to 
grow in influence." 

According to Daniels, the attending 
distribution heads have made a com- 
mitment to come to next j^ear's Impact 
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U.K. Vid Market Posts Record Year 

Retail Value Up Despite SelUThrough Decline 



■ BY PETER DEAN 



Just A Walk In The Park. Pongo and Perdy, the stars of Disney's "101 Dalma- 
tians." had lots of canine friends to join them at what the studio modestly called 
"the biggest dog party in history," held April 12 in New York's Central Park. The 
pooches took a lengthy stroll to stoke their appetites, then celebrated with 
doggy arts and crafts, psychic readings, and treat-filled bags. All had a dog- 
gone good time celebrating the movie's April 15 home-video release. 



LONDON — Home video brint^s ^\'A<\ 
titlings from across the Atlantic. 

Like their American brethren, I *.K- 
retailers posted figures showing 
another record year, according to the 
latest statistics from the British Video 
Association (BVA). 

In its 199G edition of "A Year In 
Video," the BVA chailed i-etail ralue of 
L3 billion pounds {appro.ximately $2.1 
billion), due to gains in rental and sell- 
through. In fact, sell-thi'ough stumbled 
a bit in \ After six years of double- 
digit growth, cassette sales declined to 
single-digit status for the first time 
since 1989. Kental, though, confound- 
ed the critics with its second strong 
year in a row. 

Consumers bought 79 million cas- 
settes laj*t year, an W/c improvement 
owr 1995. The gains are attributed to 
the development of diret't-to-sell- 



DBS Doesn't Take Big Bite Of Video 
Rental, Yet; Barron's Bullisli On DVD 




THiS 



HlEXANDER'S CONUNDRUM: If direct broadcast 
satellite (DBS) is such a threat to home \ideo, how come it 
hasn't affected rental and purchase patterns more than it 
has? There are those, especially within the DBS commu- 
nity, who .'iay the impact is being felt. 

But Alexander & Associates, the New York consultancy 
that has lieen tracking cassette activity for the past decade, 
claims that satellite's footprint is only slightly noticeable. 
In a national surv-ey of 1 .000 DBS households completed in 
January, Alexander found that light-to-moderate renters 
were Inirrowing somewhat 
fewer tapes, not enough to 
hurt stores in the regions 
where DBS installations 
are thickest, like Buffalo. 
N.Y.; Minneapolis/St. Paul; 
and the Pacific Northwest. 

Video Update is the 
chain most clo.seiy associ- 
ated with those markets. 
However, its revenue 
doesn't reflect satellite 
lo.'^ses, according to Al- 
exander's Bob Alexander. (What has hurt all the publicly 
held chains, including Video Update, are the troubles at 
Blockbuster. On Wall Street, Blockbuster s sniffles are giv- 
ing the rest pneumonia.) 

Alexander suggests that the chains are dodging the bul- 
let l^ecause DBS penetration is still scattered, 4 miIlion-5 
million homes across the U.S. His sur^-ey data indicate a 
lo,ss of 10.8 million rental transactions a month, a fraction 
of the total market estimated in excess of 3 billion a year. 
The situation could change if DBS penetration proceeds 
apace. 

"IThe typical system ownerl is doing something else. 
He's not watching mo\-ies," Alexander saj-s. For retailers, 
'the pie won't be as big." Especially if his cassette librar>' 
is filled to owrflowing. DBSers with 60 or more tapes are 
more likely to curtail future acquisitions in favor of satel- 
lite broadcasts. Significantly, the survey found, pay-[K!r- 
view movie purchases are replacing about 50% of lost 
rentals, the surwy indicates. Surfing the sports channels 
is thought to account for much of the rest 

The big (juestion facing retailers is whether DBS' early 
adoptei-s are indteativt? ()f the rest of the impulation. Alexan- 
der doesn't see a similarity. "They're not a good proxy for 
future growth," he siyr-s. By the time DBS becomes a house- 
hold standard, home video will have adapted. DVD, cur- 




by Seth Goldstein 



rently where DBS was three or four years ago, is an ob\ i- 
ous candidate to right the balance. Most consumers, after 
all, enjoy the cassette experience — about equal to DBS in 
the Alexander study. 

Sell-through could also be a protective shield. It's not 
nearly as sensiti\'e to DBS as rental is, and Alexander pre- 
dicts that cassette .';ales will rise steadily aver the nej<t five 
years. VCR owners bought Tia million tapes last year, with 
plenty of shelf space to be filled. 

Alexander estimates that the industry has most of the 
next decade to bring the 
average collection to his 
optimum lewl of 55-70 cas- 
settes. DVD's role, at this 
stage in its development, is 
a question mark. 

BaRRON'S VIEW: The 
April 28 edition of BaiTon'a 
puts an optimistic spin on 
DVD's future, quoting sev- 
eral analyst^ who predict 
that the format will add 4- 
6 percentage points to the growth of studio profits by 2000. 

Adams Media Research president Tom Adams places 
the \'aiue of the DVD market in 2006 at $9 billion. "$5.7 bil- 
lion going to the studios' coffers" (assuming standard 
wholesale discounts). If the holdouts are convinced by the 
co\'er story, the forecast might prove reasonable. 

Barnm's mulls why Disney remains a holdout and. dis- 
missing copyright protection as a reason, decides execu- 
tives "are just slow off the mark." That's because "DVD 
until now has been handled at a low level at Disney and . . . 
top executives aren't really aware of the full potential." 
Since Hollywood has Inmn immersed in DVD di.scussions 
for the past two years, howewr, it's hard to credit igno- 
rance. 

Most of those interviewed expect Disney to join in, if only 
because DVD absolutely needs family titles. "DVD is for 
people who collect mo\ies. and the most-collected movies 
come from Disney," State Street .-senior VP Larry Haver- 
ty told Barron's. "If Disney jumps aboard, you have the 
makings of the biggest consumer success since the VCR. If 
it doesn't you have a flop like the laserdisc." 

Two Sony executives. Ben Feinguld of Columbia Tri- 
Star and Mike Fidler of Sony Electronics, beg to differ. 
Fidler says that Disney "is important but not critical." The 
(Corit))i)ied on page 59) 



through strategies and the broadening 
of the distribution base. Expansion into 
such channels as supermarkets has 
slowed as the number of stores taking 
deliwry reaches saturation. 

However, volume growth disguises 
how little sell-through actually grew in 
worth. The average price paid by con- 
sumers is estimated to have fallen G%- 
10%, which means receipts advanced 
just 2% in pounds and pence. 

Budget and mid-price titles in- 
crea-sed market share at the expense 
of 15 pound (S24) releases. Moreover, 
major retailers partook of heavy pro- 
motional discounting. W H Smith 
Group, for example, offere'd cassettes 
for one pound if customers spent 20 
pounds ($32) or more. Woolworths* 
"Perfect Partner" ofi"cred catalog titles 
for 2.99 pounds (1^.80) with the pur- 
chase of a major release. 

Movies gained share over non-the- 
atricals for the third year in a row and 
now rejiresent 40% of the market The 
Holly woo*] mind-set was reinforced by 
the hefty sales of five features: 
"Babe," "Braveheart," "Sense And 
Sensibility," "Trainspotting," and 
"Jumanji." 

("hildren's video — including movies 
— took second place, regaining some 
of the share lost in the past couple of 
years thanks to Disney's "101 Dalma- 
tians" and "Toy Story." Sports cas- 
settes also climbed a notch, the only 
other genre to improv-e its position. 

Music, always the weak sister, held 
its own because of three stronger- 
than-expected titles: "Lord Of The 
Dance," "Les Miserables In Concert." 
and "Riverdance — The New Show." 
Special interest, including comedy. 



slumped. 

Disney's Buena Vista Home Video 
label led sell-through for the fourth 
consecutive year, taking a market 
share' conser\'atively estimated at 16%. 
"Toy Story" and "101 Dalmatians" 
were its top-selling titles. PolyGram 
Video followed, ti-ailed by Warner and 
CIC, which distributes Paramount and 
Uniwrsal titles. 

Among retailers, Woolworth's pulled 
down a 20'Jf share and W H Smith 
Group. 18%. Supermarket continued 
to gain ground: Asda. Tesco, Sains- 
bury, and Safeway held 15% of the 
market. 

British sell-through, representing 
;W%' of the total U.K. market, remains 
the biggest in Europe by a consider- 
able mai-gin. VCR owners buy an aver- 
age of four tapes a year, al.^ the high- 
est level in Western Euro[>e in 1996. 

Rental, on the losing end of con- 
sumer demand, is striving to regain 
share. WTien rental rewnues improved 
4% in 1995, some trade observers 
called it a "temporary blip." The first 
increase since 1989 was not expected 
to continue, especially when a quasi- 
industry generic campaign fell apart 
during the planning stage in Noviember 
1995. 

However, last year saw further 
reccnvry with overall growth of 7%: and 
an impressive 9% jump in specialty 
stores. Rental revenues topped 491 
million pounds ($785 million), the high- 
est since U)92. The gain was more than 
double the 4% increase in the average 
owrnight rental charge, a further sign 
that if the titles are good, the con- 
sumers will come. 

(Continued on page 59) 
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For Rebate Hounds, Disney's 
4th- Quarter Lineup A Beauty 



In other DISNEY NEWS: 
Although the departure of Ann 
Daly was the big news from 
Buena Vista Home Video recent- 
ly (Billboard, May 3), the studio 
also announced its fourth-quarter 
lineup. 

A thick briefing book contains 
information on 11 releases and 
enough rebates and "value add- 
ons" to keep the most avid 
coupon clipper busy through the 
rest of the year. 

The title destined to get the 
biggest publicity push is "Beauty 
And The Beast: 

The Enchant- ^^.<^^_^_ 
ed C h r ist- 
mas," the first 
direct-to-video 
sequel to the 
1991 block- 
buster. Street 
date is Nov. 
11. with a 
$26.99 retail 
price. 

The talent from the first film is 
back for this "Beauty" video spin- 
off. Returning voices include 
Paige O'Hara as Belle, Angela 
Lansbury as Mrs. Potts, Robbie 
Benson as the Beast, and Jerry 
Orbach as Lumiere. Tim Curry 
and Bernadette Peters join the 
cast. The video also features four 
new songs written by Rachel 
Portman and Don Black. Port- 
man won a 1996 Oscar for 
"Emma," while Black co-wrote 
"Sunset Boulevard" with Andrew 
Lloyd Webber. 

Soap maker Lever 2000 will 
offer a $5 rebate when consumers 



SHELF 
TALK 



buy eight bars and the tape. An 
on-pack sticker will instantly 
allow consumers to get $2 off the 
purchase of any video in the 1997 
Disney Video Collection. 

Packed inside each "Beauty" 
tape will be $5 in coupons good 
for discounts on Mattel Story- 
time Princess dolls and Dancing 
Princesses gift sets. The title 
will also be part of the Disney 
Video Rewards Program, which 
awards free videos to consumers 
who purchase selected Disney 
releases. 

With the 
^^^^^^^^^H> absence of a 
big fourth- 
quarter title 
like"TbyStor>i" 
the lineup has 
a number of 
catalog pro- 
motions. Off 
the market 
since 1991, 
the animated clas.sic "The Jungle 
Book" will be back in stores Oct. 
11, priced at $26.99. 

The rerelease will include a 
free "Music Of The Jungle Book" 
song book and a making-of docu- 
mentary at the end of the tape. 
Inside each cassette purchasers 
will find a "Kids Ride Free" trav- 
el voucher from Amtrak. 

In addition, consumers who 
purchase three Kid Cuisine prod- 
ucts and the video will be eligible 
for a $5 rebate. An instant rebate 
will be attached to the video good 
for $2 off the price of "Alice In 
Wonderland" when purchased 
(Continued on pafje 60) 
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Label 
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★ * * No. 1 * * * 










1 


9 


2 


101 DALMATIANS 


Walt Disney HcKHe Vidtaj 
Buena Visla Home video 8996 


Glenn Close 
Jeff Daniels 


I9« 


G 


26.99 


2 


1 


7 


SPACE JAM 


Warner HorTie Video 16400 


MicFuel Jordan 


ii% 


PG 


22.96 


3 


2 


10 


LORD OF THE DANCE 


PolyGram VKleo 4400431693 


Michael Flatley 


1997 


Wl 


24.95 


4 


4 


48 


RIVEROANCE'THE SHOW 


VCI 

Columbia TriStar Home Video 84060 


Various Artists 


1996 


Nli 


2495 


5 


3 


8 


THE HUNCHBACK OF NOTRE DAME 


Walt Disney Home Video 
Buena Vista Home Vkjeo 7955 


Animated 


199C 


G 


2699 


6 


5 


8 


FARGO 


PolyGram Video 8006386933 


Frances McOormand 
William H. Macy 


1996 


R 


19.95 


7 


6 


81 


BAMBI 


V^lt Disney Home Video 
Buena Vista Home Video 942 


Animated 


1942 


G 


2S99 


8 


8 


5 


THE BIRDCAGE 


MGWUA Home Video 
Vtemer Home Video M905536 


Robin Williams 
Nathan Lane 


1996 


li 


I99S 


9 


31 


2 


PLAYBOY'S VOLUPTUOUS VIXENS 


Playboy Home Video 
Uni Dist. Corp. PBV0820 


Various Artists 


1997 


Ml 


1998 


10 


7 


21 


VERTIGO 


MCA/Universal Home Videt) 
Uni Dist : -fp 82940 


James Stewart 
Kim Noi/ak 


1958 


re 


19.98 


11 


U 


6 


HONEY, WE SHRUNK OURSELVES 


Walt Disney Home Video 
Buena Vista Home Video 2796 


Rick Morants 


1997 


PC 


22.99 


12 


10 


3 


DRAGONHEART 


MCArtJniversal Home Video 
Uni Dist. Coip 82826 


Dennis Quaid 
Sean Connery 


1996 


PC- 13 


19-91 


13 


12 


6 


PLAYBOY'S FAST WOMEN 


Playboy Home Video 
Uni Dist. Corp. PBV0819 


various Artists 


1997 


m 


19.91 


14 


13 


22 


INDEPENDENCE DAY 


F«Video4118 


Will Smith 
JeH Goldblum 


19S( 


PG-13 


22 9! 


IS 


17 


57 


COMPLEAT BEATLES 


MGM/UA Home Video 
Warner Homo Video 700155 


The Beatles 


19S2 


NR 


998 


16 


14 


10 


PLAYBOY'S SPRING BREAK 


Playboy Home Video 
Uni Dist. Corp. PBV0804 


Various Artists 


1997 


NR 


19.98 


17 


15 


3 


THE CRAFT 


Columbia TriStar Home Video 82413 


Fairuza Balk 
Robin Tunney 


1996 


R 


1995 


18 


18 


8 


HARRIET THE SPY 


Paramount Home Video 4225 


Michelle Trachlenberg 
Rosie O'Donnell 


1996 


fG 


19.95 


19 


NEW^ 


CRUMB 


Columbia TriStar Home Video 10693 


Robert Crumb 


199S 


R 


19.95 


20 


19 


65 


GREASE A • 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton- John 


1977 


PG 


14 9S 


21 


25 


9 


BEAVIS & BUTT-HEAD: 
LAW-ABIDING CITIZENS 


MTV Music Television 
Sony Music Video 49315 


Animated 


197; 


NR 


1(98 


22 


21 


4 


PENTHOUSE'S LOST TREASURES 


WamerViSMMt Entaftainment 57019-3 


various Artists 


1997 


NR 


19.95 


23 


16 


11 


FLY AWAY HOME 


Columbia TrISIat Hom Vidn 82433 


Anna f^uki 
JeH Daniels 


1996 


PG 


19.98 


24 


29 


2 


BATTLE ARENA: TOSHINDEN 


Central Park Media 1475 


Animated 


1997 


NR 


1995 


25 


22 


5 


PENTHOUSE: FIRE AND ICE 


Penthouse Video 

WamerVisioo Entertainment 57018-3 


Various Artists 


1997 


NR 


19.99 


26 


20 


19 


THE WALLACE AND GROMIT 
GIFT SET 


BBC Video 
FoxVideo 4101059 


Animated 


1996 


M) 


24J8 


27 


37 


3 


THE BEST BITS OF MR. BEAN 


PolyGram Video 8006367793 


Rowan Atkinson 


1997 


m 


1995 


28 


23 


5 


KORN: WHO THEN NOW? 


Epic Music Video 

Sony Music Video 50153 


Kom 


1997 


m 


1998 


29 


35 


3 


SELENA REMEMBERED 


EMI Latin Video 77626 


Selena 


1997 


m 


1998 


30 


27 


73 


STAR WARS TRILOGY 


Fo«Video 0609 


Mark Hamill 
Harnson Ford 


1995 


PG 


4998 


31 


30 


17 


MATILDA 


Columbia TriStar Home Video 86863 


Danny DeVrto 
Rhea Penman 


19% 


PG 


1595 


32 


24 


12 


CASINO 0 


MCAAJniversal Home Video 
Uni Dist. Corp. 82592 


Robert Dt Niro 
Joe Pesci 


1995 


R 


1998 


33 


26 


9 


AEON FLUX: MISSION INRNITE 


MTV Music Tetci/ision 
Sony Musk Video 49313 


Animated 


1997 


NR 


12.98 


34 


32 


26 


TOY STORY 


Walt Disney Home Video 
Buena Visla Home Video 6703 


Tom Hanks 
Tim Allen 


1995 


G 


26.99 


35 


RE-EDTIIT 


WALLACE AND GROMIT: A CLOSE 
SHAVE 


BBC Video 
FoxVideo 8399 


Animated 


1996 


NR 


9.se 


36 


28 


2 


MIGHTY DUCKS THE MOVIE: 
THE FIRST FACE-OFF 


Walt Disney Home Video 
Buena Vtsta Home Video 9265 


Animated 


1997 


NR 


14.99 


37 


NEW^ 


PENTHOUSE: SECRET LIES, 
SECRET DESIRES 


Penthouse Video 

WirnerVision Entertainment 57016-3 


Various Artists 


1997 


Ml 


24.95 


38 


40 


13 


PLAYBOY'S TWINS & SISTERS TOO 


Playtxyy Home Video 
Uni Dist Corp. PBV0805 


Varwus Artists 


1997 


M 


19.98 


39 


NEW^ 


PRIEST 


Miramax Home Entertainment 
Buena Vista Home Video 5325 


Linus Roache 
Tom Wilkinson 


1995 


R 


19.99 


40 


33 


3 


GOOSEBUMP: THE WEREWOLF 
OF FEVER SWAMP 


FoxVideo 24394 


Various Artists 


1997 


NR 


14 98 



• RIAA gold ceft. tor sal«$ ot 50.000 units or SI million in sales at suggested retail. A RIAA platinum cert, for sates, of 100.000 units or S2 million in sales at suBgested 
telail. ♦ ITA gold certification for a minimum of 125,000 units or a dollai volume □( $9 million at retail for ttieatrically released programs, or of at least 25,000 units and $1 
million at suggested retail fw nontheatrical titles. >ITA platinum certification for a minimum sale of 250,000 units of a dodar volume of $18 millwn at retail (or theatrically 
reieased programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical tittes. « 1997, Billboar*BPI Communications, 
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U.K. VID MARKET POSTS RECORD YEAR 

(Con jjuited fmm page 57) 

Warner/MGM led the supplier 
ranking for the fourth consecutive 
year, posting a market share of almost 
19%. CK] maintained runner-up sta- 
tus in the face of strong competition 
from Buena Vista and PolyGram 
Video, which doubled its share on the 
strength of the PolyGram Filmed 
Entertainment production slate. 

The top renting titles for 1996 were. 



in order, "Bravcheart," "Seven," "Die 
Hard With A Vengeance," "Bad Boys," 
and "Waterworld." 

Last year's mo\'ies actually were no 
stronger than in previous years, but 
their marketing campaigns have been. 
CIC began its striking, branded-ori- 
ented "One To Watch" televLsion effort 
in January 1996. A m^or title has been 
featured each month, starting with 



MGM FINDS STEADY SALES IN LINES 



(Continued frotn page 51) 

also handle the studio's two kid-vid 
lines, "Family Entertainment" and 
"F'amily Treasures." Further refine- 
ments will come with experience. 

"We're still in the learning stage," 
says Tappin, who points out that only 
200-300 titles are involved at present. 
"This is still a developing strategy." 
The "James Bond" and "Rocky" col- 
lections, which combined have sold 10 
million cassettes, remain separate, 
but MGM might brand its hallmark 
musicals from the 1940s and "SOs. 
"There is some potential in that area 
for broader distribution," she com- 
ments. 

Several weeks ago, MGM announced 
the first releases in its eighth line, 
"We.'itern Legends." It's the only 
brand being introduced this year. 
Among the sewn titles are the classic 
"Red River," starring John Wayne and 
Montgomery Clift, and two new to 
video, "Bill}^ Two Hats," with Gregory 
Peck, and cull favorite "Terror In A 



Texas Town." 

The studio isn't stinting on the come- 
ons accompanying its Father's Day 
campaign: Cassettes will haw original 
theatrical trailers and letterboxing 
(where available) at no additional 
charge. Another seven titles will fol- 
low, including "Comes A Horseman," 
with Jane Fonda and James Caan, and 
"Wild Bill," with Jeff Bridges and 
Ellen Barkin, priced to sell fw the first 
time. 

Retailers are beginning to provide 
in-store support, including brand-spe- 
cific floor space, personalizing MGM's 
generic merchandising aids. "That's 
one of the things that has made this 
work," Tappin says. The alternative 
can he loss of identity, with titles 
shelved "alphabetically somewhere." 

Tappin wants to broadcast retail 
cooperation in the hopes of getting oth- 
ers to do the same. "We want to spread 
the word," she says, "and develop it 
across the board." 
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"Congo." Other studios, most notably 
Warner, have also gone solo to a 
greater extent than in the past two to 
three years. 

Then, in March, Columbia TriStar 
Home Video, PolyGram, Fox Guild, and 
Entertainment in Video joined forces 
to launch a jointly funded onslaught 
called the Advertising Alliance. 

Using the campaign as a guide, 
other studios were in\nted into the fold 
when one of the four either didn't have 
a big enough title or the money to put 
behind it Buena Vista put up "Father 
Of The Bride H" and First Indepen- 
dent touted "White Squall." 

"It was a concerted effort to make 



the public aware," says Richard Crook, 
Fox Guild's sales and marketing direc- 
tor "There was also a lot of ^od prod- 
uct, big enough to catch the eye of the 
casual passerby." 

RenUl's success proved, once again, 
that the fittest survive best. The num- 
ber of specialty stores has declined to 
5,000 from 12,000 in 1989, which has 
left the field to the better, more mar- 
keting-minded retailers. Now com- 
peting for share are such dominant 
chains as Blockbuster, Global, and 
Apollo. 

"The advertising by all the studios 
has been part of it, but the rest is 
accounted for by the extra copy depth 



stocked by retailers and the general 
standard of dealers in rental and [sell- 
through]," says Warner managing 
director Mike Heap. "We've got a 
breed of video retailers who are thor- 
oughly professional. I just wish they 
had double the stores." 

Demand is jwlarizing around fe\rer 
professional retailers and fewer titles. 
More than ever before, the big hits 
generate much of the revenues. 

"It's a classic chicken-and-egg sit- 
uation," says Fox Guild's Crook. "It's 
good that lead titles are being backed 
by the trade, but one of the best sell- 
ing points of video is the choice that it 
offers." 



PICTURE THIS 

(Continued, from page 57} 

storj' doesn't quote anyone from Warn- 
er Home Video, and in fact Warner Is 
hardly mentioned, despite the fact that 
it's the studio leader in DVD. 

May FU)WERS: Warner is releas- 
ing D\T) titles May 20— "10," "Bat- 
man Forever," "Chariots Of Fire," 



billboard. 



"Outbreak," and "The Wild Bunch: 
Director's Cut" — and distributing one 
each from New Line ("Dumb And 
Dumber," May 20) and HBO Home 
Video ("Zeus & Roxanne," May 13). 

On the MOVE: Former Block- 
buster Entertainment chairman/CEO 



Bill Fields didn't waste any time relo- 
cating, confirming the suspicions of 
Josephthal Lyon & Ross analyst Den- 
nis McAlpine of a well-planned exit 
(Billboard. May 8). Fields returns to 
large-scale retailing as president/CEO 
of Hudson's Bay Co., Canada's largest 
department-store chain. 
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CampilMl frcHn a national sample of retail 
stores sales reports. 
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TITLE 

Program Supplier, Catalog Number 


% 




RECREATIONAL SPORTS . 




HEALTH AND FITNESS. 








* * NO. 1 * * 












* * NO. 1 * * 




1 


1 


[I 


NBA AT 50 


1»J8 




1 


1 


23 


CRUNCH: FAT BLASTER PLUS 

A^ichor Bay EntfirtainmL'nl SVIUOM? 


998 


2 


— n 

3 


51 


MICHAEL JORDAN: ABOVE 8, BEYOND 

Fo<ViCi!a iCQS,.'Fo<) 8360 


1498 




2 


9 


33 


CRUNCH: FAT BLASTERS 

Anchor Bay Entertainment SV10O25 


998 


3 


4 


Z3 


THIS WEEK M BISIBU KfOmS UIWlDIXnUli PUtS 1 ELOOrBIS 

Orion Home Video 96002 


I4<I8 




3 


2 


27 


THE FIRM: ABS. HIPS t THIGHS SCULPTING 

8M0 Video 801 14-3 


19.9! 


4 


5 


9 


SUPER BOWL mi CHAMPIONS 

PolyGram Video 8006390333 


19.95 




4 


NEW^ 


THE FIRM: FIRM CARDIO 

BMG Video 80314-3 


1998 


5 


2 


23 


THE 1996 WORLD SERIES VIDEO 

Orion Home- Video 91096 


19.98 




5 


16 


3 


THE FIRM: THE HARE WORKOUT 

BMG Video 80124 3 


19.98 


6 


11 


3 


NBA IN THE PAINT 

fOKViilKO (CBS.'fox) 8323 


14.98 




6 


20 


3 


THE FIRM: THE TORTOISE WORKOUT 

BMG Video 80123-3 


19 9S 


7 


8 


13 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidinarl^ Enrerlainment VM6372 


69.99 




7 


4 


27 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12 3 


19.98 


8 


6 


3/0 


MICHAEL JORDAN: COME FLY WITH ME* 

Foi;Virieo(CBSv'Fox)2173 


1998 




8 


IS4IIRV 


THE GRIND WORKOUT: STRENGTH AND FITNESS* 

Sony Music Video 49805 


1!98 


9 


9 


17 


PINSTRIPE DESTINY 

Orion Home Video 96012 


19.98 




9 


NEW^ 


THE FIRM: FIRM STRENGTH 

BMG Video 80305-3 


1998 


10 


; 


11 


NHL POWER PUYERS 

FoxV.iJi-j . ■ 8427 


1498 




10 


13 


69 


THE GRIND WORKOUT: FITNESS WITH FUVA* 

^ . , Mu-ii: Vid.?.j 49796 


12.98 


11 




MICHAEL JORDAN'S PUYGROUND 

FoJiVideo (CBS^Fox) 2858 


1998 




11 


5 


43 


THE FIRM: LOWER BODY SCULPTING 

BMG Video 80120 


14 911 


12 


16 


59 


DALLAS COWBOYS: SUPER BOWL KO. CHAMPIONS 

F^lyGram Video 8006353633 


1995 




12 


15 


97 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


1298 


13 


13 


21 


SUPER SLUGGERS 

Orion Home Video 96001 


14.98 




13 




DAISY FUENTES: TOTAUY FIT WORKOUT 

WameiVision Entertainment 51 760 


19.95 


14 


U 


201 


MICHAEL JORDAN: AIR TIME 

FonVidoo (CBSTFox) 5770 


19.98 




14 


6 


59 


THE FIRM: BODY SCULPTING BASICS 

BMG Video 80110-3 


19.98 


15 


K-Emmr 


FOOTBALL SECRETS FROM THE WORLD CHAMPIONS 

Columbia TriStar Home Video 


2496 




15 


3 


27 


THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 

BMG Video SOU 5-3 


19.98 


16 


10 


45 


DREAM TEAM 1996 GOES FOR THE GOLD 

FoxVideo(CBSi(Fo«l8343 


14.98 




16 


K-omn 


CRUNCH: BEST ABS AND ARMS 

Anchor Bay Entertainment SV10093 


9.98 


17 


19 


67 


MIKE TYSON: THE INSIDE STORY 

MPl Home Video 7074 


1998 




17 


10 


61 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 80U1-3 


1998 


18 


18 


5 


IDOLS OF THE GAME 

Turner Home Entertainment 5426 


39 98 




18 


K-Bmnr 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


14.98 


19 


RE-amr 


GRANT HILL: NBA SENSATION 

FoxVideo ICB^Tox) 8325 


1498 




19 


19 


3 


REEBOK: SWEAT FACTORY 

PolyGram Video 


1495 


20 


12 


87 


100 GREATEST NFL TOUCHDOWNS 

PulyGrani Video 4400876793 


1495 




20 


8 


2? 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 80113-3 


1998 



^ ITA gotd certiricalion iot sale of 125,000 units or a dollar volume of $9 million a( retail (or tticatrlcally released progrsms. 2S.000 units anA SI million at sug- 
gested retail lor nontheatrical titles. OlTA platinum certification (or sale ot 250.000 units or a dollar volume of $18 million at retail (or ttiealrically released pro- 
grams, or 50,000 units or $2 million at suggested retail )o< rronttwatrical titles. 'S'1997, BiHtxiard/BPI Communications. 
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Top Video Rentals 






1 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS, 


$ 

v> 

X 


1 LAST WEEK 


5 
g 

s 


TITU (Ratni) 


Label 

Distributing Latwl, Cataloi Nuinber 


Principal 
Peffocmers 








* 


* * No. 1 ★ ★ * 




1 


2 


4 


SLEEPERS i») 


VVa-ne' Hiaric VidM 1^82 


Jasnn Patrrc 
Btaa f t! 


2 


3 


5 


THE LONG KISS GOODNIGHT (R 


Lir>e Hcne Video 
' Warner Home Video N4446 


Geens Davis 
Samuel L. Jackson 


3 


1 


6 


THE FIRST WIVES CLUB IPCl 


ParainoLmt Home Video 326123 


Oiafie ileslon 
Goldie Hawn 


4 


6 


3 


WILLIAM SHAKESPEARE'S 
ROMEO I JULIET (R) 


Fo^Adeo 24143 


Leonwdo Oicaprio 
Claire Danes 


5 


5 


4 


THE CHAMBER (R) 


MCAUnivenal Home Video 
Unt OrH. Corp. 82925 


Cliris O'Donneli 
Gene Hackman 


6 


4 


8 


COURAGE UNDER FIRE (R) 


FoxVideo 24123 


Oeniel Wastiinatcn 
Mtg Ryan 


7 


35 


2 


THE GHOST AND 
THE DARKNESS (Rl 


Raiamounl Home Video 323503 


Mictuet Douglas 
Val Kilmer 


8 


10 


3 


EXTREME MEASURES OO 


Colufntxa TnStai Home Video 
W923 


Hugh Grant 
Gene Hackman 


9 


7 


5 


SUPERCOP (R) 


Dimension Home Video 
Bueru Vista Home Video 9678 


Jackie Oian 


10 


i 


7 


GLIMMER MAN (Rl 


Wamef Home Video 14479 


Steven Seagal 
Keenan tvcrv Wayans 


11 


M 


2 


101 DALMATIANS (Q 


Wart Disney Home Video 
Buena Vista Home Video 8996 


Glenn Cicw 
)tn Daniets 


12 


13 


3 


MICHAEL COLUNS in 


Warner Home Video 14205 


Liam Neeson 
Julia RotKTts 


13 


20 


3 


LONE STAR (Rl 


CdumtMa TnStii Home Video 
80183 


Chris Cooper 
Mimev. WcCt.-aafM 


14 


9 


29 


tumm 


RolyGrani VMeo 8006386931 


Frances McOormartd 
William H Macy 


15 


39 


2 


EMMAIFC) 


MiramM Home Entertainmenl 
Buena Vista Home Video 9677 


Gwyneth Pallrow 
Ewan McGfegor 


16 


11 


7 


THAT THING YOU DO (PG) 


FoxVidm 4141 


Tom Hanic 


17 


18 


4 


HIGH SCHOOL HIGH (PG- 13> 


Calunit)ia TnSlar Hone V^deo 
82483 


Jon Lovitz 


18 


15 


7 


SPACE JAM IFG) 


Warner Home Video 16400 


Mlctuel Jordan 


19 


12 


8 


2 DAYS IN THE VALLEY (R) 


HBO Home Video91296 


James Spader 
Eric Sloltl 


20 


14 


6 


MAXIMUM RISK (R) 


Columt}ia TnSlat Honie Video 
27413 


Jem-Claude van Damme 
Natasiia Henstndge 


21 


NEW^ 


THE ASSOCIATE (PG'lJI 


Buena Vista Home Video 91B3 


Whoopi CkiUtefg 


22 


25 


3 


THEsmnRcanuiPG-a 


ColufTi6id TnSlai Hofne Vd60 
89053 


Alison EKiotl 


23 


19 


4 


FURTING WriH DISASTER IR> 


Buei%a Vista Home Video 8759 


Ben Stillet 
Patricia Atquette 


24 


28 


4 


BASOUIAT IR) 


Buena visis Home Video 9676 


Jeffrey Wnghl 
David Bowie 


25 


IS 


11 


TRAINSPOTTING (Rl 


Miramax Home Enteflainmefil 
Buena Vista Home V\<Jeo 9440 


Ewan McGregor 
Jrnry LeeMillef 


26 


i; 


9 


LAST MAN STANDING (R) 


New Line Home Video 
Warner Home Video H4S07 


Bruce Willis 
Christopher Walken 


27 


21 


14 


PHENOMENON (PG) 


Touctistone Home Video 
Buena Vista Home Video 8293 


John TrawKa 
Kyra Sedgnvldi 


28 


23 


7 


BOUND (R) 


RepuMc Pictures Hoine Video 
6298 


Jenniter Tilly 
G«na Gerslion 


29 


22 


8 


BULLETPROOF (R) 


MCA^Unrt-ersal Home Vxteo 

Uni Disl. Corp. 83006 


Damon Waysns 
Adam Sandler 


30 


26 


6 


HONEY, WE SHRUNK 
OURSELVES irei 


Walt Disney Heme Vi{Jeo 
Buena Vista Heme Video 27% 


Rich Moranis 


31 


27 


11 


JACK(PG-I3) 


Buena Visla Hwne Video 9180 


Robin Williams 


32 


30 


10 


FLY AWAY HOME (FGI 


Coiiimbia TriStaf Home Video 
82433 


Jeff Darnels 


33 


24 


17 


ATIMETOKIUIR) 


Viternei Home Video 14317 


Matltiew likConaLgtvy 
Sandra Bullocii 


34 


31 


12 


THE FAN (R) 


Columbia TriStar Home Video 
82473 


Robert De Niro 
Wesley Snipes 


35 


34 


10 


r IR5I KID {ni) 


Walt Disney Home VtSeo 
Buena Visia Home Video 7896 


SinCtad 


36 


40 


7 


THE HUNCHBACK 
OF NOTRE DAME <Q 


Walt Dbney Home VnM 
Buena Vnla Home Video 7955 


Animated 


37 


33 


4 


SURVtVING PICASSO fR] 


Warnei Home Video 14483 


Anthony Hopkins 


38 


NEW^ 


SET IT OFf [R) 


New Line Home Video 
Warner Home VKleo 3788 


Jada Pinkett 
Queen Latitah 


39 


36 


20 


THE ROCK W 


HottywDod Pictures Home Video 
Buena Vota Home Video 8887 


Sean Connery 
NimiasCaee 


40 


NEW^ 


THE PROPRtETOR {R) 


Warner Home Video 149CM 


Jeanne McfBSu 



♦ iTA gold certification for a minimum of 125,000 units or a ctoiiar volume of $9 milliofi at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail tor 
nonttieatrical titles. : ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for tfieatncally released programs, and of at least, 50,000 units and 
$2 million at suggested retail fof nonttieatrical titles. £ 1997. BillboarcVBPI Communications. 



SHELF TALK 

(Continued from page 5S) 

with "The Jungle Book." 

The title will also have a fast- 
food tie-in, which will probably be 
a McDonald's deal, because Disney 
has a 10-year agreement with the 
burger giant. 

Other catalog promotions include 
a 40th-anniversary limited edition 
of "Old Yeller," scheduled for an 
Oct. 7 release. Suggested list is 
$19.99. A limited-edition fully- 
restored "Sleeping Beauty," priced 
at $26.99, will hit retail Sept. 16. 
The title will carry a $5 rebate 
when consumers purchase it plus 
two 12-packs of Diet Coke or Caf- 
feine Free Diet Coke. 

An instant on-pack rebate 
attached to all videos in the "Love 
Bug" collection offers $2 off 
"Sleeping Beauty." 

Finally, the supplier is adding 
yet another branded line. This one 
will be called "The Comedy 
Favorites Series," and the first two 
titles will be "The Shaggy Dog" 
and "The Shaggy D.A." The titles 
will be cross-promoted with "Old 
Yeller": an instant coupon worth $2 
off the purchase of either "Shag- 
gy" title when consumers also buy 
"Old Yeller" is included in the 
packaging. 

Good guy image: Expanding 
its retail agreement with Thomson 
Consumer Electronics, Image 
Entertainment has signed an 
exclusive DVD distribution deal 
with the Good Guysl 

Under the deal. Image will even- 
tually supply DVD software to all 
70 stores in the Good Guys! chain. 
To date, 53 stores within the 
seven-city test market mandated 
by Warner Home Video carry new- 
format movies. Good Guys! report* 
that 20.000 DVD units have been 
shipped to those outlets. 

Image expects to begin distrib- 
uting DVD product from Columbia 
TriStar Home Video and PolyGram 
Video, as well as its own in-house 
product, to the Good Guys! this 
month. Image also has an exclusive 
distribution agreement with Play- 
boy Home Video and will ship its 
first release, "The 1997 Ptavmate 
Of The Year" DVD. May 28. 

Image recently signed a deal 
with Thomson to sell DVD soft- 
ware into the electronics manufac- 
turer's retail base, creating a 
dump display that holds Warner, 
New Line Home Video, and MGM 
Home Video titles. It also high- 
lights Thomson's RCA and 
ProScan DVD player units. 

The same displays are in 87 
Montgomery Ward stores, says 
Image DVD product manger Gar- 
rett Lee. "There are numerous 
other chains interested in carrying 
the display," he adds, "but we're 
limited to retailers in the seven 
test cities. When Columbia, Poly- 
Gram, and Playboy begin releasing 
product, we're free to go any- 
where." 

GoTTA DANCE: Sony Wonder 
has put together a sweepstakes for 
the May 20 release "How To Be A 
Ballerina." Consumers who enter 
the contest will be able to win 
dance wear from Danskin. The 
grand-prize winner will be award- 
ed ballet lessons for one year. 

Consumer will be alerted to the 
sweepstakes by stickers on "Balle- 
rina" cassettes, which are priced at 
.$9.98. Entry forms are inside each 
cassette and are available by mail. 
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Top MusiG Videos 


I 


s 


u 
z 

O 
* 


COMPILED FROM A NATIONiU. SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY SotinaScanK 

lllllil 

TITLE, Label Principal 
Distributing Label, Catalog Number Performers 


$ 


S3 


1 


1 


4 


* * NO. 1 * * 

SELENA REMEMBERED 

i'.' .J' . 'y^^j 


Selena 


LF 


199S 


2 


2 


30 


LES MISERABLES: lOTH ANNIV. CONCERT 

VCI Columbia TriStai Honw Video 68703 


Vanous Artiste 


If 


21.95 


3 


3 


E 


WHO THEN NOW? 

Ewe Music Vitjec Sony Mti5« Viijeo Ml 53 


Korn 


If 


i;.« 


4 


4 


23 


THE COMPLETE WOMAN IN ME • 

PolyGfam Video 4400460893 


Stiania Twain 


Lf 


995 


S 


7 


25 


ENLARGED TO SHOW DETAIL • 

PolyGram Video 4400439253 


311 


If 


\m 


6 


5 


173 


OUR FIRST VIDEOS* 

DualliUf Video \warneiVisjon Entedalniwnl 53304 


Mary-Kate A 
AsMeyOlsen 


Sf 


im 


7 


E 


5 


UFE, LOVE II OTHER MYSTERIES 

Word Video 2653 


F^lint 04 Grace 


Lf 


19)5 


8 


8 


26 


VIDEO HITS: VOLUME 1 • 

Warner Repose Video 3 38428 


Van Haien 


Lf 


199S 


9 


15 


131 


THE BOB MARLEV STORY A 

Island Video Poi>Ciam Video 4400823733 


BobMirley 
AndTlteWailen 


tf 


9.9S 


10 


13 


98 


PULSE A 

Cowoibia Muvc Video Sony Music Video 50121 


Pink Floyxl 


1/ 


»9I 


11 


16 


28 


WHATCHA LOOKIN' 4 

G05C.3 Ler:rL .'J!*.'. 


Kirl* Franklin 
And Trie Family 


If 


19.95 


12 


10 


23 


THE EVOLUTION TOUR: LIVE IN MIAMI 

£jK Music Video Sony Music Video 50149 


Gloria E&le4an 


IF 


1998 


13 


12 


164 


LIVE AT THE ACROPOUS A' 

Pmm Miiw. BMG Video 82163 


Vanni 


If 


1991 


14 


14 


78 


LIVE FROM AUSTIN, TEXAS • 

Epc Music Video Sony M'jsic Video 50130 


Slevre Ray Vapghan 
A Double TrDub4e 


If 


1991 


15 


17 


174 


LIVE SHIT: BINGE t PURGE A" 

Elelitis Enlenainmein 5194 


liletallica 


If 


ngi 


16 


9 


25 


WOW-1997 

S(»irow V.d«o Cnordaot Disl. Group 1615 


Vanous Allists 


If 


lUI 


17 


11 


23 


NO BULL LIVE AT PLAZA DE TOROS, MEXICO 

Eleldra EtHeflalnmeiH 40192 


AC70C 


(f 


19 9S 


18 


24 


23 


UVE AT THE ISLE OF WIGHT, 1970 

Rhmo Home Video 72301 


Jimi Hendru 


If 


i99e 


19 


27 


9 


WOMAN, THOU ART LOOSED! 

Integrity Video 2394 


TD- Jakes 


If 


I99S 


20 


20 


93 


VIDEO GREATEST HITS-HISTORY A 

tp,; Music Video icry Music VKfeo w 123 


Michael -Ijickson 


If 


1991 


21 


21 


157 


$19.98 HOME VID CUFF'EM ALU A 

EWkIra tn;eMainnient 40106-3 


P^IIica 


If 


1991 


22 


18 


IE 


GET SERIOUS! 

MCA Music Video 1 1 557 


Ray Stevens 


Lf 


1991 


23 


19 


23 


8L0OO BROTHERS 

Columbia Musk Video Sony Music Video 50139 


Bruce Soringsteen 
A Trte E Street BaiwJ 


Lf 


199> 


24 


32 


47 


BAD HAIR DAY 

Scotli tiros, Wdeo 5055 


weird AIYankovK 


Sf 


991 


25 


22 


56 


THE VIDEO COLLECTION: VOL. II 

Capitol Video 77820 


Garth Brooks 


If 


12-95 


26 


RE-EmRV 


REMOTELY CONTROLLED • 

Wort video 1695 


Mark Loiwry 


U 


11-95 


27 


25 


125 


HELL FREEZES OVER A 

Geflen Home Video Uni Disl- Corp. 39548 


Eagles 


If 


U» 


28 


31 


7 


HOMECOMING TEXAS STYLE • 

CImdanI Dtst. Group 4626 


Gailtwr & Friends 


i; 


29.95 


29 


29 


24 


SOUVENIRS LIVE AT THE RYMAN 

MCA Music Video Uni Dist. Corp. U509 


Vince Gill 


If 


19.98 


30 


RE-ENTRr 


LIVE AT THE EL MOCAMBO A 

- Music video n. Music Video 19V491I1 


Stevte Ray Vaughan 


If 


19.98 


31 


RE-ENTRY 


TEEN SPIRIT: THE TRIBUTE TO KURT COBAIN 

PolyGrain Video 4400452653 


Nirvana 


If 


I9.9S 


32 


RE-ENTRV 


GREATEST VIDEO HITS COLLECTION 

6 West Home Vrieo BMG Video 1 573 


Alan Jackson 


If 


1498 


33 


RE-ENTRT 


WE ARE WHAT WE ARE 

HoMninw Video 91 


Sepultura 


If 


1991 


34 


39 


63 


LIVE AT MADISON SQUARE GARDEN A 

Columbia Music Video Sooy Musk Video 50134 


Maf iah Carey 


Lf 


19.91 


35 


30 


122 


LIVE! TONIGHT! SOLD OUT!! A 

Getleo Home Video Urn Dist Corp. 39541 


Ninrana 


Lf 


24.91 


36 


26 


8 


THE VIENNA 1 LOVE 

Ptiilips PolyGram video 37987 


Andre Rieu 


Lf 


19.9! 


37 


RE-ENTRr 


ZOO TV: UVE FROM SYDNEY • 

Island Video PolyGram Video 8005313733 


U2 


Lf 


199S 


38 


RE-ENTRT 


UNPLUGGED • 

PolyGiam VKteo 80063003825 


Kiss 


Lf 


19.95 


39 


38 


39 


VIEUPHORIA* 

Vlrpn Music VWeo 77788 


The Smasning 
Pumpkins 


Lf 


19.91 


40 


RE-ENTRT 


THE ALTERNATE ALOHA CONCERT 

(jgt^lYeai Dit WamoiVision Entertainment 54077-3 


Elvis Presley 


Lf 


19.95 



Lj RIAA gold cert, for sales of 25,000 units tor video singles; • RIAAgold cert- lor sales of 50,000 units 
lof SF OT LF videos; i RIAA platinum cert tot sales ot 50,000 unils fOf video singles; A RIAA platinum 
cert, for sales of 100,000 units for SF or LF videos; . RIAA gold cert, for 25.000 units fof SF or LF 
videos certitied prior to Apiil 1, 1991; ♦ RIAA platinum cert, tor 50.000 umls lor SF or LF videos certi- 
fied pnot to April 1, 1991. LF long-form. SF Short-form. VS ^ftdeo single. 'tl997, BiHtooaril'BPt Commu- 
nications. 
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Reviews&Previews 




► ANITA COCHRAN 
Back To You 

PRODUCER Jim LO Nofm»n ' 
Wamet Bros. 46395 

J2 Fe€Uured in Music To My Ears. 
Marrh 15, 1997 

-A- SARA HICKMAN 
Misfib 

PRODUCERSr wanous 
Shwwdilt 8026 

Label debut from Texan singer/songwriter 
Sara Hickman is "a collection of odds and 
ends" that (mostly) spans the last 10 years 
in an engaging, if scattershot, Bclf-portrait. 
In a collection featuring guest stars Brave 
Combo, Adrian Belcw; David Rancious, and 
Tbny Levin, highlights Include the graceful 
"Secrets Of Love 11" and "Satin Sheet"; 
For Alice," the venomous get-even narra- 
tive of "Dumptruck." the lilting Tex-Mex 
inflections of "FTalse Pretenses," and the 
delicate "Everyone's Gone In The Moon." 
Other random gems include the comically 
catchy "Radiation Man," an enjoyable, 
unused TV theme song, and the bitter- 
sweet choral voices of "Romania." com- 
posed to raise money for that country's 
orphans. Covers include a jokey take on 
"Baby, It's Cold Outside," a not-too-jokey 
take on David Casaidy hit "1 Think I Love 
You" (with Mildred frtim Spot), and a ska- 
tinged version of "Zippity Doo Dah." 

DEBBIE GRAVITTE 
The MGM Album 

PRODUCER: bnxx Kimmel 
Varese Svabande 5742 

Although countless standards flow from 
MGM musicals, it's not apparent here, 
since only three songs of the 15 here — 
"Love," "Tbo Late Now," and "Where The 
Boys Are" — were actually written for film 
musicals. Because MGM obviously turned 
to other rich sources, mainly Tin Pan Alley 
and Broadway, Gravitte has lots of first- 
rate songs to sing. A wonderfully talented 
Tony winner on Broadway, she is also first- 
rate, though a more well-defined vocal per- 
sonality wouldn't hurt what are otherwise 
winning performances. 



CLASSICAL 



^ KATHLEEN BATTLE 
Grace 

PRODUCERS: Oavtd Frost, Df, Steven Paul 
Sony Classical 62035 

Kathleen Battle's latest offering is a gor- 
geous collection of sacred music covering 
a wide range of religious classics from 
Bach, Handel, and Mozart to an African- 
American spiritual. Ab a technician. Bat- 
tle remains unparalleled. But the new life 
and freshness she brings to all she touch- 
es — even well-traveled standards like 
Gounod's "Ave Maria" and the traditional 
"Were You There When They Crucified 
My Lord?" — reveal interpretive skills 
that can only come from a deep personal 
reservoir of faith and commitment. 
Accompanied by a marvelous full orches- 
tra and smaller ensemble, both under the 
direction of Robert Sadin, as well as the 
heavenly American Boychoir, Battle has 
delivered another collection that almost 
renders superlatives superfluous. 




EINOJUHANI RAUTAVAARA 

Angels And Visitations 

Elmar Oliv«ira, violin; HelslnU PhHhamwntc 

Orchestra, Leit Segerstam 

PROOUCtR S«ppo %«r»\t 
Ondiine B81 

Firmish composer Einojuhani Rauta- 
vaara has be«n penning a series of 
pieces with angelic appelations over 
the past few years, but his is no vision 
of celestial cherubs. Like "Angel Of 
Light" from last year, "Angels And 
Visitations" is a collection of great, 
grand power Its dynamic range is con- 
siderable, from songful sublimity to 
dinful declamation and back again. 
Rautavaara's dramatic Violin Concerto 
mines roughly the same vein as John 
Adams' recent avu-ard-winning Violin 
Concerto, with a mixture of glorious, 
long-breathed melody and electric 
moto perpetuo. The orchestral fantasia 
"Isle Of BUss" brims with gorgeous 
tunes and textures; by rights, it should 
be all over classical radio. The title 
work is a darker, more disturbing 
piece, suggesting fallen angels. The 
Finnish Ondine label has more than a 
dozen Rautavaara discs in its catalog; 
distributed by Koch. 



WORLD MUSIC 



^ THE KLEZMATICS 
Possessed 

PRODUCER; RoOert Muwo 
Grmn Unmt/Xenophlk 4050 

With equal measures of reverence and rev- 
olution. New York's Klezmatics return 
with a lively, soul-stirring set that contin- 
ues their cosmopolitan updating of tradi- 
tional Eastern European -lewish folk. With 
guest star pianist John Medeski, the 




DEPECHE MODE 
Ultra 

PRODUCER: Tim Simerwi 
Muta/RipriM 46522 

Follov\ing the well-publicized personal 
struggles of its lead singer, British 
techno rock act Depeche Mode deliv- 
ers an album of dark but ultimately ' 
redemptive music, highlighted by 
such epic tracks as the catchy, propul- 
sive lead single. "It's No Good"; 
melodically charged opener "Barrel 
Of A Gun"; the moody, soulful 
"Home," with its vintage Depeche 
vibe; the dramatic "SLster Of Night"; 
and the atmospheric instrumental 
"Jazz Thieves." By now, the group's 
repertoire has evolved into a multifac- 
eted sound that straddles modem 
rock, techno, and dance genres. The 
top five debut of "Ultra" on The Bill- 
board 200 and the success of "It's No 
(jood" on the Modern Rock TVacks 
chart indicate that Depeche Mode's 
following is still ample. F\irthermore. 
after more than 15 yeai-s of steady 
gold, platinum, and multiplatinum 
records, the band remains on the van- 
guard of cutting-edge music with 
plenty of crossover appeal. 



band's progressive side comes out on such 
tracks as the clattersome, Arabic-sounding 
"Moroccan Game" and the smoky, languid- 
ly ja2zi,' "Mizmor Shir LehanefT (Reefer 
Song)," which celebrates a pastime some 
might consider less than kosher. More tra- 
ditional klezmer perspectives are found in 
"Kolomeyke." "Svarts Un Vays (Black And 
\V'hite)," and "Sirba Matey Matey." Play- 
wright Tbny Kushner wrote the album 
notes as well as the lyrics to the beautifully 
melancholy "An Undoing World." The 



VITAL REISSUES'" 



THE JIMI HENDRIX EXPERIENCE 

Are Ydu Eiperienced? 

EiperierKe Hendrix/MCA 11602 

THE JIMI HENDRIX EXPERIENCE 
Axis; Bold As Love 

PRODUCER Ctia^ Ct-.an.JIcr 
Eiperiance HendrlR/MCA 11601 

THE JIMI HENDRIX EXPERIENCE 
Electric Ladytand 

PRODUCER Jtin Hendfi* 
EiperlerK* HendrfxWCA 11600 

JIMI HENDRIX 

Rrst Rays Of The New Rising Sun 

CRODUCE-^S. jiiri Hft'dr... tJdie Kti^nei. Mtlch 

Wi;chell, jcjPi Jirtvin 

Eipeficnce H«n<trix/MCA 1 1 S99 

First fruits of the newly forme<l ven- 



ture between rock icon Jimi Hen- 
drix's heirs and MCA Records is the 
reissue of the Jimi Hendrix Experi- 
ence's three studio albums and Hen- 
drix's "First Rays Of The Rising 
Sun" collection. Although these 
albums have been available un CD, 
this is the first time they've been 
remastered from the original 2-lrack 
masters rather than from lower- 
quality tape copies. Similarly, the 
album's covers have been restored to 
those of their original U.S. press- 
ings, resulting in a more authentic 
and authoritative package than Hen- 
drix fans have had to date. Like an 
old master restored t<p its original 
beauty, the.'^e albums once again 
sparkle with all the energy they 
were intended to radiate. 



album concludes with excerpts from the 
Klezmatics' score for Kushner play "A 
Dj'bbuk: Between TVo Worlds": the sweet- 
ly serene folk balladry of "FVadde's Song," 
the lurching grotesquerie of "Beggar's 
Dance," and the enchanting violin-spirals 
of "Dybbuk Shers." 



TASHA HOLIDAY 

Just The Way Vou Uke H 

PRODUCER- Vanous 
MCA 11460 

This is a promising debut by an artist 
whose voice has the strengtfi to develop 
into an R&B staple, given the right songs. 
lYisha Holiday demonstrates versatility on 
songs that range from the hip-hop 
midtempo romp "Just The Way You Like 
It" to "Don't Go Away," a sultrj' romantic 
l>allad on which she issues a more mature 
vocal delivery. Although the project's 
material occasionally slips into "been 
there, heard that" folly, the vocalist's skills 
help elevate the musical scripL The artist 
is at her best when she avoids shouy vocal 
tumbling runs, such as on "Here We Go 
Again," a traditionally styled R&B ballad 
that highlights solid soul music skills. 



LATIN 



RUB^N SIERRA 
EJ Indio 

PROOUCLR. Julrlo Alvarsdo 
RMM B2039 

HLs batting average might be in a deep 
slide, but this slugger for the Cincinnati 
Reds is heading north, musically speak- 
ing, a-s he turns in a pleasant sophomore 
salsa disc whpie embraceable choral pas- 
sages merge nicely with Sierra's agree- 
able Ught baritone and earnest delivery. 
Though he likely would not be confused 
with a seasoned, hard-improvising sotiero. 
Sierra acquits himself with aplomb on 
most entries, including such swinging 
numbers as "D^janie Ir" ami "Quisiera." 

YOLANDITA MONGE 
Mi Encuentra 

PRODUCER: Swgio George 
WEA Labru 18410 

On her latest outing, this veteran bal- 
Jadeer neatly steps out of the pop pocket 
to explore the percussive grooves of her 
native Puerto Rico. T^'pically stylish 
pop/tropical musical backdrops by hot 
producer Sergio George mesh nicely with 
Monge's warmer-than-ever delivery, par- 
ticulariy during "1^ I^a Cual," 
"Devu6lveme Ta Amor," "Ahora, Ahora," 
and "Vete Ya." 



CHARLES MINGUS 
Mlngus Plays Piano 

REISSUE PRODUCER: Mchael Cuscuna 
GRP/lRipube! 217 

Progressive basslst/comiweer/bandleader 
Charles Mingus' 196:j solo piano set 
sounds more like the keyboard stylings of 
a jazz arranger than those of a jazz pianist 
Still, an artist of Mingus' expansive cre- 
ativity needed to malce no apologies for 
this rare, strippod-dowTi view of his idio- 
syncratic artistrj'. On original themes 
"Meditations For Moses" and the lushly 
voiced "Myself When 1 Am Real," Mingus 
is given to passiona^Iy scrambling, Lati- 
nesque cadenzas that tie in with his lauded 
piece of the same year. "The Black Saint 
And The Sinner Lady." Fans will enjoy 
Mingus favorite "Old Portrait," as well as 
his unconscious vocalizing on slightly 



renamed classic "Orange Was The Color 
Of Her Dress, Then Silk Blues." Stan- 
dards receiving Mingus' gentle decon- 
Btructions include "I'm Getting Sentimen- 
tal Over You," "I Can't Get Started," 
"Body And Soul," and "Memories Of You." 
Accompanying this release are excellent 
albums from pianists McCoy lyner, 
Ahmad Jamal, and Alice Coltrane, plus 
two outstanding Sonny Rollins .-iets. 



COUNTRY 



^ CLAY WALKER 
Rumor Has It 

PROOUCEAS James Slioud. Clay WdlMir 
Giant 24674 

Walker continues to impress as a solid, 
low-key, hat-on-his-head mainline country 
singer He's branching more into produc- 
ing and writing, contributing the title cut 
and tW'O other songs that he wrote or co- 
wTote. As one of the spiritual children of 
the George Jones school of hard-edged 
Southwestern country, he maintains the 
tradition of kick -ass uptempo songs and 
solemn, hat-in-hand ballads. The world 
may not need another margarita song, but 
the one here is OK. 

^ JOE DIFFIE 
Twice Upon A Time 

PRODUCERS: Johnny Slate & Joe Otffie 
Epic 67693 

Joe DifHe is one of the best ballad singers 
in the world. Even Vern Gosdin. who is 
nicknamed "The Voice." has called him 
"the man with the golden voice." So why is 
he constantly saddled with insignificant 
ditties, Uke the inane current single, "This 
Is Your Brain"? The title cut here and 
"The Promised Land" and "Somethin' 
Like This" are world-class music. To quote 
from the latter song, "put your faith in the 
music we're making." 

^ SAWYER BROWN 
Six Days On The Road 

PRODUCERS: Mark Miller & Mac McAnally 
Curb 77883 

Powered by a rock-solid remake of Dave 
I>udley's \\m No. 2 hit "Six Days On The 
Road," this album has returned quirky 
group Sauyer BrowTi to prominence. 
What really propels that sitng, though, is 
Duncan Cameron's gritty guitar work. 
Otherwise, this is a solid mix of ballads 
and uptempo songs. CuLs 12 through 17 
are blank, because cut 18 is about a foot- 
ball player whose number was 18. Clear? 



^ TD. JAKES 

Woman, Thou Art Loosed 

PROOUCERS; Siewn Fort S. Marcus Dawson 
Intecrtty 10502 

Having rocketed to the top of the charts in 
only a matter of weeks, T.D. Jakes has 
obviously struck a nerve with the gospel 
market. A renowned evangelist with a 
national following and a Dallas congrega- 
tion of 5,000, Jakes calls on a handftil of 
gospel luminaries to handle most of the 
singing, which he intersperses with his 
own rousing, inspired narration, prayer, 
and preaching. Gospel divas Shirley Cae- 
sar and Vickie Winans, as well as Sheryl 
Brady, Linda Williams, and Juanita 
Bynum turn in stellar performances of 
both traditional songs of praise and wor- 
ship and solid nev^' material with strong 
ci*oss-demographic appeal. Most of the 
songs are sequenced to be sejiarable from 
the spoken-word segments, and radio has 
wasted no time in jumping on what will 
surely stand as a major release. 



■ I PI imQ ■ SPOTLIGHT Releases deemed by the ret%w editors to deserve spedal attentionon the t)>»ts of musical merit and/or Billboard chart potential. VITAL REISSUE!S: Rereleasedalbumsaf special artistic, archrval, and commercial interest, and outstanding coUec- 
HUDU IVIw ■ ttons of works t^y one Of more artists. PICKS (^): New releases predided to hit the top halt ot the chart in Itw corresponding format. CRITICS CHOICES (A-): New releases, regardless of chart potential, higtily recommerxled because ol Iheir musical 
merit.MUSIC TO MY EARS(J3)^ New releases deemed Picks wtiich were featured in the 'Music To My Ears" column as being among (he most significant reconJs of the year. All albums commcfCially available in the U.S. areeti&ble. Send review copies to Paul Wema, Billboard, 1515 
Broadway, New York. N.Y. 10036. Send R&BalbumstoJ.R. RvynoMs, Billboard, 5055 WitsMre Blvd.. Los Angeles, CA 9O036. Send country albums to Cttet Rippo. Bdlboard, 49 Music Square W.. Nashville, TN 37203. Send tatin albums to John Lanneit, 1814 Fern Valtey Road, 
Louisville, KY 40219. Other conlhbutors: HavekxANetoon (rapi^.Y); lrvLjcWman{Broadw3y/cabaret'N,Y); Brad BambarBer{class»cai;N.Y.); Drew Wheeler (jazz/N.Y); Deborah Evans Price {contemporary Chrislian/Nashville); Ccirdon Ely (gospel); iohn DRibertQ (new age). 
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^ SHERYL CROW A Change Would Oo You 

Good (3:50) 

PRODUCER: Sheryl CfOw 

WRITERS: S. Crow. J. Trotl. B. MKLaotf 

PUBLISHERS: Warwf-Tam«rlan«/Otd Crow/TroHsky/ 

Wixen/WMnie Stand. BMl 

A&M 00443 <catHtt* lingic) 

Sheryl Crow's current eponymous col- 
lection proves to be knee-deep in solid 
radio entries. The set's third single is 
yet another infectious toe-tapper that 
has the fun vibe of a freewheeling 
campHre sing-along— but with the kind 
of biting and intelligent lyrics that have 
elevated Crow miles above the current 
glut of guitar-slingin' women. There's 
no question that pop and mainstream 
rock programmers will be going out of 
the way to put this winner on the air 
ASAR 

^ DEBORAH COX Things Just Ain't The 
Same i3:40) 

PRODUCERS: Bob Antoinc. Andra Evans 
WRITERS: A. Aniolra. N. Harris. A. Evans 
PUBLISHER: not listed 
ArUta 3372 icjo bmgi icauelte sinstc) 
With this tune from the soundtrack to 
"Money Talks," Cox continues to show 
herself as a singer with the potential to 
rise far above the ranks of trendy 
young jeep sirens. The longtime com- 
parisons to labelmate Whitney Houston 
should be forever squashed by this 
lushly produced jeep/R&B shuffler, on 
which Cox proves that she is an 
increasingly distinctive stylist who will 
someday be an influential figure in the 
development of other artists. Beyond 
adding some soulful warmth to top 40 
playlists, this single should succeed in 
whetting many an appetite for a new 
Cox album. 

^ DEL AMITRI Not Whare It's At (3 3si 

PRODUCER: Uark Frugard 
WRITER: Curr* 

PUBLISHER: PolyGram Internattonal. ASCAP 
MM 00457 <cau«tl« vn$i*] 

The band's new album, "Siome Other 
Sucker's Parade," is previewed by a 
playful, retro-apiced rocker. The con- 
cise and contagious chorus is thick with 
harmonies and ringing guitars, the kind 
that will appeal to popsters with a taste 
for '60s flavors and giddy, straightfor- 
ward boy-meets-girl lyrics. Top 40 pro- 
grammers hankering for a little guitar 
action need not look any further. 

•k MOODSWINGS Together As One (Lumi- 
nous) (3:46) 

PRODUCERS: Hood, ShowDil 
WRITERS: Hood, Sriowbil, Di*l«y 
PUBLISHER: not lltted 
Arista 3353 luo bmg) IchmMi sinsto) 
It's been way too long since partners 
Hood and Showbiz have offered their 
soothing brand of dance/pop. On this 
peek into the act's forthcoming album, 
"Psychedelicatessen," they come on like 
an ethereal cross between Robert Miles 
and Enigma, weaving a shimmering 
melody into quietly insinuating synthet- 
ic rhythms. The music is iced with 
uplifting chants and words of unity that 
are as touching as they are sincere. Lis- 
ten closely and ta.ke heed. 

UNIQUE II Break My Stride (3 16) 

PRODUCERS: Edwtn Gepprw. Wam«( rniuHcr 
WRITERS: M WilMi. G. Prestoplno 
PUBLISHERS: Streclwise/Bucnu/No Ears. BMl 
Columbia 54343 (c/o Sony) (caiMite lingtc) 

Yep, this is a dance-leaning cover of the 
Matthew Wilder 'SOs pop chestnut. It 
has already saturated radio airwaves 
throughout Europe, with a number of 
programmers here already giving it 
positive feedback. Highly videogenic 



Viennese songbird Jade Davies chirps 
her way through the track's Ace Of 
Base-like reggae-inflected groove with 
engaging energy. She'll have little to no 
trouble successfully carrying this one 
into the hearts of folks who prefer 
familiarity over adventure. 

ALICIA RAE Must B« Mistaken [4 47i 

PRODUCERS: Ron Sorice, Phil Casagrande. Queilar 
Welsh 

WRITER: E. Stuart 
PUBLISHER, not listed 
Etenton 001 <12 inch sinfli) 

Rae is a New York newcomer who oozes 
with star potential on this jaunty lil' 
dance/pop confection. Her vocal is 
framed by a rubbery bassline and lively 
percussion that is readily accessible to 
radio stations and club floors. With all 
too many ingenues taking the cover 
route into public consciousness, Rae 
deserves credit for stepping out on a 
limb with an original tune by Eric Stu- 
art. It's a move that will ultimately 
serve her extremely well. Contact: 516- 
878-5967. 



R & B 



^ MAXWELL Suitelady: The Proposal Jam 

<3.58l 

PRODUCERS: Peter Mohran, Musze 
WRITERS: Muue. David 

PUBLISHERS: Sofiy/ATV TuneVMu«well/Gan Zmira, 
ASCAP 

Columbia 9998 (c/o Sony) (CD lirtgk) 

There seems to be no end to the cre- 
ative musings of Maxwell, who surpris- 
ingly changes his vocal pitch for this 
lusty and loving ballad. Singing 
straight from the gut, he perfectly 
relays his longing to join, under God 
and by law, with the object of his desire. 
Radio will eat up Maxwell's emotional 
performance, and women will melt at 
his sincerity. Definite "mood" music. 

★ GEORGE BENSON Marvin Said i5:2oi 

PRODUCERS: Tommy LlPuma. Ricky Peterson 

WRITER: G. Benson 

PUBLISHER: Triangle, BMl 

GRP/MCA 9823 (c/o Uml (cHulte wgiit] 

Benson shows the kids how it's done on 
this heartfelt homage to Marvin Gaye. 
He glides through this track's meticu- 
lously structured and comfortably 
plush jazz/funk arrangement with 
deceptive ease. Benson's flair as a 
vocalist is topped only by his masterful 
guitar work, which is displayed here to 
maximum effect. R&B adult program- 
mers are the label's target for this sin- 
gle, though it really deserves to be 
heard in heavy rotation on every possi- 
ble R&B station. From the venerable 
artist's sterling new album, "That's 
Right" 

•k BONEY JAMES I Still Drtam (414) 

PRODUCERS: Paul Brown, Boney James 
WRITERS^ J- SloddaM, J. Oppenheim. P Brown. S. 
CroM ' 
PUBLISHERS: Urban Junction East/Hey too're 
Hey/Yo-CatVLail Hcneit Man. BMl 
Warntr Bros. 8776 (uwtie single) 

James' album "Sweet Thing" will get a 
nice boost from this sleek, sax-lined 
R&B ballad, which features one of Al 
Jarreau's better vocal performances in 
recent times. As with Benson's new sin- 
gle, "I Still Dream" should be received 
as a firm reminder to the disciples of 
the Maxwell/D'Angelo classic soul 
movement of where it all began — and it 
should be regarded as an equally viable 
entry for youth-driven radio consump- 
tion. 

■k ASHFORD & SIMPSON WITH MAYA 
ANGELOU What If (3 57) 
PRODUCERS; Nickolai A&ntora, Valerte Simpson 
WRITERS^ N. Ashford. V. Simpson. M, Angelou 
PUBLISHERS: N.ck-0-Val/Guycol. ASCAP 
Hopuck ft Silk 432 (cA) IcHitMnl (caiMtle iingle) 

The veteran duo take another dip into 
their album "Been Found" and pull out 
a gloriously romantic R&B ballad that- 
shows how well time has treated their 
instantly recognizable voices. They are 



complemented by the soulful poetry of 
Angelou. With all the world reaching 
for a disposable rap interlude, how 
refreshing it is to And a spoken passage 
that is rich with as much depth as the 
main lyrics. Open your mind and heart 
to this lovely recording. 



COUNTRY 



^ LONESTAR Come Cryin' To Ma 

PRODUCERS: Don Cook. Wally Wilson 
WRITERS: J. Rich. W. Wilson. M.D. Sanders 
PUBLISHERS: Sony/ATV Songs/Troe/Feed Them Kidj. 
BMl; Starslruck Writers Group/Mark D.. ASCAP 
SNA 64840 (7-tni:n sitifiel 

Personality-packed lead vocals and an 
infectious rhythm track are the high- 
lights of this fine single. Gently persis- 
tent guitar riffs set an appealing tone; 
the lyric has a great, encouraging senti- 
ment; and it all adds up to a strong 
record from this talented band. 

^ JEFF FOXWORTHY WITH THE BEACH 
BOYS t LOS STRAITJACKETS Howdy From 

Maui (2 38) 

PRODUCERS: Scott Rouse, Jeff Foxworttfy, J.P 
Williams 

WRITERS^ J Foxworthy, S, Rooie, R. Scalfe 
PUBLISHERS: Max Latts/Shabtoa/Songs □( R}lyGram 
Inletnatlonat/Virgln Timber, BMl 
Warner Brot. 8771 (7->ncn t>n«i*) 
Country's current comedy boom contin- 
ues with a fun offering from Foxworthy 
that features lively contributions from 
the Beach Boys (aifter all, no beach 
vacation tune would seem complete 
without them) and Los Straitjackets. 
There's a lot to generate laughs here as 
Foxworthy chronicles his redneck rela- 
tives' visit to Hawaii — they use coolers 
and grocery bags for luggage, for exam- 
ple. It's cute, lighthearted fare, and 
since country radio is having success 
with comedy songs again, this should 
have lots of appeal for programmers. 

TERESA Baby That's What Lovt Don o oaj 

PRODUCER^ Ooug Jo^^^son 

WRITERS: Teresa, R. Samotat 

PUBLISHERS: Wamer-Tanwrlane, SMI; WB/Saimonian 

Songs. ASCAP 

Epk 78561 lc/oSor)y)l7-iiK:r>sM)0e) 

Epic's newest talent And is a seasoned 
vet of the college market, having won 
the National Assn. of Campus Activities' 
country entertainer of the year honor 
for the past three years (becoming the 
only female act to win the award three 
times). A New Englander with a strong, 
resounding voice, Teresa knows how to 
take command of a song. Though the 
lyric is a little weak and repetitive, 
Johnson's skilled production and Tere- 
sa's buoyant performance make for an 
eigoyable record nonetheless. 



BUGS Wrapped Up <4 55) 

PRODUCERS; Bugs 

WRITERS^ 0. BiegeJ. A. Je«vis. T. Deva 
PUBLISHER: B-3 Ja». SESAC 
HEMIXCRS Bugs. MorchwHa, Jamie Myerson 
Ubiquity 023 (CD s^mfie) 
Radio programmers, listen up! This 
San Francisco- rooted act has concoct- 
ed a wonderfully Imaginative yet 
wholly acce.isible danca'R&B jam that 
is a refreshing respite from the cook- 
ie-cutter fodder that i.<* currently 
being shoved down everyone's throats. 
Producers/writers Andrew Jervis and 
David Bifigel draft renowned cluh 
chanteuse Terra Deva to flex her gold- 
en voice over an arrangement of 
wickedly infectious beats and plush 
funk^out keyboards. In its original 
incarnation, "Wrapped Up" is ri|>e for 
picking by the jeep kids, as well as top 
40. R&B, and crossover programmers. 
In t he remixing hands of Morcheeba 
and -Jamie Myerson, the song becomes 
a trippy journey that will make club 
adventurers smile. Contact: 415-864- 
8448. 



RIVER ROAO I Broke It, I'll Fix It i3:30) 

PRODUCERS- Scott Hendricks, Gary NichoKon 
WRITERS^ B. Hill. 6 Ca»n 

PUBLISHERS: MCA/Brolher Bart/Sold lor a Song/Buzi 
Cftsorx^outhcrn Wnten Group, ASCAP 
Capitol 10396 iCDproniol 

The basic sentiment of this song — a 
man saying, "OK, I've messed up, but 
I'll make amends" — was better 
expressed in Gary Allan's recent hit 
"Her Man." But having said that, it's 
really not a bad song, and the best thing 
about the record is the vulnerable, con- 
fessional delivery by the lead vocalist of 
this new Capitol act. Strong production 
and performance should catch the ears 
of country radio. 



DANCE 



■k KINGS OF TOMORROW Fade II Black (no 

liming l.*tM) 

PRODUCERS: J. "Sinister' Seatee, Sandy Rivera 

WRITERS: J. Seatee. S. Rivera 

PUBLISHER: Deep Dish. ASCAP 

REMIXERS: J. 'Sinister' Sealee, Sandy Rivera. Roger 

Sanchez 

YmhitoshI 034 (IZ-inch sinsle) 

This is one for the clubheads who never 
get enough of deep-house dubs. Pro- 
ducers J. "Sinister" Sealee and Sandy 
Rivera are stars in the making, as is 
evident in the crafty manner in which 
they weave together the track's key- 
boards, basslines, and sound effects. 
There's a sharp edge to the beat, while 
an array of well-placed synth loops add 
up to a hook that pleasantly yanks at 
the ear. Once you've worn out the origi- 
nal versions, there's a bevy of equally 
potent remixes by Roger Sanchez that 
are drenched in Ungly soul and moody 
darkness. 

★ COLOUR CLIMAX lgnoranc« Is Bliss iw 

limini liKtedl 
PRODUCER: not listed 
WRITER; not listed 
PUBLISHER: not listed 
Mood Food 143 (12-inch single) 

Mood Food Records has been one of 
the best-kept secrets of the Chicago 
club scene for a couple of years — but 
not for much longer. "Ignorance Is 
Bliss" is a hit-bound exercise in jit- 
tery acid-funk that deftly straddles 
the line between the acid-jazz and 
electronic communities. Yes, the req- 
uisite disco remix is included, and it's 
handled quite nicely by Sure Is Pure. 
But be adventurous and dip into the 
original downtempo version. It's not 
like much else that you've heard late- 
ly — a brave move that we wish more 
folks would make when entering the 
studio. 



ROBYN Do You Know (What It Takes) 

(3 3D) 

PRODUCERi Denlz Pop 

WRITERS: 0. Pop. Rotiyn. M. Msrtin. H. 

Citchlow 

PUBLISHERS Heavy Rotation/BMG/Cheiron 
Songs.'Mega Songs. ASCAP 
RCA 64830 ic^o BMO (casMti* iintiei 
Talk about explosive singles. It'll be 
several weeks until RCA begins 
officijilly soliciting airplay on this 
bright'n'bouncy ditty, but "Do You 
Know (What It Takes)" is already 
getting active airplay on more than 
60 stations — many of which actually 
jumped on it nearly a month ago on 
Kuropean import. All the hubbub 
makes perfect sense, given the 
Swedish teenage singer's oh-so- 
charming presence, which is sorta a 
hybrid of Brandy and 'Monica with a 
pinch of Mariah Carey. Robyn 
makes the most of the song's irre- 
sistibly sweet chorus and fingcr- 
poppin' funky backbeal. A youth- 
driven smash that will entice adults 
to the fold within seconds. 



H ALAN PARSONS So Far Away o 49) 

PRODUCER: Alart Parsons 
WRITER I, Balrnson 

PUBLISHERS: Parsonics^lan Baimson, ASCAP 
RIvor North 51416 (CD p<o<nD) 

Parsons teams up with Christopher 
Cross for what is easily the most com- 
mercially and creatively viable single 
either has issued in eons. In fact, mar- 
rying Cross' delicate and wistful tenor 
with Parson's softly caressing melody 
makes so much sense that one wonders 
why the two didn't connect sooner. If 
"So Away" — which is a highlight ^f 
Parson's current "On Air" collection" — 
finds the ardent adult audience it 
deserves, perhaps an album-length col- 
laboration will be in order. 



ROCK TRACKS 



^ SOCIAL DISTORTION Don't Drag Me Down 

O 51> 

PRODUCER: Michael Bemhorn 

WRITER: not listed 

PUBLISHER: not listed 

5S0 Music S363 Ic/o Sony) (CD ixorrw) 

The next jam unleashed from "White 
Light. White Heat, White Trash" con- 
tinues the band's thread of no-Mlls 
punk-pop. The beat thrashes at a mosh- 
inducing pace with layers of razor- 
sharp guitars and snarling rants. We 
dare you to try to sit still during this 
riotous rave-up, it's just not possible. It 
doesn't hurt that all of the mayhem is 
held together with a hook that just 
doesn't quit and take-no-prisoners 
lyrics. 

JONNYLANG Lie To Me (4 03) 

PRODUCER: David Z 
WRITERS: B_ McCabe. David Z. 
PUBLISHERS: Ryan Cory/David Z.. BMl 
MM 00455 (caiMrte iinpt) 
Here's a case of a face and voice not 
necessarily matching up. One look at 
the brooding young potential teen idol 
on the sleeve of this single, and one is 
prepared for candy-coated pop fodder. 
However, the music introduces Lang's 
impressive (if slightly undeveloped) 
blues rasp in a rush of fluid guitar riffs 
and barroom-styled rock beats. This is 
a surprisingly credible single that will 
raise the eyebrows of seasoned folks 
who never get enough of their old Ste- 
vie Ray Vaughan and Jeff Healy 
records, as well as kids who may have 
never even heard of the blues genre. 



RAP 



^ MASTER P. & STEADY MOBB'N If I Could 

Chartfe (no timms U^tecU 
PRODUCERS: Master P, OJ Daryl 
WRITERS: noi listed 

PUBLISHERS: Burrin' Avenue/Big P/Beats by the 

Pound. Bomb Slveller. ASCAP 

No Limit 53273 <c;o Poonty) (CD Unpt} 

On this cut heard in the movie "I'm 
'Bout It," Master P turns in a poignant 
and intelligent social commentary 
about his community from the stand- 
point of one whose life is affected by 
drugs, welfare reform, and black-on- 
black violence. Lyrically sound, the 
tight production will win over radio and 
listeners whose personal tales mirror 
his own. 

THECOMRADS Homeboyz i3 14) 

PRODUCERS: MKk 10. Gangsta. But) 
WRITERS: T Anderson, K. Garmon 
PUBLISHER No Way. ASCAP 
Strott Lift 72392 (c;d AIi Ametican) (CD linglet 

This is a cute tale that flips the "you 
can take the girl out the city . . ." anec- 
dote. The Comrads turn in a well-pro- 
duced and well-versed single proclaim- 
ing their affinity for the seedier side of 
things. Unable to suppress their 'hood 
sensibilities— regardless of the envi- 
ronment — the Comrads tell some 
interesting, if at times far-fetched, 
tales. The total package is highly 
entertaining. 



NEW & NOTEWORTHY 



QMUM CQb picks ( New releases witti the greatest chait potential. CRITICS CHOICE (*)-. New releases, regardless of potential chart action, which the reviewer highty recommence because of their musical merit NEW AND NOTEWORTHY: Highlrghts newartd 
wHal«U£vB developing acts worltiy of attention. Cassette, vmy! or CD singles equally appnspriale for more than one format are reviewed in the i:jtegory with the twoadest audience, ftll releases available to radio and/or retail m Ifw U.S. are eliglbtetor review. Send 
copies to Lany nick, Billt)oard. 1515 Broadway. New York. N.Y 10036. Country singtes should be sent to Deborah Evans Prica. Billboard. 49 Music Square W.. Nashville. Tenn. 37203. ContntxjtofS: Dot^ Hemct (L.A.). Shawnee SmWi (N Y.) 
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HOME 
VIDEO 

EDITED BY CATHERINE APPtEFELD OLSON 

DIRECT-TO-VIDEO 



HERCULES THE LEGENDARY JOURNEYS: 
THE LOST KINGDOM 

Universal Sludioi Home Video 
91 minutes. $14.98 

Sa\ing \irgins about to be sacrificed to 
the gods, finding lost cities, and fighting 
bad guys is just a day's work for Her- 
cules. In this family-friendly s.eries 
spawned from the lop-rated syndicated 
series, hunky Kevin Sorbo plays the 
godlike Hercules. This episode has him 
trying to save the people of Troy. The 
only problem is that the pesky goddess 
Hera has hidden the city. While he's try- 
ing to find Troy, he stumbles across a 
young woman about to be sacrificed to 
the water god. He frees her, but soon 
discovers that the woman's independent 
spirit clashes with his own. After a few 
hair-raising incidents, the two manage 
to work together and save Troy. 
Although the story line is predictable, 
the charming Sorbo, lush settings, and 
above-average special effects keep view- 
ers interested. The price point should 
make this an easy sell to fans of the 
series. Three other episodes, "And The- 
Amazon Women," "In The Underworld," 
and "The Circle Of Fire." are also part 
of this series. A $:} rebate with multiti- 
tle purchases and a cross promotion 
with Carl's Jr. and SoundSource Inter- 
active add muscle to the debut. 



TELEVISION 



CRONKITE REMEMBERS 

CBS VIDEO 

95 minutes. $19.98. 

Culled from a television special that 
aired earlier this year, this \ideo packs 
six decades of Walter Cronkite's news- 
gathering experience and insight into a 
tight package. For news junkies and 
would-be journalists, this video is the 
ultimate shop-talk session. Cronkite 
shows he's as good a storyteller as he 
was B serious anchorman who helped 
shaped television news. In one segment. 
Cronkite tells how he was completely 
astonished and left speechless when he 
anchored the telecast of the first man to 
walk on the moon. Even after taking a 
cram course in physics, the only com- 
mentary he could muster about the 
event was "Oh, wow!" Other major 
events, Uke the Kennedy assassination 
and Vietnam, also get the Cronkite spin. 
Fallow newsmen Andy Kooney and 
Bernard Shaw, as well as astronaut 
Wally Schirra and Cronkite family 
members, add their two cents about 
Walter, too. 



DOCUMENTARY 



ELLIS ISLAND 

History Ctiannel Video 
150 minutfts. $49.95 

This three-tape set is a fascinating look 
at America's premier immigration sta- 
tion, which became knouTi as the gate- 
way to hope for millions from 1892 to 
the ISfyOs. Hosted by actor Mandy 
Patinkin, the series explains how the 
U.S. government was determined to 
make FIlis Island a model for control- 
ling the flood of immigrants that came 
to America in the early ISOOs. The 
series also tells the story through some 
emotional accounts from people who 
were processed at Fllis Island. Many 
often break down in tears when recall- 
ing what it like seeing the Statue of Lib- 
erty for the first time or reuniting with 
a relative who had brought them over. 
Historical perspectives are provided by 
leading experts from Columbia Univer- 
sity, Rutgers University, and the New- 



School of Social Research. Since it is 
said that one in five Americans can 
trace a relative to EHis Island, this 
release should have broad appeal. It is a 
must-see for any American history buff. 

MUHAMMAD ALI: THE WHOLE STORY 

W»rn*!f Homf Video 

348 minutes. $109.98 

This six-tape set focusing on the career 
of boxing legend Muhammad All details 
his life, his game, and his beliefs. More 
than just a great athlete, Ali, at an early 
age, was a role model before it became a 
way to win an advertising endorsement. 
The series contains more than three 
hours of fight footage, including his 
most famous bouts with Sonny LIston, 
Ken Norton, George Foreman, and Joe 
Ftazier. The series also explores the 
racial discrimination Ali experienced 
despite his 1960 Olympic victory at age 
IS and his comeback after being ousted 
from American boxing for refusing to be 
drafted based on his religious beliefs. 
Several famous sportswriters, including 
the late Howard Cosell, former man- 
agers, and family members, add spice 
and perspective to the Ali story. 



ENTER* 
ACTIVE 

EDITED BY BRETT ATWOOD 



LEARN PUY CLASSIC ROCK GUITAR, 
VOL. 2 

Ub> Soli 

Window* 95 CD-ROM 

Talk about private lessons. The "Learn 



& Play" guitar series enables the music 
student to teach himself, with a Uttle 
help from a computer and tunes penned 
by John Lennon and Paul McCartney. 
This follow-up to Vol. 1 assumes a basic 
skill level and provides instruction and 
practice in such playing techniques as 
slide, finger picking, and bar chords. 
The user begins navigating each multi- 
level lesson by choosing one of seven 
songs, including "Yesterday," 
"Michelle," and "Let It Be." The seven 
songs lead lu 70 specialized lessons that 
build a chord vocabulary and teach the 
techniques necessary to tackle the tune. 
Excellent audio and visual capabilities 
allow the student to hear the music 
while following along the highlighted 
chords on the sheet music or studying 
the close-up views of the fingering or 
chord diagrams, The function bar lets 
the student loop, skip, reuind, or fast 
forward, moving at his own pace and 
stopping for more in-depth instruction 
on the trickier riffs. Best of all. " Learn 
& Play" features a recording function 
that allows the budding guitarist to 
compare his own playing to the instruc- 
tor's — a good incentive to practice, 
practice, practice. 

K-9 CYBER COMPANION 

Fujitsu Intetaclive 
PC CD-ROM 

The cybcrpet craze continues. The lat- 
est addition to many computer-owning 
households is a virtual puppy — avail- 
able as a boxer, poodle, or mutt. The 
digital pet. who dwells in three 3D 
environments, can be trained to sit. 
fetch, and perform other pet tricks. 



Over time, K-9 will grow into a full dog. 
Owners can contact their pooches at 
any time or can use the program as a 
screen saver for when the computer is 
inactive. This cyber companion may not 
replace the real deal, but it Is a fun dis- 
traction, and no pooper-scooper is 
required. 



AUDIO 
BOOKS 

EDITED BY IRUDI MILLER ROSENBLUM 



HILTON HEAD ISLAND'S SCI-FI TRILOGY 
By David Cline 

Perfotinc^J by the Hilton Head Island Re pertofy Com- 
pany 

Ziplow Pfoducliont 
90 minules. $9.95 

Originally produced for radio, this tape 
offers three tales by Cline: two comical 
and one serious. The first piece, "Gen- 
eral Emergency," is a wacky, over-thc- 
top satire on the bureaucracy of health 
care and HMOs: In the future, a man 
goes to the hospital with a cold, is treat- 
ed with machine-like inefficiency (not 
only is his cold not cured, but he loses a 
hand in the process), ends up with a bill 
of thousands of dollars, and. unable to 
pay, is forced to join the "debtor donor" 
program, in which he has to give up 
vital organs to pay his bill. In the sec- 
ond story, "The Lost Planeteers," a 
spaceship full of misfits and wackos 
gets lost in space and lands on a planet 
of cannibalistic giant lizards. The cast is 
lively and energetic, and there's no 



shortage of goofy character voices. The 
actors sound like they're having a ball 
in both stories. The tone shifts in "Twin 
Engines," a thoughtful, "TVilight 
Zone"-type piece about the nature of 
personal identity In a future in which 
living people can be artificially dupli- 
cated. 

LOLITA 

By Vladimir Nabokov 
Read by Jeremy Irons 

Random Hauw Audiobooks 

12 hours (unabridged). S39.95 

FVesh from his role as Humbert Hum- 
bert In the upcoming film version of 
"Lolita." Irons slips back into the role 
in this first-person audiobook. His tour 
de force performance is not to be 
missed. In a silky, sinister voice, he 
brings out all the nuances of the char- 
acter: pompous and arrogant, calmly 
rational yet obsessed and insane. Hum- 
bert revels in his forbidden desire yet is 
tormented by it. The controversial 
story, of course, deals with a middle- 
aged man's sexual obsession with a 12- 
year-old girl. It's a faacinating listen; 
however, it would have been improved 
with some judicious abridgement. For 
example, when Humbert takes Lolita 
on two cross-country trips, each lasting 
over a year, we get too many tedious, 
minor details that could easily have 
been edited for this audio version. Like- 
wise, the section of the book in which 
Humbert loHes Lolita and spends three 
years tracking her down could have 
been trimmed substantially. These long 
sections begin to bog the audio down at 
times, but Irons' winning performance 
is impressive from beginning to end. 



PRINT 



DOO-DAH! 

Stephen Foster And The Rise Of American 
Popular Culture 

By Ken Emerson 
Simon & Schuster 
400 pages; $30 



THE UKULELE: A VISUAL HISTORY 
By Jim Beloff 
Miller Freeman Books 
112 pages; $24.95 

It was at the midpoint of the 19th 
centur>' that the American people — 
regardless of economic station or etli- 
nic strain — seemed to find their com- 
mon image in the lilting vernacular of 
popular music, and the songs of 
Stephen Foster appear to have almost 
single-handedly engineered that feat. 

"OhI Susanna," Foster's first hit, 
was published in 1848 and quickly 
saw modification as everything from 



D CO - dab ! 




a temperance song to an abolitionist's 
hj'mn, while also eiyoying rearrange- 
ment by classical performer Louis 
Moreau Gottschalk and myriad fanci- 
ful rewrites as an anthem of the Cal- 
ifornia Gold Rush. Foster's music 
went on to inspire talents as diverse 
as Antonin Dvorak, Charles Ives, Al 
Jolson, Irving Berlin, Fats Waller, 
George Gershwin, Hoagy Car- 
michael, Tommy Dorsey, and Bob 
Dylart. 

Author Emerson even speculates 
near the close of his masterfully 
researched and richly readable "Doo- 
Dah!" (named for the unison choral 
refriun of "De Camptown Races," an 
enduring ditty the songwriter pub- 
lished in 1850) that Foster could have 
had a kindred spirit in former Beach 
Boy Brian Wilson. As it happens, 
Emerson is more on target than he 
might haw supposed, since O-j'ear-old 
Brian wrote out his own Gold Rush- 
deriwd wording of "Oh! Susanna" as 
a classroom exercise in Hawthorne, 
Calif., on May 3. 1962. 

"Stephen Foster's music, in sum, 
seems to he all things to all fwople," 
Emerson obserws, "from the crowd 
at Churchill Downs on Kentucky 
Derby Day to a lone Caribbean immi- 
grant riding the New York City sub- 
way — and it has been so for a centu- 
ry and a half." Sadly, the hard- 
drinking and much frustrated Foster 
would scarcely prove as adaptable in 
his own passage, and Emerson probes 
deeply and without sentimentality 
into the evils, ironies, and bizarre 
indignities of the African-American 
mimicry and racist blackface dialect 
with which Foster penned many of 



his classics — although Foster became 
uneasy with and eventually aban- 
doned such practices. 

The cultural breadth of this tale, 
encompassing frontier romanticism, 
the Civil War, and the expansive rise 
of transcontinental transportation 
and communications, collides intrigu- 
ingly with the contradictions of Fos- 
ter's experience (the Pittsburgh-born 
urban denizen rhapsodizing about the 
Southern ruralism he hardly 
glimpsed), as well as the cruelest illu- 
sions this country has had to tran- 
scend to fulfill its charter In short, 
"Doo-Dah!" is essential for all cultur- 
al truth-seekers. 

Equally illuminating but a tad less 
somber is "The Ukulele," an eye- 
wideningly handsome work with a 
splendidly detailed text by Beloff, 
who is the nation's leading authority 
on the subject as well as the a^tsociatc 
puhli-Hher of Billboard. A virtuoso on 
the bantam acoustic strumbox (which 




actually comes in soprano, concert, 
tenor, and l)aritone sizes), Beloff has 
previously published three fine uke 
songbooks and issued an album of his 
own compositions on the instrument 

As with the fortunes of Foster, the 
pan-cultural saga of the ukulele 
begins at the median of the preNious 
century, when travel writer John A, 
Dix published a book in 1850 titled "A 
Winter In Madeira And A Summer 
In Spain And Florence." Dix nriade 
prominent mention in his account of 
the Portuguese ancestor of the uke, 
the machete de bntga, but stated, "It 
is not probable that the niacfiHe will 
ever emigrate from Madeira." 

Twenty-nine j'ears later, a ship car- 
ry ing '119 Portuguese sojourners 
docked in Hawaii, the fabled celebra- 
tion of their safe passage purported- 
ly e-Xi>osing the citizens of Honolulu 
to the four-stringed bmguiuhu on 
which the arrivals played their natiw 
folk stmgs of thanksgiving. The sulv 
sequent Line of ukulele accession from 
Hawaii's King David Kalakaua to 
Cliff "Ukulele Ike" Edwards. Bing 
Crosby, Arthur Godfrey, Alice Faye, 
and Betty Grable, Poncie Ponce of 
TV's "Hawaiian Eye," Elvis Presley, 
Joni Mitchell, and former Beatle 
George Harrison is far too formida- 
ble to retrace here, but Belnff dfws so 
with intelligence, afl'ection, and ample 
scholarship. 

In the end, both "Doo-Dah!** and 
"The Ukulele" demonstrate that no 
facet of our cultural heritage should 
be understood too hastily, lest we miss 
the fun and the deeper manifold 
meaning often hiding therein. 

TIMOTHY WHITE 
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CLASSIFIED ADVERTISING RATES 

1" - 1 issue $170.00 PER 

1" - 4 issues $170.00 PER 

1"- 13 issues $150.00 PER 

1" - i6 issues $140.00 PER 

1"- 52 issues $11 5.00 PER 

MINIMUM RUN FOR HELP WANTED: 1 ISSUE 
MINIMUM RUN FOR SERVICES: 4 ISSUES 
BOX NUMBER: $2S.00'RAOIO HELP WANTED: $95.00 PER INCH 

CLASSIFIED ADVERTISING IS COAAMISSIONABLE 
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SERVICES 



500 I -COiOR CHROME MSSETTES $595 siORDU.S3Si 

iNcmoiS: 1000 Koioimmntsoo,. Ill icumJt:i»co»minm<;s w 

1000 4-COlOR CHROME CASSETTES $899 tmonb sjso^ 
iNCiuoiSi 7m t<om mwin nm ,xn i« mn mi 
nmiuor m r« tiUo'i >pnii • mnco m-urn 7? mmra m sm 



500 4-COlOR CHROME CASSEHE SINGLES $539 m»m:Sm- 

1000 4-COtOR CHROME CASSETTE SIHOUS $779 «ro«on si«a- 
iNciUDtS: 7m 4-coiai 0-aitos n<m mi mmiuor urn (i» imtc; spmi • 
Of ra J mums m m -Umj dtra o-i«a /™ iM 



Alt MCKAC£S IHClUOl: aSSmi SUNNING MASTER • riST CASUni • km PRtNIING ON USSETTE • SHRIHK-WSAP 



IN-HOUSE CD, VINYL & CASSEUE REPLICATING & PACKAGING - ASK FOR OUR EREE BROCHURE! 



^ Rainbo Records and Cassettes 

17)8 Bt flitlty Slrw Sann Honiu. » 9040< • (llOl ni »U • Fi. lilOl 8i8.876i 



COMPACT DISCS • 850 EACH 



(Uk Iran ywr CJ>. raojy Jii gnj InfaJ p m ilh-w) miftjinum 1000. 

ComfUm CD aid CowtWt PackagM AraiUile 

1-800-874-4174 

CAU. FOR A QUOTE 
DigllDl Mmliring Syrim • Digld Audn DliptoGliofi • Canipiiav GnfMa 

NATIONAL TAPtfpISC 

1110-4801 Avww North • NMhv«*,TN-3730e 




EUROPADLSK siJWializcs in full service 
CDinpacI disc replication. Everything is 
done in-house. on-site lor guaranteed quality 
and co.st efliciency. Major credit cards accepted. Kor 
a free catalog or estimate, call: gO(M5S-8SS5. exl.31 ^ 

•CD-Audlu •CD ROM •Vinyl •Caaselte 

COMPLETE SERVICES; replicating • mastering • pre.ssing • graphics • fulfiilmciii 
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Discs With No Risks. 

75 Varkk Street, New York, NY 10013. 0l2>^22fr44Ol, exl.31 FAX (212) 9664M56 




We Anticipate Your Every Need 

CD REPUCATION 

Cusene Duptication 
Gnptiic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(7 1 6) 69 1 -763 1 • Fax (7 1 6) 69 1 -7732 



COMPACT DISCS 


Guaranteed 
Quality 


1000, $1595 

LtMiTto Time 




Retail Ready Package 

CUSJOMfB SUPPllfS DAT 1*30 0« CM UASTEB • COMPOSE 
MEGATIVtS a COlOa KITS • CD lABEi HIM I^DSITIVE 


BURBANK.CA 91510 

(800) 423-2936 
Fax (818) 569-3718 



• CO naiUring/Dupllcatkin (llVf 12S) 

• CO ninufacturing (lOOtWtlSM) 

• Cassette Dupllaition (500/$90a) 

• Vinyl Prmins (500/$i 100) 

CmM now for Info md custom quote: 

1 800 681 0708 
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A " 

^^^TOTAL CO, CO-ROM 
t CASSETTE PRODUCTION 



21 2-333-5953 



Feel the 'Power of Excellence* 
call for rawER PLAY the 
OMn-AL FORCE Sampler & 
Studio Reference Disc 

ISO 1WKST SIth ST, NV, NT 10019 



CUSTOM COMPACT DISCS 

Altonlible single copy CDs itaiting at $20. 
$5.00 OFF WITH THIS AO 

4e PRODUCTIONS 

42W:57 Hawk Circle 

St Charios. IL S017S 
TEI. CaOO) 8SO B423 
FAX (aOO) 203 1 789 

Coatact Ui On Tlic Intemtt at 44P@wwa.can) 
VMnif Wit Pagi at linp://miw.bsaclies.net/4«P 




•ANAUOO/PIOITAL MASTCfZINO 
• SONIC KCSTOKATiOM • CD OWE OfTS 
•CO/^T>ACT DISKS 
•CASSeTTCS (HiOH SPE£.DI RCAL. Tl/^i 
'COLOHeD Vlf^L 
'CUSTOM CASSCTTE ai_ANKS 
•DeSION ' PKINTINO • PACK/^tNG- 

.y/0 HUDSON sTfseer 

HACKCNSACK NJ 0760f 
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MASTER TAPE 
PREPARATION 

Find out hew io piepaie 
vour audio master foi eircr- 
liee manutadurmg Amusi 
lor rccontng ar^a 
siudio enoinms. 

~^ DISC MAKERS 

1 -800-468-9353 • hltp:/i'www. discmakers, com 




MOO CAW am Ummm 
SHaiMnt. (Ouabcc) 
ConoOo Ml 1G7 



IF YOO THINK VOUVE GOT THE 
GREATEST PflOOUCT AROUND... 
CHECK US OUTI WfTH OVER 14 
YEARS EXPERIENCE IN MASTERING 
AND MANUFACTURING, TO FULFILLMENT 
AND GRAPHIC PRINTING. 
YOU CANT GO WRONG. 

CALL US NOW !!! 

AND ASK FOR OUR FREE CATALOG. 
THE 1 NUMBER 2 REMEMBER: 



1 -800-361 
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1 Your Music- Your Future-on £D | 



• auKiiTuinuiwuiio 

• LOWEST PnCE ■ THE laDurnT 

• HKKEST atMLnr-HMODT DOES IT KT1BI 

• KELMLE t DEPEKIMLE SEntKE 



TOTU HEOU lie. 
CAU TOU-FREE (IU)45C-DISK 
Ate AnltUr. Stoit COn i Jml Cnm 



• BROWSER® DISPLAY SYSTEMS* 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

Call Of write today to r F REE sample Pak 

Inl^^^^l^U^li i oJ^FK CHICAGO ONE STOP. INC. 

aittPg^Bs ll toJ ^ til'.j ' ^ ^^iajft Ji *-^\ «01 WmI SiWMfto' ■ CrMc*9a. IL tosio 
TlW 1^ ■iMff'IWtiW' ■alMBBfcTr^ ''^0^ 31Z-«nAH22-Tollfr*r: M»-S23.'44t0 




FOR SALE 



LOWEST PRICE! 

• CD's - LP's - Tapes " 
• Cul-Outs - Over Stoclcs • 
■ Budget - Midline * 
• Call For Your Fiee Catalog Today! 

MUSIC WORLD 
8555 Tonnelle Ave. N. Beigen. NI 07047 
Tel; (201)662-7600 Fu: 1201) 662-8060 
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Any Case S29.fifi 

tLBUMS. CD sa4S sC>SES 

(800) 343-1433 

Call Now 
ISLAND CASES 
(In NY) 
(916) 563-0633 
Fax: (516) 563-1390 



PsvtMslG • Hnvf RM.I • Pu»k . Jin . BbM • 

^ Campus Racords 

— WholMal. Distributor o1 
-IJ.MIontk'Ovmlocfcs' 
a74 MbMT ihslMr fl0.a 
LrtMfn,NV 13110 

(5ia) TSMoae 

(Bia) 7n.«7U FAX 
MtttrUM ClmfWMh and Oemtattu 



i 



75% Space Savings #^ 

iiinjninnmiMifvHi 

access 
-.OMs 

Safe & EasY.voLi I .cvc ^'.v.jr [■. ... u aver ' 
PO.Box 547824, Orlando, f L 32854-7824 

.J. Call for Inlofinaiion 
H 800/350-7156 
tsk tor Fm Back mdei kMm 
Or clMckturwtlislleS 

http://users.aol.cgniicdBOCkjts 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepadfs Availatile 
TARGET MUSIC DISTRIBUTORS 

7926 NW 66tti Street Dept S 
li^iami, Florldo 33166 
PH: 305-591-2188 • FAX: 306-591-7210 
DEALERS ONLY 




Buy direct and save! IWtiile ottier people are 
raising ttieir prices, we are slastiing ours Ma)or 
laDel CD's, cassettes and LP's as low as 50c 
Your choice from ttie most extensive listings 
avaltaUe For tree catalog call (609) 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON, NJ 0>691-0020 
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COMPUTERS 



ITOUNO STSTIMS ilMITIDl 



(ONMTd STSTENS (01 
TK NISK i mt INHSTir 

770-449 033S 



HELP WANTED 



HOinuiHIOmKOrCIKIKIKC 



iitutt I 



/VlusUioate 



Complete POS i Inverlofy 
Coflliol tor ALL your retofd and 

AMilaWe in Spaniih tool 



1-888-222-4P0S mm«, 
FAX: (919)677-9194 
E-Bi4ii: POS@unidial.coni 
http://www.idcsoft.com 



HecordTrak 



Inventory Managvmvnt 
for Rfco'd Start t 

800-942-3008 




DJ SERVICES 



OJ'sS COLLECTORS 

BROUHAHA 

2168 S Allatitic Blvd Suile 260 
Monlefey Park, CA 91754 
(211) 721-4003 FM: (213) 721-4379 

Email: Brouhaliacd@»i.coM 
iBttrRtt: btlpV/www.brtuballacd.coii 

F« CD Singles (flemiies, Specul Tracks). 
CD's CQltccmiles... 



THE OFFWORLD INTERNATIONAL 
RECORD POOL is (he ONLY record 
pool in Europe dealing eiclusively wttti 
QUALITY ELECTRONICA 
For details call Oil 44 160fi 831 001 
orlaiOn 44181 671 5030 
littpV/www.technoclty. muslc.co.uk 



FIXTURES 



USED LIFT SYSTEM 
FIXTURES 
Great Condition, 
Great Prices 
408-537-3118 



HELP WANTED 



SALES REPS 

NATIONAL DISTRIBUTOR OF CUT-OUT 8f 
OVERSTOCK CASSEnES. COS. & VIDEOS 
SEEKS EXPERIENCED SALES PEOPLE FOR 
Aa TERRITORIES. RESUME 8f REFERENCES 
ESSENTIAL FAX # (212) 307-0359. 



PRODUCTION 
ASSISTANT 



Tommy Boy Music Is seeking a highly 
motl«<t<il, detail oriented individual to 
assist in out production department. You 
must be computer literate and possess the 
abilities to Interact with vendors and stafl. 
and pertorm administrative duties. Former 
eiperience In production and/or prior 
Industry eiperience a plus. Fax resume 
with cover letter and salary history to 
Oamien Tyler c/o Tommy Boy Music, (212) 
388-S413. 



U.K, Ad Sales 



Your energy, initiative and proven track record selling to the 
U.K./European music community (record labels, recording studios, 
retailers, etc.) will contribute to the continued growth of the No. 1 
worldwide music trade publication. 

Results-oriented individual will be compensated with a competitive base 
salary and a commission plan based upon demonstrated success. 

U.K. <^Bcc based in London. Please submit C.V. and salary history to: 

Box GS, Billboard Classified 
1515 Broadway , New York, N. T. 10036 



LIFT. 



• Sales Executive - NJ based retail fixture company seeks highly 
motivated self starter to handle existing account^and develop new business. 
Music retail fixture background is a must. Some travel required. 
Salar\'+Cx>mmissi(>n and Incentives. Major earning potential. Fax resume 
and salarv histor\- to: 201/945-9548. 

• National Accessory Sales Manager - NJ ba.^ed accessory company 
seeks highly motivated mid to high levelaccessorN' sales person with conucts 
to major chains. Position docs nor require to be based out of" NJ otVicc. 
Salarv+Commission and Incentives. Major earning potential. Fax resume 
and sahin- histor^■ lo: 20I,'945-9548. 



REGIONAL 
SALES MANAGER 

Tt*e home wdeo Oivis«n oi o mojor lecora lobe 
IS seeWr»g a Regronol Sales Morwgei who is 
responsible lot Oeveioping ar>d impiententing 
ttie soles ond marketing campaigns wrtnin o 
specified lerntorv Our person has trie 
leadership ortd decisiveness 1o market our 
ecieciic pfoduc) Ihru on estobiished distributioo 
or»d retoti network ond o developing Cwse oi 
olternotive morkafs Tr>e condWole we seek has 
2-3 veors 01 soles/mafkeling ond disiiiDuiton 
exp with extensive ties to itie reioil community 
It YOU tiove exp with odvertising. produci 
management. closir>g soles, or>d rTKinaging 
multiple pnortiies, tr>en please ser>d/tox youi 
resume with sotorv requiremenis to 

Boxft373. ISISBroodwoy. 
towYom. N.Y. 10036 
Fax:310-44I-65S4 



ENTERTAINMENT LAW FIRM SEEKING 
RESPONSIBLE ADMINISTRATIVE ASSISTANT 
WITH STRONG WORDPERFECT 7.0/PCOOCS 
SKILLS RECENT COLLEGE GRAD O.K. MUSIC 
INDUSTRY BACKGROUND NECESSARY, FAX 
RESUME AND SALARY REQUIREMENTS TO 
EILEEN P. HOYT 212/554-0444. 



ART DIRECTOR/GRAPHIC DESIGNER 

Ijtemea ina.vidjji ■«Jtn eicpstiar.ai crejine aoiiities. 
organiiaton^l skills ar<d calm DBrsonjIilv r\[itita to run 
Qne'pe<son creme services department for leading NYC 
indie latnl InDustry eqiertflnce & ItNirDogh hnowMgc oi M 
oirrenl computer orapnic si>tlw»fe'Tiv<]<M»e. mecnanecals. 
pnn & press a must Fast paced, tJcMlline Ofiented Dut run 
environ^nent Please ser^d resume wnh salary leqixemcnls 
& 2 sarrtples to 

Bw M71. VmaM a>miH4, 1S15 BOTlf. NYC 1W36 



MUSIC MARKETING 
DIRECTOR 

New independent record label seekms 
expenencet^ music marketer for national position 

Aggressive West Coast company headed by 
established music industry veteran, seeks creative 
team member to direct marketing efforts Strong 
knowledge of music industry and related fields, 
strategic thinking and planning required Must have 
label or distribution experience wilti national 
perspective. Sense of humor a plus 

To |Din our winiMng team, send resume to 
Ml 8372. MNteard Cteumtd, 
1515 Broadway, NYC 10036 



MUSIC BUFF WANTED... 

It you re an avid follower of wtut's twt m the 
music industry, you could be the person we're 
looking lor. Our ideal candidate has an 
appreciatian of an types of music, and strong 
ideas ^>out wtw's on top and wtto's coming up 
n this volatile but dynamic business 

Your job wilt be developing and direcbng our 
new music websjte-with-a-twist This includes 
defining as well as implementing an editorial 
mission and strategy For one thing, you'll be 
inltating direct communtcation between artists 
and buyers All of this should be geared lo 
[VDducing compeOing, original editorial conlenl. 
at ttie same time procunng bcensed content for 
use on the site. To be successful, you need a 
nose for the numbers and a keen busmess 
sense Come show us you're the "can do" 
person lor this once-m-a-ifetlme K>b' 

MusicBuffi^'Sprcc.com 

f«: 610-361-8608 



Counterpoint 
Systems 

The world ! largest luppller of totlware 
lo the Muilc and EntBrtalnment indnslries 
Is seeking a full time US based 
representative. 

You will most likely be East Cossl bised, 
with a graduate degree, and previous 
eiperience in sales and marketing. Music 
or Entertainment industry experience will 
be advantageous bul not sssentitl. 
We are offering a very good package and 
the abllhy to work as the primary US 
representitlvB lor a dynamic and growing 
company. If this suites you and you leel 
that you are Ihe right person lor the job 
than tall us why along with your resume to: 

COUNnRPOIHT SrSTEMI 
PO BOK 1693 

Pearl River, NY 1 0965 



NOW YOU CAN ADVERTISE UNDER OUR NEW 

INTERNET HEADING 

CALL Jeff Serrette today l-(800)-223-7524 
FAX (212) 536-8864 



************************************************** 

iREALESmETOTHEiMSi 



Rate $80 

* 1 Inch by 1 column * 

* Kara DioGuardi * 
: 1.800-407-6874 • (212) 536-5008 t 

************************************************** 




GENTLEMAN'S FARM 

Custom Designed & Built 
40 minutes from Nashville Int'l 
Airport on 1-40 E 

Located atop its own majestic hill, this lovely Victonan Farmhouse overlooks mites of surrounding Middle 
Tennessee hills Over 5000 sq fl ot living space, it boast numerous amenities including a grand foyer, 
wetbar, 2 fireplaces, 16x24 living room, library w/cherry bookcases & stained glass transoms, dining and 
master bedroom have tray ceiling master bath w/jacuzzi. shower. 3 stained glass windows, vanity room, 
walk-in closets. Kitchen has cherry cabinets, corian countertops: sunroom, walk-in pantry and 1/2 b^. 
Second floor has 4 bedrooms each w/private bath. Third floor bedroom w/bath. windcw seat srtting room 
and workout room. All oak floors 1st floor, popular doors 3rd floor. Three-car garage & gazebo in garden. 
Surrounded by 25 partially wooded rolling acres. Option to purchase total of 106 acres. Sale (697.950. 
1 Mile from Carthage-Gordon sville Exit, me Meadows 888/904-5000 Of 615-683-8700. 



NYC ACCOMMODATIONS 



MANHAnAN L0DGIN6S, NYC 

Short-stay, turnished, luxury 
apartments; superior Bed & 
Breakfast registry; great locations. 
Manhattan Lodgings: 

Tel: (212)475-2090 
Fax:(212)477-0420 



WANTED TO BUY 



IWholesalers • Retal Chains 
I Sell us your: 

ICD Non-Retumobles • CD Vendor Refusols 
I CD Closeout invnitoiY 
\nk m-ui-iMOailn- mi lot-ui-i;!! 



WE BUY CD STORE ASSETS 

(Inventory. Fixtures Sensormalic. 
Mu2e...We buy It all!!) Eastern USA. 

Call Dave - 
(S40I 885-8618 or Fa> (540) 88S-045S 

$$ CASH $$ 



COMPACT DISC OUTLET 

WE BUY 

CD'S JUST CD'S 

PERSONAL COLLECTIONS (100+) 
TO ENTIRE STORE CLOSEOUTS 

PH/FAX (610) 532-3333 
E-MAIL cdoutlet@aol.com 



INTERNET 




PROFESSIONAL 
SERVICES 



ROYALTY AUDITING 

stop woniering wHen M« moaef Is 
ami fliHl oat... tor a cant/vjencjr lee 

Auts EnEHHiHMEiiT S Media Mah«gememt 
TEL 212-865-0303 • FM 212-662-1717 
Lynn Stewart Levy, Cliial AudHor 



5M1TH.ALSTER 

-.AND COMPANY- 



mvlHTORV 



hebuy 



> Audio Books >videoCaniH 
uDS, >Ci)mputers 
r'" >Co".pactOiscs 



> laser Discs 



> Cassettes 



(954) 351-0000 

Fax: (954) 351-0561 



MUSIC MERCHANDISE 



Zmachars inc. ^ 

MUSI C MEHCH ANDIS E 
■ Miip iMrtoNor lor pMUn. t iJMIi. dIGIBn. kib. 



wngtam. tapnlrin. Mrf fMKJL BWdi. mon. . . 
Wi m I Mmce Iknad ompaiiT wtk ■! IT tit Mnt 
nwdwMNM nraltaMi. Git n i« aWi |int m ol... 

NO MINIMUMS/SAME DAY SHIPPING 

MnoM) - cal to WinuUa: 
J-aiM-24i-22U - fu |30S| m-M2*j 
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Update 



LIFELINES 



BIRTHS 

Twins, Gavin Walker and Trevor 
Wade, to Larry and Ronna Rudolph, 
April 3 in New York. Feather is an 
entertainment attorney with Rudolph 
& Beer. 

Boy, Luke Declan, to Silvio and Kim 
Tancredi, April 19 in Hartsdale, N.Y. 
Father is executive producer and man- 
aging director of Northcott Produc- 
tions. 

Twins, Madeleine Joyce and Nathalie 
Gale Kae, to Eric and Janis Gardner, 
April 24 in Los Angeles. Father is a . 
producer and personal manager Moth- 
er was formerly a VP at RSO Records. 

DEATHS 

Johnny Hicks, 78, of undisclosed 
causes, April 9 in Carmel, Calif. 
Hicks had multiple careers in the 
course of his life, including a nine- 
year stint as MC of the Big D Jam- 
boree in Dallas in the late '405 and 
early '50s. He was also a country 
artist and recorded for Columbia 
Records. Hicks hosted and/or pro- 



duced numerous radio programs and 
won a Peabody Award for his work 
on a series about juvenile delinquen- 
cy. Most recently, he hosted "Coun- 
try Gold" on KTOM Salinas, Calif. 
He was also a novelist, photograph- 
er, and actor He is survived by his 
wife, Regina; three sons; and seven 
grandchildren. 

Tom HaH, 57, of lymphoma and 
leukemia, April 12 in Los Angeles. He 
was a weekend talk-show host on that 
city's KABC for the past 19 years. In 
television, he was also a public affairs 
and documentary reporter. He is sur- 
vived by his wife. Luana; three 
daughters; a grandson; a brother; and 
a sister 

Donald Pietromonaco, 61, of com- 
plications from emphysema, April 18 
in West Los Angeles. He was one of 
two DJs known as Johnny Rabbitt on 
KXOK St. Ix)uis. There, he worked as 
that highly popular personality from 
1964 to 19(69. He is survived by a son 
and two daughters. 



GOOD WORKS 



Ran 



\MONE AWARD: The mu-sic, enter- 
tainment, and media unit of B'nai B'rith 
will present producer Phil Ramone, 
also president of N2K Encoded Music, 
with its 1997 Creative Achievement 
Award June 24 at the Sheraton New 
York Hotel & Towers. A full table (10 
tickets) is $4,000, while indi\idual tick- 
ets are $400. For more info, call Al 
Feilich at 51&374-429S, Heniy Rosen- 
berg at 201-569-6560, or Esther Roth- 
sUin at 212-983-5800. 

Concert donations: A&M/Ptr- 

spective act Sounds Of Blackness will 
donate 50 cents for each ticket sold dur- 
ing its upcoming tour to the Lenard 
Clark Jr. Rehabilitation Fund, which 
was estatdished after the black Chica- 
go youth was knocked off his bicycle 
and badly beaten in March in what Is 
believ-cd to have been a racially moti- 
vated incident. He is now being treated 
at the Chicago Rehabilitation Center 
The concerts will take place Tuesday 
(6) at the Lincoln Theatre in Washing- 
ton, D.C.; Thursday (8) in New York at 
Town Hall; and May 12 in Chicago at 
the House of Blues. Contact: Courtney 
Barnes at 213-466-9300. 



AIDS Action Committee (VIAAC) 
booth at this year's VSDA convention in 
Las Vegas July 9-12. Each year at the 
convention, VTAAC hosts a Red Ribbon 
Raffle and Silent Auction with nearly 
100 film, TV video, and sports memo- 
rabilia available for purchase. Last 
j-ear's event raised more than $40,000, 
bringing the total to nearly $1.5 million 
collected to date. The funds are ear- 
marked for distribution to more than 
100 AIDS health-care organizations 
and facilities in the U.S. and Canada. 
Contact: Monika Young Moulin at 
310-473-4147, Elizabeth Loer at 212- 
371-0798, or Sue Procko at 818-227- 
0677. 



HIGHER GROUND 

(Continued from page ^) 

the only m^r-label chief to attend.) 

Though the session was informative 
and encouraging, the panelists rarely 
delved into specifics, and one attendee 
said he had expected to hear some dirt 
but didn't. CCM magazine assistant 
editor Greg Rumburg said that he 
wished the panelists had been more 
specific in relating their concerns. 
"There was a lot of talk about the 'glass 
ceiling,' " he Said, "but no one really 
talked about what it was or what exactr 
ly happened." Rumburg said he and 
other men would like to be advocates 
for change but need a clearer picture 
of the issues. 

But as I mentioned earlier, music 
was the high point of GMA Week. 
StCT'cn Curtis Chapman*s show at the 
Nashville Arena demonstrated why he 
keeps winning all those Doves. No mat- 
ter how big the venue, he never loses 
that ability to communicate intimately 
and passionately with an audience. The 
same can be said of dc Talk. Their 
show at the Ryman Auditorium was 
also a highlight Say-So, Switchfoot, 
Identical Strangers (featuring Andy 
Denton and Randy Thomas), and 
Caedmon's Call were among the new 
acts that had attendees talking. 
Reunion celebrated its 15 anniversary 
with performances by Third Day, 
Kathy Troccoli, Carolyn Arends, 
Clay Cross, and All Star United. Vive 
Minute Walk Records sponsored a 
great night of music, and Gotee 
Records' "Gotee Joint" kept things 
hopping all week (I left its post-Dove 
party at 2:30 a.m., and there were still 
revelers having a great time, including 
Myrrh's Grover Levy). Sarah Masen 
was brilliant durir^ her too-short set 
at the Sparrcw/re:think shcrw. Wth her 
electric guitar and girlish charm, she 
has an absolutely engaging stage pres- 
ence. In addition to "Bre^ Hard The 
Wishbone" and "All Fall Dewn," she 
premiered a great new tune from her 
upcoming album, "Fragrance Of 
Pink." 

I also finally got to see the News- 
boys with the impressive stage set 
they've been using on their Tske Me to 
Your Leader tour. Wow! All the great 
things I'd heard still didn't prepare me 
for that incredible production and the 
boys' stellar performance. It capped a 
great evening that also featured the 
Waiting, Out Of The Grey, Geoff 
Moore & the Distance, and a special 



CALENDAR 



lATCHING FUNDS: Specialty 
Store Services, the Morton Grove, 111.- 
based supplier of retail merchandising 
products, reports a matching funds 
program to support Fast Forward to 
End Hunger, an effort sponsored by 
the Video Software Dealers Assn. 
(VSDA) that raised more than $1 mil- 
lion in 1996 to combat childhood hunger 
in America. From July 1 through Sept 
30, Specialty Store Services will donate 
up to $20,0b0 to match contributions 
made by the company's customers. 
Contact: Lee Gimbel or Evan Finke 
at 847-470-7000 or 1-800-998-9129. 

Aids booth HOST: Republic Pic- 
tures will sponsor the Video Industry 



A weekly listijtg of trade shows, con- 
ventixms, award shows, seviinars, 
and other events. Send infonnatian 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 10036. 

MAY 

May 1. 16tli Annual Bassin BreaKeis. Iiosted 
l>y the AEC One Stop Group, Broward County Con- 
vention Center. Fort Lauderdale, Fla, 800-329- 
7664. 

May 1-4, Fifth Annual Real Radio 97.1 
Mebrily Ail Auction, benefrting tlie MusiCares 
Foundation, Directors Guild ol Amenca, Los Ange- 
les. 310-201-8846, 



FOR THE RECORD 

The incorrect World Wide Web 
site address was giv-en in a story on 
Seven Mary Three (Billboard, May 
3). The band can be reached on the 
Internet at www.7M3.com. 



May 6, ASCAP Pop Son|writers Wortshop. 

Fez {under Time Caf6). Newftrk. 212-621-6323. 

May 8, U Martell Foundatioa Humanrtarian 
Award Dinner in honw of David R. Glew, New Yorit 
Hilton, New York. 212-245-1818. 

May 9, 42n(l Annual Genii Affards, sponsored 
by the Souttiern California ctiapter of American 
Women in Radio and Television, Beverly Hilton 
Hotel, Beverly Hills. Caltf. 818-506-8675. 

May 12, Sony Radio Awards 1997, Grosvertor 
House Hotel, London. 44-171-723-0106. 

May 14-15, Markotlns With Country Music. 
Renaissance Nastiville Hotel, Nastwilte, 615-244- 
2840. 

May 16-18, Biz/Tech 97 Conference, present- 
ed by ttie Society of Protessioflal Recording Ser- 
vices, New M Marriott. NewUbrk. 561-641-6648. 

May 17, Afrkan-Americaits In Entaitainment 
And Media: A Seminar And Fonim, Chicago 773- 
924-7421. 

May 21, National Academy Of Songwriters 
Songwriter Of The Year Concert, saluting Glen 
Ballard, Palace, Hollywood, Calif. 213-463-7178. 

May 2 1-23, MIDEM Asia, Hong Kong Conven- 
tion & Exhibition Centre, Hong Kong. 212-689- 
4220. 



appearance by Oleta Adams, who is 
working on a gospel record for Har- 
mony. BeBe Winans was a great host, 
and one of the emotional, and musical, 
highlights was when his brother 
Ronald, who has been battling heart 
problems, joined him onstage. That 
same evening Myrrh celebrated its 
25th anniversary with a great evening 
of music featuring Guardian, Jaci 
Velasquez, Amy Grant, Gro^^er Levy, 
Greg Long, and Bryan Duncan, 
among others. Gotee's Out Of Eden 
also performed. I heard someone 
describe the group as "joj-ful, but not . 
pretentious." All I know is I couldn't 
stop humming "You Brought The Sun- 
shine" the rest of the week. There's 
just not enough space to do justice to 



the week's multitude of music and 
events, but it will definitely go down as 
one to remember. 

Congratulations to Bob Carlisle on 
his album "Shades Of Grace" topping 
the Top Contemporary Christian 
albums chart this issue after 51 weeks, 
a successful spurt no doubt fueled by 
that set's "Butterfly Kisses" winning 
song of the year and inspiration song 
of the year at the Doves. The set is also 
No. 1 this issue on the Heatseekers 
chart and No. 21 on the Adult Con- 
temporary chart. Carlisle and co- 
writer Randy Thomas are thrilled 
that the song is garnering mainstream 
AC radio airplay and is on its way to 
becoming a msyor crossov-er hit 



USTR'S SECTION 301 LIST 

(Continued from poye Jt) 
worsen. 

The USTR also placed 36 countries 
on a second-level "watch list" to mon- 
itor enforcement commitments 
already made. Among them were Bul- 
garia, Canada, Israel, Luxembourg, 
and the Republic of San Marino. 

Jason S. Berman, chairman/CEO of 
the Recording Industry Assn. of 
America (RIAA), says he is "highly 
appreciative" of Barshefsky 's actions. 

In addition to praising the USTR's 
placement of Russia and Paraguay on 
the priority list, RIAA lauded the 
USTR's resolve to initiate World 
Trade Organization dispute proceed- 
ings against Luxembourg for its role 
in the manufacture and distribution of 
pirate products throughout Europe. 



Russia was cited for lax enforcement 
and its failure to protect pre-1995 U.S. 
recordings. 

Other countries on the USTR's sec- 
ond-lewl "watch list" drawing RIAA 
attention were the Republic of San 
Marino, which it said plays "a major 
role" in the global distribution of 
bootlegs (Billboard, April 12), and 
Canada, which the trade group says 
discriminates against U.S. companies 
and performers. 

The RIAA also cited Bulgaria and 
Israel for lack of enforcement in 
clamping down on exported pirate 
CDs, and Mexico, which despite a new 
copyright law, has been "unsuccess- 
ful" in addressing a piracy problem of 
"immense scale." BILL HOLLAND 



FOX UPS ITS KID VID PRESENCE 



(Continued from page S) 

Kirk. "The Marvel product h^s just 
been acquired and hasn't been on the 
market. We're investing in a new 
brand and are not just trying to sell 
off product." The Marvel line was part 
of the Fox Children's Network acqui- 
sition of Saban Entertainment in 
October 1996. 

"At this point we ha\« a critical mass 
of children's product," says Kirk, "and 
it's product with characters that appeal 
to children of ail ages." 

Fox will release 14 titles at $9.98. 
some of which will be bolstered by on- 
pack premiums. Marvel titles "Spi- 
derman," "The Incredible Hulk," 
"The Iron Man," and "The Fantastic 
Four" will be packed with mini comic 
books. 

Two "Where's Waldo" titles will fea- 
ture on-pack Wacky Waldo stickers, 
and "Beetleborgs: The Vampire F^Ies" 
will have a sheet of removable tattoos 
inside each cassette. 

Seven Dr Seuss titles will also carry 
a $9.98 price point, but will not have 
any free premiimis. 

Nine titles will be released at $5.98, 
"Adventures Of Raggedy Ann & Andy: 
The Mabbit Adventure"; "Bobby's 
World: Roger 'N Me"; "The Little Mer- 
maid"; "Snow White"; '*The Tick: The 
Tick Vs. Arthur"; t^-o "Life With 
Louie" titles; and two "Garfield" titles. 
Kirk says the lineup hits the preschool 
and preteen demographic groups. 

None of the $5.98 titles will feature 
free merchandise, but consumers who 
purchase any title in the line can enter 
a sweepstakes. The grand-prize winner 
of the sweepstakes will be awarded a 
trip for four to anywhere in the conti- 
nental U.S. on a private jet 



Other prizes include a set of all 24 * 
Fox Kids Video titles, T-shirts, and 
caps. 

In addition, instant winning game 
pieces will be included in select cas- 
sette packages. Winners can collect the 
prizes until March 13, 1998. 

Missing from the launch is "The 
Mighty Morphin Power Rangers," 
which switched distribution from now- 
defunct WarnerVision Entertainment 
to Fox earlier this year 

Kirk says the supplier is holding 
back releasing new Power Rangers 
product until the video release of 
"Turbo: A Power Rangers Movie" July 
8. The direct-to-sell-through theatrical 
title is priced at $19.98. 

"We didn't want the release of the 
new line to steal any thunder away 
from the video release of [a] movie." 
says Kirk. "We'll wait until sales of 
'Turbo' has run its course before 
releasing any 'Power Ranger' titles 
under the Fox Kids Video banner" 

Kirk says the supplier's goal is to get 
the whole kids line permanent shelf 
space at retail. 

"The quality of the product merits its 
own section," he says, "and we're 
expecting strong visual presence at 
retail." 

Retailers have given the new kids 
line a "favorable reception," but Kirk 
wouldn't disclose which dealers have 
agreed to give special treatment 

A variety of pre-pack configurations 
and in-store sigtu^ is available. 

The line will also be supported by a 
multimillion dollar national television, 
print, and radio ad\'ertLsing campaign 
starting in mid- July targeting mothers 
ages 25-54. 
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The Next Generation. EMI recording artist Jon Secada recently joined WALK 
Long Island, N.Y., and 20 students from the Dawnwood Middle School Chorus for 
lunch to encourage school music programs. Here, Secada. in black, discusses 
his career with a couple of future potential chart toppers and WALK Breakfast 
Club host Mark Daniels, left. Secada, whose current single, "Too Late, Too Soon," 
moves to No. 41 on Billboard's Hot 100. encouraged the students to "slay in 
school and ask a lot of questions. The more you know, the better off you will be." 



newsline... 

LET rr RAINN. Radio stations nationwide are being asked to play a public ser- 
\'ice announcement at noon May 16 from Rape, Abuse & Incest National Net- 
work (RAINN) cofbunder Tori Amoa. Tlie PSA contains information about the 
orpanization, which operates a confidential national hot line for sexual assault 
\ictims (AirWa\'es, Billboard, March 29). The PSA is followed by Amos' "Silent 
All These Years." MTV and VHl will air a video version of the announcement 
RAINN has assisted 142,000 callers since its founding in July 1994. 

PROFITS TRIMMED. San Francisco-area commuters get a free ride May 13-16 
on the Bay Bridge (to the tune of $500,000), courtesy of Erergreen Media as 
part of a $1.5 million settlement Evergreen inherited from United Broad- 
casting due to the infamous haircut stunt by WRCX (Rock 103.5) Chicago's 
Mancow MuUer that jammed the Bay Bridge a few years ago. 

THE WEB WE WEAVE. Radio station trading continues to get more complicat- 
ed. In what is becoming a pattern for the company, Odyssey Communications 
has picked up two suburi>an Chicago stations, ethnic WWX and AC WJDK 
from Douglas Bn)adcasting and DMR Media, respectively, in a deal valued at 
$10.6 million. Both outlets reside at the 103.1 frequency, causing speculation 
that the company will reflect its strategy in New York and L.A, where it has 
taken several same-frequency suburban stations and is simulcasting them. It's 
unclear yet what format will land on the 103.1 Chicago-area frequency. 

In other confusing station trading: Jacor picks up Secret's AC WLTF Cleve- 
land and its AM for $23.9 miUion. Capstar buys top 40 WNOK Columbia, S.C., 
but then deals it to Clear Channel. Capstar also picks up Ameron Broadcast- 
ing's Birmingham, Ala., outlets, including AC WMJJ. Arid Clear Channel pur- 
chases KSSN, KMVK, and KOLL Little Rock, Ark., for $20 million from 
Triathlon Broadcasting to join with its KDDK and KMJX. Gear Channel will 
now own three country FMs in the market 

OUT OF THE BUSINESS. The Christian Science Church is planning to sell its 
public radio news operations. Monitor Radio, and two shortwave frequencies 
it owns in Cypress Creek, S.C., and KHBI on the Island of Saipan. The Chris- 
tian Science Monitor began producing public radio pn^rams in January 1984 
and stands next to NTR as the leading public radio news provider. It also pro- 
vides religious radio programs, which are heard on commercial stations. 
According to a spokesman, "Since the fall of the Berlin Wall, international 
broadcasting has been evolving rapidly with shortwave playing less of a role 
as commercial broadcasting expanded. We . . . need to focus more on produc- 
ing programs than on operating the channels of distribution." 

NET USERS LISTEN, TOO. A new study from Paragon Research reveals that of 
Internet users who listen to radio, 20% have accessed a radio station's World 
Wide Web site. NTsitors were predominantly male (68% male, 32% female) and 
concentrated in the 25-34 age cell. 



Radio Researchers Step Up Service 

ArhitroUy Strategic Offer Upgraded Info 



BY DOUG REECE 



LOS ANGELES— In light of the 
fierce competition created by such 
1990s trends as station consolida- 
tion and narrowcasting, today's 
programmers are understandably 
hungry for new tools that will help 
them keep up with the Joneses — 
and the Chancellors or the Paxons, 
as it were. 

Hoping to satiate this appetite, 
such companies as Arbitron and 
Strategic Media Research have 
recently announced improvements 
in their research programs that 
will help programmers navigate 
the modern broadcast minefield. 

In February, Arbitron launched 
an upgraded version of its Pro- 
grammers Package, shipping the 
new floppy disc software to its 
Maximi$er subscribers. Mean- 
while, in March, Chicago-based 
Strategic Media Research began 
touting AccuTrack, an expanded 
and more-frequently delivered ver- 
sion of its AccuRatings call-out 
research analysis program. 

"Look at what's happening in the 
market today," says Strategic CEO 
Bruce Masterson. "A real factor of 
consolidation is that these [station] 
groups are more focused on week- 
to-week programming. They're pil- 
ing on debt, they're more lever- 
aged, and Wall Street is looking for 
them to perform better." 

With those performance gains in 
mind, AccuTrack has decided to 
provide weekly faxes containing lis- 
tener sample information designed 
to help programmers spot upcom- 
ing trends in their respective mar- 
kets. 

The new service also highlights 
the effectiveness of stations* mar- 
keting and advertising efforts, as 
well as perceptual tracking that 
was previously available only once 
or twice a year. 

Top 40 WKTU New York GM 
John Fullam says one of his prime 
motives for signing onto AccuTrack 
was to receive more current imag- 
ing information. 

"Every radio station wants to 
know where its strengths and 
weaknesses are when they have a 
key image category," he says. "As 
the saying goes, 'perception pre- 
cedes behavior,' so it's important to 
keep a finger on the pulse of how 
people see your station." 

Even more comprehensive are 
the changes to Arbitron's Pro- 
grammers Package, which have 
been developed over a two-year 
span, gathering feedback from pro- 
grammer focus groups and apply- 
ing that information to a new sys- 
tem beta-tested by several radio 
stations. 

The updated version of Program- 
mers Package contains 15 new and/ 



or improved reports whittled down 
from 40 suggested by program- 
mers and executives at Arbitron. 

New trending reports, including 
information on cume, time spent 
listening, and target demo daypart, 
create a giant step forward from 
the previous Programmers Pack- 
age, which allowed users to only 
examine one survey at a time. 

Six remaining reports help sta- 
tions call up reports based around 
such groupings as ZIP code-specif- 
ic diary keepers, day-to-day listen- 

'Arbitron and 
Strategic Media 
Research have 

announced 
improvements in 

their research 
programs that will 
help programmers 

navigate the 
modern broadcast 
minefield' 



ing habits, and recycling by day- 
part. 

Like Masterson,' Arbitron man- 
ager of radio programming ser- 
vices Bob Michaels mentions 
today's hostile radio environment 
when discussing improvements in 
his new information system. 

"What we are seeing in the '90s 
with the formation of all of these 
duopolies and with niche program- 
ming is that everyone in every for- 
mat is tuning their station differ- 
ently," says Michaels. 

"Radio is war," he adds. "We're 
in a battle trying to maintain our 
audience and steal audience from 
our competitors, but there are only 
so many shares and it's becoming 
harder to get them. [Programmers 
Package] is a map of the battle- 
field, and it basically tells us where 
the soldiers are.** 

Of the more noticeable changes 
in the resulting package is a sub- 
stantial shift toward more micro- 
analytical data. 

Not only has Arbitron broken 
down its report sequences from 
quarters to individual months (and 
weeks for some programs), but the 
new Programmers Package also 
affords programmers an unprece- 
dented ability to customize and 
manipulate reports down to quar- 
ter-hour dayparts, adding any nec- 
essary demographic or ethnic 



information. 

Michaels says the culmination of 
information in these reports acts as 
a "checkup" for radio stations. 

"When you go to the doctor for a 
checkup, they will take your pulse, 
look in your ears, and give you an 
overall examination," he says. "Ra- 
dio should do the same thing. When 
you're healthy, it's good to see what 
exactly the healthy parts are. 

"However, if you're sick, the doc- 
tor will still look at your pulse and 
other parts before looking at areas 
you may be having problems in." 

While the number of new reports 
may intimidate some programmers, 
a member of the beta test group 
who has used the new package says 
it actually alleviated many of the 
headaches that arose from the pre- 
vious version. 

"Before, you really had to dig 
into these programmers' reports 
and understand them and know 
what the norm was," says KVIL 
Dallas PD Bill Curtis. "Much of 
this information was previously 
available, but it was a lot more dif- 
ficult to decipher than it is now." 

For those curious as to why Arbi- 
tron did not initiate these changes 
sooner, Michaels has a quick, con- 
vincing argument. 

"Even at Arbitron, we never had 
a computer large enough to hold all 
of this new data." he says. "The old 
Programmers Package just dealt 
with raw diaries. This is much 
more flexible and complicated. 

"When you start looking at the 
size of markets like New York with 
diaries containing 15 lines of infor- 
mation," he adds, "you can see what 
we were up against. Not to mention 
the fact that we increased our sam- 
ple size by 70% two years ago." 

Essential in the advent of the 
new Programmers Package was the 
Pentium processor computer, which 
is required hardware for running 
the package. 

If these developments signal an 
invigorated concern in providing 
programmers with more current 
and specific audience information, 
what does the future hold? 

For starters, Arbitron is plan- 
ning on offering Programmers 
Package research in a proprietary 
form over the Internet. Plans for 
electronic delivery of AccuTrack 
should be complete within the year. 

While all of this information is 
seen as a step forward for 
programmers, even Masterson is 
careful to qualify the ultimate 
worth of research data. 

"If you're in the information 
business, chaos is a good thing," 
says Masterson. "We help people 
sort out the chaos and reduce the 
perceived risk. We can't reduce the 
actual risk, just the perceived 
risk." 
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TITLE 

LABEL A NUWBERI'ROMOTIPN l^BE. 


ARTIST 










♦ * * No. 1 * « * 


1 


1 


2 


18 


FOR THE FIRST TIME 

COa'MBIAAL&JMCUT 


♦ KENNY LOGGINS 
2 wwks n M3 I 


CD 


6 


6 


13 


YOU WERE MEANT FOR ME 


♦ JFWFl 


d) 


4 


5 


10 


I LL ALWAYS BE RIGHT THERE 

WkWA.iiL!.! LUI 


BRYAN ADAMS 


4 


2 


1 


13 


AIL BY MYSELF 


♦ CELINE DION 


s 


3 


4 


15 


1 BELIEVE 1 CAN FLY 

.'.AR-.'-:- ■- , -.TT -rj;'?j[vy 


♦ R. KELLY 


CD 


7 


9 


9 


UNTIL 1 FIND YOU AGAIN 

:tp TM 


♦ RICHARD MARX 


7 


5 


3 


30 


UN-BREAK MY HEART 


♦ TONI BRAXTON 


CD 


9 


10 


11 


TOO LATE. TOO SOON 


♦ JON SECADA 


(D 


12 


18 


14 


SECRET GARDEN 


♦ BRUCE SPRINGSTEEN 


10 


8 


! 


15 


VALENTINE JIM BRICKMAN WITH MARTINA MCBRIDE 

/. •>- ■ 1 i.BL'WCUT 


11 


10 


11 


11 


HAVANA 


♦ KENNY G 


12 


13 


13 


47 


CHANGE THE WORLD 


♦ ERIC CLAPTON 








QD 


21 


24 


4 


HERE IN MY HEART 


CHICAGO 


14 


II 


8 


14 


IT S IN YOUR EYES 


♦ PHIL COLLINS 


OD 


19 


23 


6 


IF TOMORROW NEVER COMES 


JOOSE 


16 


16 


i; 


22 


1 BELIEVE IN YOU AND ME 


♦ WHITNEY HOUSTON 


OD 


20 


21 


13 


EVERY TIME 1 CLOSE MY EYES 


♦ BABYFACE 


18 


17 


16 


31 


WHEN YOU LOVE A WOMAN 


♦ JOURNEY 










* * ♦AlRPOWER* * ★ 


OD 


22 


25 


5 


1 DON'T WANT TO 


♦ TONI BRAXTON 


20 


U 


14 


18 


DON T SPEAK ^ 


♦ NO DOUBT 










★ ♦ * Hot Shot Debut* ♦ * 


(D 


NEW^ 


1 


BUTTERFLY KISSES 


BOB CARLISLE 


22 


18 


13 


26 


IF WE FALL IN LOVE TONIGHT 


♦ ROD STEWART 


23 


15 


12 


26 


1 FINALLY FOUND SOMEONE « BARBRA STREISAND & BRVAN ADAMS 

r"l'JMB'A 7g-lR3 


vii) 


26 




2 


ALONE 

F'CL'fDOfi ALBUM CUT WM 


« BEE GEES 


23 


24 


22 




|F HE SHOULD BREAK YOUR HEART JOURNEY 
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* ♦ * No. 1 * * * 


1 


1 


1 


25 


YOU WERE MEANT FOR ME 

An A-.TT r^~r:?: 


■ ♦JEWEL 

&i«nMc}AlNa 1 


CD 


2 


5 


12 


ONE HEADLIGHT 


♦ THE WALLFLOWERS 


3 


3 


3 


28 


BARELY BREATHING 


♦ DUNCAN SHEIK 


4 


5 


4 


16 


EVERYDAY IS A WINDING ROAD 


♦ SHERYLCROW 


5 


4 


2 


28 


DON T SPEAK 


♦ NO DOUBT 


CD 


8 


9 


11 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


7 


6 


6 


15 


WHERE HAVE ALL THE COWBOYS GONE? ♦ PAULA COLE 


i 


7 


8 


14 


1 WANT YOU 

COLUMBIA 7e»3 


♦ SAVAGE GARDEN 


9 


9 


7 


24 


LOVEFOOL ♦ THE CARDIGANS 

TfiAM-Ol f ^L^•C^:>^■^OLM ALBUM OJT.IWERCURY 


10 


10 


10 


22 


A LONG DECEMBER 


♦ COUNTING CROWS 


11 


II 


11 


43 


1 GO BLIND 

HtPB. -L ALBUM CUT 


HOOTIE 4THE BLOWFISH 


OD 


16 


21 


11 


CRASH INTO ME 

fii.~A A] AI.W CL'T 


♦ DAVE MATTHEWS BAND 


13 


12 


14 


9 


SECRET GARDEN 


♦ BRUCE SPRINGSTEEN 


05) 


14 


15 


9 


STARING AT THE SUN 


♦ U2 


IS 


13 


13 


7 


ELEGANTLY WASTED 

m-hlJ'^'Y album iLj: 


♦ INXS 


IS 


IS 


12 


26 


UN BREAK MY HEART 


♦ TONI BRAXTON 


17 


18 


16 


44 


COUNTING BLUE CARS 


♦ DISHWALLA 










* * * AlRPOWER* * * 




22 


26 


5 


MMMBOP 


♦ HANSON 


19 


17 


i; 


34 


HEAD OVER FEET 

'.''V.T'^ :^ A, BLt.i CUT BEPRi^E 


♦ ALANIS MOHISSEnE 


20 


20 


20 


34 


IF IT MAKES YOU HAPPY 


* SHERYL CROW 


21 


19 


22 


17 


POSSESSION 

AHiS'A ALB.IM .:IjT 


♦ SARAH MCLACHLAN 


Ck) 


25 


27 


6 


YOUR WOMAN 

B"ILL;AM'.lHF<YSALIS SflWaiMI 


♦ WHITE TOWN 


(2D 


23 


24 


8 


1 BELIEVE 1 CAN FLY 

WA!^l,l i. r,- ' .-.-I ::i2t22/Ml 


♦ R. KELLY 


24 


21 


19 


20 


JUST ANOTHER DAY 


♦ JOHN MELLENCAMP 


23 


26 


H 




ALL BY MYSELF 


♦ CELINE DION 
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Stations' Concert Clashes Cool Off 

Country Radio Sees Fewer Fights Over Who Gets The Act 
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Tkvi Htory was prepared by Phyllis 
Stark, managitig editor of Country 
Airj)lay MmiMor 

Two years ago, one of the most con- 
troversial issues in country was that of 
rival stations battling over the right to 
present concerts in their markets. 
Programmers in some markets, by 
their own admission, were behaving 
badly, and it was often the artists who 
paid the price when stations withheld 
airplay if they didn't get the "presents." 

While the issue hasn't died down 
completely, artist managers and radio 
prt^jammers saj' tfie situation is much 
better now than at the height of the 
controversy. That is due, they say, part- 
ly to the fact that so many stations that- 
were once bitter rivals are now co- 
owned, partly because there are fewer 
touring acts to fight over, partly 
because radio has learned to behave 
better, and partly because labels and 
managers have learned to anticipate 
rivalry situations before they get out of 
hand. 

"A lot of folks in the competiti\'e sit- 
uations started to realize that it didn't 
do anybody any good, that it was hurt- 
ing more than it helped." says WIVK- 
FM Knoxville, Tenn., music director 
Chris Huff, who was in the middle of a 
heate<l three-way battle in Dallas at the 
height of the controversy. "Concert 
sponsorship, when you get right d<wn 
to it, wasn't that big of a deal. It was an 
ego issue for most stations. In market'; 
where you saw two or three stations 
battling to have the rights, [theyl ha\'e 
kind of reached an understanding." 

Says WTDR ChaHotte. N.C.. PD 
iMyd Ford, "We went through a large 
[Miriod of time when there was a lot of 
that going on. There was a lot of stress 
' and strain, and sometimes almost juve- 
nile behavior over that kind of stuff. 
People were acting like it was the end of 
the world, and it wasn't" - 

Now, he says, "in Charlotte, [WSOC 
PD) Paul Johnson and I are fairly 
mature about it and have learned to 
position our radio stations differently. 
Sometimes they get concerts, and 
sometimes we get concerts. If we show 
up together, they do what they think is 
entertaining to their audience, and we 
do what we think is entertaining to our 
audience. We try to be respectful of 
each other, [although] it doesn't ahvaj-s 
happen." 

Most managers agree that the prob- 
lem has gotten better. "Certainly, 
there's still some problems out there, 
but it's died down," sa>^ Mike Robert- 
son, who manages Pam Tillis, Lee Roy 
Parnell, Wade Hayes, and Kris Tyler. 
"Some of the duopoly situations have 
made it less of an issue. In a lot of mar- 
kets now, it's one group owning all the 
stations. 

"I also get a tittle bit of a sense that 
the immediate heat in a lot of these 
markets has died don'n a little bit. At 
one point it seemed like everyone 
[wanted a coimtry act]. It wouldn't matr 
ter if it was a chili cook-off or a radio 
appreciation show or a basketball 
game — they wanted a country artist 
for it. A lot of city festivals that had 
ne\ier done countr>' suddenly wanted to 
do four nights of country." 

Robertson says the touring environ- 
ment has contributed to the issue dying 
down. "The traffic to a certain degree 
has slowed dow^n," he says. "The tour- 



ing climate out there has gotten so 
much tougher If you are a headliner 
and you are playing the big building in 
town, you have some options, but for a 
new or midlevel act, you just have to 
take what's there. In the past, we tried 
to work around markets that were 
problems. Now there are so many acts 
and not enough work for everyone. It's 
really hard this j'ear to pass on a pay- 
ing date." 

Says Woody Bowles, who manages 
Terri Clark, "My impression is it's not 
as big of an [Lssue], although there are 
still a few markets where the rivalry is 
so strong we do separate meet-and- 
greets. My impression is that people 
are getting along a lot better Maybe 
the issue has been talked about enough 
that people arc realizing when they do 
that it hurU the artist A lot of artists 

'There was some- 
times almost 
juvenile behavior' 

did kind of ha\'e to pull in and not get 
into those situations. What it meant for 
them was, in markets where these sit- 
uations were occurring, you either had 
to do e\-er>-lhing for ewrjbcKl.N' or noth- 
ing for anybody." 

Bowles l)elievea the primary reason 
the situation has improved is that "more 
than anything, stations are becoming 
aware of how unfair it is to put that 
pressure on the artist." 

Says Mavericks manager Frank 
Callari of FCC Management, "It used 
to he bad. but it's gotten to a point 
where so many stations have been 
Iwiught up by one group owner that it 
immediately alleviates the war factor, 
Vx?cause evtjrybody's told to toe the line. 
I think they've calmed down a little 
bit" 

Not everyone agrees, however, that 
the station-ri\'alr>' issue has died down. 
TKO Management's T.K. Kimbrell, 
whose clients include Sawyer Brown 
and Toby Keith, is among them. 
"There's probably less shows right now. 
You may hear a little less about it 
because [of that, butl It's still as com- 
pctitire as ewer," he says. "There are 
some people out there who play heavy- 
duty hardball." 

In Harrisburg, Pa., the rivalry issue 
has resurfaced recently thanks to the 
arri\-al of new country station WRBT. 
Country market leader WRKZ PD 
Mitch Mahan says, "There are still ass- 
holes out there. I wouldn't say they are 
as bad as ever, but there are some pro- 
grammers that wiU do nasty things and 
try to undercut whatever we've estab- 
ILshed." 

WESC Greenville, S.C., operations 
manager Ron Brooks, si^, "It has died 
down in a lot of markets because one 
company owns both the competitors, so 
they ha\^ built-in neutrality. Here, with 
vigorously competing [stations], it's a 
battle to see who can throw the most 
extras at it to grab the presents. We've 
had some smaller shows where lines 
weren't clearly drawn and both stations 
showed up; we had a case of speaker 
and van wars." 

WESC was purchased in April by 
SFX Broadcasting, parent company of 
ris-al WSSL. 

There still seems to be some linger- 



ing problems created by radio from the 
days when the rivalry issue was at its 
peak. Programmers say artists are still 
not as accessible as they were before 
the issue erupted, and managers have 
learned to be more cautious. 

"A lot of the managers have become 
so sensitire to all of it that they elimi- 
nate a lot of possible problems before 
they have an opportunity to exist" sa>'s 
WTDR's Ford. "It tends'to make things 
more generic. They've learned to steer 
away from those areas, and it makes 
their artists less accessible. In some 
cases they won't do an interview ov^er 
the phone, even if it's your show, 
because they don't want to offend the 
other station. I think that situation will 
correct itself in time. Case by case, 
they'll figure it out Like everything 
else, it kind of ebbs and flows." 

Says WESC's Brooks. "They're still 
gun-shy in the respect that they all 
ha\*e people carefully screening liner 
requests and looking for statements or 
images too strongly targeted toward 
one station or another The labels and 
artist management are doing a real 
good job of filtering that out l»efore it 
e\'en gets to the artist." 

"Artist managers are all wary and 
gun-shy." says WRKZ's Mahan. but 
they are also no longer afraid to say no 
to radio refjuests. "There's no wafTling 
and hedging. They are just saying no. 
In the radio industry, wo are all ego- 
maniacs, and we all feel it's our way or 
the highway." adds Mahan. "The prob- 
lem is, that closed a lot of doors." 

Managers admit they are now a lot 
more sa\'vj' about how to handle poten- 
tially explosive situations. "It's a big 
part of the job kioking at each market 
and baby-sitting the contract and the 
agreement and the presents and the 
liners and the whole thing to make sure 
we don't get in hot water," saj's Robert- 
son. "The last thing I want to ha\-e to 
do as a manager is to be sitting at No. 
3 with what should be a No. I record 
and telling my client it didn't happen 
because we didn't do something right 
in a presents situation." 

Says Kimbrell. "We've all learned 
lessons, some the hard wa,v, because it's 
so competitive out there among radio 
and among acts and tours. You still 
should do ewrything you can for radio, 
[but] it's always a good idea to look at 
the liners and make sure there is not a 
liner in there that's going to offend 
another radio station." 

Bowles says what managers have 
learned to do Is '*wnrk more closely with 
promotions staffs at the record labels 
because they know where trouble spots 
could occur" Clark is currently on tour 
with three other artists, and because 
the four acts are on different labels with 
different managers, Bowles says that 
prior to the tour, ajl invohed parties met 
to "lay out parameters for everyone," in 
part to ensure that no incidents would 
occur with radio. 

In what may prove to be a byproduct 
of the new environment in which both 
country stations in a market are co- 
owned, a situation flared up in Okla- 
homa City in the last several weeks, 
when a concert promoter rejected the 
presents package offered by sister sta- 
tions KXXY and KTST for Alan Jack- 
son's April 26 show in Norman, Okla., 
and instead gave the "welcome" pack- 
age to the Oklahoma Ford Dealers 
Assn. 
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BY BRADLEY BAMBARGER 



There's been a sea change in rock'n'roll since the 
the '80a he>'day of INXS. Yet as a calling card 
for its first record in four j-ears, the Australian 
sextet channeled the spirit of such past glories as "The 
One Thing," "What You Need," "Need You Tonight," 
and "Suicide Blonde." The first single and title track 
from the band's new Mcrcurj' album, "Elegantly Wast- 
ed" is an attempt to "reclaim some of the territory I 
think we helped pioneer," says INXS keyboardist 
Andrew FTarriss. 

" 'Elegantly Wasted' combines elements of dance 
music and rock, and that's been an INXS tradition 
since the beginning — we were experimenting with 
remixes back in the early '8(fe," FWriss continues. "Of 
course, when you write and record, you never know if 
what .\-ou're doing is valid at all. It's only looking back 

Billbcx3id« 



that you can see what connected. But with us, even 
though we've always incorporated a lot of different 
kinds of music, we alwaj's sound like us." 

No. 15 on Modern Rock Tracks, "Elegantly Wast- 
ed" embodies the ^lan of a band that's been there and 



"I Ihitik the mora; 
off tUe c-ul'l~ wv are 
the? bvttor. 1 wi'otr 
•Need ^'ou 

wating; for a cab.** 

hmfsioflNXS 



done that. With the new record, fun and first takes 
were the bywords. "Michael [Hutchencel and 1 hB.ve 
known each other since high school and been through 
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Mainstream Rock Tracks 
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TRACK TITLE ARTIST 

r Kt A\^> LABEUPHQMOTION LABEL 


CD 


3 


4 


11 


* No. 1 * * * * * 

GONE AWAY l at\o l ♦ THE OFFSPRING 

1 I-.; -'uy^RE COUJh»A 


2 




1 


13 


PRECIOUS DECLARATION ♦ COLLECTIVE SOUL 

. 1 , ■, . ■ •■.,\r-.M; ATLANTIC 


3 


2 


3 


9 


STARING AT THE SUN ♦ U2 

POP 51AND 


CD 


5 


5 


8 


SIGN OF THE TIMES QUEENSRYCHE 

IN THE NOW i^ROTIER f Ml 


5 


4 


2 


11 


FALLING IN LOVE (IS HARD ON THE KNEES) ♦ AEROSMITH 

r- 1 COLUMBIA 


CD 


8 


10 


5 


IF YOU COULD ONLY SEE ♦ TONIC 

It" -. ■ raLIDCI'MM 


7 


6 


6 


25 


ONE HEADLIGHT ♦ THE WALLFLOWERS 

HI- : .V. :h£ hC^S£ inTERSCCI 


CD 


11 


13 


9 


PUSH ♦ MATCHBOX 20 

iDja^ELI- OH SWIEONE L Kl rOU LaV^ATL:aNTIC 


CD 


9 


9 


12 


VOLCANO GIRLS ♦ VERUCA SALT 

£ -[iHl ARM^, TO -(ULD VOL WINTi' FRESHOUTPOST-'GErrEN 


10 


; 


8 


17 


KING NOTHING ♦ METALLICA 

l:iAD [LE«rRi.i[G 


QD 


12 


12 


12 


THE FRESHMEN ♦ THE VERVE PIPE 

VILLA ^b RCA 




13 


15 


10 


LIE TO ME ♦ JONNY LANG 

Hf ME 


13 


10 


; 


15 


LAKINI'S JUICE ♦ LIVE 

ilZniT i-fiWftOhl RACilO)V:TIVE.f.ir,A 


(H) 


16 


31 


3 


•k ★ ★ ArRPOWER* ★ ★ 
FREAKS ♦ LIVE 

SECfiCT S/MACHI RAOIPACTIVL MCI* 


QD 


HEW^ 


1 


if * ★AlRPOWER* * ★ 

LITTLE WHITE LIE SAMMY HAGAR 

V >■•.." I.-- !'■-■, TRACK FACTORT/MCA 


16 


14 


14 


20 


GREEDY FLY ♦ BUSH 

. ,".VjE TPiiaWNTFRSCOPE 


QD 


i; 


W 


6 


MANN'S CHINESE ♦ NAKED 

\A'.-1> no A.NT 


QD 


18 


23 


4 


COLD CONTAGIOUS ♦ BUSH 

.-■,;;-c,-, - 17- ■, -[ TRAUUA-r.TtR&ljJPE 


QD 


25 


25 


7 


EXACTLY WHAT YOU WANTED ♦ HELMET 

■ i:-.-- ■ r%TER&:OPE 


(D 


!9 




7 


RHINOSAUR SOUNDGARDEN 

MM 


QD 


NEW^ 


1 


ROCKCROWN SEVEN MARY THREE 

.- - MAMMC'K'ATLANI.: 


22 


15 


11 


13 


TUMBLE IN THE ROUGH STONE TEMPLE PILOTS 

■>-■ '■ IH-: VATICAN Gin SWP ATIANIC 


QD 


NEW^ 


1 


MONKEY WRENCH ♦ FOO FIGHTERS 

THE CCIOLR AND THE SHAPE ROSWtLU'CAPI ID. 


24 


21 


24 


e 


STALE STIR 

Sr:R AWAHtvCAPIIfX 


QD 


26 


28 


3 


DON'T WANNA BE HERE ♦ COOL FOR AUGUST 

GRAND Vi-ORLZI WARNER BftOS 


QD 


32 


36 


3 


JENNY SAYS ♦ COWBOY MOUTH 

AftE rOU fi TH ME' tKA 


QD 


33 




2 


FREAK ♦SILVERCHAIR 

'REAKSHOW f.^'C 


QD 


NEW^ 


1 


HOLE IN MY SOUL AEROSMITH 


29 


28 


. 


8 


WHERE YOU GET LOVE ♦ MATTHEW SWEET 

timf SK* A MATS JKiVSLCANCi 


QD 


NEW^ 


1 


TRAVELIN' MAN LYNYRD SKYNYRD 

IW.-NlT- CMC \TEPNATioSAi 


QD 


30 


26 


12 


H. TOOL 

AENIMA ZOCVOLCAfJO 


32 


22 


22 


8 


DRIVEN ♦ RUSH 

TEST FOR rC'tu ANIHEM'AtLANIIC 


QD 


31 


32 


5 


WELCOME OUTHOUSE 

WtiC;GMt MERCUH1' 


34 


23 


16 


16 


ABUSE ME ♦SILVERCHAIR 

■ /. EPIC 


QD 


34 


33 


4 


I DON'T MIND DRAIN S.TH. 

.,,-r. ---!,. ■■. - THE ENCLAVE 


QD 


35 


39 


3 


LIVE TOMORROW CHALK FARM 

■. \: COLUMBIA 


37 


29 


30 


4 


MEDICINE (BABY COME BACK) ♦ ORBIT 

A4U 


QD 


36 




2 


DAYLIGHT FADING COUNTING CROWS 

■ ;.-'ELUTES tXlCGEHEN 


QD 


37 




2 


RHYTHMEEN ZZ TOP 

t-'i-'-|.|JL_r. RCA 


40 


24 


18 


14 


HOPE IN A HOPELESS WORLD WIDESPREAD PANIC 

Iri:..'.'^':. i S J'^ERFUtS CAPRICORH'WERCUR^ 



Billboard. 



incredible ups and downs personally and profession- 
ally since," Parriss says. "So in writing the new songs, 
our attitude was, 'What haw we got to lose?' The thing 
we stressed was spontaneity. This is our 10th [studio] 
record, and we'w spent a lot of time laboring over some 
songs that probably didn't benefit from it I think the 
more off the cuff Michael and I are, the better the 
music comes off. I mean, I wrote 'Need You Tonight' 
while I was v^'aiting for a cab." 

Remarkably, INXS has maintained a stable lineup 
over its two decades together. But the group maintains 
its solidarity more in spirit than proximity, with mem- 
bers having lived in far-flui^ locales. "Li\'ing all over 
has put tis in touch with international scenes and ratio- 
nal people," Farriss says. "Plus, we're like e\'erybody 
else — we don't go home with each other after work." 
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ALBUP.1 TiTLE il* ArJ'-' i LABEb'P«0'«T)OS LABEL 


1 


1 


2 


13 


★ * *No. 1 * ★ * 

THE rKtarlMtn 2 n5eks*!Nr, 1 w 1 Ht VtKVt rirt 

ViLLAir.i RCA 


CD 


3 


6 


7 


SEMI-CHARMED LIFE ♦ THIRD EYE BLIND 

TH-..U L-L y. -.J ELifttW-EEG 


3 


2 




9 


STARING AT THE SUN ♦ U2 

I-'J" ISLAND 


(D 


5 


7 


10 


GONE AWAY ♦ THE OFFSPRING 

K'tiY .:;n the mc\(&be cqlumeja 


s 


i 




17 


SANTERIA ♦SUBLIME 

GASCtlNL ALLEY.'WCIA 


CD 


9 




10 


THE IMPRESSWN THAT! GET ♦ THE MIGHTY MIGHTY BOSSTONES 

UT'S FACE II BIG RIu'Mf RCURV 


(D 


8 




5 


BITCH ♦ MEREDITH BROOKS 

Sll.RR \r. THE iDGiS CARHCl 


8 


1 




12 


YOUR WOMAN ♦ WHITE TOWN 

N I?:.;ir.;H.">r.V SR;.llANI'CHHvyuiiEV^ 


CD 


12 


14 


8 


EYE THE SMASHING PUMPKINS 

■I..: ;, I .- .( ■;>. :^.jrMURAr:K MrH T.G-.fniR&CQPl 


10 


10 




12 


THE NEW POLLUTION ♦ BECK 

■r^. DGDGtFhtN 


11 


6 




22 


ONE HEADLIGHT ♦ THE WALLFLOWERS 

'i.E MC«SE .NTfRSCOPE 


QD 


U 




5 


IT'S NO GOOD ♦ OEPECHE MODE 

l:.^-^.v Miirr.'Rr prise 


13 


11 




U 


VOLCANO GIRLS ♦ VERUCA SALT 

DCMT ARU^ TO HOin YOi; MiM^ fRESH.'OurPOSI Gf Hff. 


CH) 


18 


19 


7 


IF YOU COULD ONLY SEE ♦ TONIC 

. ■ '/ \ ■ POL'DOHMM 


15 


13 


'5 


7 


ELEGANTLY WASTED ♦ INXS 

■ 1, ' ■-! MffiCURV 


d) 


i; 


18 


7 


NOT AN ADDICT ♦ K'S CHOICE 

: .■.--',[ : ;r. ■' 550 MLS : 


OD 


21 


34 


3 


FREAKS ♦ LIVE 

!■■! ' . '.M- - RADlCACTivL'fA:* 


18 


!6 


!6 


9 


WHERE YOU GET LOVE ♦ MATTHEW SWEET 


19 


15 


" 


13 


PRECIOUS DECLARATION ♦ COLLECTIVE SOUL 

DiSCIPL NtD cWLAMXiWN AfLAMiC 


(D 


20 


23 


5 


SONG 2 ♦ BLUR 


(E) 


28 




2 


★ ★ *AlRPOWER* * -k 
MONKEY WRENCH ♦ FOO FIGHTERS 

THE COLOUR t-W rH£ SHAPE ROSWEU.'CAPItOt 


QD 


22 


24 


5 


★ ★ *AlRPOWER<^ * ★ 

HELL ♦ SQUIRREL NUT ZIPPERS 

HOI MAMIAJTh 


QD 


27 




2 


COME DOWN ♦ TOAD THE WET SPROCKET 

LI ' I COLUMBIA 


24 


23 


21 


24 


CRASH INTO ME ♦ DAVE MAHHEWS BAND 


25 


19 


10 


15 


LAKINrS JUICE ♦ LIVE 

.■,■,■.-■-1 RADiu-ACTlVE,1/CA 


® 


24 


22 


7 


BATTLE OF WHO COULD CARE LESS ♦ BEN FOLDS FIVE 

,■ ■■■ :Vt~ AMEr. 550 WUSC 


QD 


26 


32 


3 


COLD CONTAGIOUS ♦ BUSH 

liA5.£ TRflUMMMERSCOPE 


QD 


29 


28 


8 


SLEEP TO DREAM ♦ FIONA APPLE 

"iL'Al. CLEAN SLATDVi'GRK 


29 


25 


20 


20 


GREEDY FLY ♦ BUSH 

P-rC-fiL^OE SUITCASE THAUMAlNri>'S'.:OPf 


m 


36 




2 


PUSH ♦ MATCHBOX 20 

■■:i JP';.ELF OR SOMEONE EKE YOJ IAVA'AIlAMk; 


QD 


34 




2 


DAYLIGHT FADING COUNTING CROWS 

■■■ . . ■■. ■ ■:.-''£LLITES DGC^'GEEfEN 


QD 


33 


35 


4 


MEDICINE (BABY COME BACK) ♦ ORBH 


QD 


37 


39 


3 


FREAK ♦SILVERCHAIR 

■RlAI^ ^K)'A FPIC 


CM) 


35 


40 


3 


6 UNDERGROUND ♦ SNEAKER PIMPS 

~.i-ny' w.y. CIEAN IIP.\1»IV% 


35 


32 


33 


4 


WHERE HAVE ALL THE COWBOYS GONE? ♦ PAULA COLE 

'I- r P' iMflGiWAHNER BftOi 


38 


31 


26 


25 


DESPERATELY WANTING ♦ BETTER THAN EZRA 

;pi -|n-. RAB1 SWELL,tLEMRft'E£G 


37 


30 


25 


16 


ABUSE ME ♦ SILVERCHAIR 

.u epic 


38 


39 


27 


9 


YOU WERE MEANT FOR ME ♦ JEWEL 

ATlAMi'". 


39 






22 


#1 CRUSH GARBAGE 

1 ■■' ' . ] ■i;,M:i., CAPirOL 


(D 


NEW^ 


I 


VIRTUAL INSANITY ♦ JAMIROQUAI 

*■ -.L.L Mj .■. H. . M . WORK 



HITS! 
IN 
TOKIO 

W90kofApril20. 1997 



0 Ths Real Thing / Lim StanstieM 
<S> Block Rockin' 6ee» / The Chemical 
Brothers 

Q> Sometimet / The Brend New Heaviei 
0 Faltmg In Love lit Hard On The Kneasl / 

Aerosmnh 
® Love It All We Need / Mirv J eiiye 
® Runaway / Nuyoncan Soul Feaiunr>g India 
<X) FmaHv / Eternal 
<Si Cotmic Girl / Jamiroquai 
® Discotheque /UZ 

O Ftequeti Luie / Zhant 

OEIegei^ Watted /INXS 
0 Hush / Kuli Shaker 

O Cliange The Wodd (From 'Phanomenon'l / 

Erie Clapton 
O Everything (It's Vou| / Mr. Children 
(9 Somewhere In The WorH / 

Swing Out Sitter 
<9 Haail Over Heels / Allure Featuring Nas 
0 I'm In Love I Jeomfer Brown 
(9 Let'i Stay Together / 

David Gerfield And FneiMl* 
9 Beetllebum/ Biui 

® Don't Spealt ; No Doubl 

® Love li A Wonderlul Thing / Fatima Rainev 
@ Let PoerTMi De Michelle / Ten Moite 
3 Blood On The Dance Bim / 

Michael Jackson 
& Amai Unmai / UA 
® DynanHte / Smap 
@ That Thing Voo Ool / The Wonderi 
0 Shangri - La / Denki Groove 
® Say... It You Feel Alright / Crytlal Waters 
9 Freestyle / Misty Oldland 

fil Facet Placet /Glohe 

OvVhat She Wants /T.D.F 

® On&On/Ervtah Badu 

@ Spnngtime Kiss / Cosa Nostra 

® Hypnoiiie / The Notorious B I G. 

® The Boss / The Braxlons 

® fleality / Adnarta Evans 

0 Only Vou / Pauline Wilson 

® Angetou / Yousul Inoue • Tanw Okuda 

® Redgling Operator / Comlon 

Q I Am, I Feel / Ahshft Anic 

© Monument 01 Me / Merrymakers 

©Sorry. Sorry /Idha 

© Yaseshii Kimochi / Chara 

@ Circuit No Musume / PutN 

® Don't Say Your Love It Killing Me / 

Erasure 

9 Every Tirre I Close My Eyvs / Babylace 

Featuring LL Cool J. H Hewett J. Walley & 

J. Daniels 
€) Don't Cry For Me Argenttna 

IFrom "Evita'J / Madonna 
& 2 Become I / Spice Girls 
9 Hard To Say I'm Sorry / Ai Yet 

Featuring Peter Cetera 
® Sunano Kajilsu / Miki Nakatam 

Ryuichi Sakgrrtoto 



>i With 



Salectioas cmh be haanl oa 
"Sapporo Boor Tokh Hot 100' 
ovoTf Sunday 1 PM-5 PM oti 
J WAV£/$13FMm TOKYO 



^3 TfKte axuting ettn 



m OatKms an (teclnincaly monitomd 2< houn * <l>r, 7 dayi i «eeli. Songt rarMd tiy runlKr ol detccttom. 

800 delKbarB [Waostrewn RiicU oi 1. LOO MKtxrs lUaMn RocKltvlTttlW Dint- # VUeoctp MtabMly c 1997. WltnanVBCI CoiraivicatDr« 



BIJFm J-UJAUE 

Station Inloraiation available at: 
littp://www.inlojapaii.coiTi/JWAVE/ 
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Frankie Valli, A Perennial Radio Fave, 
Reflects On A Well-Seasoned Career 



LET'S HANG ON: Radio holds a lik- 
ing for Frankie Valli. 

Since his No. I debut hit, "Sherry," 
in 1962, the enduring solo artist and 
front man of the Four Seasons has 
scored 40 Billboard Hot 100 top 40 hits, 
inchiding five No. IV with the group 
and two solo chart-toppers. So far, his 
musical career spans 32 years, from 
1962 to 1994. 

The most recent chart contender, a 
refashioned dance shuffle of the No. 1 
1976 smash "December, 1963 (Oh, 
What A Night)." hit No. 14 in 1994. lus 
second wind placed the song in the 
record books as the longest-running 
Hot 100 hit of all time, at 54 weeks. (It 
has since l)een topi»L'd by Everything 
But The (lirl's "Missing" at 55 weeks 
and Los Del Rio's "Macarena"with 60 
weeks.) 

Bui even if Valli isn't counting up the 
hili! in the latter (wrt of this decade, he 
personifies a class of artists often o\-er- 
looked in light of 
their absence on 
active radio format 
play lists. 

For one, the fal- 
setto-laden Valli 
Jir remains a staple 
V ^ on the liw circuit, 
headlining ensem- 
VALLi ble concerts, shed 

dates, and corpo- 
rate sho\^'cases nationwide. Last year, 
he belted his way through 125 dates. 

But as well, Valli and the Four Sea- 
sons are as much a staple act for oldies 
radio stations as Toni Braxton is for 
top 40 and R&B. 

"They're one of our primary artists," 
acknowledges Joe McCoy, longtime PD 
of oldies WCBS-FM New York. 
"They'vT? had so many hits, and Frankie 
Valli is a New .Jersey guy, which endears 
him and the group to this audience. We 
all grew up ILstening t^) these songs, and 
they ahvaj's bring back good memories. 
These songs will ncwr die." 

"I've had a wonderful career, and I'm 
still having a great time," saj-s Valli, who 
turned 60 Siaturday (3). "IN-e certainly 
accomplished a lot of variety with 'Sher- 
ry' to '(Jrease' to *My Eyes Adored You' 
to 'Can't Take My E>*e.'i"off You.' I don't 
know how many artists can say that I 
feel quite good about what Vvc done." 
Looking back to those first career 



accomplishments in the early 1960s, he 
admits it was tough to sunnise just hovv 
successful the Four Seasons were to 
become. "I was ha\ing this wonderful 
dream and didn't want to wake up," 
Valli sa.vs. "I don't think I realized what 
was going on until about the third hit. 

"You keep waiting for belLs and whis- 
tles but don't really realize what's going 
on until later. Who would have ever 
known in a million years? So many 




by Chuck Taylor 

artists have two or three hits and then 

it's over" 

Valli's tenacity has been etched by a 
couple of important breaks j-ears after 
his initial whirhvind of success. In 1978, 
he was approached with the opjwrtuni- 
ty to reach a new generation with his 
music, an experience he regards as one 
of his l>est 

"Barry Gibb called me and said he'd 
written the title track to a movie called 
'Grease,' and he had me in mind to sing 
it," Valli recalls. "He sent owr the demo 
with just guitar and piano and the 
vocal, and I was blown away. I called 
and said, Absolutely.' " The record went 
on to spend two weeks at No. 1 on the 
Hot 100 in the summer of 1978. 

"The nicest part about it is that it 
prm-ed what r\'e always believed — that 
how long you'vx? been around has noth- 
ing to do with having hits," he says. 
"That was the biggest solo record of my 
career." 

Valli does not as warmly regard the 
refashioned dance \'ersion of "Decem- 
ber, 1963 (Oh. What A Night)" that 
marke<l the Fbur Seaswis' return to the 
top 40 in 1994 for the first time since 
1976. 

"I'll never like it belter than when it 
was i>ure," he saj-s. "It was fine, liut not 
something I wanted to pursue. I just 
sta>X'd away from it And it certainly 
wasn't something that made me want 



EXECUTIVE TURNTABLE 



UP THE LADDER. Former Oslwrn Com- 
munications president/CEO Frank 
Osbom is now chairman of Southern 
Star and Atlantic Star Communica- 
tions, two of the new station groups 
within Ca|)star. As (iene Komano pre- 
pares to join Jacor as national director 
of programming, look for the promo- 
tion of San Diego-based Jack Evans to 
director of programming, West, and 
Cincinnati-based Marc Chase to 
director of programming. Kast. Both 
will report to Jacor VP of program- 
ming Tom Owens. 

Album WKLS Atlanta PD Michael 
Hughes is heading to classic rock 
KLOL Houston as PD, replacing the 
recently exited Andy Beaubien. Mod- 
ern AC WALC (Alice (n 104.1) St 
Louis names as PD ex-KSTP-FM 
(KS95) Minneapolis operations man- 



ager Bob Davis. 

Modern WLUM Milwaukee GM 
Steve Sinicropi resigns to become 
president of Cybertoons Digital, a 
company specializing in broadcast 
computer animation. 

Alan Furst, national PD for New- 
City (now absorbed into Cox), exits to 
launch the Syracuse, N.Y-l>ased Furst 
Prc^ram Consulting. 

With SFX now closed on its pur- 
chase of album WFBQ/modern 
WRZX/talk WNDE Indianapolis. 
WFBQ operations manager Marty 
Bender becomes operations manager 
of all three properties. 

FORMATS. Modern KTBZ Hou.slon 
shifts l)ack to its harder edge after a 
brief walk tmvard the brink of modern 
AC. 



to go the the catalog and start redoing 
song after song." 

Valli, in fact, admits his increasing 
frustration with what he views as nar- 
row-minded programming decisions 
and a general chorus of homogenized 
voices on radio, resulting in a lack of 
opportunity for more established 
artists like himself. 

"There are so many viable ixiople out 
there, and yet I've never seen it so 
unmusical," he says. "Who is gt)ing to 
take the place of Frank Sinatra and 
Tony Bennett and Ella Fitzgerald 
and Dinah Washington? It used to be, 
you turned on the radio and knew who 
it was singing. Now, so many people 
sound alike. 

"Fortunately, you have Whitney 
Houston and Anita Baker. Luther 
Vandross. and .Mariah Carey, but 
there are so many nobody's paying 
att4.mtion to, like Lionel Richie, Neil 
Diamond, Phil Collins, Elton John, 
and (tladys Knight. What are they try- 
ing to say, that there's no audience for 
Billy Joel anymore? I just think the 
public is being cheated out of wonderful 
music from people who certainly 
haven't lost their talent" 

The core of the problem, Valli 
believes, lies with overly narrow music- 
programming decisions. "Are some of 
these people taking aver radio being so 
radical because acts 15 or 20 years old 
are too old? Do you send them to parks 
to feed ducks? It used to be that nulio 
and record companies and artists 
shared a camaraderie. If .someone does 
a great song, it should be on the radio." 

Valli alludes to his own recent suc- 
cesses, filling stadiums in Pittsburgh 
(57,000 ix>ople). AtlanU (41,000), and 
Denver (nearly 80.000). In addition, 
WCBS New York's 25th anniversary 
concert featuring Valli, Dion. Ronnie 
Spcctor, and Little Anthony & the 
Imperials the weekend of April 25, 
recently sold out three shows — and 
17.700 seats—at Radio City Music Hall. 

"Somebody cares about that music," 
Valli says. Meanwhile, the artist is 
working independently on an album of 
new songs, which he hopes to have com- 
pleted by the end of the summer He is 
collaborating with Kenny Nolan, 
whose songwriting credits include "My 
E^'es Adored You," "Lady Marmalade," 
and his own "I Like Dreamin'." The 
album will be prwiuced on digital, 48- 
track equipment. 

"I just wanna do what I wanna do." 
he says. "I've had 40 top 40 chart 
records. I've sold over 100 million. I 
don't cai-e if it's a hit anymore. I think 
I haw a go4Kl feel for music and .songs, 
and, hopefully, someone will like what 
I do. That's why Baskin Robbins has 31 
flavors." 

In the meantime, Valli maintains his 
steady stream of live appearances, 
though he acknowledges he's on the 
road more than he would like. His pri- 
ority now: raising his twin boys, who 
will be 3 in August and his 10-year-old. 
"I like spending more time at home," he 
says. 

Still, the Rock and Roll Hall of Fame 
inductee admits, "It still feels good 
when fxiople come to .see yi)U. I'm a i)eo- 
ple's performer and feel like I've made 
a contribution. When people come, it's 
like saying thank you for the music 
made over the years and all the won- 
derful memories." 



Brian Philips Steers WNNX 
Througli Modern Transition 



Brian philips was known as 

a "top 40 guy," programming KDWH 
Minneapolis and the late WEOX 
(Eagle lOfi) Philadelphia. He next 
landed at WNNX (99X) Atlanta, 
which had just made the then-daring 
s-witch from top40WAPW(P0\ver !«» 
to modern. 

Now operations manager of 99X 
and a Pollack Media (Jroup consul- 
Umt, Philijjs recalls th(*se shaky days: 
"We're so used to it now, but the idea 
of [modern] music 
being used to build a 
contemporary com- 
meix'iai format was an 
unprown, if not com- 
pletely new, idea. I 
remember conference 
calls with other [top 
40] programmers, and 
everybody th<mghl 
Ipeople at the station 
hadl lost their mind. 
'How bad could things 
have been at Power 99 
that they thought that 
was a good idea?' 
Which, in retrospect, 
is pretty funny. 

"I remember look- 
ing at ISoundScan 
numbers for| Nin^na 
and Pearl Jam and 
talking to ISteveJ Kingston [at 
WHTZ (ZlOO)] New York, going. 'My 
God! Look at these bands selling, with 
no airplay. Who are these people?.' 
and then trying to find a way to make 
those rcHTonis fit on Kagle and ZIOO. 
That was a real challenge, because 
they were bumping ui> against CeCe 
Peniston records. It was an ugly 
time." 

Philips now uses crosstown top 40 
WSTR (Star 94) as an example of how 
the rest of the country has changed. 
"I remember a record guy saying. 
'We can't get 'Good' by Better Than 
Ezra plajXKl at Stai*; they think it's too 
alternati\'e.' " Since then, he says, top 
40 has gone through two phases, the 
first lieing " 'We'll play 99X's songs 
after they're established hits, but 
we'll still allot six weeks of lead time 
for 99X to establish them as their 
ovm.' And the next phase is. 'Well put 
Meredith Bi-ooks on the day the enve- 
loi>e arriws with the record in it.' " 

While modern music may now be 
safe for the masses, Philips sees to- 
day's top 40 as conser\'ati\'e. "These 
stations are different beasts from 
what they were even in the early 
'90s," he says. "A record like U2's 
'Discoth^ijue' at the top 40 I remem- 
ber would have immediately been em- 
braced even if it didn't ultimately 
\mnv to be a big to]) 40 hit 

"I'm suiprised at how safe and con- 
seniiti\'e Utp 40 Ls. I think part of that 
means they'll be less likely in the 
future to try to grab things from us 
until they're proven. They've been 
burned a few times by letting their 
stations get out of balance." 

Modern, too, he feels, is at a cross- 
roads. "What more can happen to this 
scene?" asks Philips. "Tlie lead singer 
to the founding band of the whole 
ideal shoots himself. Stone Temple 
Pilots are trying to lialance a touring 
schedule with rehab, and Soundgar- 
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den decides it's time to go separate 
ways. We're looking at a new genera- 
tion of bands that are ceilainly exjier- 
imcnting with a lot of things, but 
there's no cohesive galvanizing 
scene." 

Despite its m^xlern rock lal>el. JUiX 
finds itself embracing many of the 
artists currently being courted by 
modern A('. "Things that you previ- 
rnisly wmld'w written of!" as Ix'ing Utn 
soft or adult in appeal ha\'e pro\ed to 
have huge constituen- 
cies 18-24." says 
Philips. "Our objec- 
tive is to build our 
future around bands 
like Live, Counting 
Crows, Wallflowers. 
Dave Matthews, ar- 
tists who write well 
and pr()d\ice deep 
albums. Our greatest 
emphasis is on sort- 
ing out bands based 
on their potential to 
[stayl with us for the 
long run." 

Philips feels he's 
covere<l his flank well 
enough to prevent 
another operator 
from signing on a 
modern AC. "I don't 
know if a competitor looking to shift 
to modern AC wouldn't assume, (juite 
correctly, that we are so well 
entrenched with so many of the 
images that make up modern AC that 
there has to \ye a more practical thing 
to do in Atlanta." 

Here's a sample hour on WNNX: 
Blind Melon, "No Rain"; Third Eye 
Bliml. "Semi-Charmed Life"; Sneak- 
er Pimps. "6 Underground"; Smash- 
ing Pumpkins. "Muzzle"; Psychedel- 
ic Furs. "Love My Way"; Foo 
Fighters. "Monkey Wrench"; U2, 
"Mysterious Ways"; Bush, "Come- 
down"; Abra Moore, "Four Leaf 
Clover"; Red Hot Chili Peppers. 
"Higher Ground": and the Wallflow- 
ers, "One Headlight." 

A [>ei*ennial thorn in m(Ktern's side, 
talent development, was tackled by 
Philips from day one by creating a 
successful local morning show, 
anchored by PD Leslie Fram. "We 
didn't go into this with the idea that 
we just needed to be somehow com- 
petitiw or compatible with the music 
in the morning," he saj-s. "We went in 
with the idea that we needed to kill in 
the morning. The idea was to have a 
big enough morning sIkjw to steal lyeo- 
ple away from other morning shows 
and not mind if w^e lost them at 10 a.m. 

"We in the business say this alwiut 
radio stations all the time: 'It has to 
be more than a radio station.' But dur- 
ing a recent focus group, when you 
watch a listener thnnigh the glass say, 
'All the other stations are just radio 
stations, and 99X is so much more 
than that.' that's what you live for. 
That's the kind of thing that makes 
you stop and consider how much fun 
and how rewarding this whole project 
has been. When people are able to 
verbalize something like that and 
understand that that is what we're 
trying to do, it's a great moment" 

MAKCSCHIKKMAN 
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Music Video 



PROGRAMMING 



FOB WEEK ENDING APRIL 27, 1997 



Jamiroquai Clip Tops MVPA; 
The Box Hooks Up With TCi 



MvPA AWARDS WINNERS: 
Jamiroquai 's loony "Virtual Insani- 
ty" clip won top honors as \ideo of the 
year at the sixth annual Music Video 
Production Assn. Awards, held May 
1 at the El Key Theater in Los Ange- 
les. Marc Romanek was named 
director of the year for his work on 
the dark clip for Nine Inch Nails' 
"The Perfect Dru^r 

Dr. Dre was the recipient of a life- 
time achievement in music video 
award for his work as director anti 
artist at the industry event, which 
was hosted by Tommy 
Chong of Cheech & 
ChonK fame. Presenters 
included Cypress HilPs 
B-Keal, Fishbone, and 
Carmen Klektra. 

Box INKS TCI DEAL: 
The Box has signed an 
affiliation agreement with 
the nation's largest cable 
operator, TCI. that will 
likely result in wider dis- 
tribution for the music 
\'ideo programmer. One of 
the first TCI markets that 
may add the channel is 
San FVancisco, according 
to Box president Stanley 
Greene. 

Expect the Box to benefit from 
TCI's rollout of its ALL-TV digital 
ser\'ice. which adds an optional sec- 
ond tier of caVjIe chimnels. 

CeCE'S PLACE: Grammy Award- 
winning gospel singer CeCe Winans 
is getting her own music variety 
series, "CeCe's Place," due to debut 
this fall on religious cable channel 
Odyssey. Graham Barnard, known 
for his work with Z Music Televi- 
sion's "Z Buzz," will co-host the show, 
which will feature three music 
guests per each hourlong epi.*tHie. 




ETWORK ONE ON THE NET: 
Entertainment charmel Network One 
(Nl). which is available via satellite 
and cable, is now WelKasting its prt>- 
grammingon the Internet on ISP-TV 
(http://www.isptv.digex.net). Nl, 
which is accessible to users with 28.8 
kbps modems or faster, is available 
Tuestlays ami Thursday's through Sat- 
urdays, as well as late nights on the 
remaining daj-s of the week, accord- 
ing to Nl's Cristlna Montesano. Nl 
music programming includes the 
interactiw vi(teo request show "Music 



On Demand," the developing-artist 
clip program "New Music Spotlight." 
the Billboard Music Video Awarfl-win- 
ning jazz performance show "Jazz 
Alley," and the modern rock \ideo pro- 
gram "Music Underground." Nl's 
non-music programming is also Web- 
cast to computer users through 
RealVideo, Xing Streamworks, and 
CuSeeMe technologies. 

Quick cuts: Attorney Byron 
Marchant has been named senior VP 
and general counsel of BET Holdings 
^^^^ Inc., parent company of 
the BET Cable Network. 
Marchant had previous- 
ly been a partner in the 
Washington, D.C.-based 
law firm Patton, Boggs 
& Blow. L.L.P. where he 
pro\ided counsel to BET 
on various projects . . . 
Todd Mueller, creator/ 
producer of MTV's elec- 
tronica show "Amp," 
recently finished direct- 
ing his first clip for 
Tranquility BasH' "We 
All Want To Be Free." 

The '70s sitcom "Good 
Times" is spoofed in 
Camp Lo's new video 
"Black Na'*taUack."The 
clip features cameos from the show's 
Bemadette Stanis (aka Thelma) and 
Jimmie Walker (aka J.J.) . . . Pecos 
Films has signed (lirector Rich Mur- 
ray, who has directed clips for 
Arrested Development, Spin Doc- 
tors, and others . . . The Denver- 
based Music Link Productions has 
created a computer-graphics- inten- 
sive clip for Art Of Noise's "Art Of 
Love." The video is taken from the 
Discovery album "The Drum And 
Bass Collection." 

Music \ideo industry \'eteran Ann- 
Marie Stripling has formed the inde- 
pendent video promotion company 
Mosaic Visual Marketing Inc. Mosa- 
ic's World Wide Web page (http;// 
www.mo.'iaicvis.cflm) contains music 
samples and bios for several acts . . . 
MTV has entered production on "Odd- 
ville. MTV" a new daily talk sho^v that 
features guests with unu-sual talents 
. . . VH 1 will air an cxclusK-e interview 
with President Clinton June 8 . . . 
MTV has quietly debuted "Adult 
Videos," which airs clips with mature 
themes during late nights. The pro- 
gram airs Mondays through Thurs- 
days 12:.10-1 a.m. and Fridai^ 3-4 a.m. 



by Brett 
Attvood 




NEW YORK 

Marcos Siega of Notorious Pic- 
tures Inc. directed Birdbrain*s 
"Youth Of America," drawn from the 
"Scream" soundtrack. Krista Gaskin 
produced, Rachel Dodd executive- 
produced, and Molt Hupfel directed 
photography. 

The clip for "Dip Dip" by Breez was 
directed by Seth Jarrett. 

LOS ANGELES 

Shaquille O'Neal's "Straight Play- 
in' " video was directed by Bedford 



Falls' Cameron Casey; Michele Abbot 
produced and Anghel Decca directed 
photography. 

Siega also was the director behind 
"Come Down" by Toad The Wet 
Sprocket. Stephen Hens produced, 
Don Faller executive-produced, and Jo 
Molitaris directed photography. 

NASHVIUE 

Emilio's video "I'd Love You lb Love 
Me" was the work of director Michael 
Meniman. Bryan Bateman produced 
for Pecos Films. 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn daily 
1839 9th Street NE. 
WasWniton, D.C. 20018 

1 The Notohout B.I.G.. Hypnotize 

2 KRS-One, Slep Inio A Worifl 

3 Dm HMI. In My Bed 

4 Mwy J. Bkft. lam Is All We Need 

5 Brand Mew Heavies. Sameiimes 

6 Pun Daddy. Car l Hibaf) Mdd Me Dowti 

7 Ur Kim. Crush On Yoo 

8 Fwy Brown Feat Jay-2, I'll Eie 

9 SWV, C^n We 

10 UichMl ^kun, B-'x6 On Tnt Gt^.e Hao' 

1 1 Jo«. Don l Wanna Be A Playpr 

12 Heavy D. 8ig Daddv 

13 Montetl Jordan. What's On Tonight 

14 112.Cup<(1 

15 ErK Bcnel. Femininity 

16 Tracey Lee. Theme 

17 Ufit CcnMiaL ix) M\ Kave Hjl No Mas 

18 Tasha Holiday, Jtist Tne Way Ymj Uke n 

19 Sufa Free, ir U Stay Ready 

20 B-Roch 1 The Bizi, My Batiy Daddy 

21 Eryhah Badu, Ned Lifetime 

22 Kenny Lattlmore, For You 

23 Bilfy Lawrence. Ccrne On 

24 Rome, i Betaig To You 

25 Ton* Braxton. I Don'l Want To 

26 Jeru The Oamaia, Me 0( The Rapes 

27 3x Krary, Keey It On Tho R«al 

28 Ray J. Evi-ryihrng You Waul 

29 Ginuwine. Tell Me Do U Wanna 

30 Ghostface Kilah. All That I Got Is You 

* * NEW ONS* * 

Babyface. How Come. How Long 
GocTs Property, Stomp 
Warren G, Snwfcin' Me Out 
Scarface. Smile 



e«*Ni«T tativiiiaa. 



Continuous proframminc 
2806 Opryland Dr.. 
Naihvtlle. TN 37214 

1 8IU Enfvall, Hen's Vovr Slen 

2 LcAnn Rimes. The Light In Your Eyes 

3 Mila Mason. DarV Hone 

4 Tracy Lawrence. Bener Man, Better W 

5 Ww Mchael MontfOfwry. i Mi» Ycu A Uttlt 

6 Mar« ChesnuK. Lirl II Ram 

7 Vine* Gill. A Little More Love 

8 Sawyer Brown. Six Days On The RoaO 

9 Lee Roy Pamell. liKhy Me, Lucky Yotj 

10 Collin Raye, Do Tne Verge 

11 Loffle Moriaii. Good As I Was To You 

12 Kalhy Mattea. 455 Rocket 



13 Kfwin Sharp. She's Sure Taking It Well 

14 Travii Tritt. She's Going Home With Me 

15 Pilty LowetB*. Ifie Trout* With TW Tnjifi r 

16 Joe DUfie, THis Is Yout Brain f 

17 Terri Clark. Just The Same 

18 Alan Jackson, Who's Che^tin' Who t 

1 9 Sons 01 The Desert, ma\Mt Canes fira r 

20 Pam Tiili, All Tr* Qood Ones Are Gene 

21 MiryOapinCariMr^n. rhtBmcf'cDre*- * 

22 Dearu Carter, Count Me In t 

23 8% House. Cold Oiil&ide t 

24 Lee Ann Womadi. Never Again, A^jain T 

25 JUison Nnusi I Urm StaUon, Find Uy .. t 

26 Tracy Bynl, D^nl Take Her Slv's All I Got 

27 Terrl Clarti. Emotional Girt 

28 Oar^ Sectary, The Used To Be's t 

29 Kim Hichey, I Know » 

30 Prairie Oyster. One Way Track t 

3 1 Stephanie Beritley. Tr>e Hopechest Song 

32 Tammy Graham, A Dozen Red Roses 

33 Gary Altan, From Where I'm SiUiDg 

34 fteglna Retina. RiSM Plan. Wror« Man 

35 telta Cotfiran. i Coitiil L[r>e A Man LiU T 

36 Marii WiMs. Place;, I've Never Been 

37 CMit T Judd. Cledus 'A'eni Oa*/n To ffn 

38 Tanya Tucker. l.We Tninss 

39 Krl» Tyler, f^ccpinti Your Kisses 

40 Hdly Dunn. Lcm Ont Brrtge SlaiCmg 

41 JarT>et Bonamy. The Swing 

42 Skip Ewinj. Mary Go Round 

43 Mandy Bamett. Planet Of Ltwe 

44 Bilty Yates. I Smell Smoke 

45 Baillie I The Boys. '-^ Gccfs HoriesI Trum.,, 

46 Sherrie' Auilin. I unky In Lowe 

47 Triiha Yearwood. I Need You 

48 Little Texas, Bad For Us 

49 Jack Ineram. That's Not Me 

50 Jen Wood, Use Mine 

t Indicates Hot Shots 

* * NEW ONS* * 

Michael Peterson. Qnr>, Swear. Steal & l« 
River Road, I Broke It. I ll F« It 
Chaifee Daniels Band, Lang Haired CcurHry Boy 
Trm McGraw w/Farth Hill, irs Ytxjr tove 




Continuous programmlni 
1515 Broadway. NY. NV 10036 

1 Blachstreet, Don't Leave Me 

2 The Notorious B.I.G., Hypnotize 

3 U2. Stanng At The Sun 

4 Hanien. Mmnitx>o 

5 Jamiroquai, Virtual Insanity 

6 Foo Flf^ltre. Monkey Wrench 

7 Monica. For You I Will 

8 The Verve Pipe. The Freshmen 

9 Aerosmith, Failing lr> Love 

10 SqutrrtI Nut Spptn, Hell 

11 Sublme, Sanlena 

12 Live. Freaks " 

13 Puff Oiddy. Can I NtMdy HoM Me Down 

14 The Ofltprlnt. Qone Away 

15 Fruh Nasty, Da' Dip 



16 Btur. Song 2 

17 Spice Girts, $ay You'll Be There 
IB Tiona Apple, S^ep To Dream 

19 PauUCoif. rthrrKaffUl The Co*Ip.s Gtre' 

20 M«tity Mighty Bositones, The Impressoi 

21 Beck. The New Pollulion 

22 Foxy Brown Feat. Jjy-Z, I'll B« 

23 Faithless, insomnia 

24 CollectTve Soul. Precious Declaration 

25 Toni Braiton, I Don't Want To 

26 Savaie Garden, I Want You 

27 Dru Hill. In My Bed 

28 Mary J. Btife. Lov« Is All We Need 

29 ur Kim, Crush On You 

30 White Town. Your Woman 

31 Matthew Sweet. Wtiere You Get Ime 

32 Tonic, ir You CouJd Only See 

33 Sih«rchalr. Freak 

34 Warren G, I Shot The Shenft 

35 INXS. Eieg^tfiify Wasted 

36 Shaquille O'neal, Strait Playln' 

37 Third Eye BlirKl. Semi-Channed Lffe 

38 Erykah Badu. Ne«t LiteEime 

39 Ben FoUs Five. Bane Ot Wfio CojU Care 

40 DJ Kool, 1 et Me Clear My Throat 

41 Ginuwine, Ten Me Do U Wanna 

42 SWV, Car We 

43 The Wallflowers, One Headlight 

44 Mark Morrison. Return Ot The Mack 

45 Spice GirH, Wannatw 

46 FountaiiK 01 Wayne. Sink To The BoRom 

47 Jonny Lang, lie To Me 

48 Veruca Salt. Volcarx) GtIs 

49 Red Hot Chili Peppers, Give It Away 

50 En Vogue. Dcn't Let Go (Love) 

" Indicates MTV Exclusive 

* * NEW ONS* * 

The Cardigans, Bran It 
Oepeche Mode. It's No Good 
[Monne Farrls. Hoceless 
K's Choice, Not An Addict 
MatctilM> 20, Push 



C9TNN 

THE NASHVILLE NFTWOSE. 
The Heart cfComtry 



30 hours weekly 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Bid Enfvall, Here's Your Sign 

2 George Jones, i Don't Need Your Rockm' 

3 Travis Trllt, Sue s Go«ng Home With Me 

4 LeAnn Rimes, The Lietit In Your Eyes 

5 Collin Raye, Oi Trw Ve^e 

6 John Mkhael Montgoniery, : Utss lo^- A 'jrke 

7 Lorrie Itogan. GoM As i Was To Ynj 

8 Oeana Carter. Ccunt Me In 

9 Kalhy Mattea. 455 Rocket 

10 Kevin Sharp, s Sure Taking It Wat 

1 1 Mark Chesnun. Let II Ram 

12 Lee Ann Womack. Uevei A^am. Again 

13 Vince Gill. A L-ltie More Love 

14 Sawyer Bnwn, Snf Days On The Road 

15 Tanya Tucker, Litiie Things 

16 Tracy Lawrence. Behw Man, Brtir 



THE CLIP LIST 



17 Mlla UMon, Dark Horst 

18 Alan Jackson, Who's Cheatin' Who 

19 Trisha Yisanwood. I Need You 

20 Mary Chapin Carpenter. Jhe Better To Die 

21 Gary Allan. From Where I'm Sitting 

22 Mark Wills, Places I've Nev«r Been 

23 CMitt T Judd, CMkA A^t Down To Ttntt 

24 Daryte Sln0eUry. The Used To Be's 

25 Sons 01 The Desert Mtialeve' Oynes Fint 

26 James Bonamy. The Swing 

27 Hal Ketdwm. Past The Point Of Rescue 

28 Patty Lowleis. The Troub'e With The Tnjth 

29 Joe Diflie, Thi^ Is Your Bram 

30 Alison Krauss li Uiwn Station, frnd My . 

* * NEW ONS* * 

Terri Clark, Just The Sflme 
Tim McGraw w/Farth HiH. irs Your Love 
Lea Roy Pamell. Lucky He. Lucky You 
Charle Daniels Band, Lorg Hand Ccuntry Boy 
Kris lyier. Kfeping Your Kisses 




MUSIC FIRST 



Continuous programmtng 
1515 Broadway, NY. NY 10036 

1 Sheryl Crow. E.wyflay s A Wmmr^ ftoad 

2 The Walllkwers. One H»9dti|{ht 

3 Piuli Cde. rt^'fiT Kiw il' T^. Cwtcys Gore? 

4 Jewel. You Were Meant For Me 

5 Bruce Springsteen, Secret Garden 

6 Savage Garden, i Want You 

7 Spice Girh, Say You'll Be There 

8 Duncan Sheik, Barely Breathing 

9 Meredith Brooks, Bitch 

10 U2. Slanrg At The Sun 

11 INXS. Elegantly Wasted 

12 The Cardifan», Lovefool 

13 Sha¥m Cofvin. Sunrry Came Heme 

14 Sheryl Crow, If II Makes You Hap{>y 

15 Hanson, Mmmtiop 

16 Bee Gees. Alone 

17 En Vogue, DWt Let Go (Level 

18 Eric Clapton, Cnange The World 

19 Alanis Morissette, Head Over Feet 

20 John Mellencamp, Key Weu imermezn 

21 Elarcnaked Ladies, The Old Apartment 

22 Ton! Braxton. Un-Break My Heart 

23 No Doubt, Don't Speak 

24 The Holy Rr«f 

25 Jon Secada, Too L3te. Too Soon 

26 Tonl Braxton, I Oont Want To 

27 Counting Crowt, A Long December 

28 Seal, Fly Like An Eagle 

29 Jewel, Who Will Sffve Your Soul 

30 Celine Dion. All By Myselt 

* * NEW ONS* * 

OMC, How Bizarre 

Third £ye Blind, Semi-Charmed Life 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 10. 1997. 




Continuous programming 
1221 Collini Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

B-Rock & The Biz. My Baby Daddy 
BOX TOPS 

Makavell, Hail Mary 

ZaWya. My Love Won't Fade Away 

112, Cupnj 

IWiAi ConkSsi. Mto n» -Mtrlj Go Fbuf <l 

Dni HHI. In My Bed 

Lil' Kim. Cmsh On You 

Joe, Don't Wanna Be A PIdya 

Erykah Badu, NeM Lifetime 

Rome, I Belong To You 

Spice Girls, Wannabe 

Spice Girls, S^y You'll Be There 

Aaliy^, Four Page Letter 

702, No Doubt 

Ronnie Henson, What Are We Goni\a Do 
SWV, Can We 

The Notorious B.I.G., Hypnotize 
L«ly 01 Rage. Sho Shot 

NEW 

Baby Fob, Rain 

Bat^((*ce. How Corrw, How Long 

BackxtrMt Boys, Quit Playing Games 

Bomb The Bats. Bug Riwder Dust 

Bush. Contag'ous 

Cowtwy Mouth, Jenny Says 

4PM. 1 Gave You Everything 

MorpMne, Early To Bed 

Ho Doubt. Sunday Morning 

Ray J, Everyttiing You Want 

Scarface, Smite 

Srwop Doggy Dogg, Dof^athet 

Toad The Wet Sprocket Come Down 

Veronica, No One But You 

Boot Camp Clik, Head; Are Reddee PL II 

Df C. Listen 

Iteskf R If I Couk) Change 



Ms. Lydla, Closer Than Fronds 
R«yvon, Stallion Ride 
T.D.F.. Rip Stop 




Continuous programming 
1515 Broadway 
New \tork, NY 10036 

NEW 

KRS-ONE, Step Into A World 

Dru Down, Baby Bubba 

Cool For August. Don't Wanna Be Here 

Coward, 1 Don't Care 

Ben Lae, N«w Song 

The Lightning Seeds, You Shotved Me 

Oft)ital. The Saint 



Conllnuous programming 
299 Queen St West 
Toronto. Ontario MSV2Z5 

The Cardigans, Been It {new) 

foo Figtilers. Monkey Wrench (now) 

Ming Tea. BBC (new) 

Erykah Badu, Next Lifetime (new) 

Morst, Tangenne (new) 

Choclair, What It Takes (new) 

The Chermcal Broltters, Block Rockin' Beats 

Collective Soul, l^ecious Declaration 

Our Ltdy Peace, Superman's Deiad 

Amaitda Marshall, Dark Horse 

White Town, Your Woman 

Aerosmrth, Falling In Love 

U2. Staring At The Sun 

Beck, The New Pollution 

INXS, Elegantly Wasted 

Savafe Garden, t Want You 

Sptce Gtrb. Say You'll Be Then 




Contlrtuous prDgramming 
1 1 1 1 Lincoln Rd 
Miami Beach, FL 33139 

INXS. Elegantly Wasted 

U2. Slanng Al Tn« Sun 

Depedte Mode. Barrel Of A Gun 

Collective Soul, Precious Declaration 

White Town. Your Woman 

Corrtrol MaclMie, Comprendes Meixfes 

Aefosmrth, FAllmK In Love 

The Wamowen. One Headlight 

Aleks Synteks Y La Gente Normal, Sm Ti 

Uve, Lakini's Ju>ce 

James, Sne's A Star 

Moenis, No Puedo Estar Sm Ti 

Faithless. Insonma 

Victtmas Del Dr. Cerebro, Me Fartas In 
Te«as. Say What You Want 
BiBodhMind Gang, Wtiy's EveiytKidy AhMays. 
Nacho Cano, Vivrmos Swrnpre Juntos 
Duran Duran, Out 01 My Mind 
Diego Torres, Se Que Ya No Volveras 
Los Lagartos, No Se Bailar 



iLIGiffT 



1/2-hour show weekly 
Signal Hill Dr 
Wall, PA 15148 

Believable Picnic, B<£ Fat Nothing 

Kosnm Express, Beautrhjl 

Krtoty Hcr>dley. Raised On Faith 

Considering Lily. Cup 

Janey Paschal, Another Soldier's Coming Home 

Rich MuNlns, Hokl Me Jesus 

ETW. A,n I No6o<ty Oyin' But Us 

Rebecca St. James, You're The Vo<ce 

Gina, More Precious 

Erk Champion, louch 

Ray Bolti, l Pledge Allegiance 

dc Tail, Time Ta Jam 




Five hours weekly 
223-225 Washington SI 
Newark, HJ 07102 

tilverchair. freak 

■f, Somctody's Sometxxly 

Erykah Badu. Next Lrfetime 

Bleedhaund Gang, Wlry's EwryDody Alwart 

Porno For Pyros, Hard Charger 

Duncan Sheik, Barely Breathing 

Nu Flavor, 5**el Sexy Thing 

Odds, Someone Who's Cool 

Sllverjet. P^SI«J8 

Cheap Trick. Say Goodtrye 

Speartiead. U Can't Sing R Song 

Local H, Fr;tz'5 Comer 

Savage Garden. I Want Ycu 

Jonny Long. Lie lo Me 

HekTWl, Eiadfy What You Wanted 

Tony Ton! Totm, Thinkjiig Ot You 

702. No Doom 

Tony Rich, Leavm' 

Wild Orchid. Talk To Me 

Fiona Apple. Sleefi To Dream 



CMC 



CALIFORNIA MUSIC CHANNEL 



15 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

The Notorioiis B.I.G., Hypnoli» 
Dnj Hill. In My Bed 
112. CupKl 
SWV. Can We 

Mary J. Bliga, Love Is All We Need 

ur Kim. Cnjsh On You 

Ghostface KMIah, All That I Got Is You 

BWy LawrarKa, C mon 

Shaquila O'Naal, Strait Ptayin' 

3X Kruy, Kaep It On The Real 
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IFPI FIGURES SHOW TOP 

(Cwitimffdfwiti /xige 1) 



10 MARKETS FLAT IN '96 



companies will be even more intense 
than at present. Under this scenario, 
labels will seek to maintain high rev- 
enue and income by taking business 
from one another in flat market condi- 
tions, where previously they gained 
more from market growth. 

The 10 largest music territorietj gen- 
erally account for 80% of global prere- 
corded music sales, and they did so in 
1996. The retail value of manufacturer 
shipments in those countries was $31.7 
billion, compared to $S2 billion the pre- 
vious year. 

In rank order by dollar volume, 
those markets are the U.S., up 2% at 
$12.3 billion; Japan, up 2% at $6.8 bil- 
lion; Germany, up 2% at $3.2 billion; the 
U.K., up 7% at $2.7 billion; France, flat 
at $2.3 billion; Brazil, up 32% at $1.4 bil- 
lion; Canada, down G% at $912 million; 
Australia, up 14% at $815 miUion; the 
Netherlands, down 3% at $660 million; 
and Italy, up 3% at $637 million. 

Likewise, unit sales increased by a 
l%-2% range in the top five coun- 
tries — except for Britain, which ex- 
panded by 7% — and declined in three 
(Canada, the Netherlands, Italy) of the 
next five. There was double-digit unit 
growth in Brazil and Australia. 

"Whatever the figures, we still have 
a pretty vibrant music industry which 
is growing," says Stuart McAllister, 
chief executive of HMV Group, the 
British music chain that operates stores 



ASCAP AWARDS 

(Continued from, page 6) 

Top TV series: Ed Alton, "The Sin- 
gle Guy," "Suddenly Susan"; Jay Chat- 
taway, Dennis McCarthy, "Star Trek: 
Deep Space Nine"; Bill Conti, "Prime- 
time Live"; John D'Andrea, Joe Henry, 
Cor>- Ijerios, "Baywatch"; Dan Foliart, 
"Home Improvement"; James Newton 
Howard, "E.R."; Michael Karp, "Date- 
line NBC"; Joe LoDuca, "Hercules: 
The Legendary Journeys," "Xena: 
Warrior Princess"; Shelton Palmer, 
"Spin City"; Ron Ramin, Christopher 
Stone, "Walker, Texas Ranger"; 
Michael Skloff, "Friends"; Mark Snow, 
'The X-Filea"; Tim Truman, "Melrose 
Place"; Jonathan Wolff, "Caroline In 
The City," "Seinfeld." 

Top box-office films: Paul Buck- 
master, "12 Monkeys"; Nicholas Glen- 
nie-Smith, "The Rock"; Elliot Golden- 
thai, "A Time To Kill"; James Homer, 
"Courage Under Fire," "Ransom"; 
James Newton Howard, "Primal Fear," 
"Space Jam"; Stephen Schwartz, "The 
Hunchback Of Notre Dame"; Marc 
Shaiman, "The First Wives Club"; 
Nancy Wilson, "Jerry Maguire." 

Most-performed songs, motion 
pictures: "Because You Loved Me" 
(from "Up Close & Personal"), wxiter 
Diane Warren; publishers Realsongs, 
Touchstone Pictures. "Change The 
World" (from "Phenomenon"), writers 
(jordon Kennedy, Tommy Sims; pub- 
lishers Bases Loaded Music, PolyGram 
International, MCA Music Publishing. 
"Count On Me" (from "Waiting To 
Exhale") writers Michael Houston, 
Whitney Houston; publishers Aurian- 
na Publishing, Nippy Music Inc. 
"Gangsta's Paradise" (from "Danger- 
ous Minds")^ writers Coolio, Larry 
James Sanders, Stevie Wonder; pub- 
lishers Black Bull Music Inc., Boo 
Daddy Publishing, Jobete Music Co. 
Inc., Large Variety Music, T-Boy 
Music LLC. "Till I Hear It From You" 
(from "Empire Records"), writers 
Jesse Valenzuela, Robin Wilson; pub- 
lishers Bonneville Slat Flats Music, 
New Regency Music, Rutles Corps 
Music, Warner Bros. Music Corp. 



in six of the top 10 markets. "Our task, 
as a retailer, is unchanged. We wish to 
grow with the market, but ako by tak- 
ing market share within that market." 

McAllister is a firm believer in the 
potential of developing markets, citing 
HMV's entry into Hong Kong and Sin- 
gapore as a positive force for the music 
industries there. 

IFPI reported that music sales in 
I^tin America, Asia (excluding Japan), 
and Eastern Europe combined grew by 
18% in value and 11% in imits. This was 
emphasized by EMI Europe presi- 
dent/CEO Rupert Perry at an IFPI 
forum in London. The three regions' 
expansion was "almost three times the 
industry average," he said. "In addi- 
tion, unit sales of compact discs were 
up by almost 30% and music cassettes 
increased by 8%." 

Perry continued, "Only five years 
ago, developing regions contributed 
less than a quarter of the 8% value 
growth in global music sales. Compare 
this to the 60% they contributed to 
growth in 1996 — and suddenly the sig- 
nificance of those markets becomes 
clear." 

However, these regions accounted 
for only 13% of the global music busi- 
ness last year, which means that the 
top 10 countries — all except Brazil can 
be termed "mature" — continue to be 
the record industry's main source of 
horsepower. "The key markets . . . 
make up the traditional core of the 
business," said Sony Music Europe 
president Paul Russell at the IFPI 
event. 

HMV's McAllister stresses that 
although developing markets' share 
may be relati\'ely small now, "they have 
tremendous growth potential, particu- 
larly in the Far East and also in Latin 
America. These are growing very 
quickly, and if people become properly 
focused on them, they will grow even 
more quickly." Nevertheless, he says, 
"we're talking about a five- or 10-year 
time scale." 

The total volume of global music 
sales (77 countries) last year was 4 bil- 
lion units valued at $39.8 billion. This 
compares with 3.8 billion units worth 
$39.7 billion in 1995. IFPI says total 
units were 4% ahead of '95, and retail 
value was 5.5% ahead; this compares 
with 1995's 9.9% value growth and 7.6% 
unit growth. (The value growth rate for 
1996 has been measured using local 
currencies, to reduce exchange-rate 
effects in assessing the world picture.) 

The fastest-growing region in 1996 
was Latin America, with sales totaling 
$2.5 billion and a value growth of 
ahnost 30% compared with 1995. "One 
of the most striking features of the 
Latin American music markets," said 
Perry, "is the high level of CD sales, 
which reached over 160 million units in 
1996." The format has provided a 
much-needed boost for the legitimate 
market, he added, "as piracy has con- 
tinued to cripple the cassette market 
for many years." 

Value growth in Asia was 9% ahead 
of 1995, which PolyGram Far East 
president Norman Cheng attributes to 
the popularity of both domestic and 
international repertoire, and to the CD 
replacement effect. The region overall 
is currently experiencing "a highly cre- 
ative period in terms of music and 
artists," he says, especially in Taiwan, 
where unit growth was 14% last year 
and where, in the past 18 months, more 
new acLs have been established "than 
any other period I remember." 

Cheng agrees that competition will 
intensify in Japan, the world's second- 
largest market, and points to the pos- 
sible alwlition of retail price mainte- 



nance within the next 12-18 months. 
"Rising costs will not be compensated 
anymore by growth as much as in the 
past," he says. "Companies' perfor- 
mance will depend very much on 
improvements in efficiency, better 
marketing skills, a competitive edge on 
creativity, and an overall control of 
cost areas." 

PolyGram has been restructuring 
for some time to meet this challenge, 
according to Cheng. 

Sony Music's Russell pointed to the 
U.K.'s 1996 results — the largest value 
and unit growth by far among the 
world's top five countries — which he 
attributed to a creative resurgence. 
"The likes of Oasis and the Spice Girls, 
in particular, have not just sold huge 
numbers of records themselves . . . but 
they have got the public back into 
record stores and media pundits writ- 
ing and talking about music again." 

However, Russell, Perry, and IFPI 
director general Nic Gamett s^d they 
could not estimate what percentage of 
the U.K. growth was attributable to 
exports to continental Europe. For 
1995 and most of 1996, the pound's 
weakness made Britain one of the 
cheapest sources of finished product in 
the European Community. 

Commenting on North America, 
Russell said that slower growth of late 
must be put in the context of high lev- 
els of growth sustained for more than 
a decade. 'The size of the market has 
doubled since 1986, while the value of 
sales has risen from under $5 billion to 
the current high of more than $12 bil- 
lion," he said. "Sales are among the 
highest in the world, having risen over 
the last 10 years, from just under 2.5 
[units of prerecorded musicl per capi- 
ta to almast four in 1996." 

Discussing Australia, where unit 
sales and value surged in 1996, Russell 
cited the expansion of the retail base; 
the popularity of such acts as Michael 
Jackson, Celine Dion, and Alanis 
Morissette; and copyright law chaises, 
which minimized tiie effect of bootlegs, 
thus helping the midprice and budget 
album sectors. 

However, with first-quarter 1997 
sales reportedly not matching '96 
growth rates, Australia may be shap- 
ing up as an early example of the in- 
tense competition to come between 
major labels. Sony Music is the market 
leader (industry sources say its Janu- 
ary-March share was 21%), but one 
former champion is aiming to regain 
that crown. "We were No. 1 for the first 
four years of the '90s," says Paul Dick- 
son, managing director of music oper- 
ations at PolyGram Australia. "Then 
we slipped to No. 4, last year we were 
at No. 3, and we're running at No. 2 at 
present. If you look at our total rev- 
enues for the '908, we're less than 4% 
or 5% behind Sony. We want to finish 
the decade at No. 1." 

Sony is pursuing an equally aggres- 
sive course. The firm recently acquired 
Australian distribution rights for the 
Mushroom group and next month 
launches separate Columbia and Epic 
units, aiming for a 30% market share 
(see story, page 47). 

However, market-share information 
from Australia and other countries will 
not be forthcoming from IFPI in the 
foreseeable future. Global label chiefs 
apparently continue to disagree — 
despite long-running discussions under 
the federation's auspices — on criteria 
that would allow such data to be stan- 
dardized and published. Proponents of 
this approach are said to include EMI 
Music president/CEO James Fifield 
and PolyGram president Alain Levy, 
but there is no consensus within the 



international industry's upper echelons. 

IFPI senior economic analyst Tina 
Poyser said, "We have over the last few 
years made an effort to ensure consis- 
tency on an annual basis wdth the 
Isalesl figures and also to confirm 
trends, but that doesn't include the 
market shares. 

"The market-share issue is difficult 
to resolve. There are so many things 
you have to take into account [to estab- 
lish agreed criteria]. Do you consider 
license income, for example? Do you 
take into accoimt distributed product? 
There are so many issues." 

Without the agreement of the exec- 
utive committee of the main IFPI 
board, the organization itself cannot 



by personable actress/model 
Daisy Fuentes, whose love of music is 
well documented by her VJ duties on 
MTV and MTV Latino. 

The conference was held April 28-30 
at the Hotel Inter-Continental here. 
(For complete conference coverage, 
see next week's issue of Billboard.) 

The awards ceremony was an excep- 
tional night for fathers and sons. Tito 
Puente, celebrating 50 years in the 
business, accepted the award for con- 
temporary Latin jazz album and 
kicked off a father/son banter that re- 
sumed when Tito Puente Jr. won for 
tropical salsa video. In addition, Julio 
Iglesias and his son Enrique both gar- 
nered awards for their respective 
releases. 

Hall of fame winner Jose Jose, at 
work on his 28th record, thanked his 
family and friends who stuck by him 
during the difficult times of his career. 

The young and the restless made 
themselves heard when Dark Latin 
Groove won for best new tropical salsa 
artist Sporting white satin suits and 
orange-dyed hair sprinkled with glit- 
ter, the members broke into song upon 
audience request. 

Another young act, Proyecto Uno, 
winner of the rap album of the year 
award for "In Da House," arrived 
decked out in black leather. The ebul- 
lient group thanked (Jo*! and their par- 
ents for guiding their music careers. 

The evening's highlight was the pre- 
sentation of the Lifetime Achievement 
Award to Herb Alpert. A career-span- 
ning video segment followed Alpert 
from a 2-year-old toddler in a Mexican 
sombrero to concerts in Spanish bull- 
rings to his days as a label president 
Alpert co-founded A&M Records with 
Jerry Moss in 1962. The pair sold the 
company to PolyGram in 1989 and 
launched the Almo Sounds label in 
1994. 

Trumpeter, record company owner, 
and "honorary Latino" Alpert put on a 
sizzling live set with his nine-piece 
band, playing a medley of his famous 
songs "The Lonely Bull," "Taste Of 
Honey," and "Tijuana Taxi." He then 
launched into two numbers from his 
new Almo Sounds album, "Passion 
Dance," which was released April 29. 

Alpert was introduced by actress/ 
singer Maria Conchita Alonso, whom 
he had signed to A&M 14 years ago. 

An emotional Emmanuel received 
the Spirit of Hope Award for his 
humanitarian and environmental 
efforts in his native Mexico. "Chart 
awards are great," he said, "but this is 
even better." 

La Tropa F, winner of the regional 
Mexican video awrard, closed the show 
with a deft display of accordion music 
virtuosity. An after-show party was 



move forward. "That's one we've 
always steered clear of," said Poyser. 
Agreement appears unlikely in 1997 or 
1998, she concluded. 

Following are some other highlights 
of the IFPI 199f> report: 

• CD album sales worldwide were 
2.1 billion units, up 9% over 1995; cas- 
sette albiuns were 1 .4 billion, down 1%; 
singles were 461 million, up 8%. 

• CDs accounted for 60% of all 
albums sold and about 75% of all sin- 
gles. 

• Europe took 34% of world sales, 
followed by North America (33%), 
Japan (17%), Latin America (6%), Asia 
(6%), Australasia (2%), the Middle 
East/Turkey (1%). and Africa (1%). 



held at Miami Beach's Club Nu. 

Following is complete list of Bill- 
board Latin Music Award winners: 

POP 

Album of the year, male: "Tango," Julio 
IglesiaA. 

Album of the year, female: "Pies 
Descalzos," Shakira. 

Album of the year, frroup: "Macarena 
Non Stop," Los Del Rio. 

Album of the year, new artist: "Pies 
Dcscalzofi," Shakira. 

Hot Latin track of the year: "Amamc 
Una Vez Mfis." Amanda Miguel. 

Video of the yean "L*n Poco De Amor," 
Shakira. 

TROPICAL/SALSA 

Album of the year, male: "Aut^ntico," 
Manny Manuel. 

Album of the year, female: "Dicen 
Que . . . Albita. 

Album of the year, group: "La Makina 
... A Mil/' La Makina. 

Album of the year, new artist: "Dark 
I>atin Groove " Dark Latin Groove Featur- 
ing Huey. 

Hot Latin track of the year "Ironia," 
Krankie Ruiz. 

Video of the year "Oye Como Va," Tito 
Puente Jr. 

REGIONAL MEXICAN 

Album of the year, mate: "Periro Fer- 
nandez," Pedro Fernandez. 

Album of the year, female: "Siempre 
Selena," Selena. 

Album of the year, group: "Unidos Para 
Siempre," Lor Tigres Del Norte. 

Album of the year, new artist: "Por 
Pure Amor," Grupo Umite. 

Hot Latin track of the year: "El 
Principe," Grupo Umite. 

Video of the year: "Juan Saber," La 
Tropa F. 

Hot Latin track artist of the year: 
Rnrlque Iglesias. 

album of the year "In Da House," 
Proyecto Uno. 

Rock album of the year: -Si El Norte 
Fuera El Sur," Ricardo Arjona. 

Rock video of the yean "Madre Tjerra," 
Robj Draca Rosa. 

Latin dance single of the year: "Cuba," 
El Mariachi. 

Latin dance album of the yean "Vera- 
no '96." various artists. 

Contemporary Latin jazz: "Jazzin*," 
Tito Puente and India with the Count Basie 
Orchestra. 

Songwriter of the yean Marco Antonio 
Soils. 

Publisher of the yean Fonomufiic. 
Publishing corporation of the yean 

Fonomusic. 

Producer of the year: Marco Antonio 
SolLs. 

Billboard Lifetime Achievement 
Award: Herb Alpert. 

Spirit of Hope Award: Emmanuel. 
Billboard's Latin Muftic Hall of Fame: 

Jos^ Jos6. 
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REUNION SPREADS TROCCOLI'S LOVE & MERCY' TO MASSES 

(Continued from page 10) 



Christian marlcet and resolidified her 
original fan base. With *^Love & Mer- 
cy," howCTer, Troccoli serv es up a pas- 
sionate collection of pop tunea that 
should find favor with both audiences. 

"Hell Never Leave Me" will be the 
first single released to AC radio this 
month and will be worked by the pro- 
motion department at Jive Records 
(purchased in October 1996, Reunion is 
part of the Zomba group of labels). 

The debut single in the Christian 
market, "Love One Another," is already 
garnering widespread acceptance on 
Christian radio stations. Penned by 
Troccoli, Bill Cuomo, and Robert White 
Johnson, the song features 40 other 
Christian artists; the multi-artist effort 
was used as the finale for this year's 
Gospel Music Assn. (GMA) Dove 
Awards, staged April 24. The tune was 
released as a CD single March 18, 
marking Reunion's first such commer- 
cial release. 

*'We sent it out with counter displays 
and also held a contest at Christian 
retail to win two air fares and tickets 
for the Dove Awards," says Reunion 
director of marketing Michelle Fink of 
the album's pre-release setup. 

The week of the album release, Troc- 
coli co-hosted the morning show on 



BERMAN TO EXIT AS RIAA 

(Continued from page i) 

in the works for a while." 

In the last few years, Herman has 
taken on increasingly important inter- 
national trade-related duties, especial- 
ly spearheading efforts to gain better 
copyright protection and market 
access for U.S. companies across the 
globe. 

Among his many overseas forays, 
last year he traveled to lead industry 
negotiations for the new international 
copyright treaties at the World Intel- 
lectual Property Organization in Gene- 
va and, for several years, has traveled 
to China for discussions with officials 
there abouf CD piracy. 

He also has helped pilot industry 
support of U.S. membership in the 
Berne copyright treaty and champi- 
oned industry concerns in the North 
American Free Trade Agreement and 
the General Agreement on Tariffs and 
Trade. On Thursday (8), he is sched- 
uled to testify before the Senate Ways 
and Means Committee concerning the 
upcoming Free Trade Agreement of 
the Americas. 

Under his leadership, the RIAA's 
anti-piracy efforts have been strength- 
ened, and the organization has been 
successful in creating or amending fed- 
eral and state statutes to put tougher 
enforcement teeth into U.S. piracy and 
counterfeiting laws. 

The RIAA's outreach to law enforce- 
ment under Berman also resulted in a 
sizable dent in cassette piracy, both at 
the manufacturing and street levels, 
and effectively removed the threat of 
domestic CD piracy. Efforts against 
imported pirate CDs resulted in sev- 
eral recent high-profile busts of 
alleged international pirates. 

Throughout his 10-year leadership, 
Berman also worked to cement ties 
with other music-industry groups to 
present a united pan-industry front on 
some issues. He took over the ongoing 
anti-censorship fight over explicit 
lyrics and got an ambivalent industry 
to support the 1985 voluntary warning 
sticker. Under his leadership, the 
RIAA has strengthened its state rela- 
tions outreach, thereby defeating 
many censorship and labeling bills in 
state legislatures. 



KLTY Dallas. On May 1, she moved on 
to Houston for a live concert broadcast, 
in coi\junction with KSBJ Houston and 
Salem Radio Network, which benefit- 
ed His Touch Ministries. 

There also is an 800 number set up 
for people to call in donations for His 
Touch, a Houston-based nonprofit 
organization that was established to 
educate the church, provide support 
groups for HIV victims, create teams 
to visit AIDS patients, and provide 
housing for men, women, and children 
suffering from the illness. 

Proceeds from salesofthesingjewill 
benefit His Touch. 

"I've known Kathy for several years 
and have always thoroughly enjoyed 
her music," says Bruce Kobli-sh, cur- 
rent GMA president, who assumes the 
president's position at Reunion Mon- 
day (5). "She has always had so much 
passion for what she does, both in her 
music and the songs and in her com- 
mitment to projects and associations 
such as Prison Fellowship Ministries 
and His Touch." 

TroccoU had already written "Love 
One Another" for inclusion on her new 
record when she met His Touch 
founder Ray Highfield. She was so 
impressed with the organization's work 



CHIEF 



Berman skippered many recording 
industrj' legislative successes, includ- 
ing the Digital Audio Home Recording 
Act and the Performance Right in 
Sound Recording Act 

He also forged a closer relationship 
with the U.S. Trade Representative 
(USTR) and members of Congress 
who sculpt U.S. trade policy, as the 
economic importance of copyright 
industry products grew throughout the 
late '80s and 1990s to become a whop- 
ping 4% of the U.S. gros^domestic 
product, employing more than 4.8* of 
the work force. 

Berman serves as a member of the 
International Federation of the Phono- 
graphic Industry and the Internation- 
al Intellectual Property Alliance. 

Last year, Berman was named by 
President Clinton as a member of the 
Commission on U.S.-Pacific Trade and 
Investment Policy. He also serves as a 
member of the USTR's Service Policy 
Advisory Committee. 

During his reign, Berman has over- 
seen industry interests as the digital 
era dawned and is one of those pri- 
marily responsible for the new under- 
standing by Congress and the Reagan, 
Bush, and Clinton administrations of 
the importance of intellectual proper- 
ty as a valuable national resource. 

Throughout his tenure, Berman 
enlisted the aid of recording artists, 
both journeymen and superstars, in 
government relations strategies. 
Artist testimony at hearings, office 
visits, and other grass-roots appear- 
ances in Washington, on and off Capi- 
tol Hill, have became a standard part 
of Berman's RIAA government rela- 
tions strategy to make intellectual 
property a face-to-face reality that 
members of Congress could better 
understand. 

Berman, formerly VP of public 
affairs for the Warner Communica- 
tions branch here, began his political 
career as an aide to former Sen. Birch 
Bayh, D-Ind., and became Bayh's 
chief of staff in 1976. He left the 
Warner post to replace Stanley Gor- 
tikov as RIAA chief when the trade 
group moved to its Washington head- 
quarters. 



that she offered to use the song as a 
vehicle to raise funds for Highfield's 
efforts. She enlisted Amy Grant, 
Michael W. Smith, Gary Chapman, and 
Sandi Patty, among others, to partici- 
pate in the recording and video of the 
tune. Reunion is also servicing a "mak- 
ing of" videoclip that will include 
footage of the artists in the studio, 
footage of a His Touch home in Hous- 
ton with current patients being assist- 
ed, and interviews with Troccoli and 
Highfield. 

Highfield is thrilled to have Troc- 
coli's support. "Because of this 'Love 
One AnoUier" effort, there is going to 
be more said about AIDS in the 
church than there has in the last 15 
years," he says. "We're moving from 
behind stained glass windows to reach 
out to stained lives. That excites me to 
no end." 

"We can't show people Jesus until 
we show them we care," says Troccoli, 
who is one of the first, if not the very 
first, msgor Christian acts to openly 
support an AIDS organization. 

AIDS is not the only issue TroccoU 
is addressing this time out. Another 
song on the album, "Baby's Prayer," 
written by Troccoli and Scott Brasher, 
explores the abortion issue from the 
perspective of an imbom child. "It's not 
an abortion song," Troccoli says. "It's 
about mercy . . . about a baby offering 
forgiveness to the mother." 

Troccoli says the recently complet- 
ed \ideo for the song was very careful- 
ly constructed. "I didn't want anything 
controversial — no empty baby cradle, 
no fetuses," she says of the video, 
which instead features her perfor- 



(BNA Entertainment). 

Puff Daddy's Bad Boy/Arista single 
"Can't Nobody Hold Me Down" 
reached double-platinum, to become 
the first multiplatinum single of 1997. 

Whitney Houston scored her 15th 
gold single with "Step By Step" 
(Arista); she trails only Janet Jackson, 
who has 17 gold singles, and Madonna, 
who has 16, on the list of solo female 
artists in the gold-single category. 

A complete list of April RIAA certi- 
fications follows: 

MULTIPUTINUM ALBUMS 

Celine Dion, "Falling Into You," 550 
Music, 9 million. 

No Doubt, "Tragic Kingdom," Trau- 
ma/Interscope, 7 million. 

Bush, "Sixteen Stone," Trauma/ 
Interscope, 6 million. 

Toni Braxton, "Secrets," LaFace, 5 
million. 

Bruce Springsteen, "Greatest Hits," 
Columkaa, 3 million. 

BLACKstreet, "Another Level," 
Interscope, 3 miUion. 

Makaveli, "The Don Killuminati; The 
7 Day Theory," Death Row/lnterscope, 3 
million. 

Various artists, soundtrack, "Romeo -t- 
Juliet," Capitol, 3 million. 

Simon & Garfunkel, soundtrack, 
"The Graduate," Columbia, 2 million. 

The Allman Brothers Band, "A 
Decade Of Hits," Polydor, 2 miUion. 

The Wallflowers, "Bringing Down 
The Horse," Interscope, 2 million. 

Spice Girls, "Spree," Vu^, 2 million. 

Madonna, soundtrack, "Evita," Warn- 
er Bros., 2 million. 

PLATINUM ALBUMS 

George Strait, "Strait From The 
Heart," MCA his 19th. 
Ginuwine, "The Bachelor," 660 Music, 



mance and footage of three young girls 
dancing. "I want the song to be about 
life and for the video to portray life." 

Troccoh jokingly says she thought 
about calling the album "KT: Issues" 
because of the themes those tunes deal 
with, then adds, seriously, "I'm at a 
time in my life where I feel like I'm 
much more sober to what God has done 
in me, around me, and for me. I'm 
much more aware of wanting to please 
Him and have Him esteem me and 
have His concerns beyond my musical 
career. And if I can incorporate both of 
those together, it's incredible — to mix 
the two and see I can do some of the 
music I've always dreamed of doing 
and yet have some incredible eternal 
impact in contributing to areas like the 
AIDS issue and hopefully helping to 
heal and save lives through 'A Baby's 
Prayer.' " 

Produced by Peter Bunetta and Rick 
Chudacoff, the album features four 
tunes co-written by Troccoli, as well as 
contributions by other top tunesmiths, 
including Dawn Thomas, Madeline 
Stone, Allen Shamblin, and Diane War- 
ren. Troccoli's hit "Everything 
Qianges" was written by Warren, and 
her contribution to Troccoli's new 
album, "Call Out To Me," is a potential 
single for the AC market 

"I wanted to keep this record as 
genuine to what I've always loved to 
sing, and that is beautiful melodies," 
Troccoli says. "I wanted to do a rich, 
rich record." 

"Baby's Prayer" will be the second 
single in the Christian market, and 
Fink says Reunion has an extensive 
campaign planned around the song in 



his first 

Spice Girls, "Spice," Vu^, their first 
Cake, "Fashion Nugget" Capricorn, 
its first 

Erykah Badu, "Baduizm," Ke- 
dar/Universal, her first 

The Offspring, "Ixnay On The Hom- 
bre," Columbia, its second. 

Dave Brubeck Quartet "Time Out" 
Columbia, its first 

Miles Davis, "Kind Of Blue," Colum- 
bia, his first 

GOLD ALBUMS 

Sarah McLachlan, "Solace," Arista, 
her second. 

Various artists, "Billboard Top 
Rock'N'RoU Hits 1966," Rhino. 

Silverchair, "Freak Show," Epic, its 
second. 

McBridc & the Ride, "Sacred 
Ground," MCA, its first 

Shakini, "Pies Descalzoe," Sony Latin, 
her first 

Various artists, soundtrack, "West 
Coast Bad Boyz II," Priority. 

Marc Anthony, 'Toda A Su Tiempo," 
RMM, his first 

The Verve Pipe, 'Villains," RCA, ite 
first 

Mobb Deep, "Hell On Earth," 
RCA/Loud, its second. 

Funkmaster Flex, "The Mix Tape 
Volume II," RCA/Loud, his first 

Spice Giris, "Spice," Virgin, their first 

Olga Tanon, "Nuevos Senderos," 
WEA/Latina, her first 

Various artists, soundtrack, "Grid- 
lock'd," Death Row/Interscope. 

Erykah Badu, "Baduizm," Ke- 
dar/Universal, her first 

Az Yet "Az Yet" LaFace, its first 

Various artists, "Winnie The Pooh — 
Sing Along," Walt Disney. 

The Orrspring, "Ixnay On The Hom- 
bre," Columbia, its third. 

Tracy Byrd, "Big Love," MCA, his 



a phase-two fall campaign for "Love & 
Mercy." 

Reunion's focus at the moment how- 
ever, is phase one, which, according to 
Fink, will feature a variety of point-of- 
purchase materials, including endcap 
headers, flats, counter displays, and 
shelf talkers. TroccoU's set also will he 
the first to be spotlighted by Family 
Christian Stores as album of the month. 

"We're expecting great things from 
Kathy's new album," says Family 
Christian Stores senior buyer Bob 
Elder. "For one whole month we fea- 
ture her like crazy. She [was] adver- 
tised on the Dove Awards on TNN, 
which was a great kickoff. Then the 
featured album of the month program 
includes endcap positioning, cash and 
wrap positioning, in-store play, and a 
lot of fun things like that The objective 
of the program is to highlight the top 
12 albums of 1997. We really believe 
Kathy falls in there. It's a fantastic 
album, and Reunion is doing a great job 
of setting it up." 

Booked by the William Morris 
Agency and managed by Cindy 
Dupree, Troccoli has been touring with 
Star Song act Phillips, Craig & Dean 
the past few months. In the fall, Troc- 
coli will strike out on her own as head- 
liner for the first time in her career 
with supporting acts Greg Long and 
Becca Jackson. 

Other Troccoli projects in the works 
include a Christmas record that she 
describes as a Nat "King" Cole type of 
holiday project and a devotional book 
she's written titled "My Life Is In Your 
Hands," which will be published by 
Zondervan in September. 



fourth. 

Trisha Yearwood, "Everybody 
Knows," MCA, her fifth. 

Kenny Chesney, "Me And You," BNA 
Entertainment his first 

Various artists, soundtrack, "Booty 
Call," Jive. 

Various artists, "Drew's Famous 
Dance Party Favorites," Turn Up the 
Music Inc. 

CoUective Soul, "Disciplined Break- 
down," Atlantic, its third. 

MULTIPLATINUM SINGLES 

Puff Daddy ( Fcaturini; Mase), "Cant 
Nobody Hold Me Down," Bad Boy/Arista, 
his first 

PLATINUM SINGLES 

Dru Hill, "In My Bed," Island, its first 

GOLD SINGLES 

702, "Get It Together," Motown, its 
second. 

Da Brat, "Ghetto Love," So So 
DefyColumbia, her fourth. 

U2, "Discoth^ue," Island, its second. 

Erykah Badu, "On & On," Ke- 
dar/Univcrsal, her first. 

Aerosmith, "Failing In Love (Is Hard 
On The Knees)." Columbia, its third. 

Prodigy, "Firestarter," Maverick, its 
first 

Savage Garden, "I Want You," Colum- 
bia, its first 
Freak Nasty, "Da Dip," Triad, its first 
Monica, "For You I Will," Atlantic, her 
fourth. 

Ai Yet, "Hard To Say I'm Sorry," 
LaFace, its second. 

Whitney Houston, "Step By Step," 
Arista, her 15th. 

Mark Morrison, "Return Of The 
Mack," Atlantic, his first 

Assistaiice in preparing this story was 
provided by (rina van der VUet 
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ANGLO-DUTCH LINK OF ROYALTY GROUPS SETS EU PRECEDENT 

(CmUinued firm page I) 



fill new force in the European market 

As a further cooperative develop- 
ment, the performing right bodies in 
the EU and internationally have 
reached an agreement on sharing 
information and resources through 
their nevp Common Information Sys- 
tem (see story, page 46). 

The new Anglo-Dutch link is 
between the Netherlands' combined 
performance and mechanical bodies 
BUMA/STEMRA and U.K. counter- 
part the Mechanical Copyright Pro- 
tection Society (MOPS) and Perform- 
ing Right Society (PRS). MCPS and 
PUS are in the process of amalgama- 
tion and share a joint management 
team headed by chief executive .John 
Hutchinson. 

MCPS/PRS and BUMA/STEMRA 
on May 2 signed what the British body 
describes as "a new collaboration to 
meet thechallengesofthesingle Euro- 
pean market." 

A statement says, "Research will 
commence immediately on several key 
areas of cooperation, and a planning 
meeting is to be held in June. 

'The new venture will concentrate 
immediately on examining ways of 
coordinating Ucensing, collection, and 
distribution procedures and systems in 
order to miiiimize duplication of effort 
and thereby eliminate inefficiencies 
which result from present ways of 
working." 

Hutchinson says this is desirable 
commercially and necessary, because, 
he argues, "I do not believe that the 
societies across Europe are viable in 
their current form." 

He states, "V/hat we can't afford to 
do for much longer is to have the num- 
ber of back offices we have all doing the 
same thing." 

While Hutchinson says he does not 
envisage a future containing just one 
collecting society for the whole of the 
EU, he comments that the process he 
has now begun '^»t11 go a long way." 

He draws the analogy of the Ford 
Motor Co., which "has one European 
head office and a showroom in every 
city." 

However, the fact that the EU will, 
for the foreseeable future, contain sep- 
arate national governments and any 
number of cultural identities will pre- 
clude a solitary pan-European body, 
Hutchinson says. 

Nonetheless, the new collaboration 
between MCPS/PRS and BUMA/ 
STEMRA is intended to remove as 
much duplication as possible from the 
systems of the Dutch and British .soci- 
eties — and in so doing will mean the 
cutting of a number of post*. Hutchin- 
son says MCPS and PRS have already 
lost 80 from a combined total of 1,000 
staff in the first year of their amalga- 
mation process; he says a further 170 
staff [wsitions will go in the next three 
years. 

The 80 posts cut so far have been 
lost, he says, through not replacing 
staff who have retired or left to join 
other companies. Redundancies will be 
"a last resort," he states. 

Hutchinson paints out that this 
process also means that, through 
retraining and relocation, staff for- 
merly tied up in administrative duties 
can be moved into revenue-generating 
areas. 

A public holiday in the Netherlands 
meant no comment was forthcoming 
from BUMA/STEMRA by press Ume, 
but Hutchinson says his counterpart 
there, Cees Vervoord, has earmarked 
100 jobs to be cut by the completion of 
the process. 

The shedding of the posts at the 
British and Dutch societies is also being 



precipitated by the sa\ings required by 
the Cannes Accord between the inter- 
national publishing companies and the 
mechanical royalty collecting societies 
(see story, page 4). 

The slimmed-down societies will, 
says Hutchinson, not only be fitter indi- 
vidually but in tandem will be a potent 
force in hunting for new commercial 
business, most notably the revenue 
that comes from granting central 
European licenses to the miyor record 



to the label's output. The beauty of 
BMG's network, she says, is that there 
is no need to be allied to one label 
worldwide. "We have the opportunity 
to work through a variety of different 
companies." 

In the U.S., deConstruction issues 
its acts on a number of labels, though 
RCA maintains the right for a "first 
look" at acts. RCA is currently the 
stateside home for Republica and Way 
Out West, though M People has been 
on the Epic roster for the last four 
years and Miles is on Arista. DeCon- 
struction also maintains a small office 
in Los Angeles, operated by Mick Cole, 
to help promote its underground club 
releases stateside. 

"The great thing about the relation- 
ship between RCA and deConstruction 
is that we can cherry-pick from such a 
vast arrav of fantastic acts," says Dave 
Novik, VP of A&R at RCA (U.S.). 
"We're not grabbing everything they 
have, though. Rather, we're going with 
the stuH' we feel we can have success 
with and let the other acts go with 
labels that can serve them best." 

As well as striking deals with other 
labels, Joseph hopes to change atti- 
tudes toward exporting acts. "We have 
to adapt to other cultures. In Europe 
we often tend to do a 'pan-European' 
program, but in South America that 
kind of approach would be inappropri- 
ate. It's a case of understanding what 
territories need." 

One example of that is a special com- 
pilation for BMG companies and 
licensees in Asia, giving a full track list- 
ing and biographical information on the 
acts. "We have to make sure the art- 
work is appropriate for those coun- 
tries," says Joseph. For the Japanese 
launch of Heavenly Records' Northern 
Uproar, the label recorded extra tracks 
to protect against parallel imports 
undermining sales of the locally 
released version. 

Moving from a small indie to being 
part of a m^jor has already involved a 
shift in attitude. 

But will being part of a corporate 
structure mean an end to the bravado 
and independent spirit that establwhe<l 
deConstruction as a m^jor force in its 
field? "Absolutely not," says managing 
director Keith Blackhurst. "BMG rec- 
ognize our .skills and certainly encour- 
age our independence. Anyway, we 
wouldn't change even if they didn't" 

As part of the need for tlie label to 
keep focused on artist development, it 
has cstablLshed a subsidiary label. Con- 
crete. Under the creative guidance of 
Vanessa Rand, Concrete is dedicated 
to developing such hip-hop and break- 
beat acts as Dub Pistols and Death 
In Vegas, whose bizarre easy listen- 
ing/beats album, "Dead Elvis," is elic- 
iting positive response on the U.K. cir- 
cuit and is being courted by several 
stateside majors. A U.S. deal for the 
act is expected to be secured shortly. 

"Being on a label like this is a dream 
for a band that doesn't want to be part 



companies. 

Vervoord says in a statement, 
"Clearly, the most important current 
challenge is to continue to work togeth- 
er to make central licensing more effi- 
cient, but we intend that tbe collabora- 
tion [with MCPSfPRSJ will look at all 
areas, including administration of the 
performing right This will enable us to 
build a new style of operation which 
could be adapted to different fields of 
rights." 



of a big factory but does want to have 
its music heard," says Death In Vegas 
leader Richard Fearless. 

Concrete's label output is neatly 
wrapped up on a commercially avail- 
able sampler, "Structurally Sound." 
From January, many of Concrete's 
releases have gone through indepen- 
dent sales house 3MV and distributor 
Pinnacle. 

A licensing deal with the indepen- 
dent Heavenly also brought in its 
diverse roster, which ranges from rock 
band Northern Uproar to chilled-out 
folk-trance singer Beth Orton. What 
seems an unlikely pairing is actually 
logical. 'There's a feeling that we arc 
good at marketing to a youth culture, 
which has traditionally been exported 
through the medium of the club," says 
Pullen. 

For the coming months, deCon- 



is due to developments in technology. 

"I always knew what I wanted to do 
conceptually and what kind of music I 
wanted to make on my own," says 
Ladd. "In 1994, it got to where I was 
able to create my own band with sam- 
ples and synthesizers without being a 
master musician. 

"Music always adds an incredible 
dimenswn to what you're doii^," he adds. 
"Some tracks were started with words 
and some with the music, but I usually 
don't start out making one specifically for 
the other. FU write the music and lyrics 
in a separate place and see what works 
together, although there have been times 
I did everything at once. There's really 
not a concrete situation that creates 
every song's ambience." 

According to Scratchie president 
Jeremy Freeman, Ladd's album Ls the 
latest project to illustrate the label's 
commitment to issuing diverse styles 
of music. 

'This project shows people where 
we are going," says Freeman. "All the 
founders of Scratchie were punk rock 
kids, and one of the great things about 
punk rock in the early '80s was going 
to see a rock show and that same night 
checking out a band like the Funky 4 
+ 1 . It's not about a type of music, but 
about good music, and what it means 
to everyone." 

Though Scratchie has released such 
projects as "Dub Organizer" by jungle 
artist Lenky Don and "Jam Down 
Vibrations," a compilation of dancehall 
reggae developed with Roadrunner 
Records, this is the first nonrock pro- 
ject from the label since it paired with 
Mercurj' (Billboard, Aug. .SI, 1996). 

Freeman, who describes "Easy Lis- 
tening" as a "word-of-mouth, retafl-dri- 
ven record," says the label will put into 
place an organic, street-level promotion 
plan that builds on Ladd's reputation 
and artistic credibility. 

The label will also take advantage of 



The link between MCP&TRS and 
BUMA/STEMRA has, though, been 
forged in unhelpful circumstances. The 
two groups have argued bitterly and 
publicly over the vexed issue of direct 
distribution but, says Hutchinson, talks 
on the liaison between the bodies car- 
ried on throughout the acrimony. 

He says communication began when 
he approached Vervoord at MIDEM 
Asia in May of last year. "I walked up 
to his stand and told him it was time we 



struction will concentrate on breaking 
Republica in Europe. After an initially 
lukewarm reception in the U.K., 
Republica first broke in the U.S., 
where its self-titied set has sold 200,000 
copies, according to SoundScan. 

The act is now attracting wide-rang- 
ing radio play in the U.K. and Germany 
with "Ready To Go." On the "official" 
U.K. chart, the single peaked at No. 13 
in March (its first time around, in early 
1996, it fell just outside the top 40). The 
follow-up single, "Drop Dead Gor- 
geous," was released April 21. 

New singles from Espiritu, Dave 
Clarke, Death In Vegas, and Maria 
Nayler (the singer on the Miles hit 
"One And One") are due in the second 
quarter. 

In addition to the new albums due 
later this year from Minogue, Justin 
Robertson's Lionrock, and Bri.stol duo 



its alliance with Mercury, whose col- 
lege reps will approach buyers, one- 
stops, and college DJs. Mercury has 
also initiated a retail discount program 
that offers the album for $10.50 during 
its first 6(^days of release. 

Bob Perry, owner of the three-store 
Blue Note Records in Miami Beach, 
Fla., says that his clientele is familiar 
with Ladd, and he suspects "Easy Lis- 
tening" will benefit from the same 
word-of-mouth and in-store play that 
has rcpopularized new and old African- 
American spoken-word artista. 

Still, he imagines the musical ele- 
ment of Ladd's latest project will serve 
him best in drawing in listeners. 

"I absolutely believe it will do better 
than if it was a straight-ahead spoken- 
word record," says Perry. "Without a 
doubt, we're looking forward to it" 

Simultaneous with the album's retail 
release, Scratchie will service the 
album to college radio stations. Mix 
shows and hip-hop club DJs will receive 
a promotional \invl copy this summer. 

Still, Freeman says, radio will not be 
the main thrust of the label's market- 
ing push. "Ladd's a new artist, and we 
definitely aren't going to come with 
anything out of the box at radio," he 
says. "It's a long-term record that will 
build with summer and fall tours. It's 
going to take a while U> develop." 

Ladd, who is managed and booked 
by Ozone Management in New York, 
will perform at select showcase dates 
leading up to the release of "Easy Lis- 
tening For Armageddon." 

Freeman says Ladd also will visit 
several major cities for promotional 
dates and may begin a package tour of 
college campuses in the fall. 

If that plan does take shape, Ladd 
will be addressing an audience with 
whom he is thoroughly familiar. In 
addition to pursuing his master's 
degree at Boston University, Ladd has 
been teaching and conducting English 



started talking," he says. 

Hutchinson says he found 
BUMA/STEMRA attractive as a 
partner because "there's a good 
chemistry; they have the same busi- 
ness outlook." He adds that the 
almost universal abiUty of Dutch peo- 
ple to speak and write English was an 
additional advantage. 

Hutchinson describes the row over 
direct distribution as a "hiccup" in the 
societies' relationship. 



Way Out West, March 24 saw the 
relaunch of 'SOs pop act ABC, with a 
new album, "Skyscraping." Also, Pick- 
ering and M People are midway 
through recording an album that is due 
in the fall. 

Despite the emphasis on creating 
exportable acta, future signings will not 
stray far from what has the label has 
already produced. "DeConstruction is 
a brand," says Joseph. "People know 
what a deCon record is." 

In time, she hopes the efforts now 
being made will allow the label to join 
the ranks of names that defined a musi- 
cal style. Says Joseph, "Just remember 
deConstruction like you remember 

MotOWTl." 

Assistance in preparing this story uvs 
protrUed by Larry Flick in New York. 



workshops there. 

This teaching experience, he says, 
has helped keep him grounded. "What 
teaching really does is calm me and 
help me realize that I don't have to say 
everything through my music," says 
Ladd. "For a long time I didn't want 
anything to do with the music indus- 
try, and I still have a hard time taking 
it seriously, but teaching Has enabled 
me to keep doing something I see as 
very serious." 

Ladd's academic pursuits have 
rolled over into the flavor of his new 
album. 'This album was really born out 
of my love for hip-hop and literature," 
he says. "I wouldn't call it spoken- 
word, I'd just call it unboxable listen- 
ing. There are definitely poems on 
there, but there are also a lot of lyrics 
created to fit the songs." 

Ladd's twin passions shine through 
in such tracks as "Blade Runner" and 
"I'm Building A Bodacious Bodega For 
The Race War" — the latter of which 
features a swirl of references to ancient 
Greek mjthology, pop culture, politics, 
and Eastern religious philosophy deUv- 
ered over sublime hip-hop beata. 

"I think of this as a concept album," 
says Ladd. "A lot of it is articulating 
emotions and different perspectives 
that people are feeling as the millenni- 
um ends." 

Ladd also stole inspiration from con- 
versations, previous works, and non- 
Western philosophies toward 
Armageddon, which he gleaned while 
living in India and Zimbabwe. 

While this may seem a heady brew 
for the average music listener. Blue 
Note's Perry says hip-hop audiences 
are thirsty for a more enlightened and 
informed lyrical style. 

"It's a good step forward in lieu of 
what's going on today," says Perry. 
"We need music that's positive and 
more cerebral than the gangsta shit 
and its 'bitches and hos.' " 
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5 


MMMBOP 

MANSfA mfRC-.IRYi 




55 


52 


8 


GONE AWAY 

THE Of fSPHIfiG (COLUMBIA) 


11 


li 


28 


1 BELIEVE 1 CAN FLY 

H HELL' ■■■i.' -.-r -..NSfr.'ftlLANIC'JIVi:! 




S( 


53 


7 


THE NEW POLLUTION 

BECK - 1 --W 


19 


17 


13 


SECRET GARDEN 

BR(>nF sPRiNf^rrf N 1 cci umbia; 






71 


2 


UNTIL 1 FIND YOU AGAIN 

Fh(,hai.;l. MARX ;WfiTiXi 




21 


11 


YOUR WOMAN 

WHITE TOWN ■AM'.CHHnAHS'fMII 






61 


3 


IN MY ARMS 

ERASURE iMUTLMAVERiObWARWR BROS ) 


iH) 


24 


10 


STARING AT THE SUN 

U? (LSLANOi 






64 


7 


I'LL BE 


22 


19 


13 


ALL BY MYSELF 

CtUr<r£ DWN (550 MUSIC) 




60 


55 


20 


ONE IN A MtLUON 

AALIYAH Lii./...-i.k.. j~jD.-ATUiNTIC; 


23 


16 


19 


WANNABE 

SPKE GtRLS (VIRCtN) 




61 


62 


6 


FOR THE FIRST TIME 

KENr,y n;i^:jiNb i;. jL-JMBtAI 


24 


23 


23 


OOH AAH .. JUST A LITTLE BIT 

l; '.i ., : ■!-'■■-. .V,-^\i.R BHCS "i 




62 


63 


5 


I'LL ALWAYS BE RIGHT THERE 

S?YAN ADAMS4A&M1 


.a. 


25 


9 


HYPNOTIZE 

THE NOTORIOUS B.l.G. ':EiA3 BOV.ARISTAi 




S3 


60 


12 


VOLCANO GIRLS 

"' ' '' ' ' "" — 




32 


11 


THE FRESWNEN 

THE VtRVE PIPE :=rv>i 




94 


58 


7 


TELL ME DO U WANNA 

GINUWINE i'-.^ r.'l ' " 


27 


29 


7 


ELEGANTLY WASTED 

INKS IHERCURV) 






67 


— 
4 


IF TOMORROW NEVER COMES 

jtXWF ■ :\:U\r-r-vic. 




30 


9 


CAN WE 

SWV UlVtl 




96 


65 


6 


CRUSH ON YOU 

UL'-'WfU' .L C-jiU JNCEAS'BC.BE^WUWrC' 




34 


19 


CRASH INTO ME 

DAVE MAHMEWS BAND (RCA) 




aD 




1 


THE SWEETEST THING 

H!.:,M' ■>'-'■, ^•^ rur lAjMMwuica'jMBw; 


39 


28 


23 


A LONG DECEMBER 

COJMlNi; L-RCA'S IDIiCGEEftNi 




W 




1 


COME DOWN 

TOAD THE WET SPROCKET (COLUMBIA! 


JV 


36 


5 


errcH 

MEREDITH BROOKS ICAPiTOn 




99 


59 


5 


4 PAGE LETTER 

a;.! y^h (BLACKCROUNaATLANTIC) 


2) 


33 


10 


HARD TO SAY I'M SORRY 

AZ TH fEAT. PETER CETERA ■ L<>F*.:EjA';>?-:n.i 




70 


66 


18 


JUST ANOTHER DAY 

JOHN '.'riLtl.TAM- rl^ERCURY) 


33 


26 


30 


NOBODY 

nt'ilH SMfAT rtAI. AIMCNACMC '.(U^TRAEEI^i 




3D 


73 


2 


NOT AN ADDICT 

K'S CHOICE ;-i'iil M-.iSiC:) 


34 


31 


18 


NAKED EYE 

LUSCIOUS JACXSON ' liRAND SOVAlOPHOI 1 




72 


70 


3 


BIG DADOY 

HEAVY 0 'UPIOWN'UNIVERSALl 


35 


27 


36 


NO DICGITY 

aiACKSTREET IFEAT M ORE) IffTERSCOPE) 




3D 




1 


IF YOU roULO ONLY SEE 

TONIC (POLVO0fi,iAlMI 




41 


6 


SEMI-CHARMED UFE 

THIRD EYE BLIND lElEKTRA/f EC) 




33) 




1 


FREAKS 

LfVE(RAOIOACTiVtAICA) 


3D 


37 


13 


DA' DIP 

FREAK NASTY (MABO HOOCVPOWER/TRIAOl 




75 


74 


2 


HEU 

M'JinPEL NUT UPPERS (MAMMOIHi 



Recoftls with ttie greatest airplay gains. E' 19S7 ailtXHrd/BPI Communicatwrts. 



lOT 100 RECURRENT AIRPLAY 





1 


E 


1 LOVE YOU ALWAYS FOREVER 

DONrtA I fWIS (AllANTtCJ 




2 


19 


DO TOU MISS ME 




3 


E 


WHERE DO YOU GO 

NO UCRCV lARISTAl 




5 


9 


TWISTED 

HEITH SWEAT lELEKIRAUG) 






1 


1 LIKE IT 

THE BLACKOUT AttSTAftS (COLUMBIA) 




4 


8 


YOU'RE MAKIN' ME HIGH 

TONI BHWIUN (LAFACE'AHlSIAi 




7 


29 


BECAUSE YOU LOVED ME 

CEIINE DiCfJ (550 UUSICl 




6 


1 


IF IT MAKES YOU HAPPY 

5MERYL C»OW lAAMI 




8 


10 


COUNTING BLUE CARS 

DiSMWAUA lAAMI' 




13 


27 


NOBODY KNOWS 

THE TCir FTTCH PHOJECI (LAFACfAftlSTA) 




12 


37 


MISSING 

EVERYTITrNG BUT THE GIRL lATLANTIC) 




11 


8 


THIS IS YOUR NIGHT 

metf aowMY bo>i 




IS 


7 


WHEN YOU LOVE A WOMAN 

JOUPNET ICOLUTABIA! 



14 


10 


12 


YOU LEARN 

ALANIS MO«tSSETTE (MAVtRICWREPfTISt) 


li 


9 


9 


ITS AU COMING BACK TD ME NOW 

CELINE OKiN (550 MUSIC) 


11 


16 


14 


TONIGHT IS THE NIGHT 

Lf CLICK IL0GI[^|RCA) 


17 


18 


19 


GIVE ME ONE REASON 

TRACT 'HAPT.'A\ lELEKTRAiKG) 


11 


17 


27 


ALWAYS BE MY BABY 

AIARIAH OWE* ICOLUMBIA) 


19 


20 


29 


IRONIC 

AUW^IS MCKISSETTE (MAVETnCK,HEPRISEJ 


20 


14 


9 


PONY 

GiNUWINE(550MUSlCt 


21 


19 


3 


LETS GET DOWN 

lONT TONI TONE TMERCURYI 


22 


23 


39 


BE MY LOVER 

lA BOUCMt IRCAl 


23 


22 


S 


!^^I'BAlT*ai>IOGE lUNIVERSALI 


24 


25 


20 


WHO WILL SAVE YOUR SOUL 

JTWH lAIlANIlCt 


2S 




34 


WONDER 

NATALIE MERCMANT ItLEKIRA'EEGI 



Recurrcnts we tilWa Mtucn Uavt appearefl cr tl>e Hot 100 
cft^n IcH 20 weeks and have dropped bekm tlw lop 50 



TITLE (hiblisfief LicenMij! Oit) Sheet Musk Dist 
W S UNDERGROUND (BMG. ASCAP/EMI Unatt. BMU HL 

17 ALL BV MYSELF (trie Camwn.BMl/SenesOt 
Pfi(>C,fam Irl l BMl^Hl 

16 BARELY BREATHIHG ([Xincar She*, BMimspp Doe. 
BML.'Careers-BMG, BMI) HL 

29 BIG DADDY (Dotal, BMl/Soul On SwI, ASCAP/tMl 
Apiil, ASCAP/Ridman, ASCAP) Hl^WBM 

37 BiTCK (Kissing Boatti. BMI/Wamer- Tamerlane, 
BMl'Hidiiei) Pun. BMl,>Sustii loo, BUI) WBM 

42 BLOOD ON THE DANCE FLOOR (Warner- Tamerlane. 
BMWomtia, ASCAP/Donnl. ASCAP) 

H CAU HE IFROM BOOTY CUU Qiimba, BMt'Sranl. 

BWOJndBas. BWWvrw ChappeL Wf/Iortta. ASCAPl WBM 
51 CAU ME mmu OappeR. PRS/EdiliDnA>t Into 

Mai:tc/l<filion BeanvPnvale Area) WBM 

3 CU7 NOBODY HOLD HE DOWN Uustin Comtn, eMI/Si«ailiill. 
BMITMI Apnl, ASCJf I'Am^nj ASCAP.'lul) So. ASCAf,'TlASH- 
VKK ASW.W. BeBia, ASW.'Biirw ASCAP5 HI 

M CAN U FEEL IT (WB, ASCAP/NefVDUs, 

SMI/Conmtalon. BMLWarrwt- Tamerlane. BMI) WBM 

50 CWUKE THE WORLD (FROM PICII0III1I0H);WB, 
ASOV^nterxope, ASCAP/f Ml Ctmstun. ASOP'Saus Loaded. 
ASCAP/IWyiTJfn Infl, ASCAPi'Carreis-WG. BMVWCAI HLWBM 

57 COME ON (FROM SET IT OFF) (B K. Lawreive. 

BMI/Wamer Chappetf. BMI/?0(W Watts, ASCAP) WBM 

13 CUPM (Aril. ASWP.'IMI tail, «i>Pifcawtnbi,ASCAP,i:.Sft, 
ASCAPillwn Vljics. ASOlf .'Juiltn CWfte ASCAPl II 

18 OA- DIP lEnc Timmons) 

87 DOG'S GET TO GO TO HEAVEN? [SyWesons. 
BMt/Steaifx Moblxn . BMl'IMI Qlackm»d. BMI) HL 

as DONT CRY FOR ME ARGENTINA (FROM EVIfA) 
(MCA. ASCAP) HI 

97 DOHT KEEP WASTING MY TIME (Ted-On. 
BMI/MarmatL ASOP/Aicbess. BMI) 

31 DOrunGO(LOVtllFROHSniTOFF)lO(canKdH9in. 
BHI/WilM. BWVSalaniJra, ASCAP.iOne 01' &«1n Hx. 
ASCAPi'Vffi. ASCAP.Belt Star ASCAP/Aimo ASCAP) WBH 

78 DONT STOP H0V1N' (MCA. ASCAPl HL 

34 D0N7 WANNA BE A PLAYER (FROM BOOTY CALL) 
Uoi^u AKAP.'Kiely. ASW.'twtuefsatioo Tee. 
ASCAP.iTMl B'atkwMC. BMI.'Rodney lerkms, BMlToray. 
SESAC'ig;?, SESAfHenchner. BMI) HiyWBM 

83 ESPN PRESENTS THE lOCK 1AM (VarKius PuWistw(s) 

23 EVERYDAY IS A WINDIK RQIO (Warner -Tsmerlm, RMl/M 
Ctw. BMlTrmtski. BMl'Wnen BMt'Ween* Stand, BMI) HGM 

19 EVERY TIME I CLOSE MY EYES ISony/ATV UC, 
BMI/Tcal,6MI) HL 

61 FAIIIH6 IN LOYEttS HARD ON THE KNEES) iSne. 
ASCAP/AemtatiDa. ASCAP^A ASUPrf Ml April, ASCAPl HI 

98 FKUr n (Ul Lute. BMVBigpe. BMI/OII Blackiraod. BMI) 
100 FIRED UP) (MURK. ASCAP) 

64 FIRESTARTER (EMI Vtrgir,. SSCAPiTJnfotplUBle Songs, 
BMl/Fsrtfcl Ecf^. BMl.7omba, BMI;MCA, BMil HLWBM 

5 FOR YOU I WILL (FROM SPACE JAM) (Kealsones, 
ASCAP'WB, iVSCAP) WBM 

49 FOR YOU (ColDur d, ASCAP/PSO. ASCAP) WBM 

14 THE FRESHMEN (SkI rit|H. ASCAP/IMI Aprri, ASCAP] HL 

88 FULL OF SMOKE (Poetry in Motion. BMI] 

49 GAHGSTAS MAKE THE WORLD GO ROUND (GariESU 
BDOSift ASCAP.'WB, ASCAP.-^Hal N Ruff, ASCAP/Base 
Pipe. ASCAP/Wamer-TamerlanB, BMII WBM 

32 GET IT TOCnHER (Chca Man. ASCAP/TVoss, Nitty & 
Capone. ASCAP/W6. ASCAP) WBM 

54 a(EnOUNE(AKnba.ASCAP/BOP.ASOV/Mie1eASCAP/Bnig 
IheNoce BUI/SDSoDe(Aniericin,BW/QIA(ri ASCAP/Ar 
Cordri. ASCAP.iThnnnn' Tantrvrs, ASCAP) WBM 

28 C.H.E.T.T.O.U.T. (Zomtia, BMI/Tt Kef^, BMI) 
9 HARD TO SAY I'M SORRY (Double Vir^. 

ASCAP/Wamer -Tamerlane. BMI/Ecat. BMI) HLWBM 
B9 HAVANA (Kenny G. »Ml^rrr/ATV lurws LLC. 

ASCAP/WallKwOfId, ASCAP) HL 

55 HEAD OVER HEELS (Sony/ATV Scnp. BUlRy«. 8M11I Wi, 
ASasPi'Zomba, ASCAP.'S^ U Wei. ASGAP/Xly s Jams 
LLC . 1, Unrtf. BMl'>jmpirit Bean, BMI) »\/HW 

48 HERE'S TOUR SIGN (CH THE PICTWE) Umn BMi^bW, 

BHi'^rp a fOfOnm til I. BHLVir^n Ti-tiH. BMII H 
1 HYPNOTIZE (B« Poppa. ASCAP/Jusbn Ccmbs, ASCAP,^! 

April. ASCAPTiWystfry SyMem. BMI/Almo, ASCAP/BadlH. 

ASCAP,<T}dno. BW'Tnte^^ininfi. BMI) HIvVfBM 
93 I ALWAYS FEEL LIKE (SDMEBODYS WATCHING ME) 

iSurrm AvEfnue tWl'Si^: P. ^ML'Srati By Ilie Pnund. BMI] 

24 I BELIEVE I CAN FLY (FROM SPACE 1AM) (Zomba. 
Bm/H KHIr, BMI) WBM 

59 I BEUEVE IN rOU AND ME (FROM THE PREACHER'S WIFE] 
iChanes Knppelman. BMIi'Malr Bardier BMI.'l^^nathan 
IIVM. EVtlin:!!! BM1,'tMI Sladiwod. BMI) MLWBM 

12 I BELONG TO YOU (EVERY HME I SEE TOUR FACE) 
(Mike s R,ip, BMII 

25 I DOMT WANT Tai LOVE HE SOME KIN (R K(«y, 
&(i /iynt3. BMi'lVi. BW'tlcsadida. BMl/Sailandia. 
t^f/kcK ASCAPi'HjylliinE. BMlToo True. ASCAP) MM 

51 IF TOMORROW NEVER COMES (Maior Bob, 
ASCAPyBMG, ASCAPl WBM 

15 IlL BE (Slam U VVtll, ASCAP/I«l)f's i*m L LC. BMiavrcAie 
And Under. BWI/Jutnpini Bean L L C BMI/li lulu. BMl/A La 
Mode ASCAPiliene Moore, ASCAP.itMl Virgin, ASCAPl HL 

62 I'M NOT FEELING YOU (Funhmastif Flei. ASCAP/Hetana, 
ASCAP.i'Silly. 6MI/S«juins At Neon. ASCAP/Bottc. ASCAP) 

21 IN m BED [Hiica EMbBmn net. filAlonfftude, mamia. 
BNL^UQ«t<i. BHI.Vlarrffr-TanMlM. BHlbebe-Eai. BW) WBM 

63 INSOMHU (LMI Btachwqod. BMlX^ampMn, BMlfiMG, 
ASCAP/Wamec Chappell, P«S.'WB. ASCAP) Hl/WBM 

30 I SHOT THE SHOIIFF (Znmtu ASCAP'Hiuse 01 Fun. BMLi337 
UC. ASCAP^Carmai, ASCAP.'TWVam, ASCAPffrtty-SH Hope 
Road. ASCAPiOM, ASCAPrDfffiyn inn. ASCAP) ML'WM 

81 IT'S MJIIGHT. IT'S OK (Ahalella. BMI/Warrter 
Tatnerlam, BMI/Xan|amino. BMI) WBM 

95 ITS IN YOUR EYES (Phil CoIIptis. PRS/HiI & Run. 
PRSyWarnrr lamerlane, BMI) WBM 

79 I WANNA BE THERE (EMi Apnl. ASCAP/Tosha, 
ASCAP/Shapiro Bernstein i Cc., ASCAP] 

4 I WANT TDD (Roi^i Cut^MI Australia Pty Ltd ) HL 

52 IA2ZY BEUE (Otjiani^ed Noi/e. BMI/Hilco. 
BMI.'Cltrysalis. ASCJtf.'GiwI Boofy. ASCAP) WBM 

65 JUST ANOTHER DAY (Windswept Pacilic, ASCAP/FuR 
Koei. ASCW^l WBM 

96 liSnW (MirOU Ua IT (Pnuteu BMLiSlhtn kriUn BUl'tot t 
liSCAP.'VltSK Gxpcrjft^i Ot Ament* BWlThe Pnw l( BMJK 

4« LET IT GO (FROM SCT IT OFF) (Human Rhytfini. 
BMI..T)3aa'". ASCAPi'Tal Hat. ASCAPl 

43 LET ME CLUR MY THROAT (Kool ASCAP/CLR 
ASCAPi-WB. ASCAP) WBM 

S2 A UTTLE BIT OF ECSTASY IRIrythm, BMI) 

6 MMMBOP (lam N Bread. ASCAPAteavy Harmony 
ASCAP) WBM 

11 MT BABY DADDY (Peppfr Drve. BUt'Raw Cast, ASCAP.'EMI 
April, ASCAP.'SlBH Chest ASCAP/Hbj^ Hamwy, ASCAPl HI 

3fi NAKED EYE (EMI April. ASCAP/Giand Rorat. 
ASCAPtIuscwus Jackson. ASCAP) HI 

45 NOBODY IKerth Sweat. A5CAP,'YrB,ASCAP.m 

ASCAP i^coHsville. BMIt'LMi Blackwood. BMII HiyWBM 

47 HO OtGGITY (Oovil ASCAPi^omQa. ASCAP.'Chauncey B^k. 
^SCAP.iSnwtjn Sour>ds ASCAP.'Outwipon. ASCAP/SIDI, 
BHLSorii.'AT^ lunB LLC, ASCAP-WB ASCAP) WBM 

92 THE OLD APARTMENT (Treat Baker SOCAJii'YVB, ASCAP) 



Billbcxird 
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Hot 100 Singles Sales 

Compiled (rom a national sample of POS (point o( sale) equipped retail stores and rack outleb wtiich repod 
number of units sold to SoundScan. Inc. This data is used rn the Hot KX) Singtes ctiarl. ^^"^^IfT* 


t 

X 


§ 
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TITLE 

ARTIST (LABEL'PROMOTlON LABEL) 




1 THIS WEEK 1 


* 

i 




TITLE 

ARTIST (LABEL PROMOTION LABEL) 








★ ★ NO. 1 * ★ 




31 


36 


5 


JAZZY BELLE 

0UIKA5I ILAFACLAHtSTAI 


1 


] 


3 


HYPHOnZE 




39 


33 


8 


GHETTO LOVE 

DABWTFEAI I-B07 ISO SO DEF/OXLIMBWI 


2 


2 


16 


win 1 iwcuuT nijLU mc ia/wn 

PUFF CADOV iFEAT UASEl IBAO BOV/ARfSTA) 




n 


44 


3 


STARING AT THE SUN 

U2 (ISLAND 


X) 


4 


4 


MX DMOT UMjL/I 

(tKOt i 'Hi HU'.' ilCiSf'^-' :H'\out JHi-U 




41 


43 


9 


HEAD OVER HEELS 

ALLUF(L FEAT NAS jTRACK MASTERaCRAVEl 


X) 


25 


2 


MMMBOr 

HANSON imtRCUR-l 




42 


35 


29 


UN.8REAK MY HEART 

TCNl DRMTON . . f ARISTAl 


T> 


5 


10 


1 DUUHb lU lUU ItniiT IIK 1 au IWR TKLtJ 

ROME 1. /. 




43 


34 


9 


STEP BY STEP 

WHITNEY HO^JSTON I'.Hi iIA 


X) 


7 


n 


MARK MORRISON lAIlANriC) 




44 


39 


11 


FULLING IN LOVE (IS HAM) ON THE KNEES) 

AEflOSWiTH ^COLUWaiAl 


7 


6 


12 


rWiU tKl aAT 1 Pn awKKT 

AjynrFAT pnrflcrrrBAiuwACfiARisTAi 




49 


40 


7 


VOUR WOMAN 

WHITE TOWN l((HILLIANTyCHRySALIS/tMll 


( 


10 


10 


1 WANT YOU 

SAVAGE GARDEN tCOLUMBIA) 






65 


6 


ONE NIGHT AT A TIME 

'jLOI.'jL tTFA I iWlAi 


9 


8 


9 


rVn TwU 1 WILL 

MONICA Mi:*'Dl,'iSARH[R S.^ifJSEr.AIL'.Mii:: 




® 


52 


5 


BiamYStENCE FIAJ MCLYIE CASTAESITES 


10 


9 


S 


faat^n w iuvmcuimuF MiwrRCucrri 




41 


46 


16 


FIRCSTARTER 

PSOCWT (XL ).",■(. MAVFP.tCWABNEB BfUS 1 


ID 


12 


11 


f i?|Sd BOTrtBISTAt 




49 


42 


9 


REQUEST LINE 

ZHANE (ILLF: V.'. T.'':iFO/.Nl 


12 


3 


16 


WAHNJWE 

SPICt GIRLS (VlRtyN) 




99 


41 


9 


I'M NOT FEELING YOU 

YVEITE MiOELE KOUCVRCA) 


13 


11 


8 


1 SHOT THE SHERIFF 

WARREN G (G FUNK^DEF JAMMERCURn 




SD 


— 


1 


BITCH 

MEREDITH BROOKS ICAi>ITOl) 


14 


13 


18 


IN Ml DbU 

Dfn) HILLdSlANO) 




92 


47 


IS 


NAKED EYE 

.L/:.Lll..l,■^)*CKSONl^.«AI«; (AL'.'A Witt 1 


IS) 




1 


G.H. E.T.T. 0 . U .T. 

CHAN&IMG FACES ^BiG BEATATLAMICl 




93 


49 


9 


TALK TO ME 

WILD ORCHID tncy. 


3© 


16 


17 


FREA?? NASTY IKARD M0OttTOWR,TRIADI 




m 


58 


5 


TOO LATE. TOO SOON 

JON SECADA (SBK'EMI) 


17 


14 


23 


TUU WtKC. MtAfll rUK NIC 

JFWfL (ATlANT[Cl 




® 


59 


3 


STOP THE GUNFIGHT 

'suTiiir Y;i':o:((>!iF,i«f!iwMnEiswict 


m 


20 


5 


WHERE HAVE ALL THE COWBOYS QOHtt 

PA'JLfl CC.L ; M*Gr;.WARNER BROS.) 




s« 


45 


7 


EVERYDAY IS A WINDING ROAD 

SHE"TL CP.vw lAAMl 


IS 


27 


4 


THE VERVE PIP£ii-ii:Ai 




97 


53 


12 


THE THEME UT S PARTY TIME) 

'LEE ^ ■'■'.I INF.'ERSALJ 


20 


15 


10 


BIG DADDY 

HEAVY D lUPTDWrrlJ'* viH^ftLi 




91 


56 


8 


BARELY BREATHING 

DUNCAN SHEIK ■■-[.MlTtCi 


2D 


37 


2 


DONT WAMMA BE A PLAYER 

JOf . iiv. 




99 


48 


7 


SHO NUFF 

IElAiE*r EK>lT8»Ui)0SISW«KLiLWlAIMTl^ 


22 


24 


7 


1 OONT WANT TOil LOVE ME SOME HIM 

T0*4l BRAXTON ILAFACt.' ARISTA! 




eg 


62 


4 


INSOMNIA 

FAITtlLESS IARISTA1 


23 


17 


13 


uti II llAitlncK 

70? iBiv iaworowNi 




01 


51 


21 


COLD ROCK A PARTY 

MC LYTf lEASTWESTJEEGI 




2e 


7 


FOR YOU 

K.ENNY LAniMORt I(X>LUMBIA1 




02 


60 


6 


Sfcuclifaocic/BCAj 


2S 


18 


13 


WnAI 3 UN lUNninl 

MONTELL JORD^H jrr lAU.MERCURV; 




03 


55 


12 


SAY... IF YOU FEEL ALRIGHT 

CRYSTAL WATERS iMrHr.jRr, 


20 


19 


7 


ALL OT MTotLr 

Cfur.c f; '.'IN M'"- 




04 


50 


13 


PLEASE DONT GO 

NO MERCY lARISTAl 


27 


22 


7 


YOU DON'T HAVE TO HURT NO MORE 

MINT CONDITION iPERSPtCIlVL'AAMl 




09 


63 


11 


DO G'S GET TO GO TO HEAVEN? 

RKH! = 1 '"..A'.: -ii; CS'IKF JtHVETOlim 


21 


21 


15 


DJKtXH iClRiMlfRICANWARNfR BROS I 




00 


54 


20 


1 BELIEVE IN YOU AND ME 

WHir'tfy h::',isii.'N iaristai 


S) 




1 


TONY TONI TONE IMtRCURV) 




(SD 


67 


4 


IF TOMORROW NEVER COMES 

LOOSE :lLi. Jll LM( EASI,VLST'Et(;: 


w 




1 


BLOOD ON THE OANCC FLOOR 

MCMAfL JACKSON lEPIC) 




01 


57 


21 


SPACE JAM 

J lO OTY CUS ' A'^'JiF, Sj)6£I tfi EOT AIlA.'CHi 


31 


29 


7 


ONE MORE TIME 

REAL Mli:l - .nil ;:AI 






69 


3 


PULL UP 3#r(/TVt 

CHHISTICN RX ^ ItllA'CEF mV'-Km^l 


32 


23 


10 


LET IT GO 

RAV J IFASrwrST FEf, 




w 


71 


2 


THArS RIGHT 

CJTUFUT I»rfDI(H[HtMinE)MMII.<lltaSStMl 


93 


32 


12 


HERE^ VOUR SIGN <GeT TK PICTURE) 

Bii -^aiL Ann snon aitsi nws HTT MNHji BOS : 




71 


61 


16 


ONI, ON 

ERYKAM EIADU (KEDARiUNIVERSAL) 


3) 


38 


5 


SECRET GARDEN 

BRUCE SPRINGSTEEN iCWUMBlA; 




m 


— 


1 


UNTIL 1 FIND YOU AGAIN 


3S 


31 


10 


GANGSTAS MAKE THE WORLD GO ROUND 




23) 


— 


1 


FEEUN' IT 

JAY-Z A KL.AF'HKiKHY 


30 


28 


15 


EVERY TIME 1 CLOSE MY EYES 

BABYFACE ■ ■ 




74 


72 


2 


G.O.D. PT. Ill 

MOBB DEEPILMJOHCAJ 


37 


30 


22 


1 BEUEVE 1 CAN FLY 

R KELLY (WARNER SUNSETFATUMTICJIVT) 




79 


70 


14 


1 UWAn FEEL UKE (SONESCOrS WTIKIW HE] 

TKLKA' l(f CPilAf MFMIUSTEPPllKilMTmEnPI) 



O Records with the greatest sales gains. t,i 1997, Billtxiart/BPI Communications and SoundScan, Inc. 



33 ONE MORE TIME (Covyrieftt Control] 

6€ ONE NIGHT AT A TIME (EMI Blachwood. BMIAkilly 
RojBrs BMfSong Island. BMI/lite s A Pdch, 
ASCAP.'T^eon Sfcy. ASCAP,T1iCP R(w. ASCAP) HL 

84 ON & OH (DiviiKi Pim|i. ASCAP/Tntes 01 Kedar, 
ASCAPyBMG, ASC^AP/McftaotBr. ASCAP/MCA/MusK 
Corporation 01 America. BMI/McNootDi, BMI) Hl/WBM 

35 OOH AAH... JUST A LIHLE BIT (Peermusic. BMt/TX, 
BMI) WEUit 

72 PLEASE DOHT GO (Far M V , ASCAP/BMG. ASCAP) ML 
71 PRECIOUS DECLARATION (Sueartuu. BMlWarner 

Cr)3()pell. BMI) WBM 
6> REOIKST LIME (9 th Tdhti. ASCAP/Nughtr, ASCAP.Ya fa. 

ASCAP/TWtfiaUliXtjOo. ASCAP.i^ltdi-0 Val. ASCAPiWB. ASCAP) 
T RHURH Of THE MACK (Perlect. BMI/3PZ. BMI/Gf MAJ 
M RUNNIN'(EMIA«ril ASCAP/Bee Mo Easy. 

ASCAP.'Justin Combs. ASCAP/Big Poppa. ASCAP) HL 
70 SAY... IF YOU Fta ALRIGHT (EMI AfVil. ASCAP^Iyle 

lynw. ASCAf'.'Ciy5lalW3tBil ASCAP^T»mou5. ASCAP/Sl«l 

CheM ASCAP.TMI Blachvraod. BMlVving. SMI) HL/nBM 
22 SECRET GARDEN (Bnice Spnngsteen, ASCAPl WBM 
S8 SHO NUFF <Monev-N-Th«-Poclid- ASCAP) 
7S SILENT AIL THESE YEARS (SwonJ And Stone. ASCAP) 
3fi SIARIHG AT THE SUN ISangv 0( Pc^yGiam fcit'l. ASCAP) M. 
H STEP BY STEP (FROM THE PREACHER'S WFE) 

^Lctl!^L^^a. ASCAI'.''BMG ASCAF') HL 

73 STEP INTO A WORLD (RAPTURfS OaiGHT) dmba. 
ASCAP.'BOr, AStAP.CIirywliS. SSCAP.IiiitwiMy, BMI) VfflM 

77 STOP THE GUNFHjHI (Rap ConnecHon ASCJiP/Spec 
TvwNe. ASCAP/e S P , ASCAP/EMI Apnl, ASCAP/lustin 
Conbs, ASCAP/Big Poppa, ASCAP) 

74 SWEET SETT THING (OOP BMI) 



61 TALK TD HE (Arnato. ASCAP/Sory/ATV Tunes LLC. 

ASCAPi'Wild Orclw), ASCAP/House 01 tllis, ASCAP/MCA. 

ASCAPi'To Kill Too, ASCAP.'IMI Apnl, ASCAP) HL 
79 THAT'S RIGHT (Santron. BML^hris lones. BMI) 
67 TK TlOE (IT'S PUm TIMO IT Ln SHlGuccirr 

ASCAP'M,itor, Si!ttm BMI.OjW tWicnai, ASCAP.iGW li ASCAP) 
44 THINKING Of YOU IPolyeiam Inl I. ASCAP/Tony Toni 

Tone, ASCAPmay 2 Quik, ASCAP-^SIB. SMI) 
41 TOO LATE. TOO SOON (Flyte lymo, ASCAP/Toroipi 

lmi)..iilc-il BMI.IMI. HMiaMlA(iril ASCAJ') HUWBM 
20 UN-BREAK MY HEART {ftealsodgs. ASCAP) W»i< 
S3 UNTIL t FIND YOU AGAIN (Ctn-Boy. ASCAP) 
ID WANNABE (Full KiMt ASCAP/Wmdswept Pacrhc, 

ASCAP/Polyitram liit I. ASCAP) HUVTOM 
» WHATEVA MAN (Enck Sermon. ASCAP;7onit>a, 

ASCAP/Funhy HoUe. ASCAP) WBM 
39 WHArSONTOHKHTtCrtrY^los.ASCAP/Mo Swanc 

ASCAP/SwiOK Mob. ASCAP/1 Ml April . ASCAP/6*). 

ASCAPiDeSwing Mnb, ASCAP) HL^WBM 
8 WHERE HAVE ALL THE COWBOYS GONE? (Hinglacs. 

BMI.'lii'>iRn BMII Hi 
91 WITHOUT YOUR LOVE {Upstairs, ASCAP,1eiJ Sled, 

ASCAP/Angelma ASCAP) 
38 YOU DONT HAVE TO HURT HO MORE (Mint t actory. 

ASCAIVLMI April, ASCAP) HL 
2? TOUR WOMAN (MCA) Hi 
2 TOU WERE MEANT FOR ME (W«iily Tooth, 

ASCAP.'Polio Boy, BMnhwd Stoiy, BM(fl«6. ASCAP) 

WBM 
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BdbocKyunjQOSINIiLK^ 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED. AND PROVIDED BY 



ilifiir 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS 0'. 
CHART 


TITLE ARTIST 

PRODUCER {SONGWRITER} LABEL A NUMBEIVPROMOTION LABEL 


PEAK 
POSITION 


d) 


1 


2 


3 


* ♦ * No. 1 ★ * * 

HYPNOTIZE 2»«ksi<(to.l * THE NOTORIOUS B.I.G. 


1 


2 


3 


3 


24 


YOU WERE MEANT FOR ME • ♦JEWEL 

UMt'-' ■ ,. t.Vi , ir; IC! ATUNTIC 87021 


2 


3 


2 


1 


16 


CAN'T NOBODY HOLD ME DOWN A' ♦ PUFF DADDY (FEATURING MASE) 


1 


Q) 


5 


6 


11 


1 WANT YOU • ♦ SAVAGE GARDEN 

C nSI-E^ 'i ! ■ .ONES) (C)(D)n)(XJ COLUMBIA 78603 


4 


5 


4 


4 


9 


FOR YOU 1 WILL (FROM -SPACE JAM")* ♦MONICA 

D FOSTER [l AARHLN) (CHO) ROWOV/WAfiNER SUNSET 8700a>ArLANTlC 


4 


CD 


16 


- 


2 


MMMBOP ♦ HANSON 

THE DUST BROTHERS II T "A\5i \ / HA\SON) (QID) MERCURY 5TJ2tl 


6 


CD 


? 


8 


11 


RETURN OF THE MACK • ♦ MARK MORRISON 

1. ■. • LH LL V '.■ ' • .CHILLI (CKD)u: IL ATLAr.Tir 


7 


CD 


9 


10 


5 


WHERE HAVE ALL THE COWBOYS GONE! ♦ PAULA COLE 

PCOLt !C)lDI(TI(VHXMMAG0 17373WARNERBROS 


8 


d) 


8 


9 


12 


HARD TO SAY I'M SORRY • ♦ AZ YET FEATURING PETER CETERA 

UACiT..-.. .. .1 - ..1:.. .(• LLTERA.O FOSTER! ICKD; iTi-v 1 X i LAFACE ; 4: : 1.'.v»i'iTA 


8 


10 


6 


5 


16 


WANNABEA ♦SPICE GIRLS 

&U.NNAI<Li.hjW- ^PICE GIHLS.SIANNARD.HOWEI iCIID.iI. . VIRGIN 18579 


1 


11 


10 


15 


4 


MY BABY DADDY ♦ B-ROCK 8. THE BIZZ 

BAGEL : - V".^-ITr.7. M.r*/.* (CI IDKT| (X) TONY Wf RCTaEil.AI ACfc ?47a,AR15I A 


10 


QD 


15 


18 


9 


1 BELONG TO YOU (EVERY TIME 1 SEE YOUR FACE) ♦ ROME 

Cr.'. :i... ■ V MERRin IC.ERALD BAJLLEHGEAUl [O CDKV) RCA 64759 


12 


QS 


20 


21 


11 


CUPID ♦HZ 

A HENNINGS >t[NrnNGSC SILLS O.JONES.M WITH,?,! SCANDRICK.Q PARKERI (CI :DJ IV;- BAO BOY -'V^ri .'.AKIblA 


13 


® 


31 


33 


12 


THE FRESHMEN ♦ THE VERVE PIPE 

J J PUir, . HARRISON (BVAMOER ARK) (CnCI U:; RCA 6473A 


14 


li 


12 


II 


13 


I'U BE • ♦ FOXY BROWN FEATURING JAY-Z 

POKE L TONE .5 CiiH.*R.J C QLA'lLR.i J e*RS(SAWNBUSH,ltM0OfffJ iCl lOl ;T| VIOUTOftCLF Ml f .'Jt. i.T,ltKJ|P' 


7 


16 


19 


20 


24 


BARELY BREATHING ♦ DUNCAN SHEIK 

R.HINE iC CHii-:i ICl ;u ATLANTIC 67027 


IE 


17 


11 


7 


; 


ALL BY MYSELF ♦ CELINE DION 

C f JiiLi^ :t iCA-^MLN.S RACMMAWINOFf) !Cl [Dl IVI 550 MUSIC 78529 


4 


QD 


25 


26 


19 


DA' DIP • ♦ FREAK NASTY 

IRI 'V. NASTY 'FREAK NASTY) (C) (T) «l HARD MOOD.-PCii--- R 0112 TRiai; 


18 


19 


13 


13 


15 


EVERY TIME 1 CLOSE MY EYES • ♦ BABYFACE 

6ABYFfiC£ .lEiASYFACEi (0(D) . '.i^'H "-1-' 


6 


20 


14 


12 


29 


UN-BREAK MY HEARTA ♦ TONI BRAXTON 
0 FOSTER 1 . .'I 'J (CUD) (Ml (T) CV) 00 LA- - L . : . . . . r l.-. 


1 


21 


17 


14 


18 


IN MY BED* ♦DRUHILL 

OSIMIAONS . .1.. .-.-J R B.STACY.D.SIMMONSl '.d !. i.l.'".: 


4 


® 


22 


23 


15 


SECRET GARDEN ♦ BRUCE SPRINGSTEEN 

B -hii..-,f.T^E\ i;.-JCiau.CPL0TKIN(BSPRING5TEENl ICl IDj C^l iXi COLUMBIA 77847 


22 


23 


18 


16 


7 


EVERYDAY IS A WINDING ROAD ♦ SHERYL CROW 

Sr.RiT.ViCR^W, TRr.TT.D WaCLtODi '0 iDl 'IV.i A4M i^032 


11 


24 


21 


17 


22 


1 BELIEVE 1 CAN FLY (FROM "SPACE JAM") A ♦ R. KELLY 

R KELLY IH KELLY] tC) ID) (THV)«I WAflWtR SUNSET.ATl ANTIC 4242?,') 7E 


2 


d) 


28 


28 


7 


1 DON'T WANT TCVI LOVE ME SOME HIM ♦ TONI BRAXTON 

I. M 1 . 'l(RAElLYAMAIMI'.j r, SIlV.ART.SOBlSHOCK.imBUN; tO (0) lAFAO 2422WARISTA 


25 


® 

27 


30 


30 


3 


STARING AT THE SUN * U2 

FLOOD . . I-ti EDGE) (CI ID) «l ISLAND 8549 72 


26 


23 


25 


7 


YOUR WOMAN ♦ WHITE TOWN 

J.HISHRA J MriHR^i ICl ID) iV) BHiLLIANILCR" ' ..'.1 .i .h,, ... :i..; 


?3 


® 


NEW^ 


, 


* * * Hot Shot Debut ★ ♦ ♦ 
g.h.ett.o.u.t. ♦ changing faces 

R.KaLY (H.KEUY) (C) IDJ fri BIG BtAT 980?feAUANTIC 


28 


2i 


26 


22 


10 


BIG DADDY • ♦ HEAVY D 

r DOFAT HI i\vYO(rDOf AI HIAVY D H BRO'^VNl (C) (Dl (T) UPTOWN 14 J'JI V^ RSM 


18 


30 


24 


29 


8 


1 SHOT THE SHERIFF • ♦ WARREN G 

WARREN SiB fMRlEY M-.-IDS' ■ I "',. MIH) (Q (OHT)G FUNILDEF JAW ' ' r.r.T Mi R ll-r V 


20 


31 


29 


24 


27 


DONT LET GO ILOVE) (FROM "SET IT Opr) A ♦ EN VOGUE 

ORGAMEED f)0i7E - .-.R .Tr. '.i. .-1. .tMARIiN W.^v ETHERIDGO iC) !D1 (Ml (Tl IV, 'IKI EASTrtEST -.-^ ; EEO 


2 


32 


27 


19 


13 


GET IT TOGETHER • ♦ 702 

D JONES ri c\| .i (C)(D)(V)BIV10R^'>:i2WQT.i^V) 


10 


33 


33 


27 


7 


ONE MORE TIME ♦ REAL MCCOY 

J ,vnG .1 1/.' TMORAN IC )( C: If,','. 1 WIND R ARGQVIT7i (C) (DMT) 1 Kl ARISTA 13328 


27 


® 


45 




2 


* * * Greatest Gainer/Sales ★ ★ * 

DON'T WANNA BE A PLAYER (FROM "BOOTY CALL") ♦ JOF 

RIIRK'.-,. iM.\.: . CMNM r.\R I RH'JC. .i TEJCDA M.WlLHAMS) (Cl (01 JIVE 42450 


34 


35 


35 


34 


24 


OOH AAH... JUST A LITTLE BIT ♦ GINA G 

S ROOWAY iS lAUBE S RODWAY) (C) (D) IT) (VI U) ETERNAL :74e.WARI,ER BROS 


12 


36 


37 


36 


21 


NAKED EYE ♦ LUSCIOUS JACKSON 

11 1 .-.NC . T T'ANGURIAN.J CUNNIFF IJ.CUNNIFT) (Cl (Dl ITl rvi iXj GRAAID ROYAL 5661 R.'CARiTuL 


36 


® 


50 


57 


3 


* * ♦ Greatest Gainer/Airplay ★ ★ * 

BITCH ♦ MEREDITH BROOKS 
GE2AX •■]■:'■'■■■ -I-I-. (CJ (XI CAPITOL 58634 


37 


36 


32 


32 


7 


YOU DONT HAVE TO HURT NO MORE ♦ MINT CONDITION 

MINI M ■ ■--.!,■. (CKD! IT) (V) IX) PERSPECTIVE 587W4.A.t).1 


32 


39 


34 


31 


13 


WHATS ON TONIGHT ♦ MONTELL JORDAN 

D£VAME|UJC«0AN.DEVANTE.J E J0«ES1 (CKOKTI DEF JAM ' ; ' 'i i i' ■ 


21 


® 


40 


46 


7 


FOR YOU ♦ KENNY LATTIMORE 

li 1 -Ml *. hll..i.l.': (CUD) C0L1J!,1S1A 73456 


40 


® 


41 


44 


9 


TOO LATE. TOO SOON ♦ JON SECAOA 

1 IV 1 . KAURIS' 1 T IIWIS.JSLOLDX) ICl iD,. i ' . 58K -l.RhCR. F.I.C 


41 


® 


NEW^ 


1 


BLOOD ON THE DANCE FLOOR ♦ MICHAEL JACKSON 

I.'..' - ■. " . . ■! ' . ' ' RICYI (C) (01 a) IVI IX) EPIC 78007 


42 


43 


36 


38 


15 


LET ME CLEAR MY THROAT ♦ DJ KOOL 

OJ'ii 1 DERBY r .11 (C) FT) (Xl CLIVAMERCAN 17441 V)AR-r:r BROS 


30 


® 


NEW^ 


1 


THINKING OF YOU ♦ TONY TONI TONE 

TCwra«r . ■ : ,y. ■ y- ■ jiiMlFi ^tO^iff AG(^£H,IIHOCG£$i ICliD;|- . MEROJH* 5)43)12 


44 


4S 


39 


39 


32 


NOBODY A ♦ KEITH SWEAT FEATURING ATHENA CAGE 

K SWEAT (K SWEAT SCOTT) IC) ID) iTl (V) (Xi ELEKTRA • l. ". .L| ., 


3 


46 


38 


35 


10 


LET IT GO (FROM "SET IT OFD ♦ RAY J 

K CROUCH IK CROlJCIt.G MCKINNEY.R PENNONl C i ,C; '.(i Tl IX' EASRVEST - '.JU'.. LLi. 


25 


47 


42 


41 


31 


NODIGGITYA ♦ BLACKSTREET (FtAIUKING DR. ORE) 
l-ii.E(,w)iLWwiir^i.Ei,:-4W[ax:.LWA.iEPS.*STEY(xRr,w.c*ii-.-.i;. ; ^;"-L- : . > : i. v - ■ ktebsccpe 970)7 


1 


46 


47 


43 


12 


HERE'S TOUR SIGN (GET THE PICTUIE) ♦ BILL ENGVALL WTTH SPE(aAL QUEST TRAVIS TRin 

S REUSE IS ENGVALL.S ROUSE.R SCAIFEi Cl (D) IVI WXRNER BROS. 17491 


43 



THIS 
WEEK 


. ^ 


2 WKS 


WKS ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL & NUMBEfOPROMOTWN LABEL 


PEAK 
POSITION 


49 


44 


40 


10 


GANGSTAS MAKE THE WORLD GO ROUND ♦ WESTSIDE CONNECTION 

ICECUBE ^- - : "c T rn i . .-Rr-pi ic: iD-..,Ti iFNCH 1- ■ .. - 1 1 I. -il. 


40 


SO 


48 


50 


43 


CHANGE THE WORLD (FROM "PHENOMENON") • ♦ ERIC CLAPTON 

BABYFACE" '■ . ■ 1 . W KiRk;-X-RICK1 !Ci._ . . . 


5 


® 


53 


59 


8 


IF TOMORROW NEVER COMES JOOSE 

L PE*T E 1- 1£E K BLXZ- CF.RCCkSi (C) (Dl (X) FUVOR UMT EASTWEST Wl RhTEG 


51 


® 


52 


53 


5 


JAZZY BEaE ♦ OUTKAST 

ORGANIZED NOIZE jRi^N ZED NCiZE.A BEL JAMIN A PAHONl (0 {Dl (T) (XJ LAFACE 242247ARISTA 


52 


® 


68 


73 


4 


UNTIL 1 FIND YOU AGAIN ♦ RICHARD MARX 

R MARX ' . (C) (0) (V) CAPITOL 58633 


53 


54 


46 


42 


8 


GHETTO LOVE • ♦DA BRAT FEATURING T-BOZ 

10.. -"^1 BR'.- . ■ : 1 s.COiEANMOiL E€aWI«.CAIDO£NHCUFtH.SH(X>(£E, (Q iB) i ' 1 1X1 K SO DEF 78S27,C0LIAJ6A 


16 


S!i 


51 


45 


9 


HEAD OVER HEELS ♦ ALLURE FEATURING NAS 

■:tIO«'.' -•l'F.):«:SSEXRN;S..(CL"'1E=MA'.LW4jSW:iTFt ICl ICl iTl TBACX UXjTEI'S TSSZZCPArt 


35 


S6 


43 


37 


9 


STEP BY STEP (FROM THE PREACHER'S WIFE! • ♦WHITNEY HOUSTON 

S.LIPSONi.\,!NNC. (OIOKM) ■ (X).M.- 1 , 


15 


® 


67 


67 


5 


COME ON ♦ BILLY LAWRENCE FEATURING MC LYTE 

D ALLAMBY 18 LAWRENCE D ALLAMBY) (0 (01 (T) (XI EASIWEST 64239EEG 


57 


® 


58 


64 


10 


CALL ME ♦ LE CLICK 

tl.L'.M. ....'^ AljlfcMl-'Ml)!^ ■l)lL:jllXNN,CASXW,UlSAA*A'iN".SEiXT(?Ht'NESl C. 'J IT L lOCi: 4(";f.RCL 


58 


S9 


59 


54 


20 


1 BELIEVE IN YOU AND ME (FROM THE PREACHER'S WIFE*) A ♦ WHITNEY HOUSTON 

O.fOSlER 1 - (C-(DHM)(T1(V1(XIARISTA 


4 


60 


54 


47 


11 


FALUNG IN LOVE IIS HARD ON THE KNEES) • ♦ AEROSMITH 

KSHIRLEY lb '■< .ER,. REfiRI.G.BALLARD) (CJ (01 (V) COLUMBIA 784W 


35 


61 


57 


51 


11 


TALK TO ME ♦ WILD ORCHID 

J,VA^'Ji)i..-,RfAiR.D FRANK lAARMAIO.J.VASQUEZ.TSHlUK.M iLl.U' ■ .■,RCA64777 


48 


62 


55 


48 


12 


I'M NOT FEELING YOU ♦ YVETTE MICHELE 
FUNKMASTER FLEX IM BRYANTJ SYLVESTER F HARVEY) (C) IDi (Tl LCXJD 64790RCA 


44 


® 


65 


70 


7 


INSOMNIA ♦ FAITHLESS 

R.:i|. | . I-i- BLISS MAXi JAZZ.ROLLO.StSTER BUSS) (CKDKT) ■ ARISTA 13332 


63 


64 


60 


60 


17 


FIRESTARTER • ♦ PRODIGY 

l,MO*Ur '.■■^CI?XAC^Cl£YJ-ECZ«"FW«EYJiy«WlXaHJ lEl3ilT,[llIlWJ1V»)i". . 


30 


65 


SI 


62 


12 


JUST ANOTHER DAY ♦ JOHN MELLENCAMP 

UnLE BASTARD - M-ILlNCAVPi (0 ID . MEFKJRy E78)^:6 


4$ 


® 


87 


76 


6 


ONE NIGHT AT A TIME GEORGE STRAIT 

T b~ V.'. . . 1 t .-:r ' :-. R CODKi 1 .■MCA 55321 


66 


67 


64 


61 


13 


THE THEME (IT'S PARTY TIME! ♦ TRACEY LEE 

[-)■.: ""1 - " .;i r" i • .-.■.^ENXC.RARMDH.c.tiwraEONjiLOYOi laiC'iTiBisiaai". ..^i'..!-"^; 


55 


68 


56 


55 


9 


REQUEST UNE ♦ ZHANE 

MY CEE C i.lCRTY IR NE(7FVIliE,X.GEL0 UGHTY.N ASHFQdD.VSIMPSON) (Cl (Dl IT] (B IlilOWN 86361 AMO'CAN 


39 


69 


66 


66 


10 


HAVANA ♦ KENNY G 

KENNY . W AFANXLSIEFF * D.', • ) V. .'.i l.\;..SIEFF| (C) (01 IT ' ■ ARISTA 13326 


66 


70 


62 


56 


12 


SAY... IF YOU FEEL ALRIGHT ♦ CRYSTAL WATERS 

. lAi.i T LEVilS i ,. ^ ivHITE.AMCKAY.X.WILLiSI iCliDlT v MERCURY 5)8943 


40 


71 


72 


65 


6 


PRECIOUS DECLARATION ♦ COLLECTIVE SOUL 

E ROLANO r R1.M.C, iCi :. ATLANTIC 83003 


65 


72 


63 


52 


14 


PLEASE OONT GO ♦ NO MERCY 

FMPli -1 .T' I - i' .' r. I ■. " M .;PP|FGATri ICl 10) ITl VI IXl ARISTA 1 3304 


21 


® 


80 


82 


6 


STEP INTO A WORLD (RAPTURE S DELIGHT) ♦ KRS-ONE 

J.WEST 1 ■ .1. ' : WESIl. ...... iTiJIV£42«?* 


73 


® 


77 


83 


4 


SWEET SEXY THING ♦ NU FLAVOR FEATURING ROGER 

G.ST CLAIR A C"..JSTA.J GUILLORYl (CliDIHHn ■ REPRISE 1 7402 


74 


75 


78 


80 


8 


SILENT ALL THESE YEARS ♦ TORI AMOS 

D SIGERSON ■ " (C [ ATLANTIC 83001 


70 


® 


NEW^ 


1 


1 WANNA BE THERE ♦ BLESSID UNION OF SOULS 

11.' 1 'ICE.EMOSIA.E HECOESI 1' 58643 


76 


® 


84 


89 


3 


STOP THE GUNFIGHT TRAPP FEATURING 2PAC. NOTORIOUS B I G. 
IRARR . ■ - NOT0«K)US 3 1 0 J PARKERl ICl DEFF TRAPP ■ '."i i.' i. 


77 


76 


76 


71 


16 


DON'T STOP MOVIN' ♦ LIVIN' JOY 

Vic'.R.i ..mI.i DJ iv.i'l.R.il.DiGGSi iC.'DiT iX UNDISCOVERED'-'.. 


67 


® 


83 


86 


6 


THATS RIGHT ♦ DJ TA2 FEATURING RAHEEM THE DREAM 

T MCLNTOSH 7 yCLMOSHl iC ' .; -Rl .i .v^. : i .--..i.-r.' 


79 


® 


85 




2 


FEELIN' IT ♦ JAY Z 

SKI .■■.■■! .'. I.I ,C, 'Tl ROC-AJELLA ; JC"; ^R :R I' 


80 


11 


71 


69 


16 


ITS ALRIGHT. IT'S OK ♦ LEAH ANDREONE 

R I.I .•■ ■". R ',-;i>tRi . L RCAii'..CJ 


57 


62 


74 


79 


6 


A LITTLE BIT OF ECSTASY ♦ JOCELYN ENRIQUEZ 

G GUTIERREZ ... " --• ' (Tl (X) CLASSlFlEOTil/SEPi DIEO'TOIXIXY BOY 


74 


® 


NEW^ 


1 


ESPN PRESENTS THE JOCK JAM . Ahii jS -h I IS [S 

P ECM.Lir.CCR CASIOLD iVAHIOLSi C 1 T " '.".I ■ BOY 7780 


83 


84 


69 


63 


16 


ONIiON* ♦ERYKAHBADU 

R RCV,fR.. ..4MALIE BADU.l JAMAl' .Id Cl ' KEDAR I'l ■ ■. v r .L. 


12 


85 


73 


68 


12 


OONT CRY FOR ME ARGENTINA (FROM "EVITA") ♦ MADON NA 

i!C':T.:(ii>ic«iiHr,A>;ihK',iiH',iWfl)..;i;.c).;ea:R,ocxj;':' 'RC:,iL»caL;i=wzAji ■ • •■■■■••< ■ - I - '■ 


8 


86 


70 


58 


7 


SHO NUFF ♦ TEU FEATURING EIGHTBALL & MJG 

IPHA .1. ._>.■.■. .LRWROGERSl lC110)ITiSUAV£Kic:.: . .i. 


58 


67 


82 


72 


11 


DO G'S GET TO GO TO HEAVEN? ♦ RICHIE RICH 
MMOiili- . ■ ■.(I.J. ICl 10) 1TIOAKUWOHILLS415!OT)EFJAW : ■ 


57 


® 


88 


88 


3 


FULL OF SMOKE ♦ CHRISTION 

CHRISIICN . ■■.M.l lCI(D)ni(X) ROCA.FEILATTEF JAM I ^1"-." V'lR" 1^' 


88 


® 


96 




2 


CAN U FEEL IT ♦ 3RD PARTY 

l -C. . (CUDIIT i< DVB 582084)AAM 


89 


® 


NEI 


«► 


1 


CALL ME (FROM "BOOTY CALL ") ♦ TOO SHORT i UV KIM 

111. . I- iil.-.'li I JIVE 42447* 


90 


91 


92 


87 


13 


WITHOUT YOUR LOVE ANGELINA 

. I ■' c I'.i I -..I ■ , . ..i;.0123 


82 


® 


NEW^ 


1 


THE OLD APARTMENT ♦ BARENAKED LADIES 

1 '. lAJli 11 i,. - 1 . [ REPRISE 17499 


92 


93 


90 


85 


14 


1 ALWAYS FEEL LIKE (SOMEBODY'S WATCHING MEl ♦ TRU FIAT. ICE CREAM MAN (MASTER P) 

).*- = . -■- - . 0 ^ P . L .- Iht ....:R MlAX) ICl iD.i III KOLIMIT ^ ), 1" -R T- 


71 


® 


94 




2 


6 UNDERGROUND ♦ SNEAKER PIMPS 

UNEOf ILGHI I. iCHOWE.CORNER.PICKERmG.BARRYl ipilTiClEAN - 1 - ■ r . ■ \ i-CC 


94 


9S 


89 


77 


13 


IT'S IN YOUR EYES ♦ PHIL COLUNS 

Pel. I • ■ ■' ■ 1 ■■Si ICl IDlFACtVA^JE ;;i„lR.iTlANT..: 


77 


sc 


93 


93 


4 


JUST THE WAY YOU LIKE IT ♦ TASHA HOLIDAY 

STEVIE J -.l-' GORRIE.iA^mlE FERRONE) (C) (Dl " MCA 55090 


93 


97 


97 


90 


4 


DON'T KEEP WASTING MY TIME TEDDY PENDERGR<«S 

TiCl -.i . I i.DERGRASS J YUOKIN) ICl ID) SUREFIRE 18002 


90 


96 


81 


81 


14 


RUNNIN' 2PAC, NOTORIOUS B.I.G.. RADIO, ORAMACYDAL & STRETCH 
EASY MOBEE T iRtiR", JR THE NOTORIOUS b Q RADiO.ORAMACYDALI (C) (XI MERGELASOLAR i l.l-'.r-. 


81 


96 


86 


75 


15 


WHATEVA MAN ♦ REDMAN 

ESERMON It StRMC\,P NOBLEi (C) (Dl dl DEE LAM -l" I. ... MtR . . R ■ 


42 


160 


95 


91 


14 


FIREO UP! ♦ FUNKY GREEN DOGS 

R FAtCON.O (jAETAN (R FALCON I ICl 10, ill 1X1 TWISTED 553P4MCA 


80 



ORflcofdi W'tf* ttw erestest airplay aixJ utos wins (hit wm*i. Greatost G«Bi«i/S9le5 and Greatest Gainer/Airplay are awarded, respectrrtty, tor the largest sales a M atiplay irtcreajes flmong smgle below Ihe lop 20 ♦Videoclip awlBbllity •ReconjinE Indusiry Asso 0* America (R I AA) cerMlcalion lot Mlead WO.OOO 
units. ARIAA certihcation lor sates □( I milHon units, with aiJcMional mUlan indicated by a numeral rollowing the syintwl- Catalog number lilor cas«tle Sifiekt, 'Ashirn* indKates catatog number is for cassette maxi-single; regular cassette sing* unavailable. (Cl Catttfle sir^le awa'lability ID) CD single availability. (M) Cassette 
maxi'iMgte availatxldy (T) Vinyl rriani single availat^iity. W Vinyl single availability. (K) CD mau-smgle auariability. c 1997. BillboarOiBPI Communications. 
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SPOTLIGHT 



by Theda Sandiford-Waller 

Lets get ready to rumble: The multi-artist "ESPN Presents The 
Jock Jam" bows on the Hot 100 at No. 83. The single is essentially a snippet 
compilation of 16 tracks culled from Tommy Boy's popular "Jock Jam" series. 
All the songs used for 'The Jock Jam" have pre\iously charted on the Hot 100. 
The song\\Titer credits appear as 'Various" because of space constraints. 
Tommy Boy's Mike Becce says the label sent arenas, instead of radio, custom 
versions of the song naming various potential playoff-bound NBA teams. The 
New York Knicks, Chicago Bulls, Miami Heat, Utah Jazz, Seattle Super Son- 
ics, Los Angeles Lakers, Houston Rockets, Detroit Pistons, Atlanta Hawks, 
and Phoenix Suns all have personalized versions of "The Jock Jam." It should 
come as no surprise that \VBBM Chicago is already behind the Bulls' rendi- 
tion to the tune of 50 spins and 2.2 million audience impressions, representing 
nearly half of the song's total audience reach. Not to be outdone, Run of Run- 
D.M.C.. Ed Lover from WQHT New York, and Sean "Puffy" Combs have 
rerecorded the "Go New York Go" fight song for the Knicks. 

Crossover: The last contemporary Christian act that made the transition 
from secular to AC and adult top 40 radio was Jars Of Clay. Now Bob 
Carlisle's "Butterfly Kisses" is making m^or inroads at AC and adult top 40 
formats. The song, which is about the relationship between a father and his 
daughter, is recei\ing welcome comparisons to Harry Chapin's "Cat's In The 
Cradle" and AI Martino's "Daddy's Little Girl." Some have ventured so far 
as to say that "Butterfly Kisses" will become the wedding song of the year. 
The tune recently won song of the year honors at the Dove Awards. 

"Butterfly Kisses" bows on the Hot 100 Airplay list at No. 39 (18 million lis- 
tener impressions) with airi)lay at 101 monitored stations, including WPLJ and 
WLT\V New York, KHKS Dallas, and KOST Los Angeles. A country remix, 
complete with acoustic and steel guitar and fiddle, will be serviced to country 
stations shortly. At this time, there is no commercial single scheduled for 
release. However, the original and subsequent country remixes will be on the 
album "Butterfly Kisses," which hits retail May 13. 



N 



ONCOMMERCIAL CAPITALIZATIONS: First ZYX Music capitalized 
on Interscope's decision to withhold a retail single of No Doubt's "Don't Speak" 
by releasing its own version of the song by Clueless. Now, Adam Marano, the 
producer behind Clueless, has reworked another noncommercial title for retail, 
the Cardigans* "Lovefool." The lead vocalist for the Casual Sweaters, Gina 
Pincosy, mimics precisely Cardigans singer Nina Persson's vocal treatment 
The Casual Sweaters' version of "Lovefool" is available in 12-inch, cassette sin- 
gle, and CD-5 configurations (Under the Cover Records). Clubs and DJ pools 
have been serviced, and radio stations will receive the single shortly. 

S|)eaking of noncommercial singles, at No. 2 on Hot 100 Airplay, "One Head- 
light" by the Wallflowers (Interscope) is the highest-ranked song on that chart 
without a retail accompaniment If a collectable limited-edition retail single 
were available, the Wallflowers would only need to sell about 9,6(X) units to 
debut in the top 10 of the Hot 100 because the song's audience impressions are 
so high. Hint hint 

C ATC H I NG UP: I have finally caught up with the rest of the world and now 
have an E-mail address. Please send your comments and observations about 
the Hot 100 to theda^i biIlboard.com. 
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TITLE 

ARTIST (LABELTROMOTfON LABEL) 
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1 


2 


G.O.D. PT. Ill 

MOBS DEEP ILDUQ'HCAI 


2 


3 


2 


IT MUST BE LOVE 

ROeiNS IBIG BtAI.ATlANTICl 


) 


2 


; 


WURENEGADCS 

KILLARMV IWL;-I*N(*T'RIO«)rT-i 


4 


< 


3 


LOVE IN AN ELEVATOR 

JOMNHT GILL IO3T0WN1 


i 


10 


2 


SOMETIMES 

'H; BflML Nf.HUiEitKlCKXfitlWLTOJWTI 


i 


1 


5 


GONNA LET U KNOW 

H Bur * Il.'CNE F[«T KEITH SWEAT (ISLAM)) 


7 


6 


10 


1 CAN SEE 

SE SPANISH FLY (UPSTAlRiWARHCR BftOS 1 


I 


23 


2 


DA FUNK 

CLAH PUhK iSOfcWVIHGINI 


9 


5 


5 


THE SAINT 

ORBITAL ilNTERf»ALjT'FRft1SLANDI 


10 


13 


; 


IN A DREAM 

JCSSETTE lGAL*-tr FREESTYIEI 


11 




1 


KEEP IT ON THE REAL 

JX RFJAZT INOO TFtTBCVIftGINI 


12 


14 


2 


SPIRIT 

SW«5i:F81W«SS(T*' WCItfOnFtllSfrMli*! 


13 


25 


3 


EMOTKMS 

TWIST* lCfiEArC«S WAViBIG BEAI.AiLANTO 



! 


s 

i 


o 
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TITLE 

ARTIST (LABEU'PROMOTION LABEL! 


14 




1 


IF U STAY READY 

SUGA FBEL 1 JNFWtAaLSMtF^W LUfJUSlANS: 


IS 




1 


GET VOUR GDOOVE ON 

CTRL iSILASMCAi 


11 


20 


3 


NO ONE BUT YOU 

vEFCfi:: J (:*l Tf-AT, l^aCxi 0 L A.'ISLANO; 


17 


15 


4 


BETTER MAN, BETTER OFF 

FPACV LAWRENCE lAILANTtCl 


U 


12 


7 


1 MISS YOU A LITTLE 

.■OHN MICHAEL MONTGOMtfTf (AriANIIC) 


1> 


19 


5 


BLOCK ROCKIN' BEATS 

IH{ CMEHil*! B=I3"K»S IXSTFLiLWEWSDlBJLIliE 


20 


18 


3 


MAKE THE WORLD GO ROUND 

SANDY B iCHAMPlON) 


21 


11 


2 


YOU DONT KNOW 

CYNDI LAUPER lEPICl 


22 




1 


SAY GOODBYE 

ZHlff TRICK (RED ANTl 


21 


16 


6 


STAR PEOPLE 

GfCRGE M'CHAFl .DREAHWGRKS^EFFEN) 


24 




1 


A DOZEN RED ROSES 

YAMWY GRAHAM IGAREtWARISTAl 


25 


i; 


11 


T.O.N.Y. (TOP OF NEW YORK) 

CAPONE N NOREAGA IPENALFY,TOUMY B(YY; 



"The Rosie O'Donnell Show" June 6. 

Winwood, who recorded the album 
over a 5V^-month period in his home 
studio, deliberately set out to make a 
positive record, in part as an antidote 
to the negativity in much of today's 
media. "There's a lot of dark things 
around us, and this was an effort to 
make something to lift people's souls a 
bit — I to] try and give them something 
spiritual," he says. 

The result is an uplifting collection 
of songs, many of which address dif- 
ferent kinds of love: familial, spiritual, 
and erotic. "People can get whatever 
they want from it," he says. "If you're 
a Christian, there's certainly material 
there for that, but you don't have to be 
one to enjoy this record." 

Musically, the album relies less on 
Winwood's trademark organ sound and 
more on beats and rhythms. 

The first single, "Spy In The House 
Of Love," is a sprightly, danceable, 
upbeat tune that is instantly identifi- 
able Winwood, if not as gritty as some 
of his past hits. 

Other highlights include a spirited 
remake of Sly & the Family Stone's 
"Family Affair" as well as the sleek, 
stylish "Plenty Lovin'," a duet with 
Des'ree. Other guests on the album are 
Lenny Kravitz and Nile Rodgers. 

Even the album's name is meant to 
evoke a pleasant feeling. "Junction 7 is 
the exit where I get off to go to my 
father's home where I was bom," says 
Winwood, with a smile. "It's also my 
se\'enth solo album." 

After producing the last few solo 
albums himself, Winwood felt the need 
to work with a producer again, "to 
enable me to concentrate on the 
music," he says. He enlisted Narada 
Michael Walden to co-produce the pro- 
ject with him after the two hit it off at 
a Curtis Mayfield tribute featured on 
the Grammy Awards a few years ago. 
"I played with Narada at the tribute, 
which to me was an important part of 
his being the producer. I wanted a pro- 
ducer who was a musician. And he cov- 
ers a spectrum of styles within whose 
limits I fall." 

He also collaborated with a new 
songwriter, his wife, Eugenia. She co- 
wrote four tracks on the album — 
"Real Love." "Fill Me Up," "Gotta 
Get Back To My Baby," and "Some- 



one Like You." 

Winwood — who notes that in writing 
with your spouse, "yoM do have to draw 
lines of when you work and when you 
don't" — loved his wife's uncomplicated 
approach to the medium. "On 'Gotta 
Get Back To My Baby.' it was the first 
time she'd been away from our new 
baby, and she said to me, 'I have this 
great idea for a song, and it goes like 
this,' and she started to sing it. As a 
longtime songwriter and musician, you 
get all hung up on modulation and that 
kind of thing, and Genia's quite free of 
that." 

"Spy In The House Of Love" went 
to pop radio in the U.K. the last week 
in April and will go to top 40, triple-A, 
and album rock stations in the U.S. on 
May 14. 

The clip for "Spy In The House Of 
Love" will go to video outlets Tuesday 
(6). In addition to servicing the clip. 
Virgin is working with VHl to have 
Winwood appear on the channel's 
"Hard Rock Live" .show, as well as fea- 
turing him in a segment of "Legends," 
which salutes musical innovators. 

Virgin is tying a number of club 
dates around the release of the single. 
Winwood did a few shows in London 
the last week of April as the single went 
to radio. In the U.S., he'll do three 
nights at New York's Ining Plaza, 
June 4-6, and three nights at the Roxy 
in Los Angeles, June 9-1 1 . 

"He's put together a nine-piece band 
that's really great," says Berry. "He's 
doing the club dates in the U.K. and 
Germany as a launching ground, then 
he'll do the U.S. shows." The concerts 
showcase the new material but also 
take a comprehensive look at Win- 
wood's solo career and his stints in 
Trafiic, Blind Faith, and the Spencer 
Davis Group. 

Continuing with the live theme, Win- 
wood and his band will perform at a 
June 8 in-store at the Los Angeles Vir- 
gin Megastore that will be fed by satel- 
lite to all other Virgin Megastores in 
North America. 

Winw'ood will also do an in-store at 
the Virgin Megastore in London that 
will be beamed throughout the U.K., as 
well as one in Paris that will go to Vir- 
gin Megastores throughout France. 

Winwood will play a number of Euro- 
pean festivals in June and July Iwfore 



returning for a full-scale U.S. tour that 
will go from mid-September through 
December. 

"Steve's real joy is performing. 
That's where he's most comfortable," 
Berrj- says. "He would much prefer to 
be playing than be on a talk show." 

While it's been quite a while since 
Winwood toured on his own, he took 
part in a Traffic reunion album and 
tour three years ago. 

After that experience, which Win- 
wood loved, he felt his musical worlds 
needed some distance. 

"My solo records had been sounding 
more like Traffic albums, and the Traf- 
fic album sounded more like a Winwood 
album," he says. "So I made a conscious 
effort to take my record in a different 
direction. There should be these long, 
drawn-out, stoned grooves and weird 
IjTics on Traffic records, and let's make 
the Steve Winwood albums more con- 
cise. Now we've taken the solo album in 
a direction I'm very comfortable with." 

W^ilc there are no immediate plans 
for another Traffic album, Winwood 
does not rule out future collaborations. 
In fact, he used that as a consideration 
when making "Junction 7." "Let's say 
I never make another Traffic album — 
then maybe I wouldn't have taken this 
album so far in the other direction. But 
I've taken it so far in the security that 
if I want to sing some weird lyrics, 
Trafiic is the perfect vehicle for that" 

Given his long absence as a solo 
artist, Winwood may have something 
to prove to his audience, but retailers 
still expect good things from the set 

"People will probably want to wait 
until a second single before they buy 
the record, because he has been gone 
for a period of time," speculates Chris 
Peluso, president of the 167-store, 
Philadelphia-based chain the Wall. 
"The first song will reintroduce him 
and show that his sound is still fresh. I 
like the first single; it sounds like a solid 
adult contemporary hit to me." 

Eric Keil, buyer for the New Jersey- 
based Compact Disc World chain, says, 
"He's right in the middle of our .stores' 
demos: older male, straight down the 
middle rock with a contemporary' edge. 
With Narada Michael Walden produc- 
ing, it might have .sort of a funky vibe. 
I'm optimistic about the record. I think 
it's really going to do well." 



LAHIMORE SCORES WITH UPLIFTING R&B 

(Continued from page 9) 



BubWing Under lists me top 25 smgte nW* No. 100 
whicn hive not y« cTufted 



instead choosing to let him perform 
with his band in areas where his songs 
were getting aired and/or his album 
was making an impact 

Reflecting this regional approach, 
"Kenny Latlimore" was in the top two 
of the Middle Atlantic, East North Cen- 
tral, South Atlantic, and Pacific 
Regional Roundup charts for the week 
ending April 19 (the same week the 
album reached No. 1 on the Heatseek- 
ers album chart). At the same time, the 
title was absent from other Regional 
Roundup charts, including those for 
West North Central. Northeast, and 
South Atlantic areas. 

Lattimore, who is booked by Wilham 
Morris and managed by Rhrthm Jazz 
Entertainment, has also appeared t>n 
"Soul Train" and at the National Assn. 
for the Advancement of Colored Peo- 
ple Image Awards. 

Louis sa>*s Lattimore's "kind, casu- 
al, and genuine" demeanor became an 
essential aspect in the artist's success 
as he met with fans, peers, and industry 
players. 

The performer won over program- 
mers at VHl, the Box, and BET. The 



two latter stations aired clips for all 
three of the artist's single.s. 

According to Lattimore, his low-key 
approach also works well during \)er- 
formances. 

"In concert. I really try to set an 
intimate tone," he says. "The whole 
show should be like having a conver- 
sation with a friend, and once that tone 
is set, the people are with me from 
start to finish." 

In addition to the support of key 
R&B stations WBLS New York and 
WGCI Chicago, Louis credits Latti- 
more's attitude and style for helping 
draw in radio listeners, especially 
female radio ILsteners. 

"Radio really heard from the fans on 
this project." says Louis. "Female lis- 
teners especially seemed to really like 
the record, and that was reflected in 
listener calls. That was one of the 
things that helped tremendously. 
There was this positive vibe coming 
from the public." 

Columbia scored a minor hit with 
Lattimore's first single, "Never Too 
Busy," which peaked at No. 17 on the 
Hot^R&B Airplay chart. 



Still, R&B KJLH Los Angeles PD 
Cliff Win.ston says he was disap|)oint- 
ed that Columbia follow-ed that single 
with "Just What It Takes" instead of 
the album's current hit "For You." 

"I think if they would have gone with 
'For You' as the second single, they 
would have sold 100,000 more albums," 
says Winston. "They would have estab- 
lished him much (juicker." 

Columbia did hit a lull with "Just 
What It Takes." That i^ingle sold more 
than 22,000 units, while "Never Too 
Busy" sold more than 130,000 units and 
"For You" more than l.'iO.OOO units in 
a remarkable two months, according to 
SoundScan. 

This issue, "For You" is at No. 10 on 
the Hot R&B Singles chart. 

Louis defends Columbia's strategy, 
pointing out Lattimore's steady 
growth even in the most competitive 
sales months. 

"AVe didn't have any major setbacks 
or moments when we re-evaluated our 
strategy," says Louis. "In everything 
we did, the message was that this 
album was going to happen. It was nat- 
(Contiuiicd on pajje 82} 
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NEW^ 
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★ * * No. 1/HoT Shot Debut* ♦ * 

MARY J. BLIGE MCA 11606M10.9ai6 98l 1 »1 No 1 SHARE MY WORLD 


1 




NEW^ 


1 


GEORGE STRAIT MCA 11584 iiawi698l CARRYING YOUR LOVE WITH ME 




CD 


2 


2 


12 


SPICE GIRLS A ■ VIRGIN 421 m do 9^15 981 SPICE 


I 


4 


1 


1 


6 


THE NOTORIOUS B.I.G. a«<i aor 7Kiu-(ARisiA(l9.9a9«.9SL LIFE ARER DEATH 


1 


S 


3 


3 


24 


SOUNDTRACK A' warner sunset^atuntic 82961/ag m 9«.'17 981 SPACE JAM 


2 


6 


4 


5 


43 


THE WALLFLOWERS A-' lNTEiiSC0«9O055ll0»T69aiBI BRINGING DOWN THE HORSE 


4 


7 


7 


6 


63 


JEWEL A' ATLANTIC S270OM[10.9a>15-9SlB PIECES OF YOU 


4 


8 


6 


4 


59 


CELINE DION A*550 MUSIC 67MljtPlC(lO-98£LVl7.9B) FALLING INTO YOU 


1 


CD 


NEW^ 


1 


HEAVY D uPTtywN 53033'Ajniversal (10 9*16 98) WATERBED HEV 


9 


10 


8 


8 


11 


ERYKAH BADU A KEEMR 63027''TJNIVERSAL (10 9a'15.98) BADUIZM 


2 


OD 


15 


17 


42 


★ * ♦ Greatest Gainer* ♦ * 

LQMnn ninncoA ^.^uhd iioc^ iiu,7&is.7C3j dluc 


3 


12 


9 


10 


33 


Rl ArK^TOrrr A' iNTrDcrrwF cm7i • nn qrik; ori ANHTMrR 1 FUFI 

DLA^nOinCbl A Til 1 tn^kfljrc WU/ i 1 11/ TO Id.tOJ rAI^UinCT^ LCVCL 


3 


13 


U 


11 


69 


NO DOUBT A' TRAUMA 9Z580MNTERSCOPE (10 9a^I6 98)H TRAGIC KINGDOM 


1 


14 


12 


9 


11 


ri^'?5!i5'im^4isqfi) UNCHAINED MELODY/THE EARLY YEARS 


1 


15 


13 


13 


8 


U2 tSlAND524334'(lI,9ai798) POP 


1 


16 


10 


7 


7 


SOUNDTRACK EMI latin 5S535^MM10.96/16-98I SELENA 


7 


17 


5 


- 


2 


DEPECHE MODE MLHEiltEPfllSE 4e5?2/WARNCR BI»S. (10 Wt6.96} ULTRA. 


5 


It 


14 


12 


6 


AEROSMITH COlUMBlA67M7<10.98ECV16-9e) NINE LIVES 


1 


19 


17 


22 


39 


SUBLIME A GASOUNE ALLEY ] Idl^lMCA (10.96/1696) SUBLIME 


17 


20 


16 


23 


7 


SOUNDTRACK C0lUMBIA67917U0.9SEa'16 9ei LOVE JONES: THE MUSIC 


16 




25 


30 


33 


DEANA CARTER A qiq | shAVE MY LEGS FOR THIS' 


10 


22 


IS 


18 


45 


TAU 1 D DAVmiJ A ^ 1 ATArr ^cn^n/AoirTA t\r\ aanc aa\ QCPDITTQ 
lUni DKAAI Un A LArALt iwtvlmafr- lIU VwlQ vOi oC^nL I 0 


2 


23 


19 


19 


24 


VARIOUS ARTISTS A arista 18943110.98/17 98) ULTIMATE DANCE PARTY 1997 


17 


24 


24 


36 


5 


SOUNDTRACK vif?GiN4?959ao 98^16 98) THE SAINT 


24 


25 


21 


21 


10 


LIVE RADIOACTIVE 1 1590*/MCA (10.98/16 981 SECRET SAMADHI 


1 


21 


20 


15 


7 


SCARFACE RAP-A LOT/NOOTRYBC42799-/VIRGIN(10.9&16.98I THE UNTOUCHABLE 


1 


27 


32 


33 


20 


THE VERVE PIPE • RCA66a09(m.9&15.98»H VILLAINS 


27 


28 


22 


20 


25 


MAKAVELI A' thf don kii i i iminati- thf 7 day thphry 

DEATH ROW 90039',1NTErtSCOPt(109ai6.98) '""^ MLLUMIINAII. IMt / UAY IMtUKT 


1 


29 


30 


35 


9 


SOUNDTRACK • jive 4I604* ill 9&'l6-9a) BOOTY CALL 


24 


30 


26 


34 


29 


GINUWINEA 550 MUSIC 67685.'EPtC (10,98 E(H6.98)B GINUWINE... THE BACHELOR 


26 


□D 


49 


103 


3 


SOUNDTRACK LONDON 828867 1 10 9&16 98) GROSSE POINTE BLANK 


31 


32 


34 




2 


YANNI PRIVATE Ml/StC 82IMVWITOHAM HILL (I0.9a/16.98t IN THE MIRROR 


32 


33 


29 


29 


12 


THE OFFSPRING A COLUMBIA 67810' (10 96 £(^16.96) IXNAY ON THE HOMBRE 


9 


34 


31 


31 


26 


SOUNDTRACKA'CAPiT0L377l5(l0.9»15.9e) ROMEO + JULIET 


2 




43 


48 


12 


SQUIRREL NUT ZIPPERS MAMMOTH0137*(10-9ftil5-98)B HOT 


3S 


30 


39 


47 


10 


VARIOUS ARTISTS COLO FRONT 6242fl(-T£L (12.98/17 98) CLUB MIX '97 


36 


37 


33 


39 


12 


PAULA COLE IMAGO 46424,'WAANER BROS. (10 98/15.98} IB THIS FIRE 


33 


38 


23 


14 


3 


THE CHEMICAL BROTHERS ASTR*L>rtfiKS6l80*,CATOLiNE(H 9a'l6.9ei DIG YOUR OWN HOLE 


14 


39 


27 


26 


31 


SHERYL CROW A AAM 540587 110 98-16 981 SHERYL CROW 


6 


40 


28 


27 


3 


SOUNDTRACK MPirOL 55567 no 98.15 99) ROMEO + JULIET VOLUME 2 


27 




NEW^ 


1 


ZHANE IUTCr«VN 630751'iMOtOWN(lO.9&!6.98) SATURDAY NIGHT 


41 




S4|.. 


2 


SAVAGE GARDEN Columbia 679M no 9B E<yi6 98) SAVAGE GARDEN 


42 




NEW^ 


1 


ERASURE MUICjMAVCRICK 46631 WARNER BROS (10 96/16 98) COWBOY 


43 




NEW^ 


1 


SON VOLT WARNER BROS. 46518* (10.98/15.98) STRAIGHTAWAYS 


44 


45 


42 


42 


10 


TRU NOLlMir EO660*/PRI0HITY (12 98/18.96) TRU 2 DA GAME 


8 


4C 


35 


28 


7 


COLLECTIVE SOUL • ATLANTIC 8?9S4/AG (10 9&1&.98) DISCIPLINED BREAKDOWN 


16 


47 


40 


37 


21 


DRU HILL* ISLAND 524306 (10 98.16 98) ■ DRU HILL 


23 


48 


48 


52 


7 


THE MIGHTY MIGHTY BOSSTONES aiG RC S3447ziriERCURT no 98 ViiXtm LET'S FACE IT 


45 


QD 


NEW^ 


1 


Eml"« «™'^,x.,59,.MCA,,o«,6,8l """^^ OF THE NEW RISING SUN 


49 


so 


50 




2 


ROME RCA 67441* (10 9&'is.9e) ROME 


50 


SI 


44 


40 


45 


BECK A LlGC24a23',GEFFEN(109ai6981 ODELAY 


16 


S2 


46 


46 


52 


DAVE MATTHEWS BAND A' RCA H904 (10^ 16 981 CRASH 


2 


S3 


36 


24 


5 


"^."^tf'?." -23.-Mt,cu»Yil0«taiE9.> "KE A LOOK OVER YOUR SHOULDER (REALITY) 


11 


S4 


53 


43 


5 


"un!'"* 1 ; 56. YESTERDAY. TODAY. TOMORROW: THE GREATEST HITS OF KENNY LOGGINS 


39 


55 


37 


32 


3 


CLAY WALKER G «\T 2467*.WAflNER BROS (10 9ai6 981 RUMOR HAS IT 


32 



THIS 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

lABEl i NUM6CR/0ISTRIBUTING LABCL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


PEAK 

POSITION 


56 


56 


56 


11 


BILL ENGVALL WARNER BROS 46263 (10 98/16 98) B HERfS YOUR SIGN 


56 


57 


45 


38 


35 


AALIYAH A BLACKGROUND92716^AG(t09&16 9ai ONE IN A MILLION 


18 


58 


52 


62 


33 


FIONA APPLE # CLEAN SLATE/WORK 67439i'CPIC (10 98 EQ'16 96) B TIDAL 


52 




NEW^ 


I 


ANI DIFRANCO righteous babe on (24 9SC0i LIVING IN CLIP 


59 


60 


47 


41 


23 


BUSH A^ TRAUMA 90091*>nNTEHS(X)PE (10 9ai6 981 RAZORBLADE SUITCASE 


1 


61 


60 


65 


15 


JAMIROQUAI WORK 67903jepic (lo 98 EQ1I6 981 TRAVELING WITHOUT MOVING 


60 


62 


51 


44 


44 


KEITH SWEATA' ELEktra 61707-,'EEG (10 9a'16 98) KEITH SWEAT 




63 


68 


30 


13 


inNMV 1 HWl Acu urw^jrifaotifinan^^B 1 IP TO MP 
junni i^rnj ASM >aub4u (t>.wviu.90) Lie lu mc. 


63 


64 


59 


57 


24 


LIL' KIM # UNDEASWi BEAT 92733*/AG (10 96^16 961 HARD CORE 


jl 


L03y 


75 


76 


30 


TRACE ADKINS • CAPITOL NASHVILLE 3722? (10.96/15 98)B DREAMIN' OUT LOUD 


65 


66 


62 


53 


23 


FOXY BROWN A VIOLATOfVHF jam 533&84*/MERCUfr/ <10 98 EQ'16.98) ILL NA NA 


7 


67 


41 




2 


INXS MERCUftY 634631 (10 9fi E(^I6.98) ELEGANTLY WASTED 


41 


66 


58 


49 


98 


ALANIS MORiSSETTE A''' tM^RiCKifEPRGE 45901,warnerbros (10 98^16 38) H JAGGED LITTLE PILL 


1 


69 


64 


58 


27 


WESTSIDE CONNECTION A LZHCH U06 505B3*/PRiORfrY (10 9&16 98) BOW DOWN 


2 


70 


63 


55 


47 


METALLICAA' ELEKIR*619?3*,tEG(!D9ft l6 98) LOAD 


1 


71 


57 


61 


51 


MAXWELL A COLUUB(a 66434- [ !0 98 Eft 16 981 B MAXWELL'S URBAN HANG SUITE 


37 


72 


38 


16 


3 


BIG MIKE rap A LOT'NOO TRYBE 44099iVIRCIN (tO 96/16 98) STILL SERIOUS 


IE 


QD 


BO 




2 


SAWYER BROWN CURB 77883(10.98/16.96) SIX DAYS ON THE ROAD 


73 




102 


116 


54 


BROOKS & DUNN AMRISTAl8810(10.9a'15.9e) BORDERLINE 


5 


75 


69 


75 


35 


1 12 • BOY 73009;'ARtSTA (10.9&15.98) 1 12 


37 


QD 


99 


102 


25 


KEVIN SHARP • ua/ASviuM 6193(»EG (10.9&15.9B) B MEASURE OF A MAN 


40 




61 


45 


5 


ALISON KRAUSS 1, UNION STATION gO LONG SO WRONG 
ROUNDER 0365 19 9& 16.981 LUiiu ^nui-^u 


45 




186 


185 


53 


★ ★ ★ Pacesetter * ★ ★ 

GEORGE STRAIT A' MCA 11428 110 9& 16.98) BLUE CLEAR SKY 


7 




NEW^ 


1 


PENNYWISE EPITAPH 86489* (1D.9&'16 98) FULL CIRCLE 


79 


80 


65 


50 


10 


SOUNDTRACK WTHING 9009CV1NTERSC0PE I10.9&16 981 LOST HIGHWAY 


7 


81 


71 


66 


19 


SOUNDTRACK EPICS0<JNDTRA;(6791O'EPlC(l098E(i'17,98) JERRY MAGUIRE 


54 


82 


55 


67 


3 




55 


83 


73 


59 


5 


JON SECADA SBK SS897/EMI (10. 96^15. 96) SECADA 


40 


84 


66 


54 


28 


COUNTING CROWS A DGC 24975*.«£mN (10.98/17 98) RECOVERING THE SATELLITES 


1 


85 


67 


63 


11 


VERUCA SALT minty freshouipost 3000LtjEFFEN (I0.9ftl6.98l EIGHT ARMS TO HOLD YOU 


55 


Loo J 


NEW^ 




CHICAGO REPRISE 4GS54.WAANER BROS (10 9a'l6.98) THE HEART OF CHICAGO 1967 1997 


86 


87 


79 


69 


30 


KENNY G A' arista 18935 (10 9a'l6 9B) THE MOMENT 


2 


88 


83 


71 


6 


TO A^V 1 AUiDCU^C ati aaiti^ amac/A/^ none no\ TU C ACT IC ^1 CAO 

IKACT LAWKLNLL ATIANTIC8298^Mi(10.98i'16.98) IncLUAbI lb LLtAK 


45 


QD 


87 


35 


26 


ALAN JA(,K!>UN A AfitSTA 18813 (10 98/16 981 tVtKT 1 nlN(j 1 LUVt 


12 


90 


32 


32 


7 


MARK MORRISON atlamtic 82963/ag (10 98/15 981 B RETURN OF THE MACK 


82 


91 


70 


51 


5 


QUEENSRYCHE tMi b6i4i (109&16 98) HEAR IN THE NOW FRONTIER 


19 


92 


74 


64 


26 


BABYFACE A EPIC 67293' no 98 EQ'16 98) THE DAY 


g 


93 


88 


91 


9 


WHITE TOWN BRILLIANT'.CHRYSALIS S6129'EMI ilO 9a 16.981 B WOMEN IN TECHNOLOGY 


88 


CM) 


103 


128 


4 


* * * Heatseeker Impact* ★ * 

TONIC POlYO0fi53104?/A&M(8,9*10 98)B LEMON PARADE 


94 


95 


76 


60 


22 


SOUNDTRACK A ' ARISTA 18951 {10.9&16.9B) THE PREACHER'S WIFE 


3 


96 


86 


31 


24 


KENNY CHESNEY • BNA6690&RCA(10.98/16 98]B ME AND YOU 


78 


J 


148 




2 


AARON TIPPIN GREATEST HITS AND THEN SOME 
RCA 67427 (10 9a 16 981 ontnitoi nno.,.«iiL/ i ntii oumt 


97 


98 


84 


68 


11 


VAKIUU3 AM 1 Idl 9 GRAMMY S 5.1/9? CH RON CLE S 1 10 9i 16 98i 1 i»y/ IjKAMMl iNUMINbtb 


14 


CD 


108 


129 


3 


* * * Heatseeker Impact* * * 

MATCHBOX 20 lAVA 92721.i'AG 17 96i'l] 98) B YOURSELF OR SOMEONE LIKE YOU 


99 


100 


96 


84 


12 


SILVERCHAIR • epic 67905(10 98£ar'1698l FREAK SHOW 


12 


101 


85 


73 


32 


CAKE A CAPRIC(3RN 632867/MERCURV 110 98 EQ/16. 981 B FASHION NUGGET 


36 


102 


97 


100 


26 


SHAWN CQLVIN riM iiuftiA A7iiQnnQMFniif.0Ni A FfW <iMAI 1 RrpaiR<; 


39 


103 


78 


72 


3 


WYN0NNACUR8 11583 110 Wiew) COLLECTION 


72 


104 


92 


108 


13 


KENNY LATTIMORE C0<.uUBiAe713Sill>WEai69«lH KENNy LAHIMORE 


92 


105 


95 


89 


63 


2PACA' DtAIH ROW1NTERSC0PE W42M','lsmND (19 9a?4 9fl) ALL EYEZ ON ME 


1 


106 


90 


83 


15 


DUNCAN SHEIK atuintk: 828;««g I109&1S9BI ■ DUNCAN SHEIK 


83 


107 


94 


87 


13 


JIM BRICKMAN winohammill ll?lt (10 9&16 99) PICTURE THIS 


30 


OD 


115 


109 


7 


BLUR FO0O1'ARL0PM0NE42676/VlRGIN(l0.9ai6-9ai BLUR 


89 


109 


105 


105 


26 


AZ YET • LAFA£E2603<'ARISTA 110.9^15.98! AZ YET 


60 



OAlbums with the greatesl sales gams this weeh. •Recording Industry Assr. Of America (RIAA) cetlHication for sales ol 500,000 album units. ARIAA certilicatmn for shipment of 1 million units, with mulltplatlnum titles indicated by a numeral following the symbol, For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments t>y the numbef of discs and/or tapes "Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marked EQ. and ail other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest (3ainer shows chart's largest umt increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums »emoved trom Heatseekers this week 
Bihcticates past or present IHeatseeker title, r 1997. Billboard/BPI Communications, and SoundScan. Inc. 
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DlllDOarCl. ZUU continued may 10. 1,97 


THIS 
WtEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

lABfl b NUMflfR^DISlRIBUTlMG LABEL (SUGGESIED tISI P«ICE 0« EQUIVALENT fW CASSEntTO) 


PEAK 
POSITION 






LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


ARTIST TITI F 

1 1^ 1 III Lb 

LABEL & SUMBEWOISTRIBUTING LABEL (SULKESTED UST PRICE OR EQUiVAtENr FOR CASSETTLCD) 


PEAK 
POSITION 


(no) 


NEW^ 


1 


BOB CARLISLE diadem %9l.3RENTv.0(XJ (10 9a'16 9«iDB SHADES OF GRACE 


110 


154 


133 


126 


20 


TRACY BYRD • mca 1 1485 no 9&16.98) BIG LOVE 


106 


111 


89 


74 


24 


SOUNDTRACK A"' warner Bros ibub I2i,9a2; 531 EVITA 


2 


155 


154 


ISO 


52 


KIRK FRANKLIN AND THE FAMILY • WMATrMA 1 nriKlN- A 

i;OSPOCE>nB.C 72127i99»1593i WHATLHA LOOKIN 4 


23 




NEW^ 




THE JAYHAWKS AMERICAN 431 U'.WARKER BROS. (10 9a;i6 961 SOUND OF LIES 




156 


135 


114 


79 


MELLON COLLIE AND THE INFINITE SADNESS 


1 


113 


11 


70 


3 


RICHARD MARX DAPiTOL3l528ll0.9*16-9ai FLESH AND BONE 




157 


129 


106 


5 


REAL MCCOY AftlSTA ia%5 ^0.98/16 98t ONE MORE TtME 


79 


114 


100 


95 


92 


VARIOUS ARTISTSAIOMMyK)ni3;uo.98il598] JOCKJAMSVOLl 


30 


158 


147 


125 


24 


SNOOP DOGGY DOGGA- 0€ATHR0w 90038m«terscope no 9416 98i THA DOGGFATHER 


1 


lis 


98 


86 


60 


311A CAPRI03RN ^20.iI.VERCUHV(i09eE(i'169B: 311 


12 


159 


137 


123 


15 


702 BIV 10 5307J8',MDTOWM 18 98'16.98) B NO DOUBT 


82 


116 


72 


25 


3 


CRIME BOSS FEATURING THE FED2 CONFLICTS 8. CONFUSION 

SUAVE HOUSE lI>66'REULirVlTy 00 9ai6.98l 


25 


160 


157 


143 


92 


BONE THUGS-N-HARMONY A' RUTHLESS 5539VRELATivrrr(ia9a'i5 9etE. 1999 ETERNAL 


1 


(SD 


185 


199 


33 


STEVEN CURTISCHAPMAN •SPAWRo.V;I5=.4ii=« ls%:i SIGNS OF LIFE 


20 


117 


93 


79 


3 


VAN MORRISON p<H.«DOR i%nouUM llo.9a>16.98l THE HEALING GAME 


32 


162 


123 


93 


3 


CHRIS ROCK D'^tAMVVOFi'tS tcooa-GE-HtN 1 13 <ta lb 9fli ROLL WITH THE NEW 


93 


0) 


122 


140 


88 


COLLIN RAYE4 EPiC67033(l0 98Ea'l5.98) 1 THINK ABOUT YOU 


40 


163 


124 


88 


9 


SOUNDTRACK HOWARD STERN PRIVATE PARTS THE ALBUM 


1 


119 


91 


7B 


19 


THE CARDIGANS • TRAMR:i£ht^Toc»«XWW3117WiCJRY.;0 98E&1698!ia fIRSI BAND ON THE MOON 


35 


164 


114 


121 


23 


MONTELL JORDAN DEf jam 533191','MERCUBV UO 98 EQ'16 98) MORE.,, 


47 


120 


112 


92 


3« 


VARIOUS ARTISTS A TOMurBOr 11631109416 981 JOCK JAMS VOL. 2 


10 


165 


153 




2 


TEDDY PENDERGRASS surefire uoas iio 9&lbm YOU AND 1 


153 


121 


109 


97 


29 


MARILYN MANSON A NO>»»ffi90<l»6lNTlRSCOREiI09B1698) ANTICHRIST SUPERSTAR 


3 


166 


143 


111 


3 


TRACEY LEE BrSTOfMJ 63036'(UNrv£BSAL aosa is <j8) n MANY FACEZ 


111 




152 


173 


4 


VARIOUS ARTISTS aQQjy 2: THE NEXT BOUNCE II 

INTEH5CUNC 951.:m 10 9&i6 981 


122 


167 


116 


99 


7 


LEVERT ARAMiC8?9«&AG(i0.9W169ei THE WHOLE SCENARIO 


49 


(SD 


NEW^ 


1 


TRAPP DEFFTftAPP926ftlNTERSOUND(10.98/l6.98lB STOP THE GUNFIGHT 


123 


I® 


190 




3 


J"^.^** N*STY ^ ^^^1^ ^j^^. ^ CONTROVERSEE--, THATS UFE-ANO THAfS THE WAY IT IS 


168 


124 


110 


107 


25 


SOUNDTRACK • PLAr lONEitPic SOUNDTRAX 6782atPlc no 98 Eft'l? 98) THAT THING YOU DO! 


21 


169 


132 


115 


8 


y?l'.l°V^ ^''^'^.T? r/^ MUGGS PRESENTS... THE SOUL ASSASSINS CHAPTER 1 


20 


125 


81 


- 


2 


JERRY GARCIA BAND GRATEFUL dead |405UARista us 98001 HOW SWEET IT IS.. 


31 


(im 


NEW^ 


1 


JACI VELASQUEZ M¥RR)iVVOR0 6782i(lPIC(10 98EQ'15 98lB HEAVENLY PLACE 


170 


126 


113 


% 


8 


JOHN TESH GTSP 537112ll09ai6 981 AVALON 


55 


171 


167 


147 


25 


REBA MCENTIREA mca |1500(109»16 98I WHAT IF IT'S YOU 


15 




140 


131 


31 


CLINT BUCK A RCA666;i <l0.9&'169ei THE GREATEST HITS 


12 


172 


159 


136 


3 


3X KRAZY KOC lRYB14296l.iVlRGlNlia3&16.9B)m STACKIN CHIPS 


136 


128 


130 


153 


4 


CARMAN SPARROW 515*5 112 9815 981 1 SURRENDER ALL— 30 CLASSIC HYMNS 


128 


173 


145 


133 


41 


SOUNDTRACK A REPRISE JfeSiaWARNER BfiOS (!1.9&17.98l PHENOMENON 


12 


129 


10« 


98 


23 


TONY TONI TONE • mercury 53<250ll0.9Bta n.9e: HOUSE OF MUSIC 


32 


174 


178 


195 


26 


MB«'°"?i w a'^«17* 81 "OW-WS?: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


71 


130 


119 


117 


27 


VAN HALEN WABMR BROS <6332 ill 9817 981 BEST OF VOLUME 1 


1 


175 


171 


170 




LORRIE MORGAN • BNA668i7,TOL(i09a,l69Bl GREATER NEED 




131 


107 


101 


25 


LUsLilUUd JAUndUn tihA.'ND hOYAL JubJa UArllOL (Iu,9Q'I5.'JOi rtVLrl Ir* rtVtrt UU 1 


72 


178 


163 


158 


31 


JOHN MICHAEL MONTGOMERY • , n„ tup hpqt 
ATI ,M,Tic R7MI « ::o 9IH(, wi """^ 1 DO THE BEST 


39 


132 


120 


104 


28 


KORN # iWMOR'AL 6755A.'EPIC 1 10 98 ECl'16.9Si LIFE IS PEACHY 


3 


177 


179 


177 


9 


DAVID KERSH curb 77aj8(:09iii5 wiH GOODNIGHT SWEETHEART 


169 


133 


111 


112 


g 


VARIOUS ARTISTS SIMPSONSi SONGS IN THE KEY OF SPRINGFIELD 

RHINO 72723 1 10 '.ta iS 981 


103 


178 


161 


144 


22 


VARIOUS ARTISTS polydor &35S77jMM uo 9a'l6.98) PURE DISCO 


83 


134 


104 


90 


11 


VARIOUS ARTISTS • puNKMASTER FLEX THE MIX TAPE VOLUME II: 60 MINUTES OF FUNK 

ICMD 67172*.'RCA Il0.9ai6 98) 


19 


178 


196 




2 


c^S'°o^T tSWmtamv 98, GREATEST SPORTS ROCK AND JAMS 


179 


180 


156 


141 


7 


HEART CAPTOL 53376 (10 9ais 981 THESE DREAMS— HEART'S GREATEST HITS 


131 


135 


128 


119 


30 


TOOLA /OO31O87*n09&l6 98) AENIMA 


2 


181 


180 


157 


6 


BEN FOLDS FIVE CASOLiNE'55OMusiC6;761EPiC(109SE(116 9ei WHATEVER AND EVER AMEN 


90 


136 


118 


94 


3 


BOZSCAGGSvH)Gi'<«9&«il0 9ai6 98) COME ON HOME 


94 


137 


125 


132 


7 


VARIOUS ARTISTS uuAun 6760-.«»LOCK<129ai69B) DANCE MIX U.S.A. VOLUME 6 


125 


OD 


REENTRY 


28 


POINT OF GRACE ■ |pc ■ qve & OTHER MYSTERIES 

«ORDf.769StPiC 11098 EO'159e) uintr. ivKoicnito 


46 


136 


139 


145 


17 


BLOODHOUND GANG republic 25l?M£rr[N ho 5»:6 98; B ONE FIERCE BEER COASTER 


57 




RE-ENIRT 


30 


SOUNDTRACKA £ASTWESI6;951'.'EEG1!1.9&'17.981 SET IT OFF 


4 


(3D 


149 


137 


52 


MINDY MCCREADYA BliAB68D6il09ai6.9e)B TEN THOUSAND ANGELS 


40 


184 


166 


149 


22 


VARIOUS ARTISTS death TO«50677',PRio«tTY(l99a'239B) DEATH ROW GREATEST HITS 


35 


140 


138 


135 


3 


THIRD EYE BLIND ELE«TflA62012jtEO 110.98,16 98iH THIRD EYE BLIND 


135 


185 


164 


160 


20 


TELA SJAVt HOUSE lbS3,'RELAIfVlTY(!09aT5<»8l PIECE OF MIND 


70 


186 


155 


139 


5 


MATTHEW SWEET zoo 3ll30-:VOLCAKl(l0.9ai6.98l BLUE SKY ON MARS 


66 


(SD 


160 


178 


57 


BRYAN WHITE A AS»LUli6l880«Gil0.9ai5.9B) BETWEEN NOW S. FOREVER 


52 


187 


188 


171 


54 


RAGE AGAINST THE MACHINES EPIC 37S23- |]0%E(V16 981 EVIL EMPIRE 


1 


142 


117 


113 


76 


TRACY CHAPMAN A' ElEKTRA618SaUG<l0.9&ie9Si NEW BEGINNING 


4 


188 


175 


197 


8 


PETRA WC«D679331P1C|10 9BE(11S98| PETRA PRAISE 2 WE NEED JESUS 


155 


143 


126 


118 


31 


ELTON JOHN A MCA liui uo.9K16.9ai LOVE SONGS 


24 


189 


172 


165 


47 


BRYAN ADAMS • AiM6<05Sl [10 9816 981 18 TIL 1 DIE 


31 


144 


127 


110 


21 


BILL WHELAN • CELTIC HEAmBEAT 82816/AG (11 98(1 7 98) B RIVERDANCE 


48 


190 


162 


146 


8 


RONAN HARDIMAN MICHAEL FLATLEY'S LORD OF THE DANCE 

PI' i| 1 ''S ^ l.i 7^ .' 1. . D 9tL 1 7 981 


116 


145 


101 
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FAMILIAL BOND AT WORK ON N2K'S 'MONK ON MONK' TRIBUTE 

(Continued from page 1) 



remain on everybody's playlist." 

Carter and a host of other major 
jazz talents salute Monk's life and art 
on "Monk On Monk," a new set of 
large-enaemble interpretations led and 
co-produced by the musician's son, 
drummer T.S. Monk. N2K Encoded 
Jazz, an imprint of the RED-distrib- 
uted N2K Encoded Music, will issue 
the enhanced CD in the U.S. July 29, in 
anticipation of the 80th anniversary of 
Monk's birth Oct. 10. 

The younger Monk's working sex- 
tet — trumpeter/co-producer Don Sick- 
ler, saxophonists Bobby Porcelli and 
Willie Williams, pianist Ronnie 
Matthews, and ba^ist Gary Wang — is 
augmented by a glittering assemblage 
of talent on the tribute session. 

The players include bassists Carter, 
Dave Holland, and Christian McBride; 
pianists Herbie Hancock and Danilo 
Perez; saxophonists Wayne Shorter, 
Jimmy Heath, Grover Washington Jr., 
and Bobby Watson; trumpeters Clark 
Terry, Arturo Sandoval, Wallace 
Roney, and Roy Hai^rove; trombonist 
Eddie Bert; tuba player Howard John- 
son; French horn player David 
Amram; and vocalists Kevin Ma- 
hogany, Nnenna Freelon, and Dianne 
Reeves. 

This galaxy of jazz stars is celebratr 
ing one of the geniuses of the music, 
who nonetheless was greeted with 
bemusement when he first arrived on 
the scene. 

Pianist Mary Lou Williams once 
recalled that when Monk first began 
appearing in New York's after-hours 
clubs in the late '30s, patrons referred 
to what he played as "zombie music" 
and gave him the Rasputin-like nick- 
name "Mad Monk." Though he was a 
key participant with Kenny Clarke, 
Dizzy Gillespie, and Charlie Parker in 



UTTIMORE 

(Continued from fHuje 79) 

urally slow, but even through Christ- 
mas the album remained consistent. 
We were just trying to make it through 
at that point, and it already looked like 
we were going to have a mjyor break- 
through with 'For You.' " 

Columbia is working "For You" in 
markets outside the U.S. Winston, who 
says a Spanish version of "For You" 
also drew inmiediate reactions from lis- 
teners, ima^^nes the artist might have 
appeal in Latin markets here. 

"Our listeners went crazy," he says. 
"If they put it out at Spanish radio, I'm 
sure it would be a smash. We had peo- 
ple calling up asking about it so they 
could play it at their weddings." 

Throughout the yearlong cycle of 
Lattimore singles, Columbia has 
worked the album at retail with devel- 
oping-artist programs. A special 
emphasis was placed on key indie 
stores, which hosted various contest- 
driven promotions. 

One such contest took place at For- 
tune Records in Inglewood, Calif. Cus- 
tomers who could name three tracks 
from the album were entered in a draw- 
ing for a color television. 

Store owner Roy Fortune says the 
drawing, which took place near the 
release of the album, was a huge suc- 
cess. Still, he says nothing could have 
prepared him for the recent fenw over 
the album. 

"We always knew the album was 
good, but it has just exploded lately." 
says Fortune. "I ran out of records on 
Saturday [April 26], and I had really 
stocked a lot. I ended up borrowing 
some from another store until Monday 
[April 281." 



the Minton's Playhouse jam sessions 
that spawned bebop, his music was 
viewed as knotty and difficult, even by 
bop's rigorous standards. 

Monk's off-kilter, shuffling rhythms, 
skewed harmonics, and staggering, 
splay-fingered piano work bewildered 
listeners when he debuted as a leader 
on Blue Note Records in the late '40s. 
His work only began to gain wide- 
spread acceptance in the late '50s, 
thanks in no small measure to a series 
of masterful albums on Riverside Rec- 
ords. In 1960, he joined jazz best sell- 
ers Miles Davis and Dave Brubeck on 
Columbia Records; by his death in 
1982 after a decade in seclusion, his 
reputation was secure. 

T.S. Monk believes that the 
demanding, puckish nature of his 
father's music, which sounded so outr^ 
when it first appeared, is exactly what 
keeps it vital for players today. 

"It challenges you right down to the 
core," he says. "It challenges you in 
your ability to swing. It challenges you 
in your ability to make sense as an 
improvisationist. It challenges you in 
terms of your technical prowess, in 
terms of the changes and all the fimny 
little ways that Thelonious puts things 
together." 

ALONG ROAD BACK TO JAZZ 

Thelonious Sphere Monk III, today 
kno)^^! as T.S. Monk, took a circuitous 
route back to the music of his father. 

Though he drummed behind his 
father during the '70s. he began his 
recording career as a member of the 
funk band also called T.S. Monk, in 
which he was partnered with his sister 
Barbara (known as "Boo Boo") and 
vocalist Yvonne Fletcher. The group 
recorded three albums for Atlantic's 
Mirage label. 

However, Monk's musical career 
crashed to a halt in the early '80s after 
two stunning personal tragedies: In 
October 1983, Fletcher died of breast 
cancer, and just four months later, his 
sLster was claimed by the same disease. 

"I did a tailspin and sort of was sit- 
ting around and doing nothing," Monk 
recalls. "I stopped playing my drums 
in 1984, didn't touch 'em. In 1986, some 
family members said, Tfou've got to 
form a foundation, because if you 
don't, somebody will, and they'll have 
control of Daddy's name.' " 

The Washington, D.C.-based Thelo- 
nious Monk Institute of Jazz has since 
become one of the foremost national 
organizations devoted to jazz educa- 
tion. It sponsors the annual Monk 
International Jazz Competition, which 
has brought such talents as pianists 
Marcus Roberts and Jacky Terrasson 
and saxophonist Joshua Redman to 
prominence; the competition, which 
this year focuses on trumpeters, is Oct 
5 at the Knitting Factory in New York. 

"The Monk Institute is what drove 
me back to the music and caused me to 
start playing again," Monk says. 

Turning to jazz. Monk recorded sev- 
eral of his father's compositions on the 
three albums he recorded for Blue 
Note since 1991, but was cautious 
about a full-blown tribute until now. 

"I don't want people to think that I 
don't want to deal with Dad," he says. 
"It's been really a question of me 
recording the music that I wanted to 
record and establishing a sound in the 
marketplace that people can identify 
. . . Once I got to that point it was time 
to deal with Dad." 

Monk emphasizes that he hand- 
picked the musicians for the "Monk On 
Monk" sessions with very definite 
ideas in mind. 

He says, "This isn't a record where 



the record company called and said, 
•Yes, we're going to do this tribute to 
Thelonious Monk, it's an all-star thing, 
and we'd like to use your artist and 
your artist' No. I picked up the phone 
personaDy and called everybody ... I 
was looking for people I knew were 
really, really Monk freaks, frankly — 
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cats I knew held 
Monk in a reverent 
regard." 

Beyond the all- 
star instrumental- 
ists — ranging from 
family friends and 



old musical associ- 
ates like Carter, Terry, Holland, and 
Heath, to stellar young players like 
Roney, Hargrove, and McBride — 
Monk enlisted Mahogany to croon 
"Dear Ruby," lyricist Sally Swisher's 
vocal setting of "Ruby My Dear," and 
Freelon and Reeves to scamper 
through "Suddenly," singer Jon Hen- 
dricks' rendering of "In Walked Bud." 

Much of the repertoire on the album 
was written about Thelonious Monk's 
family and friends. "Little Rootle 
Tootie" was inspired by T.S. Monk 
himself; "Boo Boo's Birthday" was 
penned for Barbara Monk; "Crepus- 
cule With Nellie" is an impressionistic 
portrait of Monk's wife; "Ruby My 
Dear" is an impassioned ballad about 
a close female friend; and "In Walked 
Bud" pays tribute to Monk's great pro- 
teg^ bop pianist Bud Powell. 

"I was looking for a theme," says 
Monk. "I always thought it was very 
funny that Thelonious, if he dug you, 
he wrote a tune for you ... I said, 
'Golly, that's got to be the theme/ " 

The album was recorded at the 
famed Englewood Cliffs, N.J., studio 
of engineer Rudy Van Gelder, who 
tracked most of the great postwar jazz 
talents in his living-room booth. 

"To me, this was like the Super 
Bowl," Monk says, "and if you want 
everybody to really feel good about the 
game, you gotta have a neutral field. " 

Monk expresses great jwrsonal sat- 
isfaction with the album: "I'm delight- 
ed to be able to add something to the 
kitty, so to speak, and contribute some- 
thing — pay homage to this cat. Hope- 
fully, people will say, "Well, it sounds 
like he loved his daddy.' " 

Like three other recently released 
N2K Encoded Jazz albums — the 
anthology "Jazz Central Station Glob- 



to Bob Hope. 

The 81-year-oId Sinatra watched 
the congressional debate and vote on 
C-SPAN from his home in Beverly 
Hills, Calif. Upon learning of the pos- 
itive outcome, he said it moved him to 
know that his music has meant so 
much to so many. He said he never 
dreamed that would be the case when 
he began his career nearly six 
decades ago in New Jersey. 

"When I started out at the Rustic 
Cabin as a waiter, I certainly didn't 
think I'd ever be honored by the Unit- 
ed States Congress," Sinatra said in a 
prepared statement, adding that his 
tenure as an entertainer has been "a 
fabulous ride" and that he wants to 
share the honor with all the "talent- 
ed people" with whom he had worked 
over the years. 

Sinatra debuted as a solo singer 
with the Harry James big band in 
1939 before becoming a star with the 
Tommy Dorsey band in the mid-'40s. 
He went on to become a living legend 
for his inimitable vocal stylings, as 



al Jazz Poll Winner," the Gerry Mulli- 
gan collection "Legacy," and the two- 
CD set "The Instrumental History Of 
Jazz" — "Monk On Monk" will be an 
enhanced CD containing approximate- 
ly 15 minutes of extra material acces- 
sible via a computer's CD-ROM drive. 

N2K VP of A&R Carl Griffin, the 
album's executive producer, says, 
"We shot a lot of the [session] 
rehearsal, and that's going to be a 
part of fthe multimedia portion]. We 
also did an interview with Monk about 
doing the project. Then there are 11 
interviews, some audio, some visual, 
with the likes of Ron Carter and 
Jimmy Heath and Christian McBride, 
but most important, we have the first- 
ever interview with [Thelonious' wife] 
Nellie — Monk interviewing his moth- 
er about her husband. Nobody's ever 
heard that." 

The connective quality of the "Monk 
On Monk" disc will also enhance N2K*s 
marketing efforts, according to VP of 
artist and product development San- 
dra Trim-DaCosta. 

INTERNET UNK 

"The N2K Entertainment online 
company has the jazz site Jazz Central 
Station [httpy'A^'ww.jazzcentralstation. 
com]," Trira-DaCosta says. "Not only 
do you have an enhanced CD, but you 
have a CD that linlcs you to the Inter- 
net .. . Anyone who is interested in this 
genre of music then goes to the World 
Wide Web, where you can go into that 
genre site, Jazz Central Station, and 
there you would get more information 
about different things that are hap- 
pening on this project 

"The artists that are signed to N2K 
Encoded Music have their own Web 
page, and so there'll be a dedicated 
page to T.S. Monk for this project" she 
adds. "That then links to Jazz Central 
Station, and there's also a link to the 
Thelonious Monk institute [page]." 
The label offers 15 free days' access to 
the Internet for anyone making a pur- 
chase. 

Trim-DaCosta adds that, with a 
Jazz Central Station site currently up 
in Japan, "Monk On Monk" will get 
what is essentially an international 
launch. 

"For the first time we have a simul- 
taneous sort of worldwide release," she 
says. "Normally when you're develop- 
ing a project, you might start in the 



well for as his movie appearances and 
high-toned lifestyle. 

For Capitol in the '50s and Reprise 
in the '60s, Sinatra consistently ruled 
the Billboard charts with such classic 
singles as "Strangers In The Night" 
and "Summer Wind" and albums like 
"In The Wee Small Hours" and 
"Songs For Swingin' Lovers!" His 
"Duets" albums for Capitol in the 
mid-'90s brought together an 
unprecedented array of past and pre- 
sent pop stars eager to collaborate, 
attesting to the Chairman of the 
Board's broad cultural influence. 

The Senate approved the measure 
awarding Sinatra the Congressional 
Gold Medal in January, and the 
House gave its benediction April 29, 
after Rep. Jos^ E. Serrano, D-N.Y., 
personally carried the resolution to 
the offices of House members to get 
the 290 signatures needed to bring it 
directly to the House floor, where it 
received only pro-forma debate. 

Serrano — a lifelong Sinatra fan 
who was introduced to the singer's 



U.S. and then you send it out later to 
the overseas outlets." 

(N2K is finalizing international dis- 
tribution, says a label spokeswoman, 
and no international release date for 
the album has yet been set) 

Touring will be key to the promotion 
of the album. Monk's manager, Ed 
Keane, says that the group will play 
dates in Western Canada in late June, 
European festival dates in July, and a 
group of "anchor dates in the premier 
prestige markets around the country" 
between Oct. 8 and Nov. 22. 

The latter will include gigs at the 
California Center for the Performing 
Arts in Escondido (Oct 9); Wadsworth 
Theatre in L.A. (Oct 10. Thelonious 
Monk's 80th birthday); Madison (Wis.) 
Civic Center (Oct 22); Pabst Theatre 
in Milwaukee (Oct 23); and Orchestra 
Hall in Chicago (Oct 24). 

Monk says the tour, which is being 
booked by Ted Kurland Associates in 
Boston, has been arranged to accom- 
modate the participation of some of 
the star players on the album and 
other guest<f. 

Trira-DaCosta adds that an 80th 
Ixrthday salute. "Thelonious Monk; The 
High Priest Of Modem Jazz," which is 
being planned by Wynton Marsalis for 
Sept. 18 and 20 at Lincoln Center's 
Alice Tully Hall in New York, will pre- 
sent a natural tie-in for the project. 

Jazz radio — particularly stations 
that play straight-ahead jazz — will be 
involved in promotional efforts such as 
a "win it before you buy it" campaign 
that will spin off the tour stops. 

The 80th birthday anniversary also 
serves as a migor opportunity for press 
coverage. Trim-Da(i:osta says. 

David Sibel, buyer and director of 
merchandising for the five-store, 
Boston-based Hear Music, says that 
the commercial performance of other 
tribute records and the extraordinary 
talent collected on "Monk On Monk" 
should translate into strong sales 
among the chain's jazz-conscious con- 
sumers. 

"With the past success of records 
like the tribute to Miles Davis and the 
Mingus Big Band album, this bodes 
well," says Sibel, who names Thelo- 
nious Monk among his favorite 
pianists. "It's got an even bigger and 
better lineup. It's a mixture of tradi- 
tional giants and new people. ItH give 
a different perspecti\'e." 



music (and the English language) 
when his father returned to Puerto 
Rico after World War II with a cache 
of albums — garnered 302 signatures 
on Sinatra's behalf. He led resolution 
floor manager Rep. Michael N. Cas- 
tle, R-Del., to urge the House "to 
show its 'High Hopes,' think of a 
'Summer Wind,' say 'I Get A Kick 
Out Of You,' and make 1997 'A Very 
Good Year' by awarding a Gold 
Medal to the man who did it 'My 
Way.' " 

The resolution now goes to Presi- 
dent Clinton for his signature. 

The Congressional Gold Medal pre- 
dates the Constitution, with the first 
one awarded to Washington (the orig- 
inal "Or Blue Eyes," according to 
researchers at Washington's Mount 
Vernon Estate sources) by the Conti- 
nental Congress in 1776. 

Besides Washington and Hope, 
other medal recipients include Robert 
Frost Louis L' Amour, John Wayne, 
H. Norman Schwarzkopf, and Colin 
Powell. 



SINATRA GETS CONGRESSIONAL MEDAL OF HONOR 
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U.K.'S KrrCHENWARE HOSTS PREFAB SPROUTS RETURN 

(CotOiKiieifmmpatBl) 



the ond of a seven-year itch qKntmA- 
itiK for a follow-up. 

Prefab Sprout's new album. 
"Andromeda Heii^hts." is being 
released in the U.K.. Europe, and 
-Japan Monday t)n Kilchenwarc 
Columbia {a U.S. deal is yet to be con- 
Bnned). The band's personable writer 
and vocalist, Paddy McAloon, remains 
modestly confidenl about the act's 
place in the ciinteiniKirary scene. 

"Mayl)c 1 should worr>- more about 
what's in the charts than I do," says 
McAloon, who has resisted any temp- 
tation to chancre his unitiuely ojmlent, 
literate .style of songcraliing. "Hut a hit 
of me thinks, where would we be if we 
all did that? I do have an arrogance 
about it, where even if you put me in a 
darkened room for 50 years, I know I 
could do something that would be 
worth listening to, just because of the 
pnaknatfaat^iremeindmyneedfor 
unislc on a spiritual levd." 

After some year?? as a "bedroom pro- 
ject." and then a local live act. Prefab 
Sprout (which also includes Martin 
MeAkxm and Woi^r Smith) rigned in 
1983 to the independent ntehenware, 
based in Newcastle in the northeast of 
England, near McAloon's honietowTi of 
Consett in Durham. That year, just 
prior to BlwUm^Aloiiif-tcniiifliliatfoii 
with the then CBS, Prefab attracted 
attention on the indie seme vitb the 
album '"The Devil Has All The Best 
Ttaiei.' 

A gndml critical and cemmflTCfad 
climb over the rest of tbe decade 

included 198.Vs much-lauded albom 
"Steve McQueen,' «Ud>,raiiaiIMd 
"Two Wheels Good," became the 
band's only American chart entry, 
peaking at No. 178. In 1988 came its 
biggest domestic success with "From 
Langley Park To Hemphis," which 
inchided the upbeat, mJio-friraidly sin- 
gle "The ICing Of Rock 'N" RoU," a No. 
7 U.K. hit that spring. Columbia puts 
current domestic sales of "Memphis" 
at some 330,000 copies. 

When the ".Jordan" .set was released 
in 1990. Prefab Sprout was in the van- 
guard of adult |)op acts, but the only 
album to bear its name since was the 
1992 compilation ".\ Life Of .Surjiri-ses," 
which contained a handful of previous- 
ly unrcleased song.s. That set is now 
estimated by Columbia to have sold 
240,000 units in the U.K. 

Prefab's overdue return has already 
been celebrated in adult rock publica- 
tions here, and early signs are that 
radio and retail rememl)ers its name 
perfectly well, too. 

"A Prisoner Of The Past," the first 
single from "Andromeda Heights," was 
released across Europe April 21 and 
gained first-week adds at natwnal rock 
and pop statkm Radk> 1 and Its Ma- 
demograpMc AOoriented sister BBC 
broadca-ster, Radio 2. It was also added 
at such leading commercial outlets as 
nationwide rock station Virgin Radio, 
K«gr lOB Mandwrtar. and Stoart 1«U 
Landon.badditian,PrelU>perfhmied 
the single on BBCl's mass-rated 
"National Lotu-i-y \a\v' show Apiil li*. 

The single is atypical of the general- 
ly soft, romantic mood of the albani, 
exuding a strong Phil Specter influ- 
ence. "It's a big sound," says Key 10.S 
presenter/producer Pete Mitchell. "A 
good return to form, and itil do well" 
& adds that the station stfllidag^aer- 
eni of the group's pre^iousbelMmolnl 
singles, including "Cars And Gilb," 
"WTien hoxe Breaks Down.'aod'Tlie 
King Of Rock 'N" Roll" 

Andy Fordyce, dtartaHnmi bujcr 
for HMV, says, "IVe had comments 
[ftx>m HMV colleaguesl that the album 
is just as strong as 'Steve McQueen," 



whicli was i-eganled a.s a chLs,sic album. 
There's huge [xitentiiil there. Ifyou look 
at hands like the Beautiful South, 
there's a big market for that kind of 
sound. Tlie alburn will lie very strong U\r 
in-sliirc play and li-lening [tost.s. and it'll 
do ven well throughout the sunmier." 

"So miich can change in five years, 
but their fan.s don't seem to go away," 
say.s Paul Bursche, Prefab's product 
manager at Columbia, noting that the 
label's initial U.K. shipment of the 
album will be a healthy 40,000. "Prefab 
were never totally in fashion, so they 
can't go out of fashion." 

Columbia staged a month of expo- 
sure for "Heights" in 600 up-market 
faaiB and RatannuitB acmas tlie oouD- 



pation for "OK Compoter," the third 

album by Oxford, England-based quin- 
tet liadiohead, that it \\ill be introduced 
with a lead track, "Paranoid Android," 
tliatimiB 6V^ minutes and inaapaiatei 
several tempo changes— but no chorus. 
Moreover, Capitol Records plans to 
debut the track in the 1".S. via a 'Mdco 
exclusive" on MTV later tliis montli. 

'UK Computer," the tnod's iintMir- 
produeed set, is being released in the 
U.K. by Parlophone .Tune Ifl. with its 
U.S. appearance on ("apitol .luly 1. 
"Paranoid Android" had its British 
tadiodelmti^W IB BBC Radio 1^ 
"Evening Session' show and wiil be 
commercially available May 26. 

An animated video for the track is in 
production, and Capitol VP of market- 
ing Clark Staub says that the label 
hopes MTV will premiere the clip 
around May 26. The video network, as 
well as college radio, are due to be ser- 
viced with the track May 19. 

"We've ab«ady had initial meetings 
with MTV, who've been strong sup- 
porters of Radiohead since 'Creep,' " 
says Staub, referring to the track from 
the hand's 1993 debut album, "Pablo 
Honey." that alerted programmers, 
retailers, and consumers alike to the 
group's strange charms. "Creep" went 
to No. 34 on the Hot 100, while "Pablo 
Honey" climbed to No. 32 in a six- 
montli run on Thi' RilllHiard 20(1: the 
1995 follow-up, 'The Bends," peaked at 
No. 88. 

"In a world of four-minute pop songs, 
we don't want to bank on airpla.v for 
'Paranoid Android.' " sa.vs Staub, 
adding that by the time of the MTV air- 
ing, promotional CDs of the track will 
be ready for commercial alfematwe 
stations that request them. The first 
conunercial single ihxntlieallUmwill 
be "Let Down." 

"Badiohead ban delivered avcqr 
unconventional record," Staub contin- 
ues, "that does not sound like anything 
else that's popular, but sounds like 
everything tliat could be populiu". I've 
aeeo them eonqtand to IB or RAM, 
but wele not fidling into the trap of 
over-hyping them. We're setting this 
up to be firmly rooted." 

"It's quite a difficult record: it's not a 
■fimtliBten'Uiii^'siBaRMMoliMdlead 
singer Thorn Yorlce about "OK Com- 
puter." complimenting Parlophone on 
the free rein afforded the band in mak- 
ing it. "First we said, 'We're going to 
produce it ourselves,' then, 'We're 
going to take as long as we inDt.''W"e 
had complete license to do what we 
wished, and when we realized that, it 
was really scaty." 

Aeknoiiriedging the great expeetap 
tions for the album already whirling 
around the U.K. indnstr>\ v'l -l-i ■ i-lr' : 
■■'I'he aiilii'l]>uUn:i :lua ]i. ij 



try. "We got loads of feedback from 
that," says Bursche, "which was great, 
tecausc one wony was that th^ fan 
base w as old enough to stop Iwying 

records."' 

Other tactics have included a mail- 
oul to sister label Epic's database of 
Lightning Seeds fans. 'The other part 
of the plan is to say to people w'ho 
haven't heard of Paddy that he's made 
a brilliant single and there are mon' to 
come ['Electric Guitars' will be the sec- 
ond], and he's been doing a week of 
promotion at commercial radio," 
Bursche adds. 

HMV's Fordyce says that the only 
blemish on Prefab's prospects for 1997 
is that it baa no plana to play live. 



have for it was fimny to UB. Taranoid 

Android' Is addres.sing that anticipation 
in away, Uke, 'We're having fun record- 
ing it, and you'll either get it or you 
wool" 

Radiohead will play two showcases 

in Barcelnna. S[wiin, May 22 and 24. ti) 
which MMl is Hi\-uing internation;U ter- 
ritory representatives and key media. 
In the U.8., the bandwrnplay with U2, 
Foo Fighters, and the Beastie Boys at 
the Tibetan Freedom concerts June 7 
and 8 in New York, followed by club 
dates there and in Los Angeles. Euro- 
peaniMivala fidhn^ and a U.S. tour is 
due to start July 26. 

"The unanimous reaction to this 
record is that it's something very spe- 
cial," says Parlophone U.K. managing 
directorTony Wadsworth. "The single 
is a brilliant piece of musK. It might fly 
in the face of all the rules and conven- 
tions, but everything we've ever done 
with Radiohead that's worked has bro- 
ken the rules. Because of that, they're 
going to change the acceptance to cer- 
tain types of mu.sic." 

Wadsworth adds that the slow build 
of 'The Bends," the series of U.K chart 
singles taken from it, and belated 
acclaim in the music press have made 
the band (formed in 1991 ) widely influ- 
ential on the British alternative scene. 
"Even- record company's got its Kadio- 
head nrtw ," he rtiiises. 

So gradual was the ascent of 'The 
Bends" that it reached a domestic peak 
of No. 4 in its 42nd chart week, a rare 
event among the fa-st-moving U.K. l)e.st 
sellers, and was still in the chart in 
November 1996, 20 months after re- 
lease. "It was the longest campaign I've 
ever worked internationally," says 
EMI international marketing manag- 
er Carol Baxter. "At the beginning of 
it, people were saying, 'There's no obvi- 
ous ain^' botwewereitfllwvridng 
the albmn two years later. IfD be the 
same with this." 

Kadiohead ajijicars on one multi- 
platinum Capital album: 'Talk Show 
Hoet"iafntandantbeaoaadtnclito 
"Romeo + Jufiet," while "Exit Music" 
(from "OK Computer") is the song 
heard playing at the end of the film. 
Other songs from the new album were 
introdne^ laat Bununor during the 
band's U.S. tour supporting Manis 
Morissette. 

Jon Cnbhin, product manager at 
Tower Keconls' Precadilly Circus .store 
in Laadoi^ 8Pt an adnoea iistan to "OK 
Computer" and says it sounded 
"incredible." He adds. "Each track 
stood out on its own. We're In'ing itsked 
about it already." Cobbin says that cat- 
atagarieaof both previous Radiohead 
albums rem^ verv strong. 

"Wr ]■-,. i;ailliil:.':iH," <uy> r.!s;( 



"'We've given up on that I was ne\ ei- 
really into it," sa\\s McAloon, who is 
perhaps untie rslandably wary of Ix'ing 
sWetracked. since hi.-^ absence from the 
spotlight is Of) rent'cli()n on his cre- 
ativity. 

In recent yeai-s, McAloon's myriad 
other projects have included writing 
for two high-profile singer/actors, fel- 
low Northeasterner (or "Geordie") 
.Jimmy Nail and Cher. Nail recorded 
several McAloon songs on his tn'o high- 
ly successful albums based on his 
"Crocodile Shoes" TV series, including 
the 199.5 hit "CowlHiy Dreams," while 
Cher cut "The Cunman" on her "It's A 
Man's World" album the same year. 

To concentrate on "Andromeda 



KROQ Loa Angeles. "We supported 

the [first twol albums, and we're very 
much anticipating the new one." Of the 
early success with "Creep," she says, 
"It takes a wlrile &r a band to ainhe a 
song like that, like Beck with 'Loser'; 
he went out and made another great 
album, and Kadiohead did the .same." 

Capitol has devised a novel promo- 
tional device fhr its upcoming mail-out 
of the new allwm to 1,000 key media 
players. "We're making a special 'OK 
('omputer' listening package for our 
industry mailing," says Staub. "We're 
aendhig out a WaUmian tqie recorder 



The practice of establishing links 
between Web sites with or without per- 
mission is already a c<jniinuii part of 
the fast-moving Internet culture. How- 
ever, the free flow of information on 
the Internet can create problems for 
commercial Web sites that want to use 
their content as an as.set wlien Striking 
deals with other sites. 

Microsoft and Ticketmaster had 
been in negotiations for a possible con- 
tent deal, but those talks were never 
completed, according to Citron. 
Instead. Ticketma.ster reached a non- 
exclusive agreement w ith rival city 
guide site CitySearch and is likel.v to 
reach similar deals with other sites in 
the near future. 

"If this lawsuit ends in favor of 
Ticketmaster, which is unlikely, it 
would have huge implications for the 
future of the Web," says Seema 
Chovv dhury , an analyst for the enter- 
tainment and technology strategies 
division of Forrester Research. "It 
would mean that every Web site 
would have to get penmaakm to estat>- 
Itsh links ... It really doesn't make 
sense for them to sue over a simple 
link . . . What makes this suit 
especially interesting is that these are 
two indnatry giants with a lot of 
weight behind tibem. They each have 
a near monopoly in their business and 
are not likely to hack down." 

Ticketmaster is upset about more 
than the Web Unk, according to Cit- 
ron. 

"It's one thing if they simply link to 
nur liotni' page, which more than .5,000 
sites have done," he says. "But they 
are fegqiaiaingonr home page and tak- 
ing our content out of context, which 
we are not comfortable with." 

Citron says that the Sidewalk site 
also contains misinformation about 
Tidcetinaster's operalionB, such as ila 
policy against accepting personal 
ch'vks for .mline »ra"-=:i.-t!<.n«. 



Heights," McAli)on. whose songs are 
published by EMI .Music, shelved his 
most ambitious project yet, a concep- 
tual w ork to be titled "Earth: The Story 
So FiU"." Still deiir t/) his heart, he plans 
to return to that labor of love in due 
course. "I'll put it im the computer. It's 
all written, it just needs arranging," he 
.says. "I'm going to keep on writing the 
'little' songs, and if I come up with 
another, more immediate album, I 
might put that out fu^t 

"1 write aU the time, i^s just a habit," 
concludes McAloon. "Even without a 
sense of an audience, I would do that 
It's a necessily forme to get throat^ 
the day." 



irith the cassette of the album poma- 

bonded inside, so the only way to listen 
to it Is with the headphones provided. 
We want to have people get to know the 
man) in its entirety." 

Toriie says of the prominent place in 
the British rock firmament now- com- 
manded by Radiohead, "It doesn't feel 
like we've come a long way. I have a 
veiy small house in Oxford that I can 
pay the mortgagi^ on. I suppose we 
have in the sense that wt'w met all riur 
idols ami (li)rie lot.^ ol aniaziog things. 

But we have to keep reminding people 
this is only oar third album." 



from ad sales on its site that accom- 
pany our content," he says. "Microsoft 
is not offering this site as a communi- 
ty service. It is a business, and what 
we are saying is that there must be 
some rules and regulations, or every- 
one will .start taking each other's con- 
tent and reorganizing it for their own 
benefit . . . We're not trying to be sep- 
aratists, but we have created great 
relationships with most record labels 
to support their artists with special 
Web content and eliats. [Microsoft 
has] rather arrogantly avoided our 
front door and given their visitors 
access to our content." 

'ncketmaster could disaljle any links 
from Microsoft's Sidewalk site, but has 
not yet elected to do so. according to 
Citron. 

Chowdhurj' agrees that links that 
bypass home pages might l>e objec- 
tionable. 

"They have every right to deny 
access to the inside pages of its site," 
she says of Ticketmaster. "But they 
would be fboHah to not allow access to 
its Avnt home page." 

Some news media Web sites have 
already raised concerns at>out so- 
called Web "para-sites" that draw 
tlieir content entunely bom other Web 
sites. For example. The Washington 
Post, Time, and CNN are among the 
media companies that have filed suit 
against the Web site Total News, 
w^ich consists eitirely of links to other 
news sites. 

Microsoft's Sidewalk site still con- 
tained a link tn Ticketmaster Online at 
press time. The technology company 
ia expected to ToU out addiUonai Side- 
walk sites in the coming weeks, indud- 
ing city guide sites for New "York, 
Boston, and MinneajKilis. 

Caught in the middle of this law- 
suit is Pan! Allen, who owna a bage 
stake of Ticketmaster and is a co- 

fniindr!- :ilid ^ ! i^n i f ic :i n1 owner of 



TO PARLOPHONE AND CAPfTOL, RADIOHEAD IS MORE THAN JUST 'Oir 

(Contimiedfrom page 1) 



TICKETMAStlll. \k LE^ BklHI 

(Continued from page 6) 




Billboard Online Provides 
Sneak Peek At Kiss Bio 



The "Kiss Army" is about to de- 
scend on Billboard Online! 

Beginning this week, Billboard 
Online, the World Wide Wei) home 
of Billboard magazine, is pre- 
viewing "Kiss And Sell: 
The Making Of A Super- 
group," the hot new book 
about the antics of one of 
the most popular and out- 
rageous acts in the history 
of rock'n'roll. 

Each Wednesday for the 
next eight weeks, Bill- 
board Online will post a 
new e-xcerpt from the criti- 
cally praised "Kiss And 
Sell." The book was writ- 
ten by C.K. Lendt, who 
spent 12 years on the road 
with Kiss, handling their 
business and financial affairs, l.ciult 
provides an inside view of the life- 
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the pre.ssures of staying on top, the 
influence of the music industry's 
jwwer brokers, and the glitz, glam- 
our, and celebrity of Kiss-pals such 
as l^iana Ross, Lisa Hartman, Cher. 

"Kiss & Sell" just 
arrived i n stores from 
Billboard Books in hard 
and soft covers. But you 
can get your first taste of 
this spicy reading from 
Billboard Online at 
www.billboard.com. And 
don't forget to come back 
each Wednesday for more. 

For more information 
on Billboard Online, or to 
subscribe to the exclusive 
Billboard Online premium 
service, which includes 
archives of Billboard arti- 
L-k's and charts, call Sam Bell at 
212-5;t()-1402/800-449-1402 or e- 



styles and excesses of rock stars, ' mail sbeU@billboard.com. 

Dial Nashville 615 For The New 
Country Music Sourcebook 



Hold on to your hats! The 1997 
edition of Nashville 615/Country 
Music Sourcebook hits the streets 
May 7, and once again, Bill- 
board is providing the most 
comprehensive directory of 
business-to-business list- 
ings for the Nashville re- 
gion and the international 
country music business. 

Nashville 615 includes 
contact information on 
thousands of companies. 
All listings are updated 
with the freshest and most ac- 
curate information. 

This is the vital guide for profes- 
sionals in the country music busi- 
ness. Listings include artists, 
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record labels, music publishers, 
recording studios/mastering facili- 
ties, professional organizations, 
attorneys, personal man- 
agers/agents, venues/con- 
cert promoters, whole- 
.salers/distributors, record 
retailers, radio stations, 
marketing companies, and 
more. Additionally, the 
Nashville section includes 
local clubs, restaurants, 
caterers, hotels, banks, 
travel services, sound & 
light services, and other helpful 
listings. 

This essential guide is available 
for $60 by calling 800-344-7119 (in 
New Jersey call 908-363-4156). 




Jill Carrigan has joined Billboard 
magazine as western advertising 
sales representative, based in 
Los Angeles. Carrigan will 
represent Billboard to most 
m^or West Coast record and 
music publishing companies, 
as well as pro audio accounts. ^ 
She reports to associate pub- Jt^ 
lisher Jim BelofT. ISli 

Carrigan conies to Billboard finni 
The Hollywood Reporter, where she 
was executive assistant to the pul»- 



lislier. Her music industry experi- 
includes stints at A&M 
Records and Steve Stewart 
Management / Holiday 
Records. She also assisted the 
team that planned and imple- 
mented the recording of the 
'^jJ Woodstock '94 Music Festiv-al. 
Jb| Carrigan received a Bach- 
S&UI olor of Arts degree from 
Hampshire College in Amherst, 
Mass., where she moored in music 
composition and business. 



Fourth Annual Dance Music Summit 

Chicago Marriott Downtown, Chicago • July 16-18, 1997 
1997 BiUboard/Airplay Monitor Radio Seminar 
Orlando Renaissance Hotel, Orlando, Fla. • Oct. 16-18, 1997 
19th Annual Billboard Music Video Conference & Awards 
The Beverly Hilton, Beverly Hills, Calif • Nov 20-22, 1997 
For more information, contact Maureen Ryan at 212-536-5002, 
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Counting Hits In Rome-an Numerals 
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ICA'S BIGGEST HIT by a solo male K&B artist in just 
over 32 years climbs 1.^-12 this week on the Hot 100. "I 
Belong To You (Every Time I See Your Face)" by Rome 
is the label's biggest single in this category since "Shake." 
the final top 10 hit for one of RCAs most successful artists 
of the first decade of the rock era, Sam Cooke. "Shake," 
backed with the socially conscious "A Change Is Gonna 
Come," debuted on the Hot 100 in January 1965, just four 
weeks after Cooke was shot to death. 
It posthumou.sly peaked at No. 7. If 
Rome's momentum carries him into 
the top five, it would be the fii-st RCA 
single by a solo male R&B artist to 
go that high since Cooke's "Chain 
Gang" peaked at No. 2 in 1960, and 
if Rome goes all the way to No. 1, it 
would match Cooke's only chart-top- 
ping hit, "You Send Me," which hit 
pole position almost 40 years ago. 
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BEAT 



by Fred Bmrf>iOH 



IV-TEL HIM: The multi-artist dance compilation 
"Club Mix '97" continues to rise on The Billboard 200. 
establishing a new peak position by moving 39-:J6. The 
collection, which include.i hits by Billie Ray Martin, 
Quad City DJ's. and Bone Thugs-N-Harmony. is 
released on the K-tel's ('old Front imprint and gives 
the Minneapolis-based company its highest-charting 
title on the Billboard album chart in the label's 35-year 
history. K-tel has established another front at No. 179, 
where the "Greatest Sports Rock And Jams" compila- 
tion moves to No. 179 in its second chart week. 

I F 6 WAS 9. it would be a very confusing chart. But it 
would make sense to Jimi Hendrix fans, who brought 
enough copies of his albums last week to send three of 
them to The Billboard 200. M('A has reis.sued "Are You 
Experienced?" (No. 18) and "Axis: Bold As Love" (No. 
40) on the Experience Hendrix lalx?l and released a new 



title, "First Rays Of The New Rising Sun," which 
enters the album chart at No. 49. 

The FIRST TIME EVER: Kenny Logging remains 
on top of the Adult Contemporary chart for a second 
week with his first-ever No. 1 on that list. The title, 
appropriately, is "For The First Time." It was written 
by James Newton Howard, Allan Rich, and Jud 
Friedman for the film "One Fine 
^^^^^^^^^ Day" and Is the second of this 
^^^V^B^^I year's crop of Oscar-nominated 
^^V^ songs to reach the summit of the 
pl^^V AC chart. The first was the Diane 
I '^'^^E Warren-penned "Because You 

I Loved Me," recorded bv Celine 

EuROVlSIONS: I'm in Dublin the 
week of April 28, attending the 
42nd annual Eurovision Song Contest, where the ques- 
tion I'm asked most is, "Do they know what the Euro- 
vision Song Contest is in America?" Maybe we don't, 
but three Billboard charts this week have been affect- 
ed by music from the last three years of the popular 
competition. Bill Whelan's "Uiverdance." first per- 
formed as the interval entertainment at the 1994 con- 
test (al.so held in Dublin), is No. 1 on the Top World 
Music Albums chart for the 20th week. The lead male 
performer that night was Michael Flatley, who holds 
at No. 2 on that same chart with Konan Hardiman's 
"Lord Of The Dance." On this week's unpublished Top 
New Age Albums chart, the 1995 Eurovision winner 
from Norway, Secret Garden, moves 9-8 with its sec- 
ond album, "White Stones," while its first set, '*Songs 
From A Secret Garden." falls 10-11 in its 52nd chart 
week. And on the Hot 100, the 1996 U.K. entry, "Ooh 
Aah . . . Just A Little Bit" by Gina G. holds at No. 35 
in its 24th chart W'eek. 
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TOTAL 


212,841,000 


ALBUMS 


178,310,000 


SINGLES 


34,531,000 



■ ■8 WE 

13,350,000 
.s-r WE 

13,327,000 

UP 0.2% 

12,586,000 
UP 6.1% 



CD 1 26,900,000 1 44,834,000 fUP U. (%; 

CASSETTE 50,864,000 45,789,000 fDN r(By 
OTHEB 546.000 417,000 (ON 23.6%j 



10,785,000 

WB 

10,698,000 
UP 0.8% 

■ I^^WE 

10,290,000 

UP 4.8% 



2,565,000 

.AST Wl 

2,629,000 
DOWN 2.4% 

FHIS Wie 

2,296,000 
UP 11.7% 



TOTAL ALBUMS 
CURRENT ALBUMS 
TOTAL SINGLES 

ROUNDED nOUHES 



19% 
17.8% 
6.6% 



1 /»7 

18.2% 13.8% 
16.2% 15.3% 
19.8% 7.8% 



13% 
14.4% 
5.6% 



BONV 

12.6% 
11.7% 
11% 



12.6% 10.9% 
11.3% 13.3% 
18.3% 30.9% 
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POI DOG PONDERING BASKS IN THE INDIE 'LIGHT' 

(Contuiued fwm page 10) 



"Pomegranate" was the first Poi Dog 
product on the band's own label (which 
at the time was also called Pomegran- 
ate; the name change -wbr due to an al- 
ready existing Pomegranate Records). 
It was released nationally, however, 
by Bar/None Records of Hoboken, 
N J., which is distributed by Koch In- 
ternational. "Electrique Plumma- 
gram," the club-mix companion disc to 
"Pomegranate," was also released 
through Bar/None. 

"This one we did all on our owti," says 
Carolynn "Chaka" TravLs, Plate-tec- 
tonic's manager of business affairs. A 
former manager of renowned Chicago 
club Schuba's, Tra\is has been working 
with the band for a year. Orrall says, 
"Chaka's taken over the business end, 
so I can concentrate on the music." 

Travis says that a miyor plus in Poi 
Dog Pondering's ability to proceed 
independently was that the band paid 
off the loans that made possible the set- 
ling up of its 24-track ADAT studio. 
"Liquid White Light," which was 
recorded on site by veteran mobile 



METROMEDIA DEAL 

(Continued from page 6) 

back to MGM for 15 years. MGM has 
paid Turner royalties ever since, as 
well as fees to distributor Warner 
Home Video. 

Metromedia will provide 2,200 the- 
atrical and television titles, including 
output from Orion Pictures, Goldw>Ti 
Entertainment, and Motion Picture 
Corp. of America, bringing the MGM 
total back up to 3,600 releases. In the 
package are best-selling video titles 
such as "Dances With Wolves," "The 
Silence Of The Lambs." and "Robo- 
cop," as well as a large inventory of rel- 
atively unexploited releases from 
America International Pictures. 

Metromedia Entertainment Group 
Home Video, known as Orion Home 
Video until late 1996, has been a fringe 
player in the wake of a financial roller 
coaster that took Metromedia Interna- 
tional into and out of Chapter 11 bank- 
niptcy protection. Sales last year were 
$60 million, according to Billboard's 
annual market-share survey (Billboard, 
Jan. 25). MGM Home Entertainment 
did an estimated $375 million in 1996, 
vs. $225 million in the previous year, 
thanks to strong sell-through demand. 

Len White, president of Metromedia 
Entertainment, who took over the 
home video unit following the depar- 
ture of executive VP Herb Dorfman in 
November, had hoped to rebuild the 
oT^ani^tion with the help of 12 com- 
pleted movies, including "City Of 
Industry" and "Eight Heads In A Duf- 
fel Bag." These and five direct-to-video 
features now arc slated for MGM 
Home Entertainment. 

One of Metromedia's successes has 
been its Migor League Baseball label, 
selling 325,000 copies of the 1996 Worid 
Series cassette featuring the New York 
Yankees and the Atlanta Braves. 
Sources say producer PHoenix Com- 
munications expects to discuss with 
both parties where it stands. 

PHocnix has scheduled seven or 
eight national releases in 1996, more 
than the past three years combined. 
"Business has been good," says sales 
and marketing senior VP Rich Doraich. 
"Baseball is coming back." 



TD OUR READERS 

Between The Bullets will return 
next week. 



engineer Tim Powell, was produced 
and mixed by Martin Stebbing and Poi 
Dog multi-instrumentalist Dave Max 
Crawford. 

Orrall says there was little over- 
dubbing on the album: "I think [back- 
ing singerl Arlene Newson cut some 
vocals because she'd been sick one of 
the nights, but there were no guitar, 
drum, percussion, or other overdubs. 
Stebbing's recording motto is 'warts 
and all.' " 

Actually, the sound of "Liquid White 
Light" is lush, spacious, and vibrant, 
giving full play to each of the group's 
dozen-plus members. They include vio- 
linist Susan Voelz; guitarist Dag Juh- 
Un; drummer Steve Goulding; percus- 
sionist Leddie Garcia; and backing 
vocalists Newson, Komell Hargrove, 
and Robert Cornelius (who also helps 
out with Poi Dog publicity). 

Both Orrall and Travis acknowledge 
that live albums are usually not m^or 
sellers. 'They're mostly for the fans," 
says Orrall. "We thought this would be 
an ideal record to exercise our [indiel 
muscles." 

"We knew we'd be able to recoup our 
e.xpenses and make money in the Mid- 
west, where our biggest audience is," 
says Travis. 

Indeed, of the 47,000 copies of 
"Pomegranate" that have sold at 
SoundScan-tracked retailers (the band 
puts the total closer to 60,000), some 
29,000 were sold in the Chicago area. 



(Continued fnwi. fKifje 10) 

"is that musicians in New York took 
secular musical influences and melded 
them with the traditional klezmer 
sound. They created religious songs 
with a strong dance beat. Even the 
most stubborn Orthodox Jews couldn't 
resist the new sound and first bought 
tapes secretly. Now dancing is out in 
the open." 

Fast-rising Israeli recording artist 
Mendy Jerofy says, "Israeli musicians 
arc much more conservative than their 
American counterparts, mostly because 
they are afraid of tampering with the 
purity of Jewish music by introducing 
foreign elements. They forget that our 
sound is a mishmash of European influ- 
ences. The Americans don't have the 
same mental blocks, and they thn)W in 
all kinds of new stjies, even country and 
bluegrass sometimes. But the message 
stays the same an>'way." 

Jerof>''s albums on Ateret Records, 
are available at the label's Brooklyn, 
N.Y., retail outlet. Mostly Music, v^'hich 
claims to be the world's largest vendor 
of Jewish music. 

Among the American artists who 
helped change the listening tastes of 
Israelis are AvTaham Fried, Mendy 
Gerufi, Yeed Verdiger, Mendy Wald, 
Michael Streicher, and Avrum Flam. 
But the bluest star of all is Mordecai 
Ben David, whose last album, "Ain Od 
Bilvado" (There Is None But Him), sold 
50,000 units in Israel alone, with foreign 
sales estimated at twice that number. 

The album included the club hit 
"Mashiach," which Biro Yahalom, 
owner of Yahalom Music, a major 
Jerusalem retail outlet for religious 
albums, says is so popular that it is 
sung as a team cheer at soccer games. 
"He is appreciated by both Ashkenazi 
and Sephardi audiences," says the 
retailer. "His music has become part of 
the general Israeli cultural scene." 

David and other New York-based 
artists now record some of their mate- 
rial in Israel. 

Galpaz releases some 30 albums jier 



So says Midwest Artist LHstribution's 
Slania, who notes that in Poi Dog's No. 
2 market, Austin, "Pomegranate" has 
moved 1,200 units. 

"The hand does sell nationally, but 
sales are concentrated here," says Sla- 
nia. 

Tower Records on Chicago's Near 
North Side, which is hosting a record 
release party Tuesday (6) with an in- 
sture performance and rL'cord signing 
by the band. Is stocking an initial 1,500 
copies. Tower outlets downtown and in 
two suburban locations are carrying 
100 copies each. Around the country, 
orders range from five to 30 copies per 
store. "If it sells, they can reorder," 
says Slania, who operates on a con- 
signment policy of 100% returns. 

Slania, who previously served as GM 
of Flip Side Records and director of 
purchasing for Rose Records (both for- 
mer powerhouse local chains) and 
whose wholesale operation typically 
handles 250 projects at any given time, 
says that "Liquid White Light" is "a 
major priority for us. We're doing any- 
thing we can to help build this." 

Plate-tec-tonic's Travis says she sees 
the $17.98 suggested list price as a plus. 
"It's a double live CD, but because 
we're in control, we can keep the price 
down. Some stores will have it on sale 
for $15.99." Travis notes that co-op ads 
v^ill run in "our top 10 regional mar- 
kets." Still, she says, the band is "not 
going to spend a lot on marketing and 



year, but, according to Schiff, "Ben 
David accounts for 85% of our sales." 
The label has offices in Paris (Galpaz 
Europe) and New York (Ateret 
Records). Other artists recording for 
the label include Verdiger, Streicher, 
Flam, the London-based Shiomo Sim- 
cha, and an upcoming Israeli artist, 
Dedi Graucher. 

Smaller Israeli-based labels active in 
the genre include Galstar, whose lineup 
includes Hanan Bar Selah, Yisrael 
Zohar, and Mussah Berlin; and Noam 
Productions, which has Moti Zinboim, 
the Miami Boys Choir, and the late 
Shiomo Carlebach. 

From the late '60s until his death 
three years ago, the best known Jew- 
ish religious singer was Rabbi Shiomo 
Carlebach, who began his career in San 
Francisco combining Jewish heritage 
with hippie culture. Many of his songs, 
including the most famous, "Mazal 
Tov" and "Siman Tov," have been 
incorporated into the Israeli wedding 
ceremony. 

Shulamit Melamed, GM of offshore 
pirate AruUs Shcva, attributes part of 
the unexpected religious music fcxwm to 
politics. "When we started," she says, 
"everj'one said no one would listen to a 
station plajing only Hebrew-language 
religious music. Then came the Oslo 
Accords with the PLO in 1993, and, 
since every other station was govem- 
ment-owTied, we were the only one crit- 
icizing the agreement. Thousands of 
people switched to us as an alternative, 
and they became hooked on the music." 

Kol Hai, founded only last Novem- 
ber and based in the mostly secular Tel 
Aviv region, is the main competitor to 
Arutz Shcva and the only licensed reli- 
gious station. Kol Hai garnered a 16% 
rating among religious listeners and a 
surprising 4*;? of the secular audience, 
accoi*ding to a poll conducted last Feb- 
ruary by the Second Channel Authori- 
ty, the government's supervisory Ixiard 
for regional radio. 

Kol Hai's PD, Nachum Idor, says. 



radio promotion, because it's a live 
album." 

Travis has, however, launched a sig- 
nificant grasR-roots marketing effort 
via the Internet "I'm on the Net every 
day, communicating with Poi 
Pounders," she says. "A month and a 
half ago, I sent out messages that we 
could use help marketing the album in 
towns and cities around the country 
where [the band's followersi live. We've 
sent out about 2,000 fliers and posters 
that the Poi Pounders are putting in 
indie record stores. 

^They're also giving us suggestions 
for ratlio stations to service, stores that 
carry the band, writers to pitch, etc.," 
she adds. "They're very eager to 
help — ^we're blowm away by their gen- 
erosity of time and effort." (The Poi 
Dog Pondering World Wide Web site 
Is httpyAvww.poihq.com/poi.) 

Travis herself is doing radio promo- 
tion, servicing some 300 outlets around 
the country (mostly triple-A and col- 
lege formats). Some album cuts have 
been airing since April 10 on prominent 
Chicago triple-A station WXRT, a 
longtime staunch supporter of Poi Dog 
Pondering. 

"I called Imusic director] Patty Mar- 
tin on April 9 to tell her we had a DAT 
ready from our forthconning release," 
says Travis. "She told me to bring it 
down, and it was on the air the next day 
for their 'New Releases Thursday.* 
Only in Chicago could this happen — 



"Our penetration into the secular mar- 
ket must mean that there is a signifi- 
cant nonreligious audience for the mes- 
sage of religious music. A lot of Israelis 
are unhappy with what their popular 
secular culture has become, overtly 
decadent and imitative, and are choos- 
ing a purer alternative." 

Ironically, the increasing radio inter- 
cst may be pinching off an earlier 
growth spurt of the music at retail, 
according to some merchants. 

Yahalom says, "One of the reasons 
sales have risen in the past two years 
is a drop in album prices, as the music 
became mass-produced. However, 
because of the spread of pirate radio, 
sales have leveled off in the past few 
months. When the music was less 
accessible on radio, people had to buy 
it. Now it's just too available for free." 

Nonetheless, Schiff estimates that a 
third of all records now sold in Israel 
have a religious theme and that two- 
thirds of the country's population now 
listens to the genre. If crossover artists 
like Dudu Fischer and Shai Lapidot, 
who record for secular Tel Aviv labels, 
are included, then the numbers are 
much greater. 

Adds Schiff, "We are now seeing a 
demand from aficionadoa for record- 
ings by the pioneers of the style. We 
are remastering old albums, even 78s, 
to supply the demand. Most unexpect^ 
ed of ail, then? Ls irn underp^und video- 
clip industry. Fans, even some Hared- 
im [ultra-Orthodox Jews who are 
forbidden to watch television by most 
of their rabbisi are buying bootleg live 
reconlings of their favorite artists." 

Concludes Idor, "While Orthodox 
Jews became open to new musical 
ideas, a good percentage of Israelis 
came to despise their mainstream 
artists. The result was a massive shift 
to religious music. To handle the flow, 
m^jor investments were made in pro- 
duction, and what you have now is a 
very sophisticate<l industry that came 
out of nowhere." 



the city's been so good to us." 

"We've been playing 'Jack Ass Gin- 
ger" from the DAT," says Martin, "and 
we'll probably stick mostly with live 
versions of studio tracks we've been 
pla>ing all along. We'll easily add six or 
seven tracks, maybe eight, though not 
all at once." 

Martin, who notes that WXRT has 
sponsored numerous Poi Dog dates — 
including the five-night Vic stint that 
resulted in "Liquid White Light" — 
says, "I'd love to see this record be- 
come their 'Frampton Comes Alive' or 
Cheap Trick's 'Live At Budokan.' They 
deserve to be a huge band." 

The June tour, booked by Frank 
Riley of Monterey Peninsula Artists, 
kicks off June 3-5 with a three-night 
sUnd at Chicago's Park West. (The 
shows sold out nine minutes after tick- 
ets went on sale.) Then June 7-13, the 
group will hit New York's Irving Plaza; 
Washington, D.C.'s 930 Club; Boston's 
Paradise Club; Columbia, Mo.'s Blue 
Note; St Louis' Mississippi Nights; and 
Kansas City, Mo.'s River Valley Music 
Festival. 

The band will appear at various sum- 
mer festivals — including mounting a 
children's show at the Chicago area's 
outdoor Ravinia Festival Aug. 24 — and 
plans to do its first shows with its cur- 
rent lineup in Orrall's home state of 
Hawaii, also in August. Bar/None's 
publicity department, Travis notes, is 
handling tour publicity. 

Poi Dog was already set to begin 
working on the next studio album the 
first week of May. 'This next record 
will be different," says Orall. "We're 
setting it up so the band members wiU 
go in first and record snippets of 
things — orchestral washes, chord 
changes, drum bits, guitar swatches, 
etc. Then we'll stitch them together, 
taking a drumbeat from here and an 
oi^an part from there, etc." 

Orrall also says to expect more 
recordings from his side projects, the 
all-instrumental Pahn Fabric Orches- 
tra and house-oriented Poi Energy Inc. 

Ironically, now that Poi Dog Pon- 
dering is solidly in a self-sufficient 
groove, major labels are once more 
making overtures. But says Orrall, "I 
love the situation we're in so much, the 
idea of giving our rights away to any- 
one is [crazy]. We're a family, with no 
decisions or friction coming from the 
outside." 
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"This is pulp-fiction entertainment-the 
hip-hop equivalent of an Iceberg Slim novel 
or a '70s bloxploitotion movie-mosterfully 
executed. Biggie Smalls and Sean 'Puffy' Combs 
have made a disc packed with hook-filled 
arrangements that straddle the worlds of 
hard-core, hip-hop and mainstream 

rhythm and blues." 
Chicago Tribune • March 26, 1 997 

"Life After Death, a 24-track double CD, is 
a tour de force for the rapper, whose richly 
textured voice delivers colorful tales of a 
street player's life over irresistible beats. 
His albums play almost like film." 
USA Today • March 26, 1997 

"A masterwork through and through- 
a legitimate classic picking up where 
his debut. Ready To Die left off." 

Newsday • March 25, 1997 

"There's considerable pleasure and fun 
to be had when an artist feels free to stretch 
out and try anything, and those pleasures are 

available in abundance on Life After Death. 
Together the Notorious B.I.G. and his producer, 
Sean 'Puffy' Combs hove constructed 
a sprawling, cinematic saga." 
Rolling Stone • May 1, 1997 

"With Life After Death, Big Poppa solidified 
his position as one of the greatest 
urban griots of all-time." 
Time Out New York • April 3, 1997 

"His last recording is a series of cautionary 
tales that are exciting, disturbing, funky and 
undeniably the product of a serious talent." 
People • April 28, 1 997 
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REVERENCE, their acclaimed debut album. Featuring INSOMNI... 

"Of such sonic depth and diversity, . "A sense of brash creativity that's "Blinding. It possesses all that a good 

it jettisons itself out of the swell of ' often breathtaking. The title track album should. BUY IT NOW!!" 

electronica newcomers and arrives at and 'Salva Mea' are nearly as ' -the voice (london) 

a olace inhabited bv no one. Thev're thrilling as the album's first sinele >'u : d 4:,^* 



a place inhabited by no one. They're 
one of the most progressive outfits 
you're likely to hear this year. The 
record moves from raging BPM floor- 
slammers to the most gorgeous, 
restrained guitar pop, and it works 



thrillmg as the album's first single 
'Insomnia.' An album with so many | 
high points. Reverence makes for / 
a striking debut." W 

-ORANGE COUNTY REGISTER 

"A few streets short of genius... / 



"Hearing Reverence for the first time 
is like suddenly having thirty years 
of popular music explode in your face. 
So catchy, insidious, witty, humane, 
enticing, funky, uproarious.. .simply 
incredible." 



on every count. Ecstatic. 



-CMJ 



j "Phat exotica. ..orgasmic." 

-VILLAGE VOICE 

"A brilliant new band. This is a gem." 

-BILLBOARD 



guaranteed to get your batteries 
melting." 



-NME 
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-MELODY MAKER 

"Only a fool could fail to fall in love with 
Reverence ." 

-THE GUARDIAN 

"Awe inspiring.. .absolutely magnificent." 

-LONDON MUSIC WEEKLY 



